








fite 
lances 


AND TECHNICAL 
TRADE JOURNAL 
QO 


OFFICE 
EQUIPMENT 
oe), 

@. 


Founded by Grorcse H.Parrerson f 
Edited by Ewan Jorson 


aN G> Ce 











Cen 


= : Sis¢ —— 
4 -” : eee 7 








Wy = 
fe = — 
“ ¥) Coal 
WITH THE KEY -i/JTN 
y ON THE COVER ,\YL 
‘a 


Sra 
= 32 sg 
Dae EZ 


oe , JS y=) 
a 


ASE 
= 4 — 


‘ > f 
Pa € — < ‘ 

— SS Od ed _— 

—~ a ai 4 


a ” 
4 SAAN ste 
Ts 
_* 


> = 
~> } 


> 


5925.59 | 
BESRRE 











It’s Easier to Stock 
and Sell 
Multikopy and Star Brand 


BECAUSE ‘“‘A KIND FOR EVERY PURPOSE”’ 

Under One Brand. 

Requires less investment. 

Takes up less stock space. 

Brings more turnover. 

There is less wastage. 

National Advertising does fifty per cent 
of the job of selling for you. 

Our Definite Selling Plan helps you 
to seli the goods. 

The Webster Way educates your sales 
people on the best sales methods. 

If you are not selling Webco Products, 
fill out the coupon and let us tell you 
about our Definite Selling Plan and 
The Webster Way of doing business. 


F.S. WEBSTER COMPANY 


INCORPORATED 
338 Congress Street, Boston, Mass. 
New York Chicago San Francisco Philadelphia Pittsburgh 
















F. S. WEBSTER COMPANY, Incorporated 
338 Congress St., Boston. Mass. 


Gentlemen: Kindly tell me about the Webster Way and the 
Definite Selling Plan. 


Name 


Address 


ie ee ee 























Page 3 OFFICE 


APPLIANCES For May, 


1923. 
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TELEGRAPH CODE—WESTERN UNION 
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{OFFICE APPL IANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
Meld have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

ADVERTISING RATES upon application—only 

ce equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, ali countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 





D.N. BRIGGS, Assistant Manager 
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Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, IIl.. 


JOHN A. GILBERT, Business Manager 


DONALD C. MILLER, Western Advertising Manager 
G. C. WHEELER, Manager Service Bureau 
B. C. WALLSTEN, Manager Copy Department 


1701 Pershing Square Bldg., f New York, N.Y. "Phone Vanderbilt 8817 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company. No person, firm or corporation, 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of the 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information | the progress 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted monuenrs will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give their 
names and addresses, which will be withheld from publication 


if desired. 
under Act of March 3, 1879. 
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IN Adverti 


sements in this number 
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a 
Acme Gold Pen Co. 


nnd <Wenceweneees 255 
Wik eWwineesece veces 60:4 122 
eee, Teese T., BEES. CO... ...cccccces 124 
ES vcs ckieéceccsencens 72, 3 
fF Ue 226 
Advance Paper Box Co. ............. 237 
aes 
Os kc cca cases ceesueens 224 
Allen Typewriter Mfg. Co............. 157 
i Cet idiccccedesbs-aveceneean’ 230 
GN ECC Tere 88, 9 
pS 0 re 141 
American Embossing Co............... 236 
American Exchange Service........... 221 
MEROTIORE TABUGGE CO... ccccccscccccs 255 
American Lead Pencil Co..... .74, 207 
American Manifold Products Corp’ n..241 
BEOTEEE Bee COROGTE 6 ccc ccccccccce 92 
American Multigraph Sales Co........ 123 
American Numbering Machine Co.....151 
American Writing Mach. Co....... 64, 77 
Freer 205 
Annual Business Show Co............. 17 
ae ae 236 
Art Metal Construction Co.......... 106, 7 
ee teak ebadew és «hod Kain 228 
ee OS ccc icnaeanee 259 
ee ee EE GO, UNO chiccccccccwsecs 161 
Aurora Metal Cabinet Works.........215 
Automatic Pencil Sharpener Co.......220 
Automatic Time Stamp Co............ 250 
SE I EP 0 bs co cercececesscacas 213 
B 
RE I ee ee ae 7 
Bachrach Specialty Co............... 246 
Barbee Wire & Iron Works.......... 208 
Barrett Bindery Co., The ............ 194 
ee es oe eaneel 140 
Beaumel, D. W., & Co., Inc........... 248 
i ss eceuseendncedeedeae 249 
Bentley & Gerwig Furniture Co.......209 
, , B.D chee wcceessuaas 229 
ee A, SR. . kkcsrccceee aur 164 
Bettcher Stamping & Mfg. Co......... 142 
meerems G& PEGSO Co... .....cccccce 138, 154 
Beeman BAGO CEPE CO... ccc cccwccses 76 
EE wae che non negmad 242 
Eriadgeport Pen Co., The........cccces 249 
i Pe Coss cceneéakab nie eee 253 
RS Ce rere 192 
I Mn inc conekckanes nen ats 152 
Buchan-White Loose Leaf Co......... 184 
Buckeye Ribbon & Carbon Co......... 162 
Bump Paper Fastener Co............. 228 
Burroughs Adding Machine Co....... 264 
a ee 202 
Business Exposition Co............... 254 
Buxton & Skinner Prtg. & Staty. Co..146 
| a ge es: 136 
OO ee a ee 238 
Canton Art Metal Co., The............ 70 
Capital Typewriter Co. ' 2:0 
Carpenter, The E. W., Mfg. Co 252 
i RR a 
Carter’s Ink Co. Leon tiarh daca chadik ire acid 182 
Cary Safe Co. A a ee eee 85 
Central Paper Co. .......... 227 
Check-Writer Co., Inc. ...... 254 
Chicago Binder & File Co............. 225 
oe OSS CS Ee err 248 
Chicago Mirror & Art Glass tes c ovat 210 
Chicago Safe & Mdse. Co............. 255 
ME eo kcacekesoaeeneuee 223 
es on 64's ob whanebicn ae 217 
eS rr 166 
Collins Ink Eradicator Co. ............ 255 
Columbia Ribbon & Carbon Mfg. Co..158 
Colytt Laboratories 6 $6 cotes eicke oe 
Commercial Paste Co., The ..........233 
NPC Te eT ee 233 
SE. © GO eetcctcsceeseunstad 68 
Consolidated Stamp Mfg. Co.......... 258 
Cooper Carbon Coated Paper Co.......255 
SE ED, Nc caso nseesceecavaans 130 
0 a ear re 252 
COO Teemeee CO in cceccccccsecs 87 
Corry-Jamestown Mfg. Corp’n........ 239 
Crescent Brass & Pin Co.... .22% 
Ce EE GO, ccc cccentevsssesscc cde 
Crown Ribbon & Carbon Mfg. Co .237 
Cushman & Denison Mfg. Co.... 245 
Ee Se ee 206 
D 
Se SD CONN OD ciccccccessincon 243 
ON Re ee er ee 216 
De Witt-La France Co. ............. 175 
Dexter, C. H. & Sons, Inc....... 218 
eae cde deuneneenens 95 
i Mee CO ceccconceneeated 204 
Dixon, Joseph, Crucible Co............. 256 
Dornette, The J., & Bro. Ce. a<ianemen 190 
Dow, Louis Se SGC cadwceeat daceawed 155 
Downey, Pn Pio Cee pt bec e stun 251 
Dunleavy- Fogler Co. 23 


These advertisements present the 
products of the leading manufac- 
turers in each division of the in- 
dustry. Because of the ground for 
honest differences of opinion the 
publishers obviously cannot un- 
dertake to guarantee transactions 


between advertisers and custom- 


ers. They do, however, offer their 
service in resolving any disagree- 
ments between advertisers and 
customers, which result from re- 
lations established through the 
journal. 





E 
Baton, Crane & Pike Co. .........sc0- 91 
been eae Wis bea ee CORRE 251 
HMoomomy Seat Co. ....ccccccccccsscecs 197 
Eggens-Hambler Co. ............00.- 254 
Electric Window Salesman Co. ....... 254 
mest Stationery Co. .......ccccces 222 
i ccs ese rnnesectsoecus 118 
I En kc ic cceacseccceses 132, 3 
Oe OS EE rrr 165 
NE EO cc cccceccccccnuscoes 210 
CE eee 
Esterbrook Pen Mfg. Co.............. 189 
Eureka Blotter Bath Co............... 245 
A re 247 
Excello Products Corp’n .............. 187 
OS SE ee ere eee errr ee 252 
| PE csp cwseaaercceseses 97 
Featherweight Eyeshade Co. ......... 254 
Filedex Corp’n of America .... ........ 235 
OE OPT ECCLES Te 5E 
Fowler-Manson-Sherman Cycle Mfg. 
ed ee bh ha an dh bd a eo 4s 28 een 241 
IN Tis ME EAD tcc ccccccsioeseces 193 
SE, GO, oc kcesccrcdsaven 200 
Furnas Office Furniture Co. .......... 238 
G 
Cees Gene POR GO. acc cccccccccces 254 
I GE ik sc teccsacnows 12 
General Fireproofing Co. ............ 111 
General Typewriter Exchange, Inc. 183 
es Se cdveneeéaseteenevsuneee 104 
at es oe dns ean 6 6060. ad eGR 255 
Globe-Wernicke Co., The ....93, 125, 203 
Goes Lithographing Co. ............. 7 
ee ok onsé sce erect eeene 129 
EM, cc acccecndcens 237 
Graff-Underwood Co. ....... 237 
Grand Rapids Office Chair Co 239 
Gulnerich, Wm. F., Co. ..............250 
Gunlocke, W. H., Chair Co . 222 
Guam Purmiture Co., TRE «.....cccccoses 257 
H 
H. and H. Wood Novelty Co. ........ 195 
SC 250 
re OR RD occ cavccesnacnces 191 
Deer er emer CG, TRO 2... ccccccccccsecdee 
Hamilton Card & Paper House 225 
Hammond Typewriter Corp’n ......... 188 
NS S| a Sere ee 256 
Hano-Weinkrantz Co., Inc. ............230 
ee ei cs pace cd eens enced ae 145 
Hellesoe, Hans H. ss . 252 
Henderson, Howard ne > ae 250 
Herring-Hall- Marvin Mate GS. a kccaacn 144 
Heyer Duplicator Co. hi a tah a sae Wa 248 
[eM GE BOR co ccccscaees 251 
Hoban Receiver Holder Corp’n ...... 225 
ede ooknbadhe eee oR RES 225 
CO SE eee eer re 
ES EE errr er 198 
re rr ee ie CO, 6c ccacascecs 248 
err 213 
Hughes Loose Leaf Metals Co. .......249 
Hunt, C. Howard, Pen Co. ............242 
1 
I MN, ig ceca ssncdssccnende 78 
Imperial Methods Co. ........cssccees 115 
Imperial Steel Cabinet Co. .......... 217 
Improved Boehner Binder Co. ....... 254 
Invincible Metal Furniture Co. ....... 96 
Ireland & Matthews Mfg. Co. .......... 196 
righ, George, Paper Co. ......-.cccee- 256 
Iron Clad Ribbon & Carbon Co. ...... 214 
<3 = yaar 128 
Irvin, Alex. H., ™, EDR PE re 251 
Jamestown Metal Desk Co. ........... 240 
SE DUPER FOOTED onc ccccccccacces 114 
Jones, John Price, Corp’n 255 


K 
Pee Ms, Ge BA. cd wesdcccceces 81 
RE PSS A eee 186 
en “Gi, ED cc icwacavcces 110 
x 
Lincoln Rubber Key Co. ....... 218 
SE IE las ance bd ee caku maar 143 
Machine Appliance Corp’n . 244, 249, 255 
Manifold Supplies Co. ......... 65 
Manufacturers’ Typewriter ¢ ‘Me ari ing 
0 ep i Sen 251 
Mfg. Jewelers’ Export Co., Inc. 226 
Massillon Wire Basket Co., The ......252 
Medearis Moulding Co. ....... 214 
Meilink Steel Safe Co. ...........e..:. 174 
Pe, DE, EM. cba wceccccsseseccuced 258 
Metal Office Furniture Co .86, 201 
Se Sh ere 218 
I pe a Sin cinne weak 247 
Miller-Bryant-Pierce Co. ............. 109 
Milo Ribbon & Carbon Co.............. 234 
Peeeemeee. COME Ce, occ cc cccccccevecs 199 
ee ae I hv co ccccsccdue-s 63 
I se an Bk ad an 066-090 ae 
Monroe Calculating Machine Co. ...... 3 
Beeore Pugh Fim CO. ...ccccecee: 244 
Morden Manufacturing Corp’n, T he. .247 
Morton Manufacturing Co. ........... 255 
SE OS ns dco ckdsckocdeobeon 254 
Motors Sheet Steel Co., The.......... 117 
8 ae 
MO on n nasccacindecsmeses 211 
Mun-Kee Products Corp'’n ...... 214 
Munson Supply Co. ............. 212 
PEC TOR, DO. iv cccccicccccccecces 98 
National Ass’n Stationers & Mfrs. .171 
National Desk Co. ............. .238 
National Fiberstok Envelope Co 90 
National Rule Co., The ...............230 
ES I vee ak bass enwene 116 
National Sign Stencil Co. ............ 177 
National Supply Co. ............ 254 
National Vulcanized Fibre Co. ....... 113 
2 errr reer rrr 206 
Remen, C. BR. & W. A. Inc. ..... 205 
New Martinsville Glass Mfg. Co 251 
po — ree 254 
Noiseless Typewriter Co., The ........ 75 
Northwestern Paper Goods Co. 198 
Oo 
i SE Sic aned scan ed anaes : 250 
Old Town Ribbon & Carbon Co., Inc..221 
Oliver Typewriter Co. ............. .100 
CO OG i cc tcceccocss 259 
CPP COUT, “FMC cccecccccccess 253 
Oxford Filing Supply Co. 120 
Paramount Pen Co. . 246 
Parker Pen Co., The. rere 102, 3 
Peerless Carbon & Ribbon ‘Mfg Co... .226 
Peerless Key Company, Inc. 121 
Peerless Wire Goods Co. . 246 
Pelouze Manufacturing Co 49 


Pencil Exchange, Inc., The 
Peters-Morse Mfg. Corp’n 


Plew & Motter Co. ............ 
Polar Manufacturing Co. ............. 


a re eee 
Rand Company, Inc., The ..... 
Rapid Addressing Machine Co. 
tavenswood Office Specialties Co 
Regal Typewriter Co. 
Remington Typewriter Co. 
Republic Box Co. .........: 
Rishel, J. K., Furniture Co. 
Rivet-O Manufacturing Co ; 
Roberts Numbering Machine Co., 
Roberts, Weldon, Rubber Co. 
Robinson Mfg. Co. ....... 
Robinson- Pinney 
Rockweli- Barnes 
Ross-Gould Co. 
Rotospeed Co., 
Royal Typewriter Co. 
Rush-Eraser Co. 
Ryan, J. F., & Co. 


Ss 
Co., The 





Safe-Cabinet 12? 
Sainberg & Co. “e 227 
Schwab Safe Co., The ...... 263 
Benseerawe CO. ..ccccccves wo abl 
Sengbusch Self-Closing Inkst: and Co.. .163 
Shaw-Walker Co. .......... ssa 
Sheaffer, W. A., Pen Co. ....... 131 
Shedd Brown Mfg. Co. ....... 247 
Sheppard, The C. E., Co 176 
Shipman-Ward Mfg. Co occeeOe 
Gg - ere 25 
Sieber Products Co. ........ .20 
A, ek oe care hat ben wae 253 
ES ia ee a at nana eae 202 
eeeewmmmem Co., BG. ..ccccccceses .221 
Simonson, R. A., & Co...... . 255 
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Bieeseee COW. + ocevcienss catesnnsian 245 
Smead Manufacturing Co., The ..214, 221 
Smith, L. C., & Bro., Typewriter Co. kc 





Thompson Time Stamp Co., 
Thorp & Martin Typewriter Co. 
Times-Into Co., 


Todd Protectograph Co. 
Toledo Metal Furniture Co., 
Treiber-Cahill Mfg. 
Triner Sales Co. 
Triner Scale & Mfg. Co. 


Turner & Harrison Pen Mfg. Co., Ine.. 


TYMSWItEr BG OTTEM 6... cccccsceses 262 


Udell-Predock Mfg. Co 
Ulrich Planfiling Equipment Co 
Underwood Typewriter Co. 
i Ribbon & Carbon Co. 
Business Equipment Co. 
U tnited States Envelope Co., 


69, Back Co ov er 
243 


United Typewriter 3. Tim 
Universal Index Tab Co. 


Vv 
Van Dorn Iron Works Co. ....... oo.acene 
Van Valkenburg, L. D., Co. ......++++843 
Victor Adding Machine Co. ..........181 








Fe re er eee ere 254 
a Ee ere errr 
eee: Seer Bee. GR... sncscasadedecicas 252 
Standard Envelope Sealer Co. ........ 23 
Standard Stamp Affixer Co. .......... 233 
Stationers’ Loose Leaf Co. ............ 82 
Stationers’ Wholesale Supply Co. ..... 180 
Steel Equipment Corp’n .............. 119 
a i ey SSeS 
I UE a aliniens aes emacs 2 
Sumatra Rubber Specialties Co. 2 
eer De EO. vk cvccciseccwss cad 53 
eee. ee SO kanccendyevcdeen suns 197 
. 

eee Sa GOs... 666.36 bs ioe ee kbs Se 178 
ey ee we Rl eee oe 230 
Teracity Mfg. Co., Inc., The .........se4e 
ee TRUONG GA. ccaccc csc cseceees 262 
Terrell’s Equipment Co. .............. 80 
Thomas Stationery Mfg. Co. ..........253 
Adding Machines. 

Burroughs Adding Machine Co........... 264 

Peters-Morse Mig. Corp m. ....ccceccccees 153 

Victor Adding Machine Co......... errr: 


Adding Machine Rolls and enn, 
COMtres FRUOF OO... ccccaces es 
Hano-Weinkrantz Co 
Irish, George, Paver 
Rockwell-Barnes Co 

Adding Typewriters. 





Eliiott-Fisher Co. .......... rere a | 

Remington Typewriter Co........ 66, 79 

Underwood Typewriter Co. 69, Back Cover 
Addressing Machines. 

Addressograph Co. ............ oecunatey uae 

ge a. ee eee ; ea. 

Rapid Addressing Machine Co........ 185 
Analysis Paper. 

Hano-Weinkrantz Co. ........ee0085 ose eee 
Arch and Clipboards. 

BUOTICOM CH UO... ccsccisccass 6a 8S, S89 

American Mfg. Concern.......... coven nk ae 

tlobe-Wernicke Co i veensecotee 2 ae 

Yawman & Erbe Mfg. Co........... ave ee 
Billing Machines, 

Remington Typewriter Co.......... sand te 

Underwood Typewriter Co....69, Back Cover 
Blank Books. 

Adame, Henry T.. Mfg. Co.......- ke .124 

Poorum & Pease Co........... csccoekee, B56 
Blanks for Bonds and Stocks. 

(joes Lithographing Co................ +i 

8 Serre ee sige w iain t 186 
Bond Boxes. 

Corry-Jamestown Mfg. Corp'n..... aa -239 

rae AOE Metel Coe. 1. cccccaces eee 

General Fireproofing Co............. .111 

Globe-Wernicke Co., The..........98, 125, 208 

Meilink Steel Safe Co.. The.... eee 

Metal Office Furniture Co......... ..86, 291 

Steel Equipment Corp'n............ By on 119 
Book Cases. 

Srowne-Morse Co.... oh oadteees mT ‘ 152 

Globe-Wernicke Co.......... ccuvee, 135, 268 

oo ee ; 257 

Macey Co. seewe ai we ww wieereie 148 

Shaw-Walker Co (iets Gee wal ne 

Weis Mfg. Co.... 7" ..147, 48, 49, 50 

Yawman & Erbe Mfg. Co...... 9 
Book Holders. 

American Electric Co.......... . 141 
Book Rings. 

Adams, Henry T., Mfg. Co... 124 

Carpenter. The E. W., Mfg. Co.. 202 

Morden Mfz. Corp’n, The...............-247 
Bookkeeping Machines. 

Elliott-Fisher Co. . y rereey we | 

Underwood Typewriter Co 69, Back Cover 
Business Shows. 

Annual Business Show Co.. ; 17 

Pusiness Exposition Co + 24 
Calculating Machines. 

Monroe Calculating Machine Co S83 

Times-Into Co., The.. nay oP 252 
Calendar Pads and Stands. 

Defiance Sales Corp'n........ $a 243 

Henderson, Howard W., Co.. ; 270 

Shedd, Brown Mfg. Co.. wea 247 


Carbon Papers. 
(See Ribbons and Carbons.) 


Card Cases. 








Improved Boehner Binder Co... O74 
Wiggins, The John B., Co........ 248 
Chair Irons. 
Pettcher Stamping & Mfg. Co re 
Collier-Keyworth (Co............ “ 166 
Chair Pads and Cushions, 
Economy Seat Co........ eT TTeT eT eee 
Fox, Geo. E., & Co.... ano PS 1933 
Polar Mfg. Co.. ee 4a ad 194 
Chairs, 
Conrades Mfg CAs. 4:40 see er hee ae ae 68 
CEUeer CG OGs avo vcwarcaccvsedasces 204 
Derby, P., & Co MGs 6 atwourxnne ee : 
Grand Rapids Office Chair Co........ 
Gunlocke, W. H., Chair Co.........02. 
SO SE eS rer rere ancl 
Bees: CO Gib. 6ic-ch-caneetscesececeas 199 
Sikes Co. ibvivsesieweseune® ° 0 eae 
Taylor Chair Co., The..... Gann el ree 
Toledo Metal Furniture Co., The..... oonaee 
Check Protectors and Writers. 
Check Weert ©0., BWC. crccccccsn ; 
are cron r ey eter reer 
eae Gi. SOR as casecaronees cites 
Todd Protectograph Co.......0.ssse0- 
Check Sorters. 
Kolhaas Co., The orrrrery Tre ree sseke 


Ulrich Planfiling Equipment Serre 


For the benefit of the sub- 
lines advertised are 


quirements of 
ness office are represented. 


listed here, they are cordially in- 
to communicate with 
service bureau, through which the 
information will be 


cheerfully furnished. 











Coin — and , Wrappers. 


Copying Devices, 


(Paper a Card). 





Office Specialties. 


Desk "Work Dist + BN 


Art Metal Construction Co 





Corry Ja macioun 


Products Corp’n 


Gunn Furniture 





Victor Typewriter Co. ........... rose 
Vulco Rubber Fabrics Co. .............254 
Ww 
Wabash Cabinet Co. ..ccsccsecs re 
Wawona OG. oc cs: sanckacne eeiaue 167, 8 
Waterman, L. E., Co. ......c0. > aka toe 
Webster, F. S., Co. ..... chew nee -.2, 232 
Wels Bir. Ger. «<stcces<s ...-147, 48, 49, 50 
Western Furniture Co. ....... Ja ceorene 
Weston, Byres: Ces «ssi vsecsceses ere 
Wholesale Typewriter Co. ............193 
Wiggins, John B., GOs: .ig0cevccdede .. 248 
Wilson-Jones Loose Leaf Co. ........105 
Woodstock Typewriter Co. ........ ++. 860 
Y 
Yawman & Erbe Mfg. Co. ............ 99 
Young Typewriter Co. ........ aoe 

Hoosler Desk O60. .2.ccsiccsese 
Imperial Desk Co............+. ° 
Jamestown Metal Desk Co..........+0++ 
Jasper Novelty Works.........s0.+e++5 ° 
Macey 00., TBO..o.occcocsnscossesecssoces 
Metal Office Furniture Co........ nm 
National Desk Os. 2.60 sccccncecs ; 
oe 8 rr ee 
Rishel, J. K., Furniture Co 
Shaw-Walker O80... ccscccveccccesdccsesewe "139 
Steel Equipment Corp'n...... biped shee .119 
Tell Olty BOGE OO. .ccccccccvcecvsssoneuar 230 
Wole TEER, Gees cvcdsiccsveassve 147, 48, 49, 50 
Western Durmiture 00.5 ics <sccciccessancus ° 
Yawman & Erbe Mfg. Co......sccsseee o> ae 
Display Fixtures. 
Electric Window Salesman Co............ 254 
Drawing Sets. 
Dixon, Joseph, Crucible Co........++006+ 256 
Duplicating Machines and Supplies, 
American Multigraph Sales Co........... 123 
Dhek.. Bs Bis: Giicsasdulcancea ee ciecbéivdses 95. 
Heyer Duplicator Co... .... cssevecseveccies 248 
Rotespees Os., BOO. dsscccesscvadetauscown 101 
Simplograph OO...0.cccccvessasvcivcsneses 245 
Duplicating Stamps. 
Wulti-Blamp. Oo. pvorvecocscccvdevsesvivacdes 211 
Envelope Sealers. 
oo ga SE. .  Aaererrrryer rr. ee seaeee 
Rivet-O Mae. OOs.+sssiccd0sennpetnabenae 254 
Bealographls OO. ccccccccvcccsccecsssveseose 251 
Standard Envelope Sealer Mfg. Co........ 234 
Envelopes. 
Bushnell. Alva, O60 <.o:60ccce cascade tannseen 202 
Diemer. Jel Gi, GO. 25 -cci0ccssvastneaeen 204 
National Fiberstok Manvatens Ob. <2 1.60050 . 90 
Northwestern Paper Goods Co............ 198 
Smead Manufacturing Co., The...... 214, 221 
Tension Manvelepe G0. «os. oocccsdenscesee® 262 
United States Envelope Co,, The.......... 108 
Erasers, 
Avene’ Mle. Ob... «»00060+00000s0ieedenneeen 226 
Dixon, Joseph, Crucible Co.............. 25 
Paber, WbereasR .accovestccivecwseenseas 97 
Mfg. Jewelers Export CO......csscsseees 226 
Millar WRB. oc icwoseksevespeccessdenveees 247 
O. EK. Mitt, -Geriscvcovusescskvevviresaneveram 
Roberts, Weldon, Rubber Co.............. 249 
Rush Brnsee OWiiss . 1badccsenssoekcsiagen 231 


Eyelets and Eyelet Payer Fasteners. 
Machine Appliance Corp’n.........244, 249, 265 


Rivet) BME. Oe scéividcccnccsceseynsterens 254 
The Bolidhe@ Tack OO. i200. sccvccesisuevse 253 
Eyeshades, 
Chicago. Byemhield Oe ..ociccctetosdcsvesvas 248 
Featherweight Eyeshade Co.............. 254 
Filing Cabinets, Cloth and Paper Covered. 
Advance Pager Bok Gis s....ccs + snaenconeas 237 
Diemer, Jebn P.,° OG. 0000.0 0.0handeaserseee 204 
rt ee eee 225 
Imperial Methods Co.......sccoessess o> ae 
Macey Od., TRO c.ccccessnvcapesvaceenen 14: 
Sainbore B Oe. s2ssddecnves staeendseds ban 227 
Filing Cabinets, Keyboard. 
Filedex Corp’n of America.............+.. 235 
Filing Cabinets, Metal. 
Art Metal Construction Co............ 106, 7 
Aurora Metal Cabinet Works............ 215 
Bentsen Wile. O68. o.o6:006060s6s0nes6 senda 229 
Rerger Wife. Co... BRO, is<o0css s0cennee ¢ 164 
Canton Art Metal Co., The...#........+. 70 
Corry-Jamestown Mfg. Corp'n............. 239 
General Fireproofing Co...........--+++++. lil 
Globe-Wernicke Co...........5.045 93, 125, 203 
Imperial Steel Cabinet Co..............4. 217 
Invincible Metal Furniture Co............. 9 
Macey ©0., TRE. .cccccvcseccnedctsivesses® 148 
Metal Office Furniture Co.......-...+++ 86, 201 
Shaw-Walket OOocccccccccesese obabackese .139 
Steel Equipment Corp’n...........cssseee 119 
Terrell’s Equipment Co..........esseesee 80 
Ulrich Planfiling Equipment Co........... 2r0 
Van Dorn Iron Works Co........--ssee0: 156 
Wagematter Ob... 0tsstevnctecsnebasun 167, 8 
Yawman & Erbe Mfg. Co......ssscsssece 99 
Filing Cabinets, Wood. 
Bestom Indes Gard. 00. <o.sccccccsuescane 76 
Browne-Meres OB. 6.000: osarcsecvaskane ae .152 
Globe-Wernicke Co.........0+s+se8 93, 125, 203 
Imperial Methods 00.....ccccsssssessess 115 
Macey 06, TO@sccosccccinsacaenttacvaae 148 
Repubiia Bek Ob. ccvcavessudhve écavketee 
Shaw-Walker O0.....ccccccccesscese Coosts 
Wabash Cabinet Co........ccsccscsecs . 160 
Wamomate? CO. occ ccccssccccouseses 167, 8 
Wels Mie. COs. cccescccvcrssccses 147, 4s, 49, 50 
Yawman & Erbe Mfg. Co........... sane 
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Filing Sunglics. 
Aigner, 


American Mfg. <0 peaddGgeeewsccecee 
SE GED cccccoccceccveccess 


Browne-Morse Co 


Dunleavy-Fogler ian hice 6 cae-at cae oie 23: 
General Fireproofing Co.................. 
Globe-Wernicke Co., The........ 93, 125, 


eT 6s Geccncesccesetes 


EE PEE, Gag cbcec'esctcscecedes 


i ete ceecdeeccoscecese 


Oxford Filing Supply Co................. 
Co. 


Shaw-Walker 


I Mins “OD cc cc ciccccccccccesses 


Smead Manufac turing Co., The..... 


Steel wipment Corp’n............ 
United Business Equipment Co 
Ti oe beads 60 eeeese 147 


Yawman & Erbe Mfg. Co....... 


Folding Machines. 
American Multigraph Sales Co 


Fountain Pens. 
Beaumel, D. W., & Co., Inc.......... 


Eggens-Hambler Co...... vatneanal 


Paramount Pen Co... 


Parker Pen Co., The................102, 
Sheaffer, W. A., Pen Co.. eniieamae 
i Mis 9. CD ceccccosenscedtcees 


Furniture Finish Solution. 


Campbell, M. L., Co oan ivi eesqaen ‘ 


Gold Pens. 
Acme Gold Pen Co............ 
Gaydoul Gold Pen Co.......... 
Gold Stamping. 
Aigner, G. J.. & Co..... tsi wndaet 
Greeting Cards. 
Gibson Art Co 
Gummed Cloth. 
Aigner, G. J., & Co 
Gummed Tape Affixing Machines. 
ae Bee OBetade 
Hotels. 
rr tke eeeeetek es ene 
Index Card Signals. 
Graff-Underwood Co..... 
Yawman & Erbe Mfg. Co 
Index Tabs. 
Aigner, G. J.. & Co.. 
Rand Co., The, Ine ; 
Ulrich Planfiling Equip ment Co 
Universal Index Tab Co ‘ 
Inks, Adhesives, Etc. 


Carter's Ink Co., The.. seideenens : 

Commercial Paste Co., Inc., The 0-0 ecm 

General Eclipse Co.. nkactudesbecesael 

Higgins, Chas. M., Co teeebesanede : 
Inkstands. 


Bachrach Specialty Co 
Cushman & Denison 9 ae 
General Eclipse Co.. cahWbee bs 
New Martinsville Glass Mfg. Co.. 
Sengbusch S-C Inkstand Co 
Key Rings. 
Adams, Henry T., Mfg. Co 
Beebe Co. ied 
Labels, Law Book and Number. 
Aigner, G. J., & Co..... 
Leads, thin for mechanical pencil. 


American Lead Pencil Co... ~ 
Faber. A. W., Inc...... ; — 


Letter Distributors. 
Bristow, Stanley R.. 
Imperial Methods Co.. 
Keohlhaas Uo., The 
Ross-Gould Co. ....... ‘ 
Ulrich Planfiling Equipment Co. 
Lockers. 


Terrell’s Equipment Co.................. 


Loose Leaf, Books and Systems. 
Adams, Henry T., Mfg. Co 
Barrett Bindery Co.. 


Boorum & Pease Co... 7 seepage 1138, 


Buchan-White Loose Leaf Co 
Buxton & Skinner Prtg. & Sta. Co 
Chicago Binder & File Co ‘ 
DE [i ¢a¢eesrene< : 
Hughes, L. L., Metals Co 
Irving-Pitt Mfg. Co. 

Plew & Motter Co.... 
Sheppard, ©. E., Co.. 

Sieber Products Co.. 

Silberman Co., Inc.... 
Stationers L. L. Co. 

Tenacity Mfg. Co.... 


> RS  . e «ea caeetoue 
Oh Bt Gvcencccceccececeesee 5 
Map Tacks. 


ES ee ee F- 237 
244 


Moore Push Pin Co.... 
Matched Office Suites. 

Macey Cof, The.. — 

Rishel, J. K.,, Furniture Co 
Memo Devices. 

Guinerich, Wm. F., Co 


Robinson Mfg. Co...... i eae 
Weis Mfg. Co...... weceeel4?, 46, 4, 5 


Moisteners. 
Argus Mfg. Co...... 


a cauabaes 


Sengbusch S-C Inkstand Co 
Numbering Machines. 

American Numbering Machine Co. 

Ot a ae sa aewnte 

Consolidated Stamp Mfg. Co. ‘ 

Roberts Numbering Machine Co.. 
Office Smoking Stands and Trays. 

H. and H. Wood Novelty Co.... 
Oil, Office Machine. 

Defiance Sales Corp'n........... 

pecan sncws 
Pads, Figuring (Ruled and Plain). 

Boorum & Pease Co........ 

Elkhart Stationery Co....... 

Hano-Weinkrantz Co..... oe 

















Pails, Fibre. 

Cordley & Hayes ........ 
Paper. 

Dexter, C. H., & Sons, Inc.. 


Eaton, Crane & Pike Co....... : 
a a dc accepensoseeeedeuke 
Hamilton Card & Paper House 
Hampshire Paper Co............ ae 
Hano-Weinkrantz Co. .............. 
i PD Ce cccccccccnesenes 


Paper Clips. 


I GD Oc cc ccccccdivese 
Ce Me, Ge ccceessccees 


Cushman & Denison Mfg. 


Graff-Underwood Co. ..........-- 
SE EL, "Ms ca on eesdeeecescs« 


i ie MS GDS 0c0ccc0000 
Rockwell-Barnes Co....... 


Thomas Stationery Mfg. Co.. 


Tip Top Mfg. Co...... + 

Treiber-Cahill Mfg. Co.... 
Paper Cutters. 

ee ER cw cccccce 
Paper Fastening Machines. 


Acme Staple Co., Ltd........... = 


Bump Paper Fastener Co... 
Compo Corp’n ..........-- 
Defiance Sales Corp'n 


Eveready Mfg. Co....... oy aoe 


Irvin, Alex H., Co...... 


Machine Appliance Corp'n. ee 
PD Te Gc ces ccseccccse 


Paste. 

(See Inks, Adhesives, etc 
Patents. 

Siggers, E. G. 
Pen and Pencil Clips. 

Pi Gis cescvecsces 

Defiance Sales Corp’n.... 


Van Valkenburg, L. D........ vt 


Waterman, L. E., Co... 
Pencil Sets. 

Dixon, Joseph, Crucible Co.. 
Pencil Sharpeners. 

Automatic Pencil Sharpene: 

Collins Ink Eradicator ( 

Graff-Underwood Co....... 
Pencils, Cedar, 

American Lead Pencil Co 

Dixon, Joseph, Crucible C 

Faber, Eberhard .......... 

Pencil Exchange. Inc., The. 
Pencils, Thin Lead Magazine. 

DeWitt LaFrance Co., Ine 

Dow, Louis F., Co...... 

Ostra Corp'n, The........ 
Penholders. 

Faber, Eberhard 

Miller Pros. .... 
Penknives, 

Pn C adteeberncncae 
Pens, Steel. 

Esterbrook Pen Mfg. Co..... 

Hunt. CC. Howard, Pen Co 

Miller Bros, . — ; 

Shirley Pen Co. wy 


Turner & Harrison Pen Mfg 


Pens, Shading. 
Bridgeport Pen Co 
Picture Hooks. 
Moore Push-Pin Co 
Pins, 
Crescent Brass & Tin Co 
Defiance Sales Corp'n 
Platens, Typewriter. 
American Writing Machine 
Ames Supply Co..... 
Postal Scales. 
Pelouze Mfg. Co.... 
Triner Sales Co 
Triner Seale & Mfg. Co 
Publications, 
American Exchange Service 
British Stationer Tr 
Mon Bureau 
Punches. 
American Clip Co.. 
Barrett Pindery Co 
Boorum & Pease Co.... 
Chicago Pinder & File (© 
Defiance Sales Corp'n 
Machine Appliance Corp'n. 
Nelson, C. R. & W. A In 
Rivet-O Manufacturing Co 
Sieber Products Co a 
Push-Pins. 
Moore Push-Pin Co.. 
Ribbons and Carbons. 
Alien & Co......... pe is 
American Manifold Products 
Ault & Wiborg Co... 
Buckeye Ribbon & C arbon 
Carrib Mfg. Corp’n. 
Carter's Ink Co., The. 
Columbia Ribbon & Carbon 


Cooper Carbon Coated Paper 


Corona Supply Co.. 


Crown Ribbon & Carbon Mfz 
Iron Clad Ribbon & Carbon C 


Manifold Supplies Co.... 
Miller-Bryant-Pierce Co. .. 
Milo Ribbon & Carbon Co. 

Mittag & Volger ...... meas 
Neidich Process Co....... 
Old Town Ribbon & ‘Carbon 


Peerless Carbon & Ribbon Mfg 


Snelling & Son.......... 
Stationers’ W a s me Supp ily 
Storms, H. M., 

Union Ribbon _ C arbon Co 
U. S. Typewriter Ribbon 


Webster, _ Saaere 


Rubber Bands. 
American Lead Pencil Co... 
Faber, Eberhard ....... a 
Vuleo Rubber Fabrics Co 





Consolidated Stamp 
Fulton Specialty 
Medearis Moulding Co 


Meyer "& Wenthe 


Superior Type Co., 


Adams, Henry T., 


Safety Deposit Boxes. 


Invincible Metal 


Globe-Wernicke Co., 
Herring-Hall-Marvin 


Meilink Steel Safe Co 


Shaw-Walker Co. 
Steel Equipment Corp'n 
Yawman & Erbe Mfg. 
Seals, Notary and Corporation. 


Meyer & Wenthe. .. 








National Sign Stencil 
— a 


stam) Affixer ‘Co. ey 


Consolidé ate a. Ste amp 


Mun- Kee Products Corp'n 


r-Manson-Sherman 
Stapling Machines, 





Stationery. "Embossed oy 


Stationery Cabinets. 
General Fireproofing Co 





Meyer & Ww enthe 


RPoorum & Pease Co. : 
Elkhart Stationery 

Hano-Weinkrantz C 
Rockwell- Barnes 

St ae Pens, 
Ww 





Swinging vee § Stands. 


Corry-Jamestown Mfg. 
Office Furniture Co... 


Udell-Predock Mfg. 
Tableting Presses. 
Attachments and Accessori es 
Eureka Blotter Bath Co... 


Hano-Weinkrantz 
Receiver Holder Corp’n 





Solidhed Tack Co 
Time Stamps and Recorders. 
Automatic Time Stamp Co 





Thompson Time Stamp 
Type, Typewriter. 
Ames Supply Co 
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Typewriter Cleaning Brushes. 


BM, ASEREE Wecccccesccsccccccces 202 00 
Werte MIG. COncccccccccecceoscs —e 255 
Superior Brush Co.......... Sea oat -. 258 
Typewriter Cabinets. 
Pe, OEE, Gi wets ccndedscvesseecece ..156 
Toledo Metal Furniture Co., The.... oa 
Typewriter Cushion Keys. 
Lincoln Rubber Key Co............ eC 
GD. Gnvcncs ccdccesnceses a 
Pe. DE CI cak.oe+.b0cneeetusenwes ote 
Speed Hey Mie. OO. ..cccccscccee.s 060 00mee 
Typewriter Specialties and Supplies. 
American Exchange Service......... rrr 
Ames Supply Co............+-.0. ere 
Haase Tet Go, TWbes sc ccecccsces ; .213 
CONMGNINS GOs, TG. . cccccvcecvccsccccscees 223 
PE CE Gis ccsccsucosevcsevcce ~oea04 
TE OD. siccdiiccdxncesansencsion 2m) 
Thorp & Martin Typewriter Co............ 234 
a Aa a . eer eer eT Ss 
Typewriters, New. 
Alien Typewriter MEG. GOs. cccccvcccccic 157 


American Writing Machine Co........64, 77 
Corona Typewriter Co........ PEP I i . &T 
Hammond Typewriter Corp’n............ .188 
Noiseless Typewriter ©o............seeee. 75 
Giver TWPSWNE GOs cc cccccndecccsvace 100 
Remington Typewriter Co.............. 66, 79 
ee eM ee ee . 84 
Smith, L. C., & Bros., Typewriter Co....135 
Underwood Typewriter Co .69, Back Cover 
3 OS ree 233 
Woodstock Typewriter Co..... 00 ve eh ecu 
Typewriters, Rebuilt. 
American Writing Machine Co........ 64, 77 
Capital Typewriter Co.....scccsesccscee .224 
General Typewriter Exchange, Inc........ 183 
Mfrs. Typewriter Clearing House...... . 251 
Regal Typewriter Co.........-eceeeeeees . 254 
Shipman-Ward Mfg. Co.............+2.++-262 
Typewriter Emporium .............. ee 
United Typewriter Exchange Co.... . 246 
Wholesale Typewriter Co..............555- 193 
Young Typewriter Co.........0cseeececees 219 
Ventilators, Office, 
Chicago Mirror & Art Glass Co.......... 210 


Visible Index Systems. 
American .RarGex O68... ....00cscocessssese 255 
Beet. Cs iccdkacne kan ehadedaauene Pee 
Wardrobes. 
Furnas Office Furniture Co.........+....++ 238 
Terrell’s Equipment Co........... sxsahes ae 
Waste Baskets. 
Barbee Wire & Iron Works............... 208 
Cordley & Hayes ....ccccsscccsvervese ...130 
Brie. Art Metal: O8.<cccsecoscesesesescacnemee 
General Fireproofing Co., The........ 090 + ene 
Macey Co., TiBssscccenis SPER ae 
Massillon Wire Basket Co., The...... ess 
Metal Office Furniture Co............86, 201 
Motors Sheet Steel Co., The.......... er 
National Vulcanized Fibre Co...... oevessane 
Peerless Wire Goods Co........ seekers éves 
Robinson Mfg. Co..... o66s eesemetiasae ooceee 
Water Coolers. 
ee ten J B TAGES nccicscccsene 2 senethee ..130 
Wholesale Office Equipment. 
Stationers Wholesale Supply Co.......... 180 
Writing Sets. 


Dixon, Joseph, Crucible ©0......ee+e0e++++ +256 
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WANTS and 





ALE 








SALESMEN WANTED. 





MANUFACTURER wants salesmen for 
rocking stencil duplicating machine. 
Profitable item for aggressive men. Write 
mentioning territory. Address D-16, care 
Office Appliances, Chicago. 

- 





SALESMEN WANTED—Experienced in 
office furniture, safes and filing systems. 
To call on city trade. State past experi- 
ence and salary desired. The C. D. Steele 
Co., Duluth, Minn, 





SALESMAN calling on banks can earn 
more selling our patented money-handling 
devices and steel equipment. Permanent 
position and full protection for right 
man. Address Bankers’ Specialty Cor- 
poration, 111 Nassau St., New York N. Y. 





MAN OF ABILITY in sales and distribu- 
tion. We are manufacturing Loose Leaf 
devices and want person to handle this 
end of business. Please give reference 
and experience. Address C-16, care Office 
Appliances, Chicago. 





SALESMEN—30,000 Noiseless typewriters 
have been sold in New York. An opening 
for two experienced office appliance and 
typewriter salesmen in Washington, D. 
C., with Noiseless distributor for four 
states. Write fully, Silent Equipment, 
Inc., 730 Fifteenth St., Washington, D. C. 





SALESMEN—Experts in either Bur- 
roughs, Ford or National Cash Register 
products. Exceptional opportunity in vir- 
gin field. Must speak Spanish. Send 
references as to character and ability in 
first communication. Good living condi- 
tions. Could earn from $500 to $1,000 
monthly. E. E. Huber & Co., San Sal- 
vador, El Salvador, Central America. 





MAN to take charge of office equipment 
department in Cleveland, handling the 
Macey line; age between 25 and 40 
years. Address E-16, care Office Ap- 
pliances, Chicago. 





WANTED, SALESMEN — Our patented 
Ringer Signal Files have features that no 
other files can have. Dealers recognize 
this quickly. Prices, commissions and de- 
liveries are right. Write Thompson, 4650 
Harrison St., Chicago. 





SALESMAN—We have an opening for an 
energetic, capable salesman—a man who 
is familiar with bank and office printing 
and stationery, who is looking for a per- 
manent location. State age, experience, 
and give references. Address B-105, care 
Office Appliances, Chicago. 








SALESMAN wanted who is qualified in 
office furniture and commercial stationery 
lines. Splendid opportunity for man who 
has the knowledge and ability, integrity 
and honesty to develop out into a very 
important position. References required. 
Address McNamara Office Supply Com- 
pany. Des Moines, Iowa. 


SALESMEN WANTED. 


WANTED, SALESMAN—Young man 
preferred who has had several years ex- 
perience with stationery or office furni- 
ture house selling filing supplies, filing 
cabinets and desks. A young man who 
would like to advance in selling to the 
trade from the factory. Must be willing 
to travel East and Middle West. Do not 
answer unless you have ambitions as ex- 
plained. Give references, experience and 
salary wanted in first letter if you expect 
to receive an answer. Address Z-55, care 
Office Appliances, Chicago. 





SALESMAN WANTED who is well ac- 
quainted with stationery trade, both 
local and out of town. Consolidated 
Stamp Mfg. Co., 87 Maiden Lane, New 
York. 








TWO TYPEWRITER salesmen wanted 
for agency in thriving city in the South- 
west. In answering, give qualifications 
including former experience. Address J- 
18, care Office Appliances, Chicago. 








WANTED SALESMEN who know filing 
cabinets and in particular are familiar 
with sale of filing supplies. Tell previous 
experience and what section of the coun- 
try appeals to you most if you have pref- 
erence. Address K-13, care Office Ap- 
pliances, Chicago. 
SALESMAN thoroughly familiar with 
loose leaf and blank books; opportunity 
to become salesmanager of Ohio com- 
pany with large plant, well situated; can 
cover territory and be home every night; 
unusual opportunity for aggressive, cap- 
able man; may purchase stock in con- 
cern if you prefer to ‘‘work for yourself,’’ 
but this is optional. Man who can 
eventually organize salesforce after de- 
veloping territory will be paid all he can 
earn. Tell all about yourself, including 
former employment, salary desired, etc., 
first letter. Address L-4, care Office Ap- 
plianees, Chicago. 








SITUATIONS WANTED. 


REPAIRMAN — All around man, all 
makes, fifteen years’ exchange and re- 
building experience. Open for permanent 
position May 1: prefer small city. Ad- 
dress L-20, care Office Appliances, Chi- 
cago. 








A SUCCESSFUL stationery’ specialty 
salesman with ten years’ experience in 
New York and the East; want to repre- 
sent some good out-of-town concern. Ad- 
dress J-17, care Office Appliances, Chi- 
cago. 


COMBINATION TYPEWRITER SALES- 
MAN and mechanic, 12 years’ experience 
on all makes, rebuilding and repairing, 
would like to connect with good live con- 
cern, preferably in Florida or the South. 
Would make small investment in going 
concern, or would consider a partner in 
opening an office specialty shop in good 
locality. Address G-41, care Office Ap- 
pliances, Chicago. 





SITUATIONS WANTED. 


SITUATION WANTED—tTypewriter re- 
pairman, 16 years’ experience on all 
standard makes; all around man. Address 
N-17, care Office Appliances, Chicago. 








UNIVERSITY MAN, 27 years old, avail- 
able after June 15, desires connection 
with responsible manufacturer or dealer; 
5 years selling and executive work with 
leading manufacturers. Excellent refer- 
ences furnished. Address F-19, care Of- 
fice Appliances, Chicago. 


LIVE WIRE SALESMAN who can show 
an attractive record of results, desires 
to represent office appliance manufacturer 
in Chicago or on the road traveling from 
Chicago. Thoroughly experienced and 
capable. Address T-19, care Office Ap- 
pliances, Chicago. 








FACTORY MANAGER—Successful_ ex- 
ecutive, for many years with some of the 
representative firms in the office appli- 


ance industry, desires a high grade con- - 


nection. Thoroughly experienced in or- 
ganization and management, from engi- 
neering to final production. Address 
O-11, care Office Appliances, Chicago. 


SALES EXECUTIVE who made excel- 
lent records with two of the leading office 
appliance organizations open for new 
connection. Knows how to handle sales- 
men and produce results. Weli qualified 
to handle any mechanical office specialty. 
Prefers eastern location. Address H-21, 
care Office Appliances, Chicago. 











BUILDING FOR RENT. 





Best location in Hopkinsville, Ky., 
(15,000 population); only one stationery 
store. Exceptional opportunity for com- 
bination stationery, sporting goods. M. 
Boales, Daytona Beach, Fla. 








MECHANICS WANTED. 





COMBINATION REPAIRMAN and es- 
man with real sales ability. City rk. 
Good proposition. Muncie Typewriter 
Exchange, Muncie, Ind. 





FIRST CLASS typewriter mechanic on all 
makes of machines; steady employment 
and good salary. Address O-10, care 
Office Appliances, Chicago. 





—— —_ —_ —— al 
GOOD POSITION OPEN for rmanent 
and reliable typewriter mechanic. Please 
give references and complete information 
in first letter. We are old established 
dealers for Royal and Corona typewriters. 
Also need experienced city salesman on 
straight commission. Tulsa Typewriter 
Co., Tulsa, Okla. 


A TYPEWRITER repairman wanted. It 
is a good, permanent job for the right 
fellow. The H. G. Phillips Supply 
House, Williamsport, Penna. 


CONTINUED ON PAGE FOLLOWING. 
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WANTS AND FOR SALE. 


FOR SALE. 


ELLIOTT-FISHER billing and bookkeep- 
ing machines bought and sold. Maloney, 
Gilmore Co., 508 S. Dearborn, Chicago. 


ADDING MACHINES and duplicating 
machines in stock. Excellent condition. 
Write for particulars. Capital Typewriter 
Company, 312 Broadway, New York. 











FOR SALE—Four double letter transfer 
section safe cabinet equipment, brand 
new condition. $15 per section, f. o. b 





Jacksonville. Perdue Office Furniture 
Co., Jacksonville, Fla. 
ADDRESSING machines, multigraphs, 


duplicators, letter folders, envelope seal- 
ers, mailometers, check writers, dictating 
machines, multicolor presses—at about 
half the manufacturer's price. Pruitt 
Company, 170-H North Wells, Chicago. 











FOR SALE—Well-established typewriter, 
office supply and equipment business in 
one of the best mid-west cities of 50,000 
population, well located, good lease, low 
rent, and good agencies. This is a good 
opening and the reason for selling is that 
the owner has other interests. Address, 
Andrews, Box 526, Iowa City, Iowa. 





FOR SALE—Office furniture and station- 
ery business in one of the best cities in 
Florida. Limited amount of money can 
handle, and security for balance. Excep- 
tional opportunity if one wants to engage 
in business in Florida. Owner has other 
interests requiring his attention is reason 
for selling. For particulars address 
Agent, Box 1853, Jacksonville, Fla. 








OFFICE SUPPLY and Jobbing Stationery 
business for sale. Will stand strictest in- 


vestigation. One of best localities in 
Montreal; long lease; doing an annual 
turnover of about $75,000 per year. Toa 


man familiar with the trade this is an op- 
portunity of a life time; well established 
connection; good reasons for selling. Ap- 
ply Box 154, Montreal, Can. 


FOR SALE—15 Edison dictating ma- 
chines in Al operating condition, either 
dictating or _ transcribing. Price less 
than half original cost. Condition guar- 
anteed. Greenfield Tap and Die Corpora- 
tion, Greenfield, Mass. 








AGENCIES WANTED. 


WANTED—To specialize in sale of novel, 
useful office appliance direct to St. Louis, 
Mo., offices. Manufacturers communicate 
with C. J. Myers, 3721 Westminster, St. 
St. Louis, Mo. 











MANUFACTURER'S sales representative 
for office specialties desires good lines for 
Oklahoma, Kansas and Arkansas, on ex- 
clusive basis. Address 412 Mayo Build- 
ing, Tulsa, Okla. 





WILL TAKE AGENCY for New York 
City, for rubber stamp specialty, or an 
office specialty. We have a large clien- 
tele, and can introduce some meritorious 
article to our trade. Arthur R. Gahl & 
Co., 112 E. 19th, New York. 





A MANUFACTURERS’ REPRESENTA- 
TIVE, an experienced salesman, organizer 
and executive now traveling South and 
Southwest, calling on stationery and of- 
fice supply trade will take on line of high 
and medium grade office furniture, filing 
cabinets, or office specialty and supplies. 
Address D-17, care Office Appliances, 
Chicago. 





MANUFACTURER'S sales representative 
with established trade among office out- 
fitting and stationery jobbers and deal- 
ers in Detroit, the larger cities of Michi- 
gan and Toledo, Ohio, desires to add the 
following to his line on strictly commis- 
sion and exclusive selling rights basis: 
Wood office tables, wood costumers, Gem 
clips, second sheets, adding machine pa- 
per and box files. Address F-18, care 
Office Appliances, Chicago. 





AGENTS WANTED. 





OPPORTUNITY for specialty salesman 
to connect with growing organization. 
State experience and territory preferred. 
Address Y-14, care Office Appliances, New 
York, N. Y. 


SIDE LINE SALESMEN—Big profits as- 
sured. National organization selling sta- 
ple line of stationery specialties to trade. 
Write for catalogue of winning sellers. 
Ostra Corp., 114-SB East 25th St., New 
York. 





CONTINUED FROM PAGE PRECEDING. 


AGENTS WANTED. 

HIGH CLASS SPECIALTY that has 
been ordered by every stationer who has 
seen it, can be sold as side line by good 
salesman. Sample easy to carry. | Pro- 
tected territory and good commission 
with old established concern. Address 
X-145, care Office Appliances, Chicago. 
RELIABLE BUSINESS GETTERS cov- 
ering the better stationers in the metro- 
politan district and out of town, who 
want to make more money while cover- 
ing their regular trade, can earn big 
commissions selling an exclusive sure 
selling property owner's. record. Give 
particulars, territory and trade covered. 
Address H-20, care Office Appliances, 
Pershing Square Bldg., New York. 

$200 A WEEK first three months earned 
by Frank Finch shows possibilities of our 
line for office specialty salesmen. Line 
as clean and dignified as adding machine 
line, but every size and kind of office is 
prospect for $25 to $250 per desk in use. 
Commission 50%. No ‘‘trade ins.” No 
“repairs.’’ No competition. We also need 
men who can take over territory and 
develop a sales organization and build up 
a real business for themselves. Address 
Casey. 4730 McGraw Ave., Detroit, Mich. 





HELP WANTED. 


$1,000,000 Company recently organized to 
operate a chain of stores in California, 
handling stationery, office supplies- 
filing equipment, desks, chairs, printing, 
engraving and school supplies, desires to 
get in touch with men capable of taking 
charge of branch stores. Must qualify as 
to knowledge of lines, ability in store 
management, and personal character. 
Small investment desirable but not neces- 
sary. Write fully, to W. F. Carpenter, 
San Diego, Cal. 


TYPEWRITERS PURCHASED. 


Send 
Wine- 


All makes, second hand and new 
particulars to Maskinfirman Erik 


= 





stam, Drottninggatan 27, Stockholm, 
Sweden. 
WANTED—tTypewriters, adding machines 


writers. Also 
cheap. C. L. 


and check 
writers, if 
Oxford, Pa. 


portable 
Richoltz, 


type- 
New 











Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washinzton, D. C., and mentioning Office Appliances. 


1,447,990. 
Brooklyn, 


Typewriting machine. 


a 
1,448,179. Envelope.—Harry Y. 


1,448,217. 


ford, Conn. (assignor to Underwood Typewriter Company, New 


York, N. Y., a corporation of Delaware). 
1,448,293. Perpetual calendar.—Henry 
Quebec, Canada (assignor of 
mgunt, Quebec, Canada). 
.448,334. Manifolding attachment for 
L. Cossitt, Alameda, Calif. 





Alfred 
(assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

‘ Armstrong, Springfield, 
(assignor of one-half to William L. Hall, Chicago, Ill). 
Typewriting machine.—William F. 


one-half to 


typewriters.— Malcolm 


(assignor to Manifolding 


G. F. Kurowski, ton 
1,448,874. 
Harold A. 
1,449,069. 


Mass, 
Loose 


Helmond, Hart- Calif. 
1,449,119. 
Breoklyn, N. Y. 
Gulline, Montreal, New York, N. Y., 


Hyde, West- 1,449,130. 


1,449,659. 


John 


Impres- Chicago, IIL, a 


(assignor to Wales Adding Machine 
Penna., 


Borough, Penna. 
pany, Wilkes-Barre, 

Carriage 
Shappelle, Luzerne 
leaf binder. 


Typewriting 
(assignor to 
a corporation of Delaware). 
Fountain pen. 
Calculating 
mette, lll. (assignor to Felt & Tarrant Manufacturing Company, 
corporation of Illinois). 


Com- 
a corporation of Pennsylvania) 
calculating machines.— 
Penna 
Sonnenburg, 


mechanism for 
Borough, 

Edward J. Watts, 
Kurowskl, 
Company, 


machine Alfred G F. 

Underwood Typewriter 

Wash. 
Wil- 


Senz, Port Angeles, 
Turck, 


Melvin J. 
machine.—Joseph A. V. 





sions Corporation, Carson City, Nev., a corporation of Nevada). 1,449,799. Fountain pen.—Charles W. Williamson, No. Graf- 
1,448,335. Manifolding attachment for typewriters.—Malcolm ton, Mass. 
L. Cossitt, Alameda, Calif. (assignor to Manifold Impressions 1,450,005. Pencil.—James Moore, Stratford, Conn 
Corporation, Carson City, Nev., a corporation of Nevada). 1,450,018. Typewriting machine.—George W. Campbell, Hart- 
1,448,411. Typewriting machine.—Karl Lehmann, Essen, ford, Conn. (assignor to Underwood Typewriter Company, New 
Germany (assignor to Fried. Krupp Aktiengesellschaft, Essen- York, N. Y., a corporation of Delaware). 
on-the-Ruhr, Germany). 1,450,020. Typewriting machine.—Cornelius B. Corcoran, New 
1,448,429. Double seal envelope.—Thomas F. Bradley, Am- York, N. Y. (assignor to Underwood Typewriter Company, New 
herst, Mass. York, N. Y., a corporation of Delaware). 
1,448,452. Fountain pen.—Edwin E. Kratz, Kansas City, Mo. 1,450,115. Typewriter.—Lyman R. Roberts, Rutherford, N,. J. 
(assignor of one-tenth to Louise A. feiss, Kansas City, Mo.). (assignor by mesne assignments to L. R. Roberts Typewriter 
1,448,547. Typewriting machine.—Alfred G. F. Kurowski, Company, Stamford, Conn., a corporation of Delaware). 
Brooklyn, N. Y. (assignor to Underwood Typewriter Company, 1,450,183. Typewriter clamp.—Elmer C. Moon, Sheepshead Bay, 
New York, N. Y., a corporation of Delaware). N. Y¥. 
1,448,548. Pen positioning device.—Jesse L. Turner, Little 1,450,267. Loose leaf binder.—Clarence TD. Trussell, Pough- 
Rock, Ark. keepsie, N. Y. (assignor to Trussell Manufacturing Company, 
1,448,601. Typewriting machine.—Jesse B. Smith, Stam- Poughkeepsie, N. Y., a corporation of New York) 


ford, Conn. assignor to Underwood Typewriter Company, New 


York, N. Y., a corporation of Delaware. 





1,450,369. 


son, 


rd screen for typewriters 
(assignor to 


Keyboa 
Woodstock, Il. 


Otto A. Hokan- 


Woodstock Typewriter Com- 


1,448,753. Typewriting machine.—Alfred G. F. Kurowski, pany, Woodstock, Ill, a corporation of Illinois). 
Brooklyn, N. Y. (assignor to Underwood Typewriter Company, 1,450,398. Pen.—Arthur Winter, Jersey City, N. J. (assignor 
New York, N. Y., a corporation of Delaware). of one-half to Frank H. LaPierre). 


Calculating 


1,448,809. 


machine.—William 


Moeller, Dorrance- 1,450,436. 


Pencil.—John Robert 


Fitton, Woonsocket, R. I. 
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No. 1,401,324.—Combined statement and return envelope; pat- 
ented December 27, 1921, by Ralph Dority of Washington, D. C., 
and Harold W. Breining, Brooklyn, N. Y., asSsignors of one- 
third to George Edwin Ijams. 

No. 1,425,910.—Typewriting machine; patented August 15, 1922, 
by Jesse A. B. Smith of Stamford, Conn., assignor ta Under- 
wood Typewriter Company, New York, N. Y. 

No. 1,432,678.—Combined typewriting and computing machine; 
patented October 17, 1922, by Gilbert E. De Haven and Oscar 
G. Schaaf, San Francisco, Calif., assignors to Underwood Com- 
puting Machine Company, New York, N. 

No. 1,441,917.—T ypewriter; patented January 9, 1923, by John 
T. Field of iecenciinenss Idaho. 


Comets wiaaies on Mi seatheneeen Exports. 


Furniture, metal office, comprising filing cases, safes, other 
metal office furniture and fixtures, for January——(1922) $175,826; 


(1923) $274,939. Seven months ending January—(1922) $1,443,- 
791; (1923) $1,790,340. [For segregation of these items see the 


respective classifications under ‘‘Comparative Figures on Mis- 
cellaneous Exports.’’] 

Machines, adding and calculating. in January—(1922) 668 
machines @ $191,109; (1923) 1,179 machines @ $198,146. 
months ending et Ae eg 4,551 machines @ $782,414; 
7,645 machines @ $1,388,570. 


Machines, cash pa nt in January—(1922) 1,385 machines @ 


$247,958; (1923) 1,117 machines @ $245,027. Seven months end- 
ing January—(1922) 6,140 machines @ $1,156,817; (1923) 8,702 


machines @ $1,760,119. Cash register parts in January—(1922) 


14,960 pounds @ $13,307; (1923) 31,702 pounds @ $26,558. Seven 
months ending January—(1922) [quantity not stated] $156,781; 


(1923) 302,712 pounds @ $213,807. 

Machines, typewriting, in January—(1922) 11,906 machines @ 
$707,747; (1923) 20,007 machines @ $1,220,106. Seven months 
ending January—(1922) [quantity not stated] $5,175,954; (1923) 
112,887 machines @ $6,865,902. Typewriter parts in January— 
(1922) 17,872 pounds @ $25,255; (1923) 20,359 pounds @ $39,455. 
January 1 to January 31—(1922) 17,872 pounds @ $25,255. Seven 
months ending January—(1923) ged pounds @ $216,639. 

Paper, carbon, in January—(1922) 999 pounds @ $48,727; 
(1923) 68,444 pounds @ $54,463. Seven months ending January 
—(1922) [quantity not stated] $241,141; (1923) 380,892 pounds @ 
$295,550. 

Ribbons, typewriter, in January—(1922) 15,851 pounds @ $29,- 
975; (1923) 22,156 pounds @ $40,473. Seven months ending Jan- 
uary—(1922) [quantity not stated] $194,205; (1923) 135,741 pounds 
@ $248,965. 

Comparative Figures on Miscellaneous Exports. 

Cases, metal filing, in January—(1922) 640 cases @ $21,730; 
(1923) 1,547 cases @ $60,059. January 1 to January 31—(1922) 
640 cases @ $21,370. Seven months ending January—(1923) 9,509 
cases @ $322,973. 


Chairs, wooden, in January—(1922) 8,130 chairs @ $31,159; 
(1923) 20,212 chairs @ $61,715. January 1 to January 31—(1922) 
{quantity not stated] $308,846; (1923) 91,248 chairs @ $32,999. 




















No. 1,443,505.—Multicopy attachment for tepemeteores patented 
January 30, 1923, by Leonard F. Rose, San Francisco, Calif., as- 
Sener by direct and mesne assignments to Netograph Com- 
pany, Inc. 

No. 1,444,642.—Loose leaf binder; patented February 6, 1923, 
by Adolph Rubin, St. Louis, Mo., assignor to Sieber Products 
Manufacturing Company, St. uis, Mo. 

No. 1,446,935.—Typewriting machine; patented February 27, 
1923, by George A. Seib, Ilion, N. Y., assignor to Remington 
Typewriter Company. 

No. 1,447,638. —Typewriting machine; patented March 6, 1923, 
by John H. Barr of New York, N. Y., assignor to the Reming- 
ton be ceases Company, Mion, N. Y. 








semalieii in January—1922) 254,971 pounds @ $43,864; (1923) 
217,653 pounds @ $42,550. January 1 to January 31—(1922) 2465,- 
971 pounds @ $43,864. Seven months ending January—(1923) 


1,516,795 pounds @ $299,120. 


Fiber, vulcanized ware, in January—(1922) 34, + ¥ pounds @ 
$16,643; (1923) 63,607 pounds @ $19,470. January 1 to January 


31—(1922) 34,025 pounds @ $14,643. Seven months ending Jan- 





uary 23) 436,617 pounds @ $122,441. 

Fixtures, wooden store, in January—(1922) 36,758 pounds @ 
$8,904; (1923) 18,705 pounds @ $7,928. January 1 to January 31— 
(1922) 36,758 pounds @ $8,984; (1923) 272,735 pounds @ $81,795. 

Furniture, office, wooden, in January—(1922) 160,839 pounds @ 
$37,855; (1923) 107,565 pounds @ $20,611. January 1 to January 
31—(1922) 160,838 pounds @ $37,855; (1923) 656,908 pounds @ 


$144,918. 

Furniture, other metal, in January—(1922) 715,738 pounds @ 
$120,794; (1923) 1,245,430 pounds @ $166,086. Seven months 
ending January—(1922) [quantity not stated] $650,024; (1923) 
7,434,954 pounds @ $1,052,300 

Furniture, school and church, wooden, in January—(1922) 
9,699 pounds @ $1,778: (1923) 195,754 pounds @ $31,031. Janu- 
ary 1 to January 31—(1922) 9,699 pounds @ $1,778; (1923) 520,777 
pounds @ $80,716. 

Ink, other “—. ee and lithographic, in January—(1922) 
19,513 pounds @ (1923) 40,222 pounds @ $9,975. Seven 
—— ending Janiary—(1922) [quantity not stated] $172,953; 

1923) 273,953 pounds @ $76,744 

Ink, writing, in January—(1922) 61,152 pounds @ $19,239; 
(1923) 109,454 pounds @ $23,996. January 1 to January 31— 
(1922) 61,152 pounds @ $10,239. Seven months ending January 
—(1923) 653,387 pounds @ $130,855. 


Machines, addressing, in January—(1922) 133 machines 
$14,543; (1923) 24 machines @ $33,279. January 1 to January 31 


—(1922) 133 machines @ $14,543. Seven months ending January 
—(1923) 1,425 machines @ 146,012. 

Office supplies, including paper clips and binders, erasers, 
inkstands and other office utilities, in January—(1922) 87,070 
pounds @ $51,311; (1923) 180,832 pounds $101,253. January 1 
to January 31—(1922) 87,070 pounds @ $ i. Be months 
ending January—(1923) 1,251,829 pounds @ $638 

Other metal office furniture and fixtures, in Seauary—(198) 
76,348 pounds @ $14,908; (1923) 61,600 pounds @ $18,084. Seven 
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months ending January—(1922) jquantity not stated] $484,030; 


(1923) 673,124 pounds @ $153,277. 
in eo ge nm 


‘aper, cash register and adding machine, 
52,485 pounds @ $8,245; (1923) 71,057 pounds @ $8,2 Seven 
months ending January—(1922) [quantity not stated) $69,939; 
(1922) 595,202 pounds @ $62,456. 

Paper, writing and envelopes, July 1 to December 1, 1921.— 


{quantity not stated] $1,033,894; (1923) [segregated]. 

Paper, writing, except papeteries, in January—(1922) 689,349 
pounds @ $115,888; (1923) 691.984 pounds @ $96,058. January 1 
to January 31—(1922) 689,349 pounds $115,888. Seven months 
ending January—(1923) 4,495,625 pounds @ $664,831. 

Paper towels and napkins, in January—(1922) 36,161 dozen @ 
$6 BTL: (1923) 103,234 dozen @ $15,448. Seven months ending 
January—(1922) [quantity not stated] $83,437; (1923) 557,023 
dozen @ $98,396 

Papeteries in January— (1922) 16,087 pounds @ $6,158; (1923) 
25,497 pounds @ $8,167. January 1 to January 31—(1922) 16,987 
pounds @ =e. Seven months ending January—(1923) 251,346 
—_ @ $88,650 

Paste and mucilage in January—(1922) 82,906 pounds @ $13,- 
783; (1923) 163,682 pounds @ $18,119. Seven months ending 
January—(1922) {quantity not stated] $153,251; (1923) 1,614,375 
pounds @ $181,730 

Pencils, all kinds, July 1 31—(1921) 
not stated] $708,241. 

Pencils, lead, with metal casing, in 
dozen @ $23,702; (1923) 11,728 dozen @ 
January 31—(1922) 4,012 dozen @ $23,702. 
January—(1923) 93,808 dozen @ $197,296. 

Pens, metallic, except gold, in January—(1922) 8,373 gross @ 
$4,228; (1923) 8,393 gross @ $4,786. 
uary—(1922) 53,727 gross @ $35,062; 
$80,211. 

Pencils, other, and pencil leads, in January—(1922) 345,938 
dozen @ $84,452; (1923) 761,995 dozen @ $104,633. January 1 to 
January 31—(1922) 345,938 dozen @ $84,452. Seven months end- 
ing January—(1923) 5,100,573 dozen @ $830,276. 


to December (quantity 


January—(1922) 4,012 


$12,328. January 1 to 
Seven months ending 


Seven months ending Jan- 
(1923) 160,728 gross @ 


(1923) 


Penholders in January—(1922) 1,722 gross @ $4,387; 
3,759 gross @ $6.436. Seven months ending January—(1%22) 


25,273 gross @ $47,510; (1923) 29,783 gross @ $50,001. 

Pens, fountain, in January—(1922) 1,455 pens @ $1,379; (1923) 
15,012 pens @ $10,917. Seven months ending January—(1922) 
37,734 pens @ $32,779; (1923) 127,384 pens @ $101,395. 

Safes in January—(1922) 199 safes @ $18,754; (1923) 
@ $30,710. Seven months ending January—(1922) 2,607 safes 
$288,367; (1923) 2,586 safes @ $261,791. 


335 safes 
y 


a 





Imports. 

Inks and ink powders in November—(1921) [none reported]; 
(1922) 12,418 pounds @ $9,547. Eleven months ending November 
—(1921) [none reported]; (1922) [beginning September 22] 21,84 
pounds @ $95,470. 

Paper, writing, bond, etc., in November—(1921) [none re- 
ported]; (1922) 141,003 pounds @ $35,888. Eleven months end- 
ing November—(1921) [none reported]; (1922) [beginning Sep- 
tember 22] 427,952 pounds @ $106,169. 

Pencils in November—(1921) 72,500 gross @ $46,397; (1922) 
28,234 gross @ $58,047. Eleven months ending November— 
(1921) 616,703 gross @ $394,626; (1922) 780,189 gross @ $391,815 

Pens and penholders in November—(1921) [quantity not stat- 
ed] $30,138; (1922) [quantity not stated] $32,805. Eleven months 
ending November—(1921) [quantity not stated] $299,997; (1922) 
{quantity not stated] $398,574. 

Re-Exports. 
merchandise imported into the United States and sul- 
exported to other countries. 


Foreign 
sequently 


Pencils and pencil leads in November—(1921) [none reported]: 
(1922) [none reported]. Eleven months ending November—(1921) 
5,530 pounds @ $7,552; (1922) 2,845 pounds @ $8,218. 

Penholders and pens, including stylographic and fountain, in 
November—(1921) [none reported]; (1922) 1 gross @ $4.00 
Eleven months ending November—(1921) 442 gross @ $396; (1922) 
61 gross @ $9,816. 


January Exports of Typewriters. 

United States exports of typewriters (including bookkeeping 
machines) by countries, during January, 1923. In exports un- 
der this classification where the machine is driven by an elec- 
tric motor, the value of the motor is included with the machine 





By the Division of Statistics, Department of Commerce: 
Typewriters. Parts of. 
Countries. Number. Number. 
dena edcee -co 297 $3 15,460 61 $ 97 
Pre sae 20,696 32 273 
Bulgaria ... ; aa 3 115 s ; 
Czechoslovakia «ae 14,458 5 ) 
Denmark .... iuccels 167 10,347 179 646 
Esthonia ... uh 30 1,820 
Finiand ...... ‘ . 116 9,700 ; 
France RRS .. 4,841 366,964 2,082 4,241 
Germany ... ; 28 1,130 10 50 
Greece ..... , 15 853 end d is 
Hungary ..... : 40 ES eee 
DT Stiettewhes 917 62,565 172 575 
Malta, Gozo and Cyprus Is lands 6 Se Se ere 
Netherlands ... + ae 17,796 239 665 
Norway .. , 106 PE statreat > gee bats 
Poland and Danzig 24 1,560 21 14 
PPOUGMEE co ccsss 47 2,270 hae aaattern 
Rumania ...... ; . 39 3.873 .... 
De ekseanes ‘ , 578 38,999 4,368 
ee 401 23,428 233 
Se 436 21,022 1,865 
Turkey in Europe 2 72 
ea ee enh ea 3,346 180,052 3,976 3,549 
ae 1 3¢ 
Canada— 
Maritime Provinces ‘ 58 nn ‘wecee dues 
Quebec and Ontario ......... 1,011 62,337 2,537 6,214 
Prairie Provinces . 110 6,168 312 480 
British Columbia and Yukon. 69 3,264 68 46 


British Honduras = 3 176 10 21 


Typewriters Parts of 

Countries. Number. Number 
errr Satit ee 27 1,376 
EE ee eee = 1,967 
PE  ccktsbebkkveshe oenncee 2,803 : 
6 cu cod a thenh es se00 6 dene 10 1,110 28 100 
SPP ee ee Cer eee 18 1,298 27 50 
Sec eenne ae wes ee 534 30,092 322 515 
Newfoundland and Labrador 2 122 Hi 7 
Pt Meee cades candies nase a6 00 8 466 50 
| EE Re re ee 1 53 
I ia hae he 2 ek y 00's 15 1,350 
Trinidad and Tobago ... stk co 1 88 
Other British West Indies. ‘ 3 159 
DL si ¢G0e MOKTEt aes ateeepaese 323 25,559 20 828 
Dominican Republic ........... 1 80 12 618 
eo ae 8 300 ; 
French West Indies ....... 3 163 
Virgin Islands of U. S.. 4 17° i 
PO re 1,621 75,068 884 1,243 
PE otSie ods as (ee eaveaee ek oe 20 1,000 
DE. Ciet own dees 457 28,165 81 70 
Chile ge RES Sat ee Sp ee Soe 72 4,380 52 157 
I eit g. oo ace alaiotin ahh wie 142 9,076 0 10 
I Rk atid ce is weal tle on api 23 791 
British Guiana ............ cates 4 130 ‘ 
ee ere 9 323 ) 
rte a ads Cn aida Dash. diniie 106 4, 061 
OA gia ane 57 3,635 Is 250 
Venezuela ....... ee ER ae 76 3,985 ‘ 
rt rte ain aire kare «och manele 3 350 a 
ED I ho dice go ws di aeec's asus 323 16,156 07 562 
Straits Settlements ..... & 91 3,890 25 58 
CRIA .cccs Pasa Ney al 41 2,095 
RN, eg 6a a oc manawa 1 55 
BT OO ere 208 9 620 8 198 
Other Dutch West Indies . : 518 
French Indo-China ........ aM 60 3,180 
Hejaz, Arabia, etc. ........ 6 416 
ere ere mite 22 821 
EE nArie heh tisiadie basin dian a6ee ea 338 19,275 
Palestine and Syria ....... camieh A abd me a 23 83 
Philippine Islands .............. 59 2,228 151 16 
RAR Ear re 30 2,100 
I ceive Cn ead 6a he kes e0<.0 : 856 49,753 09 839 
Po rere 1 50 ; 
kik iwla es side ded ee. s 103 5,453 5 77 
| re 54 1,620 
British West Africa ..... ‘ 36 1.936 
British South Africa ......... 245 14,065 { 84 
Po DT eee 17 760 
CEMAFY TEAMED on ccciccess atid 5 300.—i 
ME, BE GaMniee pide centceaceeaws 66 3,440 30 100 
Algeria and Tunis ......... eich 107 6,810 s 
Other French Africa ......... 2 96 66 160 
DEES Accddebwubd eee nk stain ee 4 251 
Other Portuguese Africa ..... , 7 508 
PE SOU, 60k. da SE neecscdaes 6 700 

MEE. ‘ch kaeeed eatenen see 20,057 $1, 220, 106 20,359 $39,455 


January Exports of Carbon Paper and Ribbon. 
United States exports of carbon paper and typewriter ribbons 
by countries during January, 1923. By the Division of Statistics, 
Department of Commerce: 
Typewriter 
Ribbons 
Pounds 


Carbon Paper 


Countries Pounds. 


Ee ; 37 $ 130 551 $ 551 
Denmark ..... 313 255 23 434 
Finland 48 58 alate 
France 392 522 2,059 },076 
ere 6,036 4,782 1,960 2,978 
Malta, Gozo and C yprus Islands : mee 7 28 
Netherlands ............ Lee 763 747 {71 192 
Norway <4eu 1,038 614 49 584 
Portugal ..... ~ Me : ey naw 217 376 
SAO ee er es 125 300 
Sweden ....... 115 96 5 12 
Switzerland 675 952 1] 194 
England .... . 7,981 6,447 2,51 1,242 
Scotland 718 481 ea 
Canada 

Maritime Provinces a 130 24 . 
Quebec and Ontario es a . 6,313 3,238 1,491 },672 
Prairie Provinces ....... 1,325 734 §28 1,423 
British Columbia and Yukon.... 138 197 288 169 

British Honduras ..... oe eer me ‘ice ] 10 
Ce EE Soc 420 bees ree 9 11 yw 
Guatemala ....... dats yy a ra aa 35 50 
IE, a 'c.c Ga dia.ccs dale eis 23 22 f ahaa 
Nicaragua . 179 135 l 6 
BME. occas eM ; 2,272 1,788 1,377 2,876 
Newfoundland and Labrador 1 105 15 9 
NS. 4x Sua we ness 50 18 ad 
Jamaica ....... deena ds : 55 29 6 22 
rr a ‘ ae 3,883 4,497 1,035 1,627 
Dominican Re “public , oes as | 4 ll 
Dutch West Indies Boss tees gute 27 60 
French West Indies rary Pee ee he 6 6 
a ee eee 3 31 an 
rere rer 3,545 3,472 2,278 6.615 
are ; Sats 2,753 3,345 437 801 
SS rare 103 211 50 396 
British Guiana ... ‘ 61 53 13 18 
Dutch Guiana ...... - tard a F 8 
i Serer ee ras 279 311 10 36 
RP rer 130 221 
Venezuela .. 65 65 ’ 24 
British India 1,148 1,164 9 1,752 
CE: teecuwaneans ; ee 665 626 1¢ 28 
Java and Madura . ve <n ae 73 126 
French Indo-China ; 94 88 265 329 
Hongkong ........ VS 514 621 22 32 
pS eee ieee pe 13,647 7,763 653 1,134 
Philippine Ist: inds . 1,678 1,321 1,065 1,470 
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Typewriter 


Carbon Paper. Ribbons 

Countries Pounds. Pounds. 
Australia nd aaa een 9,809 7,294 1,906 2,629 
SE BPP ere Tee 471 688 216 $54 
British South Africa ............ 109 84 96 157 
i Perr rere err eet a 275 148 150 238 
Other French Africa ........... - 240 180 73 109 

Total rere re ere 68,444 $53,463 22,156 $40,475 


January Exports of Metal Office Furniture. 
United States exports of metal furniture by countries during 
January, 1923 By the Division of Statistics, Department of 
Commerce 


Other 
Office Other 
Furni- Metal 
Filing Cases Safes. tureand Fur- 
Countries. No. No Fixtures. niture. 
SN he '6ls waa dios 19 $ 1,222 ; we Lak aad 
Ng aivackvandsd «karen 1 66. Se tale 
MEE. Shcbmasveusansen l ,. ener 3,000 
ET ene re eee ; eee. $ 1,837 
EL 6s 4: dang mn imeewk Cusiean kee 1 $ 50 rarer 
EE oss ew amaeen d 139 a. aan = ee 5 
EE, 'o.5'nin' nae a ad-ars 5 otek ir - “opiigns aeid aie seciees 80 
SL, S466 6 Keds Kaan she GOCE tannes beet ce 506 1,347 
re rere 32 . ee ee 77 20 
Turkey in Europe ..... ..... eT yA ae ee ; 215 
rc ‘iP * Zr 1,528 760 
PTT tas Aaa ea» aed inegiath a 822 
EE, os ctin 6 macia aes wath 2 Des aud dhe wes ; 165 
Canada— 
Maritime Provinces.. 3 95 1 128 _ 368 
Quebec and Ontario... 223 6,054 44 4,394 2,910 25,859 
Prairie Provinces ... 15 443 6 35 154 1,582 
Brit. Col. and Yukon. 5 SOR icin 203 128 
» British Honduras di 1 Dat was? aaa 36 esse 
ce eer nee ge ee ee 173 628 
eer 8 200 5 493 51 297 
DE a. ck 05sec wncd’s 1 35 904 3,860 
PO ere 12 32 ; 390 
PE. c¥evacscovdres 2 , ee 114 1,005 
EE Sb. c cine Becdiace eens, . caeae™ 4 _. Seer 189 
ON Ere rr 102 5,233 75 5,565 780 11,604 
Newfoundland and Lab. 6 293 ? ‘ee Ae 3 
rere Site: see” Sears 3 160 : 1,472 
A ESTE eT eee 9 390 1 35 1,332 1,332 
Other Brit. W. Indies.. 3 155 : vibes ; ns 4,849 
| ee er 62 2,121 66 7,869 805 50,036 
Dominican Republic 20 aa ee saa 710 
Dutch West Indies 1 59 1 35 150 iG ad 
French West Indies ... ..... ..... ‘ sasiale = ala ale 140 
DEE Ni cease bbdbenad ase “enw salt eae 1 1,720 107 249 
rr nen G8 Si. Dis dence <ceben. ola, ediuas 100 111 
EEE 6edeswdecadss 36 S5e8 ... hee 24 219 
ES er j 3 ree eee oe 
ME 42 naive walewad yaaa 40 yy are ites 500 10 
GENE aN cries nasbeseeed 5 i ae salehaee Baba ieee 
CE. ccGeenwence oes 41 1,396 57 4,744 377 7,794 
pO Per cree 3 >: ia iveaw 9 aaees 2,156 
British Guiana ........ 1 Sawa” Reeeah ae 
| EA ere eee Sees  wheeats 2 189 955 2,566 
SE ncgecdosneascen 16 BRE «cx Reaee. “saslews 1,598 
WHE, Gav cdcvssdesesd uedew Sebuas 41 eee 1,586 
WOPRTI TID occ cies 18 ane Rae 80 235 
Straits Settlements ........ Ly ae ay Pe ree 564 
CE? Gate ucts aakeceas 6% 7 270 1 ae 15,454 
Java and Madura ...... 12 Re Ae ae ee et oe 
PORE. os46: 40500 avesne se wits aia den ae 1,623 
DE <cdcacscsucees 20348) Saeeas 6  Ererrer 1,524 
SE eae che kewa 6 18 1,184 1 179 69 5,149 
Palestine and Syria .... 1 29 3 202 a 1,241 
Philippine Islands ..... 5 72 15 954 58 1,466 
SS Dc bvabcs sncccnncnee Souae” . cae iba WAR dee ee ; 429 
DEEL. v¢bnducuneeaes 30 284 1 OR: «ata 626 
pS rr oe ee ee ere gaat) ulatednee. ates 108 
New Zealand .......... 5 BE) 555. Mebane 63 180 
British West Africa ... 1 Se er 358 See ie 
British South Africa .. 48 aes 2,660 1,809 
British East Africa 2 Sa “sek iene ma anies 400 
ry reece ere Leas emhe Se cucs itd ons 9,281 
Portuguese East Africa 4 ee wsa Ukave’ aoeee Wceaenes 
ae Tae 1,547 $60,059 335 $30,710 18,084 $166,086 


January Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, during 
January, 1923. In exports under this classification where the 
machine is driven by an electric motor, the value of the motor 
is included with the machine. By the Division of Statistics, 
Department of Commerce: 


Cash Registers. Parts of. 


Countries Number. Number. 
Belgium ... sical - 1 $ 377 crenumn “paced 
Czechoslovakia ........... Pere 3 906 cach iebinns 
Denmark .... ee 41 18,957 69 $ 209 
France .. cemaae 70 17,045 832 693 
Germany ... err e eee hacks re 479 608 
| Nee ene nore es ee 7 1,568 22 191 
ee re eer re rere 46 10,789 195 800 
DS a cng. Opa unis Oe eRe kre 7 2,182 ee piittaee 
Taare y athe eae jek 59 12,995 28 80 
ED 8 do so. Seeded «Oke 63 19,191 452 1,636 
SN onc ccndowtences wan 7 4,474 iigae .<wehatea 
England .... heey 300 55,010 2,117 2,143 
Canada— 

Quebec and Ontario .......... 14 514 24,487 17,357 
CO I 5.600406 e4h wemiedtieeeds 3 211 23 44 
CEL. ds ccud edad eden tnvakes 1 55 bes Sale 
EE 6d a, dae os ee ae 2 523 tive “Velen 
EE, ok. wars oda We ee epres 3 750 van | eget 
WEEE Wacdnnae ccus Nee aewen 3 235 10 5 
SE boc cvcceseenes¥oenes 28 11 


Mexico ... ; see Me oe A "12 1,335 ie > ae 


Cash Registers. Parts of. 
Number. 





Countries Number. r 
Newfoundland and lLabrador.... 1 105 15 9 
Bermuda .... : so 66 heehee 5 1,869 ows - Sees 
Trinidad and Tobago beans &s 4 240 esse 8 §=—&ae oP Ose 
Other British West Indies....... 4 1,015 sets eee 
Cuba Sa a ee in hes ge ed eee 45 7,719 916 600 
Dominican Republic Wepre 4 1,563 263 SS 
Argentina ( » eaten 33,459 310 450 
PGR 4. ke fe 50 8,162 283 185 
3 Pere : a BRIS 9 1,924 72 201 
Colombia ..... mh pik sbi at 3 1,398 288 556 
I cn ns aa Ue ke ae 6 945 is. “aekeee 
British India ere re 5 2,100 een ae 
pe ee” ar 4 846 615 568 
pO ee ape est 84 14,530 bp cami ap ie 
Philippine Islands Pr RE” 3 579 Jog Gt ae eke 
Australia ..... cio ae aa es 100 13,380 87 61 
New Zealand 9: Sean dae ee eee 20 5,085 shiek Late aan 

arition Routh Alric& ....02.cscacas 3 1,369 111 63 
IRE aE ity Sy se IEF «- 4 476 ite 2 
Aiweria. and Tunis ....cscccscase 7 1,147 Pl Pipe Be emt 

RCO... 6 cab uk x « Anat ce eae 1,117 $245,027 31,702 $ 26,558 


January Exports of Adders-Calculators. 

United States exports of adding and calculating machines, by 
countries, during January, 1923. In exports under this classi- 
fication where the machine is driven by an electric motor, the 
value of the motor is included with the machine. By the Divi- 
sion of Statistics, Department of Commerce: 





Countries. Number. Countries. Number. 
pS Ee ie 2 1,381 Sg ee 3. +. 
Belgium ...... hie 8,595 eae 1 20 
Czechoslovakia .... 12 925 ON RAL aoe 17 3,846 
ee eee 17 200n. , Si ded ntéancdinn 43 2,350 
eee 5 900 ASRORTING 220 csace 99 8,272 
WYGMCO .........00. OD , BRO. Basa ea eee 7 1,396 
GOFMIAMY 226.0008 9 SSe ED nie h thao nuss 6 1,325 
CINE 5660 scene meee 700 Ran eatin dditeuen taehh 12 2,220 
6nd Sal ove wid we» 52 8,859 ee Pee 11 1,915 
Netherlands ...... 84 16,616 WCURGOP oo ck csc ccse 2 180 
eS eee 165 4,440 British Guiana.... 1 55 
arr 2,759 Dutch Guiana .... 2 143 
OO OS 69 16,416 a ae er os 1 14 
Switzerland ...... 21 25,237 Venezuela ........ 1 188 
eee 106 15,303 British India ..... 12 2,400 
a ren 3 3,006: GROG néceisss sae 12 2,827 
Canada— Java and Madura. 7 623 

Maritime Prov.. 1 13 MOORS 050s a dkaed «3 7 1,360 

Quebec & Ont..177 16,480 Australia .......... 16 5,950 

Prairie Prov. ... 8 1,171 New Zealand ..... 5 1,015 

Brit. Col. & Yuk. 2 100 British S. Africa.. 6 1,986 
Gosek. Bee. ....<ss 2 221 (rr 1 250 
Guatemala ........ 3 600 — - 
HORGUPAS ........- 8 2,130 WO 6625 iin 1,179 $198,146 
Nicaragua ........ 3 675 


or the 





The detailed inquiries which follow have been received 
direct from readers of Office Appliances. They are tangible 
business opportunities which are well worth following. 


Overseas. 


Assen, Holland.—Van der Veen’s Schrijfmachinenhandel (cor- 
respondence in English) wishes to secure the agency for a first 
class standard typewriter, and also for a portable typewriter. A 
first-class rotary duplicator is desired also. Reference is made 
to the National Park Bank, New York, N. Y. 

Florence, Italy.—Guiseppe Jona & Company, Via Cavour, 30, 
contemplates buying rough typewriters in quantity. Price lists 
and catalogues are requested from American houses. 

Holland.—The sole representative in Holland of the Stationery 
Export & Import Corporation, 221 Fourth avenue, New York, 
N. Y., wishes to expand his lines. He is acquainted with most 
of the jobbing and retail houses in Holland. For convenience, 
manufacturers desiring to investigate are requested to m- 
municate with the American house. It is to be understood that 
after connection has been made the manufacturers will deal 
direct with the Holland representative. 

Madras, India.—The Typewriting Institution, Anantha Broth- 
ers, 9 Sunkurama Chetty street, Esplanade, wishes to re- 
ceive samples, catalogues and prices on carbon papers, carbon 
pencils, pen holders, nibs, etc. This information comes from 
an American manufacturer who has received the inquiry direct 
and asks that it be passed along for the benefit of the trade. 

San Juan, Porto Rico.—J. W. Blanco, for more than eighteen 
years with Gonzales Padin Company, Inc., during most of which 
time he occupied positions of reapeneneity, including that of 
manager of the concern, has resigned to organize a $100,000 
corporation to be known as J. W. Blanco, Inc., dealing in office 
and house furniture, office equipment and conveniences for gen- 
eral use. Mr. Blanco wishes to get in touch with manufacturers 
in the United States, so that he may get his lines established 
and the new business under way. 

Domestic. 

Denver, Colo.—The J. A. Gilbert Company, stationer - 

nounces the opening of offices and sales rooms at 411-412 Coo: 


r 
building. The company wishes to receive catalogues and peice 
lists from manufacturers, jobbers and wholesalers. 














ee 
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Eau Claire, Wis.—The store of the Eau Claire Book & Sta- 
tionery Company, was destroyed by fire in April. The cat- 
alogue files were burned up. Manufacturers are requested to 
send their latest issues and price lists. : 

Jacksonville, Ili|.—B. F. Lane wishes to receive catalogues of 
steel typewriter and adding machine stands. . 

Louisvilie, Ky.—The Commercial Stationery Company is the 
name of a new concern located at 138 South Fourth street. 
Manufacturers and jobbers are requested to send catalogues 
and prices. ; ‘ : 

Newburgh, N. Y.—F. J. Brannigan & Company, C. H. G. & E. 
building, is interested in desk and office lamps and lights of all 
kinds, time stamps and postal scales. Catalogues may be ad- 
dressed to F. J. Brannigan _ = 

New Orleans, La.—The Perry & Buckley Company, 729-733 
Poydras street, New Orleans. La., is revising the catalogue file 
and wishes to have descriptive catalogue and price lists from 
manufacturers covering articles carried in the stationery lines. 

Oshkosh, Wis.—Russell & Anderson have organized a new 
stationery and office equipment store. The initial stock has 
been arranged. Manufacturers will find it advantageous to send 
price lists and catalogues. : : 

Philadelphia, Penna.—The Ideal Furniture Company, 636 South 
street, wishes to receive catalogues and price lists from manu- 
facturers of office equipment and supplies. Pee, - 

Philadelphia, Penna.—Clarence Koons, Bourse building, wishes 
to undertake representation in Philadelphia of an office ap- 
pliance manufacturer looking for high grade service. Refer- 
ences will be furnished. é 

St. Louis, Mo.—The Office Specialty Sales Company is a new 
concern located at 1304 Pine street. The president of the com- 
any is C. E. Goessling and the vice president and manager 
fs Ray S. Klein, formerly with the St. Louis office of the In - 
ternational Time Recording Company. The new concern will 
handle office supplies and office specialties and desires to hear 
from manufacturers, particularly of pin tickets, shipping tags, 
pants tags, commercial and mailing envelopes, corrugated boxes, 


etc. 

Tampa, Fla.—The Office Economy Index, J. S. Holmes, 12, 
A. Cc. L. R. R. building, wishes to receive catalogues and price 
lists from manufacturers of office furniture—both wood and 
steel—steel shelving and bins suitable for garages, etc. 





Department of Commerce Trade Opportunities. 


Furniture. 

6073.—Steel office filing equipment, including especially four- 
drawer cabinets, card-index cabinets and clothes lockers, in low 
or medium priced grades—South Africa. Purchase. Quotations, 
f. o. b. New York. Terms: Cash. 

6074.—Knocked-down oak office 
Quotations. c. i. f. Antwerp. Terms: Cash on arrival of goods. 

6076.—Office furniture and appliances, particularly modern 
novelties—Germany. Purchase. Quotations, c. i. f. Hamburg 
or Bremen. 

6079.—Filing devices, card 
stationery, and office supplies 
Quotations, c. i. f. Spanish port. 
ence, Spanish. 


desks—Belgium. Purchase. 


novelties in 
Purchase. 
Correspond- 


sets for index cards, 
of all kinds—Spain. 
Terms: Cash. 


General. 

5993.—Calendars and Christmas novelties—New Zealand. Pur- 

chase or agency. Quotations, c. i. New Zealand port. 
Other Machines. 
See No. 6076 under Furniture. 
Paper. 

5995.—Second-hand clothing, paper. printing ink, and toys— 
India. Purchase and agency. Quotations, c. i. Indian port. 
’ayment: Letter of credit. ; 

5997.—General dry goods, furs, jewelry, paper and paper goods 
—Chile. Purchase and agency. Quotations, f. 0. b. New York. 

6088.—Wheat flour and general groceries, fertilizer, and paper 
and paper products—Hongkong, China. Agency. Quotations, 
c. i. f. Chinese port. | ; ’ } 

5963.—Sheet tin, 8,500 kilos; wire nails, 
equipment for central heating plant; and 1 
erection of a printing plant, such as machine presses, type, 
colors, paper, cardboard and tools—Baltic Province. Purchase. 
Quotations, f. o. b. American port. Bids should be submitted as 
soon as possible. 

See also No. 6081 under Stationery. 

Pens and Pencils. 

6002.—Novelties, and small articles, including fountain pens, 

pencils, razors, razor strops and desk novelties—France. Agency. 
Ribbons and Carbons. — aK? 
6161.—Paper rolls for periodicals, for ordinary printing, etc., 


cast-iron pipes, and 
materials for the 


envelopes, cartons, carbon paper, ete., white and print piece 
goods, and crayons and pencils—Merida, Yucatan, Mexico. 
Agency. 

Stationery. 


6081.—Standard lines of drugs and chemicals, specialties, toilet 
preparations, stationery, paper and sanitary supplies—Canada. 
Purchase and exclusive agency. 

See also No. 6002 under Pens and Pencils. 

See also No. 6073 under Furniture. 

See also No. 6079 under Furniture. 

See also No. 6161 under Ribbons and Carbons. 


April in Corporate Finance. 

A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 
High for year, March 7@91%; low for year, February 6@81. 


Week of March 31—Sales, 200; high, 89; low, 89; close, 89. 

Week of April 7—Sales, 100; high, 89; low, 89; close, 89. 
American Bank Note Company—Preferred. 

High for year, January 6@545; low for year, April 24@51. 

Week of April 14—Sales, 100; high, 54; low, 54; close, 54. 

Week of April 21—Sales, 100; high, 53; low, 53; close, 53. 


American Writing Paper—Preferred. 

High for year, March 7@34; low for year, January 24@26. 

Week of March 31—Sales, 2,100; high, 30; low, 285%; close, 
28%. 

Week of April 7—Sales, 700; high, 29%; low, 28%; 

Week of April 14—Sales, 600; high, 28%; low, 27%; 

Week of April 21—Sales, 1,500; high, 27%; low, 26; 

The American Writing Paper Company has been increasing 
operations and is now running with mills close to capacity. 
While during the early months the company just about broke 
even, April earnings will probably show that a slight margin 
was earned above bond interest. Trade is looking for further 
price advances in the finer grades of paper. 

For the year 1922 the company reports a deficit of $560,380, 
after bond interest, depreciation and maintenance, against a 
deficit of $1,944,775 in 1921. 

Art Metal Construction Company. 

Quarterly dividend, twenty-five per cent, payable 
to stock of record April 13. 

Burroughs Adding Machine Company.* 

March 21 to April 9—Sales, 542; average price, 133@135. 

Quarterly dividend, two per cent, payable June 30 to stock 
of record June 20. 

Computing-Tabulating-Recording Company. 

High for year, April 9@83%; low for year, January 3@55%. 

Week of March 31—Sales, 2,400; high, 805g; low, 78%; close, 
79%. 

Week of April 7—Sales, 8,500; high, 81%; low, 77%; close, 81%. 

Week of April 14—Sales, 11,800; high, 8344; low, 8056; close, 81. 

Week of April 21—Sales, 4,500; high, 81; low, 78%; close, 78%. 

For the first quarter of 1923 net before taxes was $448,000. 
Including the issue of the new stock, this is equivalent to $14.80 
a share before taxes and $12.96 after taxes at the annual rate. 

Computing-Tabulating-Recording Company won in the Su- 
preme Court in its case for infringement of patents against 
The Toledo Scales Company. The amount involved aggregates 
about $600,000, or equal to about $4.50 a share on the outstand- 
ing stock. 

The advance of Computing-Tabulating-Recording stock to a 
new high for the year was accompanied by usual crop of 
rumors to account for the rise. One theory advanced was that 
outside interests were seeking to obtain a substantial block of 
stock and were purchasing it in open market. Interests in close 
touch with the company’s affairs maintain that control could 
not be purchased in the market, as the present management 
has in hand more than fifty-one per cent of the outstanding 
shares. The 1922 annual report showed 131,033 shares of cap- 
ital stock outstanding. 

The dividend action does not take place until the latter part 
of May. A year ago the quarterly rate on stock was increased 
from $1.00 to $1.50, placing stock on a $6.00 annual basis. Talk 
of a further advance in the rate has no foundation, as an in- 
creased payment has not even been considered as yet, and is 
_ likely to come this year.—Chicago Evening Post, April 10, 
923. 

Reports are current of a fight for the control of Computing- 
Tabulating-Recording stock. The market increase of 19,655 
shares of stock is said to have been due to other motives than 
a reduction of outstanding bank loans. In quarters familiar 
with the company’s affairs, considerable credence is given the 
report. 

It is said the present controlling interest has about 80,- 
000 shares of the outstanding 131,033 shares. An outside pool 
is reported to have been garnering the balance with suggestions 
that enough of the 80,000 shares in control might be transferred 
to the new group. Current earnings are reported as at the 
rate of $12.00 per share before federal taxes.—Chicago Evening 
Post, April 20, 1923. 

Computing-Tabulating-Recording Company—Rights. 

April range—High, %; low, \«. 

Directors of the Computing-Tabulating-Recording Company 
announced April 17 the offering of 19,655 shares of treasury 
stock at $75.00 a share to stockholders. This will give them 
rights to subscribe at fifteen per cent of their present holdings. 
All of the money obtained from the sale of the new shares will 
be used to pay off current loans and will leave the company 
with no outstanding debts except $5,796,000 six per cent bonds 
maturing in 1941. Issuance of these new shares will leave 
49,312 shares still in the treasury. Paying off bank loans will 
save $85,000 a year in interest, which is practically two-thirds 
of $117,930, required to pay dividends at six per cent a year 
upon new stock.—Chicago Journal of Commerce, April 18, 1923. 

The B. F. Goodrich Company—Common. 

High for year, March 22@41%; low for year, Jan. 2@35'%. 

Week of March 31—Sales, 3,700; high, 39%; low, 38; close, 38%. 

Week of April 7—Sales, 5,500; high, 39%; low, 377%; close, 38%. 

Week of April 14—Sales, 3,900; high, 39144; low, 37%; close, 39. 

Week of April 21—Sales, 3,500; high, 39; low, 36; close, 36%. 

The B. F. Goodrich Company—Preferred. 

High for year, March §@92%; low for year, January 3@84. 

Week of March 31—Sales, 400; high, 90%; low, 90; close, 90. 

Week of April 7—Sales, 2,300; high, 90%; low, 90; close, 90%. 

Week of April 14—Sales, 1,300; high, 90%; low, 90; close, 90% 

Week of April 21—Sales, 1,100; high, 90%; low, 90; close, 90%4. 

Quarterly dividend, 1% per cent, payable July 2 to stock of 
record June 21. 

The Goodyear Tire & Rubber Company—Common.* 

March 26 to April 21—High bid, 15; low bid, 13%. High asked, 
16; low asked, 14%. 

The earnings of The Goodyear Tire & Rubber Company for 
the three months of 1923 ended March 31, after taxes and de- 
preciation but before fixed charges, were $6,110,600. E. G. 
Wilmer, chairman of the board, pointed out that this makes a 
very favorable comparison with the $10,101,430 earned in the 
entire calendar year of 1922 

After all charges for the quarter earnings amounted to $4,- 
776,200, which is equivalent to $23.88 per share on the $20,000,000 
of prior preference stock now outstanding, including $5,000,000 
which the company has contracted to purchase and retire by 
February 1, 1924. After allowing for the quarterly dividend on 
the prior preferred stock, these earnings amount to $6.72 per 
share for the quarter on the $65,079,600 of outstanding seven 
per cent preferred stock. 





close, 28%. 
close, 28. 
close, 26. 





April 30 




















The ratio of current assets to cur- 

rent liabilities as shown by the balance sheet of March 31 is as 

7.48 tol. “On account of favorable raw material purchases as 

well as the excellent volume of business, results for the first 
(Turn to foot of Page 13.) 
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quarter were unusually satisfactory,’’ said Mr. Wilmer. _The 
balance sheet of March 31, showed current assets of $60,017,700 
and current liabilities of $8,022,400; cash and United States 
Treasury certificates aggregated $8,461,500 and surplus was 
$10,855,100.—Chicago Journal of Commerce, April 23, 19238. 
The Goodyear Tire & Rubber Company—Preferred.* 

March 26 to April 21—High bid, 50; low bid, 49. High asked, 

51; low asked, 50%. 
Kellogg Switchboard & Supply Company.* 

March 26 to April 21—High bid, 53; low bid, 50. High asked, 
54; low asked, 52. 

Quarterly dividend, two per cent, payable April 30 to steck of 
record April 23 

The Kellogg Switchboard & Supply Company last year earned 
in the neighborhood of $11.00 a share on its $5,500,000 capital 


stock outstanding during the year Earnings were sufficient to 
pay eight per cent in dividends and to carry about $163,000 to 
surplus. The capital stock was increased to $6,325,000 as the 


result of a fifteen per cent stock dividend. Surplus and re- 
serves declined $661,562, now standing at $1,129,028. Current 
assets and current liabilities increased $358,339 and $105,407, 
respectively Fixed assets declined $89,639. Total assets and 
liabilities increased $268,700.—Chicago Tribune, April 19, 1923. 
Remington Typewriter Company—Common. 
High for year, March 6@48%; low for year, January 2@34. 
Week of March 31—Sales, 2.100; high, 46%; low, 44; close, 44% 
Week of April 7—Sales, 3,800; high, 45; low, 40%; close, 44. 
Week of April 14—Sales, 800; high, 434%; low, 43; close, 43. 
Week of April 21—Sales, 1,800; high, 4534; low, 43; close, 43%. 
President Winchell says the outlook for Remington Type- 
writer Company during 1923 is bright and promises to be even 
more profitable than 1922. Net profits for first three months 
are very much larger than for first three months of 1922, and 
have exceeded expectations. 
March earnings, according to gross sales and preliminary esti- 
mate, promise to show net profits larger than for any month 
in several years. Due to the fact the stock is widely scattered 








in small holdings the company will in the future issue quarterly 
reports Cash on hand is approximately $1,000,000, with no 
bank loans outstanding. Foreign business is showing en- 
couraging improvement.—Chicago Herald & Examiner, April 22, 
1923. 


Remington Typewriter Company—First Preferred. 

High for year, Feb. 13@104; low for year, Jan. 18@101. 
Week of March 31—Sales, 100; high, 102; low, 102; close, 102. 
Remington Typewriter Company—Second Preferred. 
High for year, April 24@91%; low for year, Jan. 3@80. 
The declaration of three quarterly dividends of $1.75 each on 
account of accumulated dividends on the first preferred stock 
by the Remington Typewriter Company clears up all the ac- 

cumulated dividends on that issue. 

The company on February 13 declared two quarterly div- 
idends of $1.75 each on the first preferred stock. Quarterly 
dividends on the shares were resumed December 15, 1922, with 
the payment of $3.50 a share. The company’s operations show 
improvement and the new model which has been placed on the 
market is in good demand.—Chicago Evening Post, April 10, 
1923 

Underwood Typewriter Company—Common. 

High for year, April 13@153%; low for year, Jan. 3@136. 
Week of April 7—Sales, 100; high, 150; low, 150; close, 150. 
Week of April 14—Sales, 100; high, 153%; low, 153%; close, 

153% 
Underwood Typewriter Company—Preferred. 

High for year, Feb. 1@120; low for year, Feb. 1@120. 

The Wah! Company—Common. 

High for year, Jan. 4@58%; low for year, April 23@52%. 
Week of March 31—Sales, 1,110; high, 54%; low, 53%; close, 
53% 
Week of April 7—Sales, 790; high, 54; low, 53%; close, 54. 
Week of April 14—Sales, 1,005; high, 54; low, 53%; close, 53%. 
Week of April 21—Sales, 870; high, 53%; low, 53%; close, 53%. 

The Wahl Company—Preferred.* 
March 26 to April 21—High bid, 95; low bid, 92. High asked, 


97; low asked, 94. 
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number of 


not know a large 


you men per- 








sonally it would be with 


>t 
+ 


a k 
and trembling that I 


fear would 
venture to address you at this time. 
\fter having received a copy of the 
notice of this meeting I was sorely 
tempted to renig on my promise. | 
think after that ebullition of your 
worthy secretary he deserves to rank 
with Will Rogers, 


contemporaneous 


sabe Ruth and 
literati of 
I truly 
famous 


other 
this unique day and age. 
feel like Mark 
“Side-Wheeler” 
to stop every time the whistle blew 


Twain's 
which was forced 
because all the steam had been thus 
expanded. 

| believe this is a subject that 
deserves consideration by all of the 
branches of your organization as 
well as by such other organizations 
as the Society of Industrial Engi- 
neers, The American Management 
The Taylor 
The National Association of (ffice 


\ssociation, Society, 
Managers, National Association of 
Credit Men, the various account- 
ants’ societies and other organiza- 
tions which include executives in 
their membership. You as the Phil- 
Office Sales 
\ssociation, I feel, have 


adelphia Appliance 
Managers’ 
an opportunity right here and now 
to start propaganda that will pro- 
mote nation-wide a closer relation- 
ship between office appliance sales- 
men and office executives and which 
can only result in material advan- 
tages being derived by all con- 
cerned. 

The possibilities in the field of 
office 
are so great and the opportunities 


management for economies 
you men have for assisting in the 
reduction of office costs are so vast 


that it is very questionable if it is 


Cooperation of 


Office Execu- 

tives with Office 

Appliance 
Salesmen 


From an Address by H. A. Piper 
Manager, Office Methods Divi- 
sion, E. I. DuPont de Nemours 
& Co. Before the Office A ppli- 
ance Sales Managers’ Association, 
Hotel . {delphia, Philadelphia, Pa.., 
March 29, 1923. In which the 
Speaker Convincingly Presents 
the Important Features of Mod- 
ern Office Equipment and Compl:- 
ments the Salesmen in This Field. 


appreciated, even to a limited ex- 
tent, not only by yourselves but by 
those who actually foot the bills. 
There are approximately two 
million office workers in the United 
States. It has been demonstrated 
that the average office is susceptible 
economies 


to the introduction of 


amounting to 20% by means of a 


survey through which scientific 
methods and improved equipment 
installed. If 
the United States 


were thus placed on an efficient ba- 


and appliances are 
every office in 
sis there would be possible an ap- 
proximate saving of a half billion 
dollars. A large part of this saving 
to industry would be directly at- 
tributable to the utilization of new 
and improved office appliances. 

The position of machinery, in the 
transition from hand operations in 
the office to mechanical, is today 
the 
factory operations. 


many years behind progress 


No 


made in 


stone has been left unturned in the 


effort to substitute mechanical 
means for hand operations in the 
factory. No manufacturing business 
can survive today if hand opera- 
tions prevail where it is possible to 
substitute mechanical means. The 
modern office is likewise fast becom- 
ing a beehive of mechanical activity. 
The one big thing that should be 
uppermost in the mind of the office 
executive of today is “Increased 
Production.” How can increased 
production be attained and costs 
therefore be kept down to a mini- 
This question is therefore 
just as important and as vital to the 
office executive as it is to the fac- 
tory manager. The introduction of 
a bonus or piece-work plan of pay- 
ment for office work has been gain- 
ing momentum. There are many 
large offices and some as small as 
twenty workers where the clerks are 
paid on a basis of production. You 
will find where clerks are paid on a 
production basis there is a greater 
tendency towards the utilization of 
mechanical office appliances than in 
the average office where the clerks 
are paid on a salary basis. You will 
also find that in the former case 
production per clerk is greater and 
operating costs are consequently 
less. 


mum? 


In promoting scientific office man- 
agement it is essential that the 
executive develop a contact with 
office appliance salesmen as a neces- 
sary part of his work. The office 
executive can profit by his contact 
with you because you men are a ver- 
itable clearing house of information 
on office matters generally. You can 
profit by contact with the office ex- 
ecutive because he will put his spe- 
cific problems up to you and after 
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assisting him in working them out 
you will have thus added to your 
store-house of useful information. 
Qualifications of Office Managers. 

The successful office manager in 
order to place his office on the high- 
est plane of efficiency must be pos- 
sessed of a thorough knowledge of 
the following subjects and be able 
to relate them to the proper fune- 
tioning of his office: 

(1) Organization; (2) 
nel; (3) Methods; (4) Equipment ; 
(5) Standardization. 


Person- 


He should also have a general 
knowledge of the following elements 
which have an indirect influence in 


the conduct of an efficient office 
organization, namely, 
(6) Illumination; (7) Heating; 


(8) Ventilation; (9) Space or Lay- 
out; (10) Noise; (11) Dirt or Dust. 
The question naturally suggests 
itself, “What are the sources of in- 
formation available to enable one 
constructively to apply knowledge 
along the above lines to specific 
cases?” This is answered by say- 
ing : 
(1) 
office executive in applying success- 
ful remedies in the past and in their 


Personal experience of the 


applicability to similar future cases. 
(2) Magazines, pamphlets, books. 


(3) 
in the same line of work. 


Personal contact with others 


(4) Societies and organizations. 
(5) Visits to progressive firms. 
(0) 
their firms, catalogs and advertise- 


Ofthce appliance ~ salesmen, 


ments. 
Office Appliance Salesmen 
Helpful. 

Personally, I feel a debt of grati- 
tude to the office appliance salesman. 
During the past six years I have 
made forty office studies in our or- 
ganization and every one of them 
has developed some problems which 
were wholly or in part solved 
through assistance rendered me by 


I think 


office appliance salesmen. 


we have other good grounds as 
sufficient reason for feeling that we 
have a mutuality of interests. The 
DuPont Company manufactures a 
diverse line of products, but all are 
related on account of the same basic 
raw materials being used in them. 
Our finished products such as 
lacquers, paints, pigments, dyes, ar- 
tificial leather and pyralin, are all 
used as raw materials in the manu- 
facture of pencils, adding machines, 
typewriters, desks 

practically all office appliances. 


binders, and 

My attitude has always been and 
always will be one of friendliness 
towards all office appliance salesmen 
and | shall at all times appreciate 
your calling anything you may have 
to offer to my attention and I assure 
interest if it 


you of intense 


proves to be something that may 


our 


increase office efficiency and reduce 
costs. 

I know of no line that offers a 
field that compares with yours. All 
you have to do is to visit the “‘aver- 
age” office for your inspiration. Just 
think, it was only last month that 
one of our states passed a law per- 
mitting the recording of typewritten 
deeds! All these years an army of 
clerks was emploved transcribing 
deeds in long-hand. 

In practically every business the 
following operations are essential: 

Adding and calculating, 

Writing circular letters, 

Sorting checks, 

Writing collection letters, 

Time stamping documents, 

Type, calculate, extend and prove 
invoices, 

List and add 
and deposit, 

Keeping card records, 

Bookkeeping, 

Analyzing costs, 

Copying information, 

Time keeping, 

Tabulating current data, 

Sorting and filing letters, 

Weigh mail and calculate postage, 


checks for credit 


Stamping, sealing and counting 
mail and recording it, 

lold and enclose circulars, 

Address envelopes. 

It is a common thing to go into an 
office and see all of the above oper- 
ations being performed wholly or in 
part mechanically, but (and shall | 
say it is a more common thing?) 
you can also witness these things 
being done in antiquated fashion. 

The above are but a few of the 
hundreds of essential office opera- 
tions that are today being performed 
mechanically. To visualize the ex- 
tent of the field for mechanizing the 
present day office one has but to 
attend one of the annual national 
business shows. 

The importance of the office in 
the whole organization scheme is 


being more and more recognized 
every day. There is still a vast field 
for accomplishment along these 


lines. The National Association of 
Office Managers is doing a great 
work in its efforts to professionalize 
the office and to increase office eff- 
You men can also aid in this 


How 


many devices or office machines are 


ciency. 
work by “selling by test.” 
really bought on performance? Does 
the executive who places the order 
do so from his own knowledge of 
the thing he is ordering? Is he 
qualified to pass on the merits of 
the thing he is ordering? If a man- 
ager wants an opinion on Power, 
Chemistry, Production, etc., he will 
consult his proper specialist. Should 
not then the office specialist be the 
accepted authority in his line? But 
isn't it too frequently true that the 
latter is ignored ? 

You see, after all, that we who 
are interested in the office from a 
managerial standpoint and you who 
are interested in rendering us a 
service really have many things in 
common and there is consequently a 
great field for the development of a 


co-operative spirit between us. 
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OT ALWAYS is Romance 
compounded of the ten- 
wri der sentiments. It exists 





in whatever worthy things engage 
the imagination and fire enthusi- 
asm. Therefore there is romance 
in travel, sometimes in labor, al- 
ways in industry. It arises in 
hope, takes shape in imagination, 
crystallizes in the product of the 
hand which gives physical em- 
bodiment to certain combinations 
of elements forming a definite ob- 
ject. But hardly ever does, the 
first product attain the perfection 
intended. Unlooked-for obstacles 
arise; plans that were thought to 
be complete fail in some particu- 
lar. New combinations must be 
devised—new details must be 
added—but all proceeding along 
the line of the original purpose. 
When Edison conceived the idea 
of the incandescent bulb, he had 
first to discover a way of getting 
and maintaining a fairly perfect 
vacuum within the glass, and 
then, harder still, to find a sub- 
stance which would stand the heat 
of incandescence without melting, 
or breaking, or becoming vapor- 
ized. Months of labor and experi- 
ment were required to solve the 
puzzle. ‘Today the carbon fila- 
ment which was the. original 
answer to the problem is super- 
seded by the fine thread of tung- 
sten. 

When the first typewriting ma- 
chine was pictured in the imagina- 
tion of an inventor he had to give 
consideration to some solid sur- 
face for the type to strike upon. 
In some of the earlier inventions 
the paper alone was arranged to 
move after the stroke, the depres- 
sion of a key causing the type to 
strike the paper simultaneously 
with a tiny hammer operating in 
unison with the type on the oppo- 
site side of the paper. A ribbon 
or other device supplied the nec- 
essary pigment. This system 
never got beyond the experimen- 
tal stage. It added unnecessary 
complications. By the time Chris- 
topher Latham Sholes made his 
first machine, the idea of a con- 
tinuous platen surface was pretty 


Platens—Old and 
New 


Being a Few Words on the Devel- 
opment of a Familiar Utility. 
well established. The Remington 
typewriter, which was the Sholes 
invention refined, had a large cir- 
cular platen with a diameter of a 
little more than two inches. This 
platen had a wooden core with a 
heavy rubber coating to give 
smoothness and resiliency. The 
large platen accomplished two 
objects—viz., it offered a consid- 
erable area resulting in longer 
wear, and, as the typewriter types 
were plane and not then slightly 
concave, the long curve of the 
platen offered a surface near 
enough to a plane to make the 
type impression uniform through- 

out each character. 

However, not all makers of 
typewriters were satisfied with 
this approximation of a flat sur- 
face, for we find that some of the 
old types of the Caligraph ma- 
chine had a platen two inches in 
diameter, its surface being fluted 
with thirty or more narrow 
planes running lengthwise of the 
platen. The mechanism was so 
arranged that the type always had 
a plane surface to strike upon. In 
this manner the makers created 
the equivalent of a flat platen 
without its mechanical disadvan- 
tages. Today the only machine 
which makes use of a flat platen 
is the highly specialized and valu- 
able machine, the original of 
which was invented years ago by 
Elliott and Hatch. This type of 
machine requires a plane surface 
to write upon. It is the only type- 
writer which will write in bound 
books or upon flat sheets of paper 
or cardboard. 

The modern typewriter platen 
is hardly half the size of the early 
ones. The curve is_ therefore 
much sharper and the types are 
given a very slight concavity to 
conform to the platen curve and 
produce an even impression. The 


necessity for this is, of course, 
greater with large types than with 
elite or smaller letters. 
Experiments to improve and 
perfect the platens began very 
soon after the typewriter became 
a commercial proposition and 
have continued down to the pres- 
ent day. Mechanics as well as 
chemistry have worked together 
in an effort to increase the life 
and add to the efficiency of this 
necessary part of the typewriting 
machine. The early typewriters 
had no means for revolving the 
platens other than to certain pre- 
determined positions; hence the 
type after a time wore paths 
across the platens at the regular 
line-spacing _ intervals. Later 
means were invented whereby the 
line-spacing mechanism could be 
disengaged and the platen turned 
so that the type would strike on a 


new surface. The line-spacing de- 


vice would re-engage at any point. 
This helped to increase the life of 
the platen—provided the operator 
were alert to avoid as long as pos- 
sible the cost of a new one. 

The idea of using rubber as a 
surface for the platen was not 
hard to arrive at, but to obtain 
just the right combination of rub- 
ber and other substances was 
quite another thing. Platens are 
now turned out according to rec- 
ognized standards, being made by 
several large producers, among 
whom the rubber companies are 
prominent. However, the actual 
processes are secret, each manu- 
facturer having certain formulae 
which he declines to make public. 
Platens for typewriters are now 
classed as soft, medium and hard, 
and each grade is intended for a 
certain type of work. The soft 
platen of today is not so soft as 
the earliest platens used, for ex- 
perience showed that the earlier 
platens were softer than necessary 
and that better results in type- 
written work and longer wear 
could be obtained by a harder 
composition. Our platens are 
therefore composed of rubber and 
other substances suitably fused 
together, the proportion of the dif- 
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ferent ingredients varying accord- 
ing to the type of platen desired. 
For the average day by day run 
of work the soft grade is cus- 
tomarily but where 
manifolding is to be done harder 
It is said 


employed, 


platens are demanded. 
that the hard platen adds to the 
life of the ribbon. 

Many experiments have been 
made to determine the best mate- 
rial for platen cores, but thus far 
nothing has been found that is 
better than wood. Cores of sheet 
steel tubing were tried and at one 
time were used to a certain ex- 
tent, but 
resilient than wood. 


found to be less 
Some years 


were 


ago a pneumatic platen was an- 
nounced, the intention being to 
reduce to a minimum the noise 
and jar of typewriter operation. 
The invention reason 
has not come into use. 
the writer knows, the only type- 
employ a 


for some 
So far as 
writing machine to 
metallic platen without the rubber 
coating is the Noiseless type- 
writer, the type faces of which do 
not strike on the platen with a 


but register by a quick 


pressure. 


blow, 


Manufacturers of adding-listing 


machines, calculating machines, 
bookkeeping machines, etc., are 


For 


cores of platens for adding-listing 


extensive users of platens. 


machines brass tubing is quite 
largely used, with a special rub- 
ber combination for the coating. 
Such machines register by pres- 
sure instead of by impact. 

The platen 
usage than any other single part 
of a the re- 
newal is therefore comparatively 


receives harder 


machine; need for 


frequent. The enormous growth 
of the typewriter and adding ma- 
chine industry has created a cor- 
responding demand for platens, 
and the business of 
and renewing platens has become 
an important and highly special- 
ized branch of the industry. 


regrinding 


In connection with platens 
which have outlived their useful- 
ness the writer hit upon a curious 
fact not long ago. In conversa- 
tion with a platen man, the writer 


asked: “What do do with 


you 








At 


dealer. 


ture 


Lancaster, 
of a cireus train, 
ness office by 


International 


AN UNUSUAL BUSINESS OFFICE. 
coach, 


Missouri, an old day 


William P. Hall, 


The wooden elephant 


once 


that surmounts the 
a relic of happy days in the sawdust ring. 


all the old platens which come 
in?” “We wait until we have a 
truck load and then cart them to 
the city dump,” he replied. “But 
has no one found a use for them: 


Have they not some value that 
can be recovered?” “A_ good 
many experiments have _ been 
made,” replied the platen man, 


“but so far as we know these ef 
forts have not been attended with 


success. They have no market 
value, and are therefore thrown 
away.” 

Every year more and more 


platens were out, and the volume 
of this waste product becomes 
Perhaps 


one 


and greater. 
some chemistry shark 


day find in them a mine of profit 


greater 
will 


who knows? 

Note Any typewriter user who is in- 
terested in getting the best results from 
the machines under his control will not 


fail to give timely consideration to the 
platens. In the course of time and use, 
the rubber platen of a typewriter dries 


hard as a 
f the type 


becomes almost as 
cement block. Constant use of 

on such a surface damages the letters. 
Furthermore, the work of the machine is 
not so good as it would be with a new 
or a re-ground platen, for the old sur- 
face is pitted and more or less uneven, 
as well as too hard. To re-grind or re- 
new a platen costs very little, but adds 
a good deal to the life of the machine 
and improves the character of its work. 


out and 





Newsreel Photo 


part 


has been fitted up as a modern busi- 
a horse and wild animal 
struc- 
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Office Machinery for Credit Man. 


Reprinting a Series of Papers in The Credit 
Monthly, by H. P. Reader, of the Interwoven 
Stocking Company, New Brunswick, N. J. 


First Installment. 


{[NOTE—This series, which will be continued several 
months in Office Appliances, will help the salesman to under- 
stand some of the problems of the credit man, and how they 
are solved.| 

HAT has the credit man to do with the billing? If 

WV we make him responsible for it, are we not burden- 

ing him with unnecessary details? 

My answer is that we are not burdening him if the bill- 
ing is properly handled. Furthermore, it is essential, in my 
opinion, that the credit man have his eye upon the order 
after it is checked for credit, because it is by the smooth 
handling of the order from the moment of its receipt until 
the order is completed that we safeguard the transaction 
through the time that the merchandise takes the form, so 
“chose in action” and 
is finally converted into a bank credit. Perhaps it is proper 
to say that the credit men’s interest does not end even at 
that point, because it means quite as much to him as to any 
other department head that such service be rendered that 
there shall be a continued flow of satisfactory business from 


far as the seller is concerned, of a 


the customer. 

In previous articles of this series we have dwelt more 
particularly upon the getting of information and applying it 
to the approval or the rejection of the order. Now if the 
credit man occupied a position as clearly defined as that of 
the salesman, then his interest in the order would be com- 
plete upon its approval or rejection. But as a matter of 
fact his interest is at this point,—it is hoped, 
gun. The credit man does not occupy the clear-cut rela- 
tionship to his business that the salesman occupies. His 
interest does not end until the order has become a cash 
item credited at the bank, and liquidated by the clearing 
of the check or other credit instrument. Through it all he 
must know that the job is being done well, and the organ- 
ization of the office should be such that the credit man shall 
have sufficient direction over all the machinery of order 
drafting, credits, billing and so forth, that he may be certain 
that each order and the interests of each customer are be- 
ing handled in a manner that spells a personal interest in 
the customer and his requirements. 

The alert credit man fully appreciates how important it 
is to have all the steps between the acceptance of an order 
and its final liquidation well managed. He knows that if 
his house gets the reputation of slovenly bookkeeping, 
careless billing, slipshod filing, inattention to details, and 
the like, that these delinquencies will reflect themselves in 
the credit department, burden it with difficulties in making 
collections, up payments and increase claims and 
losses. There must be established and maintained in the 
minds of the customers confidence that the clerical machin- 


only well be- 


slow 


ery of the house is operating with precision and accuracy if 
the credit man’s record is to be good. 


Order Forms Vary. 

Leading up to proper record keeping, billing and ship- 
ping, a word should be said here upon what is a proper or- 
der form. Customers do not favor the seller with standard 
forms of orders. In fact, experience shows that there are 
about as many different original order forms as there are 
customers. In some lines of business we can count on some- 
thing different in about every order received, even from the 
same customer. For this reason and also for the reason 
that most houses require several copies of an order for the 
various departments, it is 


convenience of necessary to 


transcribe a customer’s order to the regular blanks of the 
What shall be the form of order blank is worthy 
of consideration. 

he transcribed order should, of course, be in typewrit- 
ing, which means that the blank should be ruled to con- 
form to the standard spacing of the typewriter, both hori- 
zontally and vertically. Detinite places should be provided 
for everything that is to go on the order, such as: 


house. 


Order Number, 

Terms of Sale, 

Credit O. K., 

Column for Stock Clerk’s Check, 

Space for “Date Billed,” 

Shipper’s Directions, 

Shipper’s Check. 

Such provision insures quick and accurate checking of 
the order by the different departments and certainty that no 
detail has been overlooked. 

As to the numbering of orders, while this is in a sense 
an accounting detail, yet it is of importance also to the 
credit man. There should be one series of numbers for 
each point from which shipments are made by the house. 
The series should, if possible, run a year, each year begin- 
ning with number one. The'important thing is that these 
serial numbers be “checked in” after shipment, to make 
certain that all goods shipped are charged on the ledger. 
The importance of this is illustrated by an example which 
came to the writer’s notice not long ago. It was a case 
where the manufacturer lost probably $75,000. Here the 
orders were serially numbered, but were not proved against 
the original order index. The orders of a certain customer 
were put through in the regular way, but just prior to be- 
ing charged, the order stock ticket, etc., were destroyed by 
a dishonest clerk, who was rewarded by the dishonest cus- 
tomer. Many of the charges against the customer went 
through regularly and reached the ledger and were paid, 
and thus no suspicion was aroused. Such form of con- 
spiracy to defraud between a clerk and a customer is more 
common than is generally known, but the temptation for 
such work is removed by the simple expedient of number- 
ing the orders serially and then checking to see that alt 


orders are charged. 


Assembling Order and Shipping Papers. 

Referring again to the order blank specifications, touched 
upon in an earlier paragraph, under the best practice the 
rule is that the filed order—sometimes called the shipping 
ticket—should, after billing, meet the supporting docu- 
ments, consisting of bill of lading or delivery receipt and 
original signed order at the file. The size of the blank is 
governed by the nature of the business, but should not be 
larger than the standard letter sheet, 84x11 inches, or one- 
half that size for smaller business, so that it may be con- 
veniently filed in the standard correspondence cabinet. 

Unless there is good reason to the contrary, it is good 
practice to paste the shipping ticket, the original order, 
bill of lading or delivery receipt, together on their mar- 
gins before filing. If this is done, the seller has in con- 
venient shape and in a manner that will impress the court 
in case of litigation, the evidence of sale and delivery. It 
is astonishing to find, even in houses whose affairs are 
otherwise fairly well ordered, on what a small proportion 
of accounts receivable it is possible to offer conclusive proof 
of sale and delivery; the necessary papers are mislaid and 
not available when needed. 

The question arises as to when the goods ordered by the 
customer are to be priced. The ideal way is to price when 
the order is transcribed upon the regular order blank, if the 
nature of the business permit, because of the fluctuating 
character of the merchandise ordered. If priced at the time 


of transcribing, the credit manager or credit editor is re- 
lieved of the burden of making calculation as to the value 
of that which he is authorizing for shipment. 
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After shipping and before billing, the order and shipping 
ticket should come to the clerk or clerks whose duty it is 
to figure trade discounts, extend prices and check the 
amount of merchandise actually shipped against the order 
preparatory to billing. 

Calculating and Billing Machines. 

Great volume of business has made necessary calculat- 
ing machines for rapid and accurate work in extending and 
checking discounts, prices and other details. The figuring 
of these items is no longer a wearying, mental process, sub- 
ject to human fallibility, but a mechanical process. Be- 
sides, one calculating machine operator can now accomplish 
with perfect accuracy more work of this character than was 
formerly accomplished by not less than four clerks highly 
trained in figures. If the house does not employ several 
clerks for that purpose the one clerk is released during the 
day from the monotonous grind of calculating, extending 
and checking, and is fresh for other office duties. 

We are now ready for billing. This operation is now 
performed to an increasing extent on machines especially 
designed for the work. Such a machine makes possible 
those qualities of speed, neatness, clearness and accuracy, 
which are so essential in all that pertains to accounting be- 
tween seller and buyer. Indeed, it is just as important that 
the seller make as good a presentation of himself and his 
house to customers, in the invoices which he forwards, as 
it is in the letters which go out of the various departments, 
whose appearance and message are to create that coveted 
asset constantly sought by houses having a long look ahead 
—good will. 

There is no such thing as a best method of billing for all 
businesses. The requirements of each business should deter- 
mine what is the most advantageous method. 

What does the modern business man aim to accomplish in 
the billing process? 

1. He aims to give the customer promptly a clear, accu- 
rate invoice of the shipment which the customer shall have 
when the shipment arrives to check the merchandise against 
and approve it for payment on the due date. 

2. He aims to provide for the book of original entry a 
record that the bookkeeper may post to the customer’s 
ledger a proper charge promptly in order that (a) the con- 
dition of the account may be quickly available to the credit 
department to assist in order checking and (b) that state- 
ments may without fail be sent out at stated periods. This 
is an important desideratum in credit work. 

3. He aims to furnish a copy of the invoice to the sta- 
tistical department for its records such as stock records, 
sales records as against customers, districts or localities, 
salesmen’s records, also lines of merchandise sold, kind, 
style, etc. 

4. He aims, when there are branch houses, to furnish 
them with the necessary record of shipments into their ter- 
ritory, or, if shipments are made and billing done by 
branch houses, the billing is arranged so that branch will 
advise the home office in a routine way of these tran- 
sactions. 

Under the loose leaf day-book system has been perfected 
what is commonly known as the condensed billing system 
which has proved to be a great step forward. Under this 
method a sheet which is to become a page of the day-book 
is put into position in the billing machine with the neces- 
sary carbon and held there so that bill heads may be in- 
serted, written upon and removed without disturbing the 
day-book page. This operation may be repeated until the 


page is filled. Billing machines for this work are equipped 
with devices for holding or spacing in such manner that all 
writing is brought close together on the day-book page 
but that no invoice will be written on top of another on 
the day-book page. 


The term, condensed billing, has been applied because 
there is brought together in succession on one day-book 
page several invoices, the number depending upon the num- 
ber of items charged in the various invoices. Not only can 
the day-book page and invoice be written in one operation, 
but if more than one invoice is required for statistical or 
for other purposes, the number required can be secured by 
inserting the additional invoices together with carbon 
papers. 

The Unit System. 


Another development in billing is the so-called unit sys- 
tem, which provides an invoice or invoices for the customer, 
copy for the book of original entry and such other copies 
as the needs of the business suggest, such as copy for the 
statistical department, copy for branch house or home office 
advice, etc. The unit system lends itself readily to either 
the ordinary typewriter or special billing machines. 

There has also been developed a machine to handle forms 
printed in continuous sheets so that the operator need place 
forms on the machine but once a day, determined by the 
life of the carbon which is automatically shifted from one 
set of invoices to the next set without removing the in- 
voices from the machine. A reservoir is provided under 
the desk of the operator for any convenient quantity of in- 
voices up to 5,000 to 10,000 copies. Under this system the 
operator can make of each billing as many invoices as may 
be required for the customer, for posting, for the statistical 
department or other office requirements. 


Depending upen the character of the business, the various 
sorts of billing methods will be found economical. Con- 
densed billing may be preferable in one case, the unit sys- 
tem in another, and the continuous unit system in still an- 
other. Only careful analysis of the needs of the house will 
determine the best method. 


A concern (with which I am familiar), by using billing 
machines, speeded and simplified the handling of billing 
work from eighty technical invoices a day on the ordinary 
typewriter, using two operators working solely at that 
class of work, to one operator whose work was increased 
to 125 invoices per day of the same general character. 


It is obvious that the invoice blank, 
or condensed billing, should be of standard size, say 8%~x 
11 inches (regular correspondence dimensions for easy fil- 
ing), and ruled to conform to the order blank as nearly as 
possible, especially in the feature of standard typewriter or 


whether for unit 


billing machine spacing. 
Use Special Billing Type. 


No house should do its billing with regular correspond- 
ence style of type. Special billing type should be employed 
for invoicing, as correspondence style of type does not al- 
ways show up figures clearly on the manifold copies. 

Some of the special billing machines have various impor- 
tant collateral advantages, such as accumulating through 
mechanical calculators certain 
stance, amounts of merchandise of various classes carried 
on the invoice, also figures that can be used as proof of 
correct operation in the work of the day. 


classified data, as for in- 


There is also in condensed billing an important advantage 
of economy in paper, binder covers, time necessary to ef- 
fect posting and great economy in safe and vault space for 
storage. To be able to keep records within small compass 
is important because the temptation is lessened to store files 
where they are in danger of destruction by fire or water. 

The efficient billing device makes it possible to get in- 
voices into the mail on the same day. The name and ad- 
dress on the invoices will be so written that they will fold 
into “outlook” envelopes, which will assure the bill going 
to the customer intended. 
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ose Leat Devices 


than a dozen articles, some of them short, on the sale, arrangement and 
display of loose leaf devices and other topics pertaining to that department. 
by men who stand high in the trade, and the suggestions given will be found practical, 
fact that some of these articles are interviews need detract in no wise from their authority. 
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All were written 
The 


On Loose Leaf Selling 


An 


Interview 


OME people go so. far as to say that a knowledge of 
accounting is indispensable to the success of a loose 
leaf hardly go far this. 
but the advantages ot such a knowledge cannot be gainsaid. 
A man 


salesman. I would so as 


may be a loose leaf salesman and a good one 


but such 
a knowledge is advisable for it oftimes places him in a 


without a working knowledge of accounting, 
position where he can advise the customer tactfully, sav- 
ing money for the buyer by leading him to avoid mistakes 
and the 


selling. 


increasing the of house he 


the 


prestige represents 


and line of goods he is Certainly, you can 


hardly say that a knowledge of accounting would get in a 
man’s but the other 


hand, it does give him a more intelligent grasp of what he 


way in selling loose leaf devices, on 


is doing and why certain forms are asked for, for certain 
purposes. One advantage of having a little knowledge is 
that it sometimes creates a thirst for more knowledge and 
the man who follows the line and obtains a thoroughly well 
rounded 


knowledge of any subject is better equipped to 


handle it in all its phases. 


We do not find that the loose leaf department is a 
feeder for cther departments, such as may be said for 
the furniture department, but we do find that many cus- 
tomers like to concentrate their purchases in a_ store 
where satisfactory loose leaf devices can be obtained. Few 


business men care to shop around when making their office 
purchases. do to the time because 
time spent in running around for different things to differ- 


They not want spare 


ent stores is often more costly than to take the average 
prices of one store right through the line. Very little is 
from store to store for on the whole, the 


eoing 


saved by 


average of prices will be about the same, varying only in 


minor particulars. Business men feel that the dealer is 
likely to give him more attention if he is a regular cus- 
tomer than if he is merely regarded as a transient, and 


perhaps there is some justification for this. 


In instructing salesmen in the loose leaf department, our 


policy is to begin slowly, letting them work up through 


the different stvles of ledgers and transfer binders. Being 
obliged to learn the uses to which each device is put, a 
salesman once fairly grounded in this, can thereafter more 


With a 
Connecticut 


Well Known 
Stationer. 


readily acquire a general knowledge of accounting methods 
and an understanding of what binders can best be used 
for different needs. 

We find that efforts to get business through the usual 
channels are worth while and bring profitable rewards. 
\VWe keep a list of prospective customers and send them 
special matter from time to time as occasion arises, keeping 
them informed on what is doing in loose leaf and other de- 
partments. Furthermore, we make good use of our win- 
dows and find that special displays carefully worked out 
help to stimulate sales in the loose leaf department as well 
as in others. There is no getting around the fact that mod- 
ern loose leaf devices are attractive to the eye and they 
instantly impress one as something desirable to have. lf 
one has an excuse for purchasing such a device, he will be 
very likely to find a way to do so, partly indeed for the 
joy of having such a perfect piece of workmanship. 

A convenient way of storing loose leaf stock so that it 
can be passed out quickly without confusion or soiling, is 
to have drawers partitioned off for small items, each com- 
partment having a label giving the style number and price. 
Larger units are stored in boxes on shelves with price and 
style number conspicuously marked, 

A good way to manage the sample problem is to sell 
the sample and replace it from stock. Keeping the samples 
fresh tends to prevent depreciation of stock; furthermore, 
should these samples become slightly shopworn, one can 
give a slight reduction if necessary, thus helping to pre- 
vent an accumulation of unsalable merchandise. 

Primarily the elimination of direct sales by factories to 
large consumers would be of the greatest possible value 
in making loose leaf departments more profitable. This, 
of course, applies to some manufacturers only. There are 
concerns which not only attempt to load up the dealer with 
their product, but then turn from the dealer to the large 
concerns in the dealer’s territory and sell direct at either 
the same price or at a very slightly higher price than that 
quoted the dealer. If manufacturers could jointly issue 
catalogues or pamphlets which would give prospective cus- 
tomers a general idea of what certain styles of sheets and 
ledgers are designed for, it would help. 


Brief Suggestions on Loose Leaf 


By Shea Smith, Vice President of Shea Smith & Company, 
Chicago. 


OMI 


sable 


knowledge of accounting is certainly indispen- 
to the leaf who should be 

equipped in every way possible to render the best 
service in a field the importance of which is constantly be- 
coming more evident. 


loose salesman, 


Indeed, the loose leaf department is 
one of the most valuable adjuncts to the stationery busi- 
ness, drawing in many people who want to purchase loose 


leaf devices and remain to buy other things and tg learn 
of the various lines which constitute the stock of the up- 
to-date commercial stationery store. 

I believe that manufacturers could aid the dealers and the 
industry as a whole, including themselves, by concentrated 
co-operative selling efforts. 

It would be worth while to try. 
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Selling Loose Leaf on System Basis 


Being Some Suggestions as to Loose Leaf Selling and Ar- 
rangement of Department—By Elmer L. Sick, of the 
Loose Leaf Department of the Gregory, Mayor 
& Thom Co. 





HE writer for a long time has made loose leaf de- 
vices his hobby, and being versed in accounting, has 
put the selling of such systems on a most efficient 
basis. We do not sell loose leaf as a commodity, but en- 
deavor to find out the customer’s needs and sell him the 


proper loose leaf device to fit his requirements. The writer 





SICK. 


ELMER L. 


has taught some of his associates in the loose leaf depart- 
ment the proper uses of standard accounting forms, and 
also how to set up a General Ledger, what accounts are 
essential therein, and how to arrange accounting work to 
the best advantage of the customer, thus giving him a ser- 
vice that is unusual. 

We have noted a steady 
devices and systems, because of the ability of the various 
salesmen in the loose leaf and blank book department to 
sell goods from a practical standpoint. About a year ago, 
we issued a complete loose leaf catalogue at which time 


increase in sales of loose leaf 


we adopted a uniform system of numbering various binders 
and sheets. Previous to that time, we used numbers which 
were listed by various manufacturers as well as others that 
we had arbitrarily adopted, making it necessary in almost 
every instance to refer to comparative lists. We do not use 
the manufacturers numbers under any conditions. Our 
business in this line has shown a very steady increase since 
the standardization of these numbers. It is clear in the 
mind of everyone connected with this company that when 
a customer asks for a binder, say for instance, No. 2520, 
it is understood that this number covers a binder 8% x 11, 
also that it is 4%” center to center, also that it is 3/16” 
solid posts. Each vari- 
ous measurements. 

We have recently completed a loose leaf stock room on 
our third floor, which enables us to segregate forms and 
systems carried in the Loose Leaf Department in one place. 
Previous to that time, the loose leaf stock was carried in 
three different places, the stock sheets being carried in the 
bindery, the ring books on the balcony, and the heavy 
goods in the basement. This caused a great deal of work 
in checking up the stock, and we were continually running 
out of various numbers. We now have erected steel shelv- 
ing 84 feet long, 9 feet high and with a depth of both 
24 inches and 18 inches. We believe this is a most practical 
method of handling loose leaf stock. 


number represents one of these 


We manufacture all our ledger binders, loose leat torms, 


and price book sheets, purchasing only our ring binders, 


special binders such as flexible posts, memo sheets and 
dexes. 

The foregoing is preliminary to a discussion of the sub 
ject of loose leaf selling in general. 

My experience has taught me that the best place for a 
loose leaf department is not at the front, nor in the center 
of the store, but at the side or back where the rest of the 
store patrons will not interfere with customers who are 
engrossed with the demonstration of loose leaf devices. 
If the department is located in the line of the heaviest traf- 
fic, it will happen many times that the customer and sales- 
man are both disturbed in the midst of a demonstration of 
a device or of the explanation of the use of various forms. 
If I were to be given instructions to go ahead and arrange 
a loose leaf department I would select a location in the 
of the would 
form of a letter “U” 


shelving 


have show cases con 
with 
around the entire 
I would 
other ring 


given 


rear store. I 
structed in the 
shelving in the 
back and sides for stock. 


part 
counter-height 
center, also 
On one side of the “U” 
and systems and the 
base of the “U” would be 
The counter 


the form of a display table 


have loose leaf ledgers 
books and sheets. The 
over to memo books and miscellaneous items. 
height shelving constructed in 
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DIAGRAM SHOWING MR. SICK’S SUGGESTION AS 
TO THE LAYOUT AND ARRANGEMENT OF A LOOSE 
LEAF DEPARTMENT. 


in the center would be used for the displaying of loose 


leaf posting machine binders and different specialties of 
this kind. 
The 


would carry this special stock. 


shelving around the bottom of the center table 


The shelving on the three 


(Continued on Page 142.) 
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Loose Leaf and Bookkeeping Machines 


for Economies 


Demand 


Accounting Systems—Machines and Loose Leaf 


Forces 


Deve lopment of Improved 


Both 


Necessary—By “Lou Leefer.” 


OOS! has had its develop 


At first it 
was applied only to auxiliary records such as order 


leaf as we know it today 
ment within the last two or three decades 


'anks, shipping receipts, etc., but its advantages evidenced 
themselves so strongly that it has come to be adopted for 
all accounting work and the keeping of records of every 
The methods for 
books of account was restricted somewhat by the laws and 


kind. adoption of loose leat general 


certain states, but these restrictions 
without 
loose leaf records may be used today in almost all of the 
United States for still 


many restrictions, but these are gradually being overcome. 


rules of evidence of 


have now almost exception been removed and 


any purpose. Abroad there are 

The advantages and economies of loose leaf systems are 
so well known that it is hardly necessary to repeat them 
here. Of the objections urged against loose leaf systems 
in the early days and still occasionally met with it is only 
necessary to say that time and the widespread adoption 
of loose leaf has proven these objections not to be well 
founded. 

The principal of these objections was that it was too 
easy to remove a sheet from a loose leaf book and substi- 
tute another one on which the account was not correctly 
entered. It is that it remove a 
a loose leaf binder and substitute another one 
than it would be to take a sheet from a bound book and 
substitute another one or to make alterations in the written 
sheet of the bound book, but the fact is that when accounts 


are juggled it is almost invariably done at the time the en- 


true would be easier to 


sheet from 


This being true, it can clearly 
be seen that it would be just as easy to make the fraudu- 
lent entries in a bound book as in a loose leaf book. 

Time and experience have shown that the only real pro- 


tries are originally made. 


tection against misappropriation, embezzlement and other 
dishonesty on the part of the employe lies in a high stand- 
ard of character for employes and in regular periodical 
audits by independent auditors 

Some twenty years or so ago loose leaf was largely a 
specialty and depended upon the efforts of specialty sales- 
men, only a small portion being sold through commercial 


stationery stores. Today it has come into such universal 
use and become so much of a staple that no store making 
a pretense of carrying commercial stationery and office sup- 
plies is Leaf. Many of the manufacturers 


who originally sold direct to the consumer have continued 


without Loose 
along this line so that there are today two major divisions 
in the loose leaf industry; first, the manufacturers selling 
direct to and the manufacturers 
selling through the commercial stationery trade. 


consumers, secondly, 

In the early days there was a great confusion on account 
of the very large number of sizes, rulings and punchings, 
which made it almost imperative that a user in renewing 
his stock of binders or sheets would have to buy from the 
concern from which he had originally bought. For obvious 
reasons the manufacturers selling direct to the consumer 
have largely retained their original sizes and specifications, 
whereas the manufacturers selling through the commercial 
trade have standardized so that the user of 
standard loose leaf today can secure additional supplies in 
almost any commercial stationery store in any part of the 
‘ountry. 

Loose leaf today covers every requirement of personal, 
professional and business record keeping and accounting, 


stationery 


everything from the student’s note book to the county- 
record, from the vest pocket memorandum book to govern- 
ment ledgers, carrying upwards of five million individual 
accounts, 

Use in Mechanical Accounting. 


Loose leaf has made possible mechanical accounting. 
While few people realize it, it is easy to understand if one 
will think moment. It is true that some 
attempts were made with accounting mechanisms on the 
old book-typewriters, yet these were not very successful 
and it is hard to conceive the general adoption of posting 
machines for use with bound books. When the first of the 
modern type of bookkeeping machines were built, it was 
found that the time taken in removing the sheet from the 
binder, placing it in the machine and returning it to the 
binder again was greater than the amount of time saved 
by making the posting mechanically. This difficulty was 
changing the style of punching in 


stop to for a 


quickly overcome by 
the loose leaf sheets. 

At every stage in the development of bookkeeping ma- 
chines it has been necessary to assure that the auxiliary 
loose leaf equipment for use with them has been adequate. 
For the speed and accuracy of the operator are determined 
as much by the auxiliary equipment as by the posting ma- 
chine. Manufacturers of bookkeeping machines have looked 
to manufacturers of loose leaf devices to meet this condi- 
tion and thus far they have not failed. 

The general adoption of mechanical accounting will 
probably revolutionize the loose leaf business within the 
Banks have almost universally adopted | 
posting machines and commercial houses are following 
very rapidly. Every new installation means the sale of new 
auxiliary equipment and supplies, because loose leaf equip- 
ment intended for pen and ink work cannot satisfactorily 
be used with posting machines. 


next few years. 


many who are in position to know 
that the hand-written ledger will be as rare in business 
houses within a few years from now as the hand-written 
letter is today. This means that practically all of the ac- 
counting equipment of the commercial houses must be 
discarded and new equipment intended for machine book- 
keeping be bought. 


It is predicted by 


The reasons for the general adoption of bookkeeping ma- 
chines by commercial houses are easy to understand; me- 
chanical bookkeeping is part of the general trend toward 
greater efficiency in factory and office methods. Modern 
management demands facts and figures and they must be 
gotten from records. Executives are insisting upon more 
detailed information with regard to all phases of business 
and this means increased record keeping; or in other words, 
better bookkeeping. 

There are many other things which are tending to bring 
about the rapid adoption of bookkeeping machines—the 
increased cost of office help, the greater difficulty in secur- 
ing office help on account of the higher wages paid for 
other kinds of work, and in addition to this there are the 
many new Federal and State taxes, which make good book- 
keeping imperative so that the required reports may be 
rendered to the state and federal governments. 

Bookkeeping machines tend to insure accuracy in ac- 
counting by eliminating the laborious mental figure work. 
They are great savers of time for the reason that they do 














ae 














mechanically what under the old method was done by head 
and hand. 

Bookkeeping machines are properly classed with labor 
saving machinery because of the fact that they enable the 
same amount of accounting work to be done by fewer em- 
ployees, or they permit of more accounting work; that is, 
more complete records with the same number of employees. 
Ordinarily where two or more bookkeepers or ledger clerks 
have been employed any posting machine will at the pres 
ent day scale of office wages pay for itself in about a year. 
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not an argument advanced against the bookkeeping ma- 
chine that was not advanced against the typewriter twenty 
five years ago, yet the use of the typewriter has become 
practically universal in business today and it is safe to pre- 
dict that the use of the bookkeeping machine will become 
universal in much less time. 

The men and women who are busily engaged in bring- 
ing about the rapid adoption of mechanical accounting by 
selling bookkeeping machines or loose leaf supplies are 


engaged in a worthy effort because mechanical accounting 


There is not an argument to be advanced against book means better bookkeeping, better bookkeeping means 
keeping machines today that has not been advanced against better business, and better business means a better world 
labor saving machinery of all kinds in the past. There is in which to live. 

>| + 
. . ‘ ~ 
Suggestions trom an Agency Manager 
Ry J. E, Foulks, Manager of the New York Office of the 
Proudfit Sales Corperation, Selling Proudfit Loose 
Leaf Devices. 

Note—ZIn requesting information as to the proper handling Furthermore, our best salesmen know practically nothing 
of loose leaf devices from all standpoints, Office Appliances about bookkeeping To meet this situation we work with 
has approached not only dealers who handle loose leaf de- competent specialists in this line to whom we can refet 
vices in regularly constituted loose leaf departments, but has with confidence where we find their services might be of 
requested information from several managers of loose leaf advantage if the conditions warrant the sugeesti We 
agencies selling direct to the consumers, on the assumption have found this to be most satisfactory 
that a man who depends upon his ability to go out and find The above, I think, covers the matter of the knowledge 
orders and sell the goods to the user necessardy must under- of bookkeeping on the part of the salesman 
stand those points which tend to advance the sale of loose | quite firmly believe that a salesman should now all 
leaf devices. Ur. Foulks has kindly given us the henefit of he possibly can of all the phases of his business This 
his observation. Ile says applies not only to his own line, but to the lines of other 

, manufacturers. To this end, we carry samples binders 

N ORDER that I may not be misunderstood, | wish to — of all makes which are studied for comparisons. Here also 

point out that the opinions herein expressed are given we find Offce Apphances of considerable aid. as we fol 

from the point of view of an organization serving the low the patent announcements and send to Mr. Siggers 
consumer direct trom time to time for copies of these patents for our library 

As to the qualities which are requisite in a loose leat of information. 
salesman, I am of the option that the most important 1s | quite agree with the editor who beheves that it is a 
that he be a gentleman first and that in every sense thi nistake to train salesmen by having them memorize a 
word conveys. Beyond that, from my experience | would canvas and then to inflict a flow of meaningless rds upon 
say that the only safe specification is that he be a good those whom they are interviewing. To my way of think 
salesman. In this I am not facetious for I have seen so ing, selling when boiled down is a debate In selling. the 
many futile attempts to select salesmen by the specifica salesman is at the disadvantage of having the judge as his 
tion method and on the other hand, I have seen shop and adversary Small would be the chances o rty to a 
mill men the very antithesis of such theoretical ideals mak« debate, if he entered it unprepared to meet the arguments 
excellent salesmen with a little polishing, so that | am in of his adversary, which must be the case if he goes primed 
clined to believe they are like electricity in that they can vith a set speech. Under these adverse conditions such a 
not be defined. Given a real salesman, the loose leaf re salesman is not like'y to be much of a succe Bei! 
quisite can be “attached.” poorly equipped, he is merely an order taker and where he 

As it is our policy to steer wide of any efforts to sell meets sales resistance he is easily countersold In such 
systematizing service through our regular ent e is left no alternative but to with- 
sales staff, we care nothing about the sales- draw as cleverly as he can, which is almost 
man’s knowledge along these lines. Experi invariably with elephantine gracefulness. He 
ence has shown that too often a man’s loose s like the “rule of thumb” mathematician 
leaf salesmanship is lost in his effort to cre- he cannot find a rule in his limited sto 
ate a system \cain, it is impossible for a to apply to his problems, he fails. Such fail 
man to go in and give the time to the careful ure with men of this type discourages them 
study of a business, and its particular re lcnish: aniline tnale tat Sone ok enatlee detent 
quirements that would be necessary to cre and they give up every effort to make what 
ate a sufficiently comprehensive system to be = ean - 

Are ; ; ; nught be a substantial connectio1 
satisfactory, and then look for his compen 
sation from the sale of a few binders and From my contact with salesmen, especiall 
sheets. We believe in and teach thorough- those of large organizations, I am led to be- 
ness and this practice is not consistent there- heve this difficulty is the outgrowth of an 
with. In support of this we can point to a idea that is fundamentally right, but not tem 
number of rather awkward situations in this pered in its application. The fixed canvas 
territory that have been forced on office idea has been advocated more and more in 
J. E. FOULKS recent years, and, while, it is good, it works 


equipment manufacturers following this idea. 
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In cases where 
the 


harin where it is applied without discretion. 


salesmen have interviewed me, and I have seen fixed 
canvas in operation, I have entirely disconcerted them by 
breaking up the recitation and they have found it difficult 
to continue, resulting of course in a naturally poor showing. 

I believe a salesman should be resourceful and learn to 
have confidence in himself and thereby be prepared to meet 
any form of surprise or condition with which he is con- 
fronted. If he knows his business thoroughly by not only 
knowing his own line, but those of other manufacturers as 
well, he can talk with confidence. 

We, therefore, direct our efforts to this end and studi- 
ously avoid the fixed canvass idea, by having our salesmen 
thoroughly fix in their minds the distinctive features of our 
products by practical applications and demonstrations. 
making it easy to visualize the respective claims therefor 


and encourage them to inject into their sales work their 








own personalities, so that when granted an interview, the 
prospective customer is not confronted with an harangue 
as distant and soulless as a side show “barker’s offering, 
but a logical presentation carrying with it some of the 
personality and enthusiasm that the salesman is bound to 
feel for our system. 

Our sales meetings are one of the greatest helps we 
The greatest enthusiasm is manifested in them. In 
fact, special meetings are sometimes suggested by the men 
themselves, and they are held when particularly interesting 
problems come up and we all join in with our suggestions 
and each gets the benefit thereof. This has a broadening 
the experience of all but on the 
character as well, as we learn to defer to the opinion of 
others where the majority favors them. I find these a great 
source of he'p to me as I keep growing by learning from 
the experience of all rather than my own which might at 
times be tainted by bias. 


have 


influence not only on 


Loose Leat Profitable for Dealer 


Should Hai ce 


Sto k 


Prominent 


Position in Store.--Arrange- 


ment of Department Is Important.—By Clyde B. Smith 
of the Smith Printing Company, Pine Bluff, 
Arkansas. 





EARS of experience in the sale of loose leaf have 
proven to us that this is one of the most profitable 
lines of merchandise that we carry, and for that rea- 
the 
Displays of the various 


son our loose leaf department occupies one of most 


prominent sections of our store. 
items are made in show cases and on display counters, these 
displays being regularly changed so as to permit of the 
This is supplemented by frequent 
featuring 


found the 


entire line being shown. 
the 
only one part of the 


window window display usually 


We 


display counters to pe the most effective way of displaying 


displays 
line at a time. have 


this class of merchandise. They act as a silent salesman 
and a considerable percentage of sales are made by these 
displays without the aid of the sales force. 

There are, however, so many things that affect the ordi- 
nary dealer’s handling of loose leaf—in the matter of loca- 
tion, store size, relative importance of other lines, terri- 
tory served and the like that just what we do with loose 
leaf in our store is perhaps not as important as what we 
have learned from our experience and from our contact 
with other dealers as the right thing to do, if it is possible. 

There is no need of dwelling on the importance of loose 
leaf to the commercial stationer. It has become one of his 
leading lines and if properly handled one of the most profit- 
able lines 

While probably 75 per cent of all the loose leaf equip- 
ment and supplies sold in this country is sold through out- 
arrangement of loose 
Not only be 


cause of the store sales, but because your loose leaf depart- 


side salesmen, yet the question of 
leaf stock in a store is an important one. 


ment forms the background of the outside salesman’s work 
and the 
buyer, though he visits your store but once, is inestimable 


impression it makes on the mind of the outside 


The loose leaf department should, of course, have an im- 


portant place in the store. The location should be a prom- 


inent one, but whether at the front or the rear of the store 
depends upon the size and layout of the space occupied. 


Loose leaf, however, should never be relegated to the sec- 


ond story or basement, as is sometimes done with filing 


equipment and commercial furniture, and it should, wher- 
ever possible, have good natural light. 
loose department 


Prominently displayed in the leaf 


should be at least a complete sample line of all the loose 


leaf devices and forms carried by the dealer. These should 
preferably be made up in the form of demonstrating out- 
fits, so placed that they can easily be seen and looked over 
by any prospective customer, 

If space makes it possible, it would be well to carry a 
working stock of all numbers in the loose leaf department 


proper. Where this is not possible the stock should be 





CLYDE B. SMITH. 


located so that it is easily available for the salesman after 
the customer has made his selection. 

Wooiworth, who made millions out of nickels and dimes, 
that the secret of selling is showing. 
Particularly is this true with regard to store sales. The 
content with an illustration in a 
catalog and a salesman’s description of an article when -he 
is buying in his office wants to see the actual goods when 


early discovered 


customer who may be 


he comes into your store. Next in importance to being 
able to show the binder cr system desired, is the ability 


Many a sale has been 
lost because the clerk back of the counter was obliged to 
say. “We haven't this outfit in stock, but we can get it for 
you shortly.” 

This leads to the importance of carrying an adequate 
loose leaf stock. The size of this must, of course, be de- 
termined by the total investment in the business and the 


to give it to the customer at once 
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proportion of loose leaf business done, but it is safe to 
say that no one has ever built up a successful loose leaf 
business without carrying a stock adequate to the needs 
of his trade. 

The foregoing has to do with stock items. 
course must be ordered or manufactured by the dealer. 
Having a complete bindery department in our printing 
plant, we manufacture in our own plant all special forms, 
indexes, etc., that our trade calls for. In addition to this 
we also carry a large assortment of binder metals and 
are thus enabled to furnish a customer with practically any 
size or style of binder on very short notice. 

A research conducted by one of the leading manufac- 
turers of loose leaf disclosed the fact that over 60 per cent 
of the orders for special loose leaf devices and forms could 
be eliminated by the proper suggestion and sales effort on 
the part of the salesman to induce the use of stock items. 
Particularly is this true in the installation of new systems, 
and there can be no question but that a little educational 
work and co-operation with accountants and bookkeepers 
along this line will work wonders. 

A very important question that arises is whether or not 
the dealer should carry more than one line of loose leaf. 
Many considerations affect this question. If a dealer is 
starting new he will naturally endeavor to secure the best 
line that he can get; naturally this will be a line that has 
been on the market a sufficient length of time to become 
well known to the public on account of past performances 
and it should preferably be a line which is kept before the 
public by means of advertising. 

The advantage to the average dealer in confining his 
loose leaf purchases to one manufacturer, so far as pos- 
sible, are many. In the first place he will be enabled to 
place a larger volume of business and secure better dis- 
counts; secondly, he will be able to combine shipments 
and save freight and express charges; thirdly, through the 
larger volume of business which he will be able to give the 
manufacturer he is in better position to ask special co- 
operation and sales aids. It also puts him in a better posi- 
tion to ask for an extension of credit, if that should at any 


Specials of 


time be necessary. 


In choosing his loose leaf line the dealer should have in 
mind these facts and endeavor to feature a line which is 
as complete as possible. He should not, however, make the 
mistake of failing to carry leading specialties made by 
other manufacturers which are not included in his general 
line. 

Loose leaf is a merchandising and a service proposition 
even on the sale of so small an item as a 
book the well qualified loose leaf salesman can be of real 
service by inquiring the manner in which the book is to be 
used and in recommending that which the experience of 
others has shown to be best for the purpose. 


memorandum 


Success in Selling. 

This leads to the question of the qualifications of a man 
to be a successful loose leaf salesman. Perhaps a distinc- 
tion should be made between the man who sells loose leaf 
over the counter and the man who is on the outside solicit- 
ing business, but in both cases this much is true: the loose 
leaf salesman should have a general knowledge of modern 
accounting practice and loose leaf methods, and he should 
particularly know the application and uses of the various 
devices, systems and forms which he sells and should make 
himself a clearing house of ideas and uses, worked out by 
the business and professional men with whom he comes in 
contact. 

A technical knowledge of the construction and manufac 
ture of the goods he is selling is oftimes an advantage, 
particularly in close competition on large orders, but it is 
not really essential, as the salesman should know more of 
application than he does of manufacture. 


Above all, the successful loose leaf salesman—like the 
successful salesman in other lines—should be thoroughly 
sold on the house he is representing and the line he is han- 
dling. . 

Loose leaf made mechanical-accounting possible and me- 
chanical-accounting in its turn is revolutionizing the loose 
leaf industry. This subject is too broad to treat in the lim- 
ited space here; it suffices here to say that the loose leaf 
dealer who is not keeping in touch with this new develop- 
ment is losing out. 


General Suggestions on Loose Leaf 


A Few Points Covering Certain Previously Suggested Con- 
siderations With Regard to a Loose Leaf Department 
By H. L. Franklin. 





MONG the indispensable lines of knowledge which 
A the successful loose leaf salesman should possess, 

we regard a knowledge of accounting as not the 
least important. In fact, such knowledge is indispensable if 
a man is to achieve his maximum of success in loose leaf. 
By some knowledge, we mean that he must at least know 
the types of different books of original entry used by book- 
keepers and the systems of posting and billing that are 
most common. In the establishment with which I am con- 
nected, we get up a bookkeeping system of our own, and 
find that the more actual knowledge the salesman has of 
accounting, the easier it is for him to explain the use of 
our system. 

From being a department of doubtful utility, years ago 
when loose leaf was young, it has come to pass that the 
loose leaf department of the average high class stationery 
store is now perhaps the largest of any department in 
the store. That is true in our business, at any rate. The 


loose leaf department brings in trade and also helps to 
sell sundry articles. 


By being headquarters for loose leaf 


devices, we become headquarters for all other office sup- 
plies 

Our loose leaf experts tell me that the most essential 
thing to learn about loose leaf is that selling the 
required is more essential than selling the binder—that 
when the former is accomplished, the latter will automat 
ically result. They feel that more stress should be laid on 


form 


the forms that have nothing to do with the accounting de 
partment. To make the point clear, | may suggest that 
a reference to the catalogue of the Associated Stationers 
Supply Company discloses the fact that all loose leaf ma 
terial is classified into one department. There are pages 
devoted to the purchasing department, the shipping de 
partment, the sales department, etc. This is the course to 
follow, we feel, in teaching new salesmen loose leaf. In 
other words, the salesman should be made familiar with 
the different departments of a business in which loose leaf 
forms are used and how they are used, so that he can be 


in a position to sell the form, if need be, when as a matter 
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of course he will then be able to sell a binder adapted to 
enclose the form. 

There are certain numbers of accounting forms that must 
The various types of ledger sheets, columnar 
studied, but 


be learned. 
rulings and systems of accounting should be 
there is a greater variety of lines among the departmental 
forms mentioned above, a study of which is essential. 
Emphatically, the special efforts we make by way of 
window displays do help to stimulate sales in the loose 
Window displays help to sell loose leaf 
Our stores are constantly ar- 


leaf department. 
to an astonishing extent. 
ranging such displays. We usually devote an entire win- 
dow at a time to loose leaf devices. 

As to the arrangement of the 
our loose leaf stock is arranged on shelves according to 


goods within the store, 
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the different lines, the stock within each line being laid 
off in numerical sequence. We usually keep the goods in 
their original boxes to avoid soiling which results from 
It is our habit to sell our samples 
and replace them with fresh stock. In this way we have 
nothing but clean samples on our shelves. In many of the 
lines we do not use samples but display from stock when 


unnecessary handling. 


requested. 

It is my belief that loose leaf manufacturers could well 
help to stimulate the sale of their products by publishing 
detailed information and instruction on the starting and 
keeping of a set of books so that each customer can be 
given this information in printed form. We find that 
sample sheets filled out aid greatly in interesting customers 
and selling entire bookkeeping outfits. 


The Place of Salesmanship in Loose Leat 


Being Some Suggestions by William Beveridge, Vice-Presi- 


dent 


Stationers, 


OR a practical discussion of the subject, perhaps it 
well for the writer to give an outline 


establishment 


would be as 


ot the method we follow in our and 


let the reader draw such conclusions as he may from the 
facts stated. 

First, we display all of our loose leat goods, not only 
loose leaf ledgers, but ring books also, in such a way that 
every size 


the prospective customer can see at a glance 


that we carry. They are in open racks where the customer 
The sheets 


bo¢ »k 


are classified as to sizes and numbers, numerically from 


can make a selection of size of his own accord. 
showing the various rulings are in a loose leaf and 
A customer may select, for instance, a 9%4x11% 
The manufacturer’s 


one up. 
sheet, regular debit and credit ruling. 





WILLIAM BEVERIDGE. 


number may be 9102, form 1367; our number would be 16. 
It is a very easy matter to run down the sequence of num- 
bers from one up until We have 
found this system a great time saver in waiting on trade. 

for the 


one comes to box 16. 


In our loose leaf department, it is necessary 
salesman to have a knowledge of bookkeeping and to under- 
stand thoroughly the line he is selling for the following 
reasons: 

l. He 
the various loose 
comes in and asks for a collateral ledger or a combined cash 
immediately shows the 
form with a little talk on the correct 


Having done this, he has impressed 


must be able to show intelligently the uses of 


leaf forms. For example, if a prospect 


journal, the loose leaf salesman 
prospect the proper 
method of using it. 


upon his customer’s mind the fact that he knows his busi- 


of The H. H. West Company, Commercial 
Milwaukee, 


W1s. 


ness. What chance would another store have of selling 
this same prospect if their loose leaf department was not 
organized on this basis, and if the salesman knew nothing 
about the uses of the forms and had to look in certain cata- 
logues to find what the prospect was asking for! 

Salesmen in a loose leaf department not only should 
know their own lines of merchandise, but should also know .- 
the other lines. There may be forms sold by others which 
are not in the particular line the salesman is selling. By 
knowing the other makes of loose leaf, one'can often make 
a sale which would otherwise go elsewhere. What would 
happen if we sent out one of our best salesmen to sell book- 
keeping machine outfits, if he had no knowledge of book- 
keeping? I doubt very much if he would sell a single outfit, 
because he would have no information of the requirements 
it would fulfill. A salesman in the loose leaf department, 
if he does not already know accounting, should, if he wants~ 
to make his services invaluable to his firm, take a course 
in accounting where he will learn the fundamentals, and 
broader knowledge will come gradually by contact with 
people to whom he is selling merchandise. 

In our store, we hold weekly classes and instruction in 
commodities, and these have produced 
wonderful results. All of the salesmen who attend these 
meetings will be given a talk on the particular article which 
subject of the evening, for instance, cabinet type 
safes. After the talk, the salesmen are given the descriptive 
literature to study during the week and are told that one 
of them, they do not know which one, will be called on to 
sell the writer a safe at the next meeting. All of them, 
therefore, profit by the study and by the sales talk. We 
always preach co-related selling; for example, a customer 
wants a fountain pen. We have the clerk, on closing the 
deal for the fountain pen, suggest fountain pen ink. Loose 
leaf sheets suggest indexes and new binders. Typewriter 
paper suggests ribbon and carbon, and so on down the 
This practice, thoroughly understood and made 
reduces the cost of selling and gradually in- 


various classes 


is the 


line. 
effective, 
creases sales. 

All of our salesmen are paid a monthly bonus over their 
salary of a certain percentage on their sales. They all 
appreciate and are glad to discover any method which will 
assist them in increasing their sales which naturally means 
an increase in their bonus. 

If merchants who keep their goods displayed in glass 
showcases could see what wonderful results the other 
method brings, I am sure there would be very few glass 
cases left in any stationery store. 
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Location of Loose Leat Department 


Being Some Suggestions Offered by J. B. Hobson, Sales Man- 
ager, Fort Smith Printing Company, Fort 
Smith, Ark. 


HAVE found that the best position in our store for a 

loose leaf department is as near the entrance as possible, 

because it gives us an opportunity to display the various 
forms and binders in such a manner that they will attract 
the attention of the customers entering our store. 

In arranging loose leaf departments in stores of the 
smaller type, I have found that it is advisable to carry as 
extensive a stock as possible, devoting the greater portion 
of the shelf space to ledger binders, ledger leaves, post 
binders and the various commercial loose leaf forms. 
School books in loose leaf form and memorandum books 
should also be stocked so that they will attract the atten- 
tion of customers to the loose leaf department. 

Show cases should be of a type that will permit the dis- 
play of loose leaves so that the headings and rulings will 
show. 

I have found that mistakes in taking special orders are 


always eliminated when one familiar with accounting 


Requisites for Success 


Being Some Suggestions by S. 
Manufacturing Department 


forms and accounting practices makes a pencil sketch, 
showing the rulings and headings of the special form, and 
submits it to the customer, going over the pencil sketch 
with him and making any alterations necessary on the 
sketch before it is turned in for copying. In fact, it has 
been our practice to have the pencil sketch marked “O.K.” 
by the customer. 

By keeping a 
ruled with faint rules and headings, it is comparatively 
easy to draw the necessary down rules with a hard lead 
pencil, and if need be, indicate what color the down lines 


supply of various sized ledger paper, 


are to be. 

As to the related proportion of stock, I should say that 
commercial 
ledger 


twenty-five per cent of the stock should be 
bookkeeping forms and fifty per cent 
sheets, indexes and ledger binders; fifteen per cent school 
binders and supplies and ten per cent memorandum books 


binders; 


and stenographer supplies. 


in Loose Leat Selling 


W. George, Manager of the 
of the Thorp & Martin 


Company, Boston, Mass. 


HE man who sells loose leaf devices should have in 

‘| common with other salesmen, a pleasing personality. 

In addition to this, and to a good imagination, he 
should possess the balance wheel of sound judgment. 
Many inquiries for loose leaf merchandise are put to the 
salesman by customers who are unfamiliar with loose leaf 
terms and the salesman should use his imagination, in 
other words, his power to see what the customer’s sur- 
roundings and requirements are in his mind’s eye, in order 
to determine the material or system that the customer is 
attempting to describe. A knowledge of his lines and of 
loose leaf systems generally will often enable the salesman 
to picture precisely the outfit which is in the mind of the 
customer and instantly to fall in with the customer’s ideas 
and occasionally to put his hand on the very devices sought. 
Some times, of course, the customer’s ideas involve things 
which have to be made up, new rulings, etc., but the faculty 
of quick and sympathetic understanding will enable the 
salesman to overcome many difficulties. 

The more a salesman knows about accounting, the better 
able will he be to talk intelligently on the installation of 
loose leaf systems. It is essential for success in loose leaf 
work that one have a knowledge at least of the fundamental 
details of bookkeeping. 

Knowledge of one’s merchandise and of the lines gen- 
erally is one of the necessary requisites to success in loose 
leaf selling. A salesman must thoroughly know his own 
merchandise and if possible, should be as familiar with 
competitive lines as with his own. The reason is obvious. 
The more a salesman understands about a competitor's 
line, the better able is he to meet and overcome the argu- 
ments of the competitor’s representatives by bringing out 
the essential and valuable features of his own lines. 

The salesman should first of all learn the merchandise 
he is selling, studying its possibilities and selling points. 
In my opinion, the manufacturer is at fault in not properly 
demonstrating his merchandise to the salesmen who will 
ultimately meet the consumer. It is to the retailer’s advan- 
tage to see that his salesmen are properly informed on all 


points with regard to the merchandise they are to sell, and 
if the dealer that him in 
properly instructing the retail salesmen, I believe the re- 
sulting benefits would be quickly apparent to every one. 
The editor of a widely known popular magazine, who 
voiced a criticism of salesmen in general, asserting that 
they miss their opportunities by learning parrot-like cer- 


insisted the manufacturer aid 
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tain catalogue terms which mean nothing to a would-be 
purchaser, is without question correct in his assertion. A 
large proportion of so-called salesmen take little interest in 
the merchandise they are selling. The proper manner in 
which a salesman should approach his customer with ex- 
planations is in such a way as to be understandable to his 
customer. 

We have in this store general sales meetings where the 
salesmen are requested to comment on any subject they 
care to bring up, and to a certain extent the results have 
been beneficial. There is room for improvements along 
these lines and in my opinion if the meetings were held 
more regularly and certain specific lines laid out for the 
salesmen to follow, the results would be more beneficial. 
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The Beginning Salesman in Loose Leaf 


By L. L. Bigley, 


( hicago Owee, Proudfit Loose 


Leaf i¢ ‘ompany. 


UR particular line is one that is highly specialized, 
even in comparison with the other types of loose leaf 
devices so that suggestions which would apply to 

our problems might not be applicable to those which occur 

in stationery stores. Ours is an agency proposition, as the 
devices made by this company are not handled by dealers. 

With regard to and their 

at the outset that a knowledge of accounting is not strictly 


salesmen training, I may say 


indispensable to a loose leaf salesman, but is highly desir- 


able. This depends to a great extent on whether he is to 


handle a class of loose leaf equipment which runs largely 


to accounting work or other lines For instance, a con- 


siderable part of our sales are for catalogue, price book and 
information book purposes, for which our devices are espe- 


cially adapted This, of course, does not require any 


sales for 
least the 


knowledge of accounting. On the other hand, on 


accounting work, the salesman should know at 


general principles of accounting in order to make proper 
recommendations and give intelligent service. 

I believe that a course of schooling in assisting an experi- 
enced man to prepare lay-outs for details and thereby learn 
the fundamentals is the best way to educate a beginning 
I believe, too, that knowledge of office systems 
and possibly printing is quite essential. 

At this branch I do not carry much stock other than 
samples, as the bulk of our sales are installations shipped 
direct from the factory. I do sell the samples and replace 
them from stock, so that I shall have thoroughly up-to- 
date samples to show at all times. I believe that encour- 
aging the sale of quality goods and efficiency devices to- 
vether with intelligent service to customers should be the 
Goods should not be sold cheaply with- 
out regard to service. Most customers appreciate the ser- 
vice end of the business when it is properly presented. 


salesman. 


rule at all times. 


Publicity and Loose Leat 


Some 
Cargill ¢ 


HE most practical way to advertise loose leaf depart- 
direct-by- 


partment is by means of enclosure slips, 


mail methods, newspaper advertising, billboards, win 
dow displays and store displays. This covers practically all! 


the available means of advertising. 


We use newspaper space twice a week in both the local 
papers of Houston, but we do not feature loose leaf very 
often. We do, however, make use of the enclosures sent 
out by the manufacturers, but it is almost impossible to 
trace direct returns from this type of advertising. In our 
window displavs we believe it is best to feature one par- 


ticular loose leaf system and use plenty of signs to point 


out the various advantages of the goods Che price should 


always be shown. 


In order to advance the loose leaf idea nationally, I 
may be permitted to suggest that it would be a good plan 
if the manufacturers got together and showed motion 


pictures all over the country, setting forth the advantages 


Suggestions by P. T. Peares 


ompany, 


Sales Manager, The 


Houston, Tex. 


over 


leaf books bound books for all purposes. 

Returning to the dealers’ problems, | would suggest that 
that dealer whose loose leaf stock is not turning about four 
times a vear, should begin to discover what the matter is 
and devise a remedy. A loose leaf stock should turn, I 
think, about four times every year and if it does this, it 
will be found to be one of the most profitable departments 


f loose 


of the business 

Manufacturers could help their dealers by. carrying out 
the suggestion set forth above with regard to showing mo- 
tion pictures and they could feature local dealers a little 
more in their national advertising. As it is now, inquiries 
resulting from national advertising go direct to the factory 
and only in rare cases does the factory refer the inquiry to 
the local dealer. This is probably due to the fact that only 
a few factories have exclusive agencies and they feel they 
could not refer the same inquiries to all dealers in the same 


district 


Accounting Knowledge and Loose Leaf Selling 


By L. 7 


Varshall, Marshall-Jackson Co., 


Chicago. 


HILE a knowledge of accounting is not absolutely 
who 
fact, 


necessary, it is a wonderful help to the man 


sell 


he cannot get very far with the larger sales in the account 


endeavors to loose leaf merchandis« In 


ing line unless he has that knowledge. 
The 


departments, 


leaf department serves as a feeder for other 
but on the other hand, all other departments 


loose 
serve as feeders for the loose leaf department as well, so 
that it is pretty difficult to know just which department is 
doing the advantageous feeding. 

In cultivating the loose leaf business, we have not found 


it necessary to keep a list of prospective customers because 


any customer and every customer and every business house 
is a Nowadays everybody uses loose leaf. 
Window displays are a very effective stimulant and never 


prospect. 


fail to bring good results. 

\n ideal method for stock handling, so far as I know has 
Some methods are better than others, 
Samples and sheets 
retained in the binders of books 
available for Samples of binders must be 
laid out on counters and of course, the very best way is 
to sell the sample and replace it with another from stock, 
thereby keeping the stock new, clean and fresh. 


never been achieved. 
but all have undisputed drawbacks. 
are very conveniently 


examination. 
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DIXON 


AND 
TRANSFER OUR OFFICE BELONGINGS FROM THE TRIBUNE BUILDING TO OUR NEW 
EASTERN HEADQUARTERS, 1701 PERHING SQUARE BUILDING, NEW_ YORK; IN PRE- 


SECRETARY 


WHICH INFORMATION ARTIST FULLER FALLS A BIT SHORT OF JUSTICE 
TO THE PHYSIOGNOMY OF THE YOUNG LADY, 


BUT MAKES IT ALL UP IN HIS COM- 


EDITORIAL 





We Take New Offices in New York. 


UR eastern office has been removed from the 

Tribune Building to Room 1701, Pershing Square 
Building, No. 1 Pershing Square, New York City. 
The new location is in a new building of up-to-date 
construction, with all modern conveniences, situated 
in pleasant surroundings. It is located on Park ave- 
nue, opposite the Grand Central Station, is convenient 
to all railroad stations and hotels, and is in easy access 
to all parts of the city. There is a subway connec- 
tion in the basement of the building, which places 
Lower New York and Brooklyn within practically ten 
minutes’ ride. 

We leave the Tribune Building, in which we have 
spent fifteen years, with regret. Long before our 
headquarters were established there, we used to walk 
by to touch the statue of Horace Greeley, which once 
stood near the entrance, with the hope that we might 
rub off an inspiration from the bronze figure of that 
genius of journalism. We supplemented the perform- 
ance with daily visits to a nearby Park Row shrine of 
the oracle, the “Beef and” restaurant of the late Pat 
Dolan (now disporting with the great Horace in the 
Elysium fields), a place highly recommended by its 
traditions and—the price of ten cents a portion. And 
liberally served at that. But the hope was never 
realized. We were of poorer stuff. 

There are several reasons for our northern migra- 
tion. Our office partner, Newhall, with whom we 
have been associated for many years, is no longer able 
to resist the urge for uptown and we are determined to 
stick to Newhall as Mrs. Micawber stuck to Wilkins. 
Newhall buys and sells all kinds of printed matter 


relative to Abraham Lincoln. No men in the country 
are as well informed upon Lincoln documents. We 
like Newhall and the Lincoln atmosphere about New- 
hall’s offices. Another reason given by the movers is 
that the trend of offices in this field is in that direction. 
Quite a number of firms in each branch of the field 
have located there, but it is probably a fact that the 
major portion of New York firms in this business is 
south of Canal street and near to the financial and 
marine shipping center. We might mention inciden- 
tally that Manager Everly’s charming tepee on Mohe- 
gan Heights, at Tuckahoe, Westchester County, is 
reached by trains from the Grand Central Station. But 
whatever the reasons for moving—we hope our friends 
will pull the latchstring of our new door. 
<---> 


Young Business Women Honored. 

N THE news pages following are two items of espe- 

cial interest to office women—reports of the election 
of Miss M. E. Orr of the Remington Typewriter Com- 
pany and Miss Katherine L. Matteson of the Under- 
wood Typewriter Company as members of the Ame-i- 
can Committee of Women to visit devastated France. 
The office equipment industry is honored in the elec- 
tion of two of its ablest women as members of a large 
and representative committee who will carry an ex- 
pression of the good will of the people of the United 
States to the people of France. 

Misses Matteson and Orr have had some years of 
experience in handling practical affairs. This experi- 
ence and the tact, insight and ability which have dis- 
tinguished them at home will be of equal value in the 
work of the committee abroad. 


EEE 


) 








a 


Page 31 OFFICE APPLIANCES For May, 1923. io 





Avoiding Jolts. 
HE Cleveland March 26 quotes and 
approves the following observation made by W. H. 
Foster, president of the General Fireproofing Company, 
during the course of a speech he recently made to the 
sales agents and 


News ot 


annual convention of the company’s 
representatives at Youngstown on March 22: 

‘We are living in a spending age. Nearly everybody 
is living up to or beyond his means. We are joyriding 
mad. Sooner or later we are bound to get a jolt. I urge 
you to stick to the good old fashioned methods of 
economy and use your efforts to encourage others to 
Discourage the idea that it is necessary to 
Also remember that 


do likewise. 
have a thrill to find pleasure. 
pleasure does not necessarily mean happiness.” 

The editorial continues: “Youngstown dispatches 
credit other words of wisdom to President Foster. He 
was quoted as advising 150 salesmen of his big concern 
that it would be reckless to predict how long present 
high prices would continue or whether they would go 
still higher. Since business activity is generally ex- 
pected to slacken next fall, he thought it possible the 
busy times might last longer than that. He then added 
the foregoing comment on the spending habit with the 
counsel of prudence equally valuable in good times 
or bad.”’ 

The editor of the Cleveland News points out that all 
of us who have lived to middle life know how many 
changes have come in working and living conditions. 
Years ago American life was fairly settled, stable, re- 
liable, foretellable. Now it is subject to swifter 
changes—at least it has undergone great changes in 
the recent past. 

The editor then gave an account of the swift pro- 
cession of events from the beginning of the war in 1914 
down to the present time and concluded with the fol- 


lowing paragraph: 
ONE 


How ts your nerve? 


“Living is not a new problem at all. Its difficulties 
and ways to cope with them were understood long 
before our time. The old fashioned methods of earn- 
ing, saving, planning, playing it safe, are standard now 
as ever. Motor cars and radio telephones, modern 
invention and boasted efficiency have not changed and 
cannot change the sound rules of life management. In 
peace or war, in good times or bad, those who prefer 
economy to thrills and value permanent happiness above 
momentary pleasures will find life undisturbed by the 
jolts of Commuercent change.” 








STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCU- 
LATION, ETC., REQUIRED BY THE ACT OF’ 
CONGRESS OF AUGUST 24, 1912, 
os Office Appliances, published monthly at Chicago, Til. April 1, 


23. 

STATE OF ILLINOIS, County of Cook, 

Before me, a Notary Public in and for “the state and county afore- 
said, personally appeared C. Malhoit, who, ay # been duly 
sworn according to law, deposes and says that she is Secretary 
of The Office Appliance Company, and that the following is, to the 
best of her knowledge and belief, a true statement of the ownership, 
Management (and if a daily paper, the circulation), etc., of the 
aforesaid publication for the date shown in the above caption, re- 
quired by the Act of August 24, 1912, embodied in section. 443, 
re Laws and Regulations, printed on the reverse of this form, 
to wit 

1. That the names and addresses of the publisher, editor, manag- 
ing editor, and business managers are: Publisher—The Office Ap- 
pliance Company, 417 S. Dearborn St., Chicag», Ill, Editor—Hvan 
Johnson, 312 N. Kenilworth Ave., Oak Park, Ill. Managin 
—Evan Johnson, 312 N. Kenilworth Ave., Oak Park, Ill, 
Manager—John A. Gilbert, 310 Forest Ave., Glen Bllyn, Il. 

2. That the owners are: (Give names and addresses of indi- 
vidual owners, or, if a corporation, give its name and the names an¢ 
addresses of stockholders owning or holding 1 per cent or more of 
the total amount of stock.) Evan Johnson, 312 N. Kenilworth Ave., 
Oak Park, Ill; Albert H. Hitchcock, 3426 W. Adams St., Chicago, 
Ill.; C. F. Malhoit, 817 W. 70th St., Chicago, Il. 

3. That the known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount of 
bonds, mortgages, or other securities are: None. 

4. That the two paragraphs next above, giving the names of the 
owners, stockholders, and security holders, if any, contain not only 
the list of stockholders and security holders as they appear upon 
the books of the company but also, in cases where the stockholder 
or security holder appears upon the books of the company as ps 
tee or in any other fiduciary relation, the name of the person 
corporation for whom such trustee is acting, is given; aly that the 
said two paragraphs contain statements embracing affiant’s full 
knowledge and belief as to the circumstances and conditions under 
which stockholders and security holders who do not appear upon the 
books of the company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner; and this affant has 
no reason to believe that any other person, association, or corpora- 
tion has any interest direct or indirect in the said stock, bonds, or~ 
other securities than as so stated by her. 

5. That the average number of copies of each issue of this pub- 
lication sold or distributed, through the mails or otherwise, to 
subscribers during the six months preceding the date shown above 
re See (This information is required from daily publica- 
tions only.) 

THE OFFICE APPLIANCE COMPANY. 
Cc. F. MALHOIT, Secretary. 
Sworn to and subscribed before me this 26th day of March, 1928. 
(Seal) BESSIE ARKIN, Notary Public. 
(My commission expires April 13, 1925.) 


MINUTE, PLEASE! 


Have you lost your courage because you think your business affairs are on 


the toboggan and going down hill? 
sure they are going to slide anyway? 
It is all a matter of nerve 


anyway, no matter what the 


When you lose 
general conditions around you may be. 


Are you letting things slide because you are 


your nerve, things will go bad 
When you 


keep your nerve and show fight, you can prevent things from going wrong, even 


though the tendency is that way. 


Just as long as a man is not yet financially wrecked, 
While his nerve remains there is always a possibility of getting 


he will not be. 


back up the hill. 


there is a chance that 


Plenty of business men have quit just before the turn in the tide of their 


affairs. 


came absolutely necessary 
Zoroaster said ‘ 
There is likely to be 


They have — up a few minutes, a 
when those few minutes might have saved them. 

‘To the persevering mortal the blessed Immortals are swift.” 
a swift reaction in favor of him whoa holds on, determined to 


few days, weeks, before it be- 


give up only when it becomes absolutely necessary. 
Let's fight it out to the last ditch every time. 


I thank you. 
(No. 5. 


—Frank Farrington. 


All rights reserved.) 
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Reclaiming a Billion for the Treasury. 


A Resume of an Address by Major J. L. Frink, Chief of 
the Sales Promotion Section of the Office of the Direc- 
tor of Sales, War Department, before the Advertising 
Council of the Chicago Business Papers Asso- 
ciation, Chicago, March 29. 


Note.—It is stated that Major Frink, who has had charge of 
the advertising of surplus property, has bought ten thousand 
pages of advertising space in more than four hundred business 
papers 

“Soon after we declared war on Germany,” said Major 
Frink, “the far-seeing mind of the general staff of the army 
began a consideration of the ways and means of liquidating 
surplus supplies which were bound to accumulate. The re- 
sult of this foresight has been the reclaiming of approxi- 
mately one billion dollars for the treasury and the saving 
of several hundred million more.” 

The first legislation relating to surplus property, effec- 
tive in May, 1918, authorized the president in his discretion 
to sell such surplus as might accumulate. 

Soon afterward, the president’s powers were consider- 
ably broadened. Early sales made between the date of the 
first emerging legislation in January, 1919, were super- 





MAJOR J. L. 


FRINK. 


vised by a committee of the war department’s general staff 
under General Goethals. The business became so great, 
however, that in December, 1918, a sales branch was estab- 
lished under an official designated as the director of sales. 
When this office was established it was estimated that the 
probable total amount of surplus eventually resulting from 
demobilization would vary between two and three billion 
dollars. This surplus consisted of an untold variety of ar- 
ticles, numbering over sixty-five thousand in the quarter- 
master corps alone and, including transportation and real 
estate, amounting to over one hundred thousand different 
items. It is a remarkable proof of the efficiency of this 
branch of the government that while these goods were pur- 
chased at the highest prices during war times, the result 
of the work of the surplus property division up to December 
15 last was an average return of forty-one per cent of the 
original war time cost of the surplus goods disposed of. 

The far sighted vision of the general staff has been justi- 
fied and the care with which the matter has been handled 
is proved by the fact that in no case even during the time 
of depression in 1920-21, has the sale of surplus property. 
in any wise affected industry. 

There finally developed a definite policy, reasonable and 
in keeping with the interests of the business community as 
well as with the interests of citizens and tax payers. That 
policy was the gradual liquidation of surplus, the rapidity 
of such liquidation being governed by the ability of the 
markets to absorb the commodities without undue inter 
ference with established industry, while at the same time 
safeguarding the public interest in every way possible. To 
carry out this policy, the establishment of the office of 
director of sales was a first class essential. 

“The magnitude of operation,” said Major Frink, “is re- 
flected by the sales figures of the two largest services; the 
quartermasters corps, which to December 15 had disposed 
of property which cost the government approximately one 
and a quarter billion dollars and the ordnance department 
following with $675.000,000. 

As time went on a revision of selling methods has neces- 
sarily come about. No sales at present are made by nego- 
tiation unless the property concerned has first been offered 


to the public at large by sealed bid or at auction and failed 
to bring a satisfactory offer. Experience has shown that 
as a rule on commodities such as are now being offered, 
higher prices are obtained by auction than by any other 
method. 

The war department’s sales campaigns have been unique 
providing as they do, for the disposition ot stocks where they 
are located, in such a way as to permit the smaller buyer 
as well as the large buyer to participate. Every possible 
precaution has been taken to prevent the creation of a mon- 
opoly. For the selling of the goods, dependence has been 
placed in government agencies already existing, supported 
»y well defined advertising campaigns in the newspapers and 
business papers of the country—campaigns national in 
scope and embracing every field of industry. This adver- 
tising campaign carried on in newspapers and trade papers 
has been startlingly successful. 

Another interesting feature of surplus property disposal 
has been the saving effected by the use of surplus property 
among the several branches of the government needing it. 
The total transfers authorized from the war department 


to other departments up to January 1 of this year were 
originally valued at nearly $318,000,000. Including these 


transfers, the total amount reclaimed to the government dur- 
ing the period of liquidation to the present time is well over 


one and a quarter billions. This means that for each one of 
our countrymen a ten dollar bill has been saved by the 
army alone. The navy too, has been on the job. This prob- 


lem, while not so large, has been handled splendidly and 
saved some dollars for us each to slip into our vest pocket 
along with the ten dollar bill mentioned. 

The speaker referred to the figures for the last fiscal 
vear, ending June 30, 1922, up to which time transfers of 


the character mentioned were valued at $147,297,000. The 
estimated savings on these transfers from the surplus prop- 
erty to other departments amounted to $44,546,335. In ad- 


dition to this, there was turned into the treasury of the 
United States from the sale of surplus sunplies, the sum of 
almost $90,000,000. All that was up to June 30 of last year, 
nearly a year ago. These two sums, the savings by trans- 
fers and the amount of sales turned in up to June 30, 1922, 
more than equalled the pay of the United States Army for 
the same period. Since that time has been seen a vast sum 
added to the savings mentioned. 


Prominent Gotham Stationer Approves Arbitration. 
From the executive offices of the Arbitratio: 
America, New York City, comes the following 
from Henry Frank, 


Society of 
nterview 


former president of the Stationers As- 


1 


est KNOW! 


sociation of New York and one of the 


men in 
the office supply and stationery business. He says 
“The benefits of arbitration in our trade are as far reach 


ing as in any branch of industry, where an honest difference 





of opinion arises and neither of the parties desires to take 
HENRY FRANK. 
advantage of the other. Arbitration is greatly to be pre 


ferred over court procedure with its many delays and great 


expense, particularly where arbitrators can be found who 


are disinterested and expert in their particular commodities. 
The saving of money by avoiding litigation is tremendous 


in comparison with the slight membership fee involved in 
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IN WHICH OUR FRIEND, W. L. 
IOWA, IN A MOMENT OF LEISURE 
DULGED IN A BIT OF PLEASANT HUMOR 
THREE ASSOCIATION OFFICIALS. 
APPROPRIATE APOLOGIES TO THE LATE 
ERN, DOUGLAS FAIRBANKS, ESQ., ET AL. 


joining the movement. Every one in the trade should lend 
his assistance as it is all bound to revert back to each tax 
payer in the cutting down of court expenses, etc. 

“There is no arbitration board in our industry, though the 


National Association of Stationers and Manufacturers has 


a grievance committee, which receives complaints by letter 
only. However, the tribunal of arbitration of the Arbi- 
tration Society of America is especially equipped for hold- 


ing arbitration hearings. 1 strongly favor the arbitration 
clause suggested by the society and think it should be in- 
cluded in every contract. There is no reason why honest 
business men should not be willing to arbitrate any con- 
troversy which might arise over a transaction.” 

Mr. 
appurtenance, 
a leading part in the movement to disseminate knowledge of 


Frank is chairman of the committee for the office 


supplies and stationery trades, and is taking 


the arbitration law among the business men of New York 
and to encourage the wider employment of arbitration in 


the settlement of business disputes. 


Mr. Frank has been in the stationery business for thirty- 
two years. He started as an errand boy for his father, 
Philip Frank, who established the nearly sixty 
years ago. He has always been interested and active in as- 
a number of important 
of Stationers and 


business 


work and has served on 
committees the National 
Manutacturers and on the board of directors of that organi- 


sociation 


in Association 


zation. 


Among those in the stationery trade who have recently 
become members of the Arbitration Society of America are 
Edmund Waterman, E. Waterman & Company; John W. 
$reeman and the Dictator Pen and Pencil Company. 


FERGUS OF 
TOOK HIS 


MR. FERGUS 


KOCH BROTHERS, INC., DES MOINES, 
DRAWING PEN IN HAND AND IN- 
AT THE GASTRONOMIC ACTIVITIES OF 
PRESENTS HIS DRAWING WITH 


ALEXANDER DUMAS, PERE, E. H. SOTH- . 


They Believe in Advertising in Kansas. 


We don’t know much about Kansas except from the 
samples of Kansans we see every once in a while. Judging 
Kansas by its people, it must be a pretty good place, and 
something tells us that the capital of Kansas, Topeka, is 
one of the most enterprising places on the map. At any 
rate, it is one of the best advertised with a persistency and 
cleverness which are most commendable. “The Oasaycap 
Chronicle” for January-February, 1923, is a booklet of 
forty-eight pages dedicated to the Topeka Press Club. The 
Chronicle is issued monthly in the interest of the Kansas 


[industrial School for Boys. 


The frontispiece is a likeness of Jonathan M. Davis, the 
new governor of Kansas. The motto of the Chronicle 
seems to be taken from a saying by Victor Hugo: “Open 


a school and you close a prison.” 


A history of the Topeka Iress Club is presented together 
with a complete roster of the club. Then there are portraits 
of the men who have officered the club from the beginning 
down to the present time. Among these portraits we 
recognize one of Charles L. Mitchell, who was president 
of the club in 1920 and is listed as “ambassador from Kan- 
sas to Mexico” in 1921. We note the name and the likeness 
of Clem W. Seeley, secretary of the Hall Lithographing 
Company; of Senator Arthur Capper of Kansas; of Oscar 
Swayze, editor of a couple of well known publications and 
a member of the Hall Litho Company, and others. 

An appreciation of the Kiwanis Christmas is presented 
with various other matters of interest te boys in the school. 
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PICTURE SHOWING CANADIAN TYPEWRITING 


STRIKING 


WHERE THE CONTESTANTS OCCUPIED THE STAGE 


of contests, is standing in the center foreground. 


Canadian Typists Hold Second Annual Champion- 
ship Contests. 

The second annual Canadian typewriting championship 

held in Massey hall, 

March 9, and at Vancouver and Victoria on the same day 


contests were Toronto, on Friday, 


at approximately the same time. There were six contests 
in all, held under International contest rules. 

The new Canadian Championship trophy was put up in 
competition and this trophy for the first year goes to Miss 
Lottie Betts of Sault Ste. 
the contest. 

The 


the most interesting events of the series, and proved that 


Marie, who came to Toronto for 


commercial accuracy contest proved to be one of 
contest records under the ten word penalty represent high 
It is to be noted that the 


the operators entered in this contest compared 


typewriting standards. records 
made by 
about equally with those made by the operators who suf- 


fered the ten word penalty instead of correcting the error 


at the time. An interesting innovation this year has 
already been mentioned, that is, the inclusion in the rec 
ords of the results made in simultaneously conducted con- 


tests at Victoria and Vancouver. In those cities the con- 
tests were 
writer companies and leading school representatives, and 
included also representatives from the Gyro, Rotary and 


Kiwanis clubs 


managed by a committee formed by the type- 


The contestants wrote the same matter as 
that written by Toronto operators, this matter being sup- 
plied by Mr. Kimball. 

To name all the contestants in every contest is hardly 
necessary Office Appliances, therefore, has selected the 
first five of the competitors in each contest as giving the 
best idea of the character of the records achieved. 

In the accuracy contest, Fred Jarrett of Toronto wrote 
1,576 words gross, with one error, giving him a net record 
Ruth F. 
1,171, one error, 78 words net per minute; Phyllis May 
Innes, Victoria, gross 1,180, net 77; Lillian E. 
Maas, Victoria, gross 1,071, net 70; Alexa Martin, 


of 104 words per minute; Moore, Toronto, gross 
errors 2, 
errors l, 


Victoria, gross 819, errors 1, net 54. 
Betts, Sault 


Wright, 


Canadian championship contest: Lottie B. 
Ste. Marie, gross 1,646, errors 16, net 99; 


Irma 








CHAMPIONSHIP CONTEST AT TORONTO 
AUDITORIUM J. N. Kimball, manage! 





OF A LARGE 


Toronto, 1,662, errors 26, net 93; Corinne Bourdon 


gross 
Doyle, Toronto, gross 1,557, errors 17, net 92; Reta ope! 
cer, Toronto, gross 1,568, errors 26, net 87; Alta K. Stevens, 
Toronto, gross 1,437, errors 17, net 84. 

Reta opencer, 


r 
Toronto, Alta K. 
Toronto, gross 1,437, errors 17, net 84; Mary Fisher, Ham 


contest 
87; 


Inter-provincial championship 


1,568, errors 26, net Stevens, 


2Toss 


ilton, gross 1,391, errors 14, net 83; Doris Russell, Toronto, 


1,530, errors 31, net 81; Louise Marchese, Vancou- 


2TOSsS 


ver, gross 1,425, errors 23, net 80 

Intermediate championship contest: Dorothy Green, 
Toronto, gross 1,194, errors 26, net 64; Dora Woodhouse, 
Toronto, gross 1,273, errors 34, net 62; Evelyn Totten, 
Toronto, gross 1,093, errors 21, net 59; Katherine New- 
combe, Toronto, gross 1,195, errors 35, net 56; Eleanor 
Laird, Toronto, gross, 1,260, errors 42, net 56 

Novice championship contest: Hazel Madden, Toronto, 
gross 1,098, errors 25, net 56; Alexa Martin, Victoria, gross 
932, errors 13, net 53; Phyllis Anthony, Toronto, gross 
1,093, errors 32, net 52; Margaret Maxted, Milton, gross 
990, errors 22, net, 51; Charlotte McGill, Vancouver, gross 


897, errors 13, net 51. 

In the one minute championship contest there were only 
records were as follows: Corinne B. 
1, net 113; Mar- 
chese, Vancouver, gross 103, no errors, net 103; Marguerite 
100. 


three entries and the 


Doyle Toronto, gross 123, errors Louise 


Cook, Vancouver, gross 100, no errors, net 


Nearly two hundred contestants took part in these com 


held 


Other cities are now laying plans to get in and 


pe titions, making it the biggest event of the kind ever 
in Canada. 
the prospect is bright for the development of enthusiasm 


in speed and accurate typewriting throughout the northern 


half of this continent. An encouraging feature of this con 
test was the attendance of nearly two thousand spectators 
at Toronto, who loudly applauded their favorites, when the 
cups, trophies and medals were awarded to the respective 
winners. 

Although the annual Canadian contests are fi ed by 
the United Typewriter Company, Ltd., of Canada, the first 
to promote in Canada the speed and accuracy contests 
under the rules established by Office Appliances, they are 








+ 
open to 
conducted by J. N. 
aged all international and national contests since they were 
originated Office Appliances 
These contests, as well as many more recent school con- 





Canadian machine and are 


Kimball of New York, who has man- 


any operators on any 


by seventeen years ago. 
tests, have in recent years been under the supervision of 
the Annual Business Show Company, for whom Mr. Kim- 
ball is 


Mr. Kimball’s intensive interest and long experience in 


contest manager. 
the work, his experience as a teacher and his unique plan 
of having rival contestants check each other’s copy have 
the from during the 
and make it possible to accomplish what it was desired 


kept contests free criticism years 
from the beginning they should accomplish, viz.: 

To establish records for speed with accuracy, to be dis- 
played as a goal for students in every school where type- 
writing is taught. 

Through these records to set higher standards year by 
year of rapid, accurate typewriting, thus securing for the 
business office more work of a better class and for the 
typist a higher appreciation of the profession and greater 


remuneration for work of better standard. 


The Prodigy And The Typewriter. 

Every college enrollment brings to light some boy or 
girl in their early “teens” who has been able to make the 
freshman grade. A year or two ago Columbia University 
presented to popular notice a youth who had succeeded in 
earning that much sought for prize in the scholarly world, 
the degree of Ph. D. 

The Northwestern University now announces that it has 
the youngest freshman of any college in the United States 
in the person of Willmore Kendall, Jr., who has not yet 
fourteenth birthday. Kendall is the son of 


reached his 





WILLMORE KENDALL, 


JR. 


a blind Methodist minister of Mangum, Oklahoma. Will- 
more Kendall, Sr., obtained his college education despite 
his blindness, his good wife making her eyes serve for 
two as she read the lessons to him from the text books. 
The unusual scholarly attainments of this thirteen-year- 
old boy are to a large degree credited by both his father 
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and mother to the use of the typewriter from a very 
early period in his life. His mother describes his early 
progress as, “Pecking away at the keys until he gradually 
learned the entire alphabet, and almost before we knew 
it, he was putting letters together into words and joining 
words into sentences.” 

Mrs. Kendall first brought the typewriter to the attention 
of her son when he was two years of age, for the purpose 
of entertaining the youngster while she read lessons to his 
blind father. With the typewriter his progress in primary 
education was marked, as compared with what is accom- 
plished under ordinary methods, and this same extraordi- 
nary mental development continued until at thirteen the 
youngster was accepted as a freshman in college. 

Young Kendall is the possessor of a Remington port- 
able machine, and next to reading some exciting tale of 
Stevenson or Scott or indulging in some boyish sports, 
typewriting is his delight. 

The importance of the typewriter as a factor in educa- 
tion is receiving much thought. It is believed that its 
use as an adjunct to present day equipment will make for 
the saving of much time in educational courses in the 
future and will produce remarkable results in mental de- 
velopment. The stories of young Kendall and others cer- 
tainly seem to bear out this belief. 

















“Invincible, Jr.” Accounting System. 

S. D. Childs & Company, 136 South Clark street, Chi- 
cago, Ill., is featuring the “Invincible, Jr.” accounting sys- 
The journal accounts are carried in a loose leaf rec- 
ord book of the “simplified” style. The forms are ruled, 
adapting the device to the use of concerns not equipped 
vith bookkeeping machinery. Unruled sheets are avail- 
able, so that as the business grows and justifies bookkeep- 
ing machinery, the books can be adapted to the new method. 
The identical whether entires are made in 
longhand by machine. Thus no basic change need be made 
in an accounting system employing the “Invincible, Jr.” 
books. 

The general ledger is also loose leaf, segregating the 
accounts of the It is indexed under the usual 
headings, and presents an arrangement of accounts which 
facilitates the preparation of income tax statements for the 


tem, 


procedure ‘is 


business. 


Federal Government. 


Rand Sales Manager Visited Coast. 

H. E. Ingram, sales manager for Rand Company, Inc., 
North Tonawanda, N. Y., was in San Francisco for a week 
a short time ago. While there, he held a conference with 
the sales force and managers of the Rand Company on the 
Pacific coast. Representatives from outside of San Fran- 
cisco were Wm. F. Johnston of the Grand Stationery Com- 
pany, Los Angeles; Eldred Ireland, sales manager for 
Trick & Murray, Seattle; and F. M. King, manager of the 
furniture department of the Pioneer Sales Company, 
Tacoma. 

Mr. Ingram conducted the conference throughout, and 
gave the history of the Rand Company from the founda- 
tion in the early 90’s to the present time. After the con- 
over, Mr. Ingram, accompanied by Mr. King, 
Mr. Ireland and Mr. Brecenfeld, went north, stopping at 
the agencies at Portland and at Tacoma, for the stimula- 
tion of Rand business on the Pacific coast. 


ference was 


Henry Fera Sends Word from Abroad. 

Henry Fera, manager of A. W. Faber, Inc., Newark, N. J., 
sent a card to Office Appliances last month picturing a 
scene in Hamburg, Germany, where he was stopping for a 
few days in the course of an European trip. 




















KR _ 
DIGEST OF FOREIGN PRESS 





We have favored with a copy of the pocket calendar, pub- 
lished in the form of a booklet of some fifty pages by A. 
Uzcategui, proprietor of the Liberia, Papeleria e Imprenta, 
Gutenberg, of Guayaquil, Ecuador. The booklet contains, 
in addition to the daily calendar, many pages of informa- 
tion of value to business men, stenographers, clerks, and 
office workers in South America, and particularly in Ecu- 
ador. With the calendar came a copy of a recent number 
of the firm’s house organ, “Letras y Numeros.” The lead- 
ing editorial in the issue before us is on “The Philosophy 
ot Life,” and discourses at some length upon the theory that 
“Life is what we make it.” 


Le Stenographe Illustre in its March 1 number states 
that the transmission of writing at a distance was discovered 
sixteen years ago by a young scientist, Raoul Basset, and 
that a document was placed in the files of the Academie des 
Sciences explaining the use of the apparatus, which em- 
ployed Hertzian rays as a basic principle. Another item 
in this same issue deals with the progress of L’Esperanto as 
an auxiliary commercial language. From March 31 until 
April 4 there was held in Venice a council to study this 
subject. The council was held under the auspices of the 
Chamber of Commerce of Venice, and was called together 
by the Italian Chamber of Commerce of Geneva, for the 
purpose of determining the present application of Esperanto 
in business and to find means for making its use more gen- 
eral. It is also stated that the Chamber of Commerce of 
Paris has decided to introduce the teaching of Esperanto 
into its commercial schools. Another article deals with 
the use of stenography at the Vatican. 

* * OK 


One of the most attractive pieces of business literature 
which we have seen for many a day, comes to us from 
Basel, Switzerland. It is a monograph on Technical Or- 
ganization of The Office, and was prepared by the Elliott- 
Fisher agents in Basel. The cover, in keeping with the con- 
tents, is a reproduction of hand lettering in a color scheme 
of reddish brown and black printed on a very heavy, fig- 
ured cover. The reddish brown and black color scheme is 
used throughout the publication, which, in page size, is 
somewhat larger than Office Appliances. Besides an arti- 
cle on Bookkeeping Methods by J. Lecher, reprinted from 
Technik und Industrie, there appear as inserts a very large 
number of actual bookkeeping forms as executed upon the 
Elliott-Fisher machines. 

6 


The greater part of the front page of the February 3 
issue of Corriere Mercantile, published in Genoa, is taken 
up by an advertisement of the Underwood typewriter. The 
advertisement was placed by Rebora & Beuf, Underwood 
agents in Genoa and Milan, as well as general agents for 
Italy and its colonies, 

* i * 

The February number of Mon Bureau has an article on 
“The Great Fairs of the Past and of Today,” with illustra- 
tions and reading matter dealing with fairs as far back as the 
year 1400. There is also an article on the “British Bureau of 
Research into Industrial Fatigue and Its Causes.” Another 
very interesting article is entitled “Industry and Commerce 
in Prehistoric Times.” The sub-title of this article is “Some 
notes on Gaelic civilization during the age of bronze and on 
publicity in Pompei, showing the quasi-fatal forms of com- 
mercial organization.” Still another article deals with the 
ethics of advertising and business in the United States. 
Among the descriptions of office machines and devices is a 
well illustrated article on the Italian Olivetti typewriter 
made in Ivrea, Italy 


La Revue du Bureau informs us in its March issue that 
there was to have been held from March 31 to April 15, in 
clusive, an exposition, convention and modern office equip- 
ment contest at Nancy. An illustrated article of three 
pages deals with the Findex system, which, it appears. is 
being actively pushed in France. Several pages with illus 
trations are devoted also to the Imperial typewriter, an 
English machine with which our readers are familiar. The 
Peters adding machine, which has been mentioned in our 
columns, is also described in the March issue of La Revue 
du Bureau. A little history of the beginning of the Ad 


dressograph furnishes additional interesting reading to the 
man looking for evidences of the spread of American office 
equipment. 
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Che General Office Equipment Exposition and Champion 
ship Typewriter Contests being held from April 26 to May 
6, Berlin, are, naturally, the main topic of most of the Ger 
man publications in the field of office equipment which we 
have received during the past month. Schreibmaschinet 
und Burobedarf-Zeitung, in its March gives the 
names of a number of the exhibitors and officials con: 
with the exposition. 


31 issue, 


ecte¢ 


A sixty-five page publication, known as the “Almanacl 
Stenographique, 1923,” published by A. Navarre, is among 
the publications received last month. The Almanach is re 
plete with information of interest to stenographers using 
the French language. 

x * 

Another very large number of Die Buro Industrie is the 
February 15 pre-exhibition number, which, for the greate! 
part, deals with the General Office Exposition being held 
from April 26 to May 6 in Berlin. Reference is also made 
in this issue to the third Breslau Office Equipment Exposi 
tion, to be held from May 3 to May 10, and to the Vienna 
Office Equipment Fair, which was held from March 18 to 
March 24 

oO 

One hundred pages “packed full” of information for the 
stenographer, typist and office worker, describes a 100 
page booklet, entiled “El Observadorde la Oficina,” pub 
lished by John W. Browne in Mexico City. The sub- 
title of the book states that it contains “Pointers for Stenog 
raphers, Typists and Other Office Workers.” The book is 
as exhaustive as any of its size, so far as concerns the func- 
tions of various office workers and contains a wealth of ac 
tual forms for letters and other documents as well as other 
information as to punctuation, spelling and the myriad 
stumbling blocks in the way of the inexperienced stenog 
rapher 

* * * 

La Mecanographie, in a recent issue, mentions the na 
tional Belgian championship stenographic contest, which 
was postponed from the twenty-first of January to the 
eighteenth of March, and, we presume, was held at that 
time in the halls of the Free University of Brussels. Ina 
later issue we may be able to give further information in 
regard to the results of this contest. 

* x 


Le Steno-Dactylographe Francais is another of the sten 
ographic papers which came to us last month. To sit at 
our desk and see the number of publications dealing with 
stenography and typewriting and published in French, 
would give one’s chauvinism a “jolt.” This month’s review 
would seem to indicate that American publishers in this 
particular field would do well to look to their laurels. 

k *x * 
Henry 
indi 


infer that 


Our American publications frequently 
any other 


lord gets more advertising than almost 
vidual. That this advertising is not by any means lim 


ited to the United States is evidenced by the March num 
ber of Exito, published in Barcelona. This issue of the 
publication gives “Some Thoughts Concerning Henry 


Ford,” selected from the recently published biography of 
Ford by Samuel Crowther. One article, headed “A Cam 
paign of Publicity Which Changed-the Customs of a Coun 
try,” deals with an American underwear concern which 
greatly increased its sales in spite of the fact that its cam 
paign, to be successful, had to contend with long estab 
lished customs and habits. An article of several pages 
deals with the basing of prices on industrial costs; and 
still another article on the “Organization of Office Rec 
ords,” was written by Mario Fontana of the Italian business 
publication, L’Impresa Moderna, reviews of which have 
frequently appeared in these columns. The French publi 
cation, “Prix Courant,” supplies, in the way of a Spanish 
translation, an article explaining “Turnover.” 


business methods and, particularly 
in advertising, whether or not he reads Italian, would d 
well to see L’Impresa Moderna. The magazine is the offi 
cial organ of the Italian National Advertising Federation 
and each issue contains a number of examples of advertising 
selected from publications in all languages. The magazine 
itself is excellently printed on a high grade of coated stock 
The editors and publishers are to be complimented upon the 
excellence of the various numbers of their publication, the 
standard of which has been main¢ained for the many years 
during which it has been coming to us regularly 
(Continued en Page 159 


Anyone interested in 
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NEW MACHINES 


nod DEVICES 








New Elliott-Fisher Automatic Feed Machine. 


“Rapid Fire Production” is the title of an interesting 
booklet just issued by the Elliott-Fisher Company, 
ing its new automatic feed machine, which it is said applies 


The new 


de scrib 


machine gun principles to the writing of records. 


machine and its operation resolve seven operations under 














NEW ELLIOTT-FISHER AUTOMATIC FEED MACHINE. 


the old method into one operation on the Elliott-Fisher ma 
chine. It is pointed out that only actual writing is produc- 
tive, and all other actions are non-productive. The new 
machine, it is claimed, eliminates the non-productive oper- 
ations in writing forms and permits the efforts of the clerk 
to be devoted entirely to actual writing or productive work. 

All styles of continuous length forms are written on the 
Elliott-Fisher feed kinds of cut 
forms varying in style, size and thickness are also written 
feed from 


automatic machine. All 


facility. Continuous length forms 


front over the flat writing surface of the 


with equal 
the rear to the 
machine and through the carbon paper, a new form feeding 
automatically into writing position as the completed form 
is removed. 

styles of carbon paper, 


handle two 


Sheet carbon is made up in individual 


The machine will 
either roll or sheet. 
flat lengths, one length for each copy of the set of forms 
interleaved with the copies in the 


The carbon sheets are 


sets of forms and feed vertically with the forms from rear 
to tront, over the flat writing surface. As the used por 


carbon 


tions of the carbon are removed, a new surface is 
automatically brought into writing position. One loading 
is said to last ordinarily through a day’s writing 

It is stated that this machine has unusual manifolding 


power, is provided with a simple and effective cutting guide 


for the removal of completed forms, and the machine may 


be equipped with 
with Simplex head, which performs all the functions of 


a writing head for general purposes or 


the writing head and also adds and subtracts. 

This new automatic feed machine was announced for the 

first time at the Boston business show. 
The Indexograph. 

A new outfit designed by the Rapid Addressing Machine 
Company, 374 Broadway, New York, is known as the In- 
dexograph, and is operated by hand and foot power. The 
service of this machine is based primarily upon the fact that 
in all mailing lists there is a considerable proportion of 
dead waste. The unknown element is very large. 

The stencil large 
enough to show at all times a record of what names are 
productive and giving a clear, individual valuation to every 
name on the list. This permits the elimination of names of 
those who write for advertising matter through curiosity 
only and shows at a glance the names of those who buy 
through the mail. The stencil carries not only the name and 
address of the another section of the 
card, a record of the value of the transactions he has 
record which, of course, is not repro- 


Indexograph, however, provides a 


individual, but on 
same 


had with the house, a 














ITS FILING CABINET EQUIP- 
MENT. 


THE INDEXOGRAPH WITH 
duced by the stencil, but is only for the guidance of the user. 
The small hand and foot power machine here announced 
does all that the large machines do except that it operates 
by man power instead of by electricity and has not the 


same capacity per day 














Ge 
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It is stated that the Indexograph with its equipment pro- 
vides a practically visible record of each prospect without 
the need for a separate card index. Both sides of the sten- 
cil are available for use and it can be made to serve as a 
combined credit shipping index, 
prospect index, follow-up file, etc., etc. 

The Belknap Fibrotype stencil used with this machine 


index, purchase record, 


Cor- 
rections can be made by the use of Fibro-Lac which is ap- 
plied instantly and simply. 


can be written on any standard typewriter by typists. 


The stencils are filed like or- 
dinary record cards in metal drawers holding 435 
each and cabinets are provided to hold the drawers. 
cabinets are 


stencils 

These 
furnished with locked doors which are dust- 
proof as well as protecting the stencils from handling by 
unauthorized persons. 


Additions to “Leatheroid” Line. 

The Northwestern Paper Goods Company, Midway Park, 
St. Paul, Minn., has introduced two new items to its 
“Leatheroid” line of filing specialties and envelopes. Music 
wallets are made in octavo (7%x11™% inches) and 
(11%x14% inches). Each of these has 1% inch expansion. 


folio 


School sizes, for the use of students in carrying records and 
drawings, are made in two sizes: 34%4x5%, with %-inch ex- 
The 
items are also useful to salesmen and others who carry 3x5 
and 4x6 inch record cards while away from their offices. 


pansion, and 414x614, with %-inch expansion. latter 


Typewriter Attachment for S-W Card Desk. 
The Shaw-Walker Company, Muskegon, Mich., has added 
to the double pedestal card filing desk line a center drop- 
head attachment for typewriters. This arrangement gives 
place for the typewriter, as well as the full card filing ca- 
pacity for the desk. 


Crescent Pins Made of New Material. 
The Crescent Brass & Pin Company, Detroit, Mich., is 
manufacturing its pins from brass tempered by a 
process which produces a hard spring brass of high qual- 


ity. 


new 


These are given a high finish before packing. 

The Crescent stock boxes are covered with dark green 
flint paper, making an attractive package in the 
dealer's stock. 


glazed 
Pyramid pins are furnished in a wooden pin 





CRESCENT PYRA- 


MID PINS. 





STOCK PACKAGE CRESCENT PINS. 


OF 
cup with dark-red friction finish. Cresent bank and office 
pins are packed in %4, %, one and five-pound boxes, and in 
as required. Nine sizes are made, Nos. 
3, 4,5, 6 7 and “Lalis.” 


larger quantities 
00, 1, 2, 


: eS 
Midget Drop-head Typewriter Desk. 

The Excello Products Corporation, 4820 West Sixteenth 
street, Cicero (Chicago suburb), Ill, makes a drop head 
typewriter desk which is claimed to be the smallest of its 
tvpe made. When closed the desk is 25x25x30 inches high. 
Individual members of the top are joined 
When the top is folded down and ciosed it has an 
unbroken 


by concealed 
hinges. 
surface. Raising the rear part of the top auto- 
matically brings the typewriter, storage cabinet, shelf and 


é 


EE 





“Ta 


EXCELLO TYPEWRITER DESK 


stationery compartment within convenient reach of the op- 
erator. Receptacles are provided for envelopes, letterheads, 
copy sheets and carbon paper. A cabinet at the rear of the 
typewriter platform contains compartments for notebooks, 
pencils, erasers and other equipment used by the operator 
The mechanism is spring-counterbalanced, making it easy 
to operate. 

This desk was designed especially for offices where desk 


and 


space is limited. It is admirably adapted for home use, 
employed as a stand or table when the typewriter is not in 
use. Mahogany or oak finishes are available. 

A Ring Book Invention. 

A ring book using rustless rings and cam levers 
multiply power five times has been brought out by the 
Poughkeepsie, N. ¥ 
It is said that these devices are exceedingly compact, allow 
The | flat, 


open easily and permit the ready removal and insertion ot 


Trussell Manufacturing Company of 


ing for great capacity in small compass. 00ks lie 
leaves. 

Trussell ring books are covered with one piece, all-leather 
covers, fully protected by patents. 

This company was established in 1905 and claims to be 
the pioneer maker of memorandum books with rings. They 
hirst to 


state that they were the morocco leather for 


covers of loose leaf books, 


use 
the first to design and patent one 
piece all leather covers for ring books and the pioneer in 
using hand boarded cowhide leather for such covers 
Che officers of the company are C, D. Trussell, president 


H. W. Walker, vice president, and Allen Frost 


treasurer. 


secretary 


Town Headings Added to Wabash Line. 
The Wabash Cabinet Company, Wabash, Ind, has added 
a complete line of town headings to its lines of index tabs 
These are provided with celluloid faces, 


labels. The 


and accessories. 


fused to the 


} j 1 


town headings were based on the 
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1920 census and are accurate. There are four sets of classi- 


fications for each state—500 population and over, 1,000 and 


over, 5,000 and over and 10,000 and over. These are printed 


in large, legible type. Towns under 1,000 are set in capt- 


tals and lower case. Towns of 1,000 and over are set in all 


capitals, with a superior figure indicating thousands of 


population. They are printed in black. Each set has a line 


for the state guide, which also indicates the number of 


towns. The headings have guide lines which show the width 
to cut when used on No. 2 steel tabs and on No. 3 tabs. 


A New Line of Address Books. 

The Boorum & Pease Company of New York recently 
put out a line Known as the Standard line of address books. 
4 The 


These range in size from 214x314 inches to 6x5 inches. 








FOUR 


NEW 


ADDRESS BOOKS 


books are attractively bound in water grain Fabrihide and 
fuli morocco. The line is put up in attractive assortment 


boxes. so as to 


be displayed to good advantage. 


Improved Metal Calendar Stand. 

The Universal Office Devices Company, Inc., 56-58 East 
Superior street, Chicago, Ill., has placed on the market its 
“New This 
radical improvement in this utility. The pad is attached 


Century” metal calendar stand. represents a 






TO OPEN 
TILT 
BACKWARD 


SUCCESS ' 


CALENDAR STAND 


or removed by means of an automatically-controlled set of 


moving arches. The “New Century” is made in three types, 
“book-form,” “flat-form” and “upright-form.” 

The arches which hold the calendar pad work on an axis, 
with strong spring action. The arch is tilted backward to 
engage the pad to the stand, and tilted forward into perman- 
If it 


ent position for immediate use. is desired to re'ease 


the calendar pad, the arch is tilted backward and the pad 


slides out. The arch is one-piece. There are no parts to 
become lost or get out of order. 


“T-P” Steel Posting Tray. 

The Irving-Pitt Manufacturing Company, Kansas City, 
Mo., has produced a new steel tray embodying many good 
features that make it a worthy addition to the “I-P” line of 
posting machine equipment. The tray is built strong and 
light, and is electrically-welded throughout. The walls are 
low, admitting light without interruption; it is easy to read 
The tray is 
easy to operate, simple and sturdy construction, earning 
The standard finish is 
dull, dark green enamel, oven-baked, with nickeled fittings. 

The complete tray outfit includes a tubular steel tray base, 
adjustable for height, and a steel transfer file. The file fits 
into the tray base, making a compact outfit that can meet 
practically all ordinary needs, 


postings on the bottom lines of the sheets. 


the appellation of “trouble proof.” 


New Postal Permit Printer and Sealer. 

The Standard Envelope Sealer Manufacturing Company 
of Everett, Mass., has just perfected a machine known as 
the Standard postal permit printer and sealer which is de- 
clared to surpass all of the company’s former efforts in 
and durability through the 
The machine is 
electrically automatically feeds, accurately 
counts, moistens, stacks, faces and seals envelopes at the 
rate of 12,000 per hour, it is said, at the same time imprint- 
ing on each envelope the user’s postal permit indicia as 
postal regulations, thus eliminating labor 
and time in affixing stamps and de‘ay in handling. 


point of efficiency, simplicity 
application of the most correct principles. 
operated. It 


provided by the 





STANDARD POSTAL PERMIT PRINTER AND SEALER. 

This 
any commercial size. 

When the Standard non-metering device is used, post- 
age is paid only on letters actually delivered at the post 


new machine will handle regulation envelopes of 


office. 

It is stated that the Standard postal permit printer and 
autumatic in operation, light, small and 
portable, and is designed to give long service. The ma- 
chine can instantly be adjusted so that it will imprint with- 
seal without imprinting, or can be used solely 
as a counter. By removing the date stamp, the machine 
used for imprinting and sealing second and third 


sealer is simple, 


out sealing, 


can be 
class matter in penny saver envelopes. 


Kihn Plate Printing Ink. 

Kihn Brothers, 205-09 West Nineteenth street, New 
York, N. Y., are producing inks for plate printers. These 
are made up on the basis of years of experience in the use 
of ink in the Kihn plate printing plant. They are manu- 
factured from selected materials of high quality. No false 
or adulterants are used in their preparation. Kihn inks do 
not gather or tack; they have a free delivery and fill in 
readily; wipe and polish easily; give a clean, clear, sharp 
Many power press embossers use these inks 
where a dull finish in required. 

(Continued on Page 183.) 


impression. 
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Seattle Firm Opens Beautiful Uptown Store. 

The Lowman & Hanford Company, pioneer Seattle, 
Wash., stationers, booksellers and office equippers, and one 
of the largest and best known as well as oldest establish- 
ments of its kind in the Pacific Northwest, opened a beau- 
tiful new uptown store March 17. The new store, which 
occupies approximately 20,000 square feet of floor space, is 
situated in the heart of the city’s new retail district on Third 
avenue between Pike and 

The impression which the new Lowman & Hanford store 


Pine streets. 


leaves with a visitor may be epitomized in a paragraph. 


One of the surest methods of building up a high class trade 


is to supply a store with an atmosphere of style, service, 

















VIEWS IN NEW 


showing book, periodical and social stationery departments 
left hand picture: Exclusive engraving department at 
second floor, containing the craft 


ment sales and display room for filing cabinets, safes and general office 


progressiveness. Such an establishment, furnished mod 
ishly and equipped with every facility for the convenience 
of patrons, when augmented by such factors as quality mer- 
chandise and personal service, is certain to win favor with 
a discriminating public. Such a store is the new Lowman 
& Hanford uptown establishment. 

Finished in brown mahogany, the interior of the new 
store is one of the best appointed business houses in the 
city. The artistic fixtures, which were specially made for 
their purpose, are in keeping with the general scheme of 
furnishings and stand out in effective contrast to the light 
walls and ceiling. K. R. Terry, general manager of the 
Lowman & Hanford Company 
the new store, directed all details of remodeling the build- 


and actively in charge of 


ing and the installation of the store. 

The first floor, with an area of 60 by 108 feet, presents 
a splendid arrangement of stocks, with wide aisles and ex- 
cellent lighting effects, both natural and artificial. Books, 
fine stationery, engraving, office supplies, leather goods and 
kodak this 
floor. 


departments occupy the principal sections of 
Office supplies and loose leaf departments are on 
Books, magazines and periodicals and social sta 


Engineering, kodak, art and leather 


the right. 
tionery are on the left. 
goods occupy the center. The engraving department is in 
the rear, in an individual room at the end of the main aisles. 
) 
latest 


Here samples of the very designs in wedding sta 


tionery, correct forms in all classes of engraved cards and 


business stationery may be inspected in seclusion and com 


fort. 
A children’s book room, 


with tov books and games for 


LOWMAN & HANFORD STORE AT SEATTLE 
to right, fine stationery and leather goods, art and kodak department and 
gentleman in the panel is K. R 
the main aisles, first floor 
materials, children’s and miscellaneous 


The 
rear of 


the little tots, occupies a sunny area on the second floor 
Here are air, light and lots of room, where children may 
browse about in the land of fairy tales, adventure, and all 
the books so dear to the heart of the child. “We will make 
the children’s book room a special feature of our store,” 
states Mr. Terry. “We will add every convenience and 
stock the largest and most complete assortment of good 
books for boys and girls that it is possible to obtain.’ 
Aside from the children’s book room, the second floor is 
occupied by crafts material, examples of costume, decora 
tion and favor making. Special wall show cases are pro 
vided for displaying articles made up from craits materials 


The remainder of the floor is used for bibles, prayer books 











Upper left: 


Right hand section, main floor, showing, left 
office supplies ; 


Center: Left hand above, 
Terry, general manager Lower 
Upper right hand picture Attractive 


section of 


book department Lower right hand picture Base- 
furniture 
school books and supplies and an assortment OT s el 


laneous books. 


business 


Office furniture, filing cabinets and othe: 


SVS- 


tems and safes occupy most of the basement space. Com- 


munication between the three floors is provided by an ele- 
vator and spacious stairways. 

It is emphasized that the new uptown store is not a 
branch of the main Lowman & Hanford store on First 


nue and Cherry street but a complete establishment in it- 
self. All lines of merchandise carried at the First 
store are duplicated in the new store. Thi 
ment, which held a prominent place in the lite of thi 
avenue store, was moved exclusively to the uptown estab 


lishment. 


The Lowman & Hanford Company was established in 
Seattle in 1882 by J. D. Lowman. Two years later the firm 
was incorporated under the name of Lowman & Hanford 
Officers of the concern are George Ik. Miller resident; 
Lauren Hanford, vice president; J. F. MacPhers secre 
tary, and Karl R. Terry, general manager 

Department managers of the new store in le W. D 


Wilson, for thirty-seven years manager of the Lowman & 


Hanford book department; E. E. Ernst, engineering and 
Kodak departments; F. L. Hawley, general manager, office 
supplies, and Edwin Calkins, department manager, and 
OQwen G. Bayless, recently Northwest representative, 
Eaton, Crane & Pike Company, and formerly head of the 

the 


Lowman & Hanford engraving department, manager 


ne stationery and engraving division 
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German View of Embargoes. 


Some Thoughts and Suggestions with Regard to the Ger- 
man Embargo on Foreign Office Machines—By 
C. F. Miiller, Braunschweig, Germany. 
FFICE APPLIANCES 


problem from the point of view of many members of 


has dealt with the above 


the ofhce equipment industry and it may therefor 


be interesting to its readers to receive a version embodying 


the standpoint of the German office machine salesman, who 
by reason is position in the general trade cannot be 
considered to speak with the first-hand knowledge of the 


rr to give the official aspect, but whose close 


manutacturet 


the course of his dealings 


connections with the persons i1 


with them may still be expected to present the common 
view obtaining in these circles in Germany. 

It is naturally rather difficult to deal with economic 
problems of this kind, considering the great variety of 


opinions to be regarded, and therefore it must be stated 


following comment can only contain the 


at once that the 
principal arguments generally put forward in the question; 


many points must be left untouched because their consid- 
eration would tend to alter the whole picture besides draw- 
ing out this article to an unwarranted length. It must also 
be stated that the lines of thought sketched herein will per 
haps not carry the stamp of unshakable logic in the eyes 


of American readers, who will however be ready to grant 
that, being far from the scene of the multitudinous difficul 
ties besetting German producers and being principally in 
terested only in the apparently ready market, they will be 
inclined to attach a great deal less weight to some con- 
siderations which are of absolute importance to the office 
equipment industry in Germany. 

In the first place it must be said in justification of the 
prohibition of the import of foreign office machines and 
equipment into Germany that this country’s industry was 
in quite a different position to that of other countries after 
Great 


ployed streamed back into the remaining unoccupied parts 


the war when trade reopened. numbers of unem- 


of the and at the same time the retarded removal 


of the 


country 
blockade forced the authorities to supply work and 


means of existence for these multitudes, without having the 


outside. It must not 


the Articles of 


possibility of resources from 


using 


be rorgotten this connection that Peace 


demanded the complete demobilization of Germany’s wart 


industries which were at the end of the war developed to 


the highest pitch. They had to be completely converted to 


other d the question of employment for the enor 


uses al 


mous numbers of workers and employees formerly occu 


pied in these industries imperatively commanded a certain 


safeguard for the production and distribution of the prod 
ucts of the newly reorganized establishments. It may fur 
thermore be considered natural that the former opponents 
had to be restrained as far as possible from competing with 
thess as this would otherwise jeopardize or 


new oncerns, 


even render the execution of the conditions of peace im 


possible. All the while the demand inside the country for 
products of all kinds was very great indeed because the past 
depleted all thus the first 
necessary step to provide work was to prevent 
those 


years had available stocks: 


all imports 


except necessary in form of raw materials, in this 


way forcing the home industry to the greatest exertions 


and causing the plants to expand. In many respects the 


Same measures were adopted by other nations or they took 


the form of prohibitive taxation on the import of certain 


which could be supplied at home. But even here 


goods. 


the position was not analogous, for Germany was forced 


to make large payments abroad which could only be cov 


ered by labor or its products while other countries could 


balance their imports and exports far more easily In this 
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German office appliance industry was faced with 
of reconstruction and was at the same time 
compelled to find the means for this through its products. 
he unhampered import competitive products from abroad 
this time have made this impossible, 
crippling this branch of German in- 


way the 


the necessity 


would obviously at 


eventually ending in 


dustry. Besides this the large payments exacted from Ger- 
many could not be increased by the import of goods which 
could be manufactured in the country, as otherwise the 


possibility of meeting these payments must be reduced by 
the amounts raised by its industry. This will be under- 
stood quite when it is considered that Germany’s 
economic position in the world has always been fixed by 
the comparative poverty of its soil as regards the gifts of 
Nature; these must be supplied by its industry. 

[he reasons at present justifying the embargo are in 
some ways different, although their original foundation may 
still be regarded as unaltered. At the present moment the 
German office appliance industry is so far developed that 
only a few selected products from abroad are really very 
much superior and these principally as regards their ca- 
pacity For these machines, which 
are practically without exception specially constructed add- 
ine machines, adding typewriters, statistical machines and 
duplicating machines, permission is granted for the im- 
port when the purchasers can prove that the home trade 

an equal product. In all other cases 

the demand must be met with German goods. The justifi- 
cation of this must be sought in the fact that besides using 
the methods of prohibitive taxation, some countries have 
barred German goods from being imported by means of 
a measure originating during the war. Several nations at 
this time seized the German patents within their grasp, 
their owners and handing the rights em- 
Therefore many German manu- 

facturers are at present moment not in a position to sell 
their products in these countries because their patents are 
in the hands of other producers abroad who are backed by 
the legislation of their country. Without the prohibition 
on imports it may be imagined that German manufacturers 
would have to deal with the competition of imported goods 
manufactured under their own patents and assisted by an 
a very superior capital to their 


easily 


for special purposes. 


is not able to supply 


dispossessing 


bodied over to licensees. 


organization commanding 
own. ‘sn 
another feature worthy of consideration, 
namely, the question of capital. Regarding as an example 
the relation of the U. S. Dollar to the German Mark: A 
working capital of 1,000,000 Marks was in 1914 equal to 
about 200,000 Dollars and may be regarded as the standing 
of a fairly large firm in the trade for this time. Today the 
majority of German firms in the office appliance field each 
command more or less than 10,000,000 Marks which, taken 
at an exchange of only 15,000 Marks to the Dollar would be 
less than 700 Dollars U. S. currency. The inference is ob- 
looking further at this position from the other side: 
An American firm today investing a working capital of 
200,000 Dollars in trade with Germany—surely an amount 
well within the reach of the majority of American estab- 
lishments—would at the above rate of exchange command 
3 Milliards of Marks (3,000,000,000), a capital which as far 
as a rough estimate can judge is scarcely at the disposal 
of the entire German office equipment industry. Now mul- 
tiply this sum by the number of American firms desirous 
of importing into Germany and the hopelessness of the 
situation for the German industry is apparent. 


Here we meet 


V ious; 


From this one strong reason for the prohibition of for- 
eign goods in Germany may be seen, but putting aside the 
consideration of the extermination of Germany’s industry, 
there is a further point to be raised which will lead to the 
examination of the economic effects, and further to the 
recognition of the disadvantageous position of German 
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trade. If permission for the import were granted the very 
first result would be that the German producer would be 
compelled to sell his goods for later delivery against com- 
petitors who would deliver from stock. The home manu- 
facturer would be placed in a very precarious position by 
having to adjust his prices according to the ones demanded 
by the importer who could very much more readily follow 
the fluctuations in the Mark. Furthermore 
the profits gained by the foreign importer would, if they 
remained in the country, go to strengthen his position or, 
if they left the country as they ultimately would do, they 
would in the end prove a further drag in the balance of 
Germany’s import and export trade by increasing the total 
of imports without the possibility of raising the total ex- 
ports in the same measure. 

In the above lines some of the arguments against the 
removal of the embargo have been touched. In order to 
deal with them all a very much longer article would have 
to be written and a great many other questions of an 
economic and even political nature would have to be raised, 
which would however go beyond the attempt of the writer. 
It remains still to speak of those arguments which are in 
favor of the removal ot the prohibition and here the first 
one appears to be the relatively small danger to the office 
appliance trade from the competition of goods of foreign 
manufacture. Experts will, allowing for exceptions which 
however apply far more to the ultimate uses to which the 
article is put than to the general principle of construction, 
etc., be agreeable to grant that the standards of both coun- 
tries are in the general rule equal. For instance, the 
standard German machine, when one make is compared 
with the other and ultimately the salesman counts more in 
competition than does the respective machine. (It must 
be distinctly pointed out here that this argument can only 
hold good in the long run when speaking of a product of 
standard quality.) There should therefore be no reason 
for excluding foreign competition, if the selling terms on 
As a salesman for 


value of the 


both sides were to some extent equal. 
a German calculating machine the writer has been in com- 
petition with all makes of calculating machines existing 
during the last fourteen years both in Germany and abroad 
and experience has proved that the arguments founded on 
the characteristics of the machines are far more easy to 
overcome in competition than those founded*@m the terms 
of delivery, service, etc. 

At the same time it appears highly probable that the en- 
try of foreign competition into the German office appliance 
field would produce some very wholesome changes, prin- 
cipally effecting the disappearance from the market of 
many products which today, under the existing demand can 
hold their own, but which in normal times would be un- 
able to live by reason of their unhealthy foundation. The 
products meant here consist of a great variety of machines 
and other articles of office equipment which are not in 
line with the general high standards demanded by con- 
sumers. Their existence and growth is favored by the 
enormous development of the trade within the last 10 
years, while the economic conditions prevailing at this 
time have tended to encourage the speculations on which 
these firms base their calculations. It is quite obvious 
that the appearance of a strong, healthy competition in 
the field would clear these growths away by greatly re- 
ducing the possibility of sales for them. Another effect of 
the removal of the embargo would also be the reduction of 
prices and the restriction in the market for second-hand 
and rebuilt machines of all kinds. At present dealers in 
these machines enjoy a flourishing trade; prices are paid for 
second-hand machines which in some cases go very much 
beyond the ones ruling for new products. This would in 
the eyes of the salesman mean a distinct advantage because 
it would bring back the former times in which the best 


man handling goods of standard quality booked the orders 
while at present very many strangers to the trade secure 
large turnovers only by reason of their being in possession 
of the goods, while the legitimate trade has to battle against 
the difficulties of delivery. The assistance of the German 
Government and the efforts of 
have done a great deal in restricting these unhealthy con- 
with the 


German trade associations 
ditions, but cannot justly be expected to meet 
success which the appearance of foreign competition would 
attain. 

Unfortunately however all these advantages of the rais- 
ing of the embargo cannot offset the weighty arguments 
against it. And the embargo must in all probability re- 
main until the appalling disadvantages under which Ger- 
many is laboring at present are to a great extent eliminated 
The first step in this direction would be to put the German 
manufacturer in a position to base his calculations of profit 
and risk on a sound basis by reducing the fluctuations of 
the exchange to the former minimal extent. It may even 
be of less importance at what point the German money is 
fixed in the world’s market, if only the daily rise or fall 
by thousands of points were to be stopped. A further 
means of putting German manufacturers in a fairly equal 
position to the competition from abroad would be to grant 
the utilization of their patents to the German owners, thus 
to some extent opening foreign markets for their goods 
and allowing them a possibility of compensating the loss 
of sales at home with an increase of sales abroad; the same 
would in other cases be effected by an alteration of the 


customs duties resting on the import of German goods 
into some countries. 
To close this review it must be pointed out that the 


writer has put forward some of the arguments raised by 
manufacturers and dealers in the trade, also allowing for 
the point of view of large consumers. It will also appear 
from the above that the embargo is a defense of the Ger- 
man office appliance industry and that its principal justifi- 
cation will fall the moment that the German industry 1s 
placed in an economic position which will promise equal 
chances to all competitors. 











REPRESENTATIVE ILLUSTRATION FROM “ONO BLAD,” 
PUBLISHED BY RUYS'’ HANDELVEREENIGING, THE 
HAGUE.—This Is a Pretentious Publication of Forty-two 
Sheets and Cover, Filled with Literary Matter Well Illustrated. 
The Book Is Done on the Mimeograph, with Illustrations Pre- 
pared on the Mimeoscope.—[Illustration by Courtesy of the A. 
B. Dick Company. 








H-H-M Occupies New Chicago Store. 
The Herring-Hall-Marvin Company has moved its Chi- 
cago branch to 225 West Lake street. R. L. Peglow is man- 
The company occupies the ground floor and base- 


A space about 50x225 feet is devoted to the line of 


ager. 
ment. 
safes, vault doors, burglar-proof chests, safety deposit boxes 
and other bank and office equipment. 
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Representatives oy office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn street, Chicago, and the staff 


at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 


happy to be of any possible service. 


While the facilities at New York are not so many as at 
Chicago. there will be found the same desire to serve. 


United States manufacturers 


or their representatives, traveling abroad are cordially invited to call upon 


Office Appliances 


London correspondent, Mr. W. Teignmouth 


Shore, Surrey House, Victoria Embankment,W.C.2. Mr. 
Shore's knowledge of office equipment business and 
tts possibilities in Great Britain make 
his counsel valuable to those de- 
siring to cultivate the 
British market. 


Friends abroad contemplating a visit to the United States, are invited to send us their itinerary in advance. 
Should it be necessary to postpone the voyage, they may notify us at Chicago by letter or cablegram, stating 


the new date of arrival. 


We can then write to the different individuals and companies on whom they plan 


calling, and advise of the change in arrangements. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 


London, April 4, 1923. 

N THE Spring a young man’s fancy lightly turns to 
| thoughts of new ties and fresh girls, as the poet has 
But the thoughts of the elderly are apt to turn 

to the things that 


Sitting 


told us. 
to memories of old days and old ways; 
were, them with the things that are. 
at my window writing this, now and again looking out at 
the budding trees and the gay daffidowndillies and listening 
to the whistling of a blackbird, my memories go 
back to times which seem fearfully like ancient history. 


comparing 


festive 


<-e > 


Since I first went to work in an office, the appliances of 


business, the machinery, have changed in a way that is 


really revolutionary. Then we wrote all our letters by 
hand and had them “copied” in 


shorthand clerk was an uncommon luxury; electric bells 


a messy press-book; a 


were few and telephones there were none; there were stilo- 
pens but no fountain-pens with nibs; filing was in its in- 
fancy, crude and clumsy like all infants; looseleaf books 
and card systems were—if anywhere—still in Heaven; and 
so on and so forth. As for office organization it was happy- 
go-lucky, or rather unhappy and not lucky. 
today—yes, there 


Turning to 
the well-equipped, up-to-date office of 
has been a revolution, or—more truly—a revolution is tak- 
ing place, for there are still many minds to be thoroughly 
converted and many inventions yet to come. 

<-> 


One of the signs of the times in regard to office ap- 


pliances in this country is the increase in the advertising 
of them. As we travel to the city by tube-railway or by 
car or omnibus, ten to one facing us there is an advertise- 
ment of a typewriter, or of office furniture or other equip- 
ment. Advertisements large and small, good, poor and 
bad, too many of the last. In newspapers and magazines 
before the war an office appliance advertisement was a 
rarity, those that did show up being almost always of type- 
writers. Now there are many, not only in business journals 
and magazines but also in those appealing to the general 
public. At the same date office appliance stores and show- 
rooms were not many; now they are “all over the shop,” 
so to speak, usually admirably fitted up and administered. 
The office appliance salesman, also, is today far more ef- 
ficient than his immediate predecessor. To put it briefly, 
office appliances really are on the map. All of which is tid- 
ings of comfort and joy to those who are working for 
and who hold the true faith in proper office equipment. 
<-> 


There is too a revolutionary change in the minds of 
business men of high and of low degree; they realize as 
they never did before that efficiency in the office cannot 
be secured by rule of thumb methods and that it is a 
matter not merely for the experienced, but for the expert. 
They are open now to advice and ready for suggestion; 
they are eager to see, examine, test all new appliances for 
facilitating and improving office work. Therefore almost 
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daily the field for office appliances is extending, growing 
wider and more fertile. So office appliance manufacturers 
and merchants who contemplate an attack upon the British 
market may be of good heart and come to the assault con- 
fident of success. But, as | have often said, Americans 
must remember that the British temperament is not the 
same as their own, and that sales methods and advertising 
that have won success in the States must at least be care- 
fully adapted to our conditions if they are to win out. 
There are fields here worth cultivating; they will produce 
a rich harvest if suitably and persistently tilled. 


<{e-> 


At date of this writing, business conditions here are dis- 
tinctly encouraging and there is a feeling of optimism in 
Such a feeling always has a foundation in fact; 
It heartens the weary and 
Things are 


the air. 
and, also, it of itself does good. 
the pessimistic and bucks up the optimistic. 
certainly better than they were a year ago; not a doubt. 
It is up to us all to put our shoulders to the wheel and 
shove the cart along. I cannot do better to rub in what | 
say than to quote a paragraph written by the able writer ot 
the City Notes in “The Times’ of April 3. It runs thus: 
“The improvement is clearly reflected in the rise of whole- 
sale prices of commodities. For each month of this year 
our index-number has advanced, as is shown in the tables 
accompanying the March figures we give today. The rise 
is due almost entirely to higher prices for industrial mate- 
rials, which are always the first to indicate improvement 
in trade. While the rise in the coal and the iron and steel 
industries has been temporarily stimulated by the develop- 
ments in the Ruhr, the rise in coal is, unfortunately, inimical 
to the manufacturing of the country. Incidentally, the ex- 
ceptional demand for coal from the Continent has pro- 
vided some employment for shipping, which was _ badly 
needed in view of the deadening effect on the chartering of 
tonnage in the freight markets by the breakdown of the 
Reparations Conference in The Revenue Returns 
show that substantial economies have been effected in Gov- 
ernment administration; and the striking success which re- 
cently attended the large new issue of Treasury Bonds and 
the offer of a number of industrial capital issues suggested 
that there is a certain amount of money available for in- 
vestment. This condition further indicated by the 
buoyancy of the investment markets on the Stock Ex- 


Paris 


was 


change last week before the Easter holiday.” 


Officers of London Chamber. 


American Chamber of 


At the annual meeting of the 
Commerce in London, the following officers were elected: 
Francis E. Powell director, Anglo-American 
Oil Company,) president; J. Grant Forbes (Blair & Com- 
pany, Ltd.), first president; F. W. 
vice president; Robert Grant, Jr. (Higginson & Company), 
Among the re-elected 
Robbins, Ltd.) 


(managing 


vice Libby, second 


honorary secretary directors was 


H. E. Robbins (H. E 


Ribbons and Carbons in the Nétherlands. 


[Commerce Reports.] Most of 
can and European typewriter manufacturers maintain a 
sole agent either in Rotterdam or Amsterdam, which in turn 
have sub-agents in the smaller cities and towns throughout 
the country. These 
paper and typewriter ribbons, supplied by the respective 
\ few of the larger department 


the well-known Ameri- 


agents carry large stocks of carbon 
typewriter manufacturers. 
and stationery stores also deal in these supplies. In most 


agency for a considerable period. 


cases they have had the 
Therefore a good method of marketing these products in 


the Netherlands is through the appointment of a local agent. 


Dutch firms in general prefer to have price quotation in 
Dutch guilders, c. i. f. Rotterdam. (Consul General George 
E. Anderson, Rotterdam.) 


Typewriter Traders Organize Federation. 


On February 7 a meeting was held in London, England, 
attended by a representative body of London and provincial 
dealers who organized an association under the name of the 
Typewriter Traders’ Federation, to include dealers in type 
writers and dealers in typewriter accessories. The pro 


visional committee consisted of the following: Chairman, 
Charles Taylor, Taylor’s Typewriter Company, Ltd., Lon- 
don; honorary secretaries, Alfred K. Haye, Guarantee and 
St. Martin’s Wholesale Typewriter Company, Ltd., London 
O. E. Spencer, Brown Typewriter Company, London; J 
Austin, Thrale & Beaumont, London; C. W. Turner, Ma 
chine Trading Company, London. 

The elected committee consists of the 
man, O. E. Spencer, Brown Typewriter Company, Lon 
vice-chairman, Charles Taylor, Taylor’s Typewriter Com 
pany, Ltd., London; Ernest E. Green, Thorp & Martin 
Typewriter Company, London; honorary secretary, Alfred 
K. Haye, Guarantee & St. Martin’s Wholesale Typewriter 
Company, Ltd., London; assistant honorary secretary, D 
E. Cowell, St. Martin’s Typewriter Company, 
treasurer, C. W. Turner, Machine Trading Company, Lon- 
don; and the committee members are: Felix Hadley, Catling, 
Hadley & Company, Manchester; E. F. M. Branson, Bran 


following: Chair 


don; 


London: 


son Typewriter Company, Ltd., Leicester; A. C. S. Charl 
ton, A. C. S. Charlton & Company, London; A. E. Lester, 
Reliance Merchandise, Ltd., London; H. G. Lamb, Lamb 
& Chapman, Ltd., Twickenham, Middlesex; E. B. Watson, 
City Typewriter Company, Oxford. 

The membership subscription has been fixed for the 


first year at twenty-one shillings per firm. 

The field covered by this association is fairly wide and 
includes consolidation of trade interest, adoption of pro 
tective measures against unfair dumping of worn-out gov 
ernment machines, legal advice on all matters un 
der the jurisdiction of the federation, 
mutual 
terms in 


free 
co-operation with 


other organized bodies for 
equitable 


aims and mutual pro 


tection; insuring of manufacturers’ 
agency agreements; standardization of phraseology in hire 
and hire purchase agreements, facilities for free access to 
all available information regarding the final standing of 


trade and retail customers; acting as the official body in 


trade disputes, arbitration on behalf of members -laims 
against manufacturers of typewriters, duplicators, type 
writer accessories, wholesale dealers, etc. 

A brief item concerning the foregoing organization ap 


peared in the April issue of Office Appliances. 
The new association evidently has a wide field to cover 
and should find plenty to do. It might be possible for som: 


American associations to take a leaf out of our English 


cousins’ book and widen the scope of association activities 


Dalton Takes Grand Prize at Big Exhibition. 
On March 28 the Dalton Adding Machine Company ri 
ceived at its eastern offices, 83 Reade street, New York. 
the following cable from the company’s representatives in 

Brazil, Casa Pratt, Rio de Janeiro: 
“Dalton 
Exposition.” 


grand International Centennial 


awarded prix, 

In view of the world-wide importance of this exposition 
at Rio and the fact that so many countries are represented, 
this award is a source of much satisfaction to the Dalton 
Adding Machine Company. 

















TUPPER. J. N. 


FRANK E 
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JAMES F. TATE. 


Boston Business Show Fulfills Hopes 


Business Efficiency Exposition in Hub City a Successful, 
Well-Attended Event, which Met the Hopes of the 
Show Management and Exhibitors as Well. 





HEN the “final gong,” literally speaking, sounded 
at the National Business Show in Mechanics’ build 
ing, Boston, Mass., at 10 P. M., April 7, it brought 
to a close the “best yet” in Boston business expositions 
The purpose of the business show as expressed by the An- 
nual Business Show Company 
“to gather under one root, the latest, most efficient and 
up-to-date methods and equipment for use in the modern 
omece 
‘to enable buyers to examine under the most favorable 
ircumstances and conditions the very things they want to 
see, 
“to disseminate useful and necessary information regard- 
ing office equipment, system and efficiency. 
to act as a medium between the buyer, business man and 
manufacturer: providing a common ground for investiga- 


tion, discussion and application of office equipment and 
methods 

“to encourage and foster the ever upward trend of activi 
ties and development in one of the largest and most impor 
tant industries in the country—office appliances”- 


was never attained more fully than at “America’s efficiency 


exposition” held in Boston the week of April Z 

The wide diversity of office devices on display was par 
ticularly noticeable, including everything from ribbons and 
carbons for typewriters to duplicating machines, filing cab 
inets, etc. Approximately eighty exhibitors occupied space 
throughout the week, eclipsing all former Boston exposi- 
tions in point of number. 
character of the attendance 


The excellent during the 


week was particularly remarked by the several exhibitors. 
Chere were practically no curiosity seekers, a fact which 
reated an excellent atmosphere of real interest. 

Many actual orders were placed by visitors to the ex- 
hibition. The advertising value of the business shows has 
never been over-estimated, but it has remained for the ex- 
positions of the past few years to demonstrate that actual 


} 


business is and ean be done “over the counter” and that 


actual orders can and do result from “leads” secured dur- 
ing the week. The Boston show was particularly strong 
in this respect. It came at a most opportune time when, 
New 


show into this ter- 


uiter practically two months of business slump in 


England, the tide turned and carried the 


ritory on the crest of the wave of business revival. A bet- 
ter time could not have been selected. 

It is interesting to note that all the exhibitors were very 
well satisfied with the results secured during the week, there 
being not a single complaint registered. 

Considerable credit is due the Annual Business Show 
Company, Frank E. Tupper, president, and James F. Tate, 
secretary, for the manner in which the different features of 
the show were handled. The advertising was a new de- 
parture and was particularly attractive and effective. Gen- 
erous space was used in the Boston newspapers and con- 
siderable other publicity was secured as well. 

Monday, as usual, was commercial students’ day and 
thousands of boys and girls from the New England terri- 
tory displayed their interest in every exhibit in the build- 
ing. The typewriter contest was held on this day on the 
spacious stage at the rear of the hall. A complete story 
of this event by “Judge” Kimball is given on another page. 

Tuesday and Thursday, as in the past, were executives’ 
days and admission was granted only between the hours 
of 1 to 6 P. M. to the men and women in executive posi- 
tions who presented special tickets of admission. The ex- 
hibitors had previously broadcasted invitations containing 
these tickets to all the larger concerns in New England. 

Wednesday was devoted to the office managers and Fri- 
day was for the purchasing agents. No definite designation 
was affixed to Saturday, but it proved one of the most fruit- 
ful of the entire week. 

The hall was attractively decorated, the color scheme be- 
Drapings hung from the ceiling girders 
in an attractive and pleasing manner, shuting the beams out 
The balconies were also adorned with the 


ing blue and gold. 


of the picture. 
same materials. 

It is note that the “property” for the 
“show” was completely set up and ready for the opening— 
with all signs painted—long before one o’clock on the first 
day—which was a very commendable achievement when 
it is known that the car containing this material did not 
arrive in Boston until the Thursday preceding the opening 
day. 

As one entered the exposition hall, the Underwood Type- 
writer Company’s attractive display greeted the eye, across 
from which the National Cash Register Company’s booth 


interesting to 

















was located. Going down the center aisle the exhibits of 
the Cincinnati Time Recorder Company, Corona Typewriter 
Elliott- 


Company and Ediphone were seen. At the rear, 


Fisher and Monroe flanked the aisle and the Remington 
Typewriter Company occupied considerable space on the 
back 
hibit was very well arranged, as were the displays of the 
Rand Sales 


American Kardex Company, Office Appliance Company of 


wall. The Dalton Adding Machine Company’s ex- 


Company, American Multigraph Company, 


Boston and the Multicolor Sales Company. 

Several new machines and devices were shown in Bos- 
ton for the first time, including the Ejectafoil, by the Col- 
Devices Company; the Speed-O-Feeder, by the 
Speed-O-Feeder Company; 
guides, by the Aluminum Company; 1923 models by the 
Addressograph Company; several new machines and de- 
vices by the American Multigraph Sales Company; pack- 
age sealers by Better Packages, Inc.; the new Mercedes 
calculating machine, by Ralph C. Coxhead; new Dalton 
models, by the Dalton Adding Machine Company; sitting 
envelope sealer, 


lating 


American aluminum index 


posture chairs, by P. Derby & Company; 
by the Elliott Company; automatic feed machines, by the 
Elliott-Fisher Company; roll rack for the Underwood bill- 
ing machines, by the Globe Register Company; new model 
Marchant calculating machine, by the Marchant Calculating 








Machine Company; new model Corona, by the Model Type- 
writer Company; the new electric Monroe, the fraction and 


pound sterling models, by the Monroe Calculating Machine 


Company, and several new models by the Standard Reg- 


ister Company. 


Office Appliances wishes to express hearty thanks to 
Deane S. Reynolds of the Office Appliance Company of 
Boston, Mass., for the excellent manner in which he took 
care of furnishing our booth. 

The International Newsreel Corporation of 309 Wash 


deserve considerable credit for 
Woodruff, 
manager of the Boston office, was keenly alive to the needs 


ington street, Boston, Mass., 


the photographs reproduced here. George S. 


of the exhibitors, photographically, and secured results 
] 


pleasing to all exhibitors whom his organization served 


New England Typewriting Contests. 


Report and Comment by J. N. Kimball, Contest Manager. 


The New 
not what it should have been 
that more than a score of teachers came on the stage and 


England Typewriting Contest, at Boston, was 
and the queer part of it is 


regretted they had not put in pupils, and assuring me that 
they would do so next time. 


























The Novice Trophy goes to the Northhampton Commer- 
cial School for a year, that school being the third to win it. 
It now bears the names of the Bryant & Stratton School of 
Providence, and the Stone Business College of New Haven 

to which, of course, is now added that of the Northamp- 
ton School. There were entries from but two representa 


tive schools, the Berkshire Business College taking third 


place. As the contestants in this group have been in com- 
mercial school only a few months, the records made were 
creditable, giving promise of better performance in the 
future 

The two-year High School contest had a better repre- 
sentation and the results show a remarkable advance in 
This was a school fur- 


New 


the three young ladies going back home with 


typewriting. team contest, each 


three Britain 
High School 


the championship banner, a gold, silver and bronze medal, 


nishing pupils, and was won by the 


and the one-minute trophy. It is needless to say that New 
Britain stock is ’way above par. 

The high note in the two-year contest was struck by 
Lawrence Crane, of the Waltham Parochial High School, 
with a young lady from Norway, Maine, at his heels—but 
the combined average of New Britain was too big to over- 
come by either Norway or Waltham. 

In the Novice class medals were given to three classes 
of students, these from Private Schools, High Schools, and 
St. Mary’s High, of Waltham, carried 
off two medals; the Athol High School, one: the Northamp- 


Sectarian Schools. 
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two; the Berkshire Business Col- 


ton Commercial College, 
lege, one, and St. Ann’s Commercial School, of Fall River, 


one, 


I sounded many teachers as to the small entry list, about 
fifty, and was surprised to find that fear of the other fel- 
low beating was responsible for the absence of the timid 
ones. How ever, the contest was run so successfully, and 
went off so smoothly, that next year I will prophesy that 
the stage will be none too large to hold the operators. 


Records Made in Contests. 


Boston, April 2, 1923. 

There were five classes into which these contests divided 
themselves—Two Year High School Class, Private School 
Class, High School Class, Sectarian School Class and One 
Minute Championship. There were twenty-four entries in 
the first division, five in the second, eight in the third and 
one each in the fourth and fifth. In the Two Year High 
School Class the records of those making more than fifty 
words a minute are given; complete lists are given in the 
other classes 

Two Year High School Class. 


(Banner won by New Britain High School.) 


Words 
Net Per 
Machine Gross. Errors. Pen. Words.Minute, 


Underwood—Lawrence Crane, 


St Mary’s H. S&., 
Mass... 1288 20 200 1088 73 


Waltham, 
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shire Street 
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‘time lth: 


SS 
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Underwood—Sarah Block, Nor- Remington —Anna Newcomb 
way H S.. Nor- Northampton Com 
way, Me .. 1184 Ls LX0 1004 67 Coll., Northampton, 
Underwood—Viola Spencer, New Be. xekceiens 1036 Is s Sot ) 
Britain H. S., New Underwood—Bessie Love, Berk- 
Britain, Conn. .... 1099 4 v0 1009 67 shire Bus. Coll, 
Underwood—Olive Keller, New Pittsfield, Mass. . 941 44 440) 0) 
Britain, H. S., New . 
Britain, Conn .. 1100 10 100 =: 1000 67 High School Class. 
Underwood—Alice Lewis, Nor- Underwood—William Callahan 
way H. S., Nor- St. Marv’s H ss 
way, Me . » 1052 4 90 v42 63 Waltham, Mass 1150 16 160 190 66 
Underwood—Clara Strunz, New Underwood Lillian Blotkin 
Britain, H. S., New Athol H. 8S Athol. 
Britain, Conn 1285 36 360 925 62 ee RRR % o0 798 53 
Royal Mary Rell y, Underwood—William Doiron, St. 
Stoughton H S., Mary’s H. S. Wal- 
Stoughton, Mass... 996 15 150 S41 56 tham. Mass. -.. 997 1 682 45 
Royal Doris Barnes, Underwood—James Adams, St. 
Stoughton H. S., , Mary's H. S., Wal- 
Stoughton, Mass... 1115 2s 280 835 56 tham. Mass. _ 1024 19 190 “o4 73 
Roval Avalon Jardine - 953 13 130 823 55 Underwood—Marion Petersen 
Underwood Leonard Hennessy, Tabor Academy. 
Stoughton H S., 2 pe Marion, Mass . 748 24 240 OS 4 
Stoughton, Mass... 1209 43 130 ag . Underwood—Grace Patriarea, 
Underwood Leonard Hennessy, English H S., 
St. Mary’s H. &., 7 P ms ’ Providence, R. I 7320.26 260 172 32 
Waltham, Mass . 1209 43 430 ‘79 52 Underwood—H azel Barrows, 
‘ Hope St H S., 
Private School Class. Providence, R. I.. 704 32 520 4 12 
Remington —Mildred Llovad, Remington —Alice Holland, S. 
Northampton Com Kingston H. Dp De z 
Coll., Northampton, Kingston, R. IL..... 10 36 60 0 
Mass : : 108% 7 70 101% 68 . ~s 
Reminnten—i,. « 6 eveinna. Sectarian School Class. 
Northampton Com Underwocd—Henry Hamel, St. 
Coll., Northamp- ' . . Ann’s Com. School, 
ton, Mass ‘ , 1082 16 160 912 61 Fall River, Mass.. 970 25, 250) £90 41 
Underwood—Ethel Reynolds, , a . 
we be bE One Minute Championship. 
Co é *ittsfield, 
Mass 1005 13 130 875 58 Underwood—Clara Strunz ; 87 0 87 87 
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The Exhibits. 


ACME CARD SYSTEM COMPANY, Chicago, Ill., and Boston, 
Mass Here were displayed the latest methods of visualizing 
office records, including tray cabinets, coupled with open type 
of equipment of various styles. credit records, reference files 
and card books. The tray cabinets were shown in three 


stvles, 


duplex, single unit and duofold. 
I. R. Mead, district manager, was in charge, assisted by E 
H. Davis, A. C. Oliver, J. F. McAlister, J. Noud. 
ADDRESSOGRAPH COMPANY, Chicago, Ill., and Boston 


Mass A complete line of the 1923 models of the Addressograph 
from the little Hl tag imprinting machine up to the high speed 
automatic 3 for envelopes, cards and bills was exhibited A 


complete demonstration of the “‘filling-in’’ of duplicated letters 
with the ribbon print Addressograph attracted particular at- 
tention An extensive line of low priced machines was also on 
display among which was the No. 1 hand Addressograph, selling 
at $37.50 

Arthur L. Davis, Boston manager, was in charge, assisted by 
L. R. Arth, H. C. DeCourcy, W. J. Delaney, C. F. Farrar, A. R 
Hitchcock, A. E. Littlefield, T. F. Lynch, F. J. Maguire, E. E 
Mathews, H. B. Phillips, and E. W. Wilson 

ALUMINUM INDEX COMPANY, Edgewater, N. J., and Bos- 
ton, Mass.—Aluminum file guides were shown in Boston at this 
booth for the first time, this being the first time that publicity 
has been given to the fact that they were to be produced by 
the Aluminum Company of America They were shown in all 
standard sizes and several special sizes for machine bookkeep- 
ing cases Two styles were exhibited namely: the adjustable 
insertable tab gtlide and the perpetual angle tab guide The 
perpetual indicia and numbers are embossed in the metal 


Cc. I. Wagner had charge of the booth in conjunction with 
Robert J. McKee, president of the company, and Mr. Weaver, 
ssistant manager of the Boston office Edward B. Davis, pres- 


ident of the visited the exhibit for one 
day 

AMBERG FILE & INDEX COMPANY, New York, N. Y., and 
Boston, Mass Here were featured all kinds of alphabetical, 
geographical, subject, and numerical methods of filing, with 
each of these showing some of the possibilities that may be 


Aluminum Company, 


ARVARD 
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a ALUMINUM INDEX co 
ce past fan ALUMINUM FILE GUIDES - 
se Te ee ee — 


The various methods were explained 


used in an indexing plan 
in detail 

This exhibit was in charge of Russell E. Maintain, assisted by 
R. P. Lane, A. H. Sweeney, C. A. Baker, H. E. Cole, 8S. E. 
Walton, W. C. Cram and Alice C. Lane of the service depart- 
ment 

AMERICAN KARDEX COMPANY, Tonawanda, N. Y., and 
130 Federal street, Boston, Mass.—A complete line of Kardex 
cabinets and other equipment was here exhibited. 

KE. P. Pierce, Jr., New England division manager, and H. 8S. 
Ross, Boston district manager, were in charge. 

Here was exhibited two types of rotary indexes and six dif- 
ferent sizes of cabinets completed the exhibit. A testing ma- 
chine showing the strength of the pockets used in the equip- 
ment made by this company created a great deal of interest. 

AMERICAN MULTIGRAPH SALES COMPANY, THE, Cleve- 
land, O., and Boston, Mass.—Here were displayed the No. 36 
complete electric Multigraph, a new Multigraph, Junior, the new 
No. 58 Multigraph folding machine, Universal folding machine, 
No. 46 Senior complete electric Multigraph, also a new stand 
for the new Multigraph Junior for the printer's type was shown 
for the first time. Elaborate samples of the work actually done 
on the different machines on display was a prominent feature 
of the booth 

J. A. Finnigan, Boston division manager, was in charge of the 
display He was assisted by Raymond McConnell, Edward El- 
liott, Max Ver Wiebe, A. C. Schaeffer, Elliott Warner, G. E. 
Johnson and R. E. Denison. W. C. Dunlap, vice president in 
charge of sales, was present at the show a part of the week, 
as were also Harry Cane, Louis Cane, both of Worcester; C. 
P. Taleott of Hartford; J. F. Sullivan of Springfield and W. 
Kuschke, Portland, Me 

AMERICAN SPEED-O-FEEDER COMPANY, Cleveland, O., 
and 433-4 Little building, Boston, Mass. 

Speed-O-Feeders automatically feeding envelopes in the dif- 
ferent typewriters for addressing purposes were shown in oper- 
ation Different styles, types and sizes of standard envelopes 
were used in these demonstrations. 

C. E. Mann, New England manager, had charge of this dis- 
play and was ably assisted by C. T. Burgess and George Linde- 
gren 


(Continued on Page 203.) 
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able Activities 


in Every Secion of the Field. 


Young Woman Wins in Good Will Elections. 


Miss Katherine L. Matteson, 
derwood Typewriter Company in the Good Will elections 
held in New York, had the distinction of having 
highest number of votes and of being elected 


who represented the Un- 


recently 
received the 
for devas 


to a place on the American women’s committee 


tated France. Miss Matteson received 176,188 votes. 





KATHERINE L. MATTESON, 
Underwood Company’s candidate in 
New York Good Will election. 


For sixteen years she has been connected with the execu- 
tive offices of the Underwood Typewriter Company. Many 
of the largest industrial concerns in the United States were 
The through 


devoted to 


collected 
work in the 


represented in the contest. funds 
the election will be 
devastated area. 


On Tuesday, 


restoration 


April 17, the entire Good Will delegation 


from New York received the congratulations and good 
wishes of President Harding at the White House. 
Miss Matteson, the winning candidate in the New York 


23 with other candidates for a 


Various French organiza- 


election, will sail on June 
six weeks’ trip through France. 
tions have arranged to co-operate in entertaining the Good 
Will delegates. 

Miss Matteson represented not only the Underwood 
Typewriter Company but the John Underwood Company 


of Paris, France, as well. 


Stationers’ Division Discontinued by A. W. P. Co. 


Office Appliances learns from W. H. Greenleaf, manager 
of the Stationers’ Division, Department of General Service 
of the American Writing Paper Company, that, following 


the resignation of President Galliver and other company 


officials, a policy was adopted which materially modified thi 


plans of the Department of General Service. The new plat 


necessitated a considerable reduction in staff and in the 


scope of the department The Stationers’ Division is in 


cluded among those branches of the work which are to be 


discontinued and Mr. Greenleaf has resigned as man 


thereof, his resignation to become effective on June 1. He 
leaves the service with the kindest feelings for the perso 
nel of the company, and bespeaks for the organization t!] 
continued interest and support of his many friends in the 


stationery trade. 


Mr. Greenleaf states that while his plans are not yet 1 


tured, he hopes that his work will keep him in touch wit! 
the same good and valued friends with whom he has been 
associated for the last three years. His address for the 
present is with the American Writing Paper Company, 10 


South La Salle street, Chicago 

New Group Take Lightning Change Maker. 
Change Maker, which for the last four 
vears has been made by the Shipman-Ward. Man 


has just been taken over by a group 


The Lightning 
ufacturing 
Company of Chicago, 
Harry Burdick of the 


advertising, Wrigley 


of Chicago business men headed by 


Harry Burdick Company, sales and 


building, Chicago. 

Brown-Howland Company Dissolve. 

twelve years in business, the 
Federal 


It is announced that, after 


Brown-Howland street Boston, 
Mass., are 


ness. The 


( ‘ompany, 30 
organization and giving up busi- 
and the Safe (¢ 


dissolving the 
Shaw-Walker 
whose lines the Brown-Howland Company rep- 
resented in New 
own branch offices in 

3eyond this simple announcement, 


Company -abinet 
Company, 
England, will, it is expected, open their 
Boston. 

Office Appliances has 


I 


no further particulars. - = 


Better Packages, Beef in New Location. 
Better Packages, Inc., formerly at 8 Beach street, 
York City, moved on May 1 to 153 Waverly place, 
they have doubled their space and greatly improved their 
facilities for taking care of a growing business. The com- 
pany manufactures package sealing and gummed tape ma- 
chines. 


New 


where 








Ge 
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Gookin Takes Important New Position. 
W. ¢ 


the last few months been connected with the staff of the El- 


\nnouncement is made that Gookin, who has for 
sales instruction div- 
the 


Elliott-Fisher Company and has become general sales man- 


liott-Fisher Company, as head of the 


ision, has resigned that position much to the regret of 


ager of the Rapid Addressing Machine Company. 
Mr 
limited period in order to arrange a plan of sales instruction. 


Gookin went with the Elliott-Fisher Company for a 
That company hoped that by the time he had completed 
that would 


the 


this special work something would develop 


make it possible for him to remain as a member of 








statf of the company. However, the present opportunity 
W. C. GOOKIN 
arose and Mr. Gookin felt obliged to accept it 
M.S. Eylar, vice president in charge of sales of the Elhi- 
ott-Fisher Company, says that Mr. Gookin’s work for the 
company during the last few months will stand as a monu 
ment of efficiency and creative effort. The company feels 


that in completing the course of instructions for salesmen, 

Mr. Gookin 

tant task 
Mr. Gookin le 


s successfully accomplished a vitally impor 


aves the post of educational director of the 


Elliott-Fisher Company with keen regret and carries with 
him a most pleasant recollection of his relation with that 
company 

Mr. Gookin is a man of long experience in the _ office 


He joined the Elliott-Fisher organization 
connected the 
Barrett adding 


equipment field 


on October 1, 1922, after having been with 


Adding 


diy ision of 


Barrett Machine Company and the 
the 


for some time. 


Lanston Monotype Company as 


sales manager Mr. Gookin has spent twenty- 


eight years in the office equipment business, throughout 


which time he has devoted his efforts primarily to sales 


problems. He is about forty-six years old. He has, dur 


ing the course of his career been connected with the Na- 
tional Cash Register Company, Herring-Hall-Marvin Safe 
kin Bank & Office Equipment Company of 


which he organized, the Adder Machine Com- 


( ompany, (500 
Atlanta, 
now the Wales Adding Machine Company, and after- 


Ga., 
pany, 
me he was connected with the motion picture 
Later 


W ard for a ti 


industry as Canadian manager for a large concern. 
he associated himself with the Barrett people, then with 
the Elliott-Fisher Company and now heads the sales organ- 
ization of the Rapid Addressing Machine Company. 


Mr. 


Spanish-American 


Gookin is an active Mason, a navy veteran of the 
war, a charter the Navy 


league of the United States and of St. Mary’s Alumni 


member of 


Miss Orr of Remington a Good Will Delegate. 

In the March issue, Office Appliances presented a por- 
trait and a sketch of the career of Miss Mary E. Orr of the 
Remington Typewriter Company, a candidate in the Good 
Will Elections to the American Committee for Devastated 
France. Word New York that Miss Orr re- 
‘eived 100,000 votes, making her one of the leaders in the 
contest and electing her to a place on the committee. 

Miss Orr is widely known to stenographers and typists 
as a woman whose ability and close attention to business 
have carried her forward from the post of stenographer to 
the responsible position of acting treasurer and director of 
the Remington Typewriter Company. 

With candidates Miss Orr will leave 
for France the latter part of May. On April 17 a number 
of the delegates visited Washington, where they were in- 
troduced to the President and saw the Lincoln Memorial 


comes trom 


other successful 


and other features of the capital city. 
American Writing Machine Company Start Opera- 
tions in Indianapolis. 

March first Mr. Chas. J. Gregory opened a local branch 
for the American Writing Machine Company at 30 South 
Mr. Gregory for twelve years has 
been with the American Writing Machine Company. The 
city salesman is Chris Riemer, formerly with the Under- 
Miss Edna Copeland, formerly 
with the Century building, is the secretary. State salesman 
is Jack formerly with the Merchants Heat and 
Light Company of this city. The service department is in 
charge of Dale Dean, who until recently was with the ser- 
vice department of the Remington Typewriter Company. 
The new office is handling platens for all makes of ma- 
chines for used machine dealers, as well as handling fac- 
machines of all makes. 


Pennsylvania street. 


wood service department. 


Busby, 


tory rebuilt 
J. J. Means Joins Chicago Binder & File. 

J. J. Means has become sales manager of the Chicago 
Binder & File Company. He had been in charge of the 
Chicago office of The Sam’l C. Tatum Company. 

Oviatt Takes Important Post in Crescent City. 

Silas C. Oviatt, for the last seven years sales representa- 
tive of the A. B. Dick Company of Chicago in New Orleans 
and vicinity, has been made manager of the new Edison- 
Dick Mimeograph and Mimeoscope department of the Dam- 


eron-Pierson Company, Inc. This new department will 





OVIATT. 


SILAS C. 


specialize on the machines named and on supplies for them. 
quarters have been arranged for the proper han- 
dling of this department. 

Prior to becoming associated with the A. B. Dick Com- 
pany, Mr. Oviatt represented one of the leading typewriter 
companies 


Spacious 








- ie 
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New Officials of Smith Premier Typewriter 
Company. 

Announcement is made that at a meeting of the Board 
of Directors, held on March 22, George W. Dickerman 
was elected president of the Smith Premier Typewriter 
Company and W. T. Humes vice-president of the company. 





GEORGE W. DICKERMAN. 

Mr. Humes will have general charge of sales in Europe 
with officers at 6 Queen street, Cheapside, London, after 
May 1, 1923. 

Mr. Dickerman and Mr. 
men of long and distinguished records and their election 
to these important offices presages a new and far more 


Humes are both typewriter 





W. T. HUMES. 
aggressive policy for the sales activities of the Smith 
Premier Company, both in Europe and the United States. 

Other interesting announcements may be expected as 
these plans begin to develop. 

Sengbusch Becomes Sales Representative for 
Kleradesk, 

The Kleradesk will be distributed through commercial 
stationers and dealers by the Sengbusch 
Self-Closing Inkstand Company, beginning at Mr. 
Ross of the Ross-Gould Company, who manufacture the 
Kleradesk, has just closed the arrangements in Milwaukee 


with G. J. 


office furniture 


once. 


Sengbusch and A. G. Schaefer 


The efficient selling organization of the Sengbusch Com 


pany should make an outstanding success of the Klera 

desk, because a great deal of missionary work has been 

done by the Ross Gould Company, as a result of which 

thousands of the devices are in use throughout the country 
New Officers for Daus Duplicator Co. 

In another column is a report of the recent death of Felix 


F. Daus, president of the Daus Duplicator Company, Inc 
174 Wooster street, New York. 

Mr. Daus established the business in 1880 and 1s said to 
have been the originator of the first clay pad process of 
duplicating and also many kinds of gelatin processes now 
in common use. 

The policy of the company 
Leonard W. Daus, formerly secretary of the company, 
succeed his father as president, while another son, Ernest 
M. Daus, will remain as vice-president and treasuret 


will remain unchanged. 


will 


Shipman-Ward Takes Agency for Decalcomania 
Transfers. 

The Shipman-Ward Manufacturing Company, 4401-4409 

that they 





Ravenswood avenue, Chicago, announce have 


entered into an agreement with the Meyercord Company, 
whereby the Shipman-Ward Manufacturing Company 
comes exclusive sales agent to retailers of typewriters, not 


only for the Underwood, but for all other makes of typ« 
writing machines, for “Duplex” transfers. 
The Shipman-Ward Manufacturing Company will sup 


ply to dealers interested a direction sheet, giving them the 
simple method for applying Meyercord Duplex transfers 

The company also supplies a complete kit at a moderate 
price. 

Information Wanted. 

\ merchant at Black Falls, Wisconsin, desires to 
get in touch with C. A. Holm, Wate: 
Audit Company, whose address is said to have been given 
as “Room 620 National building, Chicago.” 
It is stated that Holm claims to be selling a bookkeeping 
information 
Office Appliances is 


River 
Holm or the House 


Second Sank 


system intended to record essential in the 
making of income tax returns, 
informed that, reposing confidence in the statements and 
Holm, the merchant at Black 


for the installation of 


etc. 
recommendations made by 
River Falls entered into a 
the system, paying fifty dollars in advance 


contract 


Holm is described as a young man, perhaps twenty 
five or thirty years old, blonde and of medium build 
Office Appliances will appreciate information as to the 
correct address of Holm or the Holm, Water House Audit 
Company, and would like to know where in—Chicago 


the Second National Bank building is located 


Pacific Northwest Stationers to Meet in July. 


The Pacific Northwest. Stationers’ Association will hold 
its annual convention at Victoria, B. C., July 2 and 3. 

Charles L. Mitchell, president of the National Associa 
tion, and Fletcher B. Gibbs, general manager of the Na 
tional organization, will be present. 

[The Northwest Association of Printers will also be wu 
attendance and a most successful joint convention is 


expected. 
Association of Office Appliance Manufacturers 
Meets in May. 

It is that the meeting of the National 
Association of Office Appliance Manufacturers will be held 
on May 10 and 11 at the Hotel Biltmore in New York City. 
‘ourse of preparation. 


announced next 


A program is in 
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DINNER GIVEN BY THE BUSINESS EXPOSITION COMPANY AT LOS ANGELES TO EXHIBITORS AT 


COMING LOS ANGELES BUSINESS SHOW 
Office Appliances for April on page 67. 


Larger Factory for U. S. Typewriter Ribbon Mfg. 
Company. 

To meet the demand of an increasing business the U. S. 
Typewriter Ribbon Manufacturing Company of Philadel- 
phia has moved its old location to a modern, fireproof 
building at the Tenth 
streets. The new factory presents many advantages. The 
larger space affords room for additional equipment and bet- 
ter facilities of every kind for increased production, while 


northeast corner of Sansom and 














CHARLES R. PALMER. 


lighter rooms and better sanitary arrangements materially 
improve the working conditions of the operators. 

The occupancy of the new quarters makes appropriate 
celebration of the thirtieth business. 
The company was founded in 1893 by Charles R. Palmer, 
who set out with a determination to do one thing and do it 
well. During all the years Mr. Palmer has given the busi- 
standard 


anniversary of the 


ness his personal attention and maintained the 
of the product. The company has “never failed, never had 
a fire, never 
and never delayed an order.” 
Right Prices—Efficiency—Promptness” has been steadfastly 
maintained. Those who know Charles R. Palmer and the 
history of his business know. that he has kept the deter- 
mination he made at the outset of its career 


borrowed money, never passed a cash discount 
The policy of “Quality— 


MAY 21 TO 26, INCLUSIVE.—A report of this dinner appeared in 


Blanco Organizes New Business in Porto Rico. 
J. W. Blanco, for more than eighteen years responsibly 


connected with the Padin Company, Inc., a 
leading office equipment house and department store of 
San Juan, P. R., has severed his connection with that house 
to organize a concern known as J. W. Blanco, Inc., to deal 
in office and house furniture, office equipment and con- 
veniences for general use. Mr. Blanco will be president and 
general manager of the new concern. His long experience 
in specialty merchandising has given him a grasp of the 
practical problems which will be encountered and the means 
He therefore starts his new enterprise 
under favorable auspices. His company will be capitalized 
at $100,000, and he will be the majority stockholder. 

Mr. Blanco is forty years of age and is an American 
citizen. During the eighteen years of his connection with 
the Gonzales Padin Company he has been a stockholder and 
member of the official staff of the company, also a director 
and the manager of the concern. 

Outside of his Mr. Blanco has been active in 
work of a public character. For more than two years he 
was general secretary of the Porto Rican Chapter of the 
American Red Cross, and during the late war he was a 
member of the Board of Food Administration. He belongs 
to the San Juan Harbor Board (by government appoint- 
ment), and is a member of the Board of the Porto Rico 
Chamber of Commerce and a charter member of the San 
Juan, P. R., Rotary Club. 

Mr. Blanco is acquainted with many of the leading man- 
ufacturers in the office equipment trade, who will be in- 
terested to know of the organization of his company. It 
is his desire to get in touch with the manufacturing trade 
as soon as possible, that he may get his lines established 
and the new business well under way. 


Gonzales 


for their solution. 


business, 





Enterprising British House. 

The house of Partridge & Cooper Office Equipment, Ltd., 
15 Clerkenwell Close, London, England, has been in exist- 
ence since the first of April, 1922, under the direction of 
Thomas R. Dewell, director and manager. The company 
has two other establishments, one at 50 Queen Victoria 
street, E. C. 4, and another at 191-192 Fleet street, E. C. 4. 

Mr. Dewell states that his company is always on the look- 
out for useful novelties and appliances in connection with 
office equipment. 
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Company Dinners, Conferences and Conventions 





THE GENERAL FIREPROOFING COMPANY’S CONVENTION.—Center portion of a panoramic picture 
steel’’ agents and dealers assembled before the General Fireproofing 


factory on the banks of the Mahoning river at Youngstown, Ohio. 


Big Sales Convention at Youngstown. 

The General Fireproofing Company Gathers Its Dealers 
and Agents from Far and Near and Holds One of Its 
Rousing Sales Conventions at the Big Factory 
on the Mahoning River. 


Four smoky fires, meaning, “All come to council,’ was 
the message flashed recently to the many sales representa 
tives of the General Fireproofing Company of Youngstown, 
O., and the summons of Big Chief Rac-Kia-Mati (J. S 
Sprott, manager of sales) to gather on the banks of the 
Mahoning, found a splendid response in the assembling 
round the council fire at Rock Wakan (Youngstown) of 
two hundred and fifty representatives from all points of the 
compass, all mighty warriors. The spirit of the council 
clearly indicated that no dark cloud hung over the hunting 
grounds of the various tribes and ere the drums beat a 
farewell there was mighty talk and big feasting. 

Two days of high pressure, intensive work accomplished 
the carrying out of a remarkable program, yet after all, 
the chief interest was not in the particulars of the program, 
but in the men who made such a meeting possible. Energy, 
honesty, steadfastness of purpose and ability all combined, 
else there would have been no such meeting. The spirit of 
the organization and its ambitions were things to be felt 
every moment and were clear evidence of what is behind 
the work accomplished in the brief time allotted to the 
meeting. 

Thursday morning, the first day of the convention, broke, 
as is customary in the steel valley, in a very black, murky 
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showing the All- 


steps tron the 


Company's office building, situated a few 


and disconsolate fashion; however, the weather man had 


no hand in influencing the events that followed in the 
days of good fellowship. 

\ committee wearing blue badges met each guest wl 
he arrived and escorted him to the Ohio hotel, where he 
was registered and immediately made comfortable, his 
every need cared for. 

After a breakfast that satisfied the demands of everyone, 


and they came from as far west as California, as north 
as Ottawa, as far south as Louisiana and Texas and from 
many points along the Atlantic coast, they were then packed 
into large comfortable auto "buses and delivered in good 
order at the plant of the General Fireproofing Company 
Under the leadership of about twenty home office guides 
the visitors were escorted through the great plant and 
given every opportunity thoroughly to inspect each depart 
ment, spending a great deal of time in watching the manu 
facture of new products, particularly the A and B Label 
safes, and in the supply department. Advantage of this 
opportunity was taken by the visitors not only to see the 


work done, but to secure answers from headquarters re 
garding any questions concerning construction, finish and 
other such production subjects of interest 
Noontime Thursday brought the real o; 
convention conferences in a specially provided convention 
hall located in a wing of the plant near the general offices 


ening o! the 


of the company. 

Promptly at 12 o’clock noon the convention was called to 
order by J. S. Sprott, manager of sales, who outlined the 
purpose of the meeting and the things to be accomplished 
and who then introduced W. H. Foster, president of the 
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THE GENERAL FIREPROOFING COMPANY’S CONVENTION.—End portions of panoramic picture of the recent annual 


convention. The center portion appears at the top of the page. 
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company, who made a stirring address of welcom« 


Mr 


Foster’s remarks referred in part to conditions in the steel 


1 
market 


I want to tell you little about our problem in connectior 
with supplying you Allsteel filing cabinets at a fair price,’’ he 
sal 

Since the last price list went into effect, furniture qualit 
steel has advanced $35.00 a ton, with no change in price unt 
we announced a slight advance this week, and even at this 
increase it is like pulling teeth to get it Our purchasing agent 
is out today, and in fact nearly all the time, going from one 
mill to another trying to pry loose steel—the demand being 
greater than the supply. We bought 1,000 tons of a certain 
kind of steel on March 12th and we found that we needed 


another 1,000 tons on Tuesday of this week, the 20th We had 


the hardest kind of work to get it and were forced to pay 
$7,000,000 more than we paid on the 12th But however this 
may be, we are determined to find the steel and by some hook 


supply you with the goods and it, therefore, is up to 


or crook, 


you to do the rest by going out and selling them.” 


1 


It is noteworthy that portions of Mr. Foster’s speech wert 
used in Associated Press dispatches throughout the country 


and commented on editorially by some of the newspapers 








THE GENERAL FIREPROOFING COMPANY’S CONVEN- 
TION New England delegation to the Dealers’ and Agents’ 


Convention on the way to Youngstown. Lionel G. H. Palmer, 
the gray-overcoated man in the foreground between the con- 
ductor and the engineer, is New England manager for the Gen- 
eral Fireproofing Company, and originated this engine stunt, 
taking five minutes of the time of one of the world’s fastest 
trains, thus again proving his remarkable powers of persuasion 


1 


in prominent cities. Office Appliances has taken occasion 


to thrift in an 


to quote his reference editorial on another 


page. 
Immediately following the address of welcome by the 
president, the 


convention adjourned for the noon recess 


and gathered in front of the main office, where the pan- 


oramic picture shown was taken, and then to the GF dining 
room for luncheon. 

Immediately after luncheon C. D. Parnham, in charge of 
contract and special work for the company, made an ad- 
dress covering this part of the sales work of the company 
and held a lengthy general discussion regarding this kind 


of work, which forms a considerable volume of the com- 
pany’s yearly output. 


W. S. Miller, 


company, was the next speaker on the program and occu 


at the head of the safe department of the 
balance of the afternoon with a discussion on the 
subject of GF Allsteel Safes. 


Just 


pied the 


before dinner, which was served in the GF office 


dining room, the visitors went from the convention hall to 
the safe test house, where they witnessed the start of a four 
hour heat run test conducted with a safe chosen by a com- 
This selection com- 
Charles A. H. Detroit, 


mittee in attendance at the convention. 


mittee was composed of Thom, 


1,5 





Michigan; H. M. Spencer, Chester, Pa., and M. A. Me- 
Cann, Muncie, Indiana, and exactly duplicated the test 
made by t The entire test 
was made by committees selected by the agents from their 
resting Committee: Lon Storey, 
Ray Frost, Portland, Me.; Ed. Cornell, 
Inspection Committee: A. L. Treadway, 
Zac Smith, Birmingham, Ala.; T..H. Har- 


man, Guthrie, Okla. 


he Underwriters’ Laboratory. 


own numbers, as follows: 
Houston, Texas; 
Des Moines, la 
Stockton, Cal.: 


a specially constructed furnace 
equipped with thermocouples for 
measuring one set for the furnace tempera- 
tures outside of the safe, and another set for temperature 
These couples 
are calibrated and after each test. The readings 
taken are in millivolts and are later converted into degrees 
Fahrenheit. In accordance with the readings of the first 
set of couples at five-minute intervals, the gas and air valves 
of the furnace are controlled so that the furnace tempera- 
ture follows the standard time temperature curve which is 
used for all fire tests. This curve requires that the furnace 
temperature shall register 2,000 degrees at four hours. 

At the evening session of the convention E. Elmo Martin 
of Cleveland made a wonderful sales talk on the subject of 
“The Hiring and Handling of Men.” Mr. Martin, with his 
broad experience in the development of sales work for a 


These tests are made in 


burning city gas and 


temperature 


readings at various positions within the safe. 


before 


number of prominent nationally known concerns, is emi- 
nently qualified to discuss the subject and his remarks were 
received with the utmost enthusiasm by the convention, 

Friday morning at 9 o’clock the safe which had been 
tested and which had been allowed to cool following the 
test was opened and blue prints given out to the visitors 
showing the reading of all the thermo-couples on the safe 
following the intense heat, which exceeded 2,000 degrees 
Fahrenheit on the exterior, while the interior heat remained 
at all times below the maximum of 256 degrees. 

To prove their confidence in the outcome of the test, 
many of the agents present marked paper money which 
To prove their 
confidence was not misplaced, the cash was returned to the 
owners intact when the safe was opened, to the apparent 
astonishment of a great many of the onlookers. The agents 
expressed themselves as being thoroughly satisfied with the 
test and with the product. 

V. B. Taylor occupied an hour’s time with a discussion 
of GF Allsteel shelving, which is gaining a position of 
prominence among GFR Allsteel products. 

Next on the program was R. S. Gildart, advertising man- 
ager, who presented the advertising schedule for 1923 and 
then introduced F. G. James of the Sweeney and James 
Advertising Company, Cleveland, Ohio, and Lewis Balsam, 
editor of the “Mailbag” and well known to readers of Office 
Appliances. The entire convention was intensely inter- 
ested in the advertising thoughts and suggestions which 
were presented and evinced enthusiasm regarding the ad- 
vertising program which was outlined. 

O. W. Chaffee, manager of the credit, collection and 
order departments, gave an interesting talk on GF service 
in connection with this department of their work. 

W. M. Morton was next on the program with a discus- 
Mr. Morton brought out the fact that 
the General Fireproofing Company is in a better position 
today to render the right sort of service on supplies than 
ever before in its history, due to a great deal of new equip- 
ment which has been installed and to the standardization 
of press board and folder stocks. 

J. S. Sprott was the next speaker and he took up with 
a discussion on the new GF Allsteel desk 
line, showing samples of the several new models and preé- 
dicting a wonderful future for the GF Allsteel desk. Mr. 
Sprott presented charts showing the steady increase in this 


they placed inside the safe before the test. 


sion of GF supplies. 


the convention 
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line of sales endeavor and these were very interest ng to 
the agents, demonstrating as they did very clearly that 
every market in this country and abroad is capable of se 
curing a good sales volume for desks built of steel. 

The business sessions of the convention were closed Fri- 
day afternoon with a talk by A. C. Vaughn on floor and 
window displays 

At the lunches served at the plant community singing 
was led by A. A. Walker of the General Fireproofing Cor- 
poration of Boston, and many of the convention songs 
proved very popular. More than ordinary credit is due 
H. B. Hudnut of the home office of the company for his 
work in producing a number of very clever parodies on 
the popular songs of the day, dealing of course with the 
work of the organization and its members and with the 
products of the company as well. Mr. Hudnut was also 
chairman of the entertainment committee. 

The big feature of the convention from a social stand 
point was the banquet held on Friday evening. Fun in 
stead of speeches was the order of the night. Several musi 
cal numbers by well known artists from Cleveland and 
New York were presented. Community singing was led by 
A. A. Walker and as a grand finale a playette in four acts 
written by H. B. Hudnut and V. B. Taylor, both of the 
home office organization, was presented amid applause. 
The playette was designed to illustrate various methods ot 
salesmanship and the possibilities for creative selling. It 
was entitled, “On the Alert,” and was given entirely by a 
cast selected from the home office of the company. Every 
one taking part acquitted himself in a manner that deserved 
much more than ordinary praise, and as a whole it was a 
graphic portrayal of the way not to do things in salesman- 
ship as well as the way to “put it over.” 

At the conclusion of the play the ceremonial of initiation 
into the order of “good-fellows” was held. About one hun- 
dred men were admitted to full membership and the 150 
other agents who had already been through the mill and 
passed the initiation through some disinguished selling 
achievement made sure that the new members travelling the 
road did not have a pathway that was too easy. 

The decorations of the banquet hall at the Ohio hotel 
were of an Indian character, bearing out the idea that each 
year the Allsteel tribes gather at Youngstown at the call 
of their chief Rac-Kia-Mati (J. S. Sprott). The invitation 
to the convention were written in the Indian language, and 
the banquet hall was decorated to represent a big wigwam 
where all the chiefs and warriors gather each year to 
smoke the peace pipe and sharpen their knives, arrows, 
and tomahawks for a bigger and more active warpath fol- 
lowing the convention each year. 

The banquet and the convention closed to the “Farewell 
of the Drums” after reciting in unison the pledge of the 
“Good-Fellows” and singing the ‘“Good-Fellows” song 
which put a fitting finish to the gathering and left a feeling 
in the minds and hearts of all that it had been good to be 
there. 


Corona Dealers Meet in Chicago. 

Several interesting events occurred at the meeting of the 
Corona Central Division Association held at the Brevoort 
hotel, Chicago, April 16, 17 and 18. This was a semi-annual 
meeting. The association which was formed last fall in 
the interest of mutual help and advancement of each deal- 
er’s business with the Corona typewriter and allied lines, in 
cludes the states of Illinois, Michigan, Indiana, Kentucky. 
lowa, Missouri, Nebraska, Wisconsin, Minnesota and 
North and South Dakota. 

The association entertained as guests L. J. Conger, presi 
dent of the Corona Typewriter Company; H. McD. Brown, 
director and publicity manager of the company, and FE. Kk 
Ray, director and central division manager. At this meet 
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ing an insignia was adopted to be used by the members of 


the association. Mr. Conger gave an interesting talk on the 
plans for the sales department and Mr. Brown presented in 


iger do 


structive facts and figures on publicity. Mr. Co 
nated a large sterling silver cup, known as the Corona Cen 
tral Division Association Contest cup. This trophy is to 


hether a 


be presented to the dealer in the central division, 
member of the association or not, who makes the greatest 
number of points figured on quota based on a period of four 
months. He who gets possession of the cup has his name 





MISS BIRDIE REEVE, WHOSE WORK AS 

A SPEED TYPIST AND HER REMARKABLBD 
WORD-KNOWLEDGE, HAVE ATTRACTED 
ATTENTION IN THE PUBLIC PRINTS. 
By inadvertence the engraver reversed the film 
in making this cut, which accounts for the 
fact that the name of the machine reads from 
right to left. 


inscribed thereon, and whoever wins the contest three times 
retains permanent possession. 

The association has appointed Earle Glenn Deane its man- 
aging director. He is taking over certain important work 
for the dealers, and presented an interesting lay-out of 
what the association intends to do. 

The following Corona dealers were present: Will A. 
Beach, Will A. Beach Printing Company, Sioux Falls, S 
Dak.: V. V. Ayer, Corona Typewriter Shop, Minneapolis, 
Minn.; J. E. Gaffney, Office Specialties Company, Fargo, 
N. Dak.; G. A. Todrank, Office Supply Company, Evans- 
ville, Ind.; J. F. Judd, Judd Typewriter Exchange, Indian- 
apolis, Ind.; C. A. Howe, Crane & Company, Topeka, Kas.; 
M. J. Carey, Kansas City Typewriter Exchange, Kansas 
City, Mo.; Carl Priday, Ohio Typewriter Company, Cleve- 
land, O.; Miss Louise Taylor, Taylor Typewriter Store, 
Grand Rapids, Mich.; P. L. Zorbaugh, Fort Wayne Type- 
writer Exchange, Fort Wayne, Ind.; Mr. Pinney, Central 
Typewriter Exchange, Omaha, Nebr. 

The following officers were elected, and are to be num 
bered among those present at the meeting: John J. McCor- 
mick, president and director, Corona Typewriter Sales 
Company, Chicago; vice president and director; James A. 
Lytle, Corona Typewriter Sales Company, St. Louis; treas- 
urer and director, H. E. Russell, Office Equipment Com- 
pany, Des Moines, Ia.; directors, E. D. Haven, Office Spe 
cialties Sales Company, Milwaukee, Wis.; F. J. Weiss, 
Central Typewriter Exchange, Omaha, Nebr.; and Earle 
Glenn Deane, managing director, Corona Central Division 
\ssociation, St. Louis, Mo. 

One of the most interesting features of the sessions was 
a demonstration of the speed possibilities of the Corona 
typewriter by Miss Birdie Reeve, sixteen years of age, who 
has of late achieved considerable publicity throughout the 
country by her speed and facility in typewriting, following 
a system invented by her father, Thomas B. Reeve of New 
York. On Saturday before the meeting of the Corona 


dealers, Miss Reeve had given a demonstration of the little 




















on the restaurant floor of The Fair at State and 


mat hit 
Adanis streets Here the system whereby she achieved her 
speed as a typist and her remarkable vocabulary, which 1s 


1 


said to enable her to spell correctly more than 64,000 words, 
was explained [his system combines word study with 
typewriter practice, in such a way that one, through various 
grouping of words, determined by prefixes and suffixes, in 


creases the vocabulary and at the same time advances one's 


speed and facility i typing Mr. Reeve states that any one 
may readily learn the system, which instead of employing all 
ten fingers involves the use of only the index and middle 
fingers on each hand. He believes that anyone of normal 
capacity should be able to master the typing system he has 
invented, making him the possessor of a larger vocabulary 


and greatly increasing the speed and facility with which he 
can use the machine 


One of the objects of the Corona Central Division Asso- 


iation is to increase the general use of the typewriter by 
disseminating as widely as possible an understanding of the 
machine as factor in education and also as a writing tool 


whose claims to efficiency cannot be overlooked. Mr. Reeve 
and his daughter were called in to demonstrate what could 
be done with a smail machine by way of rapid and accu 


ping, and was discovered that one of the objects 


of the association is in line with Mr. Reeve’s idea, which is 
to accustom the average man and woman to the daily use of 
the typewriter. One of his aims is to provide a simple 
touch system which any one may master, thereby attaining 


reasonable speed 
. » } ] a “« > } ’ - - ] 
Miss Reeve in her demonstration before the Corona deal 
ers proved herself to be a remarkable typist. She declares 


that she is willing to meet any competitor in a contest of 


speed and accuracy. Her system divides words into tribes, 
of which there are two hundred or more in the English 
language. These tribes are differentiated by the word end- 
ings such as -ation, -itious, -ology, -meter, -graph, -scope, 


etc. She has practiced these endings and many others ove: 
and over alternating with the first two left and the first two 
right fingers, until she is able to write them sub-consciously 

In her demonstrations before the Corona dealers, she took 
dictation from unfamiliar matter directly on the machin 
The dictator took the market page of one of the morning 


papers, and it is stated that she wrote 102 words in one 


minute without an error, and that part of the time she was 
ahead of the dictator On familiar matter she achieved 
it is stated, 164 words with three errors in one minute \ 


stroke test was also given, in which Miss Reeve made 764 
strokes a minute 

Her work was such that the dealers present conceived 
the idea of employing her to demonstrate the machine at 
different points, and arrangements, therefore, have been 
made with Miss Reeve and her father to visit at least a 
dozen cities within the territory covered by the association, 
giving public demonstrations of the machine and the sys- 
tem. 


Addressograph Pacific Coast Managers Meet. 
“How to get the most out of the present prosperity 


wave,” was the keynote of a three day sales conference of 


Addressograph Pacific Coast te rritory managers at the 
Hotel Del Monte, Del Monte, California, February 22-24 

The daily time schedules of the sessions were from 9:30 
a.m. to 10:00 p. n But so enthusiastically did the Address 


ograph Go-Getters enter into the session that each day’s 


meeting lasted until midnight. The sessions were in charge 


ot R. N. Fellows, advertising manager, who went to Cali 


tornia ) the Chicago home office of the Addressograph 
( ompat 
\n interesting program of sales subjects, methods, et¢ 


was planned out several weeks in advance of the meetin 


a 


Each man was given some subject on which his t1 
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and experience had qualified him to speak and was instruct- 
ed to prepare a paper in advance of the meeting. Officials 
of the Addressograph Company state that all the papers 
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A MOMENT OF RELAXATION.—This picture shows the 
conventionites seated on the grounds of the Del Monte. Hotel 
Del Monte Lodge is in the background. 
were excellent, and helped to demonstrate the value of sec- 
tional sales conventions to the sales organization as a 
whole as well as to the company. 









ADDRESSOGRAPH CONVENTION IN SESSION ON VER- 
ANDA OF HOTEL DEL MONTE.—The lure of the California 
sunshine accounts for the outdoor session. L. J. Taylor, a San 
doy gee aceressegrape salesman, is shown reading a paper 
to the assemblage 





The Del Monte Convention was the third of a series of 
three such conferences held over North America during the 
past year. The first was in Atlantic City in September and 











SATURDAY NIGHT DINNER OF THE ADDRESSOGRAPH 
CONVENTION AT THE HOTEL DEL MONTE, CALIFORNIA, 

Left to right, above -.. P. Howell, W. C. Gross, A. Hutch- 
inson, L. J. Taylor, J. F. Nagel, F. W. Thompson, C. B. &. 
Shaw, G. A. Dow, V. C. Cole, B. H. Parks. R. Mack, A. W. 
Williams, S. A. Hixson and W. F. Robertson. Standing: A. G. 
Lothgren and R. N. Fellows 


was attended by all Eastern Addressograph salesmen. The 
second was at St. Louis in January. This meeting was at- 








Ge 
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tended by Addressograph salesmen in the central section of 
North America. 

The prepared papers dealing with better sales methods 
and better service to customers, which the men brought to 
these sectional conclaves, formed the backbone of each 
conference. As was true at Del Monte, the Atlantic City 
and St. Louis sectional conferences proved so intensely in- 
teresting and helpful to those who attended that they re- 
fused to quit on the scheduled hour, but extended the meet- 
ings until midnight. So successful have these sectional 
sales conferences proved that the Addressograph Company 
has decided to make them a permanent feature of their sales 
policy. 





In addition, messages were received from H. C. Osborn, 
president; R. G. A. Phillips, vice-president in charge of pro- 
duction; H. C. Gammeter, chief inventor; E. F. Koenig, 
treasurer; S. H. Mansfield, secretary; A. E. Ashburner, for- 
eign sales manager; E. H. Clarke, manager, collection de 
partment; W. T. Hagelin, manager, mechanical service and 
supply departments; J. C. Toy, assistant sales director; 
O. G. Draper, manager of sales promotion, and a score ot 
divis‘on managers. 

Plenty of pep and enthusiasm kept the party in high 
spirits and personal and official challenges as to future bus- 
iness flew thick and fast. 

The Chicago division is the second largest in the coun- 


DINNER GIVEN BY AMER- 
ICAN MULTIGRAPH SALES 
COMPANY, MARCH 24, 1923, 
AT HOTEL EMERSON, BAL- 
TIMORE, MD.—This dinner was 
given in celebration of the new 
high record set by the Balti- 
more division of the American 
Multigraph Sales Company made 
during February 


NEW ALL TIME RECC 
AMERICAN MULTIGR 


HOTEt 
Cc cu 


EMERSON 


BALTIMORE, HD- 


Two Lively Multigraph Dinners. 

Marking the end of a strenuous struggle between two 
salesmen’s teams, a banquet of the Chicago division office 
of The American Multigraph Sales Company was held at 
the Palmer House, on the evening of March 9. 

A feature of the entertainment was a radio program. 
Many division and home office executives of the company 
sent messages which were relayed through a receiving in- 
strument in the banquet hall. So cleverly was the stunt 
introduced through an address on the wonders of radio 
telephony by Mr. Niehoff of the Westinghouse Electric 
and Manufacturing Company that many of the guests not 
“in the know” were completely taken in and heartily con- 
gratulated the committee on its enterprise in arranging for 
the broadcasting from so many cities. 

The young ladies of the division office read clever verses 
containing take-offs on the various members of the or- 
ganization, while Division Manager Frank M. Boughton, in 
his capacity as toastmaster, kept everything going at top 
speed from start to finish. 

At the speakers’ table were W. C. Dunlap, vice-president 
in charge of sales, and Tim Thrift, advertising manager, 
both from the home office; Edgar A. Russell, former sales 
director; Captain F. W. Bloom of the winning team; R. H. 
Jarrett, general manager of the rebuilt division; and Charles 
Henry Mackintosh, former president of the Associated Ad- 
vertising Clubs of the World. 





try in the number of employes and in the volume of sales. 
Baltimore. 

The Baltimore division of The American Multigraph 
Sales Company set a new high record for itself by the vol- 
ume of sales made during February. As a result, a cele- 
bration banquet was held in the Hotel Emerson on the eve- 
ning of March 24, with the chief jubilatory speaker Adver- 
tising Manager Tim Thrift of the home office in Cleveland. 
Senior Salesman E. C. Palmer was toastmaster, and other 
speakers were two division managers at Baltimore, H. S. 
Sanders, now division manager at New York, and E. C 
Toy, now division manager at Cleveland. Division Man- 
igers G. H. Jackson of Philadelphia and M. H. Tomlinston 
f Richmond were also present to aid in the inspirational 


festivities 

The Baltimore division is especially proud of having in its 
organization the president of the 1923 Hundred Point Club 
of the company, D. D. Miller, who was the first of the 
more than 200 senior salesmen of the company to reach his 
yearly quota in sales. Its division manager, B. B. Silesky, 
is the only division manager to have “made” four Hundred 
Point Clubs as a salesman. 

Many clever stunts were developed by the members of 
the staff as the evening went on, while the organization 
pledged itself to smash the new-made record within a few 
short weeks. 
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Louisville Club Doing Constructive Work. 
Che Louisville (Ky.) Stamp and Stationery Club is re 


I 


ported to be in a flourishing condition and doing much con 
structive work. The members look forward to entertain 
ing the president and the general manager of the National 
Association of Stationers and Manufacturers at an early 
date. The club meets on the second Tuesday of each month 
at dinner, starting promptly at 6:00 o’clock and finishing by 
8:00 or 8:30, giving the members time to attend other 
evening affairs after the meeting 


Bank Equipment Stores Merge. 
Zimmerman Bros. & Company, Reuter’s Architectural 
Bronze Company and Barboro & Company, all of whom are 
well known in the bank supply world, have consolidated to 
and general offices will be located. The building is of Cali 
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organization of Barboro & Company, will be treasurer of 
from the Zimmerman-Reuter-Barboro Corporation of Chi- 
cago. A new building for the corporation has just been 
completed at 4020 Michigan boulevard. Here the factory 
the new corporation which will continue the policy of mer- 
chandising its products through dealers. A large number 
of special representatives will be appointed to cooperate 
with dealers in marketing the company’s specialties. G. T. 
Peterson, O. H. Forrester and A. L. Reinstein, all of whom 
have a wide acquaintance among bank buyers in the central 
states, will be district sales managers under the new organi- 


zation. 


Coast Concern Operates Modern Carbon Plant. 


The Stenno Carbon Paper Manufacturing Company is 
now installed and fully operating in the new plant erected 








Underwood & Underwood Studios, N. Y. 
DISTRICT MANAGERS’ CONFERENCE, : 
EXECUTIVE OFFICES IN NEW YORK, MARCH 26 TO 31, INCLUSIVE.—Left to right, front 


row: IL. G. Julihn, vice-president, Washington, 


ELLIOTT-FISHER COMPANY, HELD AT THE 


D. C.: M. S. Eylar, vice-president, New York; 


P. D. Wagoner, president and general manager, New York; H. A. Foothorap, vice-president, 
Harrisburg, Pa.; E. R. Baines, comptroller, Harrisburg, Pa.; L. W. Koss, district manager, Bos- 
. 


ton, Mass.; C., 
ager, New York, N. ; R. B. Buswell, district 
Second row, standing, left to right: E. W 


S. Duncan, secretary and treasurer, Harrisburg, Pa.; C. H. Reed, district man- 
y . 


manager, Chicago 3 
LaTourette, district manager, San Francisco, 
> 


Cal.; F. L. Benedict, district manager, Philadelphia, Pa.; R. E. Richwine, district manese, 


Cleveland, O.; L E. Lentz, manager, service 
Seely, sales manager, New York, N. Y.; C. I 
R. Strohm, general sales, New York, N. Y 


and supply department, Harrisburg, Pa.; M 
Bolton, district manager, Memphis, Tenn.; C. 
Dean, assistant secretary, Harrisburg, 


Pa.: V. H. Taggart, purchasing agent, Harrisbutfg, Pa 


fornia type architecture with a stucco front, ornamented 
with bronze tablets, lettering and grill work 

E. C. Zimmerman, president of the new _ corporation, 
brought the firm of Zimmerman Bros. & Company to an 


enviable position in the stationery field. Their coin wrap- 
pers and EZ stick mending tape are known to bankers in 
every state. This is the second time the company has out 


grown its business quarters within two years. H. W. Smith, 
who has been in charge of the coin wrapper department is 
secretary of the new consolidation. 

Reuter’s Architectural Bronze Company has a fine repu- 
tation throughout the middle west for distinctive products 
which are widely distributed throughout this region. Her- 
man Reuter, who is vice president of the new corporation, 
has had eightcen years of experience in the bronze business 
and will be in direct charge of bronze production. 

B 


co gilt pens and commercial stationery sold to banks and 


arboro & Company, known as the manufacturers of Bar 


dealers throughout the country, built the organization de- 
signed to furnish everything for banks. Alfred J. Bar- 


boro manager of the wholesale business and the retail sales 


last fall at 740 Sandy boulevard, Portland, Oregon. The 


factory is one of considerable capacity, with everything 
modern by way of construction and machinery for turning 
out carbon papers and typewriter ribbons. 

The manufacture of carbon paper in Portland was begun 
about eleven years ago by F. E. Thompson. About five 
years ago C. K. Bland joined Mr. Thompson in the enter- 
prise. In August, 1921, Mr. Thompson and Mr. Bland in- 
terested H. H. Ward and Allen Jobes in the business, and 
plans were made for the enlargement of the company. 
The death of Mr. Jobes in November, 1921, made it neces- 
sary to change the plans, but in January of the following 
vear Mr. Ward continued the project. The result was the 
organization of a $100,000 company, formed with a view 
to cultivating intensively the trade on the Pacific coast 
ind in the Rocky Mountain region and the foreign trade in 
countries bordering on the Pacific ocean. 

Officers of the Stenno Carbon Paper Manufacturing Com- 
pany are H. H. Ward, president; F. E. Thompson, vice- 
president, and George L. Koehn, secretary, treasurer and 


general manager. 
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Mr. Ruys Returns to Holland. 

J. A. Ruys, of Ruy’s Handelsvereeniging, operating in 
Holland and the Dutch East Indies, has recently returned 
to Holland after a visit to the offices of the various compa- 
nies in this country whom he represents. Among the lines 
this company handles are the Elliott-Fisher bookkeeping 
machine, Corona typewriter, Dalton adding machine, Ad 


dressograph and a number of others. 





J. A. RUYS. 


Mr. Ruys is managing director of his house, which is one 
of the best known office equipment concerns in Europe, 
with branches in Rotterdam, Amsterdam, Utrecht, Gron- 
ingen, Soerabaya and Batavia, the last two cities being in 
the Dutch East Indies. He arrived in the United States 
on March 22, and after staying a few days in New York 
left for Chicago, taking in several other cities en route. 

The company of which Mr. Ruys is the executive head, 
has long been prominent as a successful distributor of office 
machines and equipment made in the United States and at 
the present time holds some of the most valuable accounts 
to be had in this field, representing machines and devices 
which enjoy a world wide prestige. 

An interview with Mr. Ruys and a report of his trip ap- 
peared on page 53 of the April issue of Office Appliances. 


A New Sales Company. 

The Sheppard Sales Company, manufacturers’ agents, 
537 South Dearborn street, Chicago, has recently been or- 
ganized with Frank W. Sheppard as proprietor and general 
manager. The company sells office specialties and it is 
stated it will incorporate in a short time. Mr. Sheppard 
was for ten years secretary-treasurer of the Gohl Preserve 
& Pickle Company. This business was sold last December 
and soon afterward Mr. Sheppard organized the Sheppard 
Sales Company. He is a brother of Charles E. Sheppard 
of the C. E. Sheppard Company of New York, loose leat 
manufacturers; T. M. Sheppard of Chicago, who repre- 
sents Wilson-Jones and Sheppard loose leaf lines, Fred 
Sheppard of New York, connected with the C. E. Shep- 
pard Company ard George Sheppard, a merchandise buyer 
of Chicago 

The Sheppard Sales Company desires to get in touch 
with manufacturers of office specialties on an exclusive 
agency basis for Chicago and vicinity. 

Filing School Has Good Enrollment. 

The Office Equipment Company of Louisville, Ky., is 
conducting a filing school. The class limit of twenty was 
enrolled the first night, with an excess of six, necessitating 
an extra class which was started a week later with an en- 
rollment of fifteen. The classes meet once a week and the 
course is completed in ten lessons 


EXCUSE US, PLEASE! 


Pin Pyramid Cut Misplaced. 

Through an error in make-up on the April issue, a cut 
showing the pyramid pin of the Crescent Brass & Pin Com- 
pany, Detroit, Mich., was misplaced. The error was not 
discovered until after the issue had been mailed 

This pyramid pin cut, with accompanying description, 
appears in a description of Crescent products in our de- 
partment of “New Machines and Devices” of the present 
issue, on pave 38. 


Eau Claire Stationer Has Destructive Fire. 

The retail store and print shop of the Eau Claire Book 
& Stationery Company, Eau Claire, Wis., was seriously 
damaged by fire the morning of April 17. The damage to 
stock and fixtures was estimated at $150,000. Before the 
fire was extinguished, temporary quarters had been secured 
and out-of-town orders were being filled. A temporary re 
tail store has been opened, pending the restoration of the 
company’s building. Surplus stocks were warehoused in 
a building not affected by the fire, so the company was able 
to handle its immediate orders with but little delay. Addi 
tional stocks were ordered immediately to minimize delay 

The fire burned about three hours, destroying the stocks 
on the first floor and in the basement. The heat of the fire 
shattered the large display window and many other panes 
of glass. The printing department was spared serious dam 
age. The company’s records were protected in a vault. 

The Eau Claire Book & Stationery Company was estab 
lished thirty-eight years ago as a bookstore. It was a pio 
neer in Wisconsin to specialize in the school book and sup 
ply business. It is agent for many large manufacturers ot! 
school and office equipment. The text book depository 
business and allied interests have experienced a_ steady 
growth in the twenty years they have been conducted. The 
printing department handles everything from complete 


books to job printing. 


Prominent Australian Visits U. S. 


F. A. Chartres, managing director of Chartres Proprie 
tary, Ltd., Melbourne; Chartres, Ltd., Adelaide; Stott & 
Hoare, Ltd., Sydney, and Stott & Hoare, Ltd. of Brisbane, 
Australia, is traveling across the United States visiting the 
different industrial cities enroute to England to spend a 
brief sojourn with relatives there. This is Mr. Chartres’ 
first trip abroad in nine years. 

The above houses of which Mr. Chartres is the managing 
director have been for many years Remington agents in 
\ustralia, the agency including standard machines, portables 
and bookkeeping machines. They are also general Austral 
ian agents for the Wahl Company’s Eversharp pencils and 
Wahl pens. 

{n addition to being managing director of the companies 
above named, Mr. Chartres is managing director of four 
business schools at Sidney, Brisbane, Melbourne, and Adel 
aide 

Mr. Chartres went to Australia thirty-six years ago from 
London, where he had had employment with a firm that 
held the agency for the Remington in Australia. On arriv 
ing in Australia, it was natural for him to seek employment 
with the Remington concessionaires. The agency was 
‘ventually purchased by Australian interests and Mr. Char 
tres finally became one of the principal owners. The busi 
ness grew rapidly year by year and in order to promote the 
general distribution of machines, it became the policy of 
the companies to open business schools under different 
names in the various centers, and it has finally come about 
that the companies own the buildings in which these schools 
and agencies are housed in the various Australian centers 
They are, therefore, important not only as representatives 
»f manufacturers, but are conspicuous as holders of valuable 


real estate in the cities named 
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[The addition of the Wahl lines, including the pens and 
pencils, had the effect of developing into a wholesale busi 
ness and Mr. Chartres is now in the United States investi 
gating the availability of certain other devices to fit in with 
the ones he already has. 

Mr. Chartres is a man of pleasing personality, keen, alert, 
well read and of much insight. 

The schools, of which he is the managing director, ar 
conducted on a very high plane indeed. Students are en 


rolled for a year. The courses are devoted to business sub 
jects throughout and include preparation for secretarial du- 
ties, stenography, typewriting, bookkeeping, etc. Students 


are oblige d to subscribe to somewhat rigid rules of conduct. 
which are made, however, with a view to obliging them to 
concentrate their energies upon the work in hand. To avoid 
jealousies, girl students are required to wear a certain uni 
form, and certain features of apparel are obligatory on the 
boys as well. The rules for the conduct of students are 
reasonable, but strict, and the class of graduates turned out 
by these schools is remarkable for the high average of 
efficiency attained 

Mr. Chartres, who visited Office Appliances on April 13, 
stated that the vogue of machine bookkeeping is growing 
in Australia. Portable typewriters are becoming increasing- 
ly popular and at the same time the sale of standard typ 
writers is maintaining a good average. General conditions 
in Australia are improving 
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American Commercial Men Pay Brief Visit to 
Athens. 

\ communication from Athens, Greece, dated March 29, 
ind sent by A. Denaxas & Company, Burroughs agents at 
Athens, states that the representatives of the Chamber of 
Commerce of the United States of America on their way 
to the International Conference of Chambers of Commerce 
at Rome, stopped over one day at Athens, having just time 
enough to see some of the antiquities. The American rep- 
resentatives were met aboard ship by a delegation of the 
Chamber of Commerce and Industry of Athens and were 
addressed by Constantine Tsatsos and Artemis Denaxas, 





who, with two other members, accompanied their guests to 
the Acropolis and the museums, 

Following this visit, on March 7, Julius H. Barnes, presi- 
dent of the Chamber of Commerce of the United States, 
wrote to the Hon. W. L. Lowrie, American Consul General 
at Athens, requesting him to convey to Mr. Denaxas, Mr. 
lsatsos and the Athens Chamber of Commerce and Indus- 
try the thanks of the American delegates for the hospitality 
shown and the many helpful courtesies accorded during the 





SOME PHOTOGRAPHS SHOWING INTERIOR VIEWS OF THE SPLENDIDLY EQUIPPED 
PLANT OF THE OLD TOWN RIBBON & CARBON MANUFACTURING COMPANY IN NEW 
YORK.—In the March issue of Office Appliances there appeared a report which mentioned the 
increase in the size of the Old Town Company’s factory and enlargement of their facilities 
largely The photographs were somewhat delayed and did not reach Chicago in time to go 
nto the issue in which the above report appeared We present the photographs herewith in 


the belief that many of the readers of Office 
Views 


Typewriter Man Takes Charge of Department. 

H. B. Gaar, formerly district manager for the Wood 
stock Typewriter Company, has resigned to take charge 
of the typewriter department of the Office Equipment Com- 
pany, local dealers for the Woodstock at Louisville, Ky 
The company is also the authorized agent for the Victor 
Adding Machine Company and is the authorized dealer in 
the Remington portable typewriter. The company is said 
to be the largest dealer in rebuilt and second-hand type 
writers in this section. 

Knock your competitor if you want to wake him up 
The Mimeograph Stencil (A. B. Dick Company). 


Appliances will be interested in these factory 


| 


day’s stop at Athens. The letter also expressed a desire 
on the part of the Chamber of Commerce of the United 
States to serve the commercial interests of Greece in any 
proper way. 

The International Conference of the Chamber of Com- 
merce at Rome terminated the latter part of March. 


New Louisville House. 
[The Commercial Stationery Company is the name of a 
new concern at 138 South Fourth street, Louisville, Ky. 
Manufacturers are requested to send price lists, catalogues, 
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Jefferson City House Celebrates Formal Opening. 

At seven o’clock on Tuesday evening, March 20, The 
Hugh Stephens Printing & Stationery Company of Jeffer- 
son City, Mo., opened the doors of its new retail and whole- 
sale store conducted under the trade name of the Botz Of- 
fice Supply & Stationery Company. 

The large west show window, 12 feet wide by 16 feet 
deep, was arranged to represent a modern office with its 
Klerflax rug, walnut period suite of furniture and accom- 
panying desk appurtenances, set against a background of 
paneled black walnut walls and ceiling. 
tracted much attention during the evening as well as on 
the following days. The smaller east window, 13 feet wide 
by 9 feet deep, contained the agency lines which the com- 
pany carries, including the Corona and L. C. Smith type- 
writers, Sundstrand adding machines and cash registers, 
Y. & E. filing devices, Satellite stands and F. S. Webster 
Company ribbons and carbons. 


This display at- 


is a large hall clock which strikes the quarter hours on 
feet deep inside on the main floor and extending around on 
two sides and across the front show windows and the back 
workrooms is a mezzanine floor with a total length on each 
100 feet. All of the the 
mezzanine floors is of black native Missouri walnut, which 
with light tan walls and tasteful electric light fixtures, pro- 
duces a most harmonious setting. 


side of woodwork on main and 


Visitors were greeted at the door by Otto C. Botz, presi- 
dent and general manager of the company, and William B. 
Malone, treasurer and manager of the retail sales stores. 
Keeping to the left the visitor was conducted past a line 
of counters specially constructed for the store in the same 
the 
finished 


walnut which formed the main feature of trim, 


and noted that the walls were lined with 


black 


walnut 


steel shelving all carrying the merchandise in full sight. 
The 


arrangement is as follows 


store itself is 41 feet 


First 


cathedral chimes. wide by 


comes the counter with 





NEW STORE HUGH STEPH- 
ENS PRINTING & STATION- 
ERY COMPANY, JEFFERSON 


CITY, MO., KNOWN AS THE 
BOTZ OFFICE SUPPLY & 
STATIONERY COMPANY. — 


Pictures were taken during the 
opening of store, when a busi- 
ness show was held. Upper 
left: Art and gift shop side; 
center top: Officers of the com- 
pany including Otto C. Botz, 
president and general manager; 
W. B. Malone, treasurer and 
buyer for stationery depart- 
ment; Frank C. Botz, vice pres- 
ident; A. L. Hawkins, secretary. 
Upper right: Mezzanine floor 
where United Autographic Reg- 
ister Company exhibited. Cen- 
ter left: Exhibit of Klearflax 
rugs, A. B. Dick mimeographs, 
etc., and Cincinnati time record- 
ers on the mezzanine floor. Mid- 
die picture: Front view of build- 
ing. Center right: Sundstrand 
adding machine exhibit mez- 
zanine floor. Bottom left: Yaw- 
man & Erbe exhibit, messanine 
floor. Bottom center: Rear view 
showing basement elevators. 
Bottom right: Exhibit of L. C. 
Smith & Bros. typewriters, mez- 
zanine floor 








Across the wide passageway leading to the floor above, 
occupied by the Jefferson City Lodge of Elks, is a small 
window 8 feet long and 26 inches deep, in which an attrac- 
An 
mental iron marquise extending across the wide sidewalk 
and surrounded by two electric signs bearing the word Botz, 
together with the large vestibule 14 feet wide and 15 feet 
deep, laid with green and white squares of Linotile, leading 


tive line of gift and art novelties was shown. orna- 


to the four doors of plate glass, acted as a funnel when the 
lights were turned on, drawing a steady stream of visitors 
into the store for more than three hours. 

Visitors were admitted through the single west door and 
on entering they beheld what is said to be one of the most 
beautifully arranged retail stationery houses in the United 
States. 
its bins in the lower part, the top consisting of a series of 


Standing against the center post on the main floor 


small shelves on which are arranged the inks, pastes, muci!- 


ages, inkstands, etc. Next is the plate glass showcase in 
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which are to be found the loose leaf outfits and memor 
andum books, a stock of which is carried on the shelves 
in the back. Next is another bin counter with its top ar 
ranged in small compartments to show a general line of 


articles for the office and home. 
rack, three 
dozen each of 126 different kinds and grades of pencils and 


Then comes the pen and 


pencil containing separate compartments for 


penholders, 40 gross of pens and a complete line of pen 


racks, trays, glass moisteners, paper weights and paper 


ase shows 
fol- 
lowed by the all glass notion showcase, which is a fairly 


fastening machines, while the lower part of the c 
a line of cuspidors behind plate glass doors. This is 
complete office supply store in itself, with a sample of each 
This 100 
drawers from one inch to five inches deep and from 8 to 


22 inches long, each with a special glass front and movable 


item in plain view of the customer. case has 


partitions, holding more than 700 different items, each in 


its compartment. the back 


The drawers pull out toward 
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We have, for many years, advocated strongly 
that the Stationers should devote greater atten- 
tion to the sale of Typewriter Ribbons and Carbon 
Papers because if not, this business would ulti- 


NN 





TYOUUANNUULLAAN 





A gentleman enters the store and after a few min- 
utes is approached by a clerk who inquires what is 
wanted. He asks if they handle Typewriter ribbons. 





Whose make do you carry? 


CLERK :—Stooping under the counter to find out, evi- 


= CLERK :—“Believe we do! Please walk this way,” tak- 
= ing customer to a retired part of the store. 

= Customer :—“I want a good Black Record ribbon for 

; E — machine.” 

i = CLERK :—“I guess we have it; what price do you want 
= to pay?” 

. = Customer:—“I want the best you have. By the way! 


AS IT SHOULD BE 

Scene 

The customer walks in; everybody apparently busy. 
The minute he is observed, however, up steps a clerk 


= and says: “I will be with you in a minute, sir!” 
= (CusTOMER :—Pleased with the suggestion, not minding 
the wait. 
In a few minutes the clerk approaches: “What can 
I do for you, sir?” 
CusToMER :—"“I am looking for a good Typewriter 
" ribbon!” 
J] CLERK :—“Well, sir, you have come to the right place; 
: we carry the best line on the market, the cele- 
brated “M & V” line known the country over for 
ad 


its reliability. We have tried out a number of 
makes ourselves and finally selected this one as 
being the most satisfactory on the market; you 
see, we carry a large line of them!” (In this store 
=} the goods are prominently displayed and well 
kept.) What color will have you have, sir; and 

for what machine?” (The customer gives the in- 

formation.) “Now, how many will you have, sir?” 

CusToMER :—“I generally buy only one at a time be- 
cause I have always been a little afraid of their 
drying out!” 

CLerK :—With an intelligent smile on his face; “You 
will find this line quite an exception, they practi- 
cally will not dry out within a space of several 
years; so do you not think it would be a conve- 
nience if you purchased, say, one-half dozen and 





you will then always have them at hand when 
wanted and will, no doubt, save you some val- 
uable time?” 
: CusToMER :—Pleased with the suggestion, decided to 


buy one-half dozen. 


This shows the difference in what can be accomplished 
by having a knowledge of the goods and salesmanship that 
will, in many cases, result in selling considerable more 


We make a “right” line. 


-A nother Stationery 
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mately be diverted to other channels. We are 
citing two cases of salesmanship in the selling of 
Typewriter Ribbons and Carbon Papers which 
may prove beneficial to our dealer friends. 


AN EXAMPLE OF HOW IT IS OFTEN DONE. 


Scene—A Stationery store in a prominent locality. 


dently not knowing the brand of goods handled 
by the house, after a while gets up saying: “I 
see we are carrying principally the Mittag and 
Volger line.” 
A smile of recognition bursts over the customer’s 
face, relieving the tense situation. 

CustoMER :—“Well, if you carry that brand, I will take 
one because I know they are first class in every 
respect.” 

With no further inquiry from the clerk, the money 
is paid over and the customer leaves with the ribbon 
in his pocket. 


and SOMETIMES IS. 
store in a prominent locality. 

CLERK :—“Now, what can I do for you in the line of 
Carbon Paper, because if you are using ribbons, 
you must be using carbons? We have the best 
lines that are made and we carry them in all 
weights. If you tell me how many copies you are 
making and about the character of work you are 
doing, I will be able to recommend a suitable 
grade!—You say you are doing one class of work 
requiring only three copies; then by all means use 
a 7 lb. sheet. We have a very fine grade that is 
guaranteed for durability and density of copy and 
what, no doubt, will be important to you, indelibil- 
ity ; this is the celebrated “M & M” carbon, the old- 
est brand on the market and absolutely guaran- 
teed. In single box lots, it is sold at $4.00 per box. 
If I can induce you to take a little larger quan- 
tity, I can give you the quantity discount.” 

Customer then informs him that he is also doing 
abstract work which requires about ten (10) copies. 

CLERK :—“I have just the very thing you want; the 
celebrated “Mitvol” carbon, also made by Mittag 
& Volger and which will produce ten (10) as per- 
fect copies as you ever saw. Now why not let me 
send you, say, five boxes of each and on which I 
can then give you a discount of 15%, making it 
worth while? This carbon paper really improves 
with age, which is one of the sterling qualities 
of the ‘M & V’ line.” 

CusToMER :—“Well, you can send me ten (10) boxes; I 
will take your advice about this as you seem to 
understand your business. If the goods stand up, 
as you have represented, you will get my business 
in the future.” 


than the purchaser had any idea of buying. Any one buy- 
ing Ribbons should be asked about his Carbon require- 
ments, and vice versa. 


Our popular brands are known everywhere and command the right prices. 


Our advertising conveys the exact truth, as we want your confidence and can get it in no better way. 
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We try to excel in all we produce 


Mittag & Volger, Inc. 


Principal Office and Factory 


BRANCHES: 
EW YORK, 261 Broadway 


Cc VEI 
INNEAPOLIS, 711 McKnight Building 
Cc 


. a Montgomery Street 
KANSAS CITY, 430 Lee Building 
AGENCIES ALL OVER THE WORLD 
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“INVINCIBLE” 


Swing 
- Stand 


‘TYPEWRITER 
: SUPPORT 


A Ciaiall Seller at a Good Profit! 


Here is the strongest swing typewriter 
stand ever designed. Can also be used for 
adding machine, telephone, card indexes, 
books and stenographer taking dictation. 
Swings at any heighth. Kept rigid by 
movement of adjustable leather clutsh. ' 
volving top (15°x20") adjusted by simple 
wing nut. Oak or mahogany finish; black 
japanned iron support. 


$500 


West of Rocky Mountains—$6 
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Write for folder 
discounts and 
terms. 


Retail 
Price 





RUBBER COVERS 


for every type and size machine, manufactured 
in our own plant. Materials and workmanship 
the very best. Your name and address printed 


FREE OF CHARGE 


on orders for one hundred. 





Save Money on Supplies 


Send for price list on Transfers, Sizing, Oil, 
Enamel, Brushes, Pads and Other Supplies. 
Everything for the typewriter. 


22 Conveniently Located 
BRANCH STORES 


Atlanta .....185 Peachtree Arcade 
adn on 6g 60 sett «eked ROR 119 Franklin Street 
hicago..... .3829 Sout rborn > 
Cincinnati. . Re ae eas 148 East 4th Street 
Cleveland. . ak hee ied a eee 34 Euclid Arcade 
Es bed n00k vs seke ihe eke 1723 Champa Street 
Detroit....... ...1253 Griswold St. (Farwell Bldg.) 
ec ctenceceveeaghed 30 South Pennsyl it. 
hs « india: ae s¢ Grand Avenue 

les. ....732 South Spring Street 

ie Second Street 
i tae 6 ; 724 M u Avenue 
a ass iad o5ks eC 308 elfth Street 
Philadelphia. . ..802 Chestnut Street 
ae “i ...630 Penn Avenue 
Ra oc ech s cb odd aes ees cccteuene 807 Pine Street 
ena s eas ocenendh as + ¢seeeees 909 Third Street 
San Francisco . 506 Market Street 
New York... ...821 Broadway 
New York... ..569 Melrose Ave. 
New York... ..20 East 23rd Street 
Newark. ...++-449 Central Ave. 


American Writing Machine Co. 


HOME OFFICE AND FACTORY 


449-455 Central Ave. NEWARK, N. J. 
y, 
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and each has its metal label holder so that the clerk can 
This case is located directly in front 
of two large outside windows, giving light at all times 
At right angles to this line of count- 


identify the contents. 


on the label holders. 
ers and showcases will be placed the printing and engrav- 
ing counter, specially built to harmonize with the balance 
of the fixtures and giving a place for the customer to sit 
down while making Double plate glass 
doors at the rear of this counter lead to a large all glass 
Printing Company, 


his selections. 


room, occupied by the Jefferson City 
another branch of the organization, where the smaller com- 
mercial printing is done. 

In the middle of the room, between the large posts, dur- 
ing the opening night, was placed a completely equipped 
office, consisting of Y. and E. efficiency desk suites in oak, 
and here Charles Botz, Sr., the founder of the original plant, 
greeted visitors, surrounded by a steel counter height sec- 
tien, on which were grouped a number of the many floral 
offerings sent in by friends and neighbors. Other floral 
offerings were to be found on counters and showcases. 

At the rear of the main floor behind a screen of palms 
and ferns, was an excellent orchestra, led by Oscar Muck, 
one of the founders of the Jefferson City Printing Company, 
and a large stockholder in the new concern. In the center, 
at the back, near the foot of the handsome winding stairs, 
A. L. Hawkins, secretary and buyer of printing supplies, 
greeted visitors and directed them up the stairs to the busi- 


ness show on the mezzanine floor. On the landing, to keep 
the crowd moving in the right direction, Joseph C. Botz, 
manager of the Sedalia branch, greeted the guests and 


directed them on their continued way upward. At the head 
of the stairs, Frank C. 


manager, extended greetings to guests and gave them their 


3otz, vice president and general sales 


first introduction to the business show, which took up the 
entire mezzanine floor. 
The Exhibits. 
First came the exhibit of the Hugh Stephens Press, showing 


the artistic work produced by the company in catalogs, college 
annuals, color work, etc., as well as Kraft-Built covers, badges, 
memory books, This exhibit was in charge of Ben F 
Seward and Fred Bassmann, department managers respectively 
of the college annual and catalog departments. 


etc 


The next booth presented an exhibit of sectional bookcases 
for the home and office, followed by the exhibit of the Kirtley 
Self-Indexing blank and loose leaf books, the patent rights of 


which are held by the Hugh Stephens Press, and the practica) 


points of which were explained and shown by Ben F. Reed, 
veteran salesman of the company, and Miss Mabel Melchert 

One of the most interesting exhibits was that of the Wilson- 
Jones Loose Leaf Company, which showed a full line of loose 
leaf devices under the management of Walter L. West, who 
put his usuai energy and pep into the presentation of the line. 

The Cincinnati Time Recorder Company presented an inter- 
esting showing of their time clocks and the new hall clocks, 
in charge of E. R. Lord and O. A. Goetzhain 


The Corona Typewriter Company exhibited the Corona ma- 
chine with Claude L. Curtice in charge. - 

The A. B. Dick Company showed the Mimeograph and Mimeo- 
scope, demonstrating the ease of duplicating letters and draw- 
ings by the use of these machines. W. N. Curry was the oper- 
ator. 


Klerflax rugs were shown by Miss Edna Leach, who explained 


their advantages for the home and office. 

The Sundstrand adding machine exhibit occupied the half- 
way point in the journey around the mezzanine floor This 
exhibit was in charge of F. E. McCarthy and combined the 
Sundstrand adding machine and the Sundstrand cash register, 
as well as the Marchant calculating machine, the performance 
of which interested many visitors. 

Next to the Sundstrand booth was a special exhibit by the 
jotz Company, showing electric gift appliances Here Mrs. 
Otto C. Botz and Mrs. William B. Malone presented visitors 
with memorandum books stamped with the new State of Mis- 


souri capitol. More than 2,000 of these books were distributed 


on the opening night. 
From here there was a short walk which gave the visitor an 
opportunity of viewing the crowd below before he arrived at 


the display of the Yawman & Erbe Manufacturing Company, 
whose wood files and systems were demonstrated by Miss Freda 
Schroeder, while the steel files. safes and counter heights were 
demonstrated hy R. A. Furlong 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and Typewriter Ribbons 
**The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 



















































































































































































188 Third Avenue 
BROOKLYN cstaTIoN £2) N. Y., U.S.A. 
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emington Quiet | 





Other Important Items of the 
Remington Typewriter Line 


Improved Remington No. 10— 


the Standard Correspondence’ Machine. , 
Highly satisfactory under all conditions 
where quiet is not a prime’ consideration. ; 


Improved Remington No. 11— 


with Key Set Decimal Tabulator. For 
form, tabular and statistical work of every 
description. 


Remington Accounting Machine— 


with vertical and cross adding mechan- 
ism. For billing, statement writing and 
bookkeeping in all its branches. 


Remington Portable— 


with standard keyboard. The universal 
typewriter for individual or personal use. 


Paragon Ribbons and 
Paragon and Red Seal Carbon Papers— 


manufactured by us. The standard line 
of typewriter supplies. 


The Remington Typewriter Line is complete 
in every field and complete for every purpose 














To the hard-driven executive who hates clatter 
and yearns for office quiet, the new No. 12 Rem- 
ington brings peace. 


To the operator who has much work to do, 
and prides herself on its quality, this new Rem- 
ington is a friend, ally and helper. 


Not quiet alone, but quiet plus the “natural 
touch’’, and every other up-to-the-minute idea 
in typewriter construction, are all embodied in 
this latest Remington product. 


The Remington Quiet 12 speaks only in a 
whisper, but will be heard around the world. 


Remington Typewriter Company 
374 Broadway, New York + Branches Everywhere 
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At this point Joseph P. Nacy, one of the directors of the 
company and manager of the new store preper, met the visitors 


and directed them on their way. 


First on the last lap of the journey was the booth of the 
Uarco Business Systems, in charge of Louis Ebert, St. Louis 
district agent. 

“Elsie Smith’’ was also among those present, sponsored by the 
L. C. Smith Typewriter Company, demonstrated by Miss Georgie 
Hampton, who emphasized the quietness of the operation of this 
machine 

The Ediphone Company exhibited their interesting dictating 
and transcribing machines, operated by A. E. Hylton, Jr., and 
Miss Lou Evans 

The Burroughs Adding Machine Company showed the new 
‘ioon-Hopkins billing machine in charge of J. L. Walker, while 
the Burroughs bank posting machine and the Burroughs com- 
mercial posting machine were demonstrated by Louis J. Grady 
and C. O. Sims, respectively. 

Belknap addressing machines were demonstrated by V, E 
Bauer of the Mason Office Device Company of St. Louis 

The Postage Meter machine excited much interest among the 
crowds. This device was demonstrated by Harry J. Maher and 
. F. O’Brien 

This completed the business show proper and, after 
making the rounds, the visitor was greeted at the foot of 
the stairs by August C. Weigel, one of the directors of the 


ompany and manager of the Jefferson City Printing Com 
pany, who showed the way to the art and gift shop sec 
tion, which extended aiong the entire east side of the store 


In this section, specially built a.l glass cases are set at right 
ingles to the wall and give a fine showing of the different 
gift items. These cases are foilowed by another line of 
steel wail shelves, in front of which are showcases where 
candles and papeteries are shown, at which counter was 
one of the regular salesmen or saleswomen, who explained 
the workings of each department. These people included: 
David Roberts, Charles T. Clark, Cecil Case, Joseph Kniest, 
Arthur Hackmann, Lloyd Gaspar and the Misses Myrtle 
Swallow, Martha Malone and Nonette Nacy. 

Goodnights were said at the east door by Charles W. 
Royce, head of the wholesale stock room and shipping de- 
partment. 


1 
i 


ts and 


Che business show continued for the next two nig] 
days and throughout all this time the store was thronged. 
On the evening of the second day the visitors began to 
arrive for the opening of the District Conference of Rotary 
Clubs The orchestra was again present and special sou 
blem 


venir memorandum books, bearing the Rotary En 
of the 14th district, were given to all rotarians. More than 
700 of these books were given out during the evening. The 
new store is in the exact center of the retail district and is 
opposite the headquarters of the rotarians, who literally 
took possession Che Missouri State Legislature was aiso 
still in session and its members attended at various times 
during the opening. 

On Wednesday night the store was closed at 9:30 and all 
exhibitors, together with a number of additional young 
ladies and the orchestra, adjourned to the home of Otto C. 
Botz, where the large Rathskellar was the scene of a merry 
party. 

The basement of the new building is entirely above 
ground and is 41 feet wide and 100 feet long. It is occu- 
pied by the wholesale stock room, shipping room, picture 
frame department and typewriter repair department. Be- 
low is a sub-basement, also above ground, where the heat- 
ing plant, coal bin, receiving department, storage rooms, 
etc., are located. The new. building is being used as a 
community center, the Elks having placed their lodge room 
at the disposal, not only of the ladies for a rest room, but 
tor tourists passing through. It will also be used as a 
meeting place of small conventions, particulary those of a 
business nature. 

A barren field doesn’t dampen the ardor of a scratching 
hen.—Burroughs Bulletin. 








PROMINENT, PRO- 
GRESSIVE EURO- 
PEAN COMPANY, 
HAVING ALREADY 
IMPORTANT SOLE 
AGENCIES FOR THE 
CONTINENT AND 
GREAT BRITAIN, 
WISHES TO COME 
INTO CONNECTION 
WITH FIRST CLASS 
MANUFACTURERS OF 
OFFICE MACHINES 
OR APPLIANCES, 
DESIRING TO BE 
REPRESENTED IN 
EUROPE. MANAGER 
WILL BE IN THE 
U. S. BETWEEN 
ABOUT APRIL 25TH 
AND MAY 15th. AP- 
PLY B-104, OFFICE 
APPLIANCES, 1701 
PERSHING SQUARE 
BLDG. NEW YORK 
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No. 42014 


CONRADES 
ARE REAL HEADLINERS 


There is an air of refinement, character and 
good judgment unconsciously implied by 
a Conrades furniture display—an endur- 
ing sales argument that has a genuine 
value appeal. Thus are Conrades Chairs 
accorded the position of headliners. 

The'[Conrades catalog No. 022 describes and 


illustrates all models. It tells of several special 
parts of our service. Shall we send you a copy? 


CONRADES MFG. CO. 


Makers of “‘Better Built’’ Models 
Second and Tyler Sts. St. Louis, Mo. 


We Exhibit Our Line at 1319 Building, Chicago, III., 
and at 1718 Washington Ave., St. Louis. 
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MEETINGS AND DINNERS 











New York Stationers Hold Annual Meeting. 

The Stationers’ Association of New York held their an- 
nual meeting on Monday evening, April 16, at the Drug & 
Chemical Club, 100 William street, New York City 

In the absence of President Charles D. Brewer, Vice 
President William E. Ward presided. William C. Siegert 
read the secretary’s annual report and J. I. Kilbourn 
sented the treasurer’s annual report, both of which 


pre- 
were 


approved. H.A. Farnell gave the report of the nominating 
committee. 
The following directors were elected for a period of 


three years: J. I. Kilbourn, E. H. Tower, Jr., C. Hershey 
Austin N. Hanau, W. C. Whittemore. H. A 


was elected for one year to fill the unexpired term of John 


Lent, Farnell 
Meyers, who resigned. 

Vice President Ward 
cision in the Mennen case and its interpretation in the Na 
tional Association News by Mortimer W. Byers, third vice 
president of the New York Stationers’ Association 

A letter from William G. Whittemore 
asked the co-operation of all the membership in the twenty 


called attention to the recent de 


was read, which 
fifth anniversary of greater New York, which is to be held 
this month. 

“Eddie” Monday i1 


June, the eighteenth, the regular annual jollification and 


Gash announced that on the third 
good time would be held in the Drug & Chemical Club as 
in former years. Mr. Gash promised as pleasant an eve 
ning for all who attend as in the past. 

Following the business meeting, an interesting and in 
structive talk was given by Robert P. Jonas of the Oxford 
Filing Supply Company, ae 


cussed the development of filing from the earlier days, stat 


3rooklyn, Mr. Jonas dis 
ing that in 1890 the first vertical file system was inaugurated 
He stated that vertical filing can be divided into five main 
classes, namely, alphabetical, chronological, geographical, 
subject and numeral. He discussed these different divisions 
at length, concluding his remarks with some hints in rela 
tion to the three main items in the filing supply line, namely, 


cards, folders and guides. 


A pleasant innovation was introduced when Harry Arm 
strong, song leader, entertained the guests with several 
selections. Mr. Armstrong also led the diners in several 


sone?es. 


Stationers’ & Publishers’ Board of Trade Dines. 


the 
and Publishers’ Board of Trade of New 


\n event of interest to members of the Stationers’ 


York was the forty 
eighth anniversary dinner, held at the Hotel Pennsylvania 
New York, on March 24 

The Board of Trade was organized in 1875, 
officered by Edward E. Huber of the Eberhard 
ganization, as president; John E. Gavin, 


and is now 
Faber or 
first vice presi 
dent; Nelson H. Stewart, second vice president; Gordor 
Cameron, secretary-treasurer, and Morris Popper, counsel 
Its board of trustees consists of other men 
the stationery industry of New York. 

The dinner arrangements were in charge of W. C. 
as chairman, assisted by H. C. Bainbridge, Jr., J. R 
age, C, A. Burkhardt, W. H. Webster, W 
and A. W. Williams. 


The features of entertainment were lively and interesting 


prominent 1 


Hort 
} Brund 
G. Whittemore 


The chief entertainment event of the evening was by La 
Veaux, who is known as the wizard of the piano accordion 
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typewriters are in use 
“They Speed the World's Business 


UNDERWOOD TYPEWRITER CO.INC... UNDERWOOD BLDG NY 
BRANCHES IN ALL PRINCIPAL CITIES 
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Sell your trade the protection of this excellent line: Heavily framed and 
insulated, yet light in weight—a wide range of sizes and interior units 
provide for compact safekeeping of any size or variety of records. Note 
how the doors fold back against the side walls, out of the way. Heat and 
shock tests conducted by the Underwriters Laboratories have entitled thes« 
safes to the class “B” label. 

The Canton Line includes steel filing equipment for every busine 


wonderful possibilities for the aggressive dealer. Let us send you our proposition. 











anton Art Metal Co. 


CANTON, OHIO 
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CANTON FILING SAFES 


Mobile Preserving 
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W. Clark Morrell was the tenor and acquitted himself with 
William G. Eisenhauer was the 


11 


satisfaction to all present. 
song leader His orchestra supplied the instrumental 


There was a good attendance. President Huber’s plac« 


vas taken by J. E. Gavin, first vice president, who welcomed 


he uests Mr 


Huber has been in California for the last 
two months for his health. 

There was dancing during the dinner and afterward. All 
the guests were presented with a pencil combination by the 


~ OT | be rhard Faber 


Philadelphia Office Appliance Managers Meet. 


Some interesting luncheon meetings have been held of 
late the Office Appliance Managers’ Association of Phil 
idelphia. The speaker of March 29 was H. A. Piper, sys 
tems expert of the DuPont Company, Wilmington, Del. 
‘ach member brought a guest or two, and there was quite 
1 large meeting 


E. J. Cattell, field director of the convention bureau of 
the Chamber of Commerce and official booster for the city 
of Philadelphia, told some entertaining stories on April 5 

Preceding the alinual meeting and election of officers on 
May 2, the association will hold a golf tournament at St. 
David's golf club, with a dinner and general celebration at 
6:30 P. M 


Illinois Booksellers Meet. 


The eighth annual convention of the Illinois Booksellers 


\ssociation commenced its first session on 
| 
i 


& Stationers 
May 1 and will finish on May 2. The meeting was held 
in Champaign, Illinois. The convention was largely at 
tended. One of the features was a display of merchandis¢ 
; publishers, jobbers and wholesalers 
Among the speakers were Charles L. Mitchell, president 


of the National Association of Stationers and Manufactur 


by manufacturers, 


ers; Miss Marion Humble, executive secretary of the Year 
Round Booksellers Plan; Fred Russell, instructor of com 


+} 


nerce at the University of Illinois, and others. 


Baltimore Office Appliance Managers Meet. 
On March 22 the Baltimore Office Appliances Managers’ 
Md., held a meeting and another 


1 
Line 


Association of Baltimore, 
\pril 19. The talks at these meetings are along the 
irganization 

| associatiol 


reports progress. 


News of Montreal Association Doings. 


weekly luncheon meetings held by the Stationers’ 
\ssociation of Montreal every Wednesday at 1:00 P. M 
held the same day and hour at the National Club 

longer at Freeman's hotel, which the stationers had 

ve on account of building operations. Visiting sta- 

rs from every part of the world are heartily welcomed 
Thomas V. Bell, president of the Stationers’ Association 
of Montreal, as district committeeman of United Typothetae 
\merica, spent the period from April 11 to 16, inclusive, 


+ 


Chica », attending the semi-annual executive meeting of 


Bowling League of Montreal recently 
most enjoyable and successful season. 
Che championship of the league was won by the Charles 
F. Dawson, Ltd.., 

game over the Thomas V. Bell, Ltd. and Joseph Fortier, 


factory team by the close margin of on 


Ltd., teams, who were tied for second place. Each mem 


er of the winning team was presented with a silver medal 
and a silver cup 
he civic government of Montreal a while ago rejected 


the daylight saving plan. Petitions asking for adoption of 


Ae 8 baa 
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The Goes Diploma Blanks 


An excellent assortment of blank lithographed 
Diploma designs, appropriate for Public and 
Parochial, Common and High Schools, Colleges 
and Universities; so arranged that they can 
easily and effectively be overprinted from type 
with the required special copy. 


Go to Goes for 


The Goes Printers’ Helps 


also include both Lithographed 
and Steel Engraved Blanks for 


Bonds 
Membership Certificates 


Stock Certificates 
Interim Certific ates 
also 
The Goes Art Advertising 


Blotters 
Calendar Cards 


Calendar Pictures 
Mailing Cards 


and 
The Goes Greeting Cards 


Lithographed Calendar Pads 


A written request for samples and additional 
information will bring a prompt answer, 


OE 


Goes Lithographing Company 
49 West 61st Street, Chicago 
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SPEED! 


Envelope (or form to be 

printed) is placed where Pree 

arrow points. By simply ial = so Hand, Foot or 
pulling operating handle, all Motor Machines 
Automatic Ejector ejects As Low As 
addressed form into box .. 4 $3750 
at right. Increases ad- : 6 & Cali 


dressing speed about 30%! 





National 

Cash Register’s 
1,000,000 List 
Addressograph 





Allent 
Atlan 
Balt i: 
e ° Birmi 
Registered in U. S. A. Beste 
and Foreign Countries — 


Chica 


TRADE MARK 


PRINTS FROM TYPE 


903 W. Van Buren St., Chicago Factories: Chicago, Brooklyn, London 
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‘“Out of His Last 400 Dollars 


Describing the early struggles of the National Cash Register, Samuel Crowther, in April 
SYSTEM explains: ‘So firmly did John H. Patterson believe in direct advertising that 
when he could barely meet his tiny payroll— 


“He Paid *250 for Circulars & Postage 


out of his last $400. Then from his 10 salesmen he secured the names of 5,000 
likely cash register prospects. He thought if he hammered continuously, the pros- 
pective purchaser would get around to thinking there was something in the argument. 


“Response Convinced Mr. Patterson 


—that he was on the right track. And he kept up this intensive method of mail 
education for nearly 20 years”—(until today the Addressograph mailing list of 
“The N.C.R.” totals over 1,000,000 address plates of cash register prospects.) 


What Better Proof Could You Ask 


—that the Addressograph method of getting business will win for you as it has for The 
National Cash Register Company. 


Which of the 12 Addressograph Models shall we send you for FREE trial? (Priced as 
low as $37.50 at Chicago.) Delays pay no dividends—so mail the coupon now! 









Automatic Feed 
Addressograph 
at N. C. R. 


ss 


Phone —Wire or Write Our Nearest Office 
for FREE Trial! No Obligation! 


General Offices: 903 W. Van Buren St., Chicag Factories: Chicago Brooklyn London 
Albany Cincinnati Grand Rapids Newark San Antonio 
Allentown Cleveland Houston New Orleans San Francisco 
Atlanta Dallas Indianapolis New York Seattle 
Balt imore es Omaha Spokane 
aie Denver Kansas City “agape ; 
Birmingham Des Mo; I rte Peoria St. Louis 
Boston ope eauate a Philadelphia St. Paul 
Buffalo Detroit Memphis Pittsburgh Syracuse 
Butte Duluth Milwaukee Portland Toledo 
Chicago Evansville Minneapolis Salt Lake City Washington VA 
Canada: 60 West Front Street, TORONTO—Vancouver—Montreal—Winnipeg—London 4 
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17 Black— 
3 Copying Degrees 


The name, the famous 
trade-mark, the superb 
unmatched QUALITY of VENUS 
Pencils are known in every quarter 
of the civilized globe. There is 
but one BEST in pencils and every 


VENUS Pencil user knows it. 
A VENUS Pencil purchaser 


never goes back to an inferior 
brand. He becomes a steady 





quality buyer a constant customer. 


VENUS Pencils mean profits 
and prestige too. 


American Lead Pencil Co. 
220 Fifth Avenue, New York 


and London, England 








ASK US ABOUT OUR NEW 
VENUS EVERPOINTED LINE 

Retail price from 
$1.00 up to $50.00 
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the plan followed, but were unavailing, although it is said 
there was a preponderance in favor of it. Realizing that tl 
civic government would not adopt the daylight saving pla 
manufacturers, wholesalers and retailers took matters int 
their own hands and are about to put the plan into eff 
independently of official action. At a regular meeting of tl 
Stationers’ Association of Montreal, the organization unat 
mously agreed to co-operate with the other lines of busines 


and operate under the daylight saving plan 


Twice the city council vetoed the daylight saving propos 


tion, but early last month the daylight saving associati 
held a meeting in the Board of Trade Council Chamb 
and decided to put summer time into voluntary effect either 
on April 29 or May 13. Nearly a thousand firms ga 
adherence by petition to the summer time proposal. Th 


firms will be asked to sign an agreement, making tha 
operative from Monday, April 30 or Monday, May 14, 
may be deemed advisable. It is expected that practical 
every firm in the city will adopt daylight saving despi 


+ 


the veto of the proposition by the city government. 


New York Stamp Makers Plan Toronto Trip. 

At the monthly meeting of District No. 2 of the Int 
national Stamp Manufacturers’ Association, held at N« 
York, plans were made looking toward a good atte 
ance of members from that body at the national cor 
tion, which will be held at Toronto. 


Peoria Stationers Hold Regular Meetings. 

Word comes from the Peoria Stationers’ Associatio1 
Peoria, Ill., that it is expected to start regular meet 
again in the very near future. 

Capital District Stationers Change Place of Meeting. 

The Capital District Stationers and Manufacturers A 
sociation of Albany, N. Y., will hold its May meeting 
the Park restaurant, State and Eagle streets, Albany 

At the meeting held on Tuesday, April 17, at the Hat 
ton Hotel, there were eighteen stationers and two manui 
turers’ representatives present. The president of th 
ciation, Kenneth Gallien, presided. 

The speaker of the day was A. W. Williams of 
hard Faber, who presented an interesting educational 
on the making and selling of lead pencils. Letters 
received from The Carter’s Ink Company, advising the 
sociation of the national drive week for inks, adhesives a1 
carbons; from the Wilson-Jones Loose Leaf Compar 
congratulating the association on its endeavors during | 
leaf week and advising of another loose leaf week in Ni 
vember; from Charles L. Mitchell thanking the associ 
for notices and bulletins. Receipt of the Asian Stationers’ 
directory from Bombay, India, was announced 

Thomas McCrum of A. L. Salomon Company, N 
York, was made an active member and the following 
made associate members: Harold Harbinger of the Was! 
ington Gift Shop, Albany, N. Y.; O. F. C. Giddy oft 
J. C. Blair Bank Book Company, and George O. M 
the L. E. Waterman Company. 

Samples and prices of the proposed emblems were su 
mitted and the committee was authorized to proceed 
their production. Each member will receive one for a n¢ 
inal sum and electrotypes will be made and sent to met 
bers for use on their business stationery 

With regard to loose leaf week, it was reported that 
full page advertisement was used by the Albany d 
on two days during the week in the local morning papet 
and each member presented a loose leaf window dis 
during the entire week. 

The committee on publicity reported that the newspapers 


are carrying notices and reports of all meetings of the 


sociation. Each member is using the slogan, “member o! - 
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Isn’t this your 
Opinion, too? 


T has been said—and wisely so—that a quiet 
portable typewriter would greatly increase the 
present use of typewriters in the home and else- 


where. 


The Noiseless Portable is proving this state 
ment beyond all question of doubt! Folks who 
condemned the noisy rattle of ordinary portables, 
now welcome the swift, silent writing of The Noise- 


less Portable as ideal for the home. 


It stands to reason that they would. The Noise- 
‘ess Portable is like The Standard Noiseless in every 
respect except weight and outside dimensions. It 
combines the speed, beautiful work, standard writ 
ing and durability that have made The Noiseless 
recognized as the greatest typewriter development 
of all times! 


There is a wonderful opportunity for all who 
sell The Noiseless Portable in the receptive market 
for Quiet. This includes folks who are now tired 
of noise—and folks who have long wanted the con- 





venience of a portable, but couldn’t stand the 
-acket ! Awarded in recogni- 
racket: tion of the invention 

and perfection of the 


Doesn’t it strike you that the man who sells first commercially suc- 
dil we . ¢ cessful Noiseless 
he Noiseless Portable today, has the best oppor- Typewriter. 


tunity in the industry to build a growing, paying 
business? If it does—write us for full details. 
You're the kind of man we want! 


THE NOISELESS TYPEWRITER COMPANY 
253 Broadway, New York Works: Middletown, Conn. 


London Office: 
The Noiseless Typewriter Company 
Outer Temple—222-225 Strand, W. C. 2, London, England 


The NOISELESS 


PORTABLE 


Your Junior partner 


THERE IS ONLY ONE NOISELESS TYPEWRITER—IT IS CALLED “‘THE NOISELESS’’— Made by 


THE NOISELESS TYPEWRITER COMPANY 
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Recognized from Coast to Coast 


‘PROFIT AND GOOD WILL 


FOR THE STATIONER IN 


BICCO FILING SUPPLIES 





Complete Line of Filing Supplies 


Cards 
Card Guides 
Folders 
Vertical Guides 
Filing Systems 


The Dependable Kind 


Descriptive Price List on Request 








I 
J 


Boston Index Card Company 
113-115 Purchase Street 


Boston JZ, , \ 
i Massachusetts VA # 


‘ \ 
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S000 
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he Capital District Stationers and Manufacturers Associa 
tion” in all newspaper and other advertising and news of 
he association is now being published in four national trade 
papers—National Association News, Office Appliances, 


Modern Stationer and Book Seller, and Geyer’s Stationer. 
vas recommended that a committee be appointed to 
vo over the constitution and by-laws and make any revi 
sions that may be necessary. The following committee 
was accordingly appointed: Wa!ter De Rouville, Hudson 
Valley Paper Company, and William Morgan of the O. S 
Pullman Company 
Before the meeting adjourned, A. W. Williams of the 
house of Eberhard Faber, the speaker of the evening, was 


inimously elected to honorary membership 


Ditto Men Building Country Club Membership. 


G. H. Abbott, vice president and general manager of 
Ditto, Inc, and Stanley H. Twist, advertising manager, are 
active in the Minocqua Lakes Golf and Country Club of 
Minocqua, Wis. Mr. Abbott is vice president and a direc 
tor: Mr. Twist is assistant secretary and a director Che 
club membership is being built up in the Chicago district. 
Members have access to the club’s golf course and the 
lodge. Minocqua is in the heart of excellent fishing terri 
tory, and has attained great popularity among Chicago 
folk who understand the “call of the wild.” 


Riverside Wins Burroughs Directors’ Cup. 

The Riverside agency of the Burroughs Adding Machine 
Company, San Francisco, Calif., won the 1922 directors’ 
‘up contest. Frank Shearer, the manager, gets custody of 
the trophy for the present year. His organization made a 
total of 902 points out of a possible 1,000. Long Beach 
made 891 points, Santa Barbara 837 points and Los Angeles 
793 points. 


Developing Personality Through the Telephone. 

The Blodgett Press of St. Paul, Minn., has recently got- 
ten out a tiny hand book entitled, “Your Telephone, The 
Voice of Your Business.””’ This book was written by Mrs. 
Pauline Dunstan Belden. It brings out vividly the im- 
portance of the spoken word. The booklet gives certain 
suggestions lcoking to the acquirement of a good tele- 
phone personality, and toward making the telephone an 
efficient instrument for the expression of personality. It 
is pointed out that every business organization has a per- 
sonality as distinct as that of an individual. This person- 
ality is expressed in its telephone contact through the girl 
at the switchboard, who herself must reflect the personality 
of the concern. 

Chapter two has to do with the need of tact. Chapter 
three, telephone salesmanship; chapter four, telephone 
ethics; chapter five, training the house operator; chapter 
six, efficiency; chapter seven, and last, telephone technique. 

[his book can be read in an hour and will well repay 


perusal 


Ribbon and Carbon Firm Moves. 


The Crescent Ribbon & Carbon Company of Seattle, 
Wash., which has been established in the Leary building 
for the last seven years, has removed to 708 Third avenue. 
Officers of the firm are R. O. Smith and W. B. Brown, 
formerly of Brown & Hulen. The company specializes in 
carbons and typewriter ribbons of the Crescent brand. 
The move to newer, larger quarters on a street location 
was made necessary by the firm’s rapidly increasing busi- 
ness, states Mr. Brown. 





ya 


Send Us Your 


Platens 


To Be Re-covered 


We use only the best grade of rubber. 
Our unusual facilities, long expe- 
rience and specially constructed heavy 
grinders insure accurate work, cor- 
rect diameters, no running out and a 
smooth surface free from ridges and 
blemishes. 


24 Hour 


Service 

from these 22 con- 
veniently located 
Branch Stores 


ATLANTA 
135 Peachtree Arcade 
BOSTON 
119 Franklin Street 
CHICAGO 
329 South Dearborn St. 
CINCINNATI 
148 East 4th Street 
CLEVELAND 
34 Euclid Arcade 
DENVER 
1723 Champa Street 


DETROIT 
1253 Griswold Street, 
(Farwell Bidg.) 
INDIANAPOLIS 
30 So. Pennsylvania St. 
KANSAS CITY 
905 Grand Avenue 
LOS ANGELES 
732 South Spring Street 
MILWAUKEE 
127 Second Street 
MINNEAPOLIS 
124 Marquette Avenue 
OAKLAND, CALIF. 
308 Twelfth Street 


PHILADELPHIA 
802 Chestnut Street 


PITTSBURGH 
630 Penn Avenue 


ST. LOUIS 
807 Pine Street 


SAN DIEGO 
909 Third Street 


SAN FRANCISCO 
506 Market Street 


NEW YORK 
321 Broadway 


20 East 23rd Street 
569 Melrose Avenue 
NEWARK 
449 Central Ave. 


Send us your next lot and save 
TIME, ANNOYANCE and 
TRANSPORTATION 


American Writing Machine Co. 


HOME OFFICE AND FACTORY 
449-455 Central Ave. NEWARK, N. J. 
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SECRETARY 


“The Supreme Typewriter Desk” 


The Imperial “Secretary” 
and provides a greater 
accurate stenographi« 


desk 


When closed 
keeping work 
when closed, 


more convenient 
efficient, 
other typewriter 


is 
for 
any 


when open 
opportunity 
work than 


speedy, 


book 
which 


ideal desk for clerical 
the only typewriter desk, 
has an unbroken writing surface across 
its entire top and which, when open, utilizes the bottom 
of this same writing as a rest for material re 
quiring. copying, or reference, as well as receptacles for 
stationery, et« 


Note 


it 


is 


It 


an Or 


is 


space 


the holder and stationery compartment 


ATTRACT ATTENTION TO YOUR STORE 


Imperial Secretary Desk in your 
your display floor will attract 
bring in prospective buyers 


copy 


window and samples 
attention to your store 


An 
on 
and 
other 
watch 


the 
and 


show 
etc 


Imperial 
your 


Demonstrate the Secretary, 
Desks for executives, clerks 
of office equipment grow. 


Only One of One Hundred 
Similar Imperial Styles 


sales 





There is an Imperial Desk, table 
and chair for every office use 

four grades to choose from—a 
model and price to suit every 
customer 

If you have not a copy of our 
general catalog No 21-S write 
for it. 


Send for 
Special Folder| 


describing the 
Secretary Desk.! 


IMPERIAL 
DESK 
COMPANY 


EVANSVILLE, 
INDIANA 





Closes Hat 


broken Wrrt: 
oe 





Birmingham Association Men Active. 
Readers of Office Appliances are well acquainted with the 


fact that the city of Birmingham, Ala., h remarkably 


a> a 
active business equipment association, whose membershiy 
includes practically all the leading office appliance factory 
representatives and stationery houses in the city of Birn 
ingham., 

The successful business show recently held there unde: 
the auspices of the association is now a matter of histor 
and it is stated that next year, on account of the succes 
of this year’s show, it is going to be difficult t nd ¢« 
ters large enough to take care of all who desire to n 
exhibits 

he secretary-treasurer of the association, E. R. Smit 
manager of the Dictaphone Sales Corporation's Birmi 
ham ofhce, states that it has been the habit of the member 
of the association to keep the membership c ittes 
formed as to the visits of executives to Birmingham fro 
their home offices in order that these gentlemen may b« 
persuaded to speak at the meetings of the association. T] 
members regard themselves as fortunate in that to some 
extent the visits of these executives have fallen on the day 
on which the association has its semi-monthly meetings 
Recently the organization had the privilege stening 1 
W. B. Stewart, assistant sales manager of the Royal Typ: 
writer Company, who gave a rousing talk on business co 


ditions throughout the country. He then sprang a surpris 


by announcing that the new manager for the Royal oft 

in Birmingham would be Alex. Patterson, who, until the 
time of this announcement, had been connected with tl 
Dewberry & Montgomery Stationery Company Othe 


typewriter men were emphatic in their approval of Mr 
Stewart’s choice. The cordial action of the other typ: 
writer managers proved that the association is achieving the 
things for which it was formed. 

Mr. Smith notes a growing sentiment among office equi] 
ment managers to the effect that office equipment mat 
agers’ associations should help other cities to establish like 
organizations. There are already a number of very activ: 
ofhice equipment managers’ associations and it is felt tl 
if these associations and others to be formed could orga 
ize themselves into one national body in the same relati 
that the Chamber of Commerce of the United States bears 
to the individual chambers of commerce, the results woul 


be of advantage to the industry. Insofar as office appliance 


managers’ associations are concerned, the field is not now 


covered by a national organization, for while there is ai 
Office Appliance Manufacturers’ Association and a Nationa 
Association of Stationers and Manufacturers, the 


the 


re 18 aS yet 


nothing which consolidates branch off 


the 


personne 
I 


field and welds their into a col 


purposes mon optle 

The association invites correspond nce with a1 y asso 
tion or club of office equipment managers now formed 
offers any assistance in its power in helping other cities t 
form suitable organizations. 

‘In our two years of existence,’ says Mr. Smitl ( 
have learned how to avoid or eliminate those conditi 
which tend to destroy solidarity of purpose among t 
various representatives and have reached a surprising 


gree of clean competition that gives up no pa 
nestness to sell one’s own particular pt 


it on a high and manly plane.” 


Durbin Represents “Uhl Steel” at Chicago. 





B. F. Durbin has opened an office at Room 1007, 538 
South Dearborn street, Chicago, Ill., re presenting The J 
ledo Metal Furniture Company. Mr. Durbin had re 
sented the Dennison Manufacturing Company at Philade 
phia and Cleveland before undertaking his present work. 
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: Remington Portable 


ip is the universal machine for personal writing. 
Bk It has every quality demanded by the indi- 
vidual user. 


ma Compact—fits in a case only four inches high. 
we Convenient—can be used anywhere; on your 
lap, if you wish. 


Complete—with STANDARD KEYBOARD and 


, , ‘ Sold by 2,500 deal- 
yet other “big machine” conveniences. 


ers and Remington 
1 it branches everywhere 


ect It also resembles the big machine in efficiency, 
av for don’t forget it’s a Remington—with every 
merit for which Remingtons are famous. 











Take any user’s advice and buy a Remington 


ot Portable. 


eal Easy payment terms, if desired 


Remington Typewriter Company 
374 Broadway, New York—Branches Everywhere 


1 ' A good typewriter deserves a good ribbon. 
_ Use Paragon Ribbons on Remington Port- 
pre able Typewriters. Made and sold by us. 
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ls Now Ready 


OULD you doubt for a moment the quick popu- 
larity and resulting sales of the new Terrell line 


of Steel Storage Cabinets and Wardrobes 





among your trade when each of the six sizes is as 
attractive and well made as the finest office furniture ; 
designed and constructed to be just the thing that 
has been so long wanted in every office? 


No detail has been overlooked to make these cabi- 
nets fully meet any of the requirements for which 
they are intended—competition and criticism is wiped 
out in this setting of a new standard in design, finish 
and hardware. The doors are doubly re-enforced with 
channel frame at the edge and pan in the center, mak- 
ing them proof against buckle or weave. The shelves 
are adjustable and engage in supports that require 


no bolts. 





Quality is obvious in every detail combined with mani- 
fest strength and rigidity. 


- sw A COMPLETE LINE — SIX SIZES — PROMPT SHIPMENTS 





TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS, MICHIGAN 
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The finest in design, finish and hardware, at lowest prices 
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Important Changes in New York Loose Leaf House. 

It is announced that the Silberman Company, 157 Wil- 
liam street, New York, N. Y., have incorporated their bus- 
iness under the corporate name of the Silberman Company, 
Inc. J. Silberman is president and J. T. Jemison, well 
known in the loose leaf industry for a score of years, has 
purchased an interest in the business and has become vice 
president. It is stated that he will be active in the com- 
pany henceforth. 

The Silberman Company has been established for about 
twelve years, during which time it has confined its efforts 
largely to work in the metropolitan district. Under the 
new dispensation, however, they will branch out into na- 
tional distribution without delay. 

[The experience of Mr. Silberman during the last twenty 
years in the manufacture of loose leaf and that of Mr. 


Jemison covering approximately the same number of years 





J. T. JEMISON. 


in the executive and sales ends of the business, constitute 
a fortunate combination, which it is expected will operat 
to the advantage of the company in increasing the distri 
bution of their products and in service to the field at large. 

The business of this company has always been conducted 
ith the trade only, and there will be no change in policy 
\s rapidly as possible, suitable representatives will be put 
on the road, covering the different parts of the country. 


Che complete line includes ledgers of the sectiona 


] post, 
lock, center lock and top lock type; solid post binders, 


comprehensive line of machine bookkeeping equipment, 


ncluding indexes and sheets, and a complete stock of metal 
parts of the various products for the requirements of the 
bookbinder 

The factory is located in a modern building and the 
equipment is up to date. Machine shop as well as bindery 


quipment are such as to offer every facility for prompt 


s¢ rvice 

Mr. Jemison brings to the Silberman Company an equip 

ent which will enable him to handle dealer problems re 
garding stock and service to the entire satisfaction of cus 
tomers 

\ new catalogue of the company’s line is in process of 
production This will include prices and discounts on 
ound goods, with a special price list on metal parts. 


J. E. Bailey Visits Chicago. 


|. I. Bailey, secretary and director of sales, the North 


estern Paper Goods Company, St. Paul, Minn., was a 
Chicago visitor April 19-20. 
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KARPEN 


KARPE! 
Construction 


FURNITURE 


CHICAGO 
 MEREER AR CITY - NEW YORK / 


eeael QUALITY 


The tremendous demand for Karpen 
chairs today is the result of forty 
years of intensive endeavor to pro- 
duce the best. This reputation we 
trace to the greater and more effi- 
cient service that is rendered by a 
chair of high quality. Hence, great- 
er quality is the forerunner of a 
more complete service. 









There are many special features 
concerning the Karpen Chairs that 
are very interesting. Will you tell 
us in what particular line you are 


interested? 


S. KARPEN & BROS. 


CHICAGO NEW YORK 
MICHIGAN CITY 
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Gemmill Recovers from Illness. 









E. H. Gemmill, who was connected with the office equiy 
ment field for a number of years and is now with the La 

a Salle Extension University, department of higher account 
ancy, traveling out of the Pittsburgh office, is recovering 

from a seven-weeks’ illness, spent in the hospital. M1: 

Gemmill underwent an operation, brought about by an i 
fection of the neck, caused by a carbuncle. He states that 

he has been out of the hospit il now tor about a month, a! 

LEDGER OUTFITS as soon as he regains his strength, he is going to Atlant 

City, to remain until September 1. 
AT POPULAR PRICES Mr. Gemmill’s friends will rejoice to knovy 

the road to recovery, and will rather envy t Os 

pect of spending a summer along the boardwalk 1 on the 


sands of the eastern shore 


$5.50 to $15.00 










Young Typewriter Company Moves Plant. 
And The Young Typewriter Company, formerly at 25 West 
Lake street, Chicago, has moved its factory, warehouse and 
wholesale department to 652-54 West Randol; street 
be ] The company has 6,500 square feet of floor sp equipped 
Exceptiona with the latest machinery to facilitate product and to 


produce high grade work 





V ] A city branch has been opened at 165 Nort Dearbort 

a ues street, around the corner from the former Lake street store 
\ good display window permits of attracti t trad 
The new city sales room has been fitted in walnut, the wall 
cases and display counters having a capacity) t 20 
machines. The display counters have shelves below, witl 
glass doors. The top is fitted for demo type 
writers. Each case has a capacity of twelve machines. 1 
wall cases have been provided with a wide shelf for « 


venience in showing machines 


Crocker Chair Company Piinaia pl Address. 






On or about May 1 the Crocker Chair Co of SI 
° “c ’9 ° bovgan, Wis., will change its address 1338 M } ’ 
Diamond °*X’’—The Leader of the Line ah EF 
Made in a variety of grades and sizes Uhe company has factories at Sheboygan, a a 
Antigo and Elton, Wis., and warehouses in Cl go, Minne 





Keyless (Automatic) and Screw-operated 
styles. 






al polis and Oakland 






Cutten, Hammond Manager at Philadelphia. 





Che Hammond Type writer ( orporation has ippol ted 
E. B. Cutten manager of the Philadelphia brancl 08 

; ‘ 9 phi 
(Note the South Eleventh street. Mr. Cutten has been a member of 
Enormous the Hammond organization several years, serving as sales 
man in sub-branch offices at Milwaukee, Wis., Minneapolis, 






Expansion ) 
P Minn., and Indianapolis, Ind 







Stauder Engraving Company — Plant. 



















When you sell your customer a Super- The Stauder Engraving Company, whi has operated at 
Expansion Ledger you give him re- 231 North Wells street, Chicago, IIL, for many years, is 
markable value according to all stand- completing a —- . 4130 ft avenu The struc 
ture is two stories high, of modern cons d cost 
ards—plus $40.00 
200 PER CENT American Opens i in Denver. 
EXPANSION The American Writing Machine Comp ny has adde« 
more Office to its list of branches. This time t new store 
is at 1723 Champa street, Denver, Colo. This new store is 
Build for the future -Feature distinc- in charge of E. A. Turner, a man well known in typewrit 
tive devices of merit made by circles on the Pacific Coast. The location is excellent, the 
store and equipment attractive and the stock large and 
s complete. 
Stationers Loose Leaf Co. This new store is sure to be welcomed by the many 
friends and customers of the company, as it will serve the 


New York Milwaukee Chicago 





typewriter dealers in this territory, thereby eliminating 





many delays and much expense. 
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MULTIPLICAND] 
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HE MONROE is “Figure Insurance”. It 

provides a Positive Proof of the accuracy of 
every calculation. For example, in multiplica- 
tion the keyboard shows the amount multiplied, 
the multiplier appears in the upper dials and 
in the lower dials is the Proven Answer. 


The three factors, in large distinct figures, 
prove the work, safeguarding against errors 
and loss of time. 


That is why the Monroe operator is able to 
say: I know my answer is correct’’. 

The service offered by the Monroe line of 
figuring machines is worthy of your investiga- 
tion. The coupon will put you in touch with 
the Monroe man for your territory. He will be 
glad to help you to arrive at the most econom- 
ical method of handling your figure-work and 
the machine best suited to your needs. 


The Visible Proof 
safeguards Your 
Figure-work 


Monroe Automatic—Marks a new era in 
mechanical Calculating and Adding. A port- 
able, electrically-operated machine for use 
either on desk or stand. 


To Add or Multiply, simply touch the Plus 
(+) Bar. To Subtract or Divide, simply touch 
the Minus (—) Bar. The Proven Answers 
automatically appear with split-second speed. 


Monroe Standard Model— Every feature 
of the Standard Monroe is conducive to speed 
with absolute accuracy. A forward turn of 
the crank to add or multiply; a backward turn 
to subtract or divide. 


Special Models to fit individual require- 
ments—British Currency Model, Fraction 
Models, etc., on which all ordinary calculations 
may also be performed. 





Adds 
Subtracts 


a 
an 
—— 





Monroe Calculating Machine Company, 
Woolworth Building, New York, N.Y. 


check item desired 


Without cost or obligation 


[] We will be pleased to have suggestions on how 
our figure-work may be handled at lower cost 


[] Send information on New Monroe Automatic 
Firm Name 


Addre S38 





Individua 


Multiplies 
Divides 


The 20-Place 
Automatic Model 





[. Arrange for demonstration of: 
{| Automatic Model 
[] Fraction Models 


[] Standard Model 
[|] Special Models 
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— the World War, as great progress 
has been made in perfecting labor saving 
machinery as in any line of endeavor.~ 
Among typewriters, the Royal embodies the 
most recent developments & improvements. 
It offers you distinct, practical benefits of 
which you should take advantage.~ 


_ _ 6 NA iA SA Bh tl 
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ROYAL TYPEWRITER COMPANY Inc. 


Royal Typewriter manning. 5364-366 Broadway, New York 
Branches and gencies the World Over 


Chief European Office: 75A Queen Victoria Street London,E.C 
Principal Canadian Office: 36, Notre Dame St, West, Montreal,P.Q 


“Compare the ‘Work’ 


UY, 





Trade Mark 


TYPEWRITERS 
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Playlets Will Advance Foreign Trade Knowledge. 


Concrete Principles of Foreign Trade Technique by Dia- 
logue and Pantomime. 

Office Appliances acknowledges indebtedness to the “Ad- 
vertising Club News” and James S. Martin of the Reming 
ton Typewriter Company for the following information 
concerning the Foreign Trade Convention to be held at 
New Orleans May 2, 3 and 4: 

“What is heard is often forgotten—what is seen is more 
often remembered. To enable those in attendance at the 
New Orleans Foreign Trade convention to see a concrete 
application of correct foreign trade technique, two demon- 
strating playlets have been arranged 

“The first playlet will present contrasting methods of 
handling Latin-American credits. Act I shows an inexpert 
‘redit manager and an incompetent salesman trying to ap 
ply American credit methods to a dignified and sensitive 
foreign buyer. The result is disastrous to the American 
exporter. Act II will show how an intelligent credit man 
aided by a capable foreign salesman would have handled 
a similarly ticklish situation and have gotten the order 

“L. R. Browne, credit manager International Western 
Electric Company, will take the dual role of the credit 
manager. H. G. Brock, National Bank of Commerce, will 
be the sensitive foreign buyer, and B. B. Tregoe, National 
Association of Credit Men, will impersonate the salesman 

‘The second demonstration will deal with the problems 
in the field of Latin-American finance. The playlet will 
show Bruce Baird, Hibernia Bank and Trust Company of 
New Orleans, acting as the watchful and_ well-informed 
banker. He will be approached by various clients—each 
with some ticklish problem—the solution for which will be 
forcibly impressed upon the audience by the dialogue be 
tween the actors. 

“The group session on export advertising at the conven 
tion promises to be extremely interesting and James S. 
Martin, who is chairman of the Advertising Committee, an- 
nounces speakers of distinction and authority in foreign 
trade. They are G. Grenville Hunter, publicity manager, 
International General Electric Company, Schenectady, on 
“Current Practice and Procedure in American Export Sales 
Promotion,” and James D. Mooney, president, General 
Motors Export Company, on general advertising conditions 
and circumstances in the foreign field leading up to the 
theme of international advertising. 

“The annual conventions of the National Foreign Trade 
Council are different from most conventions. To them 
come foreign traders from all parts of the Western Hemis- 
sphere to compare their experiences and thresh out their 
problems. There is nothing perfunctory about these re- 
unions. They are serious, earnest round-table gatherings 
of men whose money and reputations are involved in the 
business of foreign trade. 

“Both export and import trade are subjected to thorough- 
going discussion and study, and that not from one or two 
angles only, but from the several distinct points of view 
of transmission and entry of goods, finance and credit, new 
markets, and the reduction of selling costs by the use of 
carefully planned advertising and dealer sales promotion.” 


Hush-A-Phone Opens Chicago Office. 


The Hush-A-Phone Corporation of 1182 Broadway, New 
York, has opened a branch office in the Lytton building, 14 
East Jackson boulevard, Chicago, in charge of Gerald L. 
Reasor, who has been identified with the Hush-A-Phone 
since it was first shown at the New York Business Show 
in October, 1921 





Ashes- - All Except the 
CARY SAFE 


Among the smoldering embers and the charred ruins 
of the store of Luukinen and Harrison, of Astoria, Oregon, 
remained a Cary Safe—the only-article which withstood 
the withering heat. And alfhough-everything else was 
burned to ashes, the contents of the safe.were unharmed. 
Here’s what the Mayor of the City of Astoria recently 
wrote about how Cary Safe withstood the terrific fire: 

¥ 
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THE CITY OF ASTORIA, OREGON 


Pebruary $, 1923. 


To “EQN «I? MAY CONG; 
This is te certify that 1 bave examined the 
records containing the reports ef Safes that were used af the 





time of the ¢ in Asteria, Jecember Oth, 1922, and I find 


trom said re 





thet 10 discloses the fect that all of 

the Cary Safee brought through Gheir contents intact. 
Because of the wonderful showing cade by the 

Cary Safes many of the merchants ef Astorte have purchased 


thie maxe of cafe. 
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Such performance is a regular Cary service when the 
test comes. But fire resistance is only one of the quali- 
ties you want in the safe you buy. Theft protection is 
just as important. Here the Cary Safe protects with a 
super lock mechanism. It is automatic in its action. Its 
resistance increases when an attempt is made to force 
the spindle through. Thieves are baffled when they meet 
a Cary Safe. 

And along with its ability to protect from fire and 
thieves a safe must be convenient. It must have adequate 
space to accommodate business records and other valuable 
papers. The Cary Safe is convenient. The space has 
been used to best advantage to meet your needs. 

For nearly fifty years the Cary Safe Company has been 
building quality safes—the kind which successfully meet 
the tests of emergencies. 

If you need a safe, order a Cary. It will be “true to its 
trust” for you. Write today for our latest and compre- 
hensive catalog “Buying Protection.” 


Cary Safe Company 
wm Dept. O-17 Buffalo, N. Y. 


Cabinets ‘‘Growing Great Since Seventy-eight.”’ 
Deposit Cable address, ‘‘Carysafe’’ all codes. 


Boxes 





CARY SAF ES “The |S. he Investment” 
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‘The Ace Of 
The Industry 


Steelcase Filing Equipment is quality 
equipment—the ace of the industry. 
It sells readily to a quality market. 
It carries dealer prestige wherever it 
goes, and profits that measure up to 
its quality standard. 




















—found where business succeeds 


There is a real profit story in the 
Steelcase line —a story that a grow- 
ing number of keen dealers appreci- 
ate. Let us suggest that you write 
for it. No obligation imposed—but 
a profit possibility exposed. 


Metal Office Furniture Co. 


GRAND RAPIDS, MICH. 
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Fifteen Years Ago. 


Things That Interested Readers of 
Office Appliances in May, 1908. 


The lead article discussed the “Abuse of tl Trial Pr 
ilege,” from the viewpoint of the distributor 
chinery. 

“Financial Depression and the Sale of O Devices 
indicated the possibilities opened up for tl salesmat 


of labor-saving machinery when rett 


staffs is undertaken in slack times. 

Getting past buffers who protect executives against 
trusion was the topic of “The Art of Gaining Admissio1 
he first Pittsburgh business show, held April 25-Ma 
was one of mutual profit to visitors and the exhibitors 
\ feature article indicated that the position of the 
writer salesman in England was not regard 

it is in the United States. 

Mrs. Margaret Duffy was shown as a ty] riter sa 
woman at Madras, India. 

Mark Twain was pointed out as the first A 
to use the typewriter in producing his tributions 
the press. 

A study of the tendency of various lines t entral 
in a given district was covered in “Localization of O 
tices.” 

Rulings on the admissibility of carbon copies 
evidence were reported from the states %t Minnesota 
Pennsylvania and Virginia. 

Harry D. Snyder, advertising manager for the Will 
Mann Company, Philadelphia, wrote “The Interchang 
able Leaf Ledger.” 

In “The Elimination of Leaders,” R. P. Andrews 
of the fallacy of low pricing to attract trade that mig 
be induced to buy other merchandise priced at a livil 
profit. 

“Why 1,000 Sheets to the Ream” was an articl 
carries interest to this day, in the light liscus 
ginning on page 24 of Office Appliances for April 2 

No Change After Marriage. 

“And your friend really married his typist low do they 
get on?” 

“Oh, same as ever When he dictates to r, she takes 
him down.”—Tractor and Gas Engine Re 

Much Needed Article. 

“What would be an appropriate press g 
stenographer, Jim?” 

“If she’s anything like mine I would 1 
Ing book.” Boston 7 ranscript 

So Accommodating! 

“Take a chair.” said the affable young 
itor entered. 

“I’m going to take chairs, desks and ever g 
the visitor, who was from the instalment office furnisher 


Chicago Herald and Examiner 
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7 “The ideal typewriter _ os 








7 : ”? 
: for a Private Secretary 
Ot 
| HE Private Secretary of For the steady day in and day 
ne the future will not be tied out pounding of office work, 
to a heavy, cumbersome office no tvpewriter in the world will 
lan typewriter. stand up better than Corona. 
io¢ 
- Corona will do all her work, do There are many cases where 
‘les it as fast and as neatly as any Coronas have been in use for 
ing big machine, and with far years without requiring a 
7 ereater convenience. single repair or adjustment. 
be 
5. The New Corona, which you may see at Corona 
stores everywhere, has four new features which will 
appeal to stenographers—the automatic ribbon re- 
ad verse, the high speed line spacer and carriage return, 
kes the extra wide (10-inch) carriage, and the standard 4 r 


portable keyboard with right and left shift keys. In Your Office 
A Here are a few of the 
people who should be 


Corona supplied with Coronas: 

my Ribbon Private Secretaries 
: Executives 
: * Ss oom Ae aang 








rona Salesmen 
Corona Pigeon The Personal Writing Machine Sooktumat 
you want best REG. U.S. PAT. OFF Se cs ‘a 
have the new Built by . ‘ erks : 
” that “For Cor. CORONA TYPEWRITER CO., Inc. ee 
si son the box 116 MAIN ST. GROTON, N. Y. 
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The Acco Steno Book Holder 


The Acco Steno Book Holder has passed the experimental 
stage and is selling bigger than ever. Why? Because it 
increases the efficiency of stenographers by furnishing a 


PAGE MARK which automatically opens book at 


next writing place—no time is lost “hunting” it; a 











7 STAND or easel for the rapid and easy reading of 
nnn > ’ notes; a 
=> _ fi come 
SS WRITING SURFACE firm, flat and smooth for writ- 
7 > rp & ing without a table or desk; and a 
f+ ~ 

a ’ Be Ps 
“y ee rs COVER to protect note book at all times. 
intnvtinnind For All Standard Size Note Books: 


— a No. 45 for books 4 to 4% by 9 in. 

cntieg No. 50 for books 414 to 47% by 9 in. 
ae artn No. 55 for books 53% to 514 by 9 in. 
ies No. 60 for books 534 to 6 by 9 in. 
— No. 65 for books 534 to 6 by 12 in. 


Prices and discounts on request. 


Acco Clamps 


Acco Clamps are outselling all other clamps of 
similar style. 













They are 100% correct in principle and construc- 
tion—there is real pleasure in using them. It 
is the only clamp that gives full gripping power 
at maximum opening. 


Three sizes meet all requirements. Special in- 
troductory proposition for dealers upon request. 


SS 


THE AMERIC 


Beebe Ave. and William St., Long Island City, N. Y., U. S. A. 


Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 
454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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How To Take All the Waste Out 
of Your Filing Department 


We have prepared an instructive paper on this subject. It will appeal strongly to 
every Office Manager and Business Executive, and will be sent FREE to those 
requesting it officially. 


Same number and Kind of papers 
filed in each of these cases 











“How To Take All the Waste Out of Your Filing Department,” tells you HOW 
in three thousand words. It is neatly bound in an ACCO Folder, which will be 


found useful after it has served its purpose of demonstration. 


Remember it is free to Office Managers and Business Executives. Write your re- 
quest on your official letter head and mail to us today. No obligations. 





Beebe Ave. and William z png Island City, N. Y., U.S. A. 








Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 
454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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Merchandise 
That Cannot 
Disappoint— 
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\Ve must learn by experience. [ut we can 
learn much from the experience of others 
and thus avoid many of the common er- 
rors of business. One lesson stands out 
of the composite experience of past and 
present merchant princes—‘*The customer 
he pleased.” 





ENVELOPES 


Never disappoint dealer or consumer. They pos- 
sess remarkable durability, pleasing appearance 
and practical forms for all filing, mailing and 
carrying purposes. 


Test and judge FIBERSTOK. Let ussend 
youa selected number of FREE SAMPLES 
with price list and a special selling plan. 





National Fiberstok Envelope Co. 
429-447 Moyer Street PHILADELPHIA 
21 Park Row, New York 
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Buchan-White Loose Leaf Company Organized. 


[The Buchan-White Loose Leaf Company has been or 
ganized at St. Louis to take over the assets and liabilities 


of the Dawson Manufacturing Company. The _ executives 





of the new company have had successful business expe 


i 
rience in the loose leaf line. H. G. Buchan, the president, 
was formerly vice president and general manager of the 
suchan-Murphy Company, New York, N. Y. He went to 


sows with the rercnizaionnvews vino, Ber shire “T'ype- 
writer papers are 

profitableto those 

who sell them. 


Because they are 
profitableto those 
who use them. 





H. G. BUCHAN. W. F. FLYNN 


ness capabilities prior to and during the trying months dur 
ing which the reorganization has been in process. W. F 
Flynn, the secretary, has been engaged in loose leaf lines 
the past twenty years, the last seven as assistant, and later 


is general sales manager of the Wilson-Jones Loose Leaf 
Company, Chicago, II. . 

The Buchan-White Loose Leaf Company plans distribut erkshi f 
ing its products through trade channels exclusively Data re 
are being compiled for an illustrated descriptive catalogue e 
covering a complete line of binders, sheets and indices. p ers 
These will be offered to the trade at current list prices and p 


the usual trade discounts. 
Addressing Machine Corporation Takes U. S. fo1 
British Machine. 


Word has recently come that the Addressing Machine 
Corporation of America, 392 Broadway, New York City, E C g Pik C 
have the manufacturing and selling rights, including patents, aton, rane 1Ke oO. 
etc., for the United States on the new line of Roneo address- 
ing machines. 
Sponsors for Correctness 
R. J. Ludlow, Jr., is sales manager of the company. He 


' : : in Correspondence 
has been in the office appliance industry for eleven years, 


having been connected with the A. B. Dick Company as 


manager of their St. Louis office for four years. He was 225 Fifth Avenue, New York 
a captain of infantry in the thirty-fifth division during the Pittsfield. Mass 

. . . , ° 
war. He later became connected with C. D. Reimer Com- 


pany, Houston, Tex., representing the Elliott Addressing 
Machine Company and A. B. Dick Company. Mr. Ludlow 


later purchased Mr. Reimer’s interest and operated the bus- BRANCHES: 

mess nder Ss own é - 922 € Ci >to Ne “ork, 

sr under age = Pe ag : ( pedis . } 9 BOSTON. MASS. PHILADELPHIA, PA. 

< ng over 1¢ CW OTK 1lV represe Z on or - ‘ 2 - 

Bir “a Pasi on a cotee MY 633 Washington St. 1024 Filbert St. 

1 « oO many, KOC OUCH, 26 . 

Che Roneo addressing machine uses stencil cards, one CHICAGO, ILL. SAN FRANCISCO, CAL. 

363-371 West Erie St. 770 Mission St. 


model being designed to take a stencil on which two names 


may be placed. his device embodies several important TORONTO, CANADA 
features, one of which is silent operation. 


In all, there are three models, a hand model, an electric 

. : . s RVICE STATIONS: 

model and a smaller hand machine, selling at a low price. os 
In addition, the Addressing Machine Corporation car- DENVER MINNEAPOLIS SEATTLE 

ao : ” , DALLAS KANSAS CITY LOS ANGELES 

ries a line of stencil cabinets and stencils ATLANTA CLEVELAND 
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GET THE FACTS 


WRITE TODAY FOR 
DETAILED  INFOR- 
MATION CONCERN- 
ING THE PRODUCTS 
WE MANUFACTURE 
IN THIS FACTORY— 


LUI 


Since 807 
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School and Commercial 





Display Boxes 
For School Rulers 


=e 

Striped Wood File SS 
Boards 
Clip and Arch 
Card Index Boxes 
Letter Trays = J 
Desk Files 
Ledger Arm Rests | 
Meter Sticks 
Yardsticks 
Pencil Boxes 
Blotter Rulers 
Toys 

Bow & Arrow 


Cricket or Noisemaker 
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AMERICAN MFG. CONCERN 
(Fa leoner, N.Y. 


NEW YORK 200 FIFTH AVENUE 
CHICAGO 115 SOUTH DEARBORN ST. 
BOSTON 170 SUMMER ST. 
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BERT M MORRIS CO.,SAN FRANCISCO 


Established 
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Gleason Now Assistant Sales Manager. 

C. E. Gleason of San Francisco was the man selected for 
the position of assistant sales manager of branch offices 
by the American Writing Machine Company to help put 
over the recently inaugurated expansion program 

With the exception of the time spent in the army, Mr 
Gleason has been with the company continuously since 
1912, first as salesman out of Kansas City, San Diego and 
Los Angeles offices, then as manager of the Pittsburgh 
store, from which position he was compelled to resign on 
account of ill health. Since 1919 Mr. Gleason has been 





C. E. GLEASON. 


manager of the San Francisco office where he has made a1 
enviable sales record. 

Mr. Gleason arrived at the home office February 12 a1 
on the evening of the thirteenth when returning to his 
hotel slipped on the ice and suffered a Potts fracture of his 
left leg, which, his physician states, is the worst he has 
ever seen. This accident has hampered, to a certain extent 
Mr. Gleason’s activities, but in a short time he expects to 
be as active as ever. 

[t speaks well for Mr. Gleason's popularity in San Fran 
cisco to say that at the time of his departure from that city 
all the typewriter dealers got together and gave a dinner 
in his honor at which time they presented him with a very 
beautiful traveling bag as a token of their esteem 


McDonald Ledger Company Moves. 

lhe McDonald Ledger & Loose Leaf Company, former] 
at 628-702 Federal street, Chicago, Ill.. has moved to 1809 
Summerdale avenue. The company has erected a nev 
building, planned for its work. It is situated on the Nort} 
Side, in an expanding industrial district, which affords good 
working conditions and excellent housing for employes. I: 
the new plant the company has increased space and new 
machinery, enabling it to enhance efficiency without sac 
cing quality. 


Gottlieb Heads Carrib Sales and Advertsing. 

It is announced that Murray Gottlieb is now vice-presi 
dent in charge of sales and advertising for the Carrib Man 
ufacturing Company of Rochester, N. Y. Mr. Gottlieb 
brings to the Carrib organization an experience of seven 
teen years in merchandising. 

Mr. Gottlieb is a young man of pleasing personality and 
keen judgment 
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C-271 
er. 4 Brass 
70%” high 
Mahogany. 


in 


1 
ep 


nd 








A full sized costum- 
Hooks, 


Oak and 











C-272 
A lighter weight 
Costumer, 4 Brass 
Hooks, 69%” high 
Oak and Imitation 
Mahogany. 


C-273 
Costumer for 
light use, 4 Cop- 
per Hooks, 64” 
high. Oak and 
Imitation Ma- 
hogany. 





° ENDURE’ te 


PRODUCTS 


SPECIALS FOR SPRING 


POPULARLY PRICED 


UT these on your floor and 

watch them disappear! We will 
move thousands this Spring. There 
are profits in them for you—and 
there is splendid value for your 
customers, that’s more important. 
Globe-Wernicke stands for “Built 
to Endure.” Well made! Well 
finished! Designed for good, faith- 
ful service. And always popu- 
larly priced—which means a wide, 
profitable market. 


Home Office 


Club 


She Globe Wernicke Co, 


Department O. A. 4 CINCINNATI 
Makers of Sectional Bookcases, Filing Cabinets in Wood and Steel, Office 


Furniture, Steel Safes, Stationers’ Supplies, Filing Cabinet 
Supplies and Disc Record Cabinets 


Write Now About Special Prices and Delivery 





Telephone 
‘able 
8-202 
Practical, 
perfectly con- 
structed, with 
shelf for 
book. Top, 
20”x16”", Two 
other sizes 
Oak and Imi- 
tation Ma- 
hogany. 


Typewriter Table 
T-232 


Inexpensive, well made, with drawer and 
slide Top, 33”%x18”". Oak and Imita- 
tion Mahogany. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Dates of Special Drives. 

The following dates for special drives are announced by 
the National Association of Stationers and Manufacturers, 
through Ralph S. Bauer, chairman of the committee on co 
operative advertising and sales drives, National Association 
of Stationers and Manufacturers: 

May 7 to 12, inclusive, wedding and social stationery and 
engraving. 

June 25 to 30, inclusive, going away goods, picnic sets 


and all vacation goods. 
August 27 to September 1, inclusive, pencils, pens and 


A second week's show with changes 1 


school supplies. 


window displays is desirable. 
October & to 13, greeting cards, first public 
| 


showing of all the lines of holiday greeting cards and cal 


inclusive, 


endars 

November 5 to 10, inclusive, loose leaf goods and me 
chanical bookkeeping devices. 

December 26 to January 5, inclusive, diaries, blank books 
calendar pads and stands, general office supplies, transfer 
cases and filing devices. 

The drives which have already passed are wedding and 
social stationery and engraving, March 5 to 10, inclusive 
loose leaf goods and machine bookkeeping devices, April 
9 to 14, inclusive, and inks, adhesives, inked 


ribbons and typewrite1 April 23 to 28, inclusive 


carbon papers, 


supplies, 


Mr. Garvin Makes Valuable Report. 


In the April issue of the National Association News is a 


report of an extended trip made by Charles P. Garvi 


chairman of the national promotion committee of the Na 
tional Association of Stationers and Manufacturers Chis 
trip covered several important cities and the report of it is 
stationet 


of such character that it should be read by every 


at all interested in association work. Office Appliances pr¢ 


sents a digest of the report herewith. 

Mr. Garvin left Boston on February 24, conferring on the 
following day with W. E. Stockett, Jr., 
at Washington, D. C. 
In Atlanta on the twenty-eighth 
Ivan Allen, visited all the sta 


an enjoyable 


sub-chairman of the 
promotion committee He promised 
cooperation in his district. 
Mr. Garvin, accompanied by 
tionery stores and in the evening, following 
dinner, addressed the largest meeting of stationers the At 
Mr. Garvin says that there is a 
Atlanta, 
Association. At 


lanta Club has ever held. 
stationers in who art 
National 


Birmingham a meeting was held at the store of Roberts & 


live, up-to-date bunch of 


“ager to cooperate with the 


Son. J. E. Maura of this firm is sub-chairma Birming 


ham. This was a good meeting where Mr. Garvin met 
many live business men Birmingham is a one hundred 
per cent association town. 

At New Orleans the Stationers Club had issued invita 
tions to all of the stationers to attend a dinner Here again 


Mr. Garvin had the privilege of addressing a rt 
men. A 


been given in a previous issue. 


live, energetic lot of report of this meeting has 


Following the New Orleans meeting, Mr. Garvin went 
to San Antonio, where he interviewed the sub-chairman, L 
B. Clegg, called on the various stationers and_ received 
their assurances of support for the National Associatio1 
At Waco he called on the trade and enlisted their support 


Dallas, Sam Hargreaves of the 


Sain Hargreaves Printing & Stationery Company 


in association work. \t 


went with 


the chairman from store to store, interviewing the different 
stationers. Much interest was manitested Dalla hic] 
is a growing city of metropolitan proportions 

l’'rom Dallas Mr. Garvin went to Kansas ( ere Mr 
Tavlor was appointed as the new sub-chairman and pro1 
ises were obtained from the stationers that they would 
put their shoulders to the wheel and see that the town is 
made a one hundred per cent propositio1 

In St. Louis, Chairman Garvin msult Williat 
Schmiederer, sub-chairman for that city By error the 
meeting had been arranged for the tollowing Monday 
stead of Friday night, so Mr. Garvin went to | igo and 
conferred with General Manager Gibbs, returning to St 
Louis on Monday, on the evening of which da iddress 
the local stationers at the American hotel ant Mr. G 
vin's talk was followed by a round tabk rel 
which many good suggestions were mad 

From St. Louis Mr. Garvin went to Cleve ere 
had an interview with R. B. Sanders, sub airman for that 
district. Che re is no lor vera local associat _ Ve | il 
but it was agreed that it would be a good plan to organize 
a promotion committee and endeavor to have luncheon at 
stated times, getting the stationers togetl The chair 
man expects to return to Cleveland later and address thi 


stationers at one of their meetings 
Mr. Garvin says that the interest shown by the 
very heartening he traveling 


men all along the line is 


men have a big influence in the upbuilding local associa 


tions, and in promoting a national association spirit 
Mr. Garvin said that he was extremely proud of the fine 


bunch of men that are carrying the cards of the committee 
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The first book was a classic, but 
the book of the Mimeograph 
brings the last word in economy 


Old Daddy Gutenberg made the 
earliest printed book nearly five 
hundred years ago. It was also 
the finest book ever made. 


The art of printing was born in 
a high state of perfection. 


But the art of speedy and inex- 
pensive duplication came into the 
world with the Mimeograph. 


We want you to see the book of 
the Mimeograph. It is not an 
elaborate and exhaustive affair. 
You can read it in minutes. 


It will make clear to you how the 
Mimeograph is saving remarkable 
amounts of both time and money 
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ININESSRAPH 


in unnumbered thousands of in- 
dustrial and educational institu- 
tions throughout the world. 


It will show you how all kinds 
of letters, forms, blanks, diagrams, 
plans, etc., can be speedily dupli- 
cated, under your personal super- 
vision, and with unskilled hands, 
at almost negligible cost. 


It may indicate to you many ways 
by which you can greatly improve 
your own work and effect sub- 
stantial economies therein. 


Why not send a request for this 
interesting book “T-4” today? 
A. B. Dick Company, Chicago. 
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Announcing 


A Popular Priced Four-Drawer Filing 
Cabinet with Every Worthwhile 
Service Feature Found in the Higher 
Priced Lines. 


Here your customers will find every advan- 
tage of utility; advanced construction that 
insures indefinite service; finishes in Olive 
Green, Mahogany or Oak; dignified brushed 
brass hardware and progressive roller sus- 
pension. 





Four-Drawer File 


enables you to offer the utility of 
the higher priced lines to your cus- 
tomers at a price that will insure re- 
peat orders, satisfaction and profit. 


By taking every advantage of eco- 
nomical design and volume produc- 
tion we are able to offer this leader at a 
price that will build volume sales for you. 


Every office furniture dealer needs a file that 
is built right, at the right price. This new 
Invincible Four Drawer will satisfy every cus- 
tomer who wants a good file at a price. Tie to it. 


Get the Details 


Write for full descriptive 
literature and discounts to- 
day. The facts will point 
the way to good, quick prof- 
its. Get them now. 





Here’s An Extra Profit-Maker 


migtiaesixe | Invincible Metal Furniture Co. 


seller—good profit. Ask us MANITOWOC, WISCONSIN 


about it. 
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in their pockets and working for the association for the sake 
of the good it will do to the business as a whole. The 
chairman said he was in some sections he had not visited 
for eight years, and he noted great changes for the better 
Today the stationer is located on the best streets in large, 
well lighted stores with fine store fronts and show win- 
dows, up-to-date lighting fixtures, store rooms that ap- 
proach the character of museums; fine rugs on the floor in 
many cases and beautiful offices for accounting departments, 
etc., to say nothing of printing plants that are little less than 
wonderful. Most important of all, the stationer, instead of 
being on the back street, is now on the main street. His 
store takes rank with the very best stores anywhere and 
everyone believes that this development had come during 
the lifetime of the association, especially during the last 
ten years, when the association has been especially active. 

The stationery business has reason to be proud of the 
National Association. It is a privilege to belong to it, and 
every member should look at it in this light. “I hope,” said 
Mr. Garvin, “that the members of this association will see 
the light, and will, on the first day that their membership 
becomes due, in the future, send their dues in and relieve 
the business office and everyone else of the necessity of con 
tinually selling to members something that has a greater 
value than anything else that they buy during the whole 
year, namely, a national organization of their own industry 
that is working day and night through its business office 
and its elective officers to better the stationery business na 
tionally. If the stationer can not see it any other way, he 
ought to be sport enough to pay his small share of the 
cost of conducting this work even though he cannot see 
his returns in dollars and cents. 

“Association brings friendships, friendships bring happi- 
ness in business, and happiness in business always brings 
an improved condition in business, and if the association 
does no more than to make it possible for all of the elements 
of the stationery business to assimilate by reason of having 
a national office or national organization, it will have done 
its job. 

“In addition to this, I’d like to point out to members that 
the dues in our association are ridiculously low in compari- 
son to what is paid into many other organizations. Every 
man in the stationery business should take a pride in the 
National Association because it is his team that is battling 
its way toward a pennant in the national league of all 
businesses, and if we are going to win the pennant, we 
have all got to get our turn at bat and wallop the ball just 
as far as we can, and if we all hit the ball hard enough 
and root hard enough for our National Association, we are 
going to make the stationery business a business that will 
bring a feeling of pride into the breast of any man, when 
he is able to state that he is a stationer.” 


Dalles Boy Wins Typing Contest. 


Norville Bennett, a student in the Dalles (Ore.) high 
school, won the state typing contest, which was held in 
Corvallis on March 30 and 31, using an L. c.. Smith & 
Bros. typewriter. The contest was open to the state of 
Oregon and was held under the auspices of the Oregon 
State Agricultural College 

Young Bennett wrote 1,120 words in 15 minutes, making 
16 errors, or at the rate of 64 net words a minute. Bennett 
had never seen the particular machine he wrote on before 
the contest, it having been borrowed from the office of the 
Secretary of State. It was a stock machine, Number 
8/449754, and the adjustment was not changed in any way 
for the contest. 

In recognition of his skill as a typist the officials of the 
L. C. Smith & Bros. Typewriter Company presented Mr. 
Bennett with a new typewriter. 
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_ VAN DYKE No. 6000 


Invites You To Make This Test 
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The Test of a Good Eraser 


HE test of a good pencil eraser can 

best be made when the eraser is 
dirty. If the eraser is properly manu- 
factured it will erase the pencil marks 
and leave the paper clean, smooth and 
unroughened. 





Take a Van Dyke No. 6000 and rub it 
on the sole of your shoe, on the floor, or 
on any object where dust or dirt has ac- 
cumulated. Then take a pencil and 
scribble on a sheet of paper. Now erase 
these pencil marks with the Van Dyke 
and see the result. 


This test can be made on any paper, 
drawing or bristol board, vellum tracing 
cloth, blueprint paper or tissue. 


A Special Offer To Reliable Merchants 


To enable you to make this test 
we will send a full size Van Dyke 
No. 6000 to any merchant who will 
write on his letterhead, mention- 
ing this magazine. 


Address us at 
37 Greenpoint Ave., Brooklyn, N. Y. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 
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Directors Table 
Number 324 


Selected Quartered White Oak. Box base ends are 
built of 7%” 5-ply stock. Center column on 144” 
length. Stretcher-feet are made of built-up stock 
covered with 44” veneer. Shelf is built of 1” solid 
stock with sides, “Interlock Re-enforced” to 2” 
Drawers are dovetailed back and front, 3-plywood 
framed-in bottoms, finished inside. Under-top is 
finished, and is re-enforced with Cleat Construction. 
Standard Office Dull Rubbed Finish; special colors 
at extra cost. Shipped K. D. one in crate. 
SIZES 

48” x120" 





36"x72"” 42x96” 18” x144” 


This same style and grade table is also furnished in 
Mahogany No. 325 


Distributed through only the 
most reliable merchants in 
1,000 American cities. d- 
vertised locaily in ey ery chn- 
ceivable way through FREE 
Selling Helps supplie gw 


























ers! Priced attract and 

each piece afford " hand- 
Right hand leg sections . : 3 
show the old way of some profit f to the 
tapering legs with vary- ica ! s Se 
ing thickness of stock thi . 
Left hand leg sections " -ach 
show the Samson ‘‘taper- ro . 
miter-joint-boxed "’ met h- I ealized 
od of assuring uniform ove several 
thickness of stock time 


for Every 


Twenty thousan 
Sam$gn Tables ; 


fro n to teu fi 


neithér e 


years have found that 
conditions impair Samson 
strengt d uty or the smooth movement 
of dratyérs. ery Samson is an office equipment 
asset that“*does not depreciate. 


MUTSCHLER BROS. CO. 


MAKERS OF GOOD TABLES SINCE 1896 


NAPPANEE, INDIANA, U. S. A. 


OFFICE SP Tiaec08s 


ABLES (@M) TABLES 






































“UTSCHLE® BROT 





HERS CO NAPPARED.(NO. U.S.& 




















APPLIANCES 


Aluminum Index Company Incorporates. 


Announcement has just been received from the east tl 
the Aluminum Index Company of Edgewater, N. J 
been incorporated as a manufacturing subsidiary 01 
Aluminum Company of America. 


ie \ nT ud 


The new corporation has taken over tl | g 
business of Wagner-Moore, Inc., formerly at 16-18 Wooster 
street. New York, and will manufacture aluminum file 
euides in two classes, one in which the guide tab is adjust 
able to any position and capable of being changed at wil 
It is said to be possible with this kind of an installatio: 
duplicate any of the existing files now on the market. The 
other class of guides is called the perp tual guide, in whi 


the tab is in a fixed position and whet 


consisting of letters or numbers, are em fr 
metal. These guides are made in all standard sizes and 
is planned immediately to bring out the necessary sp: 
sizes for use in machine bookkeeping cases. | ( 
and description of these guides will be publis! 

Robert B. McKee will be president of the 
For the last eight years Mr. McKee has been associat 
with the Aluminum Company of America sales worl 
having been located for the last four years in New York 
City. 

Major C. I. Wagner is one of the prominent men rs 
the new corporation, as is also John F. Soby th of wl 


nt 


are widely known in the office equipm¢ 


Unusual Price List from “Associated.” 

The Associated Stat‘oners’ Supply Compat [1 201 
North Franklin street, Chicago, Ill, has distributed “P1 
able Staples for Retail Stationers.” This ts 
page list of special items on which the “Associated quot 
manufacturers’ prices and discounts on a wide variet 
stationery items. These discounts are the same as all 
by the individual manufacturers on similar quantities 
permits dealers to assemble their requirements for stapl 
at a central point, and still enjoy the same s tl 
would obtain when ordering from the 
turers 

In the list is a table showing comparative freight rates 
contrasting shipping costs from New York and from ¢ 
cago to important centers in the states of Illinois, India 
Ohio, Iowa, Wisconsin, Michigan, Minnesot Kentu 
and Missouri. It substantiates Chicago's t ei 
‘The Great Central Market.” 


Mr. Kimball Starts on oe Contest Trip. 


J. N. Kimball, manager of typewriti ontests, start 
out on April 18 on a contest holding trip ering a 
siderable part of the United States. He will personally 
rect contests at Muncie, Ind., Greeley, Colo son, Ari 
Kearney, Nebr, Los Angeles, Calit., and Brawley, Cali 

Sixty contests are scheduled to be held before June 
Mr. Kimball will, of course, not attempt to be present at 
of them, but he will be repre sented at each one ind eve! 
contest will be held under uniform rules a1 onditio1 
The plan covers the entire country and school superint 
ents and boards have cautioned their schools to do every 
thing in accordance with international contest rules. 


Ribbon and Carbon Man Reports Good Trade. 


One of the visitors at the recent convention of the Sout} 
eastern Division of the National Association of Statio! 
and Manufacturers was Norman Rauch, representative 


the Old Town Ribbon & Carbon Company. 

Mr. Rauch has been on the road for several weeks 
his company and reports good business 

Harry L. Short has just been appointed mid-west rep1 


sentative for the above company. 
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Other “Y and E” 


Equipment 






“Y and E” Fire-Wall 
Files—two walls of steel 
PLUS a curtain of real 
asbestos. Twice as fire- 
resisting as the ordinary 
steel file. 








“Y and E” Wood Files 
for every purpose. Made 
of genuine quartered 
oak and solid mahogany 
in the finest of finishes. 


Other “Y and E” 


Equipment 


“Y and E” Cos- 
tumer. Comes 70 
inches high, pro- 
viding ample 
space for hats 
and coats of of- 
fice occupants 
and visitors. 
Solid bronze 
hooks. Heavy, 
substantially 
constructed up- 
right of quartered 
oak or solid ma- 
hogany, well bal- 
anced construc- 
tion throughout. 











“Y and E” Letter-Size 
utility tray for outgoing 
or incoming mail. Solid- 
ly built in oak or ma- 
hogany finish—four felt 
pads prevent scratching 
of desk. Rounded side 
opening allows contents 
to be quickly removed. 














“Y and E” Dry-Insulat- 
ed Underwriters’ Class 
“B” Safes— permanent 
protection for perma- 
nent records. This safe 
stays safe. No mois- 
ture to rust or corrode. 





“VY and E” Waste Bas- 
ket. Solid steel construc- 
tion, guarding against 
waste basket fires. Fin- 
ished to harmonize ex- 
actly with other “Y and 
E” furniture. Com- 
pletely enclosed to keep 
bits of paper from floor. 














“Y and E” Filing Sys- 
tems and Supplies for 
every purpose, include 
the famous Direct Name 
System which finds or 
files in less than ten 
seconds. 








The “Y and E” Yaw- 
manotE line includes a 
style of folder for every 
type of use. Yaw- 
manotE Direct Name 
File pockets, pictured 
above, open at the side,a 
very convenient feature. 
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We have a very attractive 
proposition for dealers and 
agents. Write today for com- 
plete particulars. Good ter- 


ya Je — — > oe eo ane rilories are still available. 
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liver Typewriter CO. 1] 


The New Oliver 


The “Quiet Speedster” Model No. 11 
WITH STANDARD KEYBOARD 


ERE is our newest model Oliver, the ‘‘Quiet Speedster, 
Model No. 11, climax of our 28 years of typewriter 
manufacturing. 

The new, 1923 Model Oliver is now equipped with the 
standard 3-bank keyboard. Any operator who uses any 
three or four bank standard keyboard can now use the Oliver 
without loss of speed or output, and gain the ease of 
operation which has always characterized the fine Oliver. 

The Oliver has always been famous for its beautiful 
work. Its typing is clear, legible, distinctive. Its alignment 
is always perfect, its spacing symmetrical and even. 

In point of operation the Oliver is easiest of all, because 
the slightest touch on the keys makes a clear, strong, 
definite impression. Experienced operators say they can do 
one-third to one-half more work without added fatigue. 

Let us tell you more about the NEW Oliver and the 
opportunity we have to offer dealers and agents. 


The Oliver Typewriter Co. 


1525 Oliver Typewriter Building 
Chicago 


Factories located at Woodstock, Illinois 


le 
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Roomy Home for “Y and E” at Philadelphia. 

The store at 902 Chestnut street, Philadelphia, is the 
fourth location occupied in that city by the Yawman and 
Erbe Manufacturing Company. Following the removal 
of William H. Hoskins & Company, the store was re 
modeled, including the installation of electric elevators, en 
larged display windows, and additions to the balcony on 
the second floor. The windows are sufficiently large to 
permit the display of complete office suites. 

The building, four stories high, has entrances on Chest 
nut street and Sansom street. It allows for the display 
and stocking of complete lines of files, desks, chairs, safes, 
cabinets and the organization of a complete system ser 
vice. The Yawman and Erbe business at Philadelphia was 
established in 1885 on Arch street, near Ninth. Subse- 
quently stores were operated at 724 Chestnut street and 
1013 Chestnut street. 

Arthur W. Sadden is in charge of “Y and E” interests 
at Philadelphia, having been transferred from the Roches 
ter city sales store a short time ago. He has been in this 
service sixteen years, occupying various positions. Under 
his direction nine city salesmen cover Philadelphia and 
environs, including Montgomery, Delaware, Bucks and 


( he ster counties, an | the state of Ne Vv Je rsey, south of 


Harrisburg Kiwanis Club Business Show. 

The Kiwanis Club of Harrisburg, Penna., held a business 
show which aroused much interest among the business men 
of the city, and drew attendance from Lancaster, Reading, 
Carlisle, Altoona and Lebanon. The Cotterel-Ebner Com 
pany made an extensive display, which included its leaders, 


such as the Irving-Pitt line of loose leaf devices, the Mimeo 


graph, office furniture, etc. The machine bookkeeping de 
partment secured co-operation from the Burroughs Adding 
Machine Company, the Elliott-Fisher Company, the Rem 
ington Typewriter Company and the Underwood Comput 
ing Machine Company. 








REPRESENTATIVE BOOTH AT THE HARRISBURG KI- 
WANIS BUSINESS SHOW.—Showing Displays by the Cotterel- 
Ebner Company and the Irving-Pitt Manufacturing Company 
[Photograph by Courtesy of the Irving-Pitt Manufacturing 
Company 


Paul A. Burgess, s¢ cretary of the Cotterel-Ebner Com 
pany, had charge of the office equipment display. The 
Edison-Dick Mimeograph was demonstrated by Donald K. 
Fager, representative of the A. B. Dick Company. W. J. 
McCue, factory representative of the Irving-Pitt Manufac- 
turing Company, demonstrated machine bookkeeping sys- 
tems and showed the I-P lines. He co-operated with H. W. 
Stewart, in charge of stationery and loose leaf merchandise, 
who was assisted by J. M. Grass and L. M. Bitterman 

The results of the exhibit were highly esteemed by Wm. 
F. Laskowski, Jr., 


E. B. Eppley, treasurer and store manager of the Cotterel- 


president and general manager, and 


Ebner Company. 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business aad increase the volume of old business easily, quick- 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They’ 
are the surest means of business building at this time. 


ROTOSPEED 


STENCIL DUPLICATOR 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 


Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that’s all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated 
folders are easy to print with Rotospeed, and the cost of such 
printing—only 20 cents a thousand copies—is so low that 
you will find your printing bills greatly reduced. Ro 

will save more than half your present printing bills, and will 
do more work than you now do. 


Free Trial—Easy Payments 


We want to tell you how you can have the Rotospeed in your office on trial. 
You can use it as if you owned it. You can demonstrate its wor 

you buy it. And then you can pay for it in small monthly payments if you 
prefer. Just sign and mail the coupon. You no or obligat 





‘Pp 


The Rotospeed Company 
Dep’t G-2 Dayton, Ohio 


Cut Out and Mail Today 


THE ROTOSPEED CoO., Dep’t G-2, Dayton, Ohio 


Please send samples of work, booklet and details of your Free Trial 
Offer and Easy Payment Plan. This does not obligate me in any way. 








Write name plainly 
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Rivals the 
heauty of the Scarlet 






Tanager 





Stores are prepared for this 
f, Season of Events with 


Told Gua 


They tell that your heart ts in the giving! 


|: IS only human after all to “look a gift horse in the mouth,” if 






the gift be something of indefinite value. But send a gift that 
everyone knows and aspires to have, like the Parker Duofold 
Pen, and the moment the wrapper is off a burst of eager welcome 
will hail the discover! ———— 

Time cannot dim that first glow of pleasure produced by this 
cheery, black-tipped, lacquer-red pen—for day by day the owner of 
the Duofold becomes endeared to its business-like balance, its over- 
size ink capacity, its super-smooth point. An everlasting point is this 
that you dare let anyone use because no style of writing can distort it. 

The Parker Duette Set, like the Duofold Pen, is a gift that pro- 
claims your thoughtful consideration in selecting the finest money 
can buy; hence, that your heart is in the giving. Here are a gold pen 
and pencil to match—the pen tipped with NATIVE Iridium, like 
the Duofold—the pencil with Parker’s watch-like mechanism that 
turns the lead OUT for writing, IN for carrying. 

Duofold standards prevail in all Parker Pens and Pencils—in 
design, symmetry and balance, and in writing facility, these are the 
classics of their kind. All are produced by the Parker guild of 
ss Prizes wad Pesane craftsmen, whose Duofold Pefi exemplifies their super-skill. 

given by the mark of this guild is the name “PARKER.” Unless it i 
HOST and HOSTESS P... pace get Duofold quality. Look pw enetieceneeni 


Get Parker Gifts for Commencement, Weddings and Birthdays, and for- 
prizes for Parties and contests. Stop at the first good Pen or Pencil counter 
and see them. Or write us if no dealer is near-by. 

THE PARKER PEN COMPANY - JANESVILLE, WISCONSIN 
NEW YoRK - CHICAGO) «= Manufacturers also of Parker’ Lucky Lock” Pencils SAN FRANCISCO - SPOKANE 
Canadian Distributors: Buntin, Gilhes & Company, Limited, Hamilton, Ontano 
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To reward boys and girls 
uhoare promoted and to J 
> a 


give to the 


GRADUATES 


Lady Duofold and Duofold 
for Bridesmaids and Ushers 
Parker Duette Sets for 
BRIDE and GROOM 


W E D D I N Gs 


> 2 © © © 2 2 © © 2 2 2 2 ft 
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$5 Parker Duofold Jr. Free! 


To Every Parker Dealer Who Enters This Graduation Window Display Contest 


15 Cash Prizes Besides — 
Called—“The $10,000 Window Contest” 


Whether You Win a Prize or Not, You Get a $5 Duofold Jr. Free—Read This: 
\ ' TE call this the Parker $10,000 Win- 
do 


w Contest. We expect we shall have 
to give away $10,000 worth of Duofolds and 
cash to supply a Duofold Jr. free to every 


dealer who participates, and 


Meantime look up the dates when the pupils 
are promoted and students graduated, and 
when the Entry Blank arrives, write in the 
dates that you will display your Parker Pen 

Window to obtain the gradua- 














award 15 cash prizes besides. osteitis tion trade. Get in on this with- 
as zes : 
Here is areal chancetomakea | ™ out fail. 
killing with your window space: hese! — ore Look at that color page in The 
1. May and June are the Peak Season 3rd prize 25.00 Saturday Evening Post on the 
or eee sales - eonniios — 4th prize 15.00 page facing. It appears in the June 
e ings an a gorgeous isp ay — ®) ° 
at that time will turn a large part of oe rip 2nd issue, out May 31st. And 
your pen stock into cash. 7th prize 5.00 | there's another like it appearing 
fe ee ee See oan en Sth prize 5.00 | May 3rd and June 28th. 
one of the 15 cash prizes Parker will a7 ire po Duofold is acknowledged the 
ive away. Ot prize >. . 

*. Wher saieeiianiaiianacaiia sine lith prize 5.00 best advertised pen on earth— 
ee we ome 4 — Duofold Jr. oe prize ae the fastest moving merchandise 
or Lady Duofold which you can se th prize -OC pam y . = 
for $5 cash or keep for your own use. 14th prize 5.00 with big profits 2 and now & 

Cine thins ON 15th prize 5.00 free new window display that’s 
furnish the pine All ou In case of a tie duplicate a wonder— big cash prizes—and 
F ‘ y prizes will be awarded. a $5 DUOFOLD JR. gratis. Don’t 

have to do is pull the trigger. 





Send Now for the New Display 
and Contest Entry Blank 


This Parker special Graduation - Wedding 
Window display is the kind that will stop 
people at your store and nudge them through 
your door. We supply it free. Add to it any 


attractive or clever effects you want to. 
Time is getting short now. Send to us at 
once for the display and Contest Entry Blank. 





SPECIAL 


window display. 





It’s a safe bet there will be more DUOFOLDS and Parker 
Duette Sets sold, and more pen profits rolled up, this com- 
ing May and June than at any previous Graduation Season 
in the history of the pen business. Tie up your store to this 
big DUOFOLD demand by running a series of ads over 
your own name in your local newspapers. We’ll supply free 
cuts and electros. Ask for them when you send for the 








fail to get in on this. 


Get a taste of the way Parker stands back 
of Parker Pens and Pencils and helps Parker 
dealers RESELL these goods. Mail the cou- 
pon today, and plan on the biggest Gradua- 
tion and Wedding pen trade you ever had! 


THE PARKER PEN COMPANY 
JANESVILLE, WISCONSIN 
Manufacturers also of Parker ‘‘Lucky Lock’’ Pencils 
Mail this for display free 


THE PARKER PEN COMPANY, Janesville, Wis. 
Send the new Graduation -Wedding Window Display, and 
entry blank in the Parker $10,000 Window Contest. 


Store name__ 





Your town State 








Name of pen buyer 


(1 Check if you want electros for newspaper advertising 
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Greeting Cards 


Increase 
Business 


Every day is an anniversary—birthday, 
engagement, marriage—or is signal- 
ized by gift to relative or friend—or is 
celebrated by luncheon, cards or dance 
—and they all call for Greeting Cards, 
Favors or Decorations. This does not 
include the fixed anniversaries of Val- 
entine’s, Easter, Mother’s Day, Christ- 
mas, etc. 


In other words, there’s a year-’round 
demand for these goods that has de- 
veloped an 


annual business of over 


$50,000,000 


And half of this profit for the dealer. 
Besides the Greeting Card business, 
there is the increase in sales of other 
goods to parties brought into your 
store by this desirable line. 


GIBSON 
Greeting Cards 


For sixty years this company has studied 
the tastes and successfully supplied the de- 
mand of the public for Greeting Cards. 
Naturally, we are the acknowledged lead- 
ers in this business—the largest manufac- 
turers of Greeting Cards in the world. This 
supremacy and the volume of our business 
enables us to put the maximum value into 
our cards which has resulted in their not 
only being the best-sellers but also the first 
sellers. 

Convincing evidence of the desirability of 
handling Greeting Cards, and more espe- 
cially, the Gibson Line, is found in our rap- 
idly growing business with stationers. 

We suggest your writing us for full in- 
formation. 


Visit our exhibit at the Calendar Show in Philadel- 
phia, week beginning April 30, at the hotel Adelphia, 
Rooms 814, 815 and 816. 


The Gibson Art Co. 


CINCINNATI, O. 
NEW YORK—200 Fifth Ave. 
CHICAGO—5 N. Wabash Ave. 
BOSTON —120 Tremont St. 
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Skidmore Response to Trade Commission. 


The action of the Federal Trade Commission in Do 
No. 961 against the Skidmore Pen Company was report 
on page 46 of the April issue of Office Appliances R 
sponses have been made. M. F. Skidmore states that | 
sold his interest in the Skidmore Pen Compar luly 
1921, to Elmer L. Skidmore. 

In his answer Elmer L. Skidmore admits that he 
doing business as the “Skidmore Pen Compat H« 
nies operating as the “William Bolles Dollar Pen | 
pany,” or “Toledo Gold Filler Fountain P _ompa! 
He admits the manufacture and sale of 
sembling the product of The Conklin Pen M t 


Company, under the expired patent; denies that thes 


ever branded “Gold Crescent,” or that the i een a 
vertised thus by circulars or otherwis« He affirms 

his product has been advertised as the “Toledo Gold Fi 
Fountain Pen,” under his copyright, Class XX ) 


159,466. Elmer L. Skidmore asks that 
Dock ket No. 961 be dismissed | 


Exhibitors at Greeting Card Show. 


¢ 


Among the exhibitors at the greeti 


Adelphia, Philadelphia, April 30-May 4, a1 he Gi 


Art Company, Rooms 814-16, represented W. H. W 
ster, Elmer Atkinson and C. F. McCormi ihe Stal 
Manufacturing Company, Room 917, represent yy Ge 

F. Stanley, F. J. Kuglin and George S. Stringt S 

J. Burgoyne & Sons, Rooms 1007-08, represented by S 

C. Burgoyne, William R. Burgoyne, Harry M. Burg 
John P. Burgoyne, Fred G. Montgomery es E. Tu 
and J. Hugh Parette; Stauder Engraving Cor 
1015, represented by Charles L. Streeter ; » J. M 


Cartney. 


Hobbs Selling in New England 


Frank G. Hobbs has entered the man 


ield, covering New England from an off t 105 |] 
street, Boston, Mass. He has made connectior 
John F. Diemer Company, New York, N. \ Durl 
Manufacturing Company, Durham, Cot Stone 
Greeting Cards, Brooklyn, N. Y. Additional | s; will 


dertaken as opportunity presents. 

Mr. Hobbs has been with Eberhard et recent] 
previously he had traveled New England r | IR 
& Company. 


Owenby Organizes Office ee ent Store. 

A new office equipment store has be stablishe 
\sheville. N. C.. by Burt L. Owenby & Compai 
business was organized by Burt L. Owe: ho had | 


with the Pack Square Book Company about twelv: 


3 
a 
a 
The store is being Ope rated from a s or 
tion, and had an auspicious start. The lines handled 
clude “Y and E” office equipment, Carter’s ribbon 
bons and inks, Sengbusch ink stands, “Standard” k 
leaf devices and blank books, typewriter paper at 1 or 
_ 


eral line of office supplies. 


U. S. Binder Company Incorporates. 


The United States Binder Company, 162 West A 


avenue, Chicago, IIl., has incorporated The business 
been established for some time. Its expansion made pos 
sible the addition of capital. The company manufa 
loose leaf devices, and specializes on stamped leather cat 
logue covers. The business is capitalized at $25,000, a 


was incorporated by Robert Floss, Charles A. Lud 


and Ralph M. Prouty. 
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Announcing— 


the new De Luxe 
Automatic Steel Posting Tray 





Automatic in name 
Automatic in operation 


After experiments covering a period of many months 
we take pleasure in announcing the new DE LUXE 
Automatic Steel Posting Tray. 


The ‘‘Automatic’’ embodies the latest thought in 
posting tray design and construction. It incorporates 
all of the features that have been found desirable by 
experienced users of posting trays and is especially 
intended for the use of banks and large commercial 
houses. 


Included among its patented features are automatic 
opening and closing (obviating the necessity of handling 
sheets except during posting)—adjustable capacity— 
adjustable offset rod—corrugated steel strips to pre- 
vent sheets from slipping—and drop-side. 


The use of the offset-rod is optional, as the tray will 


Our new Catalog No. X423 gives full information on this tray and on the complete line of 
De Luxe Machine Bookkeeping Equipment and Supplies. Copies on request. 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance Vice-President and General Manager 


NEW YORK 


PHILADELPHIA CHICAGO ssanFRANCISCO 


work equally as well without it, making possible the 
use of unpunched sheets if desired. 

The locking mechanism of the follower block is 
positive in action and will hold securely in any position. 
The sheets are fully protected when in normal or offset 
position. 

The DE Luxe Upset Device can be had as optional 
equipment. The use of this device makes it possible 
to select the accounts with one hand, leaving the other 
hand free to manipulate the posting media, and makes 
possible much greater speed in posting. 

The trays are finished in olive green enamel and may 
be had either with or without covers with flat-key locks. 

Where several trays are used in one installation, a 
master key fitting all covers can be provided at slight 
additional cost. 


KANSAS CITY 


VERE EERUUESE RRR E EERE EE 


| 
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These ART METAL Sectional Counter Files furnish 
a variety of filing accommodations — letter files, 
card files, ledger sheet files, roller shelves to hold 
bulky books, plan drawer units to hold drawings, 
plots and plans, cupboard sections for storage, etc. 
Built on the unit principle, they can be added to 
or re-arranged to meet changing requirements. 








Art M\etal 
Jamestown New York 
Seu) <S 2A 


Steel Equipment for Every Office Need 


Unit Filing Cabinets Steel Desks 

Sectional Filing Devices Card Indexes 
Counter Height Units Office Tables 
Underwriters’ Steel Safes Steel Shelving 
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Save Time and Space 


Your Customers Need Them 


Our counter files are one of the best selling 
and most profitable items in our highly profit- 
able line of steel office equipment. 


The special features of ART METAL Sectional 
Counter Files that will commend themselves 
to your customers are: 


a—They’re just the right height for counters—42 inches; 

b—They’re especially useful under windows; 

c—They fit"snugly in the space below the glass in partitions; 

d—They’re ideal as wall ledges, or wherever a working sur- 

face is needed in conjunction with filing facilities. 

Our agents find most customers already influ- 
enced in favor of ART METAL. Years of highly 
satisfactory performance and national adver- 
tising have effected this. ArT METAL salesmen, 
therefore, can devote their entire time to sell- 
ing. They do not have to waste time explain- 
ing what ART METAL means and stands for. 
Less talk means more calls, and more calls 
mean more sales, when it is ART METAL you 
are selling. 


It is significant of the position occupied by ‘our 
products that over 75% of all steel office equip- 
ment now in use is ART METAL. 


We should be glad to send anyone who is in- 
terested an informative booklet telling more 
about the Sectional Counter Files illustrated 
in this advertisement. 


ART METAL CONSTRUCTION COMPANY 


JAMESTOWN, N. Y. 


The March issue of System carried this 
ART METAL advertisement with differ- 
ent copy to more than 200,000 business 
men. This is only one of many ways in 
which we are cooperating with our 
agents to help them sell more ART 
METAL more easily. 





PANU. 












Set under windows Art Metal Counter 
Files do not interfere with the light; they 
provide a convenient working ledge, 
combined with liberal filing space. 


L Dffice Equipment, Safes and Files 
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Why not use an envelope instead ? 


HERE are a lot of things you have to 

send by mail or by hand. Before you 
wrap them in paper and tie them with string, 
consider whether envelopes won't do just 
as well. 

They will, if you use Improved Columbian 
Clasp Envelopes made by the United States 
Envelope Company. The patented clasp gives 
unusual security because it is anchored in 


four places. The envelope itself is made of 


strong, tough jute, by special machinery. 
Through constant use by businesses of all 

kinds this merchandise envelope has gained 

the reputation of being the best obtainable. 


Manufacturers, retail stores, repair shops, 
mail order houses and offices have adopted 


the Improved Columbian Clasp Envelope. 


Your business can use one or more of the 
thirty standard sizes. Just be certain that the 
name, Improved Columbian Clasp, is on the 
bottom flap of every envelope. If you have 
any difficulty getting whatever kind of en- 
velope you require, advise our nearest branch. 
You will be supplied promptly. 

The United States Envelope Company, the 
largest envelope manufacturers in the world, 
make envelopes of every description, stand- 


ard in stock, workmanship, and price. 


THE UNITED STATES ENVELOPE COMPANY, Springfield, Mass. 
BRANCHES 


Location Division 

Locan, Swirt & BriGHaM ENVELOPE Co. 
WuitrcomsB ENVELOPE Co. 

W. H. Hitt Enve tore Co. 

Unrrep States ENvELopeE Co. 
Morcan ENnvE Lope Co. 


P. P. Kettoce & Co. 


Worcester, Mass. 
Worcester, Mass. 
Worcester, Mass. 
Horyoxke, Mass. 

SPRINGFIELD, Mass. 
SPRINGFIELD, Mass 


Location Di 

Wuirte, CorsBin & Co. 
PLIMPTON MANUFACTURING ( 
WaAvuKEGAN, ILL. NATIONAL ENVELOPE Co. 
INDIANAPOLIS, IND. CENTRAL STATES ENVELOPE ( 
San Francisco, CAL. Paciric Coast ENvELoPE Ci 
PHILADELPHIA, Pa. ‘THe Monarcu ENveELope Ci 


ROCKVILLE, CONN. 
HARTFORD, Conn. 


Columbian Clasp Envelopes 
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Census Statistics on Furniture. 
ord 


Census the 


The Department of Commerce announces that ac 


to the reports made to the Bureau of the 


of products of establishments engaged primarily in 


he manufacture of furniture amounted to $539,664,000 in 


1921 as compared with $571,356,000 in 1919, and $265,706,- 
OUI 1914, a decrease of six per cent from 1919 to 1921, 
but an increase of 103 per cent for the seven-year period 
from 1914 to 1921. In addition, establishments manufac- 


ts of chief values reported furniture to 
1921; $18,498,000 in 1919, 


rrodut 
$12,580,000 in and 


1914. 


‘roducts of establishments in this industry include 
I . 


$8,342,600 in 

Che 
wood tal furniture ot all. kinds; cabinet work; and 
Willow, rattan, 
furniture are also included. 


and me 


store and office fixtures. reed, splint, 


bamboo and rustic Separate 


being issued relative to the manufacture of re- 


and 


are 


reports 


1 
Snow cases. 


trigwerators 


Of the 2,934 establishments reporting products valued at 

$5,000 or more in 1921 636 were located in New York: 292 

in Pennsylvania, 289 in Illinois; 210 in California; 177 in 

Indiana: 160 in Massachusetts; 155 in Michigan; 146 in 

Ohio, ninety-nine in Wisconsin, ninety-eight in North 

Carolina; the remaining 672 establishments were distributed 

through thirty-two other states. New York, the leading 

— state in the industry in 1921, reported nineteen per cent of 
a 


the total value of products Michigan was second in rank 


produc Z 


{ reporting twelve per cent of the total. 


138, 


January, the month 


ue OI 


November, the month of maximum employment, 


653 wage earners were reported, and in 


minimum employment 100,515—the minimum repré 
senting seventy-two per cent of the maximum The aver 
ize number employed during 1921 was 122,251, in 1919, 
138,331, and in 1914, 127,881. 


1921, 1919, and 1914 


he following statement; the figures for 1921 are preliminary 


Che statistics for are summarized in 


1 


and subject to such change and correction as may be 


necessary from a further examination of the original 
reports. 
Statist valued at 
1921. 
which reported 
$1,016,000. 


for establishments with products 


van $5,000, are not included in the figures for 


Chere were 390 establishments of this class, 


»( S 


For 
387 such establishments, reporting 


wage earners and products valued at 
TOWM 1 1 


however, data for 


IRR 


288 wage earners and products valued at $969,000, and for 
1914, data for 599 establishments with 752 wage earners 

1 products valued at $1,501,000, are included in all items 

the exception of “Number of Establishments.’’] 

Number of establishments—(1921) 2,934; (1919) 2,767; 
1914) 2,593 

Persons engaged, total—(1921) 140,829: (1919) 160,289; 
1914) 145,627. Itemization of personnel: Proprietors and 
firm members—(1921) 2,479; (1919) 2,350; (1914) 2,416. 
Salaried employees—(1921) 16,099; (1919) 19,608; (1914) 
15,331 Wage earners—(1921) 122,251; (1919) 138,331; 
1914) 127,881 

Salaries and wages—(1921) $181,444,000: (1919) $184- 
617,000; (1914) $92,404,000. Itemization of compensation 
Salaries—(1921) $40,204,000; (1919) $43,501,000; (1914) 
$20,588 000. Wages—(192]) $141,240,000; (1919 $141,- 


116,000; (1914) $71,816,000. 
Paid for contract work—(1921) 
(1914) $1,098,000. 


$2,992,000; (1919), $1, 


SOS C10) - 


i WN 


Cost of materials—(1921) $249,292,000; (1919) $261,523, 
O00; (1914) $121,487,000. 
Value of products—(1921) $539,664,000; (1919) $571,356, 


000; (1914) $265,706,000. 
Value added by manufacture (value of products less cost 
materials) —1921 $290,372.000: (1919) $309.833.000: 
1914) $144.219.000 
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= The House Behind the Goods 


Visible evidence that The Miller Line 
carries with it the approval of thousands 
of satisfied users—that it has stood the 
test of use. 


rt) 

The Miller Line can be depended upon 
to give satisfaction—it makes customers 
of the “come-back-again” kind. For 
when you sell Miller Typewriter Rib- 
bons and Carbons, it’s not merely a rib- 


bon or a piece of carbon paper you sell, 
but reliable performance. 


Miller Typewriter Ribbons in- 
sure clear, legible typing, and 
they retain their depth of color 
over an extended period. 


Miller Carbon Papers are clean 
to the touch, of smooth, lus- 
trous surface—there’s no feel 
of fatness or greasiness. 


With five brands of ribbons and 
eight brands of carbons, THE 
MILLER LINE covers the 
whole field of Ribbon and Car- 


bon needs. 


Make it a point to give your custom- 
ers the very best of ribbon and carbon 

and satisfaction. Sell them 
Ribbons and Carbons. 


sery ice 


Miller 


Write today for samples, prices, etc. 


The Miller-Bryant-Pierce Co. 


Factory and General Offices: 


231-241 So. River St., Aurora, IIl. 
Cable Address “Milpie” 


Boston, Mass Indianapolis, Ind. Peoria, IIl. 
Chicago, Il. Milwaukee, Wis. San Francisco, Calif. 
Cleveland, Ohio Minneapolis, Minn. Springfield, Ill. 
Denver, Colo ew Orleans, La. St. Louis, Mo. 
Detroit, Mich. New York, N. Y St. Paul, Minn. 

Vi 


Brussels, Belgium 
, England 


Londor 


(2247) 
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May Civil Service Examinations. 

e e The United States Civil Service Commission has a1 
nounced several examinations which will be held May 9 

Sorting Devices in various cities where assembled examinations are held 
Particulars can be obtained from the commission at Wash 

ington, D. C., or the local secretaries of the commissio1 
Calculating machine operator—For vacancies in the de 
partmental and field service. Entrance salaries range from 
$900 to $1,200 a year, plus the bonus of $20.00 a mor 
Che examinations include general, mental and clerical tests 


and practical operation of a calculating ma 





Graphotype operator—For vacancies in the department 
service at Washington, D. C. Entrance salaries range 
from $660 to $1,200 a year, plus the bonus of $20.00 a 
month. Three-months’ experience is required. Limited 
credit will also be given for experience in pr reading 


and in filing addressograph plates. 











Statistical clerk, junior—For departmental service at 
Washington, D. C. Entrance salaries range f: $900 to 
$1,400 a year, plus the bonus of $20.00 a mont Experi 
ence required includes statistical computations and tab 
ulating statistical data. Educational credits afford ratings 
graded according to scholastic advancement 
Multigraph operator—For service in the offic the se 
; —_ retary of the interior and elsewhere in positions requiring 
For the Auditing Dept. No. 462 similar qualifications; must have had _ six-1 ths’ ex 
perience. Examination May 23. 


Pamphlet on Deciphering Charred Records. 





The Bureau of Standards, Washington, D. has 
pamphlet of interest to safe salesmen wl be re 
quired to assist in deciphering charred records It is 
Scientific Paper No. 454 (obtainable for five cents in coi! 
from the Superintendent of Public Documents, Govern 
ment Printing Office, Washington, D. C. é harred 
papers are placed in close contact with “fast” or “medium” 
photographic plates, and kept in total darkness for a period 
of from one to two weeks. The plates are then developed 
and printed in the usual manner. The gases emanating 
from the charred paper serve to fog the plat The ink 
appears to prevent the escape of the charred gases, and 
writing appears in white on the negative. [he assump 

aii tion is that the “fogging” gases deteriorate gradually. Tests 
For the Order and Filing Dept. No. 912 made on paper exposed two months to air after charring, 
showed that the activity of the gases dropped about on¢ 


half in that time. 


Writing Paper Association Elects. 
At the annual convention of the American Writing Paper 
Manufacturers’ Association, held at New York in March, 


N. W. Wilson (Hammermill Paper Company) was elected 


president and representative of the association on the execu 
tive committee of the American Paper & Pulp Associa- 
tion; W. M. Crane, Jr., Dalton, Mass., first vice president; 
F. A. Lehay, New York, N. Y., second vice president; 
No. 912A E. H. Naylor, New York, secretary-treasurer 

The Gummed Paper Manufacturers’ Association elected 
the following officers: C. H. Crowell, Brooklyn, N. Y 
president; Phillips Kimbal, New York, N. Y., vice-presi 


dent; Jacob Erichsen, secretary-treasurer. 





For the Executive 


Made to accommodate any size sheet and 
indexed in any manner to fit the needs of 
a business. 


Imported Linoleum Not “Dumped.” 


THE KOHLHAAS COMPANY A ruling by the Treasury Department holds that Eng 


lish linoleums are not being “dumped” on the American 


Manufacturers 
Instant Reference Files market at unfair prices. The decision is based on investi 
183 N. Dearborn St. CHICAGO, ILL. gations made following charges that invoice prices on 


English shipments of linoleums were too low 
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Solid Bronz Legs Cast Bronze 
Binding Arranged for Hardware 
Strips Greatest 
Foot Room 

— A ee i 

Battleship Center 

Linoleum Drawer Lock 
No. 2060 F 
Top Controls All Flat Top Desk 


Drawers 








The Complete “Allsteel” Line 
Brings in Complete Orders 


With a complete line of ting a foothold for future 
Filing Equipment, Office business. 

Furniture and Office Sup- The «‘Alisteel’’ line opens 
plies, the ‘*Allsteel’ dealer the way for you to get more 
can bring in a complete large orders and repeat 
order from his customer. business—and creates an 
No need for anyone else undivided good will. 

to ‘fill in’? with any Write today for an outline 
required article that you of our selling plans and 
don’t handle—thus ¢et- terms to dealers. 


The General Fireproofing Company, Youngstown, Ohio 


Branches: New York Chicago Boston Philadelphia 
Atlanta St. Louis San Francisco Newark Minneapolis 


Export Dept.: 438 Broadway, New York—Cable Address ‘“‘Genfire, New York’’ 





The Complete Line of Office Equipment 
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fl Practical JJemonstration! | 








that has a pointed Argus: Me: Maren 13, 1923. 


meaning for all 


Sellers & Users 
of INK Wr. Luther Pilling, 


General Supply Co., 
Danielson, Conn, 


The pen referred to in 
the letter at the right Dear Mr, Pilling, 

is shown full size in The pen which I am sending you was put into the 
the untouched illustra- 
tion. After more than 
39 months of constant 
use, it is in excellent have supplied us with. I herewith sign my name with it 
condition — good for 
years more of service. 


pen-holder November 1919 and I have used it constantly 


since that time with ink made from ink tablets which you 


for the last time and I hope it will demonstrate how a 


The ink tablets re- good pen with good ink will last with proper care. 
ferred to are INK- If I had an amount equal to the checks and 


LETS. A “quart- 
size” box is shown full 
size below. and live in comfort for the rest of my life. 


~~ we . _ 


make non - corrosive 
ink that will not in- 
jure the finest pen,— 
whether steel or gold. 


drafts I have signed with this pen, I could easily retire 















NKLETS ink is also clear, free- 

flowing, smooth-writing ink, of 
intense strength and color. A box 
ot 32 Inklets make a whole quart. 
To offices, homes, schools, traveling men, 
and all other ink users, Inklets give great 
convenience and perfect satisfaction at a 
saving of 50% to 60% or more. Climate 
proof and always usable. Colors: Blue- 
black, Red, Green, Violet. Samples free. 


Special attention given to low-priced 
school inks 


Dealers: Write for a good offer. 





ee 


GENERAL Ecuipse Co, °A° Daniecson, Conn. 
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Derby Equipment Company Moves Offices. 

The Derby Equipment Company, Inc., Washington, D 
C., has moved its offices to the Machinists building, Wash 
ington, D. C. The offices were formerly operated at 1403 
Eye street, N. W. The warehouses are located elsewhere 
in the District. The active heads of the company, S. P. 
Spitz, president, and W. B. Miller, secretary-treasurer, have 
been associated as partners or officers of the corporation 
nearly twenty years. During that time active contractual 
relations have been maintained with the Federal govern- 
ment. The company has a contract, for instance, for sup- 
plying water coolers of every description to Governmental 
offices, executive at Washington, or in the field. 

\ feature of the business is planning, supplying and in 
stalling bank interiors, including fixtures, screens, booths, 


ounters, check desks, cages, floors, walls, etc. The com 


pany executes such contracts in marble, glass, wood, 
bronze, steel, etc Recent work along these lines includes 
the Riggs National Bank, Merchants’ Bank & Trust Com- 
nany, Northwest Savings Bank, Northeast Savings Bank, 
Mount Vernon Savings Bank—all of Washington, D.C. A 
recent order was for the special mahogany and leather 
chairs for the White House cabinet room—one for each 
netnber. 

Previous to the organization of the Derby Equipment 
Company, Inc., Mr. Spitz was local manager of the Derby 
Desk Company of Boston, Mass. 

Labeling Museum Jars. 

\ bulletin issued by the Army Medical Museum, depart 
ment of pathology, Washington, D. C., describes, among 
other matters, a method of labeling museum jars. Speci- 
mens for the study of medical pupils and others are pre 
served in glass jars. Ifa paper label is used some parts of 
the specimen are hidden. A plan has been worked out to 
print the label and descriptions on the glass jar itself. <A 
mimeograph stencil of suitable dimensions is typed with 
the required information. This is then placed on the jar, 
and the stenciled lettering is filled with printers’ ink of the 
desired color. Artists’ oil colors may be used, if the excess 
oil is absorbed by means of blotting paper before applying. 
The pigment should be of the consistency of soft table 
butter. After the ink has dried the jar may be washed 
with soap and water without injuring the label. The ordi- 
nary practice, when using a paper label, is to shellac it 
iter applying, to permit washing. Where a mimeograph 
stencil is used the lettering is permanent, and the con- 
tents of the jar are wholly visible. If the nature of the 
subject permits, detailed comments on specific parts can 
appear on the glass immediately in front or below the part 
described. 

Notman Representing National in Northeast. 

R. A. Notman has been promoted from “inside” work 
for the National Blank Book Company to traveling. He 
has been assigned territory in the Northeastern states, 
allowing Harry Ferry, the senior salesman, to concentrate 
on specific territory. Mr. Notman covers Northern New 
York, Northern Massachusetts, Vermont, New Hamp- 
shire and Maine, with the exception of the city of Port- 
land. He graduated from the ranks, and acquired sales 
experience at the factory and at the New York offic 


Frost-Huggson. 
Miss Marion Frost was married April 12 to Charles Hug 
gson. The bride is a daughter of Albert C. Frost, vice 


president of The Wah! Company, Chicago, III. 


't appears that we now have more facilities for trans- 
mitting intelligence than we have intelligence to transmit 
Che Stencil (A. B. Dick Company.) 
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Consider 
the Waste Basket 


NOME papers you crum- 
ple and hurl into its 
open maw. Others are 
slipped in with a sigh. 
But after you have 
locked your desk and gone 
down in the elevator—then 
the fun begins! 

The scrub-woman’s mop 
hunts it out. It is dragged 
into the light—thumped 
against the side of the 
refuse bin and spun back 
into place with one final 
thwack. 

If your basket 
Vul-Cot—and there 
good chance that it is, for 
there are over a million in 
use—nothing will be hurt 
but its feelings. 

Vul-Cot is made of that 
wonderful material, vul- 


meen canized fibre. We have 
; made it so strong, so capa- 
ble and so sturdy that we 


know it will last a lifetime 
with ordinary usage. To 
be on the safe side we have 
guaranteed it for five years. 

And good looking? There 
is a speaking likeness of 
one Vul-Cot at the head of 
this column. There are 
others for the home—big 
ones for the kitchen, bas- 
kets for the living-room 
and library. 


is a 
is a 








Vul-Cot waste-basket> 
are as profitable to the 
dealer to sell as they are 
economical to the consumer 
to buy. Send for catalog 
and price-list. 





National 
Vulcanized Fibre Company 


Wilmington, Delaware 


[COT 


GUARANTEED 5 YEARS 
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To the Dealer 


Who Believes that Satisfied Cus- 
tomers are a step to Bigger Profits. 
This is a bank-balance talk to the mer- 
chant who is big enough to “take it 
straight. 


DESKS 


A Quality Line 


of cheap and medium priced desks 





That Will Increase Your Sales and Profits 
by quick turnovers and repeat orders 
from satisfied customers. 





For the Office: 


Roll Top, Flat Top, Typewriter and Bookkeepers’ 
Desks and Office Tables. 


For the School: 
Teachers and Students’ Desks. 


For the Home: 
Juvenile and Spinet Desks. 


Quick Sales— 
Substantial Profits— 
Repeat Orders. 


Our Special Car Load Discount 
and the 


Much Lower Car Load Freight Rates 


Greatly increase your margin of profit. 


Jasper Novelty Works 


The Desk Specialists 
JASPER, IND., U. S. A. 
Catalogue and Price List On Request. 




















Library Bureau Moves New York Offices. 

On April 9 the Library Bureau moved its entire New 
York office and store from 316 Broadway to their own 
five-story building recently purchased at 380 Broadway. 
The company at present occupies the entire building 

On the first floor is the general retail sales room, where 
a display of cabinets and filing equipments of all kinds may 
be seen. There are two display windows, one fronting on 
Broadway and the other on White street. Large windows 
reaching to the ceiling furnish ample light for the illumina- 


tion of the store. Desks and library furniture are shown 
in the basement and a stock room is maintained in the sub 
basement. 


The second floor is devoted to the New York office of 
the company, with the salesmen’s desks, the order, stock 
record and service departments located on this floor as well 

The third floor is given over to the general sales depart 
ment, under the management of R. G. Clarke, general sales 
manager. The general sales divisions are as well located 
here. 

The fourth floor is given over to the department of in- 
dexing and filing, which was formerly located at 302 Broad- 
way. 

The fifth floor is where the tabulating and statistical de 
partment is situated. This department does tabulating and 
statistical work under contract for large corporations who 
require information of this sort. This department was for- 
merly located at 395 Broadway. 

It is the plan of the Library Bureau to open a new 
factory in Brooklyn for the purpose of aiding in the prompt 
delivery of orders received. 


Good Business Reported in Indianapolis. 

R. W. Cassell, head of the Indianapolis, Ind., branch of 
the Addressograph Company reports that business during 
the first three months of 1923 was better than it has been 
during any three months in the last eight years 

That business conditions are better in Indianapolis 
throughout the trade is indicated on every hand. Every 
where new equipment is moving; smaller types of equip 
ment are traded in for larger and better equipment, all indi 
cating that conditions are on the upgrade 


G. C. Tussey, district manager for the Elliott-Fisher 
Company, reports decided improvement 

L. C. Browne, district manager for the American Multi 
graph Sales Company, says that machines are being used in 


new ways and new places. 

This statement is backed up by Kk. N. Misiman of the 
Thomson Letter Shop in the Merchants Bank building, 
who reports that form letters are being used for scores of 
new sales plans. Since December 1 he reports that busi 
ness conditions have improved thirty-five per 

E. A. Peterson, general manager of the National Map 
Company, states that executives are beginning to perceive 
the economy of using maps and are turning to them to 
reduce waste time and for the more accurate handling of 
their work. 

O. K. Van Ausdell, district manager for the Dictating 
Machine Company, states that since the Electric model of 
the Ediphone has been placed on the market business has 
increased remarkably. 


ee ee 


Elliott-Fisher Man Moves to Boston. 

L. W. Koss, Atlantic district manager for the Elliott- 
Fisher Company, has moved his headquarters from the 
home office in New York City, 342 Madison avenue, to Bos- 
ton, Mass. He has established district offices at 100 Boyl 
ston street, from which he will cover the Atlantic district 
territory. The local office of the Elliott-Fisher Company in 
Boston will remain at 403 Publicity building 


May, 
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The Medium Priced Line of Good Quality 
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Something New in Letter Trays 


Just What a Lot of Your Good Customers Have Been Looking for 





No. 125 Letter Size 


DESIGNED to meet the requirements of 
the trade who demand a deeper tray than 
the ordinary letter tray which is only 2Y% 
inches deep. 


They create new sales and give you twice 
as much profit as the ordinary tray. Hun- 
dreds of dealers are selling them. Why 
pass up your share of this fine new 
business? 


Made in Letter Size 4 Inches Deep and Cap Size 5 Inches Deep 
Quartered Oak or Birch Mahogany 


You have calls for trays of this character. 
Why sacrifice any sales? 
stock. Display them conspicuously. They 


sell on sight. 


You can assort them with our regular 
letter trays and earn the quantity discount. 


E. L. SIRUS 
New York 


Put a dozen in 





No. 145—Cap Size 


Order a dozen assortment today 
(three of each) and start these 
sales your way 


Imperial Methods Co. 


Forest Park 


E. P. GOLD 
Los Angeles 


Illinois 
E. V. BOGART JOHN W. MESSIMORE 
Atlanta Chicago 
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| The Great NATIONAL Line 




















Burglar. proof Manganese Bankers Safes 




















of SCIENTIFICALLY CONSTRUCTED PROTECTIVE DEVICES 


Made by 
The National Safe Company 
Division of The Steelcraft Corporation of America 
Cleveland, Ohio, U.S. A. 


Specialists in Protection Since 1883 


The above is a reproduction of a broadside which is part of the ‘‘National Dealers Co-operative Sales Plan.”’ 


The National Safe Company is committed to a 100% “DEALER” policy. 


A few territories still open for exclusive sales franchises. 
LIVE DEALERS WILL ACT PROMPTLY 
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“Mongol” Wins From “Ticonderoga.” 

[The bowling team representing Eberhard Faber, styl- 
ing themselves the “Mongols,” played a return match with 
the “Ticonderogas” of the Jos. Dixon Crucible Company 
at the New York Athletic Club on April 2, 1923 

The “Mongol” team succeeded in winning three straight 

repeating the performance of last month when the Dixon 
organization went down to defeat on their home alleys in 
Jersey City. 

As a result of their efforts, the victors received a gross 

f Ticonderoga pencils. Had they lost, a gross of Mongol 

pencils would have been given to the Dixon bowlers. The 
side bet caused considerable discussion as to which side 
vas receiving the odds. 


The scores were as follows: 


Eberhard Faber. 


Campbell .. Paes ascii ee 174 167 487 
Olmstead ar erd ats iveea apes Le 176 176 496 
Shipman .... Se A 107 142 371 
Williams pik 149 152 176 477 
Van Alst .... ; he Ce 123 pre 219 
Moore ... : ; Sees ee 139 139 

657 732 800 2,189 

Jos. Dixon Crucible Co. 

Harris ee 171 132 27 
ee eet endhiate + oan 106 116 334 
Edwards . shai diac 147 158 446 
Price — a iwany Ee 153 157 470) 
Myers ... , e 69 78 ") 36 

606 655 652 1,913 


Students of Western School Win Ninth 
Remington. 

The Behnke-Walker Business Coliege of Portland, Ore., 
recenty received the following telegram from Harry C 
Spillman of the home office of the Remington Typewriter 
Company: 

“Hearty congratulations upon your recent assembly, be- 
ore which your students received a Remington type- 
writer, two special accuracy contest medals, fifteen Rem- 
ing gton gold medals, forty-two card cases and 105 pri- 
mary certificates. 

“This is a world’s record for the number of Reming 
ton awards presented to a single school at one time.” 

C. H. Mattice, manager of the Remington Typewriter 
Company’s branch cffice at Portland, made the presenta- 
tion of awards, all of which have been won since January 

1923. Mr. Mattice stated that this remarkable record 
has never been duplicated in the history of typewriting. 
He read the following excerpt from another telegram from 
Mr ‘Spillman to the Behnke-Walker Business College: 

“Miss Ruth Martin is the ninth accuracy winner to be 
produced by your school, making your accuracy record 
y far the best of that of any school in the United States.” 


Chicago Stationer Goes to West Virginia. 

M. M. Kaufman, who has been associated with Stevens 
Maloney & Company of Chicago for the last twelve years, 
has recently taken the management of the stationery d 
partment of the Ohio Valley Publishing Company of Par 
kersburg, W. Va. 

Mr. Kaufman is a man of pleasing personality and pos 
sesses an exact and comprehensive knowledge of the sta- 
tionery business. His many friends in and about Chicago 
join Office Appliances in extending hearty good wishes for 
success in his new situation. 














She MOSTEEL 


EXPANDED METAL 


WASTE BASKET 


Here is a waste basket 
with arealturnover. It sells 
on sight and stays sold on 
service and satisfaction. 

Light, strong, useful and 
beautiful, it has a universal 
market 

A practical waste basket 
for the office, ideal for the 
home. 

Furnished in two sizes and 
five attractive finishes — 
Olive Green, Mahogany, 
Ivory Enamel, Black and 
Copper Buffed. 

Write for Descriptive Folder and 

Dealer Discounts. 


A Live, Money-Making 
Side Line for Active 
Salesmen. 


THE MOTORS SHEET 
STEEL COMPANY 


BEACH CITY, OHIO 
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Western Men Win Lead in Globe-Wernicke 
Contest. 
The Globe-Wernicke Company of Cincinnati, Ohio, re 
e , ; : lea 

Addressin cently held a third four months’ contest known as “Th: 
Globe-Wernicke Go-Getters Sales Contest.” Ten men com 

: peted and all made their quota, the tl high men being 

ac nes_™ awarded extra prizes. 


hree Nig 


The first man was J. L. Burgoyne, western representative 
covering California, Colorado, Idaho, New Mexico, Wash 
ington, Oregon and Montana. He achieved double quota 


was leader in Security box sales, leader in Angular 
sales and leader in Underwriters label safe sales 
Second place was taken by George L. Long, central states 
representative covering Ohio, Indiana, Kentucky, West 
Virginia and Michigan. Mr. Long had the best all around 
score, achieving 100 per cent and over in each department 


He led in the sales of Safeguard filing supplies, filing cab 
inets and lightweight commercial safes. 

rhird place was taken by Frank Sanger, eastern and Ne 
England representative covering all of the New Engla 
states. Mr. Sanger led in getting new box f s account 
bringing 76 new accounts in the heart of eastern comps 
tition. 

The other contestants, all of whom went over the top, a 


James Anderson, C. H. Hucke, W. E. McClellan, Mr. Fre 

E. B. Allen, N. B. Buschart and S. O. Davis. Much credit 

is due to H. H. Wittstein, the company’s sales managet 
l 


who keeps up interest among the salesmen constan 





This is the $75 Elliott Addressing Machine 


—__—___—____ 





New York I.-P. Ball Nine Starts Early. 
The 1923 baseball team, representing the New Yor 
branch of the Irving-Pitt Manufacturing Company, got 
off to an early start, and from all indications is going 


f 
J 


to eclipse the creditable showing made last s 
first in the realm of Baseballdom. 
Most of the “shining lights” of 1922 are still in the fold 
and several new faces have appeared to fill the vacancies 
—and perhaps disengage some of the old-timers from their 
Elliott Foot Lever Addressing Machine $150 regular berths. 
The result of the first game, scheduled for April 14tl 
= 














with the Wilson-Jones Loose Leaf Company is now 
tory. Intense enthusiasm is always manifested when I-P 
and W-J clash, because of the keen, though friendly rivalry 
existing between these two teams. Last year Irving-Pitt 


came out on top in the series of two games, which only 


whets the interest in the outcome of this season’s contests 
Other games are being arranged with teams in _ the 
loose leaf and stationary trade and a heavy schedule is 


planned. There is some talk of forming a Stationer’s 





League which, if it develops, will serve to enliven the in 
terest and will establish a more accurate method of de- 


[scmut . 
The Elliott Electric Addressing Machine $300 





termining baseball supremacy in the Metropolitan District 


Standard Register Company to Add New Building. 

As the first step in proposed important building activi 
ties, the Standard Register Company of Dayton, O., has 
broken ground for a fireproof office building at Campbell 
and Albany streets, Dayton, on the land adjacent to the 
present factory buildings. It is expected that the new 





Elliott Envelope Sealer $45 





structure will be finished within four months 
“The simple, flexible, versatile, Business- | de Ee ; i ; ; 
Building System that has no limitations’’ The proposed building will include two stories and a 


—— basement and will be of brick and cement. It is planned 





Write us for our Free Book along the most modern lines and will contain every facility 
‘“‘Mechanical Addressing”’ embodying up-to-date office construction principles. 
THE ELLIOTT COMPANY 


140 Albany St., Cambridge, Mass. 


Plaus for enlargement of the Standard Register Company’s 
factory buildings are expected to be completed soon. Work 





will probably commence on this phase of the company’s 











AGENTS WANTED EVERYWHERE building program within the next few months, it is reported 
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srorsct CA BINET-FILE 


THE IDEAL FILING EQUIPMENT FOR EVERY OFFICE 


Centralize the housing of office supplies and filing equip- 
ment. It will save valuable floor space, costly supplies and 
reduce office detail. CABID -FILE is the only low 
priced steel cabinetewiith adp Htesior that fills every 
filing and storagé need ae 






STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 
NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 


Makers of the full line of Security Steel Office Furniture 
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They tell the story— 


these unsolicited* comments: 


‘‘__to say the least, we are satisfied 
that your line of Filing Supplies is 
the nicest we have ever seen.” 


‘The folders supplied by you we 
might say, are the best we ever 
handled.”’ 


‘“‘We wish to express to you our 
appreciation of the fine service 
which you have given us recently. 
It is certainly a great convenience to 
know from whom we can get service; 
and this not only means more satis- 
fied customers for us, but increased 
business.”’ 


“Names and addresses on request. 


Aren’t these letters sufficient 
evidence to warrant at least 
your investigation of Oxford 
Filing Supplies ? 


Write today for descriptive 
matter and price list. 


Orr FILING SUPPLY Co, 


382 Jefferson Street Brooklyn, New York 


New York Salesroom Philadelphia Office 


70 Duane Street 911 Drexei Building 
Chicago Salesroom 


106_No. La Salle Street 
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New California Plant for United Autographic 
Register Company. 


In order that its service may be made prompter, more 


complete and more satisfactory, the United Autographic 
Register Company is constructing at Nineteenth and Union 
streets, Oakland, Calif., 


new machinery to be 


an up-to-date modern factory with 
skilled 


continuous 


manned by operators. The 


building is of concrete with steel sash on all 


four sides, affording real daylight throughout the entire 
The territory to be served by the products of the 


Washington, 


Montana, Arizona, 


building. 
new factory includes 
Idaho, Nevada, New Mexico, Colorado, 
Utah and Wyoming M. J. 


ew plant. 


California, Oregon, 


Barker will have personal su 
pervision of the 
Not only 


building this important new 


United Autographic Register Company 


plant in California, but it is 


is the 


adding materially to its plant in Chicago, indicating the in- 
creasing demand for business systems of this character 


rather important, increasing 


When the construction 


[These new additions are 


capacity 33 1/3 per cent, it is said. 
work now under way in Chicago is completed, the com- 


pany will have a frontage on Western avenue covering the 
block from Forty-second to Forty-third street, giv 


Their furthe1 


entir« 
ing them a half square block of buildings. 


expansion 
bl ck 


plans include taking in the remainder of the 


Capital Typewriter Company Adds New Equip- 
ment. 

It is announced that the factory of the Capital Type- 
writer Company, 312 Broadway, New York City, recently 
organized by Adolph Morse, has been equipped with the 
latest methods and machinery for the rebuilding of type 


The stock room is constructed entirely of steel 


writers. 
shelving, capable of taking care of a large stock of ma- 
chines. The steel and is so 
built that typewriter parts of every 
stored and handled with a maximum of efficiency. Work 
benches are of the most recent pattern, built entirely of 


parts room is also made of 


description can be 


steel and are individual in type. They were especially de- 
this company. 
and device for 


This contrivance was designed 


signed for use by 
The latest 

writers has been installed. 

and built at the direction of Mr. Morse. 

a wholesale price list to 


invention cleaning type- 


The company has just issued 


dealers. 


Tredways Complete Twentieth Year in Business, 

A. L. Tredway of the house of Tredway Bros., Stockton, 
Calif., visited Office Appliances last month. Mr. Tredway’s 
twentieth anniversary in the office equipment business in 
Stockton occurred on March 7. He started in 1903 with O. 
H. Close, who then owned the business, beginning as a boy 
of thirteen years. In 1913 when Mr. Tredway was twenty- 
three years of age, he and his brothers bought the busi- 
ness which has since been developed and is one of the most 
substantial office equipment concerns in that part of Cali- 
fornia. 

The company occupies a beautiful building, which was 
shown in Office Appliances not long ago. They carry a 


equipment and have a number of 


complete line of office 
important agencies. 
Mr. Tredway attended the convention of the 


Fireproofing Company late in March and afterward visited 


General 


central western markets 


It’s not what you pay, but what you get for what you 


pay, that counts.—Telephone Facts (Kellogg Switchboard 
& Supply Company) 
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Here’s To 
Profit! 








Pricedretail 
at $6.00 the 
set for 8 col- 
umn adding 
machine 
Sets; $6.50 
for 9 coi- 
umns; with 
extra col- 
umns at 50 
cents addi- 
tional. Bur- 
roughs- 
Moon- 
Hopkins 
seis $6.00. 
Liberal 
Dealer 


Discounts. 








An Adding Machine Keyboard equipped with 
Peerless Keys. 





\ 
Besides Adding Up Your Customers’ 
Daily Profits, Let the Keyboards of Their 
Adding and Billing Machines Contribute 
to Yours! 








FOR instance; our advertising in Business Maga- 

azine published by the Burroughs Adding Ma- 
chine Company, is explaining to 160,000 adding and 
billing machine operators the absolute necessity 
of equipping their machines with Peerless Keys. 
Time saving, error preventing and comfort giving 
features are strongly emphasized. A large and 
constant demand is being created. 


Youcan sell Peerless Keys easily—HERE’S HOW! 
Why It Is Easy to Sell Peerless Keys 


Efficient adding machine operation is impossible by 
the touch system, for there are upwards of 90 keys on 
an adding machine keyboard. The operator must 
look at the shiny keytops all day long. Tell her that 
Peerless Keys will prevent eyestrain and your sale 
is made! 


Each time she hits the hard key surface with her 
finger-tip, she sust :ins a jarring shock; at the end of 
the day these shocks tell on her. Peerless Keys are 
soft and comfortable and will absorb th se ks. 
The top of each key is comf rtably concaved to fit 
the top of the finger. Tell the operator tht Peerless 
Keys will give her comfort—and your sale is made. 


Peerless Keys will prevent finger slipping, and result- 
anterrors. Easy operation means quick operation. 
Try any or all of these selling points. Peerless Keys 
simply will not stay on your shelves! 


SellatNoRisk-NoInvestment-AllProfit 


Our special dealer sales plan, including liberal discounts is 
being r rofitably used by over 3,200 dealers. Sales-making 
dealer helps and effective consumer advertising literature 
keep demand constant, and assure rapid turnover. Be con- 
vinced at no personal cost or obligati n. Write for full in- 
formation. Samples and literature will be forwarded immedi- 
ately upon receipt of your inquiry. Use the coupon below. 


PEERLESS KEY COMPANY, inc. 


176 Fulton St. New York City 
BOSTON CHICAGO ST. LOUIS LONDON 
San Francisco Distributor: Robinson-Pinney Co., 525 Market St. 


(PEERLESS KEY CO., Inc., 176 Fulton St., N. Y. City ) 
Please send us without any obligation on our part 
details of your special profit-making offer, together 
with sample of Peerless Keys, aid specially prepared 
dealer helps. 
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Multiple Sales 
Follow Acme Staplers 


a 
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Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work Acme 
Staplers do makes additional sales easy. 


The Acme No. 1-—for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 


The Sure Shot—The most economical perma- 
nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 


The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 
mation. 


Acme Staple Co. 


1643-47 Haddon Ave. Camden, N. J. 


LONDON: Kado Ltd., Atlantic House, Hol- 
born Viaduct. 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

HOLLAND: Richard Weiniger, Singel 276, 


Amsterdam 

AUSTRALIA & NEW ZEALAND: Excelsior 
Supply Cv., Ltd, Sydney, N. 8S. W., and 
Wellington, N. Z. 
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An Enterprising Oklahoma Organization. 

One of the newer concerns in Oklahoma City is the Cot- 
ter-Fightmaster Safe Company, 206 North Harvey street, 
dealers in bank vaults, portable vaults, burglar-proof chests, 
safes of all kinds, safe deposit boxes, messenger boxes, 
eve. 

The company is composed of C. W. Cotter and W. E. 
Fightmaster, both of whom, before the organization of 
the present company, had an interesting and valuable ex- 
perience in the office equipment business. 

Mr. Cotter started out as a bundle boy with Coe Broth- 
ers of Springfield, Ill, and remained with them about eight 
years, leaving as a salesman. At this time he went to Dal- 
las, Tex., and went to work for the Dorsey Printing Com- 
pany. After a time he left Dallas and removed to Des 
Moines, la., getting a position with Koch Brothers of that 
city. Mr. Cotter’s next move was to associate himself with 
the Globe-Wernicke Company as Kansas and Oklahoma 
representative, and then with the Safe Cabinet Company as 
sales agent for Oklahoma. This was his last position prior 
to going into business for himself. 

The other member of the company, W. E. Fightmaster, 
went to Oklahoma in 1889. He settled on a farm nine miles 
southwest of what is now known as Oklahoma City. After 
a short time he removed to that city and started a grocery 
store, later going into the bakery business, which he sold 
last summer to the Smith Baking Company. Mr. Fightmas- 
ter is a public-spirited citizen and at present is chairman of 
the Oklahoma City school board. 

The Cotter-Fightmaster Safe Company was organized 
last summer. The first agency they secured was for the 
products of the Herring, Hall, Marvin Safe Company. 

Their original location was too far from the business 
district, but about the middle of December the company 
found its present location and decided to enlarge its field 
by adding general office supplies to the safe business. They 
at once took the agency for the Browne-Morse steel filing 
cabinet line and filing cabinet supplies, and have added 
other lines from time to time. 

A short time ago plans were set on foot to organize a 
$20,000 corporation. 


New York Stationery House Holds Big Annual 
Dance. 

The Employees’ Association of the J. Meyers Stationery 
& Printing Company of New York, gave its annual dance 
on the evening of April 7 at Yorkville Casino. <A rather 
elaborate souvenir program was gotten out, filled with the 
advertising announcements of a number of well known 
houses and individuals. A word of greeting from the 
committee in charge of the event to the members and 
friends of the association opened this program. Other 
features were entitled “Sayings from the Wise,” “Bricks 
and Bats,” lists of committees, dance program, etc. The 
two center pages consisted of a spread, showing the like- 
nesses of the members of the firm, one gentleman in each 
corner. These include Arthur J. Hirsh, Jacob Meyers, 
Louis H. Levy and Harry G. Meyers. 

Valuable Book of Paper Samples. 

The Hamilton Card and Paper House, Inc., 27 Green 
street, New York, N. Y., has recently sent to the printing 
and stationery trade a neat book of sample typewriter 
papers and business stationery. This little sample book is 
also a catalog. There are 71 numbers in the different kinds 
of paper and each number consists of five sizes. The best 
as well as the cheapest grades are included in this catalog, 
bringing the line within the requirements of every customer. 
Manifold, onion skins, manuscript covers and bond papers 
are included. The Hamilton Card and Paper House, Inc., 
will be glad to send this sample book to anyone desiring it 


on request. 
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_ Even Potatoes to Farmers— 
| "MULTIGRAPH Will Sell Anything to Anybody 





May, 1923. OFFICE 


The average man might hesitate before he tried to sell 


potatoes by mail, and he probably would pause and consider 
quite a while before he tried to sell them to farmers; but not so a Multi- 
graph user. He knows that ‘‘the Multigraph will sell anything,” and so 
he takes no counsel of his fears—he just goes ahead and sells potatoes. 


There is a business down in Kalida, Ohio (town of 
seven hundred people, no railroad), that grows every year, 


and it is one of the most remarkable illustrations we know of what good 
merchandising, and Direct Mail, and the Multigraph, will accomplish. 


The mails have enlarged the market of this business 
to a point where the original inventory has increased twenty times 
in five years. The whole countryside goes out of its way to deal with this 
store because of the selling it does through the mails. 


Bear in mind that this store deals with farmers almost 


exclusively, and then read what Mr. William Siebeneck, its 
owner, has to say: ‘‘I have worked up a big business by mail advertising 
during the last five years, but only recently have I been fortunate enough 
to own a Multigraph. Since that time I have sold two cars of peaches, a 
car of potatoes, and a car of apples. Business is good.” 


This store sells groceries, boots and shoes, dry-goods 
and notions, shelf hardware, jewelry and silverware. It com- 
petes with other local stores, and with the great mail-order houses. And 
it finds a profit in this competition. 


Last spring it changed over from a credit business to a 
strictly cash basis, and Direct Mail education of the market 
made it possible. Not only did business keep up, after the change, (how 
many times have you heard that you must do a credit business with the 
farmer?), but sales actually increased more than 25°% over the best year 
under the credit plan. Clean sales, no bad debts, with the profits in the 
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CAR OF PEACHES! 


im VoL. 


CAR OF APPLES! 


WE HAVE A CAR OF APPLES 


CAR OF POTATOES! = 


WE HAVE A CAR OF FANCY MINNESOTA WHITE COBLER 
POTATOES IN STANDARD 2} BU BAGS AT $2 00 A BAG 
CALL FOR THEM AT THE STORE 
YOU NEED APPLES. WE HAVE A FEW LEFT AT $1.20 | 
TO $! us hy Von THESE ARE FANCY YORK STATE APPLES . 























| WE ALSO HAVE ONIONS AT $1.00 PER BUSHEL 
NECK’'S CASH CARRY 
SIEBEPALID ans. 


a 


business or in the bank, instead of just in figures 
on the books! And lower prices to the customer ! 








Where is there a better constructive 


business story than this? And where will 
you find a business that has, seemingly, a smaller 
opportunity for growth and profit? Do you wonder 
that we insist on the selling value of the Multigraph? 
Honestly, don’t you think you ought to hear about 
what the Multigraph can do for you, for your business? 
The coupon will bring you a quick answer. 


This is the New Multigraph, equipped 
for turning out typewritten letters, forms, 


etc. See list of suggestions below. 





This isthe Multigraph T ype- 
setter, which makes it easy to 
set type jor the Multigraph. 


(it 


Prices in Canada: 


$41.00 down; total price $205.00 
Printing Ink Attachment $50.00 


a 3022 
» 


letstrcbaleemeye 
Easy Terms 


Or 
~ OO 
$15 0K5 


“’ MUILITL RAPT 























Multigraph Users Multigraph Uses 

Agencies General Blotters Memo Pads 

Bakers Stores Booklets Notices 

Banks Grocers Bulletins Office Forms 

Brokers Hotels Circulars Order Blanks 

Builders Jewelers Dodgers Post Cards 

Butchers Laundries Form Price Lists ities in may 

Churches Libraries Letters Sales Letters — _— 

Clothiers Lodges Folders Stationery 

Clubs Opticians Hand Bills Statements Name 

Dairies Packers House Organs System Forms me P 
Thetwo-roll Printing Ink Attachment Druggists Painters Imprinting Stickers en 
easily and quickly attached to the Dyers Plumbers Index Cards Tags City 
New Multigraph. $35.00 additional. Electricians Publishers Invoices Time Cards — 

Florists Schools, etc. Labels Wrappers,etc. 


The American Multigraph Sales Co., 
1830 East 40th Street, Cleveland, Ohio. 


Have a representative show me (without any obli- 
gation) the New Multigraph and explain its possibil- 


business. 





Be sure to indicate your business) 








a O. A. 5-23 
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The simplest and most eco- 
nomical transfer binder 
ever offered. 










Posts are U- 
shaped flat wire 
Rubber washers hold cover down snugly 





Flexible press board covers, fine for 
transfer binders Flat wire parts turn 
down and hold securely, permitting 


closer stacking. 





Various 
firmly 


Also fitted 
lengths 


with screw 
ordered. 


posts 


as Sheets 


are 





and compactly held. Screw heads count- 





ersunk. Binders pile with accuracy. 
- ae 
ge Telephone Regiater Telephone 
Register 
A very simple 
and neat regis- 
ter for numbers 
f often called 
t { Both sides fin- 
= ished alike, on 
t substantial bind 
{ t | er’s board, with 
t rust proof eyelet 
F t at top. Size 5x10 
t inches. Put them 
where your cus- 
t tomers see them 
t } and you'll sell a 
en ns } lot 














Daily Desk Reminder 
This is a device that makes it easy for 
clerks to report telephone calls received 


while the “boss” is out. Also very handy 
for memos, large or small. The one 
shown closes like a book, a feature that 


users find a great convenience. A small- 
er one has only the left hand half. They 
are good sellers because they suggest 
such a practical way of handling tele- 
phone calls and other memoranda. 





adjustment. 


they are so economical 








The Ring of a 
Hundred Uses 


The Adams Ideal Book and Key Rings are not only 
ideal for use on students’ notebooks and similar loose 
leaf devices, but for use any place where two ar- 
ticles need to be connected temporarily subject to 


They are ideal for people in every walk of life—and 


that anyone can afford to buy 


a liberal supply of them for various uses. 





The Adams Ring 


hold tool 








side 





To bind perforated sheets of all sorts; 


practical use under severe conditions. 


up—sheets are 
with facility. 


is Just the Thing 


to 


checks, time checks, etc.; 


room 


for key rings, and for temporary repairs, in 
various ways, in office, factory, and home. 
They are built to stand the strain of hard, 


The 


enlarged joint serves to keep the ring right 


inserted or removed 


They lock with a sure hold 


and a smooth joint—nothing to mar, catch 
or scratch. 





HENRY 


Representative 
WILLIAM BASSINGER 
Stationery Specialties 

377 Broadway, New York, N. Y 


Eastern 








T-ADAMS-MFG.( Corie 


6796 -98 South Chicago Ave., 





Ask us to explain how and where there is money in Adams 
Ideal Book and Key Rings for you. 


NOT 


CHICA‘;0, U.S.A. ' 
SS 


Western Representati 
GUS ADAMS 
433 California St 
San Francisco, Calif 











In-and-Out 
Clock 


Figures 11 
and 
Hands w 
M 


easel ba 


clear 
tinct 
not 
with 
or 
only 


slip 


with 

Bac 
our handso 
cloudy 
pre board 


spec 
I 


ss 








Perfection Desk Pad 
These Blotter Pads are practically 
indestructible on account of the 
brass corners (or copper, if de 
sired), firmly riveted on, and 
cloth bound edges. Both sides 
covered with gold veined marble 





Keep a good supply of Adams 
Specialties in stock. It helps 
make sales. Write for cata- 
log and our special Opening 
Assortment Offer. You 
won’t regret it. 








paper. Very handsome. 




















May, [ 5. 


National Booksellers to Convene in Detroit. 
On May 14, 15, 16 and 17 the national convention of the 
Association will ] 


Michigan. A special effort is be 


American Booksellers’ 
Hotel Statler, Detroit, 
j made to insure a large attendance at this meeting 

From the east there will be a special train to gather the 
eastern booksellers at New York and bring them to Des 
troit. David J. O’Connell of the Funk & Wagnalls Com 


pany, New York City, will again superintend the train at 


rangements for eastern delegates. Special Pullmans will be 


provided if a sufficient number indicate their determinatio 
to go. Mr. O’Connell is an old hand at this work, having 


arrangements for the conven 


1 


ons 


handled the traffi 
Boston, Chicago and Philadelphia. 

\ number of unusually interesting addresses will be mad 
Through the courtesy of the Bookseller & Stationer and the 
chairman of the program committee, Ward McCauley of 
McCauley Brothers, Detroit, Office Ap} bl 


outline some of the principal speeches 


1 + 
iances 18 abd O 


\. R. Crone of the Publishers’ Weekly will discuss the 


progress of bookselling since the 1922 convention, giving a 


brief summary of the various interesting and important 
happenings in the book field which would not come under 
the province of the president's report The developments 
in copyrights, customs, etc., either at home or abroad, will 
be included in this address. 

William L. Stidger, the great publisher preacher of De- 
troit, will talk on a new market for books. A feature of 
Dr. Stidger’s work has been a series of fine dramatic book 


sermons intended to reveal the ethical lesson in certain well 
} 
i 


known, modern books. Dr. Stidger is a strong believer 


the vital part that good books should play in the life of 
women and children. He conducts a book 


ooth at his church and his address will treat of the work 


modern men, 
that has been done there and with the interest that has 
been created in books and reading by his dramatic book 
sermons 

Will H. Johnson, 


Association, will present a brief report of the activities of 


[llinois Books« lle I 5 


president of the 


his organization and an account of its annual convention 
on May 1 and 2, supplemented by a discussion on the sub 
ject of the “Scope and Possibilities of the State Associa 
tio 


David C. Buest of Grand Rapids, Michigan, will present 
i1ddress on “Analyzing a Community for Bookselling.” 
[he speaker is an enthusiastic and active book man and 


his subject is one of constructive importance. 
J. Joseph Estabrook will speak on the undeveloped sid¢ 
of the book business, referring to the selling of books by 


1 1 


mail by the book store, in which department of business 


activity Mr. Estabrook has had signal success. One or two 
other papers will be presented on the same general subject 

Jefferson B. Webb of Detroit will speak on books and the 
business man. Mr. Webb is a forceful and humorous 
speaker and a leader in Detroit commercial life. He was 
president of the Detroit Rotary Club for three years. 

M. S. Rice will address the convention on what the pub- 
It is said that 


Mr. Rice is the best public speaker in Detroit, and his ad 


lic has a right to expect from the bookseller. 


dress is sure to be a treat. 

Che subject of bookselling in a small city will be han- 
dled by two able speakers with practical experience. Sev- 
eral other interesting features are being arranged, of equal 
importance, and every effort will be made to encourage the 
thorough discussion of all matters brought up. 


San Francisco Remingtons Have Social Club. 

The San Francisco sales force of the Remington Type- 
writer Company has organized a social club. It is planned 
to hold monthly dinners, and an annual outing. 
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Steel Transfer Cases 
STRONG, FIRE-RESISTING, DURABLE, COMPACT, 
NON-BINDING, PERMANENT 
Depth of Drawer front to back permits contents of deepest 
Vertical Files being placed in this STEEL STORAGE CASE. 
Each Case Complete in Itself 





; 


N / i 


— 
: 
: 


UH 


b 





Front and all sides have framed-in panels, each case 
equipped with interlocking devices, also label holder and 
steel handle Drawers are mounted on polished steel! slides 
which permit them to slide smoothly 





Wood Storage Cases 
Best All Wood Storage Case Made 


The Globe“Wernicke Co. 


Cincinnati 
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Most Dealers Like to 
Push Something 
**Special’’! 


Here it is: The No. 49 Roberts Auto- 
matic Numbering Machine. 


It is “special” in value; “special” in 
workmanship; “special” in accuracy ; 
“special” in its proven salability—in 
its long and successful record as a 
sales-maker for hundreds of dealers 
throughout the U. S. and _ foreign 
countries. 

Reinforced with five other splendid 
machines, to give the dealer the ‘best 
assortment proposition going. 


ROBERTS 


Num ering and 


Dating Machines 


Model List Prices 


No. 49—Automatic Numbering Machine $7.50 
No. 47—Automatic Dating Machine... 7.50 
No. 37—Lever Numbering Machine.... 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine. ....10.00 
No. 66—Metal Dating Machine.. 








Assortment 
Proposition 


Assort your order 
as desired among 
all six models. Or Model 49 
take six 49’s or six ne 
of any other model. Stashine 
Six machines give 

you the quantity 
discount. 


Our Descriptive 
Circulars 

help make sales. 
We want our 
dealers to 

use them. 


Supplied 314752 123456 


on re- Style Style H 


seat ae 12345 ac 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Special Numbering Equipments. 
Eranches ind Agencies in principal countries of the world. 





SSS 








AT yr 
A A_A_ KI DIOS 


ange 
—- 


——— ff 
—_—— — 








eS eee * ae Yee cee * cee 





Se a a a ee ee ee ee | 


v ys 
—— = | 


—— 


T 


a’ | cm ome 


—" | ee 











APPLIANCES Vay, 1923. 

Wilson-Jones Company Inaugurates Educational 
Campaign. 

During the last month or so the Wilson-Jones Loose Leaf 


Company of Chicago has held a series of interesting din- 
ners weekly, followed by educational meetings at the big 


Franklin boulevard plant of the company, which has acted 


as host to the commercial stationery trade of Chicago and 
vicinity. The dinners are served at 6:30 with music and 
group singing, followed by a trip through the plant and a 
study of the manufacture of loose leaf devices and forms. 
After a trip through the plant, the guests reassemble 
and listen to talks on selling and service. This has been 
Addresses have been made by Frank L. 
Charles L. Estey, R. B. Alderson and H. B. 


the usual program. 
Severance, 
Law. 

Practically all the stationery organizations in Chicago 
have been represented at these meetings. 

The foregoing is a very matter-of-fact statement of a 
movement which bids fair to be of material advantage to 
stationery trade of Chicago and vicinity, and if it fulfills 


11 


its promise here, it is believed that the plan will be ex- 


tended to other cities, the object being to educate stationery 
salesmen in the art of selling loose leaf devices to the best 
advantage and promoting the sale of loose leaf goods in 
every way possible. This, of course, is a considerable un 
dertaking, but the company started it in a modest way in 
Chicago some weeks ago, and it will not be surprising if 
the movement should grow to considerable proportions and 
be of value not only to the stationery trade but to the loose 
leaf manufacturing industry. 


E. Faber Ladies Bowl Well. 


[The members of the Eberhard Faber Diamond Star La 
dies’ Bowling Club of New York have entered and con 
quered new fields. After watching several of the games 
between the married men and the bachelors of the Eber- 
bowling 
the last 
Thum’s 


hard Faber organization, the ladies decided that 
isn’t such a strenuous pastime after all, and so for 
few months they have practiced arduously at Joe 
“White Elephant” 


So well did they bowl—and they used the 


alleys on Broadway. 
regulation 
equipment—that a handsome silver sandwich tray was do 
nated by the firm as a prize to the highest averaging 
bowler for the month of March. The contest has just 
ended and the averages show that the ladies are in a 
fair way to do battle with the men next season 

Miss Lillian 
added to her popularity by averaging 137 for the 
Miss Edna Miller of the order department took 


Firmbach, of the advertising department, 
month 
second 
place with an average of 122. 


The averages for the ten contestants are as follows 


Firmbach, Lillian ...... 137. Todd, Margaret ee 
a Oe 122 Reck, Bertha O4 
Mandeville, Mabel...... 118 Breslin, May A .. 90 
Hirsch, Florence .......114 McGinnis, Kathryne.... 88 
3indewald, Clara ...... 110 Wagner, Isabelle . . 83 


The girls are now ready to bowl any other female bow! 
ing team in the stationery field, and are anxious to hear 


from those who are interested. 


Office Specialty Man Organizes New Sales 
Company. 
Ray S. Klein, formerly with the St. Louis office of the 
International Time Recording Company, has organized the 
Office Specialty Sales Company, 1304 Pine street, St 
Mo. The company will handle a complete line of office 


supplies 


. Louis, 


and specialties, and desires to get in touch with 
manufacturers. C. E. Goessling is president and Mr. Klein 


is vice president and general manager. 
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THE SAFE-CABINET 
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To six-cylinder salesmen 
who are hitting on all six 


> 


Y 


OMEWHERE, scattered over the country, are 
a number of salesmen who are leading the field 
in their respective lines of business. Yet they 
realize that their present work does not offer that 
bigger opportunity which their ability deserves. 


THE SAFE-CABINET will interest these men. 
It is the leading product of its kind by a wide 
margin. It is a safe whose stated fire resistance is 
proved by furnace tests which are the most severe 
in the United States. 


THE SAFE-CABINE'T will live up to every 
claim made for it. It will bring its contents intact 
through heat so intense as to reduce the contents 
of other safes to ashes. This has been proved over 
and over again in actual fires, and comparative 
tests. 


Selling THE SAFE-CABINET is a service 
proposition. The man must bring the prospect to 
a realization of the value of his records, and the 
need for the protection of those records. Then sell 
him the safe whose fire-resistance is not only 
known, but is permanent. 


It’s the kind of a job that a man glories in who 
is really a salesman. There is ample opportunity 
for rapid advancement. And the remuneration 
is in keeping with thetype of men we want. Write 
for complete information, giving in turn, com- 
plete information about yourself. 


THE SAFE-CABINET COMPANY 
505 Greene Street, Marietta, Ohio 


Originator and sole manufacturer of 


THE SAFE-CABINET 


The only safe that came through intact! 


THE SAFE-CABINET pictured at the left dropped from 


an upper story and was buried under tons of debris. To 
quote from a letter from the owner, “‘We suffered the loss 
of our entire building . . . and the only safe that re- 
: nae mained intact out of half a dozen that we used was THE 


other safé could have stood the test.” 


SAFE-CABINET. The intensity of the fire as well as the 
ma impact were both so great that we doubt whether any 
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Nes Pou Saison 


No lining or filler board, no glue or rivets, go into the manufactur 
of the I-P Veriflex Cover. It is simply one solid piece of No 
Grade black levant grain cowhide—a sturdy, durable, long-wearing 





ONE SOLID PIECE OF COWHIDE. NO binding which gives years of service. Light in weight, compact 
LINING OR FILLER BOARD IN THE ; : ; , 
VERIFLEX COVER flexible, it will bend or roll without creasing or breaking. Veriflex 


combines the advantages of being a more flexible casing with less b 


. ‘\VVERIFLEXCOVER 
SUPER QUALITY 
PRICE BOOKS 
ARE MADE ENTIRELY WITHOUT GLUE 
By our new process. the back metal part which holds the ring 
mechanism is actually inserted into the solid piece of leather lo 
this the ring mechanism is securely anchored The use of glu 
stitching or rivets has been eliminated entirely in the Veriflex 
Cover This mechanism, anchored to a leather-embedded bacl 
plate. is in the book to stay /t is as strong as the hide that holds it 


METAL PART IS ACTUALLY INSERT- a , > ¢ 
ED IN THE LEATHER. NO GLUE OR 2300 LINE VERIFLEX COVERS 


ietitdl Coshin oo Glas oc Reeeh 


MECHANISM IS SOLIDLY ANCHORED 
TO METAL PART INSERTED IN THE 
HIDE ITS AS STRONG AS THE HIDE 
THAT HOLDS IT 
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Chicago, Kansas City, New York, 
LONDON, ENGLAND— PARIS, FRANCE— ZURICH, SWITZERLAND BRUSSELS, BELGIUM— TORONTO, ONTARIO, CANADA 
The Macey Company, Ltd. Caribonum Société Anonyme Caribonum Société Anonyme Caribonum Société Anonyme THE BROWN BROTHERS, trurrep 


65-66 Houndsditch 10 Rue De Seze 29 Schutzengasse 16 Rue D’Edinbourg Corner of Simcoe and Peat! Sts 
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Representative Men for Arbitration Education. 

On Tuesday afternoon, April 10, representatives of more 
than thirty commercial and trade organizations of New 
York City met at the Lawyers’ Club, 115 Broadway, where 
they discussed plans for arbitration-educational week, to 
be observed from May 14 to 20, inclusive. During that 
week commercial and trade associations, chambers of com- 
merce, boards of trade and social and fraternal organizations 
in New York City and throughout the state will unite in an 
effort to achieve a wider use of arbitration in controversies 
where questions of fact and not of law are to be deter- 
mined. The arbitration law of New York, as amended in 
1920, gives binding, legal status to the decisions of arbitra- 
tors, and the courts have decreed that they will enter no ap- 
peals from the decision of an arbitrator on any question of 
law or fact. This statute is intended to help put a stop to 
an excess of litigation in the courts, and it is hoped to bring 
about the arbitration law to the attention and knowledge 
of the greatest possible number of residents of the state dur- 
ing arbitration-educational week. 

New Jersey, which has just enacted a law similar to that 
of New York, will probably also hold meetings during the 
week designated in order to acquaint New Jersey people 
with the advantages of arbitration. 

The committee on arbitration-educational week is headed 
by Charles L. Bernheimer, president of the Bear Mill Man- 
ufacturing Company. He is assisted by a strong commit- 
tee, consisting of prominent business men, lawyers and 
others. 

Many of the leading organizations of New York City will 
participate in the work of disseminating knowledge of the 
advantages of arbitration during this week. The list prac- 
tically covers the entire field of industry, and includes the 
American Exporters’ and Importers’ Association, American 
Pulp & Paper Association, Belgian Chamber of Commerce 
in the United States, Bureau of Envelope Manufacturers of 
America, Chamber of Commerce of the state of New York, 
National 
Association of 


Standards Council, Association of 
National 


American Chamber of 


Commercial 


Book Publishers, Purchasing 


Agents, 


at 
many ormer;rs, 


Norwegian Commerce, and 


Grover Bros. Take New Store. 
he house of Grover Bros., formerly at 764 Broad street, 
Newark, N. J., moved some weeks ago to 196-198 Market 
street, the same city. 
Broad street for twenty-three years, but the concern itself 
It was started by 


They had been at the old location on 


has been in business for fifty years. 
two brothers, J. P. and E. M. 
dead and the latter is president of the company as it now 
exists B. W. 


M. Grover is vice-president. 


Grover. The former is 


Grover is secretary and treasurer, and C. 
The two last-named gentle- 
men are of the second generation. M. Escoffier is the store 
manager 

The new location affords increased facilities for the dis- 
play of the lines the company handles. The store proper 
is 43 feet by 37 feet, devoted entirely to commercial sta- 
tionery. New Weis sectional shelving has been installed, 


and other new equipment added. 
ment is located in the rear of the stationery store and is 


The printing depart- 


fully equipped. 
The original house of Grover Bros. began as a printing 
establishment. 


Wholesalers to Hold Big Convention. 

The eighth annual convention of the Wholesale Station- 
ers’ Association of the United States will be in session when 
The con 
vention is being held at West Baden, Indiana, and opened 
on April 30. 


Office Appliances reaches its readers this month. 


It will continue up to and including May 3 
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Cut and Trim With 
The BOSTON Cutter 


Paper, cardboard, thin leather, wood veneer, canvas 
or rubber fabric, cloth, mica, insulating material, or 
other similar substances, can be cut easily, quickly and 
accurately with the Boston Cutter. 

One placed in any office, factory, store, engineering 
office, photograph shop, drafting room or shipping 
room will soon pay back its purchase price thru better 
and quicker results in cutting and trimming. 

The several sizes range up to 36 inches in cutting 
length. 

All are complete with adjustable gages, iron frame, 
steel knives and mahogany table. Durable, accurate 
and guaranteed. 





Illustratin 
The BOSTON C 





TTER 


Pad Your Own Stationery 
And Save Your Waste Paper 


Do it with the GOLDING TABLET PRESS. 

This device holds up to 5,000 sheets of paper, of size 
up to 83x16 inches. 

Inserted between the clamping irons, waste paper 
and stationery can be made into tablets or pads by 
simply brushing over either or both of the two exposed 
surfaces with a little paste. 

Simple to operate. Durably constructed. Will fit 
on the table or bench in your stationery room. 

Save the cost of your scratch pads and the padding 
of your stationery. 





ORDER THE BOSTON CUTTER 
AND THE GOLDING TABLET 
PRESS THRU YOUR DEALER 
TODAY OR WRITE US FOR 
PRICES. 


GOLDING MANUFACTURING CO. 
Franklin, Mass., U.S. A. 


We also manufacture the Golding Art Jobber, 
Golding Jobber, Pearl Press, Official Hand 
Press, Golding Power and Hand Lever Paper 
Cutters, Pearl Paper Cutters, Official Card 
Cutters, and Little Giant Lead & Rule Cutters 
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STYLE No. 500-F 
Fibre Cooler, ac- 
commodates 5 or 3 
gallon bottle. Car- 
ried in stock in 
Mahogany and All- 
white finishes. 
Other colors to 
order. 





A product 


which sells profitably 
—and easily 


HIS summer, in the office, factory, 

bank or store, workers will find 
their only solace in a cooling, quench- 
ing drink of energizing water served 
from‘*XXth Century” Coolers.Water 
that is pure as that from mountain 
streams, fed by everlasting snows; 
water that is cooled, yet never 
touched by ice; water that is safe to 
drink in any quantity. 


And with this will come increased 
business for you. It means that when 
other articles on hand fail to move, 
these ““XXth Century”’ Coolers will 
be selling fast to meet this great de- 
mand. 


“XXth Century” Coolers are safe 
and clean. They represent the most 
hygienic and most up-to-date method 
of serving drinking water. Now, more 
than ever, office managers are re- 
alizing the necessity for installing 
these convenient, good looking 
coolers in their offices. 


Cordley & Hayes, 12 Leon- 
ard Street, New York City, 


will be glad to send you 
full information. 


‘XX™ CENTURY’ 
COOLERS 














Advisory Council in Wright Business. 

An advisory council linking employees and the E. A. 
Wright Company, stationers and engravers at Philadelphia, 
Penna., has been organized. This body will function in 
commercial and social ways. Its officers chosen at a re- 
cent meeting are: B. A. Beauchamp, president; A. F. Wil 
laur, secretary. 

Victor Bowman on Pacific Tour. 

Victor Bowman, general sales manager of the Dennison 
Manufacturing Company, sailed last month on a tour « 
four or five months’ duration of the Pacific countries. A 
companied by Mrs. Bowman he will visit the Hawaziia 
Islands, Japan, China and the Philippine Islands. Sta 
tioners in those countries may look forward to an enjoy 
able visit with Mr. Bowman. 


Patent Rights on Pencil Sharpener For Sale. 

The Bureau of Foreign and Domestic Commerce, Wash 
ington, D. C., has on file the name, address and references 
of a foreign inventor who offers for sale the patent rights 
on a pencil sharpener which has been given an American 
patent. Manufacturers on the “Exporter’s List” of the 
bureau will be furnished with the inventor’s name and ad 
dress on request. No responsibility of any sort is assumed 
by the Bureau of Foreign and Domestic Commerc 


Estate of Frederick G. Crane. 

The will of the late Frederick G. Crane, Dalton, Mass., 
was filed with the probate court at Pittsfield Che major 
bequests were the large stock farm at Dalton, which was 
devised to the widow. Frederick G. Crane, Jr., receives 
the holdings of his father in Crane & Company, paper 


pubdlii insti 


manufacturer. Other bequests, principally to 
tutions, were covered by a memorandum, the contents of 
which were not divulged. 


Story of Ink Broadcasted by Wireless. 
“The Story Your Ink Bottle Tells” was broadcasted 
March 31 from “WGI,” the station of the American Radio 
& Research Corporation, Medford Hillside, Mass. Fletcher 


W. Taft, advertising manager for The Carter’s Ink Com 
pany, narrated a history of the manufacture of ink, and 
gave interesting sidelights on modern production Many 


comments of an interesting character have been received, 
showing that the information given was of real value to a 
large number of radio enthusiasts who were listening in. 


Cash Register Business Booms. 

The National Cash Register Company established a new 
record for sales in March, attaining 115,000 points (each 
point representing $25.00 in sales). For seven consecutive 
months the American sales force has surpassed all previous 
records. The best previous March was in 1920, when, at 
the peak of the after-war inflation, sales totaled 109,033 
points. 

New high records were made by the N. C. R. organiza- 
tion the last six months of 1922, and in the light of these 
accomplishments the quota of the American selling force 
was raised twenty-five per cent. An analysis of the figures 
for March production shows that no extensive areas of the 
United States are experiencing slack time. 

Canada showed the lowest percentage of sales, but at 
that its production was the best since 1921. The Pacific 
division led in the percentage of business secured. The 
greatest volume of cash register business in March came 
from the Northeastern division, comprising New York, 
Pennyslvania and the New England states. Other sales 
divisions showed continued improvement. 
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The PENCIL with every virtue 


TT 
i 


OURURREAVED RU URDASUULOCUDEOE 


(Ga ( ) 
: “Propel -Repel-Expel” ‘7 
| 


PU ER ES 


You can identify this wonderful 
pencil by its symmetrical bell-shaped 


A ST 









Sheaffer cap and clip that holds it firmly in the i=] 
eo ‘“‘Propel-Repel-Expel’’ pocket and does not tear the clothes. l=] 
oe Pencil companion to : ‘ oe | 
“LIFETIME” The mechanism of this pencil is j 


constructed and assembled without 
means of solder. It is inserted in the 
barrel under 30 pounds pressure and 
held there by our special Waspalumin 








= Sheaffer Patented Ball 








S| 

= 

a Clip grips firmly—elim- block—See Arrow. 2 | 
| inales wear on pocket - 
=| ® A Over-size lead that jams, or under- 3 
| size lead that becomes loose in the E 
- ordinary pencil are taken and held |= | 
firmly with a special Waspalumin = | 

Priced Carrier used only in Sheaffer “Propel- = | 

from Repel-Expel”’ Pencils. Sheaffer’s blue iE 

label leads are the world’s best. Pack- SI 

$1 to $50 ages of one dozen 10c—made in all =| 

degrees of hardness. =| 

= 





Nearly One Million in Daily 
Use. Only 19 returned 


e . ‘ Patented Was- 
for Repairs in thirty days palumin Car- 
rier Prevents 
jamming of 
over-size leads 


andholds under- 


TMI 


BPRGEEAELE 


Note Waspalumin Ejector 
Point. Made of Toughest 
Material known—will not 
strip. 







Patented Waspalumin 
Expansion Block holds 
mechanism firmly with- 
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ANIM 





out solder. i 
W. A. SHEAFFER PEN CO. 
Fort Madison, Iowa 
Branches: 
New York Chicago Kansas City Denver San Francisco 
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VERY one of these operators has 
been using half of her employer’s 
time in non-productive effort. Your 
own operators no doubt do likewise. 
In writing each set of 





Why are these girls so interested? 


They are watching the demonstration of a machine that makes 
their work easier and yours more productive 


carbon paper. It is only necessary to 
load continuous length forms and car- 
bon paper once in preparation for the 
writing of many sets of forms. 





forms, they insert car- 
bon between the sheets, 
jog sets into alignment, 
insert sets in their 
machines, re-align 
forms, write, and then 
remove the sheets and 
carbons. taneously; 

Theimproved Elliott- 
Fisher Automatic Feed 
Machine eliminates quest; 
these non-productive 
operations. Only once 
does the clerk spend 
time in getting ready to 


Fishers which: 





In addition to the Automatic Feed Ma- 
chine there are other types of Elliott- 


—write bills, ledger, journal and other 
related records, compute and prove 
account, all in one operation; 

—write payroll and pay checks simul- 


—proves their accuracy instantly with- 
out extra effort; 

—furnish daily record of exact status All kinds of cut 
of accounts, immediately upon re- ‘ 


—makes as many copies as desired, 
legible and clear-cut; 
—get bills and statements out on time. 
Do you wonder that Elliott-Fisher 
Machines pay for themselves after they 
have been in operation but a short time? 


Continuous length 


Other Elliott-Fishers forms 


for accounting and record-writing All 


styles of con- 
tinuous length forms 
is 3 -s €6f2 
—“‘superfold, fan- 
fold” and “‘roll’’—are 
written on the Elliott- 
Fisher Automatic Feed 
Machine. 


forms, varying in style, 
size or thickness are 
also written with equal 
facility and dispatch. 
Continuous length 








write — practically all 
her time is spent in actual writing. 
The lost motion is done away with 
by the combination of continuous 
length, automatically fed, forms and 


forms are manufac- 
tured in lengths varying from 250 to 
5,000 sets, depending upon the depth 
of the form and the number of copies 
to the set, and come in cartons or 
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May, 


rolls, ready to be placed on the machine for 
writing. 

Continuous length forms feed from rear to 
front over the flat-writing surface of the 
machine and through the carbon paper—a 
new form feeding automatically into writing 
position as the completed form is removed. 

Not only does the elimination of the non- 











Jogging set into 


Inserting carbon between 
alignment 


sheets 








Writing 
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productive operations effect a considerable in- 
crease in production, but there is an additional 
saving in that continuous length forms cost 
less than cut forms. A saving in carbon paper 
consumption is also effected, since handling of 
loose carbon paper causes it to crease or curl, 
often forcing it to be thrown away before it has 
served its full usefulness. 











Realigning forms in 
machine 








Seven operations combined into one 


The operation of the Elliott-Fisher Automatic Feed 
Machine with continuous length forms and trans- 
verse roll carbon compares with the operation of 
the rapid-firing machine gun which discharges hun- 
dreds of shots without reloading. The comparison 
cannot end here, for, when one thinks of the old 
method of handling each set of cut forms separately 
—performing for each set a loading operation which 
is required only once to prepare 1000 or more sets of 
continuous length forms for writing on the Elliott- 
Fisher Automatic Feed Machine—memories are re- 
vived of the obsolete muzzle-loading rifle or the 
single-shot gun. 

With the flat’ writing surface, continuous length 


forms. transverse roll carbon and numerous other 
features, the Elliott-Fisher Automatic Feed Ma- 
chine has the advantages in the record-writing: 
field that the machine gun has over the obsolete 
muzzle-loading rifle or the single-shot gun on the 
field of battle. 

Upon request, an Elliott-Fisher Representative who 
can discuss with authority the rapid and economical 
production of typewritten forms will be glad to call on 
you. If you wish, he will make a study of your par- 
ticular operations and point out those that could be 
performed by automatic feed machines with a saving 
of time and labor, and do this entirely without obliga- 
tion on your part. Drop us aline today. 


ELLIOTT-FISHER COMPANY, 342 Madison Ave., New York, N. Y. 
Branches in All Large Cities 


Elliott-Fish: 
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Accounting and Writing Machines: Flat Writing Surface 
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SEMI-HEX 
on Hand ~ 


Semi-Hex is the big value Penex com- 


mercial pencil. Its quality makes it a 
favorite with office workers, students, 


business men, everyone who writes. 


Semi-Hex is six-sided, won't roll off 
the desk, and its rounded corners make 


it comfortable to hold. 


Semi-Hex lead comes in the five most 
popular degrees of hardness. It is excep- 
tionally smooth, easy writing, and long 


lasting. 


Semi-Hex retails at five cents. From 
writing point to eraser tip it is all qual- 


ity—repeat orders are certain. 


Semi-Hex is increasing the pencil 
We 


If you are not 


profits of hundreds of stationers. 
believe it will for you. 
now handling Penex Pencils or if your 
We will 
be glad to send you sample pencils, 
prices, and the Penex proposition. 


stock is not complete write us. 


Address Dept. O 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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Continued from Page 44.) 


(In Other Lands 
French Editor Honored. 


well known 
Bureau,” has re 


A. Navarre, director of the French ofthce 
equipment journal, “Revue du 


ceived the order of “Nicham Iftikar” in recognition of his 


ently re- 


geographical works and studies, as well as his travels and 
lectures during the last twenty-five years. Mr. Navarre is 
not only a geographer and traveler, but he is also a stenog 
rapher whose writings are authoritative in the stenographic 
world. For many years he has been a member of the Syn 
dicate of the Colonial Press, and as an editorial correspon 
dent of various important newspapers he has been charged 


His book, “Un 


important 


with important missions in foreign lands. 
Voyage au Maroc” (A Voyage to Morocco) is an 
contribution to the fund of information regarding the geo- 
graphical features, the people and the resources of Morocco, 
the most important of the African possessions of France 
In a letter addressed to the author, General Lyautey, resi 


dent general of France in Morocco, said: “All my compli 


ments for your good and beautiful book. This is an excel 
lent and timely work.” 
Commenting upon Mr. Navarre’s recent book and his 


work generally, the French journal, “Excelsior,” says 
“Mr. Navarre was the representative of ‘Excelsior’ in 

Morocco. I do not have to introduce him here. The book 

that refers to his trip is one of the most interesting works 


Mr. Navarre gives all the essential 


regarding Morocco. 
information regarding this new colony. He is 
mist, a painter and a politician. He presents 
His work is exciting, and 
above and beyond the contents of the pages, he makes 
the reader feel a desire to think of the interests of France.” 


an econo 
the land 


scapes; he studies their utility. 


Commerce Body Organized in Haiti. 
The American Chamber of Commerce of Haiti was or- 
ganized at Port-au-Prince with an active membership of 
forty-two, an associate membership of thirty-six and a 
non-resident list of eighteen. 


for membership in the United States Chamber of 


Application has been made 


Lon 
merce. 

The officers are: Walter F. Voorhies (director, Banque 
Nationale de la Republique d’Haiti), president; H. P 
Davis, secretary; F. H. Berlin, treasurer. 

The majority of the active members are Americans en 
gaged in their own business in the republic. Others are 
representatives of American houses. 


Cuban Demand For Office Devices. 


Filing cabinets of steel construction are most in de 


mand in Cuba, according to advices received by the De 


partment of Commerce. A large proportion of those in 


the Cuban market at present are imitation mahogany 


finish, the bulk of the remainder being green. The four 


drawer cabinet with lock seems to be the most popular 
The from the 
] 


States, and prospects are good for a considerable 


type. market is supplied chiefly United 


develop 
ment of this trade. 
with the 


The 
chances bright for a steady improvement throughout 1923 


present market for typewriters is good, 


The chief competition comes from Germany, the principal 
makes from that country being the “Kontinental” and the 
“Kappel.” These German machines are for the most part 
sold on a monthly installment plan and they enjoy a fairly 
active sale. 

The cash register field is almost completely dominated 
by American firms. Sales of cash registers in Cuba have 
been quite active lately and prospects far 1923 are bright 





Mi V, 
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Typewriter Speed 








depends on the typist’s efficiency—and that is 
largely governed by the operating qualities of 
the machine. 

The L. C. Smith typewriter is faster than any 
operator. Yet its claim for speed is not based 
on how fast it can be run but on how great a 
volume of clean, satisfactory work its operator 
turns out. Its ball-bearing mechanism and con- 
sequent smoother action relieves the nervous 
strain on typists and thereby keeps them to a 
higher pitch of efficiency. 

And the same ball-bearing mechanism per- 
mits of the finer adjustments that result in 
cleaner and more legible print. 


Send for new booklet, “The Greyhound of the 
Office.” 


L.C.Smith & Bros. Typewriter Co. 


Executive Offices: Syracuse, N. Y. 
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Notable Improvement 
in Flat Top Desks 


The Pullman-Express of Office Desks 


Luxurious, Time-Saving, Quick-Selling 


A heavy, massive desk that attracts customers. Looks as though 
it sold for twice its price. Made of best materials. Hardwood 
Fconstruction throughout. Drawers dove-tailed back and front. 


| Three ply bottom, framed in. 


New Feature Big Sales Getter 


The hinged, partitioned drawer in right-hand pedestal, character- 
istic of all Byron Desks, is the greatest desk improvement in years. 
Saves pulling out heavy deep drawer. Nojambing. No jerking. 
Swings forward easily. Holds important letters, catalogs, etc., 
vertical and at finger tips. Makes friends and makes sales. 













Oak and mahogany finishes. Sells for no more than 
ordinary desks. Good profit. Send for illustrated 
literature and dealer proposition. BYRON DESK 
COMPANY, Incorporated, Woodland Ave., 
Louisville, Ky. Also makers of the famous 
Byron Typewriter Cabinet. 
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Market conditions so far as office furniture (except filing 
equipment) is concerned has recently shown a distinct 
improvement and prospects are even brighter for the spring 
and summer. The slow recovery of the Cuban office 
furniture market has been due to the large number of 
banks, commercial houses, etc., which closed at the time 
of the financial collapse, thus throwing a _ considerable 
amount of second hand furniture on the market. Also, 
Cuba has developed a considerable domestic manufacture 
of solid mahogany furniture. Its chief competitive feature 
with American office furniture is its lower prices, for it is 
frequently made of second quality wood which has not 
been properly seasoned. The workmanship is also infer- 
ior. With increasing prosperity in Cuba this price factor 
will become less and less important. 

American Typewriters Dominate in Brazil. 

That American typewriter manufacturers have strength- 
ened their already firm position in the Brazilian market 
is shown in the following statistics, transmitted to the De- 
partment of Commerce by Consul A. T. Haeberle, Rio 


de Janerio. 


The reason assigned for the greatly increased 
exports of typewriters to Brazil during the first six months 
of 1922, is that in 1921 large stocks were still left over 
from 1920. These have been disposed of with the result 
that imports into Brazil during the present year have prac- 
tically paralleled sales. In other words, the market is 
now on a firm and healthy basis. 

[he two very interesting features should be noted. First, 
the increase of American exports of typewriters which 
were greater for the first six months of 1922 than the 
whole of the previous year; and second, the large decrease 
in German exports. 

Imports of typewriters into Brazil are shown for the 
twelve months of 1921 and six months of 1922. 

From United States—(1921) 37,384 kilos@1,130,337 mil- 
reis; (1922) 47,950 kilos @ 1,217,084. 

From Germany—(1921) 14,450 kilos @ 252,044 milreis; 
(1922) 3,852 kilos @ 45,952 milreis. 

From Italy—(1921) 506 kilos @ 14,810 milreis; (1922) 
38 kilos @ 1,669 milreis. 

From Great Britain (1921) 299 kilos @ 16,971 milreis; 
(1922) 249 kilos @ 12,164 milreis. 

From France—(1921) 116 kilos @ 1,693 milreis; (1922) 
139 kilos @ 4,397 milreis. 

From Argentina—(1921) 114 kilos @ 1,822 milreis; (1922) 
none, 

From all other countries—(1921) 270 kilos @ 9,323 mil- 
reis; (1922) 114 kilos @ 4,306 milreis. 

Totals—(1921) 53,132 kilos @ 1,427,000 milreis; (1922, 
six months) 52,343 kilos @ 1,285,592 milreis. 

Marketing Office Supplies in Algeria. 

[Commerce Reports.] The Algerian market is commer- 
cially French. Of a total population of some 6,000,000, 
six-sevenths are natives, but they are accustomed to the 
French language and to French trade methods. In general 
office supplies, like many other manufactures imported into 
Algeria, are purchased in France, even when of American 
origin. The reason for this is that Algeria is easy to reach 
from France, being but forty-eight hours away from 
Marseille, and passenger and mail steamers make the trip 
almost daily. Merchants keep on hand, therefore, compar- 
atively small stocks of goods and do business on a small 
scale through connections in Marseille, or, less frequently, 
in Paris. (Consul Edward A. Dow, Marseille.) 








The “Epenco” club of the Eagle Pencil Company will 
give a minstrel show in the auditorium of the Stuyvesant 
High school, May 19. Dancing in the gymnasium will fol- 


low the show. 
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People 
like them 


Read below the enthusiastic letters 
that people write us voluntarily, tell- 
ing how well they like Robinson 
Readipads. 

These are but few of the many letters 
of appreciation we receive. 

You can make money—and satisfied 
customers — by selling Robinson 
Readipads. 









Dealers 
Discount 
Liberal 


Retail 
Price 
$1.50 


Once used, Robinson Readipads be- 
come as necessary as the telephone, 
and a particular happy feature for 
dealers, is that they bring your cus- 
tomers back for refills. 


Here Is What They Say: 


“IT am so enthusiastic over the convenience 
of the Robinson Readipad which I obtained 
several months ago that I must write you 
about it. I now have a scratch pad always 
at hand and it is never covered up with 
other papers and my secretary cannot lug 
it off. The nonskid feature when using one 
hand with the telephone is a great idea. I 
shall never be without a Robinson Readipad 
as long as I can purchase one.” 


“Saw your Robinson Readipad somewhere 
and want one of them. Please send one and 
enclose bill for remittance.” 


“This Robinson Readipad is certainly the 
most complete arrangement I have ever 
had.” 
Nationally advertised. Dealers write 
for liberal discounts. 


Address Dept. O 


Robinson Manufacturing Co. 


W ‘eld, Massachusetts. 

esttidd, J 

Manufacturers of Robinson Reminder and Nuway 
Waste Basket. 
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‘Standard 
BéP 
Blank 


Books 
and Loose Leaf 


Devices 


THE LINE OF 1000! NUMBERS 
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Modem facilities 
ploger facie 
years of Expert 
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SOLD ONLY THROUGH 
DEALERS 


BooruMG PEASE Co. 
NEW YORK 















































Typewriter Accessories at Vienna. 

[Commerce Reports.] There is an active demand for 
American typewriter accessories in the Vienna sales dis- 
trict, for Vienna is still the trade center for most of the 
Balkans, particularly Yugoslavia. While Austria and Ger 
many are both sources of supply, the quality of American 
typewriter accessories is recognized as being far better 
than that of the Austrian and German products. The 
greatest source of competition as far as quality is con 
cerned comes from England and Switzerland 

At present wholesale prices in Vienna are twenty-five 
to twenty-eight cents for carbon paper in cartons con 
taining 100 sheets and fourteen to seventeen cents apiec« 
for typewriter ribbons. The prices of several American 
offers recently submitted were fifty cents to $1.00 per 
hundred sheets for carbon paper and twenty-six to twenty- 
eight cents apiece for typewriter ribbons. This did not 
include transportation costs from New York to Vienna, or 
Austrian import duties. It can readily be seen, therefore, 
that the prices of the American products are from two to 


six times higher than prices asked from other sources 


Thus, although American typewriter accessories will always 

find sales in Vienna because there is a class of buyers which 

demands the best product, irrespective of price, these are 

bound to be curtailed until the purchasing power of the 

crown becomes stronger. (Consul Carol H. Foster, Vienna 
Japan Paper Industry Moribund. 

{Commerce Reports.] The great paper industry that 
grew up in Japan during the war has failed to hold its own 
since European and American manufacturers have resumed 
competition for the world’s markets. Export trade has 
diminished to less than one-fifth, and, in spite of a high 
protective tariff, the manufacturers are losing the home 
market to some extent, as imports are increasing rapidly. 

Many of the paper manufacturers have gone into bank 
ruptcy or at least suspended operations. 

In 1917 and 1918 the height of the boom was reached. 
At that time imports from foreign countries showed a great 
decrease, while the trade was very active. The South Sea 
Islands and the Straits Settlements, which | 
plied previously by England, Germany and Norway, were 


iad been sup 


almost monopolized by the Japanese goods. But when 
Europe began exporting again these markets were gradu 
ally lost to Japan. 

Japanese exports of paper during the past year have 
been limited to printing paper, rice paper, gampi (a thir 
paper), tissue paper, torinoko paper, and others which art 
special products of this country. Exports of printing paper 
of superior quality have entirely ceased, being unable to 
compete with foreign goods. 

Imports of paper into Japan consist of art papers, col 
ored paper, wrapping paper, strawboard and other goods 


all of which can be produced in that countr The in 
ports came from England, North America, Sweden, Get 
many, Norway, Canada, Belgium and Franc: Because 


these imports the Japanese manufacturers have been com 
pelled to reduce their prices. 


Distribution of Ribbons and Carbons in Sweden. 


[Commerce Reports.] In Sweden typewriter ribbons are 


+ 


sold by all firms selling typewriters and calculating ma 





chines, each having their own mark. English ribbons 
have a large sale, the quality being considered very good 
[he best of these sell at forty-five crowns (about $12.00) 
per dozen. Another English ribbon known as “Carboniun 

retails at thirty-six crewns (about $9.50) per dozen. Be 

sides these there is a German and a Swiss product, both 
of which sell at approximately the same price. The Swedes 
themselves put out a typewriter ribbon known as “Bjorn- 
band,” made by the Svenska Skrivbandsfabriken, located at 





a 
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W. R. PAINE CO. 
BANK AND OFFICE EQUIPMENT 


96 WESTMINSTER ST 


PROVIDENCE, RHODE |SLAND 


Shaw-Walker Co. 
Muskegon, Mich. 


Attention Mr. P. H. Crane, Adv. Mgr. 
Gentlemen: 


We must indeed compliment you upon the 
advertising leaflets which you have lately been sending 
out. These are proving of great value to us not only 
in direct mail work, but as something to leave with a 
prospect after an interview. 


We know you will be interested to hear of 
our increase in Shaw-Walker business. One short year 
ago, our Shaw-Walker business amounted to not more 
than 20% of our total business. For the past few 
months, it has been running just about 50% and is still 
going up. There are three reasons for this big increase. 
First, being the national reputation of the "Built Like 
a Skyscraper" line. Second, the splendid co-operation 
you give your dealers, and lastly that on account of 
the two factors mentioned above, our organization is 
sold on the merchandize and the Shaw-Walker Company. 


We thank you for your splendid co-operation 
and again we thank you for the privilege of being your 
representative in the State of Rhode Island. 

We kindcst regards, we remain 


Yours very truly, 


W. R. PAINE COMPANY. 


at. -_7 
Teltez Vf) [ene 
President. 


WRP/DBB. 





R. PAINE COMPANY’S experience with the Shaw-Walker 

e line is typical of the better class of dealers everywhere. 

The progressive dealer’s Shaw-Walker Sales are on the increase 
because he has found it a satisfactory and profitable line to handle. 


In cities where Shaw-Walker is not aggressively represented there 
are openings for new dealers. Write today for full information. 


us QGHAW-WALKRR 32% 


SAFES FRIENDSHIP 








MUSKEGON, MICHIGAN 
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The Success 
of the 


Bates 
Lever Machine 


Sales of our new Bates Lever Machine have 
far outnumbered our expectations. We pub- 
lish this advertisement to thank the trade for 
its hearty appreciation. 


Dealers everywhere are successfully pushing 
this machine realizing that many business or- 
ganizations, accustomed to Bates quality, have 
frequent uses for irregular numbering. 


The lever action operates non-automatically 
and is especially designed for both irregular 
numbering and for numbering on irregular 
surfaces where the first effort does not result 
in a distinct impression. 





The new Bates Lever Machine 
It prints the same number indefinitely. A for tevegutar anmbering 
slight pressure of the finger on the lever 
changes it to the next higher number. It is, 
therefore, able to do every kind of numbering 


work. 








The famous Bates construction is put into this 
machine. A demonstration will prove it to 
have the guickest and eastest action of any lever 





machine made. \t is distinctive because it is es- Sell 
sentially different from any other lever machine Bates 
manufactured in that it has an inside move- 

Ink 


ment which protects it from the accumulation 
of dust and dirt and insures greater accuracy 
and durability. 


For Numbering Machines 


lt Lubricates! 

















THE BATES MANUFACTURING CO. 


Factory : New York Office: 
Orange, New Jersey 50 Church St., New York 
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Karlstad. This product is sold in circular boxes made of 
heavy cardboard, the interior of which appears waxed. 
While the sale of American ribbons has not kept compara- 
tive pace with the typewriter, many are sold at an average 
price of 36.40 crowns (about $9.75 a dozen). The colors 
principally in demand are black, lilac, and black and red. 

Carbon paper is manufactured in Sweden, but a consid- 
erable quantity is also imported. Several varieties of Eng- 
lish origin, notably ‘“Carbonium” and “Kolox,” are stead- 
ily on the market. These retail for nineteen crowns (about 
$5.40) and fifteen crowns (about $4.00 in hundred-sheet 
lots. On the same scale a Swedish product called “Durit” 
sells for sixteen crowns (about $4.20); “Arlac,” a German 
carbon paper, at ten crowns (about $2.70); while several 
American brands are offered, these latter being quoted in 
the neighborhood of eleven crowns (about $3.00). (Consul 
Walter H. Sholes, Goteborg.) 


Inked Ribbons and Carbons at Constantinople. 

[Commerce Reports.] The Constantinople market for 
carbon paper and typewriter ribbons so far has not been 
developed in accordance with the amount of business activ- 
ity in the city. Most firms still cling to the antiquated 
method of water copying by means of a press, using a thin- 
leafed book for the purpose. Nine out of ten letters re- 
ceived from local firms bear evidence of this unsightly 
process. It seems opportune, therefore, to initiate a sys- 
tem of propaganda in favor of more up-to-date methods. 
Incidentally, there is a market in Constantinople for the 
particular type of typewriter ribbon used in water copying. 
\ sale for this could be readily built up, pending the use 
of more modern methods. (Vice Consul J. Loder Park. 
Constantinople. ) 

Ludwik Aksman Celebrates Anniversary. 

Mr. Ludwik Aksman, of Krakow, Poland, recently cele- 
brated the twentieth anniversary of his engagement in the 
office appliance business. Accompanying a beautiful little 
emblem as a souvenir of this event was a fine expression of 
sentiment, which Office Appliances values highly. 

Mr. Aksman is now Polish agent for the L. C. Smith & 
3ros. Typewriter Company, which he handles with some 
other office machines and equipment. With the Polish flag 
his letterhead displays the United States flag as an ex- 
pression of his sentiment for this country. 

Office Appliances adds its good wishes to those of Mr. 
Aksman’s other friends and expresses the hope that he 
may complete another twenty-year period in the office 
equipment business 


Remington Buenos Aires Manager Transferred to 
Mexico City. 

John R. Stanford, who has been manager of the Buenos 
Aires branch of the Remington Typewriter Company for 
the last nine years, has been requested to return to take 
charge of the company’s branch at Mexico City, where his 
keen business acumen and long experience will be of great 
service to the company. Mr. Stanford conducted the busi- 
ness at the Mexico City branch office for nine years before 
he was transferred to Buenos Aires. This latter branch is 
left in charge of H. P. Crawford, who has been Mr. Stan- 
ford’s assistant and is now advanced to the position of man- 


Office Appliance Man Enters Bond Business. 

Edgar B. Jessup, formerly San Francisco sales manager 
of the Monroe Calculating Machine Company, and in 1922 
secretary-treasurer of the Office Appliance Managers’ As- 
sociation, has become affiliated with C. W. Skaggs & Com- 
pany, municipal and corporation bonds of San Francisco. 








FOR THE DESK 


ADJUSTABLE 
APPLIANCES 






Adjustable 
in - and - out 
up-and-down 


Three lengths, 
28, 32, 38 inches 


A Burns Bracket adjusts the telephone instantly, 
no papers or articles on the desk are disturbed, 
and there are no interruptions due to interfer- 
ence. The best mechanical means for increasing 
the efficiency of the telephone. 


Adjustable 
in-and-out 
Five lengths 


CORRESPONDENCE TRAYS 


Keep the correspondence right at hand, off the 
desk, and out of the way. Attach anywhere. 








Two, three and 
four Trays 


Adjustable and 
Easily 
Detached 











A SUGGESTION 


Spring days and house-cleaning have gone hand- 
in-hand since days beyond memory. In the mod- 
ern office this annual refurbishing leads to the 
installation of new and up-to-date equipment. It 
is the psychological time for the sale of Burns 
Office Appliances Sales efforts now will be well 
rewarded Of course, it is imperative that an as- 
sorted stock of these brackets be on hand so ag to 
give immediate delivery. Are you going to get your 
share of this Spring business? 


State and 64th Streets 
CHICAGO, U. S. A. 























142 





OFFICE APPLIANCES May, 1923 

















BETTCHER 
IRONS 


provide easy and 
positive adjustment 


The real value of the swivel chair lies in its adapt- 
ability—its capacity for meeting the requirements 
of every individual. The necessary factor then is 
the easy and positive adjustment of the chair iron. 
So, Bettcher office chair irons are designed to 
obtain the highest degree of positive adjustability 
in an efficient and simple manner. 


The greater length of the spring adjusting screw 
permits an unusual, easy adjustment. The posi- 
tive locking device on the heighth adjustment 
positively locks the position at any heighth. 
There are many other new developments of the 
chair iron which greatly increase its value. 


Rigid, adjustable and correctly made, Bettcher 
irons have interesting sales story to tell. May 
we send you details. 

A BETTCHER EQUIPPED OFFICE CHAIR 
IS COMFORTABLE SATISFACTION—EASY 
AND POSITIVE IN ADJUSTMENT. 


BETTCHER STAMPING 
AND MFG. CO. 


3106 West Sixty-First St. 
CLEVELAND, OHIO 








STENOGRAPHERS’ CHAIR IRON—One of the many 
features is the positive locking device providing easy adjust- 
ment for height, preventing swivel action from affecting height 
adjustment. 
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(Selling Loose Leaf—Continued from Page 22.) 
sides surrounding the show cases would be built specially 
to fit various sized boxes, with plenty of room to avoid 
crowding. 

[I do not believe it is essential to have a room set apart 
to which customers may be taken when they are interested 
in loose leaf forms. It is true that under such an arrange 
ment the customer and salesman would be free from in 
terruption, and in cases where special work is wanted, in 
terruptions are the cause of many errors. It would b: 
desirable, however, to have a table in one corner of the 
loose leaf department where a customer could be comfort 
ably seated and any problem pertaining to his needs could 
be worked out. I know of no way to avoid making mis 
takes in loose leaf devices and forms, except to issue strict 
orders to the effect that the taking of orders for special 
forms and binders be confined to one individual only who 
must have a thorough knowledge of the loose leaf idea. 
not only from the mechanical standpoint, but a practical 
knowledge of loose leaf forms. An individual who has 
this knowledge can offer suggestions to the customer which 
may result in the revision of the forms and specifications to 
the advantage of the buyer. No doubt many mistakes 
occur owing to the fact that the salesman does not know 
enough about the loose leaf business to offer any 
suggestions to the customer, and if these forms and bind 
ers have been made up as per the customer’s orders, he 
awakens to the fact that they will not work out in practical 
use. Then the customer not only blames the salesman, 
but the firm by whom he is employed. Most customers in 
ordering loose leaf devices do not know all the various 
binders on the market, and are pleased to receive practical 
suggestions offered by an experienced salesmat Chere 
is another point that frequently arises in regard to an order 
for special binders; that is, the binding of loose leat 
forms on the wrong side. The buyer does not know that 
the manufacturer always mentions the binding side first. 
and unless the salesman takes sufficient interest in his pros 
pect and in his employer’s welfare, the binder will be 
made up incorrectly. 

My method of handling this stock of loose leaf appli 
ances, is such that there is no rule for fixed apportioning 
or proportioning the stock Our loose leaf items are el 
tered on stock record sheets. On some items an inventory 


is taken at stated intervals. In all cases stock is ordered 
in accordance with the past history of the movement of the 
line. We have one line of loose leaf appliances which we 
buy from the manufacturer and of which wi 

ventory every two weeks. The quantity ordered will fluc 
tuate from time to time in accordance with stock on hand 


and the past record of stock movement 


We do not sell complete ledger outfits in the general 
meaning of that term; we make up our own ledger outfits 
with popular forms in demand in our city or with forms 
which we have endeavored to fit to the requirements 


the buyer, in order that he may have the proper systet 


for his business. We do not attempt to sell transfer 
binders, etc., with this initial order, but call the customer's 
attention to the future necessity for same and t fa 


we carry these in stock and can furnish them at ar 
Most purchases of these stock loose leaf systems 
those who have been using blank books 

to invest any more thar absolutely necess 

order for a loose leaf system 


1 


Finally we believe that the greatest mistak 


an make, whether it be in loose leaf devices or in other 
lines is to carry products of too many manufa 
buying public in all cases is willing to be | 


ip to the salesman to show the prospe 


the commodity he has to sell and furthermore nfine 
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The Trade That 





Equipment Attracts | 


There are a large number of pur- 
chasing agents, executives and 
professional men who are attract- 
ed by proof of greatest conven- 
ience and speed in filing equip- 
ment. Interested in that which 
provides quickest reference and 
requires least human effort to 
operate, this trade is more exacting 
in its demands, yet, with the right 
line, these men are easier to sell 
and their business has greater 
profit for you. 


Your experience has probably 
been that the man who buys a 
filing cabinet with little or no 
knowledge of his needs will get 
but a small percentage of the ser- 
vice available. Macey Files are 
easiest to sell to the man who 
knows what his needs are, because 
Macey Files are designed for par- 
ticular purposes—for every par- 
ticular purpose. 


THE 














-from the Italian suite. Part of the 
comprehensive line of Macey Matched 
Office Suites. 





Steel Uprights in four grades. Wood 
Uprights in two grades as well as a 
varied and complete line of Sectional 
Filing Equipment go to make up the 
Macey Filing Equipment Line. 


LINE 


The Macey Dealership affords a splendid opportunity for the progressive 
merchandizer. The extensive Macey Line with its many valuable, exclusive 


features, Macey quick shipment service and 


the live, personal, Macey 


co-operation require more time for explanation than you have for this 
page. Let us send you details and the Macey catalog. 


THE MACEY COMPANY, GRAND RAPIDS, MICH. 


Made in Canada at Woodstock, Ont. 
European Office at London 
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The Heat that 


Destroys™) 





First Hour 
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Second Hour Third Hour Fourth Hour Fifth Hour 





















S A FIRE progresses it becomes 
more destructive—a greater 
menace to records. Consider, 

then, a safe so good that it will afford 
reliable protection for more than an 
hour after the ordinary standard pro- 
tection is exhausted. 

In the Underwriters’ Laboratories, Inc., Chi- 
cago, the New Herring-Hail-Marvin Class A 
Safe withstood a temperature ranging up to 
2100 degrees Fahrenheit over a period of 5} 
hours—1} hours more than is necessary for 
the A label. 

This last hour and a quarter is extra protec- 
tion in this better safe; it is the margin that 
will preserve records. This last hour of safety 
is worth more than the preceding four hours! 


THE NEW 
So * ‘o/ / e 
erring -Aall-Marvin 
is equipped with modern, interchangeable filing equip 
ment to meet the needs of your customers. Filing 


efficiency, plus safety! 


The selling franchise for Herring-Hall-Marvin Safes is 
profitable. Let us tell you more about it. 


Herring-Hall-Marvin Safe Co. 


HAMILTON, OHIO 


p 7 Designers and Builders 
of Safes and Bank Vaults 
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efforts*to one line, reducing to a minimum the amount of 
stock required and keeping this stock 
The dealer then has the assurance that when his customer 


always uniform. 


finds out he can depend on him to repeat orders with- 
out substitution or delay, the customer is better satisfied 
and more willing to be permanent than if he were obliged 
to accept a different device for each repeat order to serve 
There is still another reason why it is 
well to confine one’s limited 
same field and that has to do with transportation. 


the same purpose 


ideas to a number of lines 
in the 
The method of handling stock as outlined above enables a 
dealer to have a continuous stream of merchandise coming 
into stock at stated intervals as transportation conditions 
fluctuate, and he can conform his buying accordingly, 
whereas if one buys the same class of merchandise from 


various manufacturers he is either frequently running out 


or has the same goods coming in at the same time from 
various sources 
Purchasing Agents to Meet This Month. 
The eighth annual convention of the National Associa 


Purchasing Agents will meet at the Hotel Winton, 
May lit 
members of the 


tion oft 
Cleveland, O., 


not restricted to 


o 18 inclusive. The convention is 
association, and it is 
expected that over two thousand will register. 

Eminent speakers have been retained for this meeting. 
Papers on various topics will be read by experts in differ- 
and entertainment is provided both for the men 
At the public hall there will be over a 
exhibit 


ent lines, 
and the women. 


prominent concerns. This 


Inform-A-Show. 


hundred exhibits by 


will be known as the 


Fort Wayne House Holds Formal Opening. 

The house of Finan & O'Reilly Company, 220 West 
Berry street, Fort Wayne, Ind., held its formai opening on 
Monday, April 9 
business since March 17. They carry everything in the line 


The company, however, has been doing 


supplies and specialize in furniture and files, one 
Edward W. O'Reilly, having had a valu- 
able experience in the paper business. 

The Finan & O’Reilly Company is composed of Joseph 


ot office 


of the partners, 


B. Finan and Edward W. O'Reilly. Both of these boys 
went to the same school and were in the same class. After 
graduating, O'Reilly went into the paper business, while 


Finan became a salesman for a public utility company. 
Later on he entered the employ of Shrex of Fort Wayne, 
dealer in office supplies and furniture, and remained there 
for several years. He finally resigned to go into the adver- 
tising business, and his place at the Shrex establishment was 
taken by his friend, O'Reilly. The last experience of both 
gentlemen, therefore, was from the same source. 


Another Service Station. 


The Eaton, Crane & Pike Company have opened a 
new service station in Cleveland under the management 
of H. I. Justis, the district manager. This new service 


station, located at 423 St. Clair avenue, N. W., is in the 
line with the policy of the Eaton, Crane & Pike Company 
to establish stocks everywhere so as to be able quickly to 
supply the trade throughout the country with their line at 
short notice. 

This adds another link to the already established ser- 
vice stations at Denver, Dallas, Minneapolis, Kansas City, 
Atlanta, Seattle, Los Angeles and Cleveland, and branches 
in New York, Philadelphia, San 


and Toronto. 


Chicago. Boston, Fran- 
cisco 


Great opportunities come to those who make use of 
-Wales Visible (Wales Adding Machine Com- 


small ones 
pany). 
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Famous Badger -It Ledgers 


at New, Low Prices 


Year after year dealers everywhere have 
found Badger-It ledgers the fastest and 
steadiest sellers—quick in turnover and de- 
pendable for repeat orders. To meet an 
ever-increasing demand—two new numbers 
have been added to this popular line—which 
makes possible the offering of new, low 
prices. 


Now, Badger-It Ledgers with the famous 
vise-tight grip—come in three popular sizes. 
Simple and sturdy in construction—easy to 
operate—vowel ruled and printed with in- 
dexes properly arranged—and are completely 
assembled to sell immediately. 





Carried in stock in Three Sizes—for sheets 
67g by 83% inches—734 by 103% inches—87% 
by 1134 inches. Each outfit is bound in Olive 
Green Buckram—containing 200 printed, 
double-entry sheets, with linen tab A-Z in- 
dex—voweled printed. 







Stock Number 150 
Sheet Size— 
6% by 8% inches 


Stock Number 151 
Sheet Size— 
7% by 105% inches 


Stock Number 152 
Sheet Size— 
8% by 1154 inches 


for prices and complete in- 
formation—and supply of envelope flyers. 


Write 


today 


Ghe Heinn Company 


Originators of the loose-leaf system of cataloging 
350 Florida Street, Milwaukee, Wisconsin 
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A Typewriter Man’s Extended Business Trip. 

H. E. Stiles, assistant manager of the Foreign De 
partment of the Remington Typewriter Company, has re- 
turned to New York after a seven months’ business trip 


to Europe and South Africa, where he made a complete 
t tour of the Remington branches in company with A. | 
Little, the general manager of the South Africa Reming 


last— sey Pa 


main office of the agency is at Cape 
h branch offtces at Bloemfontein, Pretoria, Johannesburg 
t e Durban, Pietermaritzburg, East London and Port Eliza- 
+ beth. Offices are also maintained at Bulwayo, Rhodesia 
ideal and Salisbury. 


Ledger 


EK VERY minute saved in posting 
4a ledger means money saved 
for somebody. Auditors and book- 
keepers all over the country are 
continually on the lookout for a 
ledger that is easy to handle, efh- 


with 














cient, simple and compact. 

The Buxton & Skinner “Harvey” 
Machine Posting Ledger is the 
the ledger you are looking for, Mr. 
Wide-a-wake Dealer. An efficient 
ledger sells itself. 

The special Button lock features 
of the “ Harvey” which insure easy 
handling, together with its simplicity 2: © STYLES 





and compactness, put the ““Harvey’’ 
in the front ranks of efficiency. Mr. Stiles, with his long experience in the typewriter 
business, was a most welcome visitor and was wined and 


Because of its adjustable rack dined all along the trip. He addressed conventions and 


which accommodates both 
large and ; -dgers : , . . 
ge and small le Igers, the of successful American typewriter salesmanship 


Small Harvey assures big returns on The Remington Improved No. 10 and the No. 12 Quiet 
a minimum investment. One Model were introduced into the South African market 


meetings at the different agency towns and brought to 
the attention of the South Africans all the latest wrinkles 


Large 
Profit— 





Investment size —easy to display—easy to while Mr. Stiles was there. The agencies were prompt to 
demonstrate, the ‘‘Harvey’’ realize the value of Mr. Stiles’ assistance, which had marked 
cannot be beaten as a sales- effect upon the fine start made by these new models 
getter. The Remington Typewriter Company is represented 


i throughout the Union of South Africa and Rhodesia by 
The attached coupon puts you under no 


obligation, yet gives you profit infor- 
mation which no live dealer can afford 


the Remington Typewriter Agency, a subsidary of Gar 
lick’s Limited. Mr. Little, the general manager of the 


to pass up. Mail it today. agency is a man of wide experience in commercial af 
fairs. 
Manufactured for the trade exclusively by Mr. Stiles is enthusiastic in his reports of prospects for 


business in South Africa and his descriptions of the 
BUX J ON & SKINNER wonders of nature that came to his view during his long 
trip will furnish interesting conversational material for 
Printing and Stationery Co. many months to come. 
Fourth, Between Olive and Locust — 
SAINT LOUIS New Eberhard Faber Offices in Philadelphia. 
On March 1 the house of Eberhard Faber opened @ 
item & Gimme Grtntion & Glatlehicy Co new office at 1001 Market street, Vandam building, Phila 
St. Louis, Missouri. delphia. This office is in charge of the Philadelphia Faber 





Please send Illustrated Folders giving price, trade discounts representative, Joseph N. Campbell, and will enable the 
and exclusive territory open Eberhard Faber organization to keep in closer contact 
NAME with its many friends in Philadelphia and environs. Mr. 
Campbell and his assistants will be glad to meet all persons 


ADDRESS ... beeen eee ees te in the stationery trade who find occasion to visit Phila 








delphia. 








ip 





Here’s what every dealer in 
Stationery and Office Equipment 
should have and distribute— 


The New, Revised 
Edition of 


Filing Suggestions 


published by 


It’s a new 16-page booklet dedicated to 





“More Common Sense in 
the Keeping of Records” 


Note this quotation: 


‘‘Practically every simple, easy way of indexing records to find them quickly, 
can be attained by the use of stock, over-the-counter working parts which can 
be obtained locally from dealers in stationery and office equipment and at 
moderate prices.’’ 


We have a plan for supplying these 
booklets to dealers with their imprint. 
You’re interested—Write. .... 


The ff Manufacturing Co. 


162 Union Street 
»calbeascat path ote = stereo N. Franklin St. Monroe, Michigan 








You can safely recommend 


Sfx Slant Tab Guides 








Heavy Pressboard Metal Tabs | 
Celluloid Windows Insert Sheets 














~ -— a er 
th 


The Metal Tabs Guarantee’ Durability over any other 
~ "type of slanting tab. 
No Eyelets to Catch Papers when Filing or Finding. 











The ¥/&@ Manufacturing Co. 


162 Union Street 
iaiesdiecheesinted Quemeneas? “d neonn hagge N.tFranklin St. Monroe, Michigan 














Ask for— 


FREE STACK-UP-SHEETS 





No. 504 23" 


No. 549 
4x9 and 3x5 
6)" High 


No. 586 
5x8 and 
Document 
13}" High 


No. 589 
Cupboard 
15}" High 


No. 551 
Legal 
Blanks and 
Document 
13}" High 


Base 
No. 508 
8" High 





of—_ 


Sil 500 and Horizon- 
tal Line Sectional 
Filing Equipment. 


Cut ’em apart and build a stack 
of the units that will meet your 
customer’s filing requirements. 


A Wonderful Help in Selling 


Free Electros 
for Printing 


will be cheerfully furnished for catalog or 
circular printing. Below is illustrated the 
full and half size electros of the 500 line— 


and complete stack. 


Tell us what you want. 











The Slits Manufacturing Co. 


162 Union Street 


New York—A. H. DENNY, Inc., 52 Park Place 


Chicago 


Associated Stationers’ Supply Co., 201 N. Franklin St, 


Monroe, Michigan 








DESK ACCESSORIES 


Are you going to permit this business, with its liberal profits, to go unfilled ? 
Your customers will be quick to realize that it pays to buy goods which bear the 
Sfe> trade name, they know that they will be getting one hundred cents worth 
of service for every dollar invested. 


Legal Blank or Electro Cabinet 


This cabinet has been especially designed to accommodate 
standard size (84"x14") legal blanks. Drawers are built strong 
enough so they can be used for storing small type forms, electros, 
etc. Case is corner locked, drawer fronts flush. No.814—Cab- 
inet with 6 drawers. Drawers have finger hole for raising 
blanks. Cabinet equipped with rubber feet to prevent marring 
polished surfaces. No. 418-—-Cabinet without the drawers. 





, i A ¥fe Swinging Desk Stand 


Provides additional desk space which may be 
utilized for holding index tray, reference book, 
typewriter or for the stenographer’s note book 
while taking dictation. Much more convenient 
for this purpose than the slide shelf as the stand can be quickly 
swung in place and by a single twist of the thumb screw may 
be held in any desired position. This locking device makes the 
stand instantly adjustable. May be attached to either side of any desk 
s / or to wall. Tops furnished in Golden or Natural Quartered Oak and 
fie! Imitation Mahogany finishes. Sent knocked down. 







Stationery Storage Cabinet 


A solidly constructed cabinet made of the best of materials. 
Has compartments to accommodate letter, cap and note size 
papers, large and small envelopes, drawer for carbon 
papers, erasers and miscellaneous accessories. A three-ply 
veneer lid, which raises and recedes, effectually covers the 
contents. Bottom equipped with rubber feet to prevent 
marring polished surfaces. Furnished in Golden or Natural 
Quartered Oak and Imitation Mahogany finishes. 





One Each on Display will aid in the selling 








The ¥/& Manufacturing Co. 


162 Union Street 


New York— A. H. DENNY, Inc., 52 Park Place Monroe Michigan 
9 


Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. 
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Blackstone Returns to Chicago Field. 

\. E. Blackstone has taken charge of the Chicago branch 
of the Dictaphone Corporation, carrying on the work of 
the late A. B. Walker. Mr. Blackstone is happy to resume 
in Chicago, where he did extensive sales some years 
ago In those days, Mr. Walker and he were the head- 
liners of the Chicago staff, and a friendly rivalry served to 
eep them at the top of the sales record 

Mr. Blackstone joined the Dictaphone organization at 
Birmingham, Ala., where he served four years. Previous 


to that time he was with the Burroughs Adding Machine 














\. E. BLACKSTONE 


Company. | 


| rom Birmingham he was transferred to Chi- 
cago, where he sold for about two and one-half years. He 
was then promoted to manager at Cleveland. The vacancy 
at Chicago, caused by the passing away of A. B. Walker, 
was a logical position for A. E. Blackstone. 

Frank L. Scott, Jr., succeeds to the post of manager of 
the Dictaphone Corporation at Cleveland. He had been 
manager at Dallas, Texas. He is a son of F. L. Scott, who 
has been manager at St. Louis for the Dictaphone for about 
fifteen years. 


Spratt Leaves L. C. Smith Service. 

Charles A. Spratt, who has been with the L. C. Smith & 
Bros. Typewriter Company for seventeen years, for the last 
three years of which he has served as manager of their 
Boston, Mass., branch, has resigned. 

Mr. Spratt is well known in the selling end of the type- 
writer business and has many friends throughout the in- 
dustry. All his experience in the business has been with 
the L. C. Smith & Bros. Company. He started as salesman 
at Bangor, Me., in November, 1906, and shortly afterward 
a sub-office was opened at that place and Mr. Spratt was 
put in charge. Six years later, when he was transferred to 
Portland, Me., as manager of the direct factory branch 
which the company opened at that point, the Bangor sub- 
office was regarded as one of the best in the organization 
in point of sales and profit. 

Mr. Spratt remained at Portland in charge of the branch 
there with jurisdiction over Maine and New Hampshire for 
nearly three years, when he was advanced to the manager- 
ship of the branch office at Detroit, Mich., where he re- 
mained for nearly four years, handling the office during the 
war period. He was transferred to Boston as manager of 
the Boston branch in July, 1919. 

Mr. Spratt’s former business associates gave him a din- 
ner at Boston recently and presented him with a solid gold 
watch in token of their esteem and affection. 

Office Appliances extends to Mr. Spratt its best wishes 
for success in his future work and ventures to express the 
hope that he will not leave the office equipment field. 
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New Calendar 
Dating Machine 


VISIBLE! 


At This Window 
Appears Today’s 
Date 











jRetail 
Price 


$8.00 





' CAL ENDag 
MOO Bi mr nex +> 


IT’S NEW! 


Younger Brother to the “Amer- 
ican” Visible Model 41. Num- 


bering Machine” 





JAN 25 1925 


Impression of Figures 


Always Stamps 
CLEAR, SHARP 
IMPRESSIONS 


This new Model 81 Calendar Dater is a cal- 
endar and dating machine combined. 


AUTOMATIC INKING DEVICE 
LEVER TO CHANGE DATES 
ENGRAVED WHEELS 


GOOD FOR 20 YEARS. 


DEALERS! We have a most attractive 
sales proposition for you. One that abso- 
lutely guarantees volume sales of this new 
machine. Model 81 has practically an un- 
limited market. Every person from office 
boy to manager is a prospect. 


Write Us for Our Guarantee Sales Proposition 
on Model 81. 


AMERICAN NUMBERING MACHINE CO. 
220-230 SHEPHERD AVE., BROOKLYN, N. Y. 


CHICAGO BRANCH, 123 W. Madison Street 
Foreign Branches: 
VICTORY-KIDDER PRINTING MACHINE CO., LTD. 
66 Houndsditch - London 
CARIBONUM SOCIETE ANONYME 
10 Rue De Seze - Paris 
RICHARD WEINIGER 
Singel 276 - Amsterdam 











152 OFFICE APPLIANCES 







onument 
—ito better filing— 
ROWNE-MORSE Steel Files 


| 

stand out in relief as a mon- 

_, ument to better filing—an evidence 
of better business—a tribute to better 
judgment, crowning the best efforts 
of a skilled organization. 





WT 


Sold only through recognized Dealers. 


Browne-Morse Company 
Builders of quality Filing Equipment & Supplies 
Muskegon, Michigan 
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Memphis Wins Remington Banquet. 


The Remington typewriter representatives at Memphis, 
Tennessee, recently were filled with joy, for they had won 


1 to 


the one of the forty-six Remington 
the 


average of the previous three months. 


the banquet offerec 


branches that showed greatest increase in December 


business over an 

Memphis came across with the biggest increase and the 
Remington people provided a banquet that was a worthy 
force at Memphis got together on the 


prize The service 


evening of February 3 and a fine course dinner was served 





H. L. TINDALL, 
“on the house.” The occasion was officially called “The 
Victory Banquet,” and reports from H. L. Tindall manager 
of the Memphis office, show that the feast was worthy 
of the name. 


Between the courses copies of Remington songs were 


distributed and sung and instrumental music and speeches 


were also a part of the program, the master talk being 
given by J. T. Thornton, domestic sales manager, who 
came down from New York for the purpose. 

Dancing followed the talks, the fair sex being repre- 


sented 
tion. 

of the 
banquet such as this could come more often.” 
blame other 


alll 


by young ladies connected with the local organiza- 
Memphis had such a good time that the reporter 
event states “Everyone went home wishing that a 
We don’t 
forty-five Remington 


them, but there are 


branches who will have to be heard on that subject next 


tim 
I ¢ 


La Salle Extension House Organ Adopts New Size. 
The 


of the La Salle Extension University ot 
Chicago, known as recently 


house organ 


“Personal Efficiency,” has 


adopted the same size as that used by Printers’ Ink 
415x714 inches. 

[his little house organ contains a wealth of material of 
interest to ambitious young men and women who are 


anxious to improve their opportunities through the avenue 
In the 


on 


of correspondence instruction. February issue is a 


particularly interesting article “Memory Earning 


Power,” by Arthur H. Stevens. This is one of a series of 
practical articles on memory training. Throughout the 
pages are many valuable suggestions on a variety of topics. 


Marker Joins Burr-Vack Company. 
William L. Marker, formerly of Arnold & 
Detroit, Mich., joined the forces of the Burr-Vack Com- 


Company, 


pany, Chicago, on April 2. 
Mr. Marker has had a long experience. in stationery and 


ofhce equipment lines. 
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he 
PETERS 


A NEW—COMPLETE—COMPACT 
DURABLE—PORTABLE 


Adding Machine 


Weight—35 Pounds 
Capacit y —$99,999,999.99 













THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total—Sub-total—Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish are excelled by 
none. 


PETERS-MORSE MFG. CORP. 


GENERAL SALES OFFICE AND FACTORY: 
ITHACA, N. Y. 


New York Office: 30 Church Street 
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Standard 


B&P 


Loose Leaf 


Devices 


A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 
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Trunk Line Hearing Digest Ready. 

Office Appliances is requested to announce that the 
printed digest of the proceedings of the Trunk Line Mile 
age Scale hearing held in New York October 23 to 27, 1922, 
including necessary exhibits, is now ready for distribution 
by the State Law Reporting Company, 233 Broadway, New 
York. This hearing was held to consider the question of 
establishing a scale of class rates within trunk line terri 
tory upon a mileage basis. The Interstate Commerce 
Commission, several state commissions, Chambers of Com- 
merce, etc., took part in the proceedings. One or two office 
equipment concerns were represented, including Reming- 
ton Typewriter Company, A. P. W. Paper Company, et 
Large industrial concerns were heavily represented 

The shorthand report of the proceedings consists of 813 
typewritten pages. In order to condense the facts brought 
out and to make the report available at a low cost, the 
cfficial reporters have had compiled a complete digest of 
the record, including the proposed scale, giving all of the 
facts in a brief and comprehensive form. This digest con 
tains eighty printed pages. The record is a very complete 
discussion of the principle of the mileage scale and the 
effect the proposed scale will Have upon existing rates 
The price is ten dollars per copy. 


Another Unit of the Venus Factory. 

The American Lead Pencil Company has added an 
other building to its plant. This structure, three stories 
in height and having a floor space of 30,000 square feet, 
is to be devoted entirely to the needs of the shipping de 
partment. 

The two upper floors are utilized as a warehouse for the 
finished goods, from whence the merchandise is transferred 
to the ground floor as needed for shipment. The building 
throughout is equipped with all the most modern and pra: 
tical devices to insure expeditious, neat and secure shipment 
of all goods. 

With so highly specialized an equipment, the American 
Lead Pencil Company is sure to handle its increasing bus 
iness with greater and greater facility and to the entire 
satisfaction of its customers. 


An Unusual Ink Record. 

The General Eclipse Company of Danielson, Conn., man 
March through the mail from the agent of a large concert 
ufacturers of the ink tablets known as “Inklets,” received in 
in Augusta, Me., a pen holder and pen which was sent 
them with a letter stating that this particular pen was put 
into the penholder in November, 1919, and had been used 
constantly on the agent’s desk from that date until Marcl 
1923, with the ink made from Inklets. 

This tribute to the non-corrosive character of the ink 
made from these tablets is regarded as a feature of no li 
tle interest by the manufacturer, who found that the pen 
is almost as clear and clean as on the day it was inserted 
in the pen holder, and bears not the least sign of 
nor would one know that it had been dipped in ink, ex 
for a slight discoloration 


New Royal Manager at Birmingham. 


Word recently came from Birmingham, Ala., to the 
effect that Alex. Patterson, formerly connected with th 
Dewberry & Montgomery Stationery Company 
city, has been made manager of the Birmingham br h of 
the Royal Typewriter Company 

Mr. Patterson is known as one of the most ente! 
men in the office equipment trade of Birmingh H 
was formerly president of the Birmingham Busi 
ment Association, and enjoys the confidence and « 
a large circle of friends 
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Has every good feature you can think of in a pencil. 


ready for use. 


capacity carrying up to 24 extra leads or three extra crayons. 


No screws, springs or complicated parts to puzzle over, waste 
time, get out of order or break. You will wonder how a pencil 
can be so durable, simple and handy until you use a Dow. 


These pencils are light in weight, well balanced. . Being made 
of the finest grade of brass tubing, finished with nickel plate 
and a special baked enamel in an assortment of rich colors. 


All our pencils are 
mounted on Self Sell- 
ing Display Cards and 
we furnish ample Deal- 
er helps in attractive 
colors, such as window 
streamers, window dis- 
play pieces, four page 
circulars imprinted, 
newspaper electros, etc. 





If you appreciate giving your customers full value in Service and Sat- 
isfaction and want easy sales with rapid turnover at a nice profit, 


send for our INTRODUCTORY OFFER. 





Illustration below shows the Simplicity 
and Convenience of the Dow Pencil. 











Best Rubber Eraser The HUMP does away with 
always ready for use all screws. springs and 
J clutches Magazine will hold 
~> = |] i 24 extra leads 
[lé | —— 
+ | eteestiemeimenaael 
“3.5 ——————= 








No Tricks to Learn” 





> 
1 
Outside Barrel finished with special 
enamel that 1s easier on the hand 
than metal 








The Dow Pencil Line 


Easily oper- 
ated with one hand. Press the thumb on the eraser or cap and a 
smooth, sharp lead slips out, ready for use. Slips back in for pro- 
tection while in the pocket or handbag. Light in weight and 
comfortable to the hand. Large, high quality erasers always 


A fresh lead can be inserted, ready for writing, in about ten seconds, 
and a five-year-old child can do it. The new lead ejector works as 
quick as a wink and the lead never clogs or jams. Large magazine 








Dow 
Junior 
25e 


“No Screw to Turn, ao Bui i 
uilt for Efficienc 
yt y 


LOUIS F. DOW CO. “sistas 




















Dow 
Checking 
50c 





Dow 
Indelible 
50c 





/ Points 
revel "That Please 


Flexible Socket 
prevents breaking leads 
when closing pencil barrels 


‘me y) Chuck % hold lead 
| | | = 
ie] | : 
Instant Lead eae 








St. Paul, Minn. 


H 
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Van Dorn “B” Label Filing 
Safes are built in four sizes. 


Inside measurements : 


Style Wide High Deep 
7403 —38 in. x57 in. x 21 in. 
7409 — 38 in. x50 in. x 21 in. 
7401—19in. x50 in. x 21 in. 
7907 — 19 in. x 314 in. x 21 in. 


The Van Dorn line includes 
a complete range of unit and 
wide interior sections. Any 
Van Dorn safe interior can 
be made up from stock units 
in any combination desired 
by your customer. 
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“B” Label + 


What other ‘‘B’’ Label safe on the market can show this 
extra margin of safety ? 

As a dealer, responsible to your customers, you are entitled to 
the facts. Get them! 

In the official Underwriters Laboratories test, at the end of 2 
hours and 15 minutes the interior temperature of the Van Dorn safe 
only reached 232°. The safe was subjected to the intense heat 15 
minutes longer than required and yet the inside temperature 
was 68° less than the 300° point allowed in the class “B” test. 

In the impact test, too, the structural strength of this safe made 
it invulnerable to all tests imposed. 

When you sell the Van Dorn Safe rest assured that you deliver 
to your customer a big margin of safety for his invaluable records. 


Write us for prices. Full details of our exclusive 
agency plan sent to interested dealers. 


THE VAN DORN IRON WORKS COMPANY, CLEVELAND 


Chicago Philadelphia Pittsburgh New York Washington Detroit 


Un Per |. 


Office Furniture 








** Mastercraftsmanship-in- Steel’’ 
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April Thrift Month With Multigraph Company. 

The first four months of the sales year are named by 
the American Multigraph Sales Company after the officials 
of the company. January is named in honor of Mr. Osborn, 
the president; February in honor of Mr. Phillips, vice 
president, and March in honor of Mr. Dunlap, vice presi- 
dent in charge of sales. April is named in honor of the 
advertising manager, Tim Thrift, and is given the designa- 
tion of Thrift month. Mr. Thrift says he regards this as 
a very great honor indeed and is going out for a big rec- 
ord. 

Office Appliances has received a copy of the “Ginger 
Jar,” of March 31, filled with good stuff and brilliantly il- 
lustrated with cartoons and well arranged photographs. 
on the front page is a cartoon indicating the vigorous ef- 
forts which were put forth to sell Multigraphs during 
April. 

The procession is headed by the “Multimobile,’ within 
which the band is playing a lively tune. The sales force 
follows, knocking out the orders and in the background is 
an interested audience composed of bankers, public ser- 
vice men, manufacturers, retailers, wholesalers, Ford deal- 
ers and others. In a panel is an editorial by Tim Thrift, 
urging salesmen to put across the thrift idea in April, sug- 
gesting that the activities of the month might be devel- 
oped around the thought of thrift in business, selling busi- 
ness men on the idea of greater thrift in the cost of print 
ing and multiple typewriting. Salesmen are urged them 
selves to be thrifty with their time, thought and energy, not 
wasting any of them. When thrift becomes a partner in 
enterprise, it leads on to success. Mr. Thrift concludes: 

“IT know you have just finished ‘doing for Dunlap,’ but 
there must be some crumbs from the rich man’s table. Go 
out into the highways, byways and hedges and gather in 
those sales that the high speed at which you traveled last 
month caused you to overlook. Real thrift accounts noth- 
ing too small to save.” 

The two center pages of the publication are devoted to 
inspirational messages from executives and a couple of 
novel and inspiring “Tim Talks,” one of which was by Tim 
himself and the other by Arthur Judson, vice president of 
Fuller & Smith. The back page presents a fine likeness of 
Tim Thrift surrounded by his fellow members of the com- 
pany’s sales committee. 

The returns, of course, are not in at the time of writing, 
but we predict that Thrift month will be a big one. 


Society Stationery Shop Closes. 

The Society Stationery Shop, Seattle, Wash., conducted 
by the Clint W. Lee Company in the McDermott building 
for the last two years will be discontinued about May 1 
at the close of the present stock reducing sale, it is an- 
nounced. The Society Stationery Shop was a beautiful 
establishment which specialized in engraving, fine sta- 
tionery and novelties. The business will be absorbed by 
the Clint W. Lee Company, commercial printers, 1515 Fifth 
avenue, it is said, and Wilson K. Lee, manager, will return 
to his former position as city salesman for the parent firm. 


Geyer’s Stationer Again to Be Convention Daily. 

Announcement is made that Geyer’s Stationer will be 
the convention daily at the Des Moines convention, get- 
ting out the regular reports of the convention according to 
the usual plans. This service the Geyer people have ren 
dered now for a number of years with great credit to them- 
selves and much satisfaction to the members of the asso- 
ciation. They have done excellent work and their appoint- 
ment to handle the work at Des Moines is a well deserved 


recognition of ability. 
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“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE, 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE—BETTER THAN 
AN AUTOMATIC. 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES, 


THE “ALLEN” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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Sait YORK NY.USA 
sia, 
a 


Neamdasdination 
in Manufacture 


—a basis for “Columbia’s” 
confidence in its Guar- 
antee of Satisfaction. 


If every merchant could but see 
the infinite care and precision of 
method that guides each Type- 
writer Ribbon—and each Carbon 
sheet thru production—they would 


-_ 
| 


MN 


quickly realize why Columbia can 


justly Guarantee Satisfaction for 
its products—and without sacri- 
ficing the thought of price! 


Merchants will find that Columbia 
Ribbons and Carbons ask very 


little more for the assurance they 


NZ. 


Tm 


“Ah 


render. 


Columbia Ribbon & Carbon Mfg. Co. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Throughout 


Branches 
States and 


United 
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Egry Register Company Holds Sales School. 


From March 5 to March 1/7, inclusive, the Egry Register 
Company of Dayton, O., assembled its salesmen at 


Class F of the 


what 
it designates as their Class F sales school. 
company’s training school is composed of members from 
various part of the United States and Canada, and included 


the Mexican supervisor, as well as the sales agent from 
Mexico City, who were in attendance. Central states and 
eastern district supervisors were likewise present. There 
were two weeks’ of intensive sales training, lightened by 
many diversions to take the minds of the men off of busi 
ness for a short time. On the last night of the ool a 
dinner was served in the factory dining room, attended by 


all the salesmen. Business conditions in the United 
were reported to be excellent in practically all parts of 
country 


VA i NY 


Wit 
Na 








COM- 


REGISTER 
MARCH. 


CLASS F SALES SCHOOL OF THE EGRY 


PANY, HELD LAST 


=) The company’s foreign business has reached most satis 
xX factory proportions. Reports from the Mexican represen 
= tatives were gratifying, for it was stated that Mexico’s 
= business affairs are gradually becoming stabilized. Already 
\ a good volume of business has been received by the com 


Wi 
_ 


pany from the Mexican field during the last year 
It is a part of the company’s regular sales plat 
Much emphasis is laid on 


to hold 


WS 


a sales school every two months. 
the proper training of salesmen, so that they may be in a 


VAIS 


4) position to install the Egry systems in every business. 

5 The Egry Register Company has been in business for the 
last thirty years and for two years last past have been 
obliged to run their factory day and night. Much addi 


tional equipment has had to be installed to take care of the 


it 
—, 


growing business and plans for extensions of capacity are 


being made. 


Monroe Conference at Rochester 
\ meeting of representatives of the Northwestern 


1 
Sales 


division of the Monroe Calculating Machine Company was 
N. Y. The directed 


held at Rochester, discussions were 


Josiah 


by L. B. Forbes, division manager, assisted by 
Neuhart, director of education. The meeting took in mem- 
bers of the sales organization operating between Albany 
and Buffalo, N. Y. Included among those in attendance 
were: H. P. Crisp, H. V. Swartz, E. Z. Mills, R. J. Calla 
han, W. G. Zaenglein, H. E. Hanford, R. W. Page, F. J 
Ruthven, F. G. Silvernail, W. M. Mooney, L. A. Congdon 
and F. P. Smith. 

[The Scott Paper Company, Camden, N. J., has in- 


stalled the largest tissue machine in the world at its paper 


mill. The company is conducting an aggressive advertis 


ing campaign on its paper towels for office and domesti 


use 
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Let the UBECO Angle Tab 
guide you to new profits in 1923 


HE UBECO Angle Tab mean big profits for you. Once 
guides and folders offer a you get them started in the 
new opportunity for progres- customer’s file—they quickly 
sive dealers to make big profits make their way—and _ the 
in 1923. The angle in the tab profits are unusually large for 





holding the name at 45 de- 
grees, so that it may be seen 
instantly, will appeal to your 
customers, for folks are tired 
of fumbling thru antiquated 
filing systems to find desired 
papers. Their appeal will 


this type of equipment. Thou- 
sands of concerns and banks 
are cutting down the cost of 
filing and finding their corres- 
pondence and other papers 
with Ubeco Angle Tab guides 
and folders. 


Furnished in Standard Sizes 


The Ubeco Angle Tab guides 
and folders are furnished in 
all standard sizes for all makes 
of systems. Your customers 
will welcome this new and up- 
to-date method of indexing 
their correspondence, and card 


files and big profits will be 
made by dealers everywhere 
during 1923. 

Write or wire for our proposi- 
tion to dealers and sample tab. 
Fill in and mail coupon for full 


particulars today—no obligation. 


| UBECO)  auibis’tnn rorpers 


UNITED BUSINESS EQUIPMENT COMPANY, 113 Albany St., Boston, Mass. 





' United Business Equipment Co., 
' 113 Albany St., Boston, Mass. 


° . You may send, entirely without obliga- 
A straight line to sure profits. 





tior samples of Ubeco Angle Tab Guides 
ind Folders, circulars and full information. 
PERUBS 46 cceecrsistenscoenesbscnueo eee ane ene 
St No City o- tate... cee 


Individual Interested Te vTi Terres. 
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How to Stock 


UPREME Supplies are characterized by a distinctive 
method of packing. For example the unit system is 
used in boxing all our card guides. Each set is individually 
4 packed—and plain guides are packed in units of 100. 
J Among other things this means that you can do with 
less shelf space if you stock Supreme Supplies. For our boxes 
are labelled along the narrow side. With 3x5 card guides you save 
two-fifths of your linear—or show—space; with 4 x 6 guides you save 
one-third of your space; with 5 x 8—three-eighths. 

If you value the space in your store you will give serious considera- 
tion to Wabash products. And if you value high-grade merchandise 





, you will be particularly interested in these products. Nowhere can 


you find better supplies—nor supplies that are more profitable— 
though many lines are cheaper. 

Besides possessing exceptional quality at a price to meet all quality 
competition, Supreme Supplies have certain advantages that warrant 
investigating. The space saving advantage is one that no progressive 
stationer or office outfitter can afford to overlook. 

If you are interested, write to us for a detailed explanation showing 
how Supreme Supplies can be stocked to your advantage on your 
shelves. 


THE WABASH CABINET COMPANY 
Desk 5, Dep’t B, Wabash, Ind. 














QUALITY FILING SUPPLIES 





EST. 1883 








MORE CARD GUIDES IN LESS SPACE 
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Some Recent Books 





Useful Book Opens New Field. 

Julius Spiegel, M. C. S., Ph. D., professor of account- 
ing, Wilmington University School of Commerce, Ac- 
counts and Finance, has compiled what appears to be some- 
thing new in the business world, consisting of a reference 
book for the modern business and professional man, con- 
taining definitions and elucidations of terms common to in- 
dustrial vocations, but not in the ordinary dictionary. The 
.00k is known as the Standard Business Dictionary and is 
published by the Standard Publishing Company, 500 Fifth 
avenue, New York, N. Y. It contains 477 pages. All defi- 
nitions, abbreviations, etc., are clearly and briefly explained. 
The new supplementary pages explain the operations of the 
Federal Reserve Bank, United States Shipping Board 
Emergency Fleet Corporation, etc. The body of the book 
gives, under alphabetical arrangement, definitions of terms 
commonly used in business. 

The author states that gathering material for the book 
has occupied many days and nights, covering a period of 
years. It has necessitated an enormous amount of corre- 
spondence and an almost endless number of revisions, 
brought about by changes in business and economic condi- 
tions. In every instance the author has sought to present 
the most concise and explicit definition, and in no case has 
he sought originality in wording, but merely clearness and 
accuracy. 

The publication, perhaps, has no counterpart and is un- 
doubtedly a valuable addition to the bibliography of busi- 
ness. The price of the book is $4. 


Work on Credit Methods. 

Modern Credit Methods is the title of a handbook by F. 
Palmer Church, published by the Modern Methods Pub- 
lishing Company of Detroit, Mich. The author, Mr. 
Church, is superintendent of the Credit Clearing House, 
with headquarters at Cleveland, O. 

In the foreword, the author states that the chapters in 
the book do not seek to teach. Teaching is at the most 
but a starting point. Genius is largely a genius for work. 
Talent may be discovered and developed, but effort is the 
parent of power. If we wish to become public speakers, 
we must speak in public. If we would be men of letters, 
we must do their work—poorly at first, but persist in do- 
ing it, if we would master the art. These things are pe- 
culiarly true with respect to the work of the credit man. 
The mechanical details of the credit desk may be taught 
and should be. After all the mechanics have been learned 
thoroughly, the best results will be achieved unconsciously 
and by sheer instinct. 

If one cannot apprehend bad faith and incompetency, 
unless it is stamped in large red letters; if one’s moral 
fibre is not sensitive enough to detect the presence of fraud, 
no matter how it may be garbed; if one cannot anticipate 
failure without the mathematical proof of approaching 
insolvency, he is not a born credit man. 

The book is not intended to treat the subject of credit 
exhaustively, but rather to give proper direction to the 
reader’s own thinking. 

The chapter headings include definitions of the term 
“credit”; credit information; the rating agencies; property 
statement; paid references; progress in credit reporting; 
trade abuses; collections of accounts; medium for collect- 
ing; failures; liquidation of insolvent estates, concluding 
with the text of an address before the Cleveland Retail 
Credit Men’s Association. 

The book contains 137 pages, bound in cloth with black 
title. 
































MEN 


The Ault & Wiborg organization is 
composed of men experienced in 
the painstaking, scientific business 
of producing high grade typewriter 
ribbons and carbon papers,—prac- 
tical men who know how to select 
materials to fit requirements,— 
scientific men who know mate- 
rials and how to treat them by 
proven formulae, and skilled men 
who apply this expert knowledge, 
—experienced men who know how 
to conduct efficiently a modern 
manufacturing plant. 


AND 
METHODS 


Our research and experimenting 
laboratories—the manufacturing 
and production plants—and our 
merchandising and sales depart- 
ments are all conducted and oper- 
ated according to the most modern 
and proven methods. 


GET 
RESULTS 


This combination of men and 
methods has gained for Ault & 
Wiborg ribbons and carbons a rep- 
utation for longer and more per- 
fect performance—for furnishing 
what you want when you want it 
—for their aid in actual selling. 
This is Ault & Wiborg superiority. 


CINCINNATI; OHIO, 
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Formidable Book on Business Correspondence. 


From the press of the A. W. Shaw Company, New York, 
Chicago and London, comes a book of three hundred and 





six pages on “Applied Business Correspondence” by Her 
bert Watson, advertising and sales specialist of New York 
City. The book is bound in substantial cloth with gold 
title on the back. 

The book was written to a considerable extent, apparent 
ly, from the course in business correspondence prepared 
by Mr. Watson for the A. W. Shaw Company In that 
course Mr. Watson assembled the results of many years’ 
experience among the correspondence experts of the Shaw 
CARBON PAPERS organization and several years of work which had been 

undertaken preparatory to publishing a course in business 
correspondence. To this somewhat unusual background 


and the author has added the lessons crystallized during the 


busine SS 





years he himself had specialized in selling and 


correspondence. Mr. Watson was formerly in charge of 
the mail sales departments of the A. W. Shaw Company, 
has been similarly connected with other concerns and for a 


number of years has maintained in New York offices as an 


RIBB advertising and sales specialist. 
. 
Tr . . * ° ' 

[he book is intended to supply readers not interested in 


taking a supervised course in business correspondence with 
a course of study ordinarily not to be expected of a book 
The division and the treatment are so marked that the 
portion of the text providing specific application can be 
skipped and the exposition alone—in itself a complete book 








on business correspondence—can be read for purposes of 
review or coverage of the subject in the usual way. 


Some idea of the scope of the book will be found in the 
following chapter titles: “Sizing Up the Work Your Let 
ter Must Do,” “Expressing Feeling or Ideas in Words,” 


“Overcoming Indifference or Opposition,’ “How to Mak 
Your Meanings Clear,” “How to Make Your Letter Sin 
cere,” “How to Make Your Letter Persuasive,” “How to 
Make Your Letter Get Action,” “How to Make Your Let- 
ter Grip Attention,” “Planning Letter-heads, Envelopes and 
Enclosures,” “Organizing Correspondence Work and Test- 
ing Letters,” “Material for Letters and Uses for Them.” 
The foregoing titles are not strictly chapter titles, but 
are the titles to the different parts of the book. The illus- 
trative features of the book are interesting and there ar 
plenty of them, including examples of letters for different 
purposes. Then, there are charts which illustrate some of 
the points brought out. The book on the whole is a very 
thorough discussion of business correspondence and cannot 





fail to fulfill an important mission. 


Experience in Manufacture A New Brochure on Trade Marks. 
Quality in Product Richards & Geier, patent and trade mark lawyers at 
277 Broadway, New York, have just issued the third edition 
Co-operation with Dealers of the booklet entitled “Trade Marks, Trade Names 


Unfair Competition.” This brochure contains chapters on 
trade marks in general, trade marks in the United States, 
registration of trade marks, state registrations, United 
THE States registrations, and then under “Trade Marks in For 

BUCKEYE RIBBON & CARBON eign Countries,” registration in foreign countries and piracy 
COMPANY of trade marks, schedule of changes and a comprehensive 


index are included. i 





Factory and Frecutive Offices This third edition has been carefully revised to embrace 


CLEVELAND, OnIO peti ; ae ; 
publication of the second edition in March, 1920. 


Established 189% The booklet contains a great deal of information which 


should be in possession of all those whose business depends 


changes in the law and practice of trade marks since the 


upon trade mark matters. It will be supplied on applica 











tion to Richards & Geier at the address given above 






































WO million customers will 

read this month what ‘ The 
General Manager says’’ about 
the Sengbusch Self-Closing Ink- 
stand! Are you getting your 
share of these customers? You 
will if you display prominently 
a window-card enlargement of 
this “business-getting’”’ ad—and 
keep a good spread of the Seng- 
busch line. 


By the way, have you asked for your 
display cards—to be sent you month 
by month for each new advertisement 
as it appears? If not, do so at once. 
Their use means more customers, 
more sales, more profit for you. 


Sengbusch 
Self - Closing 
Inkstand Co. 


400 Stroh Building 
Milwaukee, Wis. 





Self-Closing Inkstand ®. 











Don’t hand me reports so 
blotted and blurred they 
can’t be read. That is 
caused either by thick, 
“gummy” ink—or by an 
overloaded pen. Puta 
Sengbusch ae 
Inkstand on every des 
down the line. The “Self- 
Closing” feature keeps out 
the dust, prevents evapo- 
ration, and insures just 
enough ink at each dip of 
the pen.” 

TRY ONE TEN DAYS FREE 


Just send us the name and ad- 
dress of your stationer—on the 
margin of this page, if you wish— 
and we will send you an order 
on him for ten days’ free trial! 




























Two Million 
Customers 
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A COMPLETE COUNTER HEIGHT LINE 





' (A 


IN COMMERCIAL GRADE CONSTRUCTION 


The dealer who handles the Berloy Cases to meet every standard re- 
**1600"’ line has no competition on quirement are included; letter, 
counter height equipment. Itis cap, invoice, check and card mul- 
the only counter height line on the tiple units; roller shelf cases, cup- 
market in commercial grade. board, swinging gate and corner 
section. The completeness of the 
line is a valuable asset to the 
dealer. He can fill any require- 
ment promptly and, above all, 
economically. 


Price has been the only objection 
to counter height equipment on 
the part of hundreds of prospective 
buyers. Its convenience, utility 
and good looks have long been 
acknowledged. This class of pros- 
pects, who have wanted to install 
counter height equipment, but 
were unwilling to make the expen- 
diture involved in the purchase of 
high priced cases, offers a fertile 
field for the Berloy dealer with the 
**1600"’ line. 


In line with the Berloy policy of 
prompt service, we are continuing 
to make immediate shipment of 
orders to our dealers. 


Have you a copy of the latest 
Berloy catalog? Write Dept. H-48, 


BERLOY 
THE BERGER MANUFACTURING CO., CANTON, OHIO 
Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Los Angeles 
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Smith Retail Department Expands. 

The Smith Printing Company of Williamsport, Penna., 
has added a mechanical mailing equipment division, embrac- 
ing the products manufactured by the A. B. Dick Company, 
Elliott Company, and the Multipost Company. 

This division is under the management of Samuel B. 
Thorne. 

[In the Kardex department, Paul J. Graham has assumed 
‘“ommand 


New Wholesale Manager for Boston House. 

H. H. Scott has recently been appointed wholesale man 
ager for the Thorp & Martin Company of Boston, Mass. 

Harold H. Scott is a native of Maine and a resident of 
Dorchester, Mass. He entered the stationery business 
seven years ago as a salesman in the wholesale department 
of William M. L. McAdams of Boston. He remained in 





H. H. SCOTT. 


this position, working in the New England field until the 
first of April, when he took over the management of the 
wholesale department of the Thorp & Martin Company. 
This department has been provided with attractive head- 
quarters away from the retail store at 70 Franklin street 
and warehouse facilities are arranged for in the building ad- 
joining 
A Useful Book. 

The 1923 edition of “Who Makes It and Where,” has 
just been issued by Andrew Geyer, Inc., Flatiron build- 
ing, New York. This book is substantially bound in cloth 
and contains 296 pages, including an advertisers’ index. It 
includes a wide range of information on commercial sta- 
tionery and loose leaf, office devices, etc., with the names 
and addresses of manufacturers classified under different 
headings, so as to be readily discoverable. 


Elliott-Fisher Company Moves Chicago Branch. 


The Elliott-Fisher Company has consolidated its Chicago 





interests, bringing all together on the third floor of the 
North American building, at State and Monroe streets. 
Heretofore the sales office has been in the Peoples Gas 
building, and the district manager, school and repair depart- 
ments in the Powers building. 


In Bankruptcy. 
Bankruptcy proceedings have been started against the 
United Pencil Company, Inc., 318 Broadway, New York, 
by Simon H. Swick for $301; Joseph H. Rowse, $176; and 


L. E. Steiner, $90. 


The idea is one part—getting the boss to o. k. it in three 
parts 

















How Much? 


The first thing to tell your customer 
is not how much money, but how 
much value. 





ENGLEWOO) 
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Englewood Desk value is no mystery 
—you can demonstrate it quickly and 
convincingly. Operation of the mov- 
able parts, construction of tops, panels 
and drawers, fittings and finish—these 
and other features show the value. 


Let us send you our catalog with par- 
ticulars and terms. The last “how 
much” also will interest you. 


Englewood Desk Co. 


5816 Lowe Avenue Chicago, Ill. 
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Henry Simler Joins American Writing Machine 
Forces. 

The many friends of Henry Simler in the United States 

~ and Canada will congratulate the American Writing Ma 

chine Company upon his recent election as vice-president 


1 


Mr. Simler has had twenty-five years’ experience in the 


typewriter business, starting in the Remington Chicago of 
fice as a salesman. As a reward for success in his first 
- connection, the Remington Company in 1904 made him 
manager of its Detroit office, and from there he succeeded 
to the management of the Indianapolis, St. Louis and 


Denver offices. 








Guaranteed 
chair irons 





HENRY SIMLER. 


Mr. Simler has always been possessed of the ability to 


make many friends, and this and his other ci pacities 
landed him in the home office of the Remington Company 
in New York as special representative of the Railread De 
partment. This position brought him into contract wit! 
railroad officials all over the United States and Canada 
No. 334—OFFICE CHAIR IRON and he became a recognized expert on time and labor 
saving methods in railroad accounting work 

In 1919 Mr. Simler became district sales manager o 
the Remington organization in Canada, where he served 


WHY BE BOTHERED with marked success. With the American Writing Ma 


chine forces he will have supervision of twenty branches 
WITH BROKEN CAST- and will be responsible for sales policies and plans. Mr 
INGS WHEN YOU CAN Simler’s friends believe that his experience in his new | 


l won 


field will add to the laurels that he has already 


BUY AN ALL PRESSED other directions. 
STEEL CHAIR IRON? abe 


Steel Equipment House Shows Lines. 
The Columbia Steel Equipment Company of Philadelphia 


have arranged for a display in the Philadelphia Palace o! 
LIGHTER IN WEIGHT. lave arranged for a display in the Philadel; iia : ’ oo 


Progress, a civic-industrial exposition to be held in the 
BETTER APPEARANCE. Commercial Museum May 14-26. 

1 The exposition will celebrate the 240th anniversary of the 
SMOOTHER FINISH. founding of Philadelphia, and will represent the civic and 
STRONGER AND MORE industrial advancement of the city. 

The Columbia Steel Equipment Company will occupy at 
DURABLE. attractive booth where they will exhibit filing cabinets, ae 


cases, and other modern office equipment. 








MADE UNDER OUR OWN PATENTS Morrison Takes Egry Register for Los Angeles. 
COLLIER- KEYWORTA CO H. G. Morrison has recently been appointed by the Egry 
°9 Register Company of Dayton, O., as sales agent for Los 

GARDNER, MASS., U.S.A. Angeles, Calif. Mr. Morrison has had a wide business ex 


11 1 
} 


perience and is peculiarly well trained in selling business 

















systems. 
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STANDS STANDS 
FOR FOR 
QUALITY 





i QUALITY 


» 


-Our New Celluloid Insertible 
Slant ‘labs 

These Patented Wagemaker Slant Insertible Tabs, made of three- 

ply reinforced celluloid, are replacing thousands of metal tabs every 


week. Much firmer than most metal tabs, they far excel them in 
adaptability to the needs of filing supply users. 





They are indestructible, beautiful in appearance, non-corrosive, 
smooth and pleasant to touch—no cold, sharp edges to injure the 
hands and finger nails. No projections or eyelets to catch papers 
when being filed or removed. No open front window. Inserts are 
protected and remain clean and readable. 


Every user of filing systems would improve their systems 25 to 
f 50 per cent by using some of these insertible tabs, separating certain 
congested correspondence or subjects that may be designated by color 
' similar to the illustration. 

Progressive dealers can create a great demand for these new 
Insertible Celluloid Guides by properly introducing them to the trade. 


f All Insertible tabs as well as Celluloid sets of all kinds are 


regularly slanted under our patented process, as shown at the right. 


Spine, CO. 


Grand Rapids, Mich. 


i 
| 


{ 
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Paented July 30th, 1918. No. 1273960 
Feb. 6th, 1923. No. 1444404 

Showing the construction 
ot Wagemaker Insertible 
tabs. Note the window of 
clearcelluloid. Insert partly 
withdrawn. All celluloid 
tubs are now slanted at this 
angle. 


C408 CASON CU 
wy " CMNROO. NAPS I 





Insertible Tab Guides are 
made for use in every size and 
kind of filing or card record 
systems, especially for card 
indexing, check filing and 
letter filing. 

Insertible guides are made 
with tabs % inch high or with 
tabs % of an inch high, 
accomodating easily one or two 
lines of typewriting respect- 
ively. Furnished in five colors, 
see cut. 





























STANDS 
FOR 








QUALITY 






Our line of wood 
filing devices consists 
of some 250 pieces to 
meet every business re- 
quirement. 


In addition to our 
line of office systems 
as illustrated in these 
desks, we make a com- 
plete line of index cards 
and guides, vertical file 


guides and folders, etc. 

yf af See our patented Cel- 
luloid Insertible Slant 

Tab ’ ide of 

RENEWS THE OLD PRESERVES THE MEV —_ 


Patented Feb. 6th, 1923. No. 1444405 





The illustration above shows the ease with which NEO-LEUM is applied te a desk, merely laid on without fastening 
it lies perfectly flat and in position; guaranteed not to warp or curl due to its patented construction. 

Neo-Leum is being used in offices everywhere. Its superior finish assures the most perfect working and writing surf 
obtainable. This has been a revelation to business men throughout the country and, together with its fine appearance, restful 
ness to the eye, and cleanliness, has led to its rapid adoption by cffices and banks. 

Your territory has wonderful pessibilities. Jet us help you reap your full share of the profits. 

Our Edition De Luxe Desk above would lead you to believe that it is purely a system desk. We want to emphasize 
the fact, however, that it is not. It is a rezular desk competing with all others on th-t basis, but by the addition of our pat 
ented steel trays it may quickly and easily be made into a system desk, -ar superior to any so-called system desk on the market 

Heavily loaded drawers run easily on Me:al Extension Slides, 
one or all drawers may be equipped with these siides. 

Note that contents regardless of size are all on the same 
level. Different sizes arranged as desired in the same drawer. 

Our patented Celluloid Slant Tabs place all characters on 
direct line of vision 

Let us tell you more about it. 








Shown above i ne of the twelve filin 
in cur desks. 
The handles on each end rest on the drawe 


holding all trays on the same level and permitting t 
easy removal cf trays to other desks. 

They are equipped with felt feet and frequent] 
used as ordinary card trays. 
Patented Nov. 14th, 1922. No. 1435351 Note space under metal tray in drawer which 
be used for other purposes. 





Our Edition De Luxe Desk 


The accompanying illustration shows 
an Edition De Luxe Desk equipped 
with a Neo-Leum top. These desks are 
~~ massive design, having flush ends and 
back built-up of five-ply stock. Thirty 
lifferent combinations of drawer ar- 
rangement 

We have recently introduced our 800- 
LINE, having all the advantages of the 
Edition De Luxe but of lighter con- 
truction and having panel ends and 
yack; these compare in quality and 
price with all medium priced desks. 

Both of these lines, representing two 
rades and styles, are now complete, in- 
cluding Double and Roll Top Desks. 

Any desk may be equipped with NEO 


tops and leaves 


C, 
CO. 
Grand Rapids, Mich., U.S. A. 
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Digest of Foreign Press—Continued from Page 36.) the Mediterranean, stopping over at Constantinople. 

on is ' Panter-7 satan af o Bal Levant Trade Revice (American Chamber of Commerce 

Che March 14 issue of Papier-Zeitung states that on Feb- for the Levant, Constantinople) reported the reception 

ruar) a twenty of pees es mag ae? omg ie gn given the visitors. An article on the technique of boxing 
manutacturers rormed an association, le ODject Of nic S ¢ , 





not only to study their own problems, but also those of the 


trade The organization will co-operate, so far as it is 
possible to do so without losing its own identity, with other 


office equipment organizations. The man of mathematical 
mind wili be terested in a statement reprinted from 
Burobedarf-Rundschau, which gives a resumé of the re 
tail prices of typewriters as they averaged in 1916 and now 
On March 10, 1916, a machine cost 450 marks, on April 

Che intervening figures we shall omit. 


15, 1919, 1,000 marks 
Sulnce it to Say, that on February 15, 1923, the man who 


bought a typewriter had to pay 1,200,000 marks 
* + 
It is a pleasure to see another issue of Administratieve 
\rbeid, published in Amsterdam. We had the good for 


tune to review 11 previous issue of Office Appliances the 
first copy of this new Dutch publication devoted to ra 
tional office methods, and we are pleased to find that the suc 
eeding issues, if anything, improve upon the excellen 
start made by this newcomer among office equipment pub 
lications \ few titles, selected at random, are “Rational 





Working Methods in State Administration,” “Man or Ma- 
chins “Office Work as a Hygienic Problem,” “The Psy 
cho-Technique of the Typewriter and of Machine Writ 
ng.” This latter article is a very exhaustive study of the 
techni i, psyv« ologt il and physi psy hologi al princi 
ples and problems involved in teaching the operation of the 
typewriter and ual work. A number of dictating and 
other office machines are illustrated and describe Phe 
depart nt of books and publications, as in previous issues, 
s particularly w handled, and includes reviews of publi 
ations in a number of modern languages 
+ Ne * 
Several important articles absorb interest in Poland 


American-Polish 
the United States) 
nomist, Astror 
Press Advertising 
tation and New Cor 


Chamber of Commerce and Industry in 

These included ‘‘Copernicus—Scholar, 
omer”: “Psychology and Methods of 
Poland”; “Polish Rehabili- 
struction 


Railways 
P aoe ’” ; 
rogram. 


Anglo-American Trade (American Chamber of Com 
merce in London) featured “Effect of Ruhr Occupation on 
British and American Industries” and 
in Great Britain During February.” 


“Business Conditions 


‘American Influence in the Levant” 


Le vant 


was printed in 
Trade Review (American Chamber of Commerc 
Levant, Constantinople) to show how our standing 
the Near East has been advanced since the Napoleonic 





* 


The South African Stationery Trades Journal printed a 
leader, “Our Association.” It indicated the important con 
tribution of the Transvaal Stationers’ Association in times 
and urged that the body be strengthened against 


future contingencies 


oft stress, 


The Review (American Chamber of Commerce in France, 
Inc., Paris) compared the average tax per citizen paid in 
France, England and the United States. The Frenchman 
pays most, the Englishman next, and the American least 
Taxes in the United States are one-third of those in 
France. 


“Real Sales Experiences and the Lessons they Teach” in 
Sales Management (London) discussed the case of a mem- 
ber of a service organization who resigned to join another 
corps of experts. The type of competition which resulted, 
and the cure were discussed by Wallace Atwood, F. R. 
Econ. § 

* 


Anglo-American Trade (American Chamber of 
merce in London) printed the address of the British chan- 
cellor to the United States Debt Funding Commission. 
He characterized the meeting as one “to settle the largest 
single financial transaction between two friendly na 
tions in the history of the world.” 


Com- 


7 


\ party of Americans who attended the 
of the International Chamber of Commerce 


Rome meeting 
made a tour of 


for foreign shipment by C. R. Ripley, General Electric 


Company, was presented 


also 

* 

The _ British 

“Legality of Loose Leaf 
tered accountant 


Stationer, included with other studies, 


Systems,” by J. R. Paterson, char- 
4 * *” 


rade (American Chamber of Commerce in 
yrted the annual meeting and election of the 
Chamber The career of Dr 


lransatlanti 

Berlin) rey 

Cuno, chancellor of the Ger- 
man republic was given in detail. 
: «i 

The South 


Stationery Trades’ Journal ran an 


1 


extended article by G. A. Ashley on typewriter ribbons and 
carbon paper. He divulged intimate facts concerning the 
manufacture and use of these utilities. 
x 1K 7 
“The Situation at Memel”’ was discussed by Poland 
American-Polish Chamber of Commerce and Industry, 
In Memel is the most favorable outlet for Polish lum- 
ber. The disturbances there were ascribed to Lithuanians, 
Russians d Germans 
* x 
Che British Stationer discussed a pertinent problem in 


and Modern 
told the expt rience of 


“Manufacturers Sales Room Methods.” It 


a country dealer when visiting the 


j 


metropolitan firm supplying many of his wants. 


It was difficult for th This was 
salesman used to 
instance cited is not a general ex- 
perience, but suggests that improvement is possible in some 
visiting 


dealer to get attention. 


contrasted with the care the traveling 


serve the dealer Che 
quarters in serving customers. A page showed 
“The Mother of the Stationers’ Association,” Mrs. Wallis 
Mansford, in whose home were held the meetings that led 
to the Stationers’ Association of the United Kingdom. 


The Toledo Conference. 


\ conference of distributors was held in Toledo on April 
3 and 4, attended by the following: Homer Morrison, pres- 
ident of the Toledo Metal Furniture Company of New 
England, Boston, Mass.; B. F. Durbin, Chicago, Ill.; Her- 
bert Buhler, Detroit, Mich.; Stanton M. Child, New York, 


N. Y., and E. J. Cavanaugh, Toledo, O. 
called by the Toledo Metal Furniture 
Company for the purpose of discussing conditions in the 


The meeting was 
trade and their relation to the products manufactured by 
the company. One of the topics discussed was the subject 
of Posturchairs, and it is predicted that as a result of the 


plans discussed, the sale of these chairs in the various 
districts is going to take a sharp upturn. 
Burr-Vacks Organize Club. 
Che B. V. C. Boosters’ Club, composed of the staff of the 


Burr-Vack Chicago, was organized April 23, 
the purpose of the club being to promote good fellowship 
and co-operation. Che R. S. Han- 


Wiener, secretary; B. B. Cobb, 


Company, 


officers are as follows: 
sen, president; Miss E. H 
treasurer. 


Jasper a Big Desk Center. 

Jasper, Indiana, now claims to turn out more desks daily 
than any other city in the world. With the addition of the 
Jasper Office Furniture Company there are now four large 
desk factories here. materials are said to be at the 
very doors and labor conditions are almost ideal. 


Raw 
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50 CHURCH STREET 
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NATIONAL BUSINESS SHOW 
America’s Efficiency Exposition 





They come for no other purpose than to 
see and learn. 


Executives, Department Heads and Em- 
ployees who may have something to say 
before the order is placed. 


All kinds of the better business people from 
all kinds of institutions, large and small. 
Interested prospects for what you make 
and sell. 


And the enterprising representatives of 
other Office Appliance concerns, who keep 
posted generally and whose opinion is so 
often asked. 


Those who have the final say. Those whose 
approval counts. Those whose Good Will 
is helpful. ,Those whose recommendation 
is a worth while influence. 


Meet them personally. Cultivate their ac- 
quaintance. Show them your product. 


The National Business Show, America’s 
Efficiency Exposition, is the Mutual Meet- 
ing Place of the Maker, Seller and Buyer of 
the better things for the Office. 


Chicago, Week of September 17th, 1923 
New York, Week of October 22nd, 1923 


Further information upon request. 


Annual Business Show Company 


NEW YORK 


FRANK E. TUPPER, President 
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Woodstock Typewriter Company Opens Indian- 
apolis Office. 
The Woodstock Typewriter Company of Chicago and 
Woodstock, Ill., have opened an office at 405 Century 
building, Indianapolis, in charge of L. C. Pettit, formerly 


with the company’s Kansas City offi Mrs. Pettit is in 



































INTERIOR OF NEW INDIANAPOLIS WOODSTOCK OFFICE 


L. C, Pettit at extreme left. 
charge of the accounting department. The service foreman 
is J. B. Booty from the factory at Woodstock. R. M 
Snyder and R. M. Triser are the city salesmen. A satis- 
factory business is reported for the first month. 


It is planned to organize an employment department as 
Soon as possible. 
Bates Manufacturing Co. in Special Numbering 
Machine Field. 


Announcement has been sent to the trade that the 
Bates Manufacturing Company of Orange, N. J., has added 
to its line a wide frame machine capable of being adapted 
to a multiplicity of numbering machine requirements. The 
new machine embodies the proved mechanical features of 
other machines made by this manufacturer, but the wide 
frame and type-wheel case permit the assembling of many 
more wheels than can be supplied in the regular machines. 
The wide frame gives room for special machines to number 
and date, print lot and serial numbers, etc. 

The new machine can be supplied with or without die 
plate, which can be engraved with practically any in 
scription to print beneath the printing line of the type 
wheels. Of interest also are the special styles of type 
that can be engraved on the figure wheels of all Bates 
machines, especially those of small size, making it pos- 
sible to print in small spaces. These small type machines 
can be made to order with many more wheels than here 
tofore—the regular machines being made with as many 
as thirteen wheels and the wide machines carrying up to 


+ 


twenty-six wheels il necessary. 


Standard Register Company Appoints Pacific Coast 
Manager. 

F. S. V. Sias, who has held the position of New England 
district manager of the Standard Register Company with 
othces at 10 High street, Boston, Mass., has just been 
appointed district manager for the Pacific coast states, em- 
bracing California, Oregon, and Washington, the district 
also including Idaho and Utah. The Pacific coast office 
of the company is in San Francisco, from which city Mr. 
Sias will operate. He expects to leave Boston to take up 
his new work on or about May 15 

M. T. Coffin, formerly with Mr. Sias in the Boston office. 


is to be agency manager in California. 
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How far can a man see from his desk 
—the man in the valley can see the 
valley but the man on top of the val- 
ley can see all of the valleys and all 
of the high spots. 


The National Association of Stationers 
and Manufacturers Brings the View of the 
Man on the Mountain to All of Its Members 


The man behind his own desk can see his own 
problems and a few of the problems of the peo- 
ple right around him, but he is denied the Na- 
tional view that he needs to give him the best 
vision in his business. 


The National Association brings a National 
view of the business. 

The National Association News brings National 
news of the business. 

The Convention brings personal contact Na- 
tionally. 

The Information Bureau brings National In- 
formation. 

The National Association brings you a bird’s- 
eye view. 

The National Association elevates you to the 
top of the mountain. 


Join the National and Broaden Out Your Vision 
and Cooperate Nationally 


IT COSTS YOU LITTLE 
IT BRINGS YOU MUCH 


403-405 Conway Building, 
Chicago, Hl. 


in the National Association, also a copy of “You and 


' 
' 
‘ 
' 
' 
’ 
' 
Kindly send me full information as to membership , 
' 
' 
Your Association.’ ’ 
' 
' 
' 
' 
' 
‘ 


Name ... Seve os secobedioges css ogs age ege ae aeee 
Residence, St. & NO... .cescseccccecerseesevesessessese ' 
' 

City or Towm, On Btate.c..iccccvnscresuckensceneeen - 
‘ 

Dealer—J obber—Manufacturer— Wholesaler. : 
(Check which) ' 

' 
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For Safety’s Sake Use 
Byron Weston Co. 


Linen Record Paper 


Let B-W pilot you safely to paper satisfaction. The 
Byron Weston Co. lines are so definitely charted 
that the paper-buyer cannot go wrong. Steer for 


> 


the desired watermark, 


WESTON LINEN RECORD: For municipal, coun- 
ty and state records. For the accounting of large 


corporations and financial institutions. 
WESTON DEFIANCE BOND: For commercial 
correspondence. For policies, bonds, deeds and all 
documents necessitating printing and writing. 


WESTON FLEXO LEDGER: For flat-opening 
loose leaf ledgers. Made with a hinge in the 


paper. 


WESTON TYPOCOUNT: 


quirements developed by machine bookkeeping. 


For the particular re- 


WAVERLY LEDGER: 


requirements. <A _ splendid writing and printing 


For general commercial 
paper at a medium price 
State your writing or ledger paper needs 


and we will send you interesting exhibits 
for test and examination. 


BYRON WESTON CO. 
DALTON, MASS. 








Cincinnati Furniture Exchange. 
The Exchange met at the Chamber of Commerce on 


April 13 with President H. E. Scheid in the chair. After 
the routine business had been transacted, a communication 
was read from the Chamber of Commerce, asking that a 
committee of two be appointed to represent the Exchange 
at a boosters’ meeting to be held on April 23, to assist in 


making the coming fall festival a success. Mr. Steinman 
said that a canvas of the furniture manufacturers dis 
closed the fact that there would not be enough of them 
going in to make a joint exhibit, and it would, therefore 
have to be an individual display. This matter was left ope 
to the committee. 

The resignation of the Standard Furniture Company was 
read. It was suggested that John Heberger of that com 
pany has been a member of the exchange for many years 
but is no longer connected with the industry and that he 
should, therefore, be placed on the honorary roll. This 
motion was carried. A card was read from Mrs. Joh 
Dornette, Sr. and family, thanking the Exchange for the 


magnificent floral tribute sent to the bier of her late 
husband. 

Interesting talks were made by Frank B. Wersel, Jr., and 
Joseph Schmitt. There will be no general meeting of the 
Exchange in May. 

Since the meeting above reported, Robert B. Becker, for 
many years a member of the Exchange, died at his resi 
dence in Westwood. Mr. Becker was well known as a lum 
berman and as a member of the organization which he 


served in many offices 


Comptometer Moves Chicago Sales Office. 


The Felt & Tarrant Manufacturing Company 
its Comptometer city sales office from the ground floor 
location in the National Life building, 29 South La Salle 
street, Chicago, to the tenth floor of the sam uilding 
The ground floor had been occupied several years. It has 
become inadequate to accommodate the growing sales 
force and the growing requirements of the training school 
for operators. Some idea of what the Comptometer schools 
are doing in this specialized vocational training may be ob- 
tained from the fact that 2,105 Comptometer operators from 
this school were placed in Chicago last year. The demand 
was far in excess of the supply of operators. In this, as 
in other departments of business, employers are realizing 
more and more the advantages of trained office workers 
There are over 100 training schools throughout the nited 
States and Canada operated in connection with Compto 


meter ofhces. 


California Proposes State Salvage Account. 
The annual report of the California state 
agent, W. G. McMillan, includes a recommen: 


the state establish a salvage or surplus material account 


ur lasing 


ation tnat 


His plan requires that whenever a state institution has a 
piece of equipment of no further use, or surplus material of 
any sort, it be listed with the state purchasing agent. He 
will then transfer it to some other institution or department 
in need of such material, or dispose of it to the best possi 
ble advantage. 

The annual report of the California state purchasing agent 
covers purchases made under nineteen different classifica 
tions, covering the various state institutions and depart 
ments. Under the entry of “Stationery, school, janitor, of- 
fice supplies and equipment,” the report shows that $207,- 
851.97 was spent in the fiscal year ending December 15 
1922. 


‘The man who doesn’t believe in quality doesn’t measure up 
high grade himself as a rule.—The Webster Way (F. S. Web- 
ster Company). 
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Brings Customer 
to Your Store Dali 


HE response to our National 









Advertising on Makurown In 


dex Tabs has been a surprise to 





many dealers. Thousands have 
“Asked Their Stationer” for these 
wonderful Index Tabs, for they 
quickly recognize their value as in- 


dexing helpers. 
THE WORLD RACE FOR O'L 


Theliterary Dige 





One dealer writes—‘‘In 






one week, twenty-five peo- 
ple called for Makurowns 
in answer to your National 












\dvertising. More than \ 
half of them bought other \ This Fold of 
: 9 . intone Tape Insures 
merchandise. lividwal noc M"™ Exposure 
er 7 VT1te the _ as, ( . 
Abels as neca” @Way—mergp Printed. T; 4 
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That’s what we mean by a, a "efly told, of |” Simplicity — 
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not only make a profit on i | CR Made of t,2, rarenregne 
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send 12c¢ fo, liberal s 
Address 


tunity to sell other mer- 





f he can’ 

: an! su 
=~ amples and give Peay 4 
O4 Rang Building a 





chandise. 










Have you one of 
our Makurown Dis- 
play Cases for your 
counter? If not, write 
for our free offer. 


If you are already han- 
iling Makurowns be sur 
your stock is complete. If 


yo eed additi al sales 
INDEX TABS helps. let usknow. 


Send today for our 
Special Dealer Prop 
osition on Makur- 
own Index Tabs 


Rand Company, Inc. 


1205 Rand Bldg. North Tonawanda, N. Y. 
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NEW 


MEILINK 
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MASTER 
MODEL 


THE 3-HOUR SAFE 


Underwriters’ Standard Test Three 
hours and five minutes before 
interior temperature reached 300° F. 


NEW 
SELLING 
FEATURES 


INCREASED STRUCTURAL STRENGTH AND 
THIEF RESISTANCE 


There is no basic change in the principles of Construc- 
tion or Insulation that enable us to build our enviable 


record of never having had a loss ina MEILINK MASTER 
MODEL SAFE. 


MEILINK SAFES in the past always have hed GREAT 
STRUCTURAL STRENGTH and THIEF RESISTANCE, 
and in these new models, additional STRENGTH and 
THIEF RESISTANCE has been added. A better and 
deeper locking flange is now used in the doors, which fold 
back flush with the side wall of the safe. The lock and 
bolt mechanism is improved by the use of a steel case lock 
and the mounting of the draw bolts in oil filled tube. 





GREATER 
SERVICE 
QUALITIES 


This Is THE ULTIMATE SAFE 


These features and this Underwriters’ Test, coupled 
with the large margin of SAFETY always built into a 
MEILINK, warrants this title. 


SAFE DEALERS AND AGENTS, if you are now sell- 
ing 4-hour Safes, 2-hour Safes, Old Style Heavy Iron 
Safes, or Cabinet-type Safes, reduce your selling expense 
and merchandise investment. 

The Meilink Master Model—THE ULTIMATE SAFE 


embodies all of the selling features of these several lines. 


Write for our Exclusive Agency plan. 


THE MEILINK STEEL SAFE Co. 


TOLEDO, OHIO, U. S. A. 
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Von Dolcke Organizes New Office Furniture Busi- 
ness in Newark, N. J. 

It is stated that the Lincoln Newark Company of New- 
ark, N. J., has discontinued the office furniture business in 
Newark, and that L. W. Von Dolcke, for the last twelve 
years associated with the Fred S. Lincoln stores and un- 
til March 1 treasurer of the Lincoln Newark Company, has 
taken over a portion of that company’s stock of merchan- 
dise and will continue in the office furniture business in his 
own name. 


Mr. Von Dolcke has leased a new store at 305 Washing 


‘am 











L. W. VON DOLCKE 


Newark, into which he moved on March 30 
Newark Company is headed by Fred S. 
of Washington, D. C., widely known as a success- 


ful and enterprising 


ton street 
The Lincoln 
Lincoln 


office equipment man. 


The entry of Mr. Von 


Dolcke into the field as a new 














THE NEW VAN DOLCKE STORE AT NEWARK, N. J 


dealer takes place under happy auguries. He has had a 
long and thorough training in the business and enjoys the 
esteem of a large circle of friends in Newark and vicinity. 


Stanfield-Hammer. 

who represents the Office 
1 Louisville, Ky., in Indiana, was married at 
Indianapolis on March 31 to Miss Dorothy B. Hammer, a 
popular young lady of that city, well known in Red Cross 


Orris Stanfield, Equipment 


Company of 


work. 
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DO YOU CHECK 
YOUR OVERHEAD! 


Of course—but has it ever occurred to you 
that a distinct leak exists in your office—a 
leak that can be plugged efficiently with 


SUPERITE 


GUARANTEED 
MECHANICAL PENCIL 


Awarded the GOLD MEDAL at the 
Brazilian Centennial Exposition 





This leak is the lost motion— 
lost time—that exists in every 
office force that is not equipped 
with mechanical pencils. The leak 
starts with the purchase of wood 
covered pencils —increases each 
time they are sharpened, and is 
never ending. 





Write us—let us show you by 
actual figures how to plug this 
leak— 


DEALERS AND AGENTS 


“SUPERITES” can be furnish- 
ed at a price that will more than 
return their cost in actual money 
saved before the original supply 
of leads which comes with each 
pencil has been exhausted. 








This is business well worth 
going after. Unit sales usually 
are BIG Sales. And if you sell 
the mechanical pencil that 
STARTS right and stays WRIT- 
ING, you have no come-backs in 
the way of repair troubles. WE 
make good on this. You don’t 
have to bother about it. That’s 
one reason why “SUPERITE” is 
the most satisfactory pencil to 
stock for ALL demands. 








Write us for our Special Office Equipment 
Proposition 


DEWITT-LA FRANCE CO. 


54 Washburn Ave., Cambridge, Mass. 


BRANCH OFFICES 
452 Bush Terminal Sales Bldg., 130 W. 42d St., New York, N. Y. 
36 S. State St., Chicago, Ill. 607 Shelby St., Detroit, Mich. 
AUTHORIZED SALES REPRESENTATIVES 
Ira Glassman, 172 Fifth St., San Francisco, Calif. 
Baughman Stationery Co., Richmond, Va. 
A > Barrett, 810 New Birks Bldg., Montreal, Canada 
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Foundation 
ot 3c a 
Bigger business 





Dependable products is 
the keystone of the deal- 
ers success. That 
dealer’s business thrives 
best whose efforts are 
concentrated on _ han- 
dling quality goods. 






















The CESCO Line is a 
quality line throughout. 
It provides a complete 
assortment of modern 
business tools. The va- 
riety of binders is ex- 
tensive—from the small 
vestpocket memo _ to 
high grade Ledger Out- 
fits. And there is some- 
thing more to the 
CESCO Line than mere 
sturdily built binding de- 
vices and _ beautifully 
finished covers. The 
dominating feature lies 
in its extensive collec- 
tion of Accounting 
Ss Forms—ready made 
Systems for prac- 
tically every 
line of busi- 
ness. 














STE TTT LL 


Send for Catalog 


The CESCO Catalog will gladly be 
sent on request. It illustrates and de- 
scribes binders and forms for every 
business purpose. The discount to 
dealers is liberal. 


LOOSE jI2OCO LEAF 


THE C. E. SHEPPARD CO. 








Long Island City, New York 





Handsome New York Art Metal Store. 

The Art Metal Construction Company opened a branch 

store in the National Association building, 23 West Forty- 
third street, New York City, on April 16. 

It is interesting to note that three sides of the new loca- 

tion are of glass. There are two display windows on the 

Forty-third street side, a complete glass partition in the 





NEW UP-TOWN DISPLAY SALESROOM OF ART 
METAL CONSTRUCTION CO. IN NEW YORK 


main arcade to Forty-fourth street, as well as in the arcade 


leading to a branch post office which is located in tl 


1e sami 
building. 

A full and complete line of the company’s products will 
be carried, insuring prompt delivery. 

Charles W. Taylor, manager of the main New York 
store, located at 369 Broadway, is in charge 


Dover Man Takes Salesmen to Business Show. 

Edward H. Quimby, proprietor of the Office Supply Store 
and Gift and Art Shop at 97 Washington street and 127 
Washington street, respectively, Dover, N. H., took ten 
of his salesmen and repairmen to Boston for four days dur- 
ing the Boston business show. Among those who took the 
trip and enjoyed the show were Ralph W. Johnson of New- 
port, N. H.; A. H. Ericsson, Littleton, N. H.; James W. 
Frost, Ashland, N. H.; Raymond E. Labonte and Edmund 
L. Labonte of Dover; Floyd M. Archambault of Manches- 
ter; James F. Qualey, Ernest C. Lord, John T. Haley and 
Edward H. Quimby of Dover, N. H. 

Mr. Quimby is agent for the Sundstrand adding machine 
and the Corona typewriter for New Hampshire and parts 
of Maine and Vermont. 


Parliament Represents “Steelcase.” 
Howard Parliament has been appointed Chicago repre- 
sentative by the Metal Office Furniture Company, Grand 
Rapids, Mich. He will attend to the company’s interests 


with the dealers handling “Steelcase” stock lines !n the Chi- 


cgo territory. Mr. Parliament had been previously a sales- 
man for the Art Metal Construction Company at Chicago. 
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“Some Sign, Son, 
and Your First 
Attempt, To0”’ 





Here’s Your Own Sign Shop 


“It is wonderful the way our store looks spruced up since we got started chang- 


ing our signs more frequently, and using more of them. The expense used to 
hold us back, and we couldn’t get them when we wanted them. But with the 


AAT ANIA TA 
SHOW CARD WRITER 





ATT 


we can now make the signs, price tickets, streamers in our spare time. It’s like 
running our own sign shop.” 


Your show cards for all the world will look like the very best work of an expe- 


rienced show card painter, 


No experience required. 


The outfit comes complete 


and daily sales will mount up. 


with 


signs, alphabets and numerals plates. 
Turn Lookers Into Buyers 
Make Buyers Buy More 


Felling You H: 


National Sign Stencil Co. 


Sole Manufacturers 
under Patents Granted May 3, 


Send for Folder ww to Do It 


1910 


Factory and Main Office 


1602 University Ave. 
ST. PAUL, MINN. 


The directions tell just what to do. 


de- 


brushes, inks, 


NAT’L 
SIGN 
STENCIL CO., 


ST. PAUL 










Without obligation on 
our part, send us full 
particulars concerning 
the National Show Card 
Writer and send us repro- 
ductions of signs made with it. 


of Firm 
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The Masters Line of Office Chairs 











The Most Advanced Chair Iron 
for the Most Advanced Line of Typewriter Chairs 


HE chair iron perfected for The 
MASTERS’ LINE OF TYPEWRIT- 
ER CHAIRS has so many advanced 
features of special merit that it can be 
justly considered as the most outstanding 
factor in the superiority of this remarkable 
new line. 


It has the same side bar principle as our 
regular office chair iron, giving the sim- 
plest, easiest and most positive adjustment 
for height. 


The adjustment of the back angle is effected 
by a wheel just forward of the back post 
and just below the rear of the seat, within 
easy reach of the operator. This enables 
her to make the correct adjustment easily, 
while seated, without assistance. This ad- 


justing wheel is at the bottom of the back 
post, out of the way, where it will not catch 
the clothing. 


The angle and height adjustments for the 
back are independent—an important fea- 
ture, because the angle of the back is often 
desired changed, without altering the 
height. 


The iron is built low and well up under the 
seat, with the exposed parts symmetrical in 
design and attractive in appearance. With 
its efficiency and convenience this chair iron 
is unusually strong and rigid and will give 
lasting service and comfort. 

A demonstration of the iron itself makes it 
easy to sell these chairs. Have you or- 
dered your sample set? 


The Taylor Chair Company 
Bedford Ohio 


























May, 1923. OFFICE 


Package Car Service to Havana. 

The Southern Railway System inaugurated a through 
package car service to Havana March 1. Shipments should 
be routed in bills-of-lading, care Southern Railway, Atlanta 
(Inman Transfer), Ga., Cuban Package Car. These ship 
ments may be made in domestic packing, as the car goes 
through to Havana via the vessels of the Florida East Coast 
Ferry Company. Original consular invoice and original 
bill-of-lading must be certified by a Cuban consul resident 
in the United States. These are located at Atlanta, Ga.; 
Baltimore, Md.: Boston, Mass.; Brunswick, Ga.; Chatta 
nooga, Tenn.; Chicago, Ill.; Detroit, Mich; Jacksonville, 
Fla.; Kansas City, Mo.; Key West, Fla.; Louisville, Ky.; 
Mobile, Ala.: New Orleans, La.: New York, N. Y.: Nor 
folk, Va.; Phiadelphia, Penna.; St. Louis, Mo.; Washing 
ton, D. C. 














TROPHY AND WINNING TEAM NEW ENGLAND SCHOOL 
NOVICE CHAMPIONSHIP CONTEST.—From left to right: 
Miss Anna Belle Newcombe, who came fourth; Lee Loveland, 
who took second place, and Miss Mildred L. Lloyd, whose record 
for speed and accuracy won for the Northampton Commercial 
College the silver trophy and for herself the gold medal. In 
the group is the Remington typewriter on which Miss Lloyd 
won her victory 








Estes Heads Wales Pacific Coast Office. 

In an item a couple of months ago concerning certain 
changes and promotions in the selling staff of the Wales 
Adding Machine Company, it was stated that W. R. 
Brown had been appointed manager of the coast territory. 
Mr. Brown, however, decided to relinquish this situation and 
the company has accordingly appointed Dan Estes, their 
agent at Fresno, as Pacific Coast representative. 

Mr. Estes has been in the office equipment field for a 
number of years, having been in charge of the Baker-Vaw- 
ter business in the Northwest, with headquarters at Port- 
land, Ore., for several years. He then went into the serv- 
ice of the Burroughs Adding Machine Company as selling 
agent at Tacoma and later at Oakland. Before joining the 
3aker-Vawter Company, Mr. Estes was a practicing public 
accountant. Already the Wales people state that Mr. Estes’ 
abilities are beginning to tell on the Pacific Coast. 


One Hundred Years Old. 

The house of John P. Morton & Co., of Louisville, Ky., 
in March last rounded out the one-hundredth anniversary 
of its continuous existence. They were one among fifty 
firms entertained at a luncheon given by the Louisville 
Board of Trade in honor of those concerns who have been 
in business in Louisville for fifty years or more. 
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UHL STEEL 


Builds a New 


Vault Truck 





Adjustable, Low in Cost 
—Strong and Durable 


[F you feel the demand, as many dealers 
have, for a vault truck, built from the 
ground up, for the purpose but at a low 
price, ask for complete information. 


Uhl Steel has built trucks of this con- 
struction for years on special order but now 
there is in stock a truck for quick ship- 
ment. Can also be had as units which can 
be stocked for easy assembly to meet 
specific demands. 


Shelf size 18”x36” clear. Fibre casters. 
Guard rails on shelves. Adjustability of 
shelves permits adaptation to almost any 


condition. Holds books, ledgers, cards and 


standard sectional! filing devices. 


Hundreds of offices and banks are look- 


ing for this low-priced truck. 


The Toledo Metal Furniture Co. 


1286 Hastings Street Toledo, Ohio, U. S. A. 


Ask for complete catalog covering 
Chairs, Stools, Stands and Tables 
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NEW SPECIALTIES 
FOR geome 


ee Display Card 
og "e ara Holder 

ll eee This is just the 
— thing for pricecards, 





- aaa “Y labels, signs and 
PRACTICAL other similar arti- 
I cles. Just a push 


and it is attached to 
the shelf, the desk or 
the table by means 
of a sharp steel nee- 
; dle point on the 
back. Altho new, 
large concerns are 
age it in 50,000 
lots. Carded in lots 
of 250 in a box. 






































camels 
the right = 7 
card holder. 


























Combination Card 

Holder and Easel PRACTICAL 

The latest improved dis- . 
play card holder, made of [be 
steel finely nickel-plated. =) 





Can be used as a holder for 
cards, pictures, signs, etc., or can be used as 
an easel for displaying small articles of mer- 
chandise. 


Displayette 


The illustration tells the 
whole story. A useful article 
for stationers’ windows, and to 
ve sold by stationers to retail- 
ers in all lines. 





‘Commercial 


Stationery 
WORTHMORE BRANDS 


In addition to the foregoing 
articles we have a complete 
line of dependable commercial 
stationery for the trade. Deal- 
ers buying from us find a sub- 
stantial saving in transporta- 
tion and other advantages 
brought about by buying from 
one source instead of many. 


Stationers Wholesale Supply Co. 
509-519 So. Wabash Avenue 
Chicago, III. 


rt 
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Mitchell Heads Hospital Fund Committee. 


Charles L. Mitchell, secretary and sales manager of Crane 


& Co., Topeka, Kans., and president of the National As- 
sociation of Stationers and Manufacturers, has been chosen 
to head a committee to supervise the final work raising 
funds for the new Christ’s Hospital in Topeka. It is stated 
that nearly $275,000 have already subscribed. It desired 


to raise about $500,000 with which to make the hospital the 
finest institution of the kind in the state of Kansas 
The Central Topeka is custodian of 


the fund. 


Trust Company of 








| 
| 
| 





GAS BEATS STEAM TO MARKET.—Foreign Shipments of 
Woodstock Typewriters Are Shipped to Chicago by Moto: 
Truck, Saving Several Days Over Railroad Transportation 
From Chicago the Typewriters go to the Seaboard by Fast 
Freight. The Return Trip to Woodstock Picks Uy t t 
quirements of Raw Materials for the Factory { Phe 
Courtesy of the Woodstock Typewriter Company 








Typewriter Displays at Progress Show. 
The Quaker City 
mond Typewriter Company, 


Typewriter Company, and the Han 
both of Philade!phia, have ar 
ranged for displays in the Philadelphia Palace of Progress 


a civic-industrial exposition to be held in the Commercial 
Museum here May 14-26. The exposition will celebrat 
the 240th anniversary of the founding of Philadelphia, and 
will represent the civic and industrial advancement ot 
city. 
The Quaker City Typewriter Company will ex! 

ferent makes of typewriters, including Olivers, and the 
Hammond Typewriter Company will display the Hammond 


tyvpew riter 


Neat Slogan for Hanson’s. 
Hanson, Doc. \W ee 
*Maidet ( le ¢ 


land” slogan and have pictured her as an attractiy: 


The house of Hanson ‘n 


president, Cleveland, O., have created the 





“MAIDEN CLEVELAND.” 


lady after the manner of the accompanying cut. They use 
her likeness on all the many pieces of advertising matter 
they create and send out, the suggestion being urs 
that those who reside in Cleveland should accord something 


more than moral support to the city’s industries 

















IN USE BY 


Southern Pacific Ry. 


Chicago, Burlington & Quincy Ry. 


Shell Company of California 
International Harvester Co. 
Fidelity & Casualty Co. 
Standard Oil Co. 
Carnegie Steel Co. 

The Studebaker Corp. 
Postal Telegraph Co. 

Ww. W. Hodkinson Corp. 
Kresge Co. 
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To Make Money 
—Turn It Over 


The Office Equipment dealer has never had a better opportunity of 
turning money—and turning it fast—-than in the new and wonderful 
standard Victor Adding Machine at $100. Look at the list of users. 


VICTOR 


Adding and Listing Machine 


Every Modern 


Standard Feature. 10 Oo 


Does everything 





Thousands who have bought VICTORS could not believe 
it possible. Yet, here it is—a thorough, solid, splendid, well 
made Adding Machine at $100. We can make this price only 
because we have but one model—and every force 1s back of 


any adding machine that. That gives us quick turnover. 


can do. 


WRITE 


for complete information. Do this today. Think of the 
prospects for such an adding machine all around you. 


VICTOR ADDING MACHINE COMPANY 


Dept. 58-75-319 North Albany Avenue, Chicago 
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A FULL MEASURE OF SERVICE 


The sale of a box of carbon paper may be “just a sale” 
or it may be a service performed, the measure of which de- 
pends on the seller’s knowledge of the line and the work the 
carbon must do. On the result of each sale rests the pos- 
sibility of the profitable repeat sale, that comes only from 
satisfactory service. 





Is your carbon service to your customers complete? 
Those who sell Carter Carbons sell goods backed by the 
Carter Laboratories with their quarter century of experience 
in exhaustive and consistent tests. 


A complete expert selling and service department that 
will analyze and work with you to satisfy your customers’ 
every requirement, backs up the laboratories’ technical knowl- 
edge. This combination, with your help, insures your treating 
your customers as you would wish to be treated. 


Carter’s Typewriter Ribbons are made in all colors to 
fill all writing machines and covered by the same guarantee 
for quality and performance as Carter’s Carbons. 





THE CARTER’S INK COMPANY | 

BOSTON NEW YORK MONTREAL CHICAGO | 
Writing Fluid Carbon Papers 
Fountain Pen Ink 

Cico Paste 


Typewriter Ribbons 
Stamp Pads 
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New Machines and Devices—Continued from Pag« 


A Keyboard Checkwriting Machine. 
lhe Stromberg Manufacturing Company, 1423-1427 Car 
roll avenue, Chicago, Ill., has just perfected a machine 
known as the Acme-Rite check writer, which they claim is 


the only keyboard checkwriter on the market. The com 





THE ACME-RITE CHECK WRITER 


iny states that this machine is well adapted to the speedy 
writing of checks. It is well made and durable throughout 
and is sold with a guarantee. 

This is an agency proposition and the company will be 
glad to correspond with those in a position to handle this 
EK. A. Stromberg yresident of the Stromberg Manufac- 
turing Company, is a son of the late A. Stromberg, who 


was connected with several large industrial enterprises 


A Convenient Light. 

lamp, known as the Grip-o-Lite, is being 
Stationers Wholesale Supply Company, 

This light has two 


\n extension 
marke té d by the 
515 South Wabash avenue, Chicago. 


shod grippers which firmly grasp the edge of the 








THE GRIP-O-LITE 


desk or table or the back of a chair. The light is adjust 
able so as to be tilted in any direction desired. The spring 
grip is adjustable so that it will hold on practically any 
thing. F 

he double swivel joint makes the lamp adjustable to 
throw the light in any direction. It is adjustable as a gen- 
eral utility lamp 


Beebe Company Takes Faultless Key Ring. 

It is announced by L. A. Beebe of the Beebe Company, 
64 Bruce avenue, Yonkers, N. Y., that he has taken over 
the sales end of the Faultless key ring. 

The Beebe Company is known through the office equip- 
ment field. It will be recalled perhaps by those who at- 
tended the 1921 business show that Mr. Beebe was repre- 
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Rare 





V alues 


in our product 


in all makes of 


REBUILT 
TYPE 
WRITERS 


Lowest Prices Always 
NOW particularly 


In Rough, very low 


WHOLESALE 
ONLY 


Domestic and Export 


Write for latest prices 


GENERAL TYPEWRITER 
EXCHANGE, Inc. 


30 MAIN STREET, BROOKLYN 
NEW YORK 


CODE NAME: “‘GENTYPE”’ 
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Individuality— 
Merit— 
Service— 


Fifteen years experience in meeting 
the requirements of the trade and the 
expenditure of thousands of dollars in 
experimental work have enabled us to 
bring our line of loose leaf devices to 
such a state of perfection that we can 
claim without fear of successful con- 
tradiction our product is second to 
none. 


The reorganization of the Dawson 
Manufacturing Company and the ad- 
dition of new capital have made it 
possible for us to enlarge our produc- 
tive capacity and we are now pre- 
pared to furnish a complete line of 
Extra Quality Sectional and Solid 
Post Current and Storage Binders, 
Canvas and Aluminum Sheet Holders, 
Check Book Covers (Ring or Post), 
Student Note Books, Magazine Bind- 
ers, Dawson Simple Temporary and 
Permanent Binders, etc. 


We are in constant touch with 
developments in the field and will 
gladly co-operate with you to advance 
your interests in the territory you 
cover. Our organization assures your 
satisfaction. 


Samples, list prices and trade dis- 
counts furnished on application. 


BUCHAN-WHITE 
LOOSE LEAF COMPANY 


(Successors to Dawson Mfg. Co.) 


315 North Second Street 
St. Louis, Mo. 
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sented, occupying a small space, showing advertising nov- 
elties. 

The Faultless key ring is a neat little affair of balls, flex- 
ibly joined, and having a convenient fastening device which 
may be readily released and yet when in position securely 
holds the ends together. 

It is stated that Mr. Beebe has also taken control of the 
key insurance feature. In this, the customer fills out a 


the OLD “2 jhe FAULTLESS “yy 





“FAULTLESS” KEY RING ON THE RIGHT 


card and his name is registered as the possessor of the 
key tag, numbered on the card and the tag. Each year 
thereafter a letter is sent, asking for thirty cents for the 
year if the continuance of the service is desired. ‘This is 
intended to increase the assurance of the return of keys 
which are lost. 


Interesting Line of Tab Guides and Folders. 

The United Business Equipment Company, 113 Albany 
street, Boston, Mass., is placing on the market an angle 
tab guide and folder which is said to offer a profitable dealer 
line. These devices are sold under the trade name, “Ubeco.” 
The angle of 45 degrees in the tab holding the name causes 
the name to be instantly visible. 

These guides and folders are furnished in all standard 
sizes for all makes of systems 


New Papeterie Offering. 

The salesmen of the Eaton, Crane & Pike Company and 
its branch offices throughout the country are exhibiting 
some attractive lines of fine writing paper. One of these 
lines is known as “Argentone” which was introduced last 





ATTRACTIVE BOX OF EATON’S 
HIGHLAND LINEN CONTAINS 24 
GOLD-EDGED CORRESPONDENCE 
CARDS, 48 SHEETS OF PAPER 
AND 72 ENVELOPES. 


year and this year is offered in a much larger line with 
Crane’s “Early Puritan” is also being 
In this line 


several new numbers. 
featured in a half dozen new styles and sizes. 
there are to be found among others plain tissue lined num 
bers with envelopes and sheets smartly edged to match 
There are four attractive colors, rose, apple green, royal 
purple and French blue. Crane “Linen Lawn” and Eaton's 
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A Gold Mine for Better Business 


for Dealers 

















Provided for you thru 38 years of 
continuous and successful service. 


An ever increasing demand for our 
products requires an extension of our 
field operations. We now manufac- 
ture machines from $67.50 to $3265.00. 
Developed products in guaranteed ter- 
ritory insure the basis of the success- 
ful dealer operation. 


Billions of dollars are being spent 
in the construction of commercial 
buildings this year. We have expand- 
ing credit, record breaking railway 
traffic and unprecedented postal re- 
ceipts. 


Do you want your share of our 
business? 


We want 250 additional Dealers and 
Agencies. 


Over two hundred and fifty differ- 
ent lines of business use the Belknap 
Systems. 


Only the best qualified dealer in 
each section can qualify. The same 
co-ordinated endeavor, training of 
salesmen is afforded dealership as in 
our branch offices. 


Probably only one dealer in every 
30 applicants will be appointed, but 
if you can qualify and do not address 
us accordingly you will be overlook- 
ing the biggest opportunity you have 
ever had to build up a substantial and 
profitable business, and an accumu- 
lated revenue from the service supply 
of our stencil. 


Address General Sales Department, 
Rapid Addressing Machine Co., 32-46 
W. 23rd St., New York. 





_ BELKNAP SYSTEMS 


FOR ADDRESSING EVERYTHING 





ENVELOPES DUE BILLS BULLETINS NOTICES OF 
WRAPPERS RECEIPTS CIRCULARS MEETINGS 
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STEEL PLATE PRINTING OF THE LARGER KIND 


THAT IS THE SPECIAL APPEAL OF THIS ADVERTISEMENT 





We are soliciting your orders for printing of the larger kind of steel plates that the ordinary plate printer cannot 


handle on small plate printing presses. The kind of work that has to be printed damp to give it that fine tonal quality 


inherent in the most artistic kind of plate printing, the quality that cannot be achieved by the ordinary method of print- 
ing work dry. This method furthermore requires special facilities for dampening and drying, and for refinishing the 
paper after it has been printed. In this class of work are Banknotes, Postage Stamps, Revenue Stamps, all kinds of 
Government Securities, Bonds, Stock Certificates, Checks, Drafts, Letters of Credit, all Papers of Value, Labels, 
Portraits, Folders, Bank Statements, Diplomas, Charters, Membership Certificates and all kinds of large commer- 


cial work. We are especially equipped to do this work fo r the trade and can handle orders promptly and efficiently. 





KIHN BROTHERS BANK NOTE ENGRAVERS & PRINTERS 205-209 WEST 19th ST. NEW YORK CITY 
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“Highland Linen” are also being shown in a wide variety 
of colors and envelope designs. 

The showings of papeterie include boxes covered with 
relief leather or imported cretonne, children’s correspond- 
ence paper in unique styles and throughout the line the 
most careful attention has been given to details. 

The company has devised a variety of attractive dealer 
helps. Among other things they furnish a handsome dis 
play on request with a $25 assortment of “Argentone.” 


Inkstand of Unique Design. 

The Fountain Inkwell Sales Company, Suite 1, Daylight 
building, Stoughton, Wis., is manufacturing the Fountain 
inkwell. The distribution is in the hands of The Sheppard 
Sales Company, 537 South Dearborn street, Chicago, III. 
The Fountain inkwell is made of two parts, the globular 
ink reservoir, and the base. A patent is pending covering 





FOUNTAIN INKWELL 


improvements on the original design. The supply of ink 
is -bove the dipping point, instead of below. A very small 
surface of ink is exposed to air and dust. Fresh ink is 
supplied automatically by gravity, excessive flow being pre- 
vented by a partial vacuum in the pressed glass globe. The 
base is moulded with grooves for the reception of pen- 
holders. The Fountain inkwell is ornamental, safe and 
simple. There are no moving parts. The device is easily 
filled, and it is claimed that two or three fillings are suffi- 
cient for a year’s active use. Economy of ink is pointed 
out as an important feature. Evaporation is practically 
eliminated, and waste is prevented by limiting the amount 
of ink available at a single dip. 
Colored Leads Quickly Developed. 

The Columbia Pencil and Crayon Company, 415 North 
Central avenue, Chicago, IIl., states that Arthur A. Win- 
decker, founder and general manager of the company, has 
succeeded in producing a very satisfactory thin colored lead 
for use in mechanical pencils. These leads are supplied 


regularly in red, blue and green, and can be made in almost 


one oom aa aa. | 


SUPERFINE 


SHARP 





COLUMBIA CHECKING LEADS. 
any other color on order. They are packed twelve sticks 
to a tube and fit all standard makes of mechanical pencils 
employing thin leads. 
It is stated that the important and preliminary processes 








397 


Dealers 


Have ordered the New Excello No. 
25 typewriter desk since it was placed 
on the market Feb. 8th, 1923. 


This Is It 





OPEN 





CLOSED 


Are you one of the 397? If not, write 
for descriptive circular today. 


EXCELLO PRODUCTS 
CORPORATION 


4820 W. 16th St. Cicero, Illinois 


30 minutes from Downtown, Chicago 
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THE NEW HAMMOND 


VARIABLE SPACING 
MODELS 


CHANGEABLE SPACING BETWEEN THE 
LETTERS “‘to fit the size of type’. 

An EXCLUSIVE Hammond feature 

as tllustrated herewith: 


There is but one WRIT- 
ING MACHINE in the full 


sense of the word, 


A Typewriter does only straighi- 
away copy. 


A WRITING MACHINE does every- 
class of work on the same machine. it fs 
flexible. 

EVERY DEALER WILL HAVE A DEMAND 
FOR THIS NEW MODEL. 

This New Model enables one to 
have a usual type like this, 
with usual spacing, -then 
instantly 

change to a small or tiny type and narrow spacing 


and condense to } or } of the usual space occupied 
in typewriting. 


The Folding Portable 














Ready to Carry 


Among Other Exclusive Hammond 
Features are:— 


1. Two'different styles of type or two different 
languages ALWAYS on the machine. 


2. Any of more than twenty type styles and over 
fifty-five different languages may be written on 
ONE HAMMOND TYPEWRITER. 


3. Any width of paper accommodated, because of 
open carriage ends. 


SPECIAL DEALER PROPOSITION- 
PRICES, DISCOUNTS, FREE LITERATURE. 


HAMMOND TYPEWRITER CORP. 
607 East 69th St. New York City 
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in the manufacture of this line are carried on in Mr. Win 
decker’s private laboratory, where he has succeeded in pro- 
ducing a number of compounds valuable in the art of pencil 
lead manufacture. 

The Columbia Pencil & Crayon Company has recently in 
creased its capital stock to $1,000,000 and their present plant 
will be greatly enlarged. The factory has been running 
night and day, turning out chalks, crayons, lead pencils 
and leads of all kinds 


Vault Trucks for Banks and Offices. 

The Toledo Metal Furniture Company of Toledo, O., 
has added the Uhl steel vault truck to its lines Chis 
truck is 36 inches wide in the clear between the cor 
ner posts and eighteen inches deep. The top is forty-two 
inches above the floor. This is a stock size truck, which is 
priced on a quantity production basis. 

The Uhl steel vault truck is made with corner or leg units 
into which shelves are fitted and securely fastened by clips 
that pass around the outside of the post and bolt through 
the shelf corners. This construction assures great strength 
and rigidity. The spacing of the shelves is optional. The 
corner posts are punched for spacing at one-inch intervals, 
hence any number of shelves may be had for which there is 
room between the top and the bottom. The standard truck 
has a bottom shelf or base and three additional shelves, one 
of which forms the top. The shelves are of plain steel with 
reinforcings around the edge to give rigidity and strength 
Adjustments can be made at any time to adapt the truck 
to changed conditions. (Guard rails two inches high for the 
ends and sides can be had when specified, all shelves being 
punched so that guard rails can be accommodated if 
wanted. 

The casters consist of two six-inch stationary fibre wheels 
and two four-inch swivel fibre casters. If so specified all 
four wheels can be made four inches in diameter and set on 
swivels. Rubber tired wheels can be furnished, but it is 
stated that the fibre wheels are durab!e, quiet and will not 
mar floors. They are therefore recommended 


Some New Gift Books. 

Jordan & Company, 542 South Dearborn street, Chicago, 
Ili., have recently brought out a new line of commencement 
books for the early summer in a wide variety of bindings 
including blue and gold, gray and gold, brown and gold 
brown leather and gold, and green, purple, red and blue 
leather. Several of these bindings are cloth and the rest 
are in limp leather. The subject titles in the books are all 
the same and include the following: Class Officers; Com 
mittees; Class Mates; Teachers; Snapshots; Musical Clubs 
Glee Clubs; Dramatic Clubs; Sketch Clubs; Literary Socie 
ties; Debating Societies; Honorary Societies; Other Soci 
ties; Football Teams; Baseball Teams; Basket ball Teams; 
Track Teams; Tennis Teams; Swimming Teams; Athletic 
Games; Spreads; Plays; My Graduation Gifts; Congratula 
tions; Program; Invitations; Vacations; Visitors, and Mis 
cellaneous. 

The title of the book is “Commencement Memories—A 
Record.” The book was arranged by Elizabeth Furlong 
and the drawings are by J. T. Armbrust 


New Display Turn-Table. 

The Patten Display Turn-Table Company, 200 Fifth ave 
nue, New York, N. Y., are the manufacturers of an ele« 
trically operated turn-table for rotating a display of mer- 
chandise at slow speed. It is suitable for show windows, 
counters, sales floors, trade exhibits, etc. 

The device consists of a revolving table mounted on a 


stationary base, the table being turned by an electric motor 








OFFICE APPLIANCES 189 























This Advertisement 
will appear in: 
Literary Digest 
American Magazine 
Collier’s 

System 


Maclean’s Magazine 





No. 442 
The most 
popluar stub 
pen ever 


Send 15c 


for the 12 most 


aL | ore 


The Esterbrook Pen Manufacturing Co., Camden, N. J. 
Canadian Agents: The Brown Bros., Led. Toronto 


my 
Always a FRESH 


sSterteoukR 


Pens Are Supplies, 
Not Equipment 


HERE are still a few hotel managers 














who regard pens as permanent 

i y nd ; 
Display Case a equipment; who do not realize that clean 
Window Displays pens are as standard a feature of modern 


aC hote] administration as clean linen. 


brook display case Investigate the large users of pens in your 
and window displays? If ) 
and window displays? I community, hotels and others. Sell] them 


not, let us supply you 
with these invaluable 


aids for your pen de- 


Esterbrook Pens; and more than pens, 
sell them the nationally advertised idea, 
‘Always a FRESH Esterbrook.” 


partment 


The Esterbrook Pen Manufacturing Co. 


80-100 Delaware Ave. Camden, N. J. 
Canadian Agents 
The Brown Bros., Limited Toronto, Canada 
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Preliminary Announcement 


DORNETTE 


NEW CONSTRUCTION 





DESKS 





No. S-366 





Comprising several improvements in construction, materials and finish, the new DORNETTE line 
is being made ready for the market. Parts are now being cut and announcement is made at this 
time so that you may obtain full information and be ready to cash in on the new features in two or 


three weeks when stocks will be ready for shipment. 


The} same grades as previously available will be included 
in the new line. The new desks will have semi-flush 
panel construction, flush drawer fronts, and drawer sides 
of a most modern type. A new arrangement of drawer 
guide an: runner, different to our knowledge from any- 
thing heretofore produced, reduces friction surface to a 


half inch on drawer sides; perfect cutting and fitting makes 
it possible to move drawers with the slightest touch. 
Facilities for obtaining select materials of better than 
average quality, and a superb and lasting finish add to 
the general appearance and we believe dealers will find 
the desks especially attractive and salable. 


Descriptive matter is in preparation—send for your copy today 


THE J. DORNETTE & BRO. CO. 


John Dornette, Sr., Founder 


Barnard St. and Harrison Ave., CINCINNATI, OHIO 


NEW YORK OFFICE 
H. HERMANN FURN. CO., 368 Broome St. 


MINNEAPOLIS OFFICE 
605 Lumber Exchange Bldg. 
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located inside the base. The motor operates on direct 
current and alternating current at 110 to 120 volts. All 
parts, including the motor, are easily accessible by simply 
lifting the table. The speed of this turn-table is controlled 
by a specially constructed governor and is adjustable from 
outside the base. 

Both base and table are made of iron, the exposed sur- 


faces being finished in gray or ivory white. The machine 





PATTEN TURN TABLE. 


sits on heavy rubber feet attached to the base. The table 
is covered with felt. 

Type B turn-table is arranged for continuous rotation. 
Owing to the small diameter of its base, this turn-table 
is especially adapted for use where space is limited. 

Type C turn-table will rotate either continuously or in- 
termittently. In the latter case, the number of stops per 
revolution can be regulated at will. This is very easily done 
by taking out or putting in smail studs furnished with the 
machine. 

Wood platforms can be furnished in diameters of 24, 36 
and 48 inches, built up in several thicknesses to reduce 
warping. A pedestal, either rotating or stationary, can be 
supported at the center of the table. For illuminated dis 
plays, connections may be readily made inside the machine. 


Pencil Companion Sets. 
Nos. 1276 and 1277, Companion sets, constitute a line 
of pencils having a handsome, distinctly Persian scroll 
finish The style is particularly popular for schools. These 


sets include pencils, penholders and erasers usually pro- 


vided in school sets and in addition a certain supply of 





AMERICAN PENCIL CO. COMPANION. 


paper clips, fasteners, a roll of adhesive tape, picture hang- 


ers, gum pasters, a tube of paste, rubber bands, etc. The 
No. 1277 is the same as No. 1276, except that it is of smaller 
size and contents. These sets have been gotten out by 


the American Lead Pencil Company of New York. 

The No. 1608 Fireside assortment is also offered. This 
is put up in an attractive display carton in half gross as- 
sorted bright colored pencils with gilt tip and red rubber. 


St, 


Interesting Display Appliance. 

The “Displayette,” a convenient device made of wire and 
convertible into different forms, is being marketed by the 
Stationers’ Wholesale Supply Company, 515 South Wabash 
avenue. The device is useful to merchants for showing 


Everybody Satisfied 


The Hall’s Safe Company’s 
Safes are mechanically per- 
fect and enjoy a reputation 
second to none of being as 
near fire proof as human 
ingenuity has been able to 
invent. 


Join the large Hall family of 
enthusiastic dealers. We 
invite thorough investiga- 
tion and your earnest con- 
sideration. 


HUN 


The Hall’s Safe Co. 


3253 Spring Grove Avenue 
Post Office Box 846 


CINCINNATI, OHIO 
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ARE YOU? 





OFFICE 


Are you interested in 
trade doings in Great 
Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 


The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 
Trade Topics Talked About 
Etc., Etc. 





“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
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small wares in windows or on counters. It can be added 
to and built up by the use of extra sections at very slight 
expense 


Device for Reckoning Due Dates. 


The Tempometer is a new device recently placed on the 
British market by The Modern Office Equipment Com 
pany, Ltd., 8 Waterloo street, Glasgow, Scotland. It has 
been patented in the United States and it is stated that at 
an early date the inventor will be negotiating for the man 


ufacture of it on this side of the water. 

[he Tempometer is called a fool-proof time calculator 
and is priced at the small sum of five shillings. It is a 
book-like affair, small enough to fit the coat pocket. 








Irving-Pitt Posting 
Equipment, Described on 
Page 39 At right, Irv- 
ing-Pitt Steel Posting 
Outfit Closed, teady to 
Wheel Into Vault. 


Below, Operator Seated 
With Current and Trans- 
fer Sheets in Convenient 
Reach The Tray Can 
Be Raised for Posting 
While Standing. 














There are 144 little flaps, 72 on each side of the cover. 
Each flap bears the name of a month in black or red, and 
beneath each flap is a number indicating the number of 
days. By simply raising a flap the device enables the user 
to estimate the number of days between any two dates, cal 
culating accurately and mentally, permitting the due date of 
sixty and ninety day bills to be noted by inspection. Upon 
certain flaps the name of the month is printed in green or 
red in order to guide the eye to the flap covering the key 
number for any quarter or half year, respectively. The 
black and red dots found upon two certain flaps in each 
horizontal line indicate the number of days by which the key 
numbers between these flaps fall short of the number 63 


and 93, respectively. 
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TYPEWRITERS 


all makes--grades--types--languages 


The greatest asset to the typewniter dealer is his ability to replenish 
his stocks regularly. This is necessary to satisfy customers demands. 
It then behooves the dealer to connect with a reliable house which 
has a large enough capacity to meet these demands. 

The great and constant sources of supply that have been at the dis- 
posal of this organization have been of inestimable aid to our custom- 
ers. Likewise, through our wide and varied experience we have 
gained a thorough knowledge of the typewriter field. A strong 
dealer co-operation is the result. We can certainly assure you of our 
prompt, courteous and wholehearted attention. May we send you 
our latest price list. 


WHOLESALE TYPEWRITER CO. 


326-330 BROADWAY NEW YORK, N. Y. 


CABLE: SALETYPE 











Office 
Specialties 





“U- NEED-M ME... 


for the Desk 
and Chair 








Send for catalog 


and standardize on 


“U-NEED-ME”’ 
Specialties 








Manufacturers 











Fox Calendar Desk Pad 








Fox Folding Desk Pad with Work Distributors (Pat.) 


Geo. E. Fox & Co. 


325 W. Ohio Street CHICAGO, U.S.A. 
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Emerson Binders 
will hold one or a 
thousand sheets, 
either quantity 
securely. 


You find out 





Congressional Binder 


Capacity Unlimited—Two 
Feet If You Wish 


get the order. 





EXPANDING POSTS 
AMBART PUNCHES 
GUMMED SEALS 
BRASS EYELETS, ETC. 











customer wants to put into 
a binder, submit the problem 
to us, we will make up a sam- 
ple binder, just right, and tell 
you how much it will cost 
you in any quantity you say 
—all you have to do is to 
show it to your customer and 


Today is a Good Day to Go 


| “ 2 
3”) The Barrett Bindery Co. 


Emerson Binders 
are carried in stock 
in three different 
grades. All sizes, 

stiff or flexible. 


EMERSON BINDERS 


The Barrett 
Service Idea 


what your 





Multiple Binder 


For Pamphlets—No Punching 
Required— Will hold one 


or a dozen. 





1328 W. Monroe Street : Chicago, Ill. 





Ps 
















Pen Knife 
and Ink 
Eraser Blades 
Paper Weight 

and Memo Pad 
Commercial 
Stationery Rack 
Non-Shine Chair Pad Desk Drawer Stationery 
Desk Reminders ; Rack 
Typewriter Shock Absorbers a ommercial Letter Trays 
Center Desk Drawer Tray Tablet Holder and Paper 
Side Desk Drawer Tray Weight 
Leather Calendar Felt Mats 
Cut Glass Paper Weights Desk Pending Files 
Valuable Paper Wallets __ Rocker Blotters 
Pocket Index Card Cases Coin Till and Cash Tray 
Glass Desk Pads Pen and Pencil Tray 
Furniture Top Protectors Stamp Books 
Signature Blotter Book The New _ Battleship 
Combination Desk Set Trays Linoleum Desk Pad 
We are manufacturers of all of our office appliances 








POLAR 


40 Practical Office Articles 


MAKE MONEY FOR YOU 


SAVE MONEY FOR YOUR 
CUSTOMERS 


Often in their calls, your outside sales- 
men meet men who are too busy to talk 
about office equipment—that is just the 
situation the Polar Line is designed to 
meet. Time spent in applying the conve 
nience and labor saving features of the 
Polar Line to a busy man’s requirements is 
time well spent, for it will save itself over 
and over again in a month of Polar service. 
Our catalog is designed to help your sales 


men sell; let us send them each a copy. 


Polar Mfg. Co. 


101-107 N. Marshall St., Philadelphia, Pa. 
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New Window Display Card. 


\n unique window display card has been put out recently 


by Eberhard Faber advertising Van Dyke pencils. The 


VAN DYKE 


DRAWING PENCILS 


16 DEGREES 
68 To 8H 


EBERHARD FABER 


NEW _<* > YORK 


| 
| 


“The Je94 That Jeods” 





E. FABER NO. 43 DISPLAY CARD 


card is made of green velour with a lithographed pencil 


embossed in the center, and embossed white letters sur- 


rounding it. These cards are known as No. 43 and may 
be had on request. 
“Twinpoint” Combines Pencil and Pen. 

The Pen-O-Pencil Company, 527 Fifth avenue, New 
York, N. Y., offers the “Twinpoint” combination fountain 
pen and mechanical pencil. Six styles are made. The 
fountain pen section fills with a plunger; the pencil is de 


signed to afford propel, repel and expel features. 


The Guest Book. 

W. B. BRIDGES, of Texarkana, Ark., on March 28 paid 
1 call on Office Appliances during a trip to the north on 
business 

JAMES P. SHARPE, general sales manager of the Na- 
tional Safe Company Division of the Steel Craft Corpora 
tion, was in Chicago from his headquarters in Cleveland on 
March 30 and called on this journal. 

A. L. TREDWAY, of Tredway Brothers, dealers in 
office machines and equipment at Stockton, California, vis 
ited Office Appliances on April 7. In another column is 
some additional information concerning Mr. Tredway and 
his house 

J. A. RUYS, head of Ruys’ Handelsvereeniging, Rotter- 
dam, Holland, visited the office of this journal on April 5, 
after which he departed for the east on his way home. 
Some additional particulars regarding his visit to the 
United States appear elsewhere. 

M. H. MORRIS of the Furnas Office Furniture Com- 
pany, Indianapolis, Indiana, called on Office Appliances 
April 10 

JOHN W. MESSIMORE of Goshen, Indiana, well 
known manufacturers’ agent handling a number of office 
equipment lines, called last month. 

F. A. CHARTRES of Chartres, Ltd., Sydney, Australia, 
was one of the callers from abroad last month. An ac- 
count of Mr. Chartres’ activities appears in another column 

R. G. BURNS, advertising manager of the Macey Com 
pany, Grand Rapids, Mich., visited Office Appliances on 
April 17. 

M. HARRIS and ROY ROSENBLAT, both of Winni 
peg, Manitoba, calied at this office on April 20. 

JOHN R. RAMSEY of the Philadelphia office of the 
Monroe Calculating Machine Company, spent a short time 
in the office of this journal on April 22. 

New York Office. 

FRANZ SERBIBINE and RODOLFO GASPARIK of 
Buenos Aires spent a short time in this office on March 23 

ARTHUR A. FELLSTROM, who covers Latin Amer- 
ica in his travels, paid the office a visit on March 27. 

P. F. GUTHRIDGE of Melbourne, Australia, called on 
March 29 
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WHAT IS LACKING? 


When you walk into an attactively 
furnished office there is frequently 
something lacking. Often the furnish- 
ings are the “last word” in office 
equipment and the finish of the best. 

BU T 

The unsightly cigar and cigarette 
ashes which are carelessly thrown 
around make a decidedly wrong im- 
pression. Obviously this condition re- 
flects on the entire organization. 


matched to the finish of the entire 
suite are actually an important part 
of an office furniture installation. 
In your display room, they fill out and 
make complete your service to your 
customer, furnishing his office in 
every requirement. In addition, they 
render and add an air of refinement 
of careful planning, and expert han- 
dling—an impression that reflects in 
the reduction of sales resistance. 
Finished in mahogany or walnut 
and furnished with good quality glass 
inserts. The stand has a heavy iron- 
weighted base; the ash tray is covered 
with a thick layer of felt on the bot- 
tom to protect the surface of the desks. 
Send for our complete catalogue and 
permit us to show you how you can 


make more profits from office furni- 
ture sales. 


H. & H. Wood Novelty Co. 


1554 Third Avenue 
NEW YORK CITY 


Smokers stands 
and ash trays 




















196 OFFICE 














MODERN 
SANITARY 
CUSPIDORS 


in polished brass 
or enameled steel 


Practically any style of 
cuspidor for which one can 
ask may be found in the 
Ireland and Matthews 
Line. [ven though you do 
not have it in stock you can 
supply him with very little 
delay through our quick 
shipment service. On the 
other hand, the most popu- 
lar styles are produced in 
our tactory; if you do not 
already stock them, let us 
send you descriptive mat- 


ter and our price list. 


C60 Tk D wo 

eg 

MAT THEW 3.CO 
DETROIT ~~ 
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PASSED AWAY 
ee aT 











John Sigwalt. 


John Sigwalt, a pioneer manufacturer of seal presses 


passed away at his Chicago home March 31. He was born 
in France, February 4, 1836, coming to Chicago with his 
parents as a youth of sixteen. He worked for the Singer 
Sewing Machine Company at South Bend, Ind., several 
years. Later he undertook the manufacture of sewing ma 
chines himself, adding the manufacture of seal presses and 
printing presses in after years. His line of seal presses was 
known throughout the world for sixty years The busi 


THE LATE JOHN SIGWALT 


ness was established in Chicago at a time when there were 
but two engraving establishments, S. D. Childs & Company 


and R. A. Meyer, whose business is known today as Meyer 
& Wenthe. Through the years which followed t 
pany’s devices were improved and lightened. 

“Uncle John,” as Mr. Sigwalt was affectionately called, 
was prominent in Masonic affiliations. le was a member 


of Dearborn Lodge No. 310, A. F. & A. M., Humboldt Park 
Commandery, No. 79, and Medinah Temple, A. O. M. S 
Surviving are his daughter, Mrs. P. W. Porterfield, Water- 
loo, Iowa, and a son, W. Frank Sigwalt. 

* © © 


Fred Schroeder. 

Fred Schroeder passed away at Chicago, April 15, after 
a protracted illness. His brother and sister, residents of 
Brooklyn, N. Y., had visited him at Michael Reese hospital 
the Sunday previous. He was quite low at that time. Serv- 
ices were held under the auspices of Peliades Lodge, No 
478, A. F. and A. M., previous to sending the remains 
East. 

Mr. Schroeder was forty-six years old. He had been 
with Eberhard Faber a number of years. Recently he 
served the Blaisdell Pencil Company. A brother and sis 
ter of Brooklyn, N. Y., survive him. 

Masonic services were held during the interment at the 
Brooklyn cemetery. 

“ © & 
W. W. Matthews. 


The sudden death of William Walter Matthews on April 
19 came as a shock to his many friends in Chicago and vi 
cinity and to friends and relatives in the South. Mr. Mat- 
thews was forty years of age. He came to Chicago some 


years ago from Nashville, Tennessee, and worked as a sales- 
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Office chair 
100 felt chair pad 1842x164" 


17x15%4” 


3” diameter 
(round) 








—The Turnover Will Multiply Your Profit 





SIZE 


18” 


15x14” 


Crear ar a> 


Stocks are ready for immediate shipment. 


ECONOMY SEAT COMPANY, 


QUALITY 


Here you havea full line of 
felt chair pads and cushions 
with sizes and colors to fill 
every requirement. We orig- 
inated the felt top office 
chair cushion, since almost 
universally adopted among 
cushion makers, and we 
have kept our products in the 
front rank of quality and 
convenience. 


COMPARE THESE PRICES: 


COLOR 


brown or green felt, black artificial leather 


brown, maroon or green 
rich brown only ; 
brown, maroon or green 
rich brown only ; 
brown, Maroon or green 
rich brown only 

brown, maroon or green 
rich brown only 


Dozen Lots 
$1.35 


-95 
.80 
95 
80 
-95 
80 
95 
.80 


Send us your order today, or write for further particulars. 


1824 Albert Street, Chicago, Ill. 


PRICE, EACH 
In Less Than In Dozen In% Gross In Gross 


Lots Lots 
$1.35 $1.28 
85 -78 
-70 -65 
85 -78 
.70 -65 
85 .78 
.70 65 
85 -78 
-70 -65 


Figure Close on ESCO Specialties 





Lots 
$1.21 


78 
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RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 


for one at once. 


Our position as distributors for many factories enables us to sell at factory 


prices and our large stock permits of prompt deliveries. 


Address all correspondence to the distributor in your district. 


East of Cleveland and New Orleans 


R. A. Stewart & Co. 


80 Duane Street 
NEW YORK, N. Y. 





Cleveland, New Orleans and West 
The Superior Type Company 
3940 Ravenswood Avenue 
CHICAGO, ILL. 








EXCELSIOR. 


TRADE MARK 


> SURTRSE 
SASS NP PAD b 


LL COLORS 
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HOOSIER DESKS 


There is but one way to gain satisfied customers, 
and that is to sell merchandise which forever 
convinces the customer that its purchase was to 
his advantage. 


We offer a line of desks which immediately im- 
presses one as an excellent value. But, more 
important still, is its resistance to wear and tear 
over a long pericd of hard usage. 





This is what gratifies the customer and enhances 
the reputation of the dealer. 


Catalogue and price list upon request. 


HOOSIER DESK CO. 


JASPER, INDIANA 


























N:W-PAPER GOODS CO. 
A Complete Line of 


Mailing and Filing Envelopes for Stationery Trade 


Their quality and workmanship, together with the service which they will render, make them the 
most economical for every purpose. 

Flat and Expanding Envelopes for Mailing and Filing 

Vertical File Pockets and Folders 

Partition Wallets, (2, 4 and 6 Pockets) 

Congress Tie and One-Piece Crush Envelopes 

Open End Legal Envelopes and Thumb Cut 

Tension and Tongue Clasp Catalog Envelopes 

Filing Jackets for Attorne ys and Accountants 


New catalogue is ready. Write for it, also New Price List and Discount Sheet just off the press. 


Northwestern Paper Goods Company 


Manufacturers and Printers of Stationers’ Envelopes 
General Offices and Factory : : St. Paul, Minnesota 


Sales Offices and Stock Carried at 
CHICAGO—416 So. Dearborn Street LOS ANGELES, CALIF.—620 Roberts Bldg. NEW YORK—22 Thames Street 
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man in the commercial stationery field, representing suc 
cessively several of the leading concerns, such as the Tower 
Manufacturing Company, Defiance Sales Company, Wilson 
Jone s Loose Leaf Company, and others, including the Sam’ 
C. Tatum Company and the Gresham Blank Book Com 
pany. For a time Mr. Matthews worked as a manufactur 
ers’ agent, representing several non-competing lines in the 
Chicago territory. Recently he has been connected with 
the house of Ed. A. Garvey & Company of Chicago. His 
death resulted from ulcer of the stomach. On Saturday, 
April 21, the remains were taken to Charlestown, West Vir 
ginia, for burial. 

Mr. Matthews leaves surviving his wife, three children, a 
sister and a brother. Office Appliances joins other friends 
in extending profound sympathy to the family and other 
relatives of the deceased, whose cheery presence enlivened 
so many of the outings and other social affairs of the trade. 

” ce & 
Mrs. Mabel M. Damon. 

Mrs. Mabel Miranda Damon passed away at her home 
in Melrose, Mass., March 27. She was born at Roxbury 
fifty-seven years ago. Mrs. Damon is survived by her hus 
hand, George E. Damon, of the George E. Damon Com 
pany, Boston; a son, Leon B.; a brother, Edwin P. Bills, 
and two grandsons. 

“ oe © 
Charles M. Smith. 


Charles M. Smith, a native of Lebanon, Penna., passed 
away at Wilmington, Del. He was president of the Charles 
M. Smith Company, stationer and engraver. His widow, a 
daughter and a son survive. 

x k & 
James D. Shipman. 

Tames Degrasse Shipman, aged seventy, passed away at 
New York. He was president of the old stationery firn 
of Asa L. Shipman Sons & Company. 


“ oe 
T. Q. Fitzgerald. 


r. Q. Fitzgerald, who had been with the Philadelphia 
branch of the L. C. Smith & Bros. Typewriter Company 
about nine years, passed away after a brief illness. He re 

“3 q 


signe? nis position 


w months ago on account of ill 


x oe & 
Mrs. Stoll. 
Mrs. Stoll, mother-in-law of William Stewart, of the Stoll 
Blank Book & Stationery Company, 20-22 East State street 


Trenton, N. J.. passed away on March 29, after an illness 


I ive ¢ ys 
Che funeral was held on March 31 and was conducted 
by the Rey P. K. Emmons of the First Presbyte rial 
Churcl There was a large attendance of relatives an 
friends at the funeral and many beautiful floral tributes 


x ® & 
G. T. Garrison. 


G. T. Garrison, twenty-eight years old, for tl 


the last five 
vears state salesman for the Underwood Typewriter Com 
pany with headquarters at Little Rock, died recently at the 
home of Mr. and Mrs. C. D. Hurst in Little Rock. He is 
survived by an aunt in Missouri. 
“ ou 
Well Known Inventor Dies Suddenly. 


Office Appliances learns with sorrow of the sudden 
death on March 27 of Felix F. Daus of New York City. 
Mr. Daus was sixty-eight years of age, and his death 
occurred in an elevator of the office building at 60 Wall 
street, where he was stricken with an acute attack of heart 
trouble 

Mr. Daus was the originator of the Daus duplicator, 
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What Designs Do You Sell? 


In your locality perhaps the trade 
prefers saddle wood seats and 
spindle backs—-some buyers prefer 
full upholstered models. Whatever 
the style, you will find it illustrated 
in the Milwaukee Chair catalog 
and in stock in Milwaukee Chair 
Company warerooms in Chicago, 
New York, Seattle and Minnea- 
polis, as well as at the factory. 


The comfort and durability of Mil- 
waukee Chairs are the result of facts 
developed from scientific tests; we are 
constantly working to improve the 
quality of our product and avail our- 
selves of U. S. Government laboratory 
aid in regulating our working methods. 


You will find Milwaukee Chair service 
convenient and profitable in your furni- 
ture department. Let us send catalog 
and full particulars. 


Milwaukee Chair Co. 


New York, Chicago, Milwaukee, Minneapolis, Seattle 


On May Ist we re- 
move our general 
offices to the Dlum 
Building, 624 S. 
Michigan Avenue, 
Chicago. 
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fulton 
self-inking 
stamp pads 
make most impressions 
and 
satisfied customers 







fulton 
dater; and numberers 
in sizes 
for 
all purposes 






business outfits 
rubber type 
printing sets 
in attractive 
wooden or cardboard boxes 


AAAAAaaaaaa 
sample at right BBBBbbbb 


illustrates 


t 
in outfit No. 208 CCCCCccccc 
DDDDddddh 


lif! : 6) an 
are half and 
Za\ “ip — — 
of fulton sign markers 
NY 


fulton 
sign and price 

markers 
complete sets 


many sizes ———_— 
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hectograph and other composition style duplicators. He 
was president of the Felix F. Daus Duplicator Company, 
Inc., 174 Wooster street, New York City, and lived at 
Beach One Hundred and Forty-sixth street, Neponsit, 
Long Island, New York. 

| Mr. Daus was born in Spring Valley, N. Y., and forty 








FELIX F. DAUS. 


|five years ago invented the hectograph for reproducing 
| typew ritten matter. He is survived by his wit Mrs. 
Amelia Daus, two sons, Leonard and Ernest M., and two 
daughters, Mrs. Madeleine Levy and Miss Lillian Daus 
| both of Neponsit. 


x - 
Mrs. O. D. Trick Passes Away. 
| Mrs. Viola Trick, wife of O. D. Trick, president of Trick 
| & Murray, one of the leading stationery, office equipment 
| and printing firms of Seattle, Wash., passed away April 1 
|at the Minor hospital following a brief illness Mrs 
Trick was thirty-nine years old at the time of her death 
Pon is survived by her husband and four minor children 
Berton, Doris, Rose and Darwin Trick. Interment was 


at Seattle. 
“ F © 
Dewitt C. Love. 
| The C. W. Yates Company of Wilmington, No. Car 
announce with sorrow the death of their president, DeWitt 





C. Love, which occurred on Monday, April 2, 1923 
“* c & 
Edward V. Quinby. 

Edward Quinby, vice president and secretary of the M« 
Donald Ledger & Loose Leaf Company, Chicago, passed 
away March 31. The demise of his wife a few weeks pre- 
vious is thought to have precipitated his end. Mr. Quinby 
was born sixty-four years ago at Princeton, Ill. He came 
to Chicago about twenty years ago. A son and daughter 
survive him. Mr. Quinby was a Masonic frater, a member 
of the Hamilton Club of Chicago, and affiliated with the 
Chicago Association of Commerce and the Chicago Credit 
Men’s Association. 

x“ oF © 
Thomas Smith Bryan. 

Thomas Smith Bryan passed away at Columbia, S. ( 
| April 10. He was president of the R. L. Bryan Company 
the oldest stationery, printing and publishing concern in the 
South. The business was founded by Mr. Bryan’s uncle, 
as Bryan & McCarter. 


H. G. Horder Motors on Eastern Trip. 

H. G. Horder of Horder’s, Inc., Chicago, Ill, is on a 
three-weeks’ tour of Eastern points, traveling by automo 
bile. The cities included in his itinerary include Detroit 
Buffalo, Rochester, Syracuse, Albany, Bennington, Hol 
yoke, Norwalk, Bridgeport, Springfield, New York, Phila 


delphia, Cincinnati and Indianapolis. 
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REDUCE SALES RESISTANCE 


To know what your customer should have and 
to be able to supply it are two very important 
characteristics of the progressive merchant. 








If a customer asks for a “Light Inked’’ Type- 
writer Ribbon you will know instantly that 
Cameo Brand No. 308/36 fills the bill. This 
ribbon is*made from an imported febric count- 
ing over 300 threads to the square 
inch. It gives maximum durability 
and is particularly adapted to Elite 
type machines. 















This ragged edge, flat fibred rib- 


pee: Thi th ed ge fall fibred 
bon (magnified many times) is Cameo Brand No. 308/36 will give io soo tt <50emae 


STORMS ribbon comes to the 
user with all the native strength 
of the raw materials, positicely 
uniform inking, and free from 
lint; a dependable item of 
supplies. 


the product of “strong arm” fac- one hundred percent satisfaction for 
tory methods. Its fibres have been 


crushed and the edges broken, its Pica type machines also. 
usefulness impaired. 


Send for samples 
Try Storms ‘“Whitedge Effi- 


ciency” Noiseless Carbon 
Paper. You will be pleased 
with its cleanliness, manifold- 
ing strength and durability. 








om = 


TRADE MARK 


Dep't C., 553 Grand Ave., Brooklyn, N. Y. 
H. M. Storms Co. se EW YORK CITY OFFICE. wOnL> Se. 


MANUFACTURERS CARBON PAPER TYPEWRITER RIBBONS, CARBON ROLLS, ETC 

































There’s 100% 
Profit in This 
Basket For You 


and that’s enough for any good merchant 

THE GASKET WITH THE provided he has quick turnover with it. Live 
RUBBER CUSHION Corners} clealers all over Aad know that the Victor 
Metal Waste Basket means 100% profit, quick 


turnover and satisfied customers. 











Made of the finest furniture steel, beautifully 
finished in rich Mahogany, American Walnut or | 
Olive Green. Remember, too, it’s the only metal waste basket 
with soft rubber cushion corners—the kind of corners that 

are kind to shins and furniture. 




















There’s no great hurry about this matter except to 


say that if the writer were an office furniture dealer, y 





he wouldn’t wait longer than 24 hours to find out 
all about the Victor Metal Waste Basket and 
what it means in cash register effectiveness. 
Metal Office Furniture Co. 
Grand Rapids, Michigan 







‘STEELCASE 


| Susiness Hgyuiprrertt . 
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Th e A poor product BOLSTERED UP by ad- 


Truth and is continually swayed by the winds of 


vertising is a shaky structure . . . It is built 
upon the sands of uncertain performance 


competition. Its advertising must continu- 
ally secure new customers—the product 
itself is unable to hold them. 


A good product SUPPORTS its advertis- 
ing. New customers become old friends . . . 
Competition is a stimulant but never a 
swayer. 


“Paperoid” is made entirely of rope fibre. 
It is converted into durable filing and mail- 
ing containers by good workmanship. 


To say that “Paperoid”’ is a good product 
is to state the truth. 


ALVAH BUSHNELL CO. 
925 Filbert Street Philadelphia, Pa. 
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PHILADELPHL> 


Make the Most of This May 12th 
Saturday Evening Post Advertisement 


Be sure that your Sikco window frame is on 
display—place the Sikco clip on every Sikco 
chair on vour floor. 


And remember this. When you sell an ordi- 
nary office chair you haven’t any hold on that 
customer. He can buy ordinary office chairs 
from any dealer in town. But—when you sell 
a man a Sikco it’s dollars to doughnuts that he 
will eventually equip his entire office with 
Sikcos. That is why Sikco sells itself to the 
man who uses it. 


SIKES COMPANY 
Philadelphia 


Chairmakers for 60 years 
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(Boston Business Show—Continued from Page 47.) 


ANNUAL BUSINESS SHOW COMPANY, 50 Church Street, 
New York, N. Y An information booth was maintained here 
where all questions pertaining to the show were answered bj 
intelligent attendants 


ATWELL COMPANY, THE, Boston, Mass Here was shown 





the newest Electrip Ediphone dictation machine with all-elec- 
tric control and exceptional reproducing qualities For its his 
torical value the company showed also the first model of the 


1O7"7 


phonograph invented by Thomas A. Edison in 1877 

Andrew Y. Atwell and Thomas E. Atwell were in charge, 
assisted by Messrs. Sullivan, Sibley, Leach, Hornsby and Lyon. 
Nelson C. Durand, vice president of Thomas A. Edison, In 
was present a part of the week 

BECK DUPLICATOR COMPANY (See Wensell & Company) 

BETTER PACKAGES, INC., New York, N. Y., and Boston, 


} 


Mass.—Counterboy sealers were on display hers The package 


sealer is for sealing up packages in retail stores, factories and 
wholesale houses. It feeds, moistens, cuts off strips of sealing 
tape without the operator having to touch the tape during the 
process. The carton sealer is for shipping room use and han- 
dles heavy shipping container, sealing tape up to 3 inches wids 

This booth was in charge of Charles H. Brand, assisted by 
Messrs. Townsend and Gowdy. Theodore Krueger, president 
and general manager, was in attendance at the show 

BOSTON TIME STAMP COMPANY, INC., Boston, Mass 
The Ajax time stamp manufactured by this company was the 
feature of this exhibit The device operates in the same man- 


ner as a railroad ticket dater—is equipped with an automatic 


ribbon arrangement and has a capacity for six yards of rib- 


bon The clock used in the mechanism is entirely outside the 


printing device making for more accessibility if repair is neces- 
sary 

Joseph Levy, treasurer of the company, was in charge, as- 
sisted by D. G. Levy and James Molineaux 

BOSTON UNIVERSITY, COLLEGE OF BUSINESS ADMIN- 
ISTRATION, Boston, Mass.—The different courses offered by 
this college and its curriculum were explained to prospective 
students 

H. J. Courtemanche was in charge of the display, assisted by 
W. J. Graham. 

BRADLEY STENCIL MACHINE COMPANY, St. Louis, Mo., 
and Boston, Mass Here was shown an interesting line of ma- 
chines for making stencils, including the new round model ma- 
chine. This company also handles a full line of shipping room 
supplies, etc. 

G. J. Terrio and C. E. Wickens were in charge of the booth 

BRANDT MANUFACTURING COMPANY, Watertown, Wis., 
and Boston, Mass 

Here were seen change making machines of all descriptions 
including machines for banks and payrolls, known as Model 60 
and the change maker, Model 61, which is used in department 
stores, cafeterias, and all places where the change runs into 
pennies; Modeis 105, 65 and 67, which do not handle pennies. 
The Universo type machine was also on display. The first 
Brandt automatic cashier, made 28 years ago, was also part of 
this exhibit. 

Arthur B. Wight, Boston manager, was in charge, assisted 
by W. E. Witbeck, W. C. Masters and W. L. Davis 

CINCINNATI TIME RECORDER COMPANY, Cincinnati, O., 
and Boston, Mass Here was seen a complete line of hall clocks, 
also a selection of Cincinnati electrically and spring driven 
recorders, cost recorders and time pieces, as well as electric 
time systems for both schools and industrial plants. 

Harry A. J. Niven, sales manager, was in charge, assisted 
by C. B. Barker, New England branch manager; W. G. Whit- 
ford, R. L. Kelly, P. W. Lane and Dana Mathewson, representa- 
tives. Charles G. Kerr of Hartford, Gordon Hale of Providence 
and R. L. Thrall from the Portland, Me territory, were in 
attendance 

COLLATING DEVICES CORPORATION, New York, N. Y 
The Ejectafoil in legal and regular letter size and for one or 
two carbon copies was here exhibited. The paper and carbon 
with copy sheets are stored in their proper compartments in 
the machine and by a manipulation of a small lever the letter 
paper and carbon and necessary copy sheets are ejected to- 
gether and in order ready for immediate use 

A. L. Wilmarth, district sales manager for Massachusetts, 
Rhode Island and Connecticut, was in charge of the display 

COMMERCE CLEARING HOUSE, Chicago, Ill, and Boston, 
Mass Here was shown a complete unabridged tax service; the 
consolidated United States Income Tax Law Volume, which is 
a compilation of all the tax laws, regulations and departmental 
ruling affecting the six tax laws enacted since 1909; a rewritten 
bulletin service used by professional men, small concerns, etc., 
and the National Income Tax Magazine. 

Thomas F. Brown, eastern district manager, and Frank P 
Murtha, resident Boston manager, was in attendance. 

CORONA TYPEWRITER COMPANY—(See Model Typewriter 
Company.) 

COXHEAD, R. C. (Mercedes Calculating Machines), New 
York, N. Y., and Boston, Mass. 

Here various models of Mercedes calculating machines were 
shown, including Model No. 8, which is an automatic electric 
machine which performs not only rapid multiplication and di- 
vision, addition and subtraction, but will also do combined 
operations, doing division and addition, subtraction and divi- 
sion, multiplication and addition and multiplication and sub- 
traction simultaneously 

talph C. Coxhead and Fred W. Barkley, New England dis- 
tributor, were in charge of this exhibit. 

DALTON ADDING MACHINE COMPANY, THE, Cincinnati 
O.—Displayed here in addition to the regular line of Super 
Dalton adding, calculating, bookkeeping, statement and cash 
register machines, was the new 13-bank three-factor multiply- 
ing machine, which it is claimed is the only machine which 
prints all three factors of the problem on the tape—the multi- 
plier, the multiplicand and the result; new 13-bank duplex ma- 
chine, which is equipped for handling two columns of figures 
at the same time, debits and credits or two totals; new detail 
receipt cash register machine, known as the adding-subtracting 
cash register. When an amount is paid out from the cash 
drawer, it is subtracted from the total in the machine; charg 
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TO ENDURE 


Globe Security Boxes 





For 
Bank Officials, 
Private Papers in the Office, 
Cashiers in Every Line of Business, 
Privacy of Valuables, such as 
Papers, Jewelry, Silverware in the Home. 





Liberty Bond Boxes 


Made in four different sizes, two finishes and hand polished. 
So smoothly finished will not scratch furniture with which 


they come in contact 





Cash Boxes 


Write us for particulars. 


The Globe“Wernicke Co, 


Cincinnati 
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items are listed but not added, paid-out items are added and 
subtracted and the cash items are added only. The machine 
makes a complete statement at the end of every day, showing 
the inventory, bank balance, sales by departments and clerks, 
ete. The drawer can only be opened when a total is struck 
with a bill of sale. The total can also be locked in the machine 
and retained for the proprietor’s information if desired; new 
Dalton fraction model, which is equipped with fractions either 
in eighths or twelfths and handles whole numbers normally 
without any change or adjustment; the new Dalton ledger 
posting and statement machines in two types, the extended 
daily balance machine and the open balance accumulated proof 
model; the English pound sterling machine, which adds and 
calculates in pounds, shilling or pence or in decimals at the 
will of the operator was shown for the first time. 

{. C. Grubbs, vice president, was in charge, assisted by H 





-. 





D. Hoffman, eastern district manager, and L. V. Amann 30S- N 
ton sales agent. T. J. Sheridan, New York manager, visited 
the show. 

DERBY & COMPANY, INC., P., Gardner, Mass., and Bos- 
ton, Mass.—This exhibit consisted of an interesting and attrac- 
tive line of chairs manufactured by the company, featuring the 
school chair desk with the correct sitting posture seat, indus- 
trial chairs and office chairs—all with posture seats, both 
Stenographers’ and arm revolving and straight arm chairs. 
The Windsor chair with the added posture seat feature was 
very bg oo wind displayed. 

Cc Jackson from the New York office was in charge of the 
a4, Ashton P. Derby, president of the company, was in 
attendance during the show. 


DIEMER 
PRODUCTS 








i j j DESMOND PUBLISHING COMPANY, Boston, Mass.—Ac- ‘\ 
Paper products and filing specialties counting and business administration books as well as the \ 
—— Funk & Wagnalls’ New Standard dictionary were on display 
are always in demand there 1S here. Their several features were explained by competent at- 
always a good market. But jthis tendants. . 
° ° DEWITT-LAFRANCE COMPANY, Cambridge, Mass.—The N 
market, because of this one fact, 1S Superite pencils and fountain pens were exhibited in this booth. N 
. ae Several of the features of the Superite pencils are that they N 
highly competitive. The successful are light—propel, repel and expel the lead. Of the pens it was 
. . demonstrated that they are of ail metal constuction and oper- C 
line 1S therefore of absolute value and ate by a lever self-filler. There are two hundred prices on the N 
e ° ° pencils in this company’s line, ranging all the way from 50 N 
recognized merit——necessary require- cents to $50, while the sets including the pencil and pen range \N 
from $3.50 to $110. No solder is used in the construction of \ 
ments that have a great remunera- the Superite pencil. ‘ ie \ 
. . During the show, Dr. W. P. DeWitt received word that the \N 
tive value. Superite pencils and pens had been awarded the gold medal N 
for excellency and quality of construction and workmanship N 
3 at_the Brazilian exposition. . ; - ;' N 
j P. N. LaFrance was in charge of the booth, assisted by Ralph 
a — hp: of their Manning and Miss M. Fuchs. D. J. LaFrance, president of the 
stea n n - n company, and Dr. W. P. DeWitt, treasurer, attended the show. 
ay uncns ging VaEue evi 8 DICTAPHONE CORPORATION, New York, N. Y., and Bos- \N 
qualities have proved of enormous ton, Mass.—This company’s line of 1923 model recording, repro- \ 
ducing and shaving machines were displayed. A veteran sev- \N 
value to many dealers. Because of enteen year old Dictaphone was a feature of this booth. This \ 
e ° identical machine goes back into actual service after the ex- \ 
this feature they enjoy a steady and hibit at the show. In the thirty-six years in which the Dicta- N 
° ‘ phone has been on the market many refinements in construc- 
rapid turnover that 1S wanted by tion and improvements have been made and it is stated because 
of this fact that it is relatively harder to make improvements 
every dealer. from year to year on this machine. 
Samuel Q. A. McClure was in charge of the booth, assisted 


by L. E. Brown, H. B. Moninger, L. R. Buzzell and Miss Helen 


; ; Phillips. C. K. Woodbridge, president of the corporation, was 

Our catalog illustrates and describes preset the ae con eenameantanen ti anaeanatiaae 
; ; : DICTOGRA R0DUC SORPORATION, New York, N 

the numerous articles in our line. Y., and 59 Temple place, | Mass.—Here was shown a 
complete ‘line of interior telephone systems and inter-communi- 

You ought to have a copy on file. cating systems for communication between offices. The Acous- 


ticon for the deaf in ten styles for all requirements was shown 
by the company. 
This booth was in charge of R. E. Owen, manager of the Bos- 





Pressboard File Boxes—Mailing Box, Letter and ton oBce, samme by L. a, arene. ; 

: . > DITTO, INC., Chicago, and 294 ashington street, Bos- 
Legal Expanding, Leatherette Expanding, Compart ton, Mass.—Several unique charts visualizing installations of 
ment and Document Box Envelopes—F lat Wallets the Ditto method were on exhibition. The new system of 
—Vertical File Folders—Card Index Cabinets. handling consumers’ billing for public service corporations was 


displayed for the first time in Boston. 

This exhibit was in charge of W. D. Bradley, Boston man- 
ager, assisted by J. T. Evans, H. C. Cook, F. Haley and F. P 
McCarthy, consulting industrial engineer from the Chicago 


The JOHN F. DIEMER Co. OOO AW DOWN TOWEL CABINET COMPANY, INC., Boston 





Mass.—Exhibited in this booth were a number of stands wit) 
107-109 Lafayette Street “Draw-Down" towel cabinets and towels in the exact working 
NEW YORK, N. Y. order they are in an office wash room. 
H. S. Lewis was in charge, assisted by several of his sales- 
men. 





THE EDIPHONE, Orange, N. J. Atwell Company.) 

THOMAS A. EDISON, INC., Orange, N. J (See Atwell Com- 
pany.) 

EDUCATIONAL EXHIBITION COMPANY, Providence, R. 1 
—A graphic sales control system, enabling one to follow in de- 
tail the work of each salesman, how to route, lay out territory, 
ete., was demonstrated. ‘‘Edexco”’ solid color head map pins in 
all shapes and sizes were displayed. Graphic production control 
equipment for routing work to best advantage; for determining 
how stock stands, and keeping track of work ahead of each 
machine was shown. ‘“Edexco’’ mechanical bar charts, new 
Pinecord chart, new outline maps showing counties, individual 
states of the United States and countries of the world and 
other materials for graphically presenting market data were 
also included in this exhibit. 

Gardner T. Swarts, Jr., president, was in charge, assisted 
by H. T. Lundgren, J. P. Jaquette, W. D. Forbes, S. J. Swed- 
berg and H. J. McKenzie. 

ELLIOTT COMPANY, THE, Cambridge, Mass., and 49 Fed- 
eral street, Boston, Mass.—A complete line of addressing ma- 
chines of their manufacture with filing cabinets, etc., including 
the new Elliott envelope sealer, as well as new, automatic and 
semi-automatic envelope feed addressing machines, the new 
ecard index, 3x5 and 4x4% plates and new vise clamp hand port- 
able machine, was exhibited. All machines were equipped with 
new automatic inker, using the new product, Instantaneous 
Drying Ink. An effective means of advertising manufactured 
by this company was the Motosign which was displayed as well 
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LONDON SERVICE 
4 STATION CHANGE : 


TAYLOR’S, 5 GREAT NEW ST., LONDON, 

E. C. 4 will handle AMES SUPPLY Business and all SERVICE STATIONS: 

Dealers are requested to give this new arrangement 1627 Champa St., 

their support. Taylor’s will carry a very complete line Deaver, Coterade 

of parts, tools and platens for all machines, The AMES aoe vee &. 

organization will give this station their very best co- 50 Lispenard St., 

operation. New Catalogs will be supplied to TAY- New York, 

LOR’S for distribution within the next few weeks and oe ee ah Re 

if you want one of these books we advise you to get _ 507 sca St... 

your names on their books. San Francisco, Cal. 

All other listed SERVICE STATIONS are gradu- 50 O'Reilly St., 

ally increasing their business with the Dealer which sok tees “ane 

is satisfactory evidence that the idea of giving “World Housten, Texas 

Around” platen service is good business. 1 A de Capuchinas 32 
Mexico, D. F. Mexico 
5 Great New Street, 


AMES SUPPLY COMPANY  “*iiaze" 


564-572 W. Randolph St. Chicago, Il. 305 George Street. 


Sydney, Australia 


GE 
le 













Running on a Flat Tire? 


\ble to complete every operation in your own plant or sending 
it to your competitor to finish or even losing out altogether? 


No longer is there any need to be over-equipped or under- 
equipped. You can know that keen sense of satisfaction in hav- 
ing the RIGHT Machine at the RIGHT time. Such a machine is 


The NELSON SUPER DUTY 


It is a MULTIPURPOSE machine which is 
regularly used the country over, for all man- 
ner of regular operations in printing plants ; 
punching of all sorts, perforating, tab, label, 
and index cutting, round cornering, embossing and 
hollow die work of every sort, of all sizes up to 17x 
25 inches, or regularly for a perforating edge of 28 
inches. There is no interest account on idle equip- 
ment or floor space. All these things available by means of 
attachments inset in the machine and removable at will and 
instantly. Improved control for Die Cutting, removing all risk 
to work, dies or operator, by elimination of introduction of work 


under moving head. 













Catalog and Prices on Request. 


Cc. R. & W. A. NELSON, Inc. 


225 NORTH MICHIGAN AVE. CHICAGO, ILL. 


Eastern Representative; Middle West Corp., 25 Broad St., New York City 
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A Real Line for Live Dealers 
Made in six grades, Oak, Mahogany and Walnut, from the low priced 
commercial line for general use to matched suites for 
executives and banks. Agencies in a few cities are avail- 
able for desirable accounts. 


Write for Catalog > 
CUTLER DESK Co. esks 


Established 1824 20-62 Churchill St. BUFFALO, N. Y. * 
‘Ghey Express Success 












} 
' 


THE LINE OF LOWEST ULTIMATE COST} 








$ 
Fa 


UPERFICIAL appearances are particularly decep- 4 1 | 
= tive in chemical products like Carbon Paper and | Seraice 
Typewriter Ribbons. Go deeper, and you will ae EK 
find the intrinsic value of our products mani- Ngpeniter 
fested in their efficient performance and plodding con- EARBON 
sistency at all times and under all conditions; a value PAPER? 2 
further enhanced by unsurpassed facilities with the true yenonin PREPS MENTS 
spirit of service back of them. — 








You will discover that inherent element, that character- 

_ istic difference in both goods and service that counts so 
much in making -hem in the final analysis truly ‘‘The 
Line of Lowest Ultimate Cost.’’ 


NEIDICH PROCESS COMPANY 
BURLINGTON, N. J. 
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A line of descriptive advertising is thrown on any surface by a 
projecting machine d 

George R. Gillette, eastern Massachusetts agent, was in 
charge of the booth, assisted by William H. Griffin, Boston 
agent; George H. Cleaver, Rhode Island agent; John Panney, 
western Massachusetts agent; Harry Tower, Connecticut agent, 
and Mr. Quimby, northern New England agent. 

Harmon Elliott, president and general manager of the com- 
pany, was in attendance, as was also Mr. Hovis, the San Fran- 
cisco agent. 

ELLIOTT-FISHER COMPANY, New York, N. Y., and Boston, 
Mass.—Writing and accounting machines, demonstrating the 
variety of uses of the Elliott-Fisher machine, as adapted to 
banking, financial, manufacturing, wholesale, retail and public 
service institutions were exhibited. Six machines were demon- 
strated, featuring insurance, accounting, bill and sales sheet, 
wholesale and manufacturing accounting, retail accounting and 
brokerage accounting. 

The Automatic Feed machine was shown for the first time. 
This new machine will handle either superfold, fanfold or roll 
continuous length forms. The copies of the fanfold form may 
be separated by the machine as they are written or they may 
be left intact when completed. One of the principal features 
in addition to this combination of features is the ability of 
this machine to handle all styles of cut forms whether they be 
cardboard or paper stock. Two styles of carbon paper may be 
used, namely—floating sheet carbon which is in long sheets 
that float between and with the copies of the form, or trans- 
verse roll carbon which feeds transversely across the flat writ- 
ing surface between the copies of the form—the latter being 
a particularly attractive feature as. it affords the use of ap- 
proximately seventy-five feet of carbon paper loaded at one 
time and requiring no change until the entire roll is used. 

. N. Tyndall, manager of the Boston office, was in charge, 
assisted by H. F. Bowser, W. E. Burke, H. S. Kaplan, C. R. 
Marvin, A. C. Merrill and W. E. Andrews, salesmen. L. f 
Koss, Atlantic district manager, and A. Jensen, sales manager 
of the Automatic Feed machine division, were also in attend- 
ance. A staff of expert demonstrators was on hand. 

ELLIS ADDING TYPEWRITER COMPANY, Newark, N. J., 
and Boston, Mass.—The Ellis adding typewriter in its latest 
models, showing direct subtracting, bank and commercial 
bookkeeping machines was demonstrated. 

Peter Nicholson was in charge of this exhibit, assisted by 
Miss Collins, E. A. Johnson, chief mechanic, Mr. Howes and 
Mr. Kennedy. 

Chisholm Macdonald from the home office was present the 
entire week. D. W. R. Macdonald, president of the company, 
visited one day during the show week. 

ENSIGN COMPANY, Boston, Mass.—The Ensign electric cal- 
culating machine with new type proof meter and result meter 
dials together with the new pressed steel case in two models, 
No. 97 and No. 75, was displayed. 

This booth was in charge of M. J. and C. T. Daley, sales 
managers, assisted by Boston district salesmen. 

FELT & TARRANT MANUFACTURING COMPANY, Chi- 
cago, Ill., and Boston, Mass.—Here was shown the Compto- 
meter, demonstrating new mechanical features of importance 
in adding and calculating machines, and some especially in- 
teresting methods of handling sales distribution and analysis 
and other work in connection with the Comptometer. The stub 
plan of accounting was stressed in conjunction with the 
Comptometer. 

This exhibit was in charge of William F. Sims, assisted by E 
D. Hosley, P. G. Leonard, A. E. Munroe, J. D. Smith, C. H 
Pierce and demonstrators, Misses Jane Bresnan, Catherine V 
Callahan and Ruth I. High. 

GLOBE REGISTER COMPANY, THE, Cincinnati, O., and 
Boston, Mass.—The new Globe Aligner Recorder register which 
is said to be the most flexible autographic register of its kind, 
as it can be used as a manifolder, recorder or a summary 
machine, was on display. A new system called the Accounto- 
graph was also shown for the first time. This system is made 
up of a Globe Aligner Recorder register attached to a cash or 
money drawer, which opens automatically when a set of tickets 
is issued from the register The new Globe roll rack for use 
with an Underwood fanfold machine with a capacity of as 
many as ten rolls was exhibited for the first time. 

This booth was in charge of R. M. Simonds, district sales 
agent, assisted by F. R. House and R. C. Powers. 

HAMILTON AUTOGRAPH REGISTER COMPANY, Hamil- 
ton, O., and Boston, Mass.—Here was seen a complete line of 
autographic registers together with their new cash drawer 
combination, as well as sample forms of the extensive line of 
roll printing for registers, billing machines, etc 

J. D. Walsh, district manager, was in charge of the booth, 
assisted by W. F. Walsh and T. H. Beich. 

HARVARD ECONOMIC SERVICE, Cambridge, Mass., and 
Boston, Mass.—This exhibit consisted of various issues of 
their weekly letter service, charts on which forecasting is based, 
together with the comments of representative subscribers, with 
the idea of showing visitors what the ‘‘Service’’ systematically 
followed might mean in planning business moves. 

: Thaxter Eaton, Boston representative, was in charge of this 
00th 

HUSH-A-PHONE CORPORATION, New York, N. Y., and 
Boston, Mass.—The Hush-A-Phone, a voice silencer, designed 
for confidential telephone conversation, clear transmission and 
office quiet, was shown. The Hush-A-Phone is not a permanent 
attachment to the telephone but may be snapped on or off the 
telephone at will. 

INDEX VISIBLE, INC., New Haven, Conn., and 3oston, 
Mass.—This was a typical Visible index exhibit with a unit 
shown for each use. The Drawfile steel slide cabinet was fea- 
tured, also the speedy and compact rotary revolving type, the 
steel straight track equipment and other forms of visible in- 
dexing. The Book visible records, a ring book equipment, port- 
able and suitable for smaller uses, as well as having all the 
fundamental advantages of other designs of equipment, was 
also on display. A new feature of the display was the radio 
station locator which is one panel with a capacity of twenty- 
five stations giving the station call, location of the wave 
length and the adjustments of the various dials also a record 
of dates listened in, the program and the method, whether 
clear, indistinct, etc. 

Roy Hartshorn, Boston manager, was in charge, assisted by 
Willard G 3urleigh, F. P. Fleming, J. F. Kelly, Harold E 
Mackay, J. G. Deming, E. W. Fyler, H. Myatt and E. Barnes 











For 
Mechanical Pencils 








ENUS 
THIN 


LEADS N° 38 


HE customer who pays several dollars 

for a metal pencil wants the best refill 
leads obtainable—VENUS LEADS. The 
same lead that has set the standard for 
quality in the VENUS Drawing and Writ- 
ing pencils, the largest selling quality penctls 
in the world. 





Venus Thin Leads No. 38 are perfect leads— 
For Venus Everpointed and all thin lead 
metal pencils. 


7 DEGREES 


2B soft and black F Firm 
B soft H medium hard 
HB soft medium 2H hard 


4H extra hard 


Retail Prices 


15c per tube of 12 leads 


Write for samples and trade prices 


American Lead Pencil Co. 
220 Fifth Avenue NEW YORK 














VENUS 
EVERPOINTED 


The Cherished 
Personal Pencil 


Simplest in operation, 
perfectly constructed, 
light weight. 


Retail price from 


$1.00 to $50.00 


Write for booklet 
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\J. C. Cutshaw and S. I. Pine from the field, and E. D. Keith. 
jtreasurer; William F. Day, superintendent, and A. E. Hunt 
sales promotion manager, were present. 

INTERNATIONAL NEWSR EEL CORPORATION, Boston, 


6 . 9? “3Mass.—Samples of this company’s work in the publicity news 
gand commercial photographic field were on display. 
; George S. Woodruff, Boston manager, had charge of this 
ros display. 
= NOVELTY WORKS—(See Thorp & Martin Com- 





pany. 
KE Is LOX MANUFACTURING COMPANY, Rochester, N. Y 
—A large assortment of various brands of carbon papers and 
typewriter ribbons were on display. Testing machines demon- 


. 
' strating the wearing qualities of their products were in opera- 
tion. 
1 e a ~ G. B. McCay was in charge, assisted by H. A. Rathgebe: 
Boston manager, and several of his salesmen. 

LA SALLE EXTENSION UNIVERSITY, Chicago, Ill.—This 
was an educational exhibit, encompassing higher business train- 
ing courses with interesting displays on the different subjects 

The Problem Method of training whereby the member learns 

OSs ess— to do the work of the bigger position by actually working out 
the problems was also explained. 

This booth was in charge of M. H. Wright, Boston manage: 


Miss Elsie Price had charge of arrangements and E. D. Bas 
ave ace sett and Charles O’Leary were on hand to meet students wh: 
called at the booth 
wer FOLDING COMPANY.—(See Multicolor Sales Com- 
r.) 
pM AILOMETER COMPANY.—(See Multicolor Sales Company.) 


You Carry MARCHANT CALCULATING MACHINE COMPANY, Oak- 


land, Calif., and Boston, Mass.—New models Marchant calculat- 
ing machines including one with check dial on the keyboard 


. 
a com lete stock with which brings all three factors in multiplication, division and 
subtraction to the operator’s vision so clearly as to eliminate 
eyestrain were shown. 


M . J. C. Stevens, New England manager, was in charge s 
little investment sisted by Miss N. B. Crabtree, gene: - ee 






































McCASKEY COMPAN Industrial Division, Alliance, O., and 

Boston, Mass.—Here Sade "shown their various lines of registers, 

go, including stock keeping and perpetual inventory systems, cost 

™ —_ f = systems, production control systems, planning, routing and dis 

‘\ : 4 patch systems, tool check and tool inventory systems, and car 

[® $ i bon backed factory forms, for use in offices and plants of manu- 
«a 1 ae | facturing establishments. 

, This booth was in charge of C. Swoboda, manager of the in- 








: dustrial division; H. Standeven, district manager with head- 

quarters at Boston; Ray B. Jordan, representative for the Wor 

= cester territory, and Roy W. Rice, disrict manager of the Con- 
necticut territory. 


PAT. 3-2!1-1! y 
/ sa tng FOLDING COMPANY.—(See Multicolor Sales 


Company. 

MERCE DES CALCULATING MACHINE COMPANY.—(R. C 
Coxhead.) 

METAL OFFICE FURNITURE COMPANY.—(See Thorp & 
— Martin Company Bt 

MODEL TYP EWRITER COMPANY, Boston, Mass.—Corona 
typewriters and rebuilt typewriters of various makes were 
shown here. The features of the new Corona were described 


some months ago in Office Appliances. A feature of this ex- 
hibit was the “still movies,’’ showing the pictures of the fac- 
tories of the Corona Company, the new features of the machine 
— ature of celebrities using the new Corona 


. Frost, manager, was in charge of the exhibit, assisted 

by Israel Millen, Maurice Willson, Cleveland Grover and Miss 
ls k Prie Sanderson. William I. Beckert, Eastern sales representa- 
a O ma e tive of the Corona Company, was in attendance, as was also 
I.. J. Conger, president of the Corona Typewriter Company, and 
A. B. + gor ‘ 


MONROE CALCULATING MACHINE COMPANY, Orange 

N. J., and beaten. Mass.—All models of the Monroe calculating 

es fa N) machine were demonstrated, the main feature of which was 
the new automatic model, also the new British currency ; 


- and 
fractional models. 
This exhibit was in charge of J. D. Haughey, city sales man- 


ager of the Boston office, assisted by local salesmen and in 
structors. L. H. Forbes, Rochester, N. Y., manager of the 

aS € Northeastern division, was also in attendance. 
MULTICOLOR SALES COMPANY, Boston, Mass.—Here were 


displayed the Multicolor press with hand and automatic feed, 


Mailometer, including permit and metered machines, Automat 

check endorser, manufactured by the Mailometer Company 

Liberty and Aldrich folders. To demonstrate the Multicolo: 

press effectively, orders were taken and delivered during the 
show for personalized stationery. 


F. W. Barkley, Boston representative, was in charge, assisted 


. by Albert F. Lyons, William E. Nicholas, J. H. Fitzpatrick, and 
e stan ar ine Misses Frazier and Long. 


MUNSON SUPPLY COMPANY, New York, N. Y., and Boston, 
Munson products for typewriters and adding ma- 


bed e * p\ s § 3 s 
—HIGH in Quality and chines, including Pneumatic speed keys, International rubber 


keys with flat and concave surfaces and Sure-Grip twirlers 














. ° were on display. 
LOW in Price F. L. Becker, manager of the Boston show, was in charge, 
assisted by Miss M. Capen, Dave Becker, Edward Becker and 
N. Levinson, G. W. Munson, president, and Mr. Smith, district 
manager of the Philadelphia territory. 

NATIONAL CASH REGISTER COMPANY, Dayton, O., and 
Boston, Mass.—This exhibit consisted of the company’s highest 
types of machines, including the savings bank posting machine, 
bank proof department machine, analysis machine, general stor¢ 
machine and department store cashier machine. 

V Cc. Gray, from Dayton, and F. S. High, Boston manager, 
were in charge, assisted by A. W. Greener, R. H. Huber, J. F 
O' Hearn, W. E. Carlson and C. H. Becker. 

Cc. E. Steffey, sales manager; J. H. Barringer, first vice- 
president and general manager; W. H. Powell, executive secre- 
tary; C. E. Storms, sogeencent ¥ er Ww. - Robin- 

e son, P. M. Shipley, E. J. Van der Pein, ’. M. Goldberg, in- 
Barbee Wire & Iron Works ventors, and D. R. Hall, chief engineer, all from the home 


office at Dayton, were present at various times during the week 








440 Conway Building, Chicago PETER NICHOLSON—(See Ellis Adding Typewriter Com- 
pany.) 
Factories: Lafayette, Indiana OFFICE APPLIANCE COMPANY, THE, Boston, Mass.—This 


exhibit consisted of various office devices, including among othe: 
things, Edison-Dick Mimeographs, Mimeoscope, Victor adding 
———— machines, Remington portable tyepwriters, etc. 



































Vay, 1023 


3. OFFICE APPLIANCES 209 



















1G .) 


CROCKER 
CHAIRS 


°A chair for every purpose 


SHOWN PERMANENTLY AT 


Furniture Exchange Building GRAND RAPIDS 
1338-1340 Michigan Avenue CHICAGO 


MoI! Ie 





3 ¢ 1 


San Francisco Furniture Exchange 
SAN FRANCISCO 


601 First Avenue N. E. MINNEAPOLIS No. 6625-16 


CROCKER 


Chair Company 
SHEBOYGAN - WISCONSIN 


BRANCHES: CHICAGO 
MINNEAPOLIS 











oer 


b>, er 


COMPANY 






NEW YORK 
OAKLAND 





4 yO 





I>Xo2e U lode 





























This model No. B-188, together 
with the entire Bentley & 
Gerwig line, is illustrated and 
thoroughly described in jour 
new catalog 


OLID—A Bentley & Gerwig desk is a true thoroughbred. 
Every joint, leg, drawer, is built staunch and firm to with- 
stand the inroads of time and use. It is a tangible display 
of better service—a great asset in your furniture department. 


BENTLEY & GERWIG FURNITURE CO. 
PARKERSBURG, W. VA. 
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PLATE GLASS for DESK PADS 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing, 


CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and 
construction add greatly to the appearance and 
protection of a desk. Add 
to this the natural visible 
filing space for important 
memoranda, price lists, etc., 
between the glass and the 
backing and you will gain a 
definite conception of its 
many advantages. 














Zi PLATE GLASS 
LETTER TRAYS 


A truly useful and high- 
ly attractive desk acces- 
sory. Securely joined by 
nickeled clamps,  con- 
structed of nicely finished plate glass 
they enhance the efficiency of the 
desk user. 


Plate glass window ventilators are 
also numbered among our products. 


Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. 
Established 1890 























e's 
DAN-OEE 


Waste Baskets— 


Round and square styles; 
plain and decorated. 





Letter Trays— 


Open and cabinet styles; 
choice finishes. 


isn’t 





AN-DEE popularity—both trade and user 

a matter of luck or happenstance. 

On the contrary, DAN-DEE popularity is the re- 
ward of merit bestowed upon a merchandise hon- 
estly made, honestly represented and honestly mar- 
keted—an homage willingly paid by a discriminating 
people. 

DAN-DEE Waste Baskets—yes, the line complete 
—deserve a prominent place in the stock of every 
dealer seeking to give his patrons the best value for 






Ticker Baskets— 


Five sizes; seven finishes. 








Towel Baskets— 
Five sizes; five finishes. 









Som Sesh their money, and getting in return the full profit to } 
Plain and decorated; Sint he “Sin titled 1 
choice finishes. which he 1s entitled. ; 

] 
d 


Present reduced prices on 
DAN-DEE Waste Baskets 
offer added inducement for 
buying now. 


ERIE ART METAL CO. 
ERIE, PA. 


Cash Boxes— 


Three sizes; 
three finishes. 


Security Boxes— 


Seven sizes; 
statuary bronze finish. 


Strong Boxes— 


Regular and special; 
choice finishes. 


_— nw 
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The Edison-Dick portion of the display was in charge of J 
Frank Brown, assisted by F. A. Conaty, eastern field manager 
of the B. Dick Company, and the sales force of the Office 
Appliance Company namely, John G. Kilpatrick, James A 
Doherty, George S. German, Ernest F. Royal and Gurdon H 
Taylor Anthony J. Blake was in charge of the Victor adding 


portable typewriters were 
Deane S. Reynolds was 


machine exhibit The Remington 
demonstrated by William 8S. Davison. 
present part of the week 

OFFICE APPLIANCES, the News and Technical Trade Jour- 
nal of Office Equipment, Chicago, Ill, and New York, N. Y.— 
Here subscriptions were taken and the service of the Journal 
was explained. 


This exhibit was in charge of Charles H. Everly, Eastern 
manager, assisted by D. N. Briggs. 

POSTAGE METER COMPANY, THE, Stamford, Conn., and 
Boston, Mass.—Here were displayed several Postage Meter 
machines and Pitney-Bowes postage meters, operated to dem- 
onstrate to those interested the ‘‘metered mail’ system as well 
as Universal permit printers. This is a device for metering 
and printing postage directly on mail matter. The postage im- 
print is a combination of postage stamp, cancellation and post- 
mark The meter is a detachable unit and is taken to the 


postoffice to be set for postage as required, payment being 
made at the time of setting. No more impressions than are 


bought can be secured from the meter. 
V. R sarnewall, district manager, was in charge, assisted 
sowes and Frederic Tudor. Foster M. Reeder, general 


by F A. 
and F. R. Adams, Hartford agent, were present 


sales manager, 


during the week 

POSTINDEX COMPANY, INC., New York, N. Y., and Boston, 
Mass A full line of visible filing equipment, including posting 
and reference files, was displayed. 

F. A. Henderson and C. G. McGee were in charge of the 
exhibit, assisted by W. N. Barbour. E. H. Humphrey, general 


the company, was in attendance. 

ACCOUNTING MACHINE CORPORATION, 
York, N. Y., and Boston, Mass.—This interest- 
series of machines working in conjunc- 
tion with each other and including automatic key punch, vis- 
ible key punch, slide punch and seven-unit printing tabulator 
as used in connection with cost accounting, sales and vital sta- 
tistics, payrolls, labor cost distribution, production, materials 
distribution, inventory, sales distribution, shipment, analysis. 
depreciation, employment statistics, expense distribution and 


manager of 

POWERS 
Broadway. New 
ing exhibit featured a 


115 


all work requiring the classification and tabulation of statisti- 
cal information of whatever kind or character. Full informa- 
tion with regard to the various phases of the above work is 
made available through the medium of a perforated card 7% 
by 3% inches, the information being first recorded by the 
punching machine, then transferred to the sorting machine, 
which sorts the punched cards into any classification desired, 
after which they are transferred to the tabulating machine 
which prints in detail, if desired, all the information on the 
cards 

The exhibit was in charge of C. R. Hathaway, district man- 
ager; H. C. Snyder, general sales manager, and P. B. Hatha- 


way, eastern division manager, were in attendance. 

RAND COMPANY, INC., North Tonawanda, N. Y., 
ton, Mass.—Shown here were Rand Traco cabinets, 
ing the following visible business control systems: 
chase, stock, personnel, real estate, financial; a fine display on 
bank forms and systems, such as signature cards in active 
account records, combined with signature cards, safety deposit 


and Bos- 
emphasiz- 
Sales, pur- 


vault records, cancelled check filing, stop payment records, etc. 
Also shown were guides, folders, miscellaneous time savers, 
such as desk systematizers, note cases, etc., Makurown tabs 


and standardized bank supplies, including everything from coin 
wrappers to supplies for machine posting ledger. 

Cc. W. Underwood, general manager of the Boston 
was in charge, assisted by A. H. Shoppelry, W. H. 


Company, 
Stevens and 


H. E. Ingram, general sales manager, Rand Company, Inc. 
RAPID ADDRESSING MACHINE CORPORATION, New 

York, N. Y., and Boston, Mass.—A complete line of Belknap 

addressing machines was on display. as well as the newest 


which combines the functions of an 
addressing machine, sales record and credit record. This de- 
vice is known as the “1923 model’’ because its makers believe 
it embodies ten years of business foresight. 

Ww. C. Mills, New England manager, was in charge, assisted 
by J. S. Nolan of Worcester, C. O. Wrenn of Portland, Me.. 
and A. C. Wachsmuth. 

REMINGTON TYPEWRITER COMPANY, New York, N. Y.., 
and Boston, Mass.—On display were accounting machines for 
various classes of statistical work, including B carriage vertical 
machine for billing; B carriage cross adder for ledger posting; 
C carriage twin cylinder machine for the writing of statement 
and ledger; D carriage machine specially prepared for the 
writing of payroll and paycheck; Quiet model No. 12 correspond- 


model of the Indexograph, 


ence machine and portable typewriters. 

Cc. S. Ryan, Boston manager, was in charge, assisted by E. 
E. Rowland, assistant manager: W. F. Phillips, E. L. Ashton, 
H. J. Clark, J. J. Ballentine, E. H. Bennett. A. T tose of 
the executive office was also in attendance, as well as W. O. 
Davis and H. E. Spillman of the school department and H. A. 


Johnstone of the accounting machine department. 

ROBINSON MANUFACTURING COMPANY.—(See 
Martin.) 

SAMPSON & MURDOCK COMPANY, Boston, Mass 
company are publishers of directories and specialists in 
mail advertising and they showed samples of their work. 

Charles W. Hawkes, manager of the list and letter service 
department, was in charge. 

STANDARD ENVELOPE 


Thorp & 


This 
direct 


SEALER MANUFACTURING 


COMPANY, Revere Beach Blvd., Everett, Mass.—Here was 
seen a complete line of envelope sealers and stamp affixers, 
also the new Standard postal permit printer and sealer, a ma- 


chine designed for imprinting permit indicia on mail matter in 
place of adhesive postage stamps. 
F 


W. Storck, general manager. and H. C. Hoskyns, sales 


manager, were in charge. C. Farnum, general agent, was 
also in attendance. 
STANDARD REGISTER COMPANY, THE, Dayton, O.—Here 


were 
registers, 


seen various models of the all steel manifold Kant-Slip 
i for all lines of business, including a charge and cash 
register. Samples of roll printing used in connection with these 
registers were on display. The new models of pressed 
steel, black enamel finish with pressed steel cash drawer were 


also 
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Emergencies arise in every business 
—an inquiry, a message has to be 
dispatched to a score, a hundred, a thousand 
people— no time for a rubber stamp to be 
made. 


Don’t wait for the EMERGENCY— 
be prepared—get a MULTISTAMP 


in your office. You can stencil your message 
in a jiffy and begin stamping immediately — 
no delay. 


MULTISTAMP No. 1, is indispen- 


sable for shipping tags and labels— 
last minute alterations in prices, descriptions, 
additions to price lists—signing mail with 
perfect autograph—making collection notices 
and the thousand other things you so often 
need without delay. Postpaid in U. S. A., 
$7.50—with full equipment and 25 stencils. 
(Extra stencils $1.00 the package of 50, 2c 
each. ) 


MULTISTAMP No. 3, (a full post 


card size duplicator) just what you 
have many times wished for—much handier 
and cheaper to operate than other stencil 
duplicators. Postpaid in U. S. A., $15.00— 
with full equipment and 24 stencils. (Extra 
stencils 10c each—package of 24, $2.40.) 


Your customers will be asking you 
about the MULTISTAMP — better 


| write for our quantity discounts and be pre- 


pared to render them SERVICE. 


The Multistamp Co. 


Norfolk, Virginia, U. S. A. 


Robert W. Wright, Ltd. 
114-116 Southampton Row, London 
(Great Britain and Continent) 


The Canadian MULTISTAMP 
Sales Company 
12 Queen St. East, Toronto, Can. 
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IT PAYS TO SELL 





Munson ‘‘Concave” 
| Keys 


because they are best sellers. 

Because they fit any machine. 

Because they have a real sales 
appeal—they save the eyes—in- 
crease the speed — protect the 
operator’s finger tips. 

Stock these keys at once. 
There will be a quick and steady 
demand. Write or wire today. 


Specify “Concave” 


Keys come in green, black and 


white rubber, and in all lan- 
guages. 


Dealers! Are you using our 
attractive display sign to help 
you sell Munson International 
Keys? 

Ask about our de 
tive plan. 


saler coopera- 


‘‘The Key to Better Typewriting”’ 
SUPPLY 


M UNSON COMPANY 


Oldest and largest exclusive manufacturers 
of rubber keys in the world 


23 City Hall Place DEPT. M NEW YORK, U. S. A. 
BRANCHES 


Boston St. Louis Los Angeles Newark N. J 
Buffalo Cleveland San Francisco Minneapolis 
Chicago Detroit Montreal, Can. Philadelphia 
Pittsburgh Toronto, Can. 





a feature of the display, also the 





as was cash drawer combina 
tion which is a cash drawer and register so arranged that the 
drawer will not open without issuing a slip, thereby making tl 
clerk state on the slip why he went to the cash drawer 

F. S. V. Sias, New England: divisional sales manage vas i 
charge, assisted by M. T. Coffin, R. D. Fletcher, F. B ed 
and A. A. Richards, all of the Boston office. J. B. Kelley 
Providence; C. M. Mann, Worcester; W. J. McKinley Spri ng - 
field, and E. E. Rabideau of Taunton helped out during f 
week, 

SUNDSTRAND ADDING MACHINE COMPANY, Rockford 
Ill., and Boston, Mass.—Shown here was a cash register mods 
which is a combination adding machine and register; model X 
carrying a detail strip in the machine on which is an exact 
duplicate of every itemized receipt issued; cash register wit} 
wide carriage on the machine so that purchases can be column 
ized under different headings, in connection with which tl 
advantages of the Sundstrand daily sales record book we 
explained; different model adding machines and the newes 
and latest feature of the company, an adding machine in wl 
is incorporated the direct subtraction feature made possib 
the use of the subtraction key. 

H. G. Bunker, Boston manager, was in charge, assiste 
Edward H. Quimby and his entire New Hampshire sales force: 
Hanson Kerr, field supervisor, and George Calvin of Pro 

dence were present the entire week 

SUTLIFF, V. E., 30 Church street, New York, N. \ This 
exhibit presented Nelson’s Loose Leaf Encyclopaedia, the ad- 
vantages of which were explained by competent sales peopl: 

V. E. Sutliff was in charge 

TABULATING MACHINE COMPANY, New York, N. Y.. and 
Boston, Mass.—Displaying electric tabulating and sorting ma 
chines, key punches, gang punches and tabulating cards. als: 
the tabulating printer and Ticketograph. 








HELPS 


TUTANKHAMEN 





SAN 
































ing the advantage of special markings which can be « 


at will. 








KING ADVERTISE AMERI¢ 
FILING CABINET.—The Edgar H. Barber Company, Oakland 
Calif., Made a Window Display Hooking Up with Popular In 
terest in the Egyptian King who Received so Much Publicity i: 
Recent Months A Four-drawer Steel Globe-Wernicke Upright 
File Was Displayed Before a Pyramid. The Globe-Wernick 
Trade Mark is also a Pyramid, and thus an Appropriate Acces 
sory to a Display of the Egyptian Period. The Tri: angul: ir Sig 
in the Lower Left Corner Reads “Like Tutankhamen Tom! 
Globe-Wernicke Filing Cabinets are Built to Endure.”’ Phot 
graph by Courtesy of The Globe-Wernicke Company 

H. J. Flager, resident manager, was in charge. assisted 
KF. H. Williamson, Samuel Prince, George F. Drescher. R. H 
Agens. C Trafton of the general offices and E. C. Rieht 
general agent for the Ticketograph 

Clement Ehret, general sales manager of the company) 
in attendance. 

SAMUE ¥ C. TATUM COMPANY (See Thorp & Mart 
Company. 

THORP. & MARTIN COMPANY, Boston, Mass.—Here wer: 
shown Victor adding machines, Robinson Nuway trash basket 
Toledo Metal Furniture Company line of chairs; Jasper Novelty 
Works line of desks; Metal Office Furniture Company line f 
steel filing furniture and the Sam’l C. Tatum Company ne 
loose leaf. 

Norman Miller was in charge of this exhibit, assisted 
company’s staff. 

I Brooks Crosby, Allen Randall and R. P. Todd visited t 
show 

TOLEDO ME ~i’ FURNITURE COMPANY.—(See Thorp & 
Martin Company. 

UNDERWOOD TYPEWRITER COMPANY, New York, N. ¥ 
and Boston, Mass.—Exhibited newest models Underwood typ: 
writer, bookkeeping and fanfold machines, also the new mode! 
of combined bookkeeping and fanfold machine 

The portable Underwood typewriter was an object of mu 
interest, as was also the Underwood rotary duplicating machins 

George L. Hossfeld, world’s champion typist, gave one-n 
ute speed demonstrations during the week. 

The booth was directed by E. Neahr, general sales 
ager. 

VICTOR ADDING MACHINE COMPANY.—(See Thorp & 
Martin.) 

WALKER LITHOGRAPHING & PUBLISHING COMPANY 
toston, Mass.—Sales promotion maps for map and tack s 
tems were the prominent feature of this display. These may} 
have celluloid surfaces, permitting of their acing Ww: ished g 
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PAT. DECEMBER 21, 1915 
- THE AZORA 

THE AZORA AIR CUSHION 

TWIRLER RING (Cross-Section View) 





Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 





AIR CUSHIONS AND TWIRLER RINGS 8 Ibs. 644 inches square. 6 inches high. 

are in use all over the U. S. and are consid- Handy carrying handle, and positive keyboard 

ered a sinele snide astiele tos enamine Of lock to protect totals when in use—exclusive 
’ STAR* features. 


dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 


Adding capacity, 999,999,999 or $9,999,999.99 
In high-grade construction, material, and me- 
chanical inspection, the *STAR* is equal to any 


period of usefulness. Every typewriter adding machine at any price, and is so guaran- 
owner needs them, they are quickly and teed. Price, $42.50. 

easily attached. A first glance at them im- Manufactured and Guaranteed by 
presses your customer with their useful and T , 

practical features. There is good profit in odd Protectograph Co., Inc. 


(Established 1899) 


selling them. 
5 Vanufacturers of the Protectograph and 


Write us right now PROTOD-Greenbac Forgery-proof Checks. 
AZORA RUBBER COMPANY 1129 University Ave. Rochester, N. Y. 
4th and 20th Sts. ee ee Cicero, Ill. Sales and Service Offices in All Cities. 




















BES Ee SE” 
A—The Plunger 

B—The Staple 

C—The Staple 

Guide and 
Straightener 








A TIP TOP LINE 


FOR 1923 


“The Pioneer Since 94” 


Hotchkiss Automatic Paper Fasteners are 
known—that’s the big thing. When you say 
‘Hotchkiss” your customers know you mean the 
best. Tell them about the Hotchkiss Staple Guide 

tell them why Hotchkiss is infallible — why 66 ae 
Hotchkiss is the best method of keeping papers T6éP PAPER CLIPS 
together. Say “Hotchkiss” oftener—and profit 
more! do not require a selling talk. Merely place them 

HOTCHKISS SALES COMPANY beside other fasteners and your customers will 


invariably choose “Tip-Tops.” 
Norwalk Conn. Ask your jobber—if he can’t serve you, then ask us. 





Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 


PAPER FASTENING MACHINES 
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Does he want 


Hard Finish 
Durable Carbon? 


Iron Clad No. 698 fills the bill—it is a carbon of 
unvarying quality, positively will not smut, it 
gives a clean, sharp duplicate of the typewritten 
sheet. 


You can offer your customers exact service in 
filling their requirements, with the Iron Clad line 
in stock. Over twelve special purpose typewriter 
carbons in standard weights—black and colors— 
also pen, pencil and billing carbons, and a full 
line of typewriter ribbons. Let us help to build 
up your typewriter supplies department. Send 
for our sample book. 


Iron Clad Ribbon & Carbon Co. 


100 Grand St. 


New York, N. Y. 











‘*NOT IRON BUT LOTS OF HARD WEAR IN THEM” 








A Revolution in Stamp Pad 
Construction 












i. Cover 








Flexible Flan¢ 






Reversible 
Replaceable 
+. Inking Surface 


















Air Pockets 


FIVE FEATURES 


A Reversible, Replaceable Inking Surface. 
A Reservoir to Save Re-inking. 

3. A Pneumatic Resilient Base to Make 
Silent. 

An Indestructible 
oration. 

5. Re-inked from the Bottom with Special 
Inking Can. 


Main Office and Factory 


Mun-Kee Products Corporation 
Newark, N. J. 


3 
a 
It 


Cover to Prevent Evap- 


56 Summer Ave. 














Why Stamp It Wrong, When 
You Can Stamp It Right? 


The Indexed 
Mount that 
is used uni- 
versally. 












TAMP 


INDEXED 


HE Medearis Patented Index for rubber 
stamps insures the right stamp the moment 
you pick it up, and it is never upside down. 


The Index is grooved into the mount that your 
rubber stamp is made on and is no trouble to 
you. 

If you are tired of rubber stamp troubles ask your stamp 
maker for the Medearis Patented Flanged Groove 
Mount on your next order. If he does not have it— 


write to us. 
. F. W. Dorman Co., Baltimore 
. H. Smith Mfg. Co., Springfield 


a \ 
Distributors - 
(R. A. Stewart & Co., New York 


FOR SALE BY ALL RUBBER STAMP MAKERS 
MEDEARIS MOULDING CO. Winston-Salem, N. C., U.S. A. 
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A Sound Bank Specialty 


BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, 


manilla paper of exceptional 
Ends and sides do not break 
in bending over currency. 
The outside wrapper is genuine rope 
manilla as near cloth as paper can be 
made. It folds over each lap at the 
ends to make a perfect, tight seal and 
attaches to the back of the box. Can 
not tear or pull away without destroy- 
ing the entire box. Each size contracts 
one half inch squeezing tightly over the 
currency and bringing the end flaps over 
and sealing tightly to the back of the 
box, making a perfect fit and tight seal 
Dependable bank stationers should have 
sample of this new line. No obligations 
to learn all about it now. 


durable 
strength. 


Smead Manufacturing Co. (Dept. C) Hastings, Minn. 
High Grade Bank Filing and Mailing Containers 
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P. C. Newell and John S. Van 


by G. Harold Walker 


WENSELL & COMPANY, 114 


OFFICE 


Bael were in charge, assisted 


sedford street, Boston, Mass 


Here was shown the Speedograph duplicating machine having 
a magazine to be filled with paper that insures automatic reg- 
istration, a self-feeding duplicating device that requires neither 
stencils, printer’s ink, nor setting of type, and makes a direct 


impression copy for an original 


errors 


which absolutely eliminates 


W. C. Wensell was in charge, assisted by E. J. Lyons, L. Mc- 


Gilley and William E. Lyons. 


plicator Company was present 


F. F. Fecher of the Beck Du- 
throughout the week. 


Visitors to Office Appliances’ Booth. 


Che following friends signed the register at the booth 


of Office Appliances during the Boston business show 


Ash, Joseph, United Type- 
writer Exchange Company, 
Boston, Mass 

Ash, Sam, United 
Exchange Company, 
Mass 

Barkley, F. W., Multicolor 
Sales Company, Boston. 
secker, L Frank Munson 
Supply Company, Boston 
seckert, William I., Corona 
Typewriter Company, New 
York 

Brett, Gilbert J.. General Fire- 
proofing Company, Boston. 

Brightman, A. B Corona 
Typewriter Company, Gro- 
ton, N. é 

Brubank, F. W., Nashua, N. H 

Buchanan, M L Golding 
Manufacturing Company, 
Franklin, Mass 

Buchanan, Ww eS 
Manufacturing 
Franklin, Mass 

Campbell, Addison J., Under- 
wood Typewriter Company, 
New York. 

Conaty, F is Se B. Dick 
Company, New York. 

Conger Ted, Corona Type- 
writer Company, Groton, 
m Es 

Cooney, Ted, Pittsfield, Mass 

Crosby, H. B., Thorp & Mar- 
tin Company, Boston 

Davis, Arthur L., Addresso- 
graph Company, Boston. 

Davis, Edward K., Aluminum 
Company of America, Pitts- 
burgh. 

Devers, Albert, Boston Index 
Card Company, Boston. 

DeWitt, W. P., DeWitt-La 
France Company, Cam- 
bridge. 

Drescher, George L., Tabulat- 
ing Machine Company, Bos- 
ton. 

Dunleavy, J. Frank, Dunleavy- 
Fogler Company, Boston. 
Durand, Nelson C., Thomas A 
Edison, Inc., Orange, N. J. 
Farland, F. E., Office Appli- 
ot Company, Providence, 

2 

Finnigan, J. A., The 
graph, Boston, Mass. 

Garvin, Charles P., F. S. Web- 
ster Company, Boston 

Graff, George B., Graff-Under- 
wood Company, Boston. 

Grinnell, G. H., L. C. Smith & 
Bros. Typewriter Company, 
Brockton, Mass. 

Grubbs, H. C., Dalton Adding 
Machine Company, Cincin- 
nati. 

Heater, Frank W., Hammond 
Typewriter Corporation, Bos- 
ton, Mass. 

Hoffman, H. D., Dalton Add- 
ing Machine Company, Cin- 
cinnati. 

Hoskyns, H. C., Standard En- 
velope Sealer Manufacturing 
Company, Everett, Mass. 

Jackson, Clarence V., P. Der- 
by & Company, Inc., New 
York. 

Jensen, Bins Elliott-Fisher 
Company, New York. 

Jerrers, F. L., Pierce, Inc., 
Hartford, Conn. 

Johnson, E. A., Ellis Adding 
Typewriter Company, Bos- 
ton, Mass. 

Kerr, J. Hanson, Sundstrand 
Adding Machine Company, 
New York. 

Koss, L W., Elliott-Fisher 
Company, Boston, Mass. 
Kuschke, William F., The 
Multigraph, Portland, Me. 
LaFrance, D. DeWitt-La- 


Typew riter 
soston, 


Golding 
Company, 


Multi- 


France Company, Cambridge, 
Mass. 

LaFrance, P. N., DeWitt-La- 
France Company, Cambridge, 
Mass. 

Lee, John, General Fireproof- 
ing Company, Boston, Mass 

Lyons, Albert F., Multicolor 
Sales Company, Boston. 

Macdonald, Chisholm N., Ellis 
Adding Typewriter Company, 
New York 

Macdonald, D. W R., Ellis 
Adding Typewriter Com- 
pany. 

Maxfield, E. A., Edmands Cof- 
fee Company, Boston. 

Maxfield, R A., Boston & 
Maine Railroad, Boston 

McKee, Robert B., Aluminum 
Index Company, New York. 

Miller, Norman, Thorp & Mar- 
tin Company, Boston 

Munson, G. W., Munson Sup- 
ply Company, New York. 

Neilan, F. H Neilan Type- 
writer Provi- 
dence, R . 

Nicholson, Peter, Ellis Add- 
ing Typewriter Company, 
Boston. 

Paddock, Miner H., Jr., L. C 
Smith & Bros. Typewriter 
Company, Boston. 

Palmer, Lionel G. H., General 
Fireproofing Company, Bos- 
ton. 

Parker, C. K., Royal Type- 
writer Company, New York 

Patterson, Joseph E., Under- 
wood Typewriter Company, 
3oston. 

Quimby, Edward H., 
N. H. 

tambose, G. A., Tabulating 
Machine Company, Boston. 

tandall, Allen, Thorp & Mar- 
tin Company, Boston. 

Reynolds, Deane S., Office Ap- 
pliances Company, Boston. 

Sheehan, James J., Office Ap- 
pliances Company, Provi- 
dence. 

Sias, F. S. V., Standard Reg- 
ister Company, Boston. 

Stafford, James A., Boston 
Mailing Company, Boston. 

Sutliff, Vincent E., Nelson’s 
Loose Leaf Encyclopedia, 
New York. 

Swarts, Gardner T., Jr., Edu- 
cational Exhibition Com- 
pany, Providence. 

Taft, Fletcher W., The Car- 
ter’s Ink Company, Cam- 
bridge. 

Tate, James F., Annual Busi- 
ness Show Company, New 
York. 

Todd, R. P., Thorp & Martin 
Company 

Tupper, Frank E., 
Business Show 
New York. 

Underwood, Howard, Graff- 
Underwood Company, Som- 
erville, Mass. 

Underwood, P. G., Graff-Un- 
derwood Company, Boston. 
Wagner, C. I., Aluminum In- 
dex Company, New York. 
Walker, A. A., General Fire- 
proofing Company, Youngs- 

town, O. 

Weston, Frank, Annual Busi- 
ness Show Company, New 
York. 

Wilson, R Q.., Underwood 
Typewriter Company, New 
York. 

Woodruff, George S., Interna- 
tional Newsreel Company, 
Boston. 

Woodward, Harry W., Lynn, 
Mass. 


Exchange, 


Dover, 


Annual 
Company, 
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Some people have an idea that the 
U. S. Mint is the only place that 
Money is made. 


To YOU, MR. DEALER, we say that the 
easiest money is made by stocking our 
NEW 700 LINE of Steel Filing Cabinets ; 
there is real money made in the turnover. 


We are not counterfeiters but we sure 
can make money for you if you will let 
us; this NEW 700 LINE will turn your 
store into a Regular Sub-Treasury. 


Better look into this opportunity. A line 
from you will bring description and 
prices. 


This 700 Line is the lowest priced Four 
Drawer Upright manufactured having 
finished sides and FULL PROGRESSIVE 
SLIDES. 


“It’s a better file, if made by” 


AURORA 
METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 


Eastern Representative Western Representative 
A. H. DENNY, INC. E. P. GOLD, 

62 Park Place, Angelus Hote 

New York City Los Angeles, Calif. 
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Chair Makers For 79 Years 





Correct Sitting Posture 


is now 


An Accomplished Fact 








TYPIST’S CHAIR 


BACK RESTS MAINTAIN 
NORMAL UPPER AND 
LOWER CURWES OF 
THE BACK 









THE SHAPE TOGETHER 
WITH THE ANGLE AT 
WHICH IT 1S PLACED 
PREVENTS FORWARD 
SLIPPING OF THE 
PELVIS AND CONSE - 
QUENT DISTORTION OF 
THE SPINE 


VERTICAL 
ADJUSTMENT 


305 TW, 








COPYRIGHT 1923 EARL THOMPSON 














LET US EXPLAIN IT TO YOU 


Made Exclusively by 


. Derby & Co., Inc. 


GARDNER, MASS. 


Salesrooms 


217 W. 35th St., New York 90 Canal St., Boston 
Klingman Bidg., Grand Rapids 





Chair Makers For 79 Years 
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Asheville, N. C.—Burt L. Owenby has opened at 14% Biltmore 
avenue to handle “Y and E”’ furniture, office supplies and 
stationery. He had been manager of the Pack Square Book 
Company seventeen years. 

Boston, Mass.—The Brown-Howland Company has dissolved 
It has been in business for twelve years 

Boston, Mass.—The Library Bureau, 89 Federal street, has 
been featuring the new L. B. steel filing cabinet. 

Buffalo, N. Y.—J. A. Payne has taken on the ‘“‘Berloy lines 
of steel office equipment. 

Chicago, Ill.—The American Furniture Mart Building Corpo- 
ration has dissolved. 

Chicago, !!l.—The Shaw-Walker Company moved its Chicago 
branch to 63 East Adams street May 1. 

Chicago, II!|.—B. F. Durbin has opened an office at Room 1007 
538 South Dearborn street, representing The Toledo Metal 
Furniture Company. 

Chicago, IIl.—The Crocker Chair Company, now at 1414 South 
Wabash avenue, has leased the first floor of the building under 
construction at 1338 South Wabash. 

Chicago, II!I.—B. H. Potts, metal office furniture sales manager 
of The Van Dorn Iron Works Company, was a Chicago visitor 
last month.—F. V. Lapham, local manager, attended a con- 
ference of branch managers at Cleveland in April. 

Chicago, Iil.—An office furniture department has been estab 
lished in the stationery store of A. C. McClurg & Company, 218 
South Wabash avenue. Mrs. Josephine M. Greene, manager of 
the stationery department, directs the furniture sales. 

Chicago, Iti!.—April visitors at the local office of The Berge 
Manufacturing Company included: Wm. Langenbach, an execu 
tive from the factory; H. D. Baker, assistant manager of 
branches; A. L. MeQuerin, auditor, on his way to San Francisco 

Chicago, Ill.—A. C. Scott, manager here for the Yawman and 
Erbe Manufacturing Company, is expected back early in May 
He spent most of April at the Methodist hospital in Philadelphia 
convalescing. Mr. Scott became iil while on an Eastern trip i: 
March, and was obliged to undergo an operation. 

Chicago, I!l.—Walter P. Williams, who has established an 
office equipment and stationery store at Camden, Ark., secured 
his initial stocks from the Associated Stationers Supply Com 
pany. He went to Cincinnati from Chicago to arrange for his 
furniture lines. Camden is in a new crude oil district, and 
experiencing a strong business development. 

Chicago, I!!.—An early morning April fire in a building near 
the local branch of the Art Metal Construction Company 
didn’t disturb the manager, I. W. Eckstein. He lives in the 
Auditorium Hotel, across the street. The racket the fireme: 
made woke him, but the assurance that his records were 
adequately housed relieved his mind of any concern for the 
safety of his branch. 

Dover, Del.—The Hopewell Furniture Company has incorpo 
rated in this state, to deal in office furniture and store fix 
tures; capital stock, $2.300,000; correspondent—C. H. Jarvis 





Dover. 

Eau Claire, Wis.—The Eau Claire Book & Stationery Com- 
pany suffered a destructive fire Apri! 17 

Huntsville, Ala.—The Monroe Printing & Office Outfitting 
Company, has installed some new machinery. 

Lakeland, Fla.—E. T. Lockard has moved to St. Petersburg 
to take charge of the store of the Southern Office Equipment 
Company at that point. Carl Kern directs the Southern Office 
Equipment Company's store here. 

Madison, Wis.—John R. Drake, who has joined the Blied- 
Drake Office Supply Company, has been engaged at Minneapolis 
previously. He has had fifteen years’ experience in filing 
system work, including two years at the plant of the Yawman 
and Erbe Manufacturing Company. 

Newark, N. J.—L. W. Van Dolcke has established an office 
furniture business in his own name. He was with the Lincoln 
Newark Company previously. That concern has discontinued 
its office furniture business, and Mr. Van Dolcke has taken over 
a part of the stock. 

New York, N. Y.—The Library Bureau is now located in its 
new building at 389 Broadway. Previously it had been housed 
at 561 Broadway 

Philadelphia, Penna.—C. C. McCabe has joined the Library 
Bureau as a salesman. He has been formerly with The Globe- 
Wernicke Company. 


(Continued on Page 223.) 
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“A Tip on Quality” 
Dealers selling CLEMCO 


quality desks, are making 
money. To make your own 

















present sales activity perma- 


nent be sure you have the right line. 
You can make no mistake with 


CLEMCO dealer. 
“A CLEMCO DESK.” 


66 . ” 
The 2 in 1” Clemco 
This leader of all typewriter desks sells 
in a big way. It is at once a perfect cleri- 
cal desk and a typewriter desk with every 
convenience. 





LS, a 


Take a tip from a 


New Catalog 


Our new catalog of the entire 


CLEMCO line is just off the 
press. Mailed promptly to deal- 
ers on request. 


LENCO 
DIES 


TH 
e cLEMe TSEN co 





\ 


The Clemetsen Co. 


3401-61 Division St., Chicago, II. 
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Imperial Steel Cabinet 


Do You Bid on 
Special 
Installations? 


Our service will enable you 
to supply special equipment 
for courthouses, banks and 
corporations to meet the 
most exacting requirements. 
We have facilities for de- 
signing and producing this 
special order furniture pre- 
cisely as specified and our 
long experience has taught 
us how to produce at low 
cost. We furnish blueprints 
and figure quotations com- 
plete—you have no addition- 
al outlay but your service 

e on the ground will bring 
} you a neat profit. 


Get in touch with us the next 
» time you have an opportunity 


-* to seil special equipment. In 


the meantime, we shali be glad 
to send you full particulars of 
our service. 


CHICAGO 


e 2130-2152 Fulton Street 
O., 
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MANUFACTURE 
SEALS 
STENCILS 

cena BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


we BRASS SIGNS 


ETC 


. FOR SALE? 
fem | Never a WentHé & 
a | 108K beannonn St 


ane 6 Tes Cmte STENCcHLS Wax Stas veans Caccs 


MEY ER & WENTHp 


STORE; 108 N.DEARBORN ST. FHIPAC 
FACTORY:24 to 30 So, Jefferson St. CHICAGO 5 







































LINCOLN 


“CONCAVE” represents the highest degree 
of perfection yet attained in the construction 
of concave keys. 


SQM A My 
ZO=HANCHHNZON 





LINCOLN “CONCAVE” KEYS 


distribute the force of the stroke over the sur- 
face of the finger—thus saving nerve-energy. 
The lines of construction of Lincoln “Con- 
cave” Keys are very pleasing to the eye—the 
practical construction is immediately accepted 
by all users of rubber keys. Get our Pre-War 
Key Sales Plan Now. Specify Concave. 


LINCOLN RUBBER KEY CO. 


27 Thames St. New York, N. Y. 
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STAR MANIFOLD 


—Not merely a “second sheet,” but an extra 
thin, extra strong linen paper of tissue weight, 
which makes possible many carbon copies at 
one writing. Its unique surface picks up the 
carbon cleanly, without smudge or blur, re- 
sulting in neat, legible duplications. Star 
Manifold is a requisite to office efficiency. It 
is made in various sizes, finishes and colors. 


Write for Sample Book 
and Trade Price List. 


C. H. DEXTER 
& SONS, Inc. 


Star Tissue Mills 


Windsor Locks, Conn. 
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WESTERN 


a> Profit by 
D-E-S-K-5 their Service 


You can move a stock of Western Office Desks 
regularly by reason of a demand for desks of their 
quality and cost, and continue to profit by their 
performance. In common with other dealers, you 
probably sell many office equipment articles besides 
desks. A Western Desk gives good confidence-build- 
ing service and inclines the user favorably to your 
other merchandise; at the same time there is a good 
profit in the line. We shall be glad to send catalog 
and full particulars. 


Western Furniture Co. 


Blair Ave. and Palm St. St. Louis, Missouri 
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Birmingham, Ala.—Alex Petterson has been appointed man- 
ager of the local branch of the Royal Typewriter Company, 
Inc. He had been with the Dewberry & Montgomery Sta- 
tionery Company here 

Boston, Mass.—L. W Koss, Atlantic district manager for 
the Elliott-Fisher Company, has established his headquarters 
at 100 Boylston street He had operated from the general 
offices at New York heretofore 


manager of the repair 
Typewriter Company, 
office, where he 


Charleston, S. Car.—J. E. Jenkins, 
department of the L. C. Smith & 
has been transferred to the Jacksonville, Fla., 
has charge of the shipping department. 

Chicago, tll—A. B. Froehlich, of the Reliable 
made a trip to Cincinnati in April. 

Wk—A. R Ames, of the 


Bros. 


Typewriter 
Company, 


Chicago, Company, 


Ames Supply 


returned in April from an extended stay in the East 

Chicago, I1l—The Munson Supply Company has moved from 
1316 Peoples Gas building to 302 Monadnock block. 

Chicago, I!1.—O. T. Guest, manager here for the Hammond 
Typewriter Corporation, made a trip to Indianapolis in April 

Chicago, IIl.—J. E. Neahr, general manager of the Underwood 
Typewriter Company, was a visitor at the Chicago office 
April 12 

Chicago, I!l—West & Company, 541 Marine building, has 
secured a ground floor display window on the Lake street front 
of the building 

Chicago, II1.—C. Wemyss Smith, district manager of North 


Woodstock Typewriter Company, visited the 
general sales office here last month. 


Chicago, lil.—The Oliver Typewriter Company has appointed 


west Texas for the 


several district representatives. L. F. Haines is traveling Iowa, 
Fred L. Pierce, Minnesota, and A. G. Nelson, Ohio 
Chicago, I11.—O. E. Holmes has been appointed district man- 
ager for Kentucky by the Woodstock Typewriter Company.—J. 
\. Slaughter has been appointed district manager for Virginia. 
Chicago, !1l.—The Elliott-Fisher Company moved May 1 to 
the third floor of the North American building, State and 


This consolidates the local and district offices 


The Young 


Monroe 


streets. 


Chicago, Ill. Typewriter Company has moved its 


factory and wholesale warehouse to 652-54 West Randolph 
street. The downtown office is located at 165 North Dearborn 
street 

Chicago, I!l—A. W. Cornelius, who has been selling in a 


Bros. Typewriter 


Rock- 


territory for the L. C. Smith & 
in charge of the sub-office at 


north side 
Company, has been placed 
ford, Ill 

Chicago, IIl.—Control of the Smith Typewriter Sales Company, 
has been taken over by Harry A. Smith 
Smith Typewriter 


360 East Grand avenue 
The business was established as the Harry A 
Company. 

Chicago, Il!l.—The Typewriter 
its classes in touch typewriting for Chicago operators 
are held Monday, Wednesday and Friday evenings, from 6:30 to 
8:30. The school training is given operators without charge 

Chicago, lil.—W. R. Camp, special field representative of The 
Oliver Typewriter Company, left in April on a tour to the Pacific 
Coast and return He will call on going and coming, 
traveling the entire distance by automobile. Mrs. Camp accom- 


Oliver Company has resumed 


Sessions 


dealers 


panies him. 


Chicago, IlIl—H. J. Closson, general sales manager of the 
Royal Typewriter Company, Inc., conferred in April with W. B. 
Larsen, manager of the Chicago branch, arranging for the new 
offices at 15-19 South Wabash avenue. The new offices are to be 
ready early in May \. M. Stonehouse, manager of the Royal 
school department, visited the Chicago office while on a trip 
from New York.—Mr. Weeks, Royal dealer at Grand Junction, 
Nebr., made a buying trip to Chicago in April 

Columbia, S. C.—W. B. Bridges has been appointed district 


Woodstock Typewriter Company, controlling 
Mr. Bridges has been in the typewriter business 
He had been located at Fort Smith, Ark., recently. 


manager by the 
South Carolina 
many years 

DeLand, Fla.—J. E. Gates has taken the agency for the Wood- 
stock typewriter in Volusia county and has opened a typewriter 
exchange at DeLand 


Denver, Colo.—Henry Simler, sales manager of branch offices 


of the American Writing Machine Company, has opened an 
office here at 1723 Champa street. After completing this work 


he visited branch stores of the company in the Middle West. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you buildit up. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 








Sell 


Your 
Own 


Brand 

















US 3 
We Mfg. Co., 
Sa 


nsom & 10th Sts., 
Pa. 





Financial Aid 


for 
Typewriter Dealers 


To those dealers who fully realize the 
possibilities of “time sales” but who are 
unable to finance the accounts them- 
selves, we offer an installment service 
which is a real sales producer. 


Our plan enables the dealer to sell 
every make of typewriter on long time 
payments, without requiring any invest- 
ment or expense on his part. And it is 
free to every established typewriter 
dealer. 


Let us show you how you can use our 
installment service plan as prof- 
itably as our other dealers 

are now using it. 


YOUNG TYPEWRITER CO. 


25 West Lake St. Chicago, II. 
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Mr. Simler reports business as being good, with very bright 
prospects. 

Fort Smith, Ark.—The Corona dealers made 365 per cent 
their qucta in sales for the month of March. 

Fort Smith, Ark.—H. Warden, local manager for the Unde 
wood Typewriter Company, was called to Little Rock in April 
to attend the funeral of C. T. Garrison, state salesman for th 
Underwood Computing Machine Company. 

Fort Smith, Ark.—The L. A. Hummer Company, 723% G: 
rison avenue, formerly operated as the Fort Smith Typewrit«? 
Exchange. Due to a similiarity with another company in t} 

‘ city, the name has been changed The company distributes 

What Do You Desire i Smith & Bros. Typewriter Company machines, does 
thriving business in supplies, and has a contract wit] 

bd P. il Sh ? Missouri Pacific and the Frisco lines to keep the railroad 

In encl arpeners: typewriters in repair. 


Gainesville, Fla.—H. H. Gates of this city is planning to ope: 





QUALITY Pectin eer 
it Reece Sins of Baneld Ghespenese to quesentect te be of a typewriter exchange and has already made arrangements to 
the highest quality of material and workmanhsip. Machines distribute Woodstock typewriters in Alachua county 
are equipped with solid steel twin milling cutters and other Indianapolis, Ind.—The American Writing Machine Com) 
exclusive Apsco features. has opened a branch here, in charge of Chas. J. Gregory 
A COMPLETE LINE Jacksonville, Fla.—The Perdue Office Equipment Company has 
The Apsco Line is the only complete line—eleven different enlarged its store at 13 South Laura street and has employed a 
models at a wide range of prices meeting the most exacting city salesman to specialize on Woodstock typewriters 
yg ny ete pag ty yee ae Lakeland, Fla.—W. E. Whyte, district manager for the Wood- 
colored crayons. stock Typewriter Company, has recently recovered from a case 
MAXIMUM PROFIT of “flu” which kept him from his business for almost a mont! 
The Apeco Line is the only line affording maximum pencil Mr. Ww hyte reports that business conditions in Florida are b¢ 
sharpener profit—possible because of its completeness, there- ginning to show no little improvement. 
. a. hy dealer to make the maximum sale to Newark, N. J.—Charles S. Hefflon, president of the America? 
Stock extra cutters for Apsco models, giving customers a Writing Machine Company, has returned to his desk after being 
complete pencil sharpener service, increasing life of their ma- confined to his home by illness. He made a good recovery 
chines—and you realize this additional profit. Omaha, Nebr.—F. J. Weiss, of the Central Typewriter Ex 
£, tecueehh cuntenstion of Aesee mete a testiet “The change, visited the general offices of the Woodstock Typewrite1 
Way to Big Pencil Sharpener Profits."" Why not send for Company at Chicago in April. His company distributes the 
it RIGHT NOW? Woodstock machine here. 

. . Philadelphia, Penna.—E. B. Cutten has been appointed m: 
Automatic Pencil Sharpener Co. ager of the Philadelphia branch by the Psat Typewriter 


58 E. Washington _ Chicago Corporation. He had formerly been a salesman in sub-brat 


T H E A P 7 Cc oO L. I NJ E offices at Milwaukee, Wis., and Indianapolis. 


of Penct! Sharpeners Rochester, N. Y¥Y.—The Corona Supply Company is now 
dling the foreign business of the Standard Typewriter Fastene) 


Company, Chicago, II. 
Rockford, I!l—H. E. Berg has become representative here for 
the Royal Typewriter Company, Inc. He succeeds C. C. Flagg 
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Portland, Ore.—Wynn P. Craft, who has been wit! 


1 


“‘Noiseless’’ in the West for several years, has been promot 
—S§S U MA | RA— to take charge of the mechanical department of the Portland 
office. He takes with him the good wishes of his fellow 


workers in the San Francisco section. 


DESK-PADS Two Sizes - Three Colors San Francisco, Calif.—J. H. Hunt, formerly with the Rem 


FLEXIBLE RUBBER MOLDED — ONE ington Typewriter Company in this city, has joined the Roya 

PIECE WILL NOT SLIP. MOST DURABLE. force. ; . 

WILL LAST INDEFINITELY. San Francisco, Calif.—W. M. Coffman, manager for 
= E Be FE liott-Fisher Company, made a business trip to Fresno, Calif 

APPEARANCE IMPROVES WITH USE. -aeeratoog 


San Francisco, Calif.—E. M. Gabriel is a new recruit wit 


WE GUARANTEE THEM aes a Typewriter Company He was formerly wi | 
1e Royal. 
FOR FIVE YEARS. San Panain: Calif.—M. F. Oswald, who is in charge of the 


euneiennnes educational department of the Underwood Typewriter Con 


pany, is working on the coast 


SPONGE RUBBER CHAIR PADS San Francisce, Calif.—Frank Thomas, formerly with th: 


TWO COLORS—BUFF AND RED—BROWN. mechanical division of the Remington Typewriter Company ie 
THREE SIZES—SMALL, MEDIUM, LARGE. ee ee ee - 
PLIABLE AND SOFT—COM FORTABLE— San Francisco, Calif.—The Burnes-Philip Company, Inc 

hie rm DURABLE. F 714-17 Balfour building, has been assigned distribution by the 


. — . > y _ > . Woodstock Typewriter Company in the South Seas Islands 
WON l SLU ON THE CHAIR — San Francisco, Calif.—E. Gapffe, who has been with the 
NO STRINGS, STRAPS OR TACKS. Woodstock Typewriter Company in San Francisco, has been 
. transferred to Oakland to take charge of the Woodstock office 
They prevent shine in that East-bay city. 

San Francisco, Calif.—J. M. Lund, former district manage: 
for the Remington Typewriter Company, is now with the Royal 


INK-WELL STANDS ” RUBBER Typewriter Company as assistant sales manager in charge of 


the Western division. 


Three Colors- Matching Desk Pads San Francisco, Calif.—Jos. E. Patton, formerly assistant t 

ATTRACTIVE. EASY TO CLEAN. Cc. E. Gleason of the American Typewriter Company in this 

WILL NOT BREAK. city, has been promoted to manager, filling the vacancy left 
DEALERS! You are missing BIG SALES when Mr. Gleason went to the home office in Newark, N. J 


San Francisco, Calif.—The Hammond Typewriter Compan) 
reports a brisk business, the new two and three space mode! 


and PROFIT if you do not carry our line. 


! 4 . . . 
FACTORY REPRESENTATIVES! Some enjoying a strong demand among dealers in this territory 
choice territory remains open. The new folding model is being very well received by engineers 
WRITE OR WIRE and executives of the bay cities * 


San Francisco, Calif.—The Roval sales force is anticipating 
THE SUMATRA RUBBER CO., SALEM, 0. other good times than those afforded by “big business’’ some 


(Continued on Page 231.) 
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Dealers, Exchanges, 
Repairmen, Salesmen- 


TYPEWRITER» 
ADDING The long wait ie nearly over. 
MACHINES The Guide your industry has 
CHECK WRITERS always needed—with trade 
— information, gathered for 
ADDRESSING 
AND DUPLICATING years at tremendous ex- 
MACHINES pense, will soon be your very 
MAIL ROOM own. 
EQUIPMENT 


—_ There’ j 7 ! 
CASH REGISTERS ere’s Nothing Like It 








American Exchange Service 
35 South Dearborn St. Chicago 
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Manufacturers of a 
complete line of 


LEDGERS, SECTIONAL POST 


and 


BOOKKEEPING MACHINE 
DEVICES 


SILBERMAN, Pres. J. T. JEMISON, Vice-Pres. 


SILBERMAN CO., Inc. 


157 William St. New York, N. Y. 


Established 1911 











Business Is Good! 





[7 ay 
Dealers who are OTTO, eh 
%9 
handling the distinc- pete] A 
tive line of OLD ‘CARBON 


TOWN and CROW- 
FOOT carbon paper 
and typewriter 


PAPER ' 


rib- 
bons are re-ordering 





increasing quantities 
which is proof posi- 
tive that the line is 


MANUFACTURED 


245 Ava pede. ~p w 
of the highest stand- CIP a Sosa 





ard. 














We have just completed in- 
stallation of additional ma- 
chinery and we are in posi- 
tion to fill all orders prompt- 
ly. Special facilities for the 
production of autographic 
register and bookkeeping 
machine carbonized rolls are 
now available. We _ invite 
your inquiry. 


Old Town Ribbon & Carbon Co. , tne. 


MANUFACTURERS 
245-247-249 Center Street 








NEW YORK, U.S. A, 
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overstuffed 


The Office Furniture 
Dealer 


who serves the larger corporations, banks, law firms, clubs, etc.,fre~ 
quently has calls for overstuffed furniture. GUNLOCKE has five 
excellent designs—two chairs, two settees and a couch, furnished 
with oak or mahogany legs and covered with Broncho material or 
leather. GUNLOCKE makes'a com plete line of office chairs, how- 
ever. There are over a hundred styles for executives, clerks, typists, 

ookkeepers, etc. Located convenient to supplies of materials and 
with splendid manufacturing and shipping facilities, we offer quality 
goods and pleasing service. Let us send you catalog and full particulars. 


M4 WAYLAND 
W. H. Gunlocke Chair Co., WAyeay®. 





APPLIANCES 





May, 1923 





Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, WN. Y., U.S. A. 























Sells On Sight 
for a SY O retail 


Liberal Discount to Dealers 


Equals any $5 machine. Su- 
perior value so self-evident 
Parsul Sealing Machine sells 
on sight. Finely finished. 
100% satisfaction guaranteed. 
Quick profits and repeat sales 
on tape. Tremendous de- 











mand; every store wants one. 
The easiest seller in a long 


time. 







Free literature. 


Write today. 


J. F. RYAN & CO. 
375 Lexington Ave. New York 


Manufacturers Since 1903 


TAPE MOISTENERS—PLAIN AND 
PRINTED SEALING TAPES 


























! 


ESCO SCRATCH PADS 


Being located in the center of a great 
paper mill industry—close to the 
paper supply —we are able to offer 
the Esco scratch pads at an extremely 
reasonable price. They are made of 
good quality pencil unruled stock, 
quarter inch in the following sizes: 


No. 20 2}x4” No. 26 5x8” 
22 31x6”" 28 6x9” 
24 4 x6” 30 7x12” 


The Elkhart line of stenographers’ 
note books is especially adapted to 
the stationers’ needs, because it rep- 
resents a comprehensive study of 
stenographers’ needs. In all the 
standard sizes, rulings and weights, 
the Elkhart line represents a good 
business opportunity. 


ELKHART STATIONERY CO. 
ELKHART, INDIANA 








ELKHART “notebooks 


| 
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Chicago, !!!|.—Bert T. Hull, formerly with the Wales Adding 
Machine Company, has opened an office in New York for the 
Tim calculating machines 

Chicago, I!l—The downtown sales office and school of the 
Felt & Tarrant Manufacturing Company has been moved to 
the tenth floor of the National Life Insurance building 

Chicago, !!I.—F. R. Winship, formerly manager of the Monrose 
Calculating Machine Sales Agency here, has taken over the 
same position at Minneapolis. W. G. Harmon, formerly man- 
ager at Newark, N. J., succeeds Mr. Winship here 

Detroit, Mich.—George B. Sharpe, advertising manager of the 
Burroughs Adding Machine Company, has been appointed a 
member of the executive board of the program committee, As- 
sociated Advertising Clubs of the World. 

Dover, N. H.—Rockwell M. Dole, salesman covering central 
New Hampshire for Edward H. Quimby for the past twelve 
years, was successfully operated upon for appendicitis at the 
Notre Dame hospital, Manchester, N. H., March 17 Mr. Dole 
returned to his home April 2 and after several weeks’ rest at 
home was back covering his territory again.—Ernest C. Lord, 
a newcomer in the Quimby organization, has been covering Mr. 





Dole’s territory during his absence. 

Mexico City, D. F., Mexico.—C. W. Cooper, distributor here 
for the Monroe Calculating Machine Company, has located at 
4 a. Cedro 148. 

New York, N. Y.—C. L. Philliber, manager of the New York 
Wall agency of the Burroughs Adding Machine Company, has 
taken leave of absence, on account of the illness of Mrs. Phil- 
liber L. F. Orr, formerly with the Eastern division office, is 
now manager of the Wall agency. 

San Francisco, Calif.—C. C. Collins of the Burroughs Adding 
Machine Company, Detrci Mich., was registered at the Cart- 
wright hotel here recently 

San Francisco, Calif.—Edgar B. Jessup, formerly with the 
Monroe Calculating Machine Company, has joined the bond 
house of C. W. Skaggs & Company. 

San Francisco. Calif.—Frank Shearer, manager of the River- 
side agency, Burroughs Adding Machine Company, was the 
winner in the 1922 contest for the “director’s cup.’ 

Syracuse, N. Y.—The local office of the Monroe Calculating 
Machine Company has been moved from the Dillaye Memorial 
building to 620 South Salina street. 

(Furniture—Continued from Page 216.) 

Parkersburg, W. Va.—The Smith Office Furniture Equipment 
Company, an established business, has incorporated with capital 
stock of $50,000; incorporators—A. B. Smith, Paul C. Ronning, 
EK. B. Elletson, L. B. Morgan and Blanche L. Smith. 

Philadelphia, Penna.—Shortly the Yawman and Erbe Manu- 
facturing Company will be established in its new store at 902 
Chestnut street. 

Philadelphia, Penna.—The Philadelphia Metal Furniture Com- 
pany has been awarded a contract by the city for making 
repairs. The authorized expenditure is $2,200. 

San Francisco, Calif.—G. H. Palmer, formerly of San Jose 
Calif., is now with The Safe-Cabinet Company in this city. 

San Francisco, Calif—The F. W. Wentworth Company has 
issued a new furniture catalog which covers everything in the 
furniture line for office, library or school room. 

San Francisco, Calif.—R. A. Washburn, production manager 
of the Library Bureau, recently paid a visit to San Francisco, 
bringing to the local agency a message of good cheer and 
prosperity from the East. F. W. Wentworth took Mr. Wash- 
burn to Los Angeles by automobile to visit the Southern offices 

San Francisco, Calif.—The fcurth annual picnic of the F. W 
Wentworth Company is to be held at Kendeldell on the beach 
just outside of the city. There will be fifteen automobiles to 
take about one hundred people. This picnic is an annual event 
and is looked forward to many weeks in advance The good 
fellowship engendered is no doubt a real asset to the company 

Stockton, Calif.—Treadway Bros. celebrated the twentieth 
anniversary of the establishment of the business March 7. 

Washington, D. C.—The office of the Derby Equipment Com- 
pany, Inc., formerly at 1403 I street, N. W., is now in the Inter- 
national Machinists’ building, Ninth street and Mount Vernon 
place, N. W. 
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THE WONDER TYPE CLEANER 





We Can 


increase 
your profits 





Our customers’ orders show a very large 


increase over last year. 











Write us for some free advertising helps. 


It is immaterial whether you buy direct or 
through a jobber. We will gladly supply you. 


The Clarotype Company, Inc. 
16-F Hudson St. NEW YORK 





Good 


Crescent Pins 


don’t cost a bit more, but they’re worth much more 
—busy people appreciate the time-saving feature of 
a box of pins, every one of which has a keen pierc- 
ing point and a big, “comfortable” head. 


Crescent pins are made from the best spring brass 
wire by experienced workmen. They are put up in 
quarter, half, one and five-pound boxes, and are 
guaranteed to be of superior quality. There are 
nine sizes. We'll give you prompt service—write 
for prices. 


CRESCENT 
BRASS & PIN CO. 


DETROIT, MICHIGAN 








Western Representative : Bert M. Merris Co. 
55 New Montgomery St , San Francisco 
Seuthern Representative: Phil F. Webster 
Bex 873 San Antonio, Texas 




















“The House That Appreciates Your Business”’ 


A-1 Capital Service 
To the Trade All Over 





WE are endeavoring to please our DEAL- 
ERS with HIGH GRADE REBUILTS, 
First Class RENOVATED, and Fine Se- 
lected ROUGHS, at Interesting PRICES. 


Write or Cable for Our Price List NOW—TODAY 


Capital Typewriter Co. 


312 Broadway 
NEW YORK CITY, U. S. A. 
Cable Address ADOLPH MORSE 
“CAPSALES”" NEW YORK. General Manager 
“In the Heart of the Typewriter Industry" 











The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
suggest it along with other “desk 
accessories.” 


The AMCOIN line gives you 86 
neat, practical designs in_ nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The FAVORITE 
(see illustration) is 
a ready seller for 
offices, hotels, or 
homes. Two sizes, 
10 in. or 8% in. 
diameter. Either 
size in polished brass 
or nickel - plated 
finish. 





No. 1280 


Write for the Aldrich Cuspidor Catalogue 


Aldrich Mfg. Co., Inc. 


57 Illinois St. BUFFALO, N. Y. 
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Chicago, I!l.—The American Cash Register Company, 183 West 
Lake street, has been adding new salesmen to its local force 

Chicago, ltil—The Hush-A-Phone Company has opened an 
office on the fifteenth floor of the Lytton building. Gerald L 


Reasor is in charge. 

Chicago, IIl.—A. F. Gerak, who has been in the check writer 
field twenty-four years, has become distributor for the Hedman 
Manufacturing Company in Chicago 

Chicago, Iilil.—Jos. M. Cheney, treasurer and general sales 
manager of Ditto, Inc., is on an extended trip to branch houses 
He expects to visit every office within sixty days’ time. 

Chicago, ti!l.—The Office Economies Company, A. C. Price 
440 South Dearborn street, has been made representative in 
this territory of the Standard Envelope Sealer Manufacturing 
Company 

Chicago, Ili.—The Remington Cash Register Company, Inc., 
a New York corporation, has filed papers in Illinois; capital 
stock, $136,650; incorporators—C. L. Reierson, president, and 
George Bingham, secretary. 

Chicago, lil.—Stanley H. Twist, advertising and assistant sales 
manager of Ditto, Inc., will address the Adcraft Club of Detroit 
at a luncheon May 8. He will speak before the direct mail 
department of the New York Advertising Club May 11. 

Chicago, !tli.—A. E. Blackstone, formerly in charge at Cleve- 
land, has been appointed manager of the local office of the 
Dictaphone Sales Corporation. He succeeds the late A. B 
Walker. Mr. Blackstone had been a salesman at Chicago befor: 
his transfer to Cleveland. 

Chicago, !Il.—C. H. Ward, who has been assistant to C. D 
Schultz, manager of the Chicago Ditto Systems office, has been 
promoted to one of the district managersmps. He will work 
out of the home office.—Ditto, Inc., reports that March sales 
were the largest in the history of the company. Three records 
were broken during the month April promises to surpass 
March. 

Chicago, !lil.—The sales training schools of Ditto, Inc., have 
been reorganized. A new school has been established here under 
the supervision of A. E. Kaiser, who was formerly assistant 
manager of the Chicago city Ditto System office Students 
spend two weeks at Chicago and four weeks in the field under 
supervision. After that the district manager takes them over 
for four more weeks of “post graduate’’ work. 

Cleveland, Ohio.—Frank L. Scott, Jr., has taken charge of the 
Dictaphone Corporation's branch here at 1812 Thirtieth street, 
succeeding A. E. Blackstone, now at Chicago. Mr. Scott had 
been manager of the office at Dallas, Texas. 

Columbus, Ohio.—J. L. Gruber has undertaken representation 
of The Bircher Company, Inc., in this territory. He had been 
engaged in this work for several years; three years ago he 
resigned to become superintendent of public schools at Ports 
mouth, Ohio. He is back in the selling ranks again. 

Dayton, Ohio.—The Standard Register Company is erecting a 
modern office building. Factory additions are being planned 

Indianapolis, Ind.—The Office Appliances Company, Inc., Mer- 
chants’ Sank building, has been accorded distribution in 
Indiana for The Bircher Company. Branches have been estab- 
lished at Muncie and South Bend, and other offices are projected 

Los Angeles, Calif.—H. G. Morrison has been appointed sales 
agent by The Egry Register Company. 

Milwaukee, Wis.—The Duplicator Supply Company, formerly 
at 82 Wisconsin street, has moved to Suite 933, Caswell black, 
114 Grand avenue. 

New York, N. Y.—Better Packages, Inc., has moved from & 
Beach street to 153 Waverly place. 

New York, N. Y.—H. D. Higginbotham, 1328 Broadway, has 
been appointed metropolitan distributor for the Federal Ad- 
dressing Machine Company, Buffalo, N. Y. He had been with 
The Oliver Typewriter Company many years. 

New York, N. Y.—The Daus Duplicator Company, 174 Woos- 
ter street, has elected Leonard W. Daus, formerly secretary, 
as president. This fills the vacancy caused by the passing 
away of Felix Daus, the founder of the business. 

Oakland, Calif.—W. T. Meynes, salesman for The American 
Multigraph Sales Company here, is beginning to roll in some 
nice orders for the company. 

Philadelphia, Penna.—E. R. G. Roesler, representative of The 
Bircher Company, Inc., has been obliged to relinquish work 
temporarily on account of ill health. 
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"t. DESK PAD ™*?"" 


In almost every locality, the merchant who carries 
an extensive line and features them frequently, gets 
the bulk of the desk pad business and while profit 
on single sales is small, the gain on a month’s sales 
totals up to a considerable figure. 


Hoffman makes sixty styles, stiff, flexible, with 
plain or padded corners, and a wide variety of leath- 
ers. The dealer who handles Hoffman Desk Pads 
has a decided advantage in attracting that trade. 
Write for catalog and discounts. 


L. HOFFMAN 


Stationers Shelf Boxes—Legal Blank and Letter Cabinets— 
Cloth Covered Index Cabinets—Transfer 
and Storage Cases. 


45 Lafayette St. New York, N. Y. 


Established 1888 























APPLIANCES 22 


THE “Perfect” LINE 
FOR LOOSE LEAF DEALERS 


You make most profit when you have most 
accurately estimated the accounting require- 
ments of a business and recommended installa- 
tion accordingly. Unnecessary details make 
bookkeeping expense unusually high and on 
the other hand, incomplete records are the 
source of much annoyance and embarrassment. 
Estimating requirements is largely a matter 
of training and experience; filling require- 
ments, when your customer is particularly in- 
terested in accuracy, economy and promptness, 
is a matter of factory connection. 


We have co-operated in many matters of 
this kind and developed our facilities to a high 
degree. Our catalog is arranged so that costs 
of special orders can be closely estimated, en- 
abling you to give definite information before- 
hand, on all installations. Let us prove our 
service; send for catalog and full particulars. 


CHICAGO BINDER & FILE CO. 
500-508 W. 31st St. Chicago, IIl. 


LOOSE LEAF DEVICES HIGH GRADE PRINTING 
LEDGERS, BINDERS, INDEXES, SHEETS, 
BUSINESS SYSTEMS 
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TYPEWRITER@ MANIFOLD 
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The Profitable Stationery Item 



























































Stationers do good business with 
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| 
Hiawatha Papers—complete lines 
of all grades and weights enable 
them to meet all requirements. 
Our mill facilities and large dis- 
tribution enable us to sell best 
grades at attractive prices. 


Let us fill all your paper requirements 


+t 43-1 4) ff) 43 4 se ae ami mis 





Ask for sample book 
of Hiawatha papers. 


Hamilton Card & Paper House 


27 Greene Street New York, U. 8. A. 
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The Hoban Receiver Holder 


Makes phoning easy and simple. 


The ever-increasing demand for this new de- 
vice is indeed genuine proof of its great utility. 
’Phone users everywhere have come to realize 
the value of having hands free for writing 


memoranda, etc. In its simple and efficient 
way the Hoban is a great boon to telephone 
users. 


This is a good opportunity for dealers to 
cash in on a nationally advertised office con- 
venience. 


Write for Details 


HOBAN RECEIVER HOLDER CORP. 
Factory and Office 516 W. 41st St. New York, N. Y. 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, repre- 
sents an opportunity 
for profits for you. 
Every typewriting ma- 
chine representsa cold 
dollar and cents busi- 
ness investment 
to its owner. It 
is a part of his 
equipment —a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amount of 

















: . Model 
work in the shortest space of time. 2 Ext. 
as 

The use of the “Satellite” Adjust- Sliding 
able Typewriter Stand will help to board 
accomplish this. It has for offices =. 
like the Larkin Company, of Buf- Table 


falo, N. Y., using 612; the Dayton 
Engineering Laboratories Company; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


Write Dept. A 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 





This is Model 2x 





WHY YOU SHOULD BE SELLING 
“SOLO” 
STAMP PADS 


Because of its different construction, its uniform 
inking qualities, the SOLO Stamp Pad is being 
adopted as a standard pad by the largest, as well 
as the smallest rubber stamp users. 


SOLO Stamp Pads never flood no matter how 
damp the weather conditions—neither do they 
dry out, being inked from the bottom by capil- 
lary attraction. 
4 SOLO Pads cost no more than the regular felt 
variety—AND THEY LAST TWICE AS LONG. 
Place your order with any of the firms listed be- 
low and you will secure factory discounts. 
Consolidated Stamp Mfg. Noble & br’ roe Mfg 
- Hartford, Conn 
Louis Melind Co., 


362 Chicago Ave., 
Chicago, Il! 


Wie 
87 Maiden Lane, New York 


Century Rubber Stamp 
orks, 
551 Pearl St., New York 


7 Ss. D. Childs & Co., 
R. A. Stewart & Co., . 

Saee Wee 136 S. Clark St., 
80 Duane St., New York Chicago, Il. 


Cooper Stamp Works, 


7 Cooper Sq., New York H.C. Liepsner Co., 


Kansas City, Mo. 


Dixie Stamp & Seal Co., Barnard Stamp Co., 
Atlanta, Ga. St. Louis, Mo. 


Hoff Rubber Stamp Co., 
Minneapolis, Minn 


Modern Stamp Co., 
Baltimore, Md. 


New Orleans Stencil Works, E. C. Shaw Co., 
New Orleans, La. Cincinnati, O. 


PEERLE#s §$ 


CARBON & RIBBON MFG. CO., INC. 
113 WEST BROADWAY NEW YORK CITY 

















INK-OUT 








The only genuine single fluid 
Ink Eradicator on the market. 


It removes immediately and effectively, 
ink and other unwashable stains, from 
paper, clothing, linen, laces, carpets, etc. 
Price to the trade, $24.00 per gross. 
Packed 2 dozen to carton. 





Send for Circular and quantity discounts. 
Sole Distributors 


Manufacturing Jewelers Export Co., Inc. 
54 Dey St., New York 


Adams, Cushing & Foster, Inc. The Rebinson-Pinney Co., Inc 
110-114 Federal St. 525 Market St 
Boston, Mass. San Francisco, Calif. 
New England Distributers Pacific Coast Distributors 





—= Tie PM. heise Leaf Line 


AN OLD FAVORITE 
WITH A NEW DRESS 











THE SILVER CAP ‘‘A”’ 


Metal Hinge Binder with the 
new style plated hinge lugs. 


QUALITY AND BEAUTY ADDED 


The Plew & Motter Department of 
The Workman Manufacturing Co. 
Capital and Surplus Over $350,000.00 
1200 W. MONROE ST. CHICAGO, U.S. A. 








May, 1923. 
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Asbury Park, N. J.—The Borden Stationery Store, 719 Matti- 
son avenue, suffered a $30,000 fire, which involved both stock 


and building 

Birmingham, Ala.—The Dewberry & Montgomery Stationery 
Company has added a complete printing plant to its activities. 

Birmingham, Ala.—Roy Simpson was an April caller at local 
stationery stores on behalf of the Sanford Manufacturing 
Company. 

Boston, Mass.—H. H. Scott has been appointed manager of 
the wholesale department, The Thorp & Martin Company. 

Boston, Mass.—Allen Randall, manager of the wholesale de- 
partment, Thorp & Martin Company, was indisposed in April 
which kept him away from the desk some days. 

Chicago, Il!l.—George E. Fox, of George E. Fox & Company, 
spent several weeks in the East last month. 

Chicago, IIl.—The Stauder Engraving Company is planning 
occupancy of its new plant at 4130 Belmont avenue in May. 

Chicago, I1!1.—The Efficiency File Company, formerly at 1772 
Wilson avenue, is now located at 218-220 South Clark street. 

Chicago, Ill.—W. G. Ridley & Son, formerly at 170 West 
Randolph street, are now located at 20 East Randolph street. 

Chicago, IIl.—William L. Marker, formerly with Arnold & 
Company, Detroit, Mich., has joined the Burr-Vack Company. 

Chicago, IIl.—Maurice Hansen, of the Faithorn Printing Com- 
pany, will spend four months this year in his native land— 
Norway. 

Chicago, lIll.—J. E. Bailey, secretary and director of sales, 
The Northwestern Paper Goods Company, was in Chicago 
April 19-20. 

Chicago, I!l.—Howard S. Kelsey, representative of the Ameri- 
can Manufacturing Concern, left in April on a trip taking him 
to Louisville and through Indiana. 

Chicago, IIl.—Rand McNally & Company has changed the 
duration of its charter to 999 years; the number of directors 
has been increased from seven to nine 

Chicago, Ilil.—C. A. Howe, store manager for Crane & Com- 
pany, Topeka, Kans., was a visitor at various Chicago branch 
houses of stationery manufacturers in April. 

Chicago, II!.—Col. William Nelson Pelouze, of the Pelouze 
Manufacturing Company, spent several weeks during April in 
the East. He was at Hot Springs, Va., and Atlantic City, N. J. 

Chicago, II!|.—A disastrous fire in the building at 411-15 South 
Wells street April 21 caused considerable loss in the plant of 
the Wonder Pad Company, manufacturers of disappearing 
memo pads. 

Chicago, Ill.—The Lakeside Envelope Company, 333 South 
Desplaines street, has incorporated to manufacture and deal 
in envelopes; capital stock, $50,000; incorporators—A. T. Omer, 
J. N. Fisher. 

Chicago, IIl.—k. C. Loomis, of the Automatic Pencil Sharp- 
ener Company, made a Western tour in April, accompanied by 
Mrs. Loomis. The itiniary included Denver, Los Angeles, San 
Francisco, Seattle and Portland. 

Chicago, II!|.—The Stationers Wholesale Supply Company has 
taken over the sale of a line of automobile maps made by the 
Wagner Company, Cincinnati, for Chicago and surrounding ter- 
ritory within a radius of 150 to 200 miles. 

Chicago, I!l.—The Shéppard Sales Company has located at 
1108-537 South Dearborn street, to wholesale stationery spe- 
cialties, ete Fred W. Sheppard, who organized the business, 
is a brother of T. M. Sheppard, who distributes for The C. E. 
Sheppard Company. 

Chicago, I!l._—The Sales Slip Protector Company, 220 South 
State street. has incorporated to manufacture, buy, sell and 
deal in all kinds of sales slips and office devices and equipment; 
capital stock, $200,000 and 1,000 shares of no par value; incorpo- 
rators—Clifford H. Wilmath, Joshua L. Morris and Burton O. 
King. 

Chicago, IIl._-The Ralph Jay Potter Company, Room 326, 711 
South Dearborn street, has incorporated; capital stock, $10,000; 
incorporators— Ralph Jay Potter, Frank E. Potter, R. Roy Milne, 
Hugh W. MacGregor. A general office supply, commercial sta- 
tionery and printing business is conducted. The business was 
established about three years ago, and incorporated in April. 

Chester, Penna.—The Scott Paper Company has _ installed 
additional machinery in its mill to provide for increasing volume 
of business. 

Cleveland, Ohio.—The Eaton, Crane & Pike Company has 
opened a service station at 423 St. Clair avenue, N. W., in 
charge of H. T. Justis. This is the eighth service station 








You get best service from the specialist 
—we specialize in Desk Pads. 


Ninety styles, stiff, flexible or semi-flexible backs, three sizes, 
19%x24%, 12%x19%, and 24%x38%, also adjustable corners 
which may be used on odd sizes of blotters. Our glass desk 
pads are neat, sanitary and durable; our folio desk pads 
(either glass or blotter) are ideal equipment for the flat t top 
desk. Get our complete catalog showing in addition to 
desk pads, board clips, binders, sheet holders and a full line 
of leather goods. You will find several good buys for your 
particular business. Write today. 


SAINBERG & COMPANY, Inc. 


65-67 Houston Street 


New York, N. Y. 


COSANEY 


~~ nro err 





















QUALIFIED: 


MACHINE F PAPER 


soy 
rl 


Packed in standard caseg 
of 50 or 100 rolls. 


Also in the handy Dozen- 
Roll-Box. 









The Standard 
of comparison. 

There is no 
other paper just 
like Qualified. 
Every roll perfect and guaranteed. Gives 
complete satisfaction on all makes of adding 
machines. Office workers like to use it; man- 
agers find it economical. 


Sold by Stationers — Everywhere, 

















DEALERS: Write us for 
samples and information 
about free advertising 
matter. 


CENTRAL PAPER CO. 


MENASHA % WISCONSIN 


ORIGINAL dozen 
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Exit to Short-Span Straps 
and Off-Center Handles 


Higher Art in Leather Luggage 

















Pat. Pndg 
EVOLUTION REVOLUTION SOLUTION 


The AUTOMATICALLY EXTENDING 
SELF-CENTERING, SELF-EQUALIZING 
SELF-ADJUSTING DUAL-FLAP 


Non-accessibly attached, underneath the flap with twin 
slide-loops 

Adding “APPEARANCE” to both front and back Elimi- 
nating lop-sided loads and short-spanning and wrinkling 
of flaps. 

Filled or empty, A PRESENTABLE PREMIER PRODUCT. 

Another development which eliminates “‘bag’’ and bungle! 

4 SUPER SERVICE SPECIALTY FOR SALES-MAKERS! 
WILL YOU AGAIN BE FIRST WITH THE FINEST IN 
YOUR SELLING ZONE? 

A sample, selected, super-stock, cowhide, black, seal 
grained, three pocket, 16”, full nickeled trimmings, exten- 
sion lock, LINED FLAP, double straps, dual thickness, 
stitched, all-around, AUTOMATIC flap, De Luxe, BRIEF 
CASE, PREPAID (to the trade) $8.90, CASH WITH ORDER 
OR Cc. O. D. ONLY. 

Or, a fine, selected, genuine, cowhide, two pocket, flap- 
strap, square-lock, smooth skin, 15” Brief Bag, sample (to 
the trade), $3.90, PREPAID. Cash with order or Cc. Oo. D 
ONLY 

The two samples, CASH WITH ORDER, ONLY, for 
$10.50, PREPAID 


Artz Bag Co., 6111 Winthrop Ave., Chicago, U.S.A. 








‘S*RUMP’”? 





No. 00 
THE NEW $2.00 FASTENER 


Designed to meet the demand of a popu- 


lar-priced paper fastener. Will sell to 
the user at $2.00. This will allow a fair 
margin of profit on its sale. Made in the 
convenient plier type, fully nickel plated 
and polished. Attractive quantity prices 
quoted on application. 


The Bump Paper Fastener Co. 
La Crosse, Wis., U. S. A. 


Seymour Conover Co., 350 Broadway, N. Y. City 
Eastern Representative 
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established by the Pittsfield company, in addition to the 


branches at New York, Chicago. Boston, Philadelphia, San 
Francisco and Toronto. 

Detroit, Mich.—Percy A. Kempt has been appointed stant 
treasurer of the Ireland & Matthews Company 

Hazelton, Penna.—The Hazelton News Agency ) Nortl 


Wyoming street, has added stationery lines 

Modesto, Calif.—The L. M. Morris Company, stationer and 
office supply dealer, has installed a modern printing plant in 
the basement of its store and is equipped to handle fancy and 
commercial printing of all kinds 

Newark, N. J.—Grover Bros., stationers and printers 
at 764 Broad street, are now in new quarters at 196-98 Market 


formerly 


street 
New York, N. Y.—Seymour Goldstein, stations s gone 
into voluntary bankruptcy; assets, $1,185; liabilities, $ 69 
New York, N. Y¥.—Cherrnay & Cohn have bought out the 


stationery store at 158 Broadway, formerly conducted by H 
Fogelman. 

New York, N. Y.—The Seneca Falls Rule & Block Company 
Seneca Falls, N. Y., has opened a metropolitan office t Room 
664, 200 Fifth avenue. 

New York, N. Y¥Y.-—The Defiance Saies Corporation has moved 
to 72 Spring street; more space is evailable than at the old 
location, 384-86 Broadway. 

New York, N. Y¥.—The R. H. Baxter-Van Siclen Corporation 
358 Fifth avenue, has organized a manufacturers’ agent busi 
ness. The lines handled include the Barbee Wire & Iron Works, 


Chicago, Ill R. H. Baxter is widely known in the trade as 
**Rube.”’ 
Oakland, Calif.—Smith Brothers have purchased property 


on which it is planned to erect a building, three stories and 
basement There will be entrances on Broadway and Tele- 
graph avenue 

Petersburg, Va.—The Economy Church Envelope Compan) 
has incorporated to manufacture envelopes, record books, and 
do a general printing business; capital stock, $1,000 to $10,000; 
incorporators—Tarlton F. Parsons, H. H. French and T. F 
Heath, Jr 

Philadelphia, Penna.—Philip Jaisohn & Company moved it 
April to the new location in the Wilcox & Gibbs building or 
Chestnut street above Seventeenth. 

Philadelphia, Penna.—A destructive fire swept through the 
building of the Garrett-Buchanan Company and destroyed paper 
stocks, the ruling department and the envelope department 

Portland, Maine.—Leon Johnson has taken a sales position 
with the Roberts Office Supply Company; he had been with the 
Loring, Short & Harmon Company previously 

Portland, Ore.—Messrs. Growtage and Freeman. of the San- 
ford Manufacturing Company, were recent visitors at the new 
store of The J. K. Gill Company. 

Salt Lake City, Utah.—Charles Craig is now with the Weit- 
brecht Stationery Company, Ness building. He had been man 
ager of the Shields Stationery Company several years 

St. Louis, Mo.—The Ross-Gould Company has arranged wit] 
the Sengbusch Self-Closing Inkstand Company, Milwaukee, Wis 
for the distribution of the ‘‘Kleradesk’’ to the stationery and 
office equipment trade. 

San Francisco, Calif.—<Ali 
Seneca Falls Rule & Block Company, has moved to 315 Mont 


Andersen, representative of tl 


gomery street. 

San Francisco, Calif.—Russel H. White, formerly at Seattle, 
has recently moved to San Francisco and joined the force of 
Schwabacher-Frey Company in the Rand department 

San Francisco, Calif.—Frank Osborn, who has spent four 
vears of service with the A. Carlisle Company in San Fran- 
cisco, is about to sever his connection with that firm Mr 
Osborn expects to start soon ‘fon his own,” selling surgical 
instruments and supplies 

San Francisco, Calif.—The H. S. Crocker Company will short- 
ly begin the remodeling of its large store at 565 Market street 
to bring it up-to-date in every respect. The center partition 
is to be removed for one thing and no effort spared to make 
the establishment the most modern stationery store on the 
Pacific coast. The new fixtures will be designed by Manager 
Arthur G. Moench. 

San Francisco, Calif.—-Walter Vogel, with the Schwabacher 
Frey Company, is some salesman: he “sold” our California 
climate. Mr. Vogel gave up his position with Schwabacher- 
Frey Company on the first of February to move to Kansas 
City, Mo., at the earnest solicitations of his relatives But the 
California ‘‘bug’’ had entered his system, and the result was 
inevitable He began to “sell” our climate, and our good 
roads, and our poppys, and our climate, and our scenery and 
rosey climate, and now he is back in California with all his 
relatives. Mr. Vogel is in charge of the radio department of 
Schwabacher-Frey Company at 609 Market street, San 
Francisco 


(Continued on Page 236.) 
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FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


JO mussy sponge or “licking.” No stamps spoiled, 
4‘ lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
cure ‘. records of all stamps used as you do petty 
cash. Pays for itself quickly in time and money saved. 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 


from $10 up. Over 50,000 in use. 
PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps locked up in one place. 
Provides quick, clean method of getting and affixing exact 
stamps wanted Automatically keeps accurate records 
of stamps used Built sectional; can add_ sections 


as desired 
Sent on FREE TRIAL 
No money in advance. Write for Catalog B. 


Multipost Co., 

Rochester, N. Y. Multi post 
CANADIAN BRANCH: 67Richmond Stamping 
Street, E. Toronto. Ont. Machine 


Parcel 
Post 
Stamp 
Machine 
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Vertical 
File 
Folders 


FILING FOLDERS are 
naturally a permanent 
part of any office equip- 
ment business There 
are three distinct grades 
which dealers, in gen- 
eral, demand: 














FIRST: The folder of 











unusual strength, of 
the best quality and at- 
tractively finished, to = “4 





serve a dual capacity as 
filing folder and guide. 


SECOND: The folder of medium grade, tough and long 
wearing, serving all moderate demands. 


THIRD: The folder that is subjected to very little wear, 
and is bought solely on a price basis. 

The three qualities of the ROBARCO LINE—Swederope Tag, 
Robarco Tag, and Railroad Tag—in various weights and all 
standard sizes, cover satisfactorily every need. 


Send for samples, catalog and dealer’s discounts. 





Manufactured by 


ROCKWELL-BARNES COMPANY 


820 S. Wabash Ave., Chicago, Mlinois 























You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 



























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 


New York Kepre- 
sentative: 


JOSEPH WALLACE, 
353 Canal St. 


The Bentson Manufacturing Co. 
AURORA ILLINOIS 


ll 
— OUR Prices ARE Down 


Look on Page 34 of Our Catalog 


We are offering as a spe- 
cial inducement this month, 
our No. L-749 Loose Leaf 
Index at 68c per set in lots 
of 100 or more. 


If our catalog is not in 
your file it should be. Write 


for a copy. 








Our Service 
Department 


is maintained for your 
benefit. To co-operate with 
you in solving your tech- 
nical indexing problems. 

May we offer some sug- 
gestions? 

Did you get in on our 
special offer on Index 
Shields? It’s still open. 


G.J. AIGNER © CO. Morfactures 


521-523 W. Monroe St. ————=, Chicago, Illinois 


Ose old Stampers for Stationers and Bookbinders 
tedenes or Loose-Leaf Systems o 
—s Titles and Labels for Law Work 





























a | Aigner's Patent Cut Index Strips (2411) 
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Canary Manilla 
SECOND SHEETS—8}x11 


500 Sheets to Ream, 40 Reams to Bundle. 24 
Cc 


ee ee ea dng Gobe oe 


Mulberry Manifold—83 x 11 


White and Six Colors, 75c per M. 75 
1 M to Carton—per 1000 Sheets......... Cc 


Hemlock Bond—83 x 11 


500 Sheets to Ream, 32 Sheets to Bund!e. 45 
EEE ore? Pe fer, ie Cc 


We are Headquarters 





Stock always on hand 


STENO BOOKS—LEGAL PADS 
WHITE BOND & MANILA PADS 
ACCOUNTANTS’ COLUMNAR 
ANALYSIS PADS 


It will pay you to get our 
Samples and Prices 


Hano-Weinkrantz Co., Inc. 
133-135-137 Mulberry St. N. Y. City 














TELL CITY 
FLAT TOP DESK 


No. 204 


This is one of many popular desks constituting 
our line. It is finished in quartered oak, se- 
lect figure, five-ply 144” writing bed, 60” x 32”, 
134” posts. It is a particularly well-made desk 
at the right price. 

Let us send you further particulars; 


ask for our catalog showing the 
complete line. 


Tell City Desk Co. 


TELL CITY, INDIANA 

















Accurate Results Secured 


Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above | —— ee 
all, it assures 






Efficient 
Work 







National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester 


New York, U. S. A. 














ee CARBONS 
Us, 
“hr, 


RIBBONS 





Our Silent Salesman 
‘*‘Samples”’ Will 
Convince You 





ALLEN & COMPANY 


General Offices and Factory: 


11-13 Vandewater St., New York, N.Y. 
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Birmingham, Ala.—M. S. Dimmitt, salesman for the Irving- 
Pitt Manufacturing Company, called on local stationers in 
April. 

Chicago, !Il—The McDonald Ledger & Loose Leaf Company 
has moved from 636 Federal street to 1809 Summerdale avenue. 

Chicago, IIl—The American Loose Leaf Company, now at 
121 North Green street, has leased the fourth floor at 117-25 


North Green street 

Chicago, IIl.—A small loss was incurred in a fire at 2101 West 
Van Buren street, occupied by the loose leaf plant of C. B. 
Walther & Company. 

Chicago, Ill.—J. G. Pryor has been added to the city sales 
staff of the Irving-Pitt Manufacturing Company. He had been 
at the factory, Kansas City, Mo., formerly. 

Chicago, IIl.—Mr. Haves, of the Northwest Office Supply Com- 
pany, Green Bay, Wis., was an April visitor at the Chicago 
branch of The Sam’l C. Tatum Company. 

Chicago, I!l.—The Burr-Vack Company, 511-515 South Wabash 
avenue, is “broadcasting’’ the news of ‘“‘Radio’’ loose leaf 
ledgers, which open flat and are of the prong construction. 
“Radio” is recommended for its many features of utility 

Chicago, I!l.—The United States Binder Company, an estab- 
lished business, 162 West Austin avenue, has incorporated; 
capital stock, $25,000; incorporators—Robert Floss, Charles A. 
Ludlow and Ralph M: Prouty. The company manufactures 
loose leaf devices and catalogue covers. 

Holyoke, Mass.—R. A. Notman has been appointed representa- 
tive of loose leaf and bound book lines by the National Blank 
Book Company. He will cover Maine (excepting Portland), 
Vermont, New Hampshire, Northern Massachusetts and North- 
ern New York. 

(Typewriters—Continued from Page 231.) 
time in the rosy month of June.—Chas. Linehan, who came 
to the coast last August from Boston, and who enjoys a 
reputation as a very successful salesman, is about to take 
to himself a wife. The bride-to-be is Miss Elizabeth Mc- 
Donnell. 

San Francisco, Calif.—The Remington force in this city 
recently organized a social club, known as the “San Fran- 
cisco Tots,” which is proving a very effective medium for 
mixing a good share of good cheer with the every-day work 
of the business. A dinner was held at the Fairmont Hotel as 
an initial get-together gathering. The staff was represented 
one hundred per cent. 

San Francisco, Calif.—Miss Bessie Friedman, who for a 
number of years held the world’s speed record on the type- 
writer. is on a visit to the coast. April 11 at the office of the 
Underwood Typewriter Company, she gave an exhibition of 
fast work. On unfamiliar material Miss Friedman wrote 142 
words a minute, on dictated material she made 156 words a 
minute, while with familiar copy, she rattled off 165 words a 
minute. That stopped the show as the bearings of the machine 
were beginning to smoke. 

San Francisco, Calif.—May 15, the headquarters of the Noise- 
less Typewriter Distributing Company, which handles the 
Noiseless typewriter in the ten Western states, will be moved 
from the present location at 17 Second street to new offices 
at 539 Market street. The distributing company will occupy 
the entire third floor of the new building and the location will 
afford one of the finest typewriter offices in the West. The 
general offices front on Market street at the junction of San- 
some and Sutter, and are in the heart of the downtown dis- 
trict. The shop and mechanical departments front on 
Stevenson street and the entire office is lighted with direct 
natural light. A speed contest has been announced to be held 
in the new offices, immediately after their occupancy, which 
will be in the nature of a house-warming where friends and 
supporters of the ‘Noiseless’ will have a chance to gather 
and view its new home.—S. L. Hooper, the general manager 
of the company, reports that business has been more active 
for the last six months than for any previous period, and it 
was with a view to obtaining more space and better working 
conditions that the move will be made. The telephone number 
will remain unchanged—Douglas 2250, and the company is 
preparing in the new location to render even more prompt and 
efficient service than heretofore. 


9239 ) 
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THE RUSH-PRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased- 


For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


=_— 


Sells at Sight to typists, steno- 
kr a and 
Made in 14K Gold finish. At 
awed or mailed direct 
8 SS 
Order or 
Liberal terms to trade. 
Assembled twelve 








Rush Eraser 


Company 
s200SA&K 
Building 
SYRACUSE, 








The 


Old Way 





EVOLUTION 


The recent introduction of ring books bound in 
HAND-BOARDED COWHIDE LEATHERS is 
the greatest step toward perfection since we 
originated morocco binding seventeen years ago 
and ONE-PIECE, ALL-LEATHER covers four- 


teen years ago. 


udicll 


HAND-BOARDED, ALL-LEATHER 
RING BOOKS are made in Memos, 
Price Books, Diaries, Address Books 
$My Finances$, $My Budgetf. 


Black and mahogany covers. 
Made Exclusively by 
TRUSSELL MANUFACTURING CO. 
3 Cherry Street Poughkeepsie, N. Y. 
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4 WEBCO PRODUCT 







TRADE MARK 


Original and Best 
lye Cleaning Fuld 


Cleans your type ‘No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


APPEARS 





WHEN 


TRADER Mann 


DIRT DISAPPEARS 
MANUFACTURED BY 


The F SWebster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 




















Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 


UOGNULUAEURURUADERAGADUEUAD RESO ROSEBEADORADEDUEDRORESTORAONDS 


tani teaseeniee 


























Boston, Mass.—The Ault & Wiborg Company has leased the 
building at 289-91 Atlantic avenue for a term of years, and 
will have alterations made preparatory to occupying the 
premises 

Chicago, Iil.—J. N. White, manager for the F. S. Webster 


Company, is spending several weeks at Ocean Springs, Miss. 

Chicago, I!!_—Membership in the Chicago Association of Com 
merce has been taken by the Caxton Laboratories, Inc., 323 West 
Jackson boulevard. 

Chicago, Ill.—F. R. Nichols, sales manager of the 
Ribbon & Carbon Manufacturing Company, visited the 
distributors, Holbrook & Gibson, in April. 

Chicago, I!l.—The Newton-Rotherick Manufacturing Company, 
32-40 South Clinton street, has rearranged the general office 
gaining considerable room. The shipping room has been moved 
and the space it occupied is now devoted to office purposes 

New York, N. Y.—A boy was born to Mr. and Mrs 
Bachtler, March 21. Mr. Bachtler is with the city 


Columbia 


Chicago 


Edward 
sales depart 


ment of the White & Wyckoff Manufacturing Company; fo: 
merly he was with The Carter's Ink Company, in the ribbon 
and carbon department. 

Philadelphia, Penna.—The U. S. Typewriter Ribbon Manu 


facturing Company 
and Tenth streets. 


has moved into its new building at Sanson 


Prague, Czechoslovakia.—The Ru-Ka: Company, Ltd., has 
moved from Nustle II., to Lieben, Kralovska 385 

San Francisco, Calif.—Elmo P. Gros di Mange, formerly wit! 
A. Carlisle & Company, has embarked in the carbon pape 


business in the trans-Bay territory. 


San Francisco, Calif.—R. L. Rouse of the Miller-Bryant 


Pierce Company returned recently from a short visit of busi 
ness and pleasure at Los Angeles and Long Beach 
San Francisco, Calif.—E. B. Hallauer has joined the H. & 


M. C. Company for work in this city The manager of the 
company reports business good and conditions bright ahead 
“Everything is lovely and the goose hangs high,” is almost 


the way he said it. 
San Francisco, Calif.—Frank 
ter’s Ink has 


Clarke, representing The Car- 


Company, just been here on his regular trip 
Incidentally he is calling attention to the fact that Carter's 
products have come out in some new ‘‘Easter’’ scenery. The 
different articles have each their own color scheme now, and 
make for very effective displays. 

San Francisco, Calif.—Geo. E. Dunker, treasurer of Mittag 


& Volger, Inc., Park Ridge, N. J., is due to arrive in San Fran- 
cisco early in May on a tour of inspection of the Western terri- 
tory.—W. G. Huston, manager of the local office of 
company, is on the road and writes in that conditions ar 
favorable in the carbon and ribbon business. 


this 


San Francisco, Calif.—This office of the Miller-Bryant-Pierce 
Company closed the month of March with the 
of business for any month since it was opened 
ditions on the Pacific 
office is being opened in Los Angeles, Calif., to 
the business in the southern part of the 
in that city is 420 South Spring street. Mr was at the 
San Francisco office for a short stay return fron 
Chicago and then left for Los Angeles to visit the new southerr 
office 


largest volume 
Business con 
that a 
take 
The 
Miller 
upon his 


coast have been so good brancl 
care ot 


state. location 


(Typewriters—Continued from Page 231.) 
Washington, D. C.—K. D. McRae has 
resentative here of the L. C. Smith & Bros. Typewriter 
pany, in charge of Government business. Mr. McRae 
superintendent of supplies of the General Supplies Committee 
Before taking up that work he had been a 
taltimore office of the L. C. Smith & 
Company 


become special re} 
Com 


has been 


salesman at the 


Bros. Typewriter 


Waterford, N. Y.—C. V. Lavery, who was formerly Wood 
stock district manager for northern New York state, has beer 
given jurisdiction over the entire state, with the exception of 


Manhattan. 


Safe Cabinet Man a City Commissioner. 
In the April election at Camden, N. J., H. Raymond Stal 
ey was elected director of public safety. Mr. Staley is Can 
den representative of The Safe-Cabinet Company. 
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The 
Standard 


Stamp 
Affixer 


The Standard Stamp Afhxer. 


Known asthe simplest, 
lightest and speediest on 
Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 

Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





the market. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 


Revere Boulevard 





Capture An 
Extra Sale! 


The attractive self-displaying, self- 
serve Gluey Carton packed with big, 
generous Gluey Tubes offers an ir- 
resistible appeal to customers. A 
liberal low price to customers — a 
liberal long profit to you, and Gluey 
quality satisfying both. Yes, Gluey 
repeats again and again—it can’t 
be beat. 


GLUEY 


for Profit and Prestige 






Send for 





% actual size. 












Made by 


Columbus, Ohio 

















COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and — escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIGN AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

UNIT FEED ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If tere is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U. S. A. 
Department 10 





‘‘Non-Clogging’’ 
Stapling Machine No. 1 


cOMPo®, 
| a 
WESTPORT 
—*c ONN»e— 

as. <3 iad y ~~ 4 

bes eubal 


< 





THE DEVICE THAT PREVENTS CLOGGING 
Patented Jan. 9%, 1923. Other Patents Pending. 
As in the past, when better Stapling Machines 
COMPO will make them. 


Vote the new name and address 


THE COMPO CORP. 


| Westport, Conn. 


“COMPo-: never fouls in the clinches” 


are made, 








sample 
and prices. 


Address Dept. 111 


The Commercial Paste Co. 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 
One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 


Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 
DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 





















Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 
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SIEBER 


Adjustable Hand Punch 





Complete with 


two dies...... 

West of 
Rockies 26.50 
Canada . .30.00 
The accuracy and precision effected by the heavy onstruc- 
tion and minute adjustments of the new Sieber Punch _— 
it to the punching and slotting of any size she a service 
performed heretofore by expensive, caliaadiieients machines 
only. Dies are adjustable for various spacings up to 8% 
inches center to center, and table is graduated both ways 
from center, facilitating adjustment. Stroke is positive, an 
eccentric shaft giving extra power. Dies are furnished for 


all sizes of round holes, T-slots, round-slotted hole and the 
“Proudfit’” T-slot; they are of hardened steel, self-shar} 
ening. 

Dealers—This new machine affords a splendid chance 
cash in on a real opportunity. Let us put our proposition 


hefore you Address the 


Sieber Products Mfg. Co. 0. 


4000-06Laclede Ave. ST. LOUIS, MO., 











Constantly 
Increasing 
Demand 


for 


MILO Typewriter Ribbons and Carbon 
Papers is the best proof of their success. 
Each year finds MILO products gaining 
wider and wider popularity. The reason 
is not far to seek. They represent a 
happy combination of superlative qual- 
ity in manufacture and economy of cost. 
You will always find them dressed in 
handsome packages that are in keeping 
with the excellence of their contents. 





A line from you will bring complete sam- 
ples and prices. 


MILO GARSGN CORPORATION 
PENN YAN, N. Y. 























HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


wore & Marry 


+YPEWRITER fete! 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S.A. 
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Buffalo, N. Y.—Arthur Kemp has made rapid progress in 
restoring his business after the recent fire. He expects to 
resume his former record for speedy service early in May 

Chicago, !!l.—The local office of Wm. A. Force & Company, 
Inc., has moved from 108-10 West Lake street to the fourth 
floor in the Great Lakes building, 170 North Market street. 

Chicago, I!!.—The Ellis Time Stamp Company, formerly at 229 
West Illinois street, has moved to 859-North Franklin street. A 
ground floor location with abundant daylight has been secured; 
it is a great improvement over the former plant. 

Chicago, !!1.—The Stampograph Company, 549 West Washing- 
ton street, has incorporated; capital stock, 250 shares no par 
value; incorporators—Ruth Hoffman, Morris Hoffman and Philip 
D. Hoffman. The company is preparing to market a device 
for stamping factory time cards, etc. 

New York, N. ¥.—The Rubber Stamp & Stencil Company has 
moved to 175 William street. 

New York, N. ¥Y.—Harry Hine (Century Rubber Stamp Com- 
pany) met with hardship due to blizzards in an early April trip 
through the West. 

New York, N. ¥.—Wm. A. Force, Sr., has returned from a 
trip to the Pacific coast He attended the Seattle convention 
of the International Association of Stamp Manufacturers 

Passaic, N. J.—B. G. Volger (B. G. Volger Manufacturing 
Company) spent an early vacation in Florida. 

Philadelphia, Penna.—The City Stamp Works is now located 
at Second and Dock streets, on the northwest corner 

Washington, D. C.—D. S. Moses, of the Hamilton Manufac- 
turing Company, included Washington in the course of an 
extended trip calling on Eastern interests. 

Seattle, Wash.—The convention of the International Stamp 
Manufacturers’ Association held in this city March 22-24 was 
a great success, members of Districts Seven and Eight meet- 
ing together. Sig. Pels, governor of the Eighth district, 
presided. Many instructive papers were read and a very fine 
entertainment program was carried out for the benefit of the 
delegates. Thirty houses were represented. 


(Other Machines—Continued from Page 224.) 

Sacramento, Calif.—Salesman E. J. Suhr, of The American 
Multigraph Sales Company, who was recently transferred from 
San Francisco to this city, is delighted with the change and 
expects to give a good account of himself in his new field. 

San Francisco, Calif.—At the Ditto Sales Agency, business 
is reported good, and plans are under way for larger quarters. 

San Francisco, Calif.—D. R. Rogers, formerly adjuster for 
The American Multigraph Sales Company, has been promoted 
to the position of junior salesman under Ear! Parish, of the 
Multigraph sales force 

San Francisco, Calif.—J. A. Whiting of The American Multi- 
zraph Sales Company, is back from a two weeks’ trip over the 
Southern territory, and is glad to report that every one seems 
to be boosting for the new model machine. 

San Francisco, Calif.—F. S. V. Sias has been appointed dis- 
trict manager by the Standard Register Company, with juris- 
diction over California, Washington, Oregon, Idaho and Utah 
Mr. Sias was formerly district manager at Boston, Mass. 

San Francisco, Calif.—Manager J. A. Whiting, of The Amer- 
ican Multigraph Sales Company, recently tendered his sales- 
men and office staff a mighty fine dinner at the Hotel Stewart 
The large round table was beautifully decorated with ferns 
and flowers. After the delectable menu was served and the 
cigars lighted, the theme of the evening, ‘1923 the Year of 
Achievement,’’ was the basis of the talk given by Mr. Whiting. 
A review of the company’s wonderful advertising campaign, 
the potential possibilities within this territory, the aims and 
ambitions of every salesman and the manager were discussed, 
and the affair proved most enjoyable to everyone present. 





There is no one who cannot become an expert in his par- 
ticular kind of endeavor if he is willing to pay the price. End- 
less perseverance, together with courage, faith, patience and 
ambition form a combination that defies failure. Everything 
worth having must be paid for—the gold-brick idea of ‘‘some- 
thing for nothing’’ is Success’ greatest enemy.—Tips and Nibs 
(The Wahl Company) 
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Cross Section of file drawer of 








Filedex 


the mechanical way of card filing which 
eliminates all misfiling and lost cards. 
Uses standard 3x5, 4x6, 5x8 and 6x9 cards 
according to size of device. 


Every Business Can Use It— 


Inexpensive to install—costs less to operate 
than other card files—operates simply by press- 
ing the key—can be adapted to any individual 
office—installation of single unit will mean 
resales It is the only mechanical card file 
on the market today. 


Promises to Be Greatest Seller of the Day 


Write us today for details of selling proposition. 











——Filedex Corporation of America—— 
GREEN BAY, WISCONSIN 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 


Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 

—Pronounced by experts as the best 
commercial model ever produced. 
—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 

—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays, 
—Write for full particulars. 


TRINER SCALE & MFG. Co. 
2714 W. 21st St. CHICAGO, ILL. 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order 


The American Embossing Co. 
192-9 Seneca Street BUFFALO, N. Y. 








“NEVER LOSE” 
DUPLEX ERASER 


with the brush and pat- 
ented hook to fit the 
frame of any typewriter 
and the 


“OWL” PEN and 
PENCIL CLASP 


nicely engraved, blunted 
end to safeguard the 
pocket and patented 
spring clip, are two new 
live specialties recently 
added to the 


Indispensable 
ARGUS LINES 


Every Argus product is an ex- 
pression of excellent work- 
manship and utility. 


We make a complete line of 
PAPER FASTENERS 
PEN AND PENCIL CLIPS 
ENVELOPE MOISTENERS & 
TYPEWRITER ERASERS 


Write your jobber for samples 
and discounts or order direct. 


_ARGUS MFG. CO. 


1134 N. Kilbourn Ave. 


CHICAGO, ILL. va 


% OF ACTUAL SIZE 
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f PENS AND PENCILS 











; 


ibald, representing Eberhard 








Birmingham, Ala.——D. H. Arch 
Faber, sold to the local trade in April. 


Boston, Mass.—C. A (Coulter has joined the Moors ‘en Con 
pany; he will sell in Western New York state 

Chicago, Ill.—P. K. Schlecty has taken charge of the local 
office of the Wallace Pencil Company He succeeds H. |} 


Meidinger, who is now at St. Louis 

Chicago, Ill.— After May 1 the locai branch of The Parker Pen 
Company will he located on the second floor of the Majestic 
Theater building. The space formerly occupied on the tenth 
floor has been inadequate 

Chicago, I!!.—The Stationers Wholesale Supply Company, 511 
515 South Wabash avenue, is making a feature of the Gordo 
ink pencils. which are said to be easy to operate and ‘‘surs 


fire’’ as to results The company is Western distributor for 


this line 
Chicago, IIl.—A pencil display room has been opened in the 
local branch offices of the Joseph Dixon Crucible Company 
Chas. P. Mueller, who has charge of pencil sales, was busy 
in April arranging his lines. They are shown in sectional cases 
with glass doors. 
New York, N. Y.—’ 
declared an involuntary bankrupt 


Phe Union Pencil Company, Ine is he 
Walter B. Tufft was al 
pointed receiver 


New York, N. Y.—The \merican Lead Pencil Compar 
occupying a three-story addition to its plant This houses 
shipping departments and warehouse and affords 30,000 square 
feet 

Philadelphia, Penna.—An office has been opened by Eberhard 
Faber at 1001 Market street It is in charge f Joseph N 
Campbell. who now will be able to maintain closer contact wit! 


his friends in the Philadelphia territory 
San Francisco, Calif.—Walier Greaves. representing 
“Swan” pen, made a trip through Washington and Oregon 


San Francisco, Calif.—Travelers visiting the local trade in 
cluded Fred J. Young (The American Crayon Company) and © 


Ik. Goudy (Richard Best l’encil Company). 


Toledo, Ohio.—(*. C. Cobb, saies manager of TI Conklin Pet 
Manufacturing Company, has been elected ler of 
the corporation 

(Stationery —Continued from VPage 22s.) 

San Francisco, Calif.—Neal, Stratford & Kerr, at 521 Market 
street, have started an experiment in window displays that is 
attractive by its very simplicity J \. MeGhier i young 


salesman of the firm, has an idea that the ordinary stationer's 
window is sterotyped, and to overcome this trend, has “started 
something different.”’ Using a dark velvet background, one 
side of the space is occupied by a metal filing case, the center 
holds only a miniature table which carries a fountain pen. the 
placard de 


other side has an easel-like placard carrier, the 


scribing the pen. The experiment is new and we are waiting 
to see what we shall see 

South Bend, Ind.—-Reed & King. Ine., J M. S.. building 
has added a line of office supplies. The business was formerly 
confined to public accounting 

Topeka, Kans.—J. L. Turner, a traveling man for the Hall 
Lithographing Company, has resigned to go into business for 
himself at St. Louis. 


Tulare, Calif.—W R. Snow has opened a statione store 
here 

York, Penna.—The R. FP. Andrews Paper Compan as sold 
its retail stocks of office supplies and stationery to the York 
Office Supply Company The wholesale paper business it 


charge of BR. R. Moore, has been enlarged 


April Visitors at Dick Plant. 


\mong the visitors during May at Mimeogray head 
quarters, A. B. Dick Company, Chicago, IIL, were: J. A 
Ruys, Ruys Handelsveereniging, The Hague: H. B. Gas 


kell, president of the Utah School & Ofhce Supply Com 
pany, Salt Lake City, Utah; A. D. Luke and wite, Clevelane 
Ohio—Mr. Luke is Cleveland representative of the A. B 


Dick Company, making headquarters with The Brooks 


Company 
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Advance Paper Boxes 
in 1 Stationery Stores 


eady sale for our ge n 
Vv au ane built for a long ieee of service we 
manufacture rts of card and ‘fibre board stat ners’ 


Card Index Trays 
Stationery Cabinets 


Warren Transfer Cases 
Card Index Storage Cases 
Pigeon Hole Boxes Document Storage Cases 
Railroad Filing Boxes Transfer ( ases 
cloth or paper covered) (Invoice 1 ind Cap 

Mailing Tubes Sizes) 
Carbon Paper Boxes Clipboards 
(heck the S ind us replenisl your stock o hes 

oods We } " ated to send you italog ind fu 


Advance Paper Box Co. 
2727 Franklin Avenue ST. LOUIS, MO. 
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-_— $1.00 with clip  y 
Neither Yet Both 


The GORDON PERFECT INK PENCIL is 
neither a fountain pen nor a pencil and yet com- 
bines the good qualities of both. 
It writes as smoothly as a high class pencil, yet 
writes with ink like a fountain pen. 
Has all the ball bearing ease of movement of a 
pencil yet does not require constant sharpening 
nor does it waste away in the process of writing. 
Writes with ink like a fountain pen yet will not 
scratch, lap, spread, stick in the paper or become 
clogged at the crucial moment. 
Simplicity itself—only three parts—ink container 
which holds a month’s supply of ink—1l4 Karat 
Gold point and gold needle which regulates the 
flow of ink. Cannot get out of order and is eas- 
ily cleaned. 
The GORDON PERFECT INK PENCIL is guar- 
anteed for two years from date of purchase. 
$1.00 With Clip At The Best Dealers Everywhere 
Dealers Discount 40% 
JOBBERS—Write for Our Special Discount and 
Representation Plan. 


Gordon Pen Company 


450 Palisade Avenue West New York, N. J 














has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 











- = _ —~Siee 
Thumb . - T 
Tacks | 


What others 
are doing 
You Can Do! 





Other dealers are 
making good prof- 
1tS selling 


Graffco 
PRODUCTS 


Each item a time 
and labor saver, a 
promoter of office 
efficiency, and a 
fruicful source of 
repeat orders, good 
will, and profits for 
vou. It will pay 
you well co write 


for our offer NOW. 





Pencil Sharpeners 


Glass Screw Knobs 


Glass Push Pins 


Vise Clips 


Map 
Tacks 





Index Tabs 


Graff-Underwood Co. 


18 Beacon St., 











Somerville, Boston 42, Mass. 
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E FURNAS Line is a real fur- 

niture accessory line. With its 

numerous styles of cabinets, 

wardrobes, costumers, waste- 
baskets, umbrella stands, telephone 
tables, etc., it completes your furniture 
display——and your service to your 
customers. 


And the Furnas trademark because of 
the constant quality of the Furnas 
products is recognized as an indication 
of furniture quality. 


May we send you detailed information, prices, 
etc. ? 


| FURNAS OFFICE FURNITURE CO. 


INDIANAPOLIS 


| 
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National Desks 


No. 5537-S 





for Efficient Work 


The office furniture salesman frequently 
has opportunity to sell extensive desk in- 
stallations in offices where efforts are being made 
to cut out lost motion and speed up business detail. 


The National 5537-S Desk is ideal for the 
purpose; ample capacity is provided for the tools 
and material needed but there are no catch-alls to 
encourage delay or loss of papers. Standard 
National construction throughout. Let us send 
you full particulars. 


National Desk Co. 


HERKIMER, NEW YORK 
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| Turn Spots and Scratches | 
"Into Money! 





With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 


Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


You can repair damage to any finish with these ma- 
teriala. Complete direction book with outfit. 


SEND NO MONEY—Just your nome and address. Get this 
outfit. Try it. If satisfied, remit $10 within 30 days. If 
not satisfied, return it at our expense and the trial costs 
you nothing. Write for this handy, moncy-making outfit 
at once—a card will do. 


The M. L. Campbell Company 


2334 Pennsylvania Ave. Kansas City, Mo. 
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FILEX 


THE MARK OF SERVICE AND SATISFACTION 


CARD INDEX and 
FILING SUPPLIES 


Dealer Distribution 
Exclusively 











Special equipment enables you to obtain 
prompt service on both stock goods and 
special-to-order requirements. 


Price List and Catalog 
in preparation. 


We solicit your inquiries for both Stock 
and Special Goods. 


It will pay you to be on our mailing list. 


THE DUNLEAVY-FOGLER CO. 


J. Frank Dunleavy, Pres. and Gen. Mgr. 
Ben B. Fogler, Treasurer 


34-38 Binford St. Boston, Mass. 
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Paragraphic revrews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer. 

The Gordon ink pencil is shown in a four-page folder from 
he Gordon Sales Corporation, New York, N. Y. 

4 circular on seals and seal presses is distributed by Emerson 
& Company, 299 Washington street, Boston, Mass. 

Catalogue and price list No. 7 shows the “Efficiency Line’’ of 
the American Pad & Paper Company, Holyoke, Mass 

A catalogue on ‘‘Sta-Fast’’ paper clips has been distributed 
by the L. D. Van Valkenburg Company, Holyoke, Mass 

The Roanoke Stamp & Seal Company, 129 Luck avenue, West, 
Roanoke, Va., has issued a thirty-two page catalogue on rubber 
stamps. 

Current stock items on hand locally are detailed in stock 
lists distributed by the various branches of the Eaton, Crane & 
Pike Company. 

A new catalogue, including additions to the ‘Pal’ line of 
pencils, has been issued by the Hoge Manufacturing Company, 
Inc., New York, N. Y. 

A mailpiece from the Manitowoc Church Furniture Company, 
Manitowoc, Wis., shows representative designs of pews and 
church seating accessories. 

The 1923 assortment of Christmas seals, tags, etc., is COv- 
ered by a four-page folder from the Tablet & Ticket Company, 
1021 West Adams street, Chicago, III. 

From the Plew & Motter Department of The Workman Man- 
ifacturing Company, 1200 West Monroe street, Chicago, IIl., 
comes Catalogue No. 47, covering loose leaf metals. 

Peter & Volz Company, Arlington Heights, Ill, sends a cat- 
alogue of school furniture and supplies. Office and typewriter 
desks and filing equipment are included in the book. 

From the National Blank Book Company, Holyoke Mass., 


comes a folder on the new ‘‘Radio’’ loose leaf ledger Another 
folder shows briefly the National line of ring binders 
Catalogue No. X-423 has been received from the Wilson- 


Jones Loose Leaf Company, Chicago, Ill. It covers the ‘De 
Luxe’ lines of machine bookkeeping equipment and supplies 

From the LeFebure Ledger Company, Cedar Rapids, Iowa, 
come attractive folders showing the ‘‘Universal’ ledger binder, 
the ‘“‘Servibus’’ and the “X-Ray” line of steel posting and filing 
equipment 

An artistic cover in white and gold on brown cover stock 
proclaims ‘‘Unusual Decorative Effects for Bookcases."’ It is 
issued by The Globe-Wernicke Company, featuring the com- 
pany’s lines of unit bookcases. The frontispiece is a process 
color reproduction of a handsome nook in a _ well-furnished 
home 

4 comprehensive portfolio telling the story of Ditto systems, 
is carried by salesmen for Ditto, Inc., Chicago, Ill. It explains 
fully the wide scope of Ditto methods. The portfolio is a hand- 
some specimen of printing, enabling the salesman to show the 
methods and the machine which makes these methods prac- 
ticable. 

The ‘'7000 Line’’ of counter height filing cabinets is the sub- 
ject of a comprehensive booklet from The Globe-Wernicke Com- 
pany. The cover, in colors, shows a specimen arrangement of 
counter heights partitioning off an office and giving the clerks 
a convenient working space while referring to records and wait- 
ng on visitors 

The April mailing in the Strathmore Paper Company's series, 
‘Strathmore Is a Part of the Picture,”’ was an attractive jacket 
lluminated with a mediaeval pageant Within were folders 
containing illustrations in color, respectively by W. A. Dwig- 
gins, Carlton D. Ellinger and R. F. Heinrich, with a philosophic 
dissertation, hand lettered, by Oswald Cooper 

Price List No. 7 from the Northwestern Paper Goods Com- 
pany, Midway Park, St. Paul, Minn., shows the company’s lines 

filing folders and pockets, jackets, envelopes, ete. It is 
bound in ‘“‘Leatheroid,’ that tough stock which the company 
mploys in its work Additions to the line are music wallets 
for sheet music and school sizes for students to carry records 
ind drawings 

The Century Rubber Stamp Works, Inc., 551 Pearl] street, 
New York, N. Y., furnishes customers with a numerical and 
alphabetical index for rubber stamps. The stamps are identi- 
fied by numbered thumb tacks, which are fastened to the mount, 
The titles are listed numerically, and the index also permits 
listing alphabetically by title, with provision for the number. 
The system is helpful where a large number of stamps is in 
ise by several clerks. 

Dealer. 

Horder’s, In« Chicago, Ill., is distributing a new consumers’ 
catalogue. A commanding cover design in colors adds to the 
distinetion of the book. 

\ six-page folder from the Stationers’ Wholesale Supply Com- 
pany, 509-15 South Wabash avenue, Chicago, Ill, depicts the 
“Displayette’’ adjustable fixture for showing merchandise in 
windows and on counters. 

The “Kadillac Line’ of loose leaf binders and forms is shown 
fully in Loose Leaf Catalogue No, 14, issued by the Gregory, 
Maver & Thom Company, Detroit, Mich Excellent selections 
ire shown in various grades, styles and sizes. 

Price Revisions. 

The Scott Paper Company, Chester, Penna., has applied new 
prices on its paper towel schedules. 

Dealers have received a new current price list from the Cen- 
tral Manufacturing Company, Chicago, Il. 

The Congoleum Company has advanced prices on “‘Gold Seal’ 
battleship linoleum approximately ten per cent. 

The American Clip Company has distributed an announce- 
ment offering special prices on paper clips of several types 

(Continued on Page 243.) 
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GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 








No. 411 











STEEL AGE 
FILING CASES 


| Steel 
Office 


Furniture 


Built-to-order 
| Steel 


Furniture 


| Equipments 





Corry-Jamestown Mfg. Corp. 











CORRY,PA 





———— 
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Republic Transfer Cases 





Distinctive Features are— 
Genuine Red Oak 

Absolutely Kiln-dried 

Slide on Fibre Rollers 

Label-holders and Handles 
bronze plated on steel 

Stack perfectly 

Nicely finished 


Three Sizes; Letter—Cap—Bill 
Write .or prices 


The Republic Box Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 





NOTE—We sell to the trade only 


























Boost Your Sales 


with this steel desk. 

As beautiful in appearance as the finest 
hand-made wood desk. Yet it is as rigid as a 
beam of steel because of its electric spot and 
acetylene gas welding which takes the place 
of bolts and rivets. Its battleship linoleum 
top stands unusual punishment. It cannot 
warp, shrink or split. 


special corporation 


A sure trade-getter because it represents 
real value at an attractive low price. 

Besides, an interesting margin of profit 
tor you. 


Write for details. 


Jamestown Metal Desk Co., Inc. 
Jamestown, N. Y. 








JAMESTOWN METAL DESK CO 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 

The sales department bulletin issued by the Wales Adding 
Machine Company is now known as ‘“‘Wales Figures.”’ 

A clever salesman sold an upright vertical file for car 
stocks of lace The Skyscraper (The Shaw-Walker Com; 
told how the sale was engineered 

The Burroughs Bulletin (Burroughs Adding Machin: 
pany) caricatures the high power sales executive in Tos 
Jawbone’s School of Salesmanship.”’ 

“Heading Off Money Trouble’’ in Business Magazine (Bur 
roughs Adding Machine Company) gave interesting side lights 
on British methods of purchasing for retail sale 

Users’ News (Addressograph Company) told how the Fede1 
Trust Company, Newark, N. J uses the machine to prepare 
statement sheets of 6,300 depositors for machine posting 

A lumber issue of Results (Monroe Calculating Machine Con 
pany) was published to show the varied uses of the Monro 
calculator in figuring board measure by various divisions f 
the field 

What Next (Dennison Manufacturing Company) reported 
window display so attractive that a woman driving ar rute 
mobile was so distracted by the showing that she drove int 
the window 


Tips and Nibs (The Wahl Company) showed an effectiy 
“island display’"’ made by Casa Tow. ‘“‘Eversharp"’ dealers : 
Buenos Aires It was located in an arcade betwee! Ww in 


portant thoroughfares 

Faultless Bulletin (Stationers Loose Leaf Company) sh 
a half tone of President Henry C. Miller from five liffe 
angles, typifying his practice of taking many slants at a 
idea before adopting it. 

“The Problems of Youth” in Lightning (The Bircher Con 
pany, Inc.) showed how mastery of problems of young mal 
hood enables the mature man to grapple with the perplexit 
he has to meet along Life’s way 

“Reciprocity” in The Skyscraper (The Shaw-Walker Co) 
pany) suggested to readers that they send in for publicati« 
sales plans and experiences, that other readers of The Sk 
scraper could apply in their own work, 

The “Y and FE” Idea (Yawman and Erbe Manufacturing Com 


pany) included a contribution by Gustay Erbe, president, « 
“Our Very Successful Housewarming.” It narrated the n 
opening of the new Gates plant at Rochester, and recited some 
of the early history of the business 

Loose Leaf Notes (Wilson-Jones Loose Leaf Company) 
nounces that a new series of thirty-two catalogue pages is 
available for use in dealers’ catalogues The company ilso 
supplies catalogues utilizing these page plates, with the dealer's 
imprint, or in sheets ready to bind with the dealer's owr ut 
alogue 23 

“My Speech Had Left Me” in the Protectograph Bullet 


(Todd Protectograph Company) was a fanciful narrative about 
how a salesman who had lost his voice made a successful can 
vass by means of hand written cards with which he cart 1 or 
his end of the conversation. The moral was to let the pr 

do the talking 


The Webster Way (F. S. Webster Company) showed the 
“Use of Pencil Carbon Paper’ by James Quartz, factory mar 
ager. In this demonstration the same paper was used through 
out, and the same pencil The character of the base or back 
ing for the sheets written on was changed A pressboard back 


ing sheet produced the best results 

Demonstration (L. C. Smith & 
featured to the organization the scope of the company’s 
vertising plans for 1923 Specimen magazine advertisements 
and data on the number of readers reached by the company 
advertising schedules, in the principal cities, showed salesmer 
the character of co-operation they will receive this year 


‘ompany) 


Bros 


Typewriter ¢ 


How a printing salesman insured an audience on a call i 
was told in Scrits (Strathmore Paper Company) under \ Bit 
of Resourcefulness."’ On the first call he couldn't get an 
ence He left samples of paper with a note indicating that he 
had some printed specimens of particular interest to his pros 
pect That whetted the appetite for a look, and the next ci 
Was e@aSsy 

The Protectograph Monthly Bulletin «(Todd Protect rap! TY 
Company) showed an exercising machine which every St 
adding machine undergoes before passing inspectior ; 
key is operated, in succession all the way across the keyboars 
Each key is depressed forty-five times If the result at tl 
end of the test is not accurate—showing a total of 999,999,95 
the inspector sends it back “to the foot of the class.’ 





Stationer-printers who receive the Monotype (Lanston M: 
type Machine Company) will cherish No. 6 of Volume IX It 
recites, among other matters, the history of ‘‘Private Presses 


in England.’ The work is printed in Goudy’s version of Gara 
mond's design of the fifteenth century The new Monotype 
face, in Roman and Italic, is known as “‘“Garamont.”’ It wil 


presently have a wide vogue in printed works done 
who appreciate the best expression of the typographic art 

The National «(National Blank Book Company) has star 
publication of a constructive series which the retail salesn 
should find helpful. Wm. M. Cole, professor of accounting, Har 
vard University Graduate School of Business Administratio: 
has written ‘“‘How to Satisfy Bookkeeping Needs.”” The inti 
ductory installment analyzed the topic of bookkeeping Wher 
completed the salesman who has followed the series will have a 
good groundwork on which to build the sale of a complet 
hookkeeping system 














DELEPReDog MFc.Co, 


2305 to 2315 N. Broadway 
ST. LOUIS, MO. 


No. 508 
Quartered 
Oak and 


Mahogany 
Finish. 


We specialize in 


OFFICE TABLES 
and COSTUMERS 


Now is the time to tone up 
your line with these excellent 
specialties. 


Write us for illustrations 
and prices. 




















IDEAL TUBULAR STANDS 





Write for 
Circular 


IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 18} inches, height 26 inches. 
Drop leaf 12 by 184 inches, hinged on a level with 
| table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 
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**KEEPING TABS ON THINGS” 
WITH 






































| INDEX TABS 


THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 


Cut tabs to any size—use any 
color insert—attach for any 
projection. 


Your stock for 1923 should always be 
complete. Order Now. 


(NEW IMPROVED TAB) 
PATENTED 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 























The Indication of Quality 


The indication of quality is repeat orders. 
High grade materials backed by the facilities 
of an intelligent and energetic organization 
has made a name for our products: 


Carbenized rolls for billing and adding machines 
Oil soluble pencil carbon papers 
Typewriter ribbons and carbon papers 


The trade has judged American Manifold’s 
Multigraph ribbons as unequalled. Write for 
samples and other particulars. 


American Manifold Products Corp. 
General Offices and Factory: 


2900 Darwin Terrace CHICAGO 
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P= HUNTS": PENS 
= POINTED = g 
H™ the greatest profit. H 
liked. U 
N’ line is so complete. N 
he profit not ruined by 
price cutters. 


tick to the line that relies 
on quality for success. 
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C. HOWARD HUNT PEN CO. 
CAMDEN, N. J., U. S. A. 
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“PAPER CLIPS- 


Are the easiest tand fastest selling Line 


They includeapaper 

Clip forevery possible 
purpose andof quality 
recognized through 
the tee as the = ry 


finest 
Styles® sizes 


eed 
Send for F 

Samples f R E 
Attractive window 
poster in full color 
furnished free with 
every order= 


i? 
Satie fe wavy 


a D. Van Valkenburg C 


Holyoke, Mass. U.S.A. 
































If You Bind Your Own 


Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically . 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 














On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 


Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas and sun-parlors over- 
looking the ocean. Hot and cold running sea 
water in all baths. An ideal sojourn for those 
seeking rest or recreation. Evening concerts. 
Dancing. 


AMERICAN AND EUROPEAN PLANS. 


Golf Privileges 
JOEL HILLMAN, Proprietor 


Fireproof Garage 
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Recent numbers of the Eaton, Crane & Pike Company house 
organ “Pull Together” have contained highly interesting details 
of the company’s lines which are now being shown throughout 
the country. These include a wide variety of goods which 
must be seen to be appreciated. This house organ is one of 
the most interesting and brightly edited publications in the list 
Not only does it contain material descriptive of the lines, but 
articles which are calculated to stir up thought among mer- 
chants In one article in a recent number, they take as the 
title ‘‘What’s Happening to the Flapper,’ which is a bit 
startling in a commercial publication, but the article itself has 
: a commercial purpose in that the dealer is reminded that the 
| flapper is the pace setter and it is important for the mer- 
chant to win her trade. In another number, there is an article 
on special displays, and the discussion of the question ‘‘Does 
Pricing Hurt a Quality Article?” 








DEFIANCE BOND 


Dealer. 

Golf anecdotes filled one issue of Common Sense (Corlies, 
Macy & Company, Inc.) 

“Rapid Subtraction” in The Office Cat (The Richmond & 
Backus Company) is a narrative that would interest the cal- 
culating machine salesman keenly. 

R. W. Van Valer, stationer and printer, Bloomington, Ind., 
has started to publish ‘‘Van’s Varieties,’’ a sprightly house 
organ that sells his peeing Sas office supplies. ; 

Common Sense (Corliss, Macy & Company, Inc.) ran severa ses 7 ww - 
pages on “Shirt Sleeve Diplomacy,’’ by Admiral A. P. Niblack, PERFECTION No. 70 
U. S. N. It showed the need of frankness and directness in 
diplomatic intercourse. 

Diamond Dust (Hall Lithographing Company) celebrated its 





PERFECTION No. 50 i 







Complete 


first birthday April 1. Despite the handicap of All Fools’ Day, Largest SATURDAY 
that sheet has been a newsy record of happenings in the Hall s 2 Line of 
plant and store, with many meritorious contributions. Desk Calendar i ’ 
Practical life philosophy was condensed in three paragraphs H Stationers 
in “Japs-Olson Co.” “Think Right, Folks’’ shows how sin- ouse 
cerity and good will are potent to create a friendly reception in th Glassware, 
for every man and woman who radiates those attributes 1 e 
“The Dead Horse Man” in The N-P Imprint (The Namaskett Hardware and 
Press, Inc.) narrated the case of the plodder who could not World 


Specialties 


advance. Finally he took another job. The previous and 
present employers compared notes later It was found that 
when he quit, a young man in his department swung the job 
easily. The new employer found the plodder was “no good to PREMIER DESKAID 
us at all.”” The moral was that the plodder, although admonished . 

by his superiors, failed to prepare himself for new responsi- “The House of Service” 
bilities. 








Internal. 

The Eagle News (Eagle Pencil Company) took readers in a 
tour into the graphite mines in Mexico. An absorbing account 
of the geological formations in which graphite is found, and 
descriptions of the mining operations were presented. 





Sales Corporation 


“Where the Profits May Go,” in the Strathmorean (Strath- 
more Paper Company) translated mill savings and wastes into 72 SPRING STREET NEW YORK 
terms of output gained or lost. It was a tangible way of in- , : 
dicating how money may be earned or lost through savings or We have moved to more commodious quarters at 72 Spring Street 





losses due directly to the attitude of workers. 

The Bi-Weekly Gill-O-Gram (The J. K. Gill Company) edi- 
torialized on ‘‘Coming Stark Street.’’ The new store fronts on 
that thoroughfare. The advent of the Gill building has started FS. - : iaiinmeiictiiasmsti tiles 
considerable new construction in its vicinity. Evidently selec- Kee 
tion of the new Gill location was not the result of chance 


(Catalogues—Continued from Page 239.) ) PROOF OR 


Price revisions covering the February price list have been cir- 


ulated by the Weis Manufacturing Company. ( ‘O IDEN( ‘Ee? 
The Wabash Cabinet Company, Wabash, Ind., has sent to the | ¢ 


trade revised prices on steel tab guides and headings. 

The Manufacturers Typewriter Clearing House, Chicago, IIl., 
has listed special prices on Royal and L. C. Smith & Bros 
Typewriter Company machines. 




















The more specialized the 





Current price list and discount sheet No. 37 has been dis- | ° ° 
tributed by the Cushman & Denison Manufacturing Compan, service, the more difficult 
It applies to Catalogue No. 13. ee li 
Accessory Advertising Matter. is it to prove the qua ity. 
Display features showing “R. T. Z.”’ cleaner are furnishe«u to To attain a certain result 
dealers by The Carter’s Ink Company. ; 2 > 
An embossed etched counter sign with an easel back is fur | with a typewriter ribbon ora 
nished to dealers by The Sam’l C. Tatum Company. rs 
The current “giant ad” of the Wilson-Jones Loose Leaf Com carbon sheet, many details of 
pany is an enlargement of illustrated display copy on the 4 
“Greenback” loose leaf ring book. manufacture and packing, each 
A series of ‘‘DeLuxe’”’ window and counter displays, witl ig . . 
easel backs, is furnished dealers by the Wilson-Jones Loose in itself complicated, are involved. 
Leaf Company. These are lithographed in five coiors, mounted ‘ 
on heavy board. Serving your customers well 
Salesmen of the Todd Protectograph Company are standing ° P ° 
in line awaiting a turn at an animated sign. This is a trans- requires the investment of time 
parency, showing ProtodGreenbak checks ‘“‘before and after 
taking.’’ One view shows a forger using acid on the check, and and trouble on your part and the 
the other illustrates the result—the check is besprinkled with assurance that your source of supply 
void 
—— is trustworthy and co-operative. 
Hxperts View Merchandising of This Field. Union Ribbons and Carbons are de- 
> P ° 
Current Comment in the Advertising Journals pendable. While we don’t make frantic 
of Copy and Selling Plans of Manufacturers in ; i ; i 
the Field of Office Equipment and Supplies. claims for their wearing quality, we do 
— believe they compare well with any other 
Art Metal Construction Company—Double page spread char- : s s 
acterized by Advertising & Selling for March: “Art Metal brand, in extent and quality of service. 
H handles the gutter problem well.” 
: Ditto, Inc.—Page display advertisement revealing diversified WE SOLICIT YOUR INQUIRY 


applications commented on by Advertising & Selling for March: 
“Ditto visualizes its many uses.”’ 


Royal Typewriter Company, tnc.—Advertising & Selling for | [ J . Rj ( 
April commented on current magazine advertising. ‘The Royal nion ibbon arbon oO. 


series makes liberal use of pencils conveying the idea of ‘from 

















stenographer to machine’.” Front & Laurel Sts. PHILADELPHIA, PA 
Underwood Typewriter Company.—Jocular comment on the ? 

familiar Underwood portable ad, “Gives Wings to Words,” was 

indulged in by the April issue of The Printing Art. By infer- om aan a) 
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Perforates cardboard, leather 
and paper up to 3, Thru 
untempered metal up 
to 20 gauge. 







Handles 
Interchange- 
able Punches 
and Dies as Illustrated 
























Weiee 
Great Demand— Prices 
Nationally Advertised and 

Catalog 





THE MACHINE APPLIANCE CORPORATION 








NATIONAL a —— = | 


ADVERTISING ) Letters- ‘Legal Documents 
ADAPTABILITY | Records Reports Estimates 
AND securely with 


DURABILITY EYELET 


Punches hole, inserts 










EASY TO and clinches eyelet in one 
operation. 
SELL! Order from 
MACHINE APPLIANCE 
CREATES CHINE APPLIA 








RE-ORDERS 351-353 Jay 9t. Grooklyn.NY. 


FOR No. 1 No. > ji, 
Long Med. Sort 


AJAX EYELETS 














Push - Maptacks 


Moore 








Money-Makers and Business-Builders 


Executives, Sales and Advertising Managers, and 
business men generally, are fast finding many new 
and valuable uses for the improved 


Moore Maptacks 


18 contrasting colors in popular-priced packets 

Their unbreakable, uniform heads and sharp points make 
them indispensable for permanent use on maps, charts, 
diagrams, etc. 

One of the Counter Cabinets illustrated, displays in full 
view of your customers the actual colors Free with 
quantity order 













A Sunday School and Club Attendance Chart to any 
dealer who asks for it Will make a big hit when dis- 
played and will sell many maptacks for you 


Moore Push-Pin Co. 
(Wayne Junction), Philadelphia, Pa. 
Mfers. of the world famous Moore Push- 


Pins, Push-less Hangers, Thumb-tacks 
Card Signals and Glass Novelties. 

















PLIANCES V/ 


ence the writer, Philip Ruxton, criticized the advertise 
cause it generalized rhapsodically 
Magazine Articles Pertaining to the Field. 
Jack W. Speare, advertising manager of the Todd I" 
graph Company, told ‘“‘How the Todd Protectograph Con 
Buys Printing,’ in Printers’ Ink Monthly for April 
An interview with C. K. Woodbridge, president of th. 
phone Corporation, was the basis of an article in Printe 
Monthly for April “Sales Contests that Make for Better B 
ness 
jack to Fundamentals in Advertising to Foreign M 
in Printers’ Ink Monthly for April narrated the condition 
der which advertising to the consumer is done abroad 
illustration reproduced a monthly blotter used by the FE 
sales organization of the Burroughs Adding Machine Cor 


Advertising & Selling for March reproduced the result 
questionnaire by the National Association of Credit Me) 
‘Free Pencils for Employees? The association endeavor 


solve the problem of pencil waste in offices and factories £ 
gesting the possibilities of savings through the issua 
mechanical pencils 


“Is the ‘Special Issue’ a Poor Buy?" in Advertising & >= 
ing for April was a contribution by R. M. Nicholsor ‘ 
tising manager, The Berger Manufacturing Compan) iB 


likened the one-time advertisement in some special issue as 
casual acquaintance, which has not the streneth and fideli 
regular insertions, which create the status of friendship 

Advertising & Selling for March narrated the manner in w 
a Corona Typewriter Company plan was ‘‘merchandise: 


dealers in an article. ‘‘Dealers Who Co-operated Had 136 Ps 
Cent Inc rease in Business; Those Who Didn't Lost Thirty-thr 
Per Cent The article was written by Gordon Laure! 

director of sales promotion, Corona Typewriter Compar 


The plan aided dealers in carrying installment accounts 


Poor Spelling Due to Defective Vision. 

Poor spelling, even among the well-educated 
largely to poor eyesight in early life. To spell cor 
is truthfully to recall shapes and sizes which were 
graphed upon the brain through the eyes. Whe 
terial is wanted for use, the brain must give the 
tion it contains. 

if, when you were a child at school, the word 
dence” looked like “decadance,” the image on your bt 
showed an “a” instead of an “e.” Thus, all throug! 
life when you wanted to spell that word, the “a” is reca 
from your storehouse of pictures, your brain, and 
confused as to the proper spelling 

To overcome poor spelling, proper care of 
should be one of the first thoughts of parents and tea 
Every school boy and school girl should receive a 
ough eyesight test and any defect of vision correct 
such methods, poor spelling can be greatly reduced a 
children It is too late to make good spellers 
adults. — 

Business Improvement Depends on Vigorous 
Effort. 

{Commerce Reports.] “Business seems to be impr ‘ 
but it takes mighty hard work to make it improv 
sentence in a letter just received from the export manag 
of one of the largest American manufacturing houses 
thought that may well be regarded as the keynote of th 
American export situation today. Exports are increasing 


1 
} 


business is improving—-but it is improving where thi 
port manager is working hard to make it improve 

is a demand for American goods abroad, but it is t 
healthy demand that is always found in a competitive 
Ket. and if the United States is to have its proper share 
the foreign trade it must obtain this as the result of int 
gent, earnest endeavor long sustained, on the part of A 


ican export executives. 


“The Man Behind the Rubber Stamp.” 


\n editorial headed thus in the Chicago Journal ot | 
merce glorified the obituary of Thomas P. Kane, a 
controller of the currency for twenty-five years. He 
the active, practical man in the department, who pass¢ 
the technical aspects of the important problems of 
which came before his superior. The editorial said 
bankers ever heard of him, because in place of his 
appeared for a quarter of a century the rubber star 
some political contro‘ler of the currency.” That 


stamp was a scepter with more power than most n 


kings possess. “The little, lowly, humble rubber stam 
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Make Accurate, Reliable Copies of Waybills, Letters, etc. 


THE EUREKA 


Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 
the bath provides for uniform moistening of 
the cloths and eliminates mustiness or mildew. 
Clothsarenon-raveling and chemicallytreated 
by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE 
THAN ALL OTHERS COMBINED 


me Sold Exclusively Through Dealers. Write for the Eureka Booklet. 


The EUREKA - BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U.S. A. 


“GEM” INKS TANDS 


Pat. Nov. 5, 1912 











Heavy flanged covers, that 
cannot slip off, turn to a 
stop at either side. 


THESE INKSTANDS 
ARE IN DEMAND 
EVERYWHERE. 


IF YOU AREN’T 
SELLING THEM, 
YOUR NEIGHBOR IS! 
GET YOUR SHARE. 





Thoroughly inspected— 
Carefully boxed and packed 
—Prompt Delivery 
No. 50 “GEM,” each j5e No. 100 “GEM,” each......... $1.00 


CUSHMAN & DENISON MANUFACTURING COMPANY, 120-126 Eleventh Avenue, New York, N.Y. 














Leon Isaacs & Co. Turner & Harrison 
Manufacturers of 


GL e a <i ENS HIGHEST GRADE SILVER-ALLOY PENS 
STANDARD STEEL PENS inepanee ines Russia MoOHETA PENS 


SILVER-PLATED PENS POR THE TRADE GOLD-PLATED PENS 
WE ARE ASKING FOR 
YOUR BUSINESS 


The Turner & Harrison Pen Manufacturing Co., Inc. 


ESTABLISHED 1876— 

















FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 
to the tenke an sequent Philadelphia, Pa. 














‘*Its Name Describes I[t’’ 


Ge SIMPLOGRAPH 


Is the Latest, Cheapest, Simplest, Easiest Operated, Most Economical 


REPRODUCING DEVICE ON THE MARKET 


simplograph 












oly Price of 
omplete . P . . 
— Consists of only three parts. No cogs, wheels, springs, bolts or other 
$17.50 mechanical parts to be adjusted or to wear out. 
(Patented Any kind of stencil paper can be used on the SIMPLOGRAPH. 
It will do just as much work and just as good work as any of the higher 


priced and more complicated machines. Can be used on cloth. wood. 
cardboard, metal, leather and other material, a feature which no 
other reproducer possesses. 

AGENTS WANTED SIMPLOGRAPH Co. 
Territorial Rights Granted] 3 U.C.N.Bank Bldg. Utica,N. Y. 
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WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 





Trays. 
UNIFORM MESH AND FULL 
GAUGE WIRE PEERLESS SANITARY LINE 
Special Baskets Made to Order 
PEERLESS WIRE GOODS COMPANY 
20 East Jackson Blvd. CHICAGO 


Write for Catalogue 




















BAKELITE <¢ 
Either in Stylo or Fountain Pens Also Manufacturers for the Trade 


PARAMOUNT PEN CO., Inc. 


63 Irving Street Jersey City, N. J. 











“The top closes itself” 


ye A “~~ = The P RESTO 


¢ " Se § =—_ An improved automatic 
closing inkstand 





Retails 
$3.00 





No complicated parts. 
Moderate in price. 
Write for particulars. 


Bachrach Specialty Co. 


2275 Third Ave. New York, N. Y. 








Remanutactured typewriters are GOOD typewriters— 
A Super Grade Remanufactured Typewriter 


represents a superior value. It has gained liable performance and endurance. 


a reputation on its own merits. Speedy and 
accurate. It is economical in operation and 
practically free from repairs. The clear and 
perfectly formed type faces and styles in- 
sure the greatest degree of legibility. And 


The constant demand for Super Grade Re- 
manufactured Typewriters is conclusive 
proof and testimony as to their merit. We 
have a price list ready to send to you 





caeasientren its most valuable asset—consistent and re- Ask for it. 
UNITED TYPEWRITER EXCHANGE CO., Wholesalers 
Cable Address “UNITYPEYCO” Boston 137 High Street, BOSTON, MASS. 
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MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 
Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 


in fact for any classified matter in loose leaf form 
Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 


such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 


% in, to 2 in. Liberal discount to the trade. Samples free. Cuts 




























SHEDD’S DAILY PAD 
Attention of Live Dealers Only! 


The Shedd Automatic Memory Device 


IS the last word in Desk Calendars—As essential in the well or- 
ganized office as the telephone or typewriter. 
EVERY USER IS A BOOSTER 
(It never lost a friend) 
Stock this splendid article and sell your trade the best there 
is at a reasonable price with good profit to yourself and build 


a repeating business. Made in Metal. Leather and Fabrikoid 
Covered Bases. 


SHEDD-BROWN MFG. CO. 


Patentees and Manufacturers Minneapolis, Minnesota 


Indexed Te E 
Not Sold Through Jobbers Day In The Year 








The EVEREADY Paper Fastener is more than an “appliance,” it is a system 
in ttself. It makes its own staples automatically,—fastens quickly, quietly, 
securely ;—letters, pick-up order stubs, quotation sheets, bills, statements, tags, 
samples, pay envelopes;—anything that’s worth 
fastening well. It will find new work for itself 
every day in your office. With “one on every 
desk” most of your filing work is done before the 
files are reached. 


Look for the Name 





Model F. <1 Y= annsuan sae 


" PAPER FASTENER 
With a capacity of from MADE BY <QVEREAD> 


2 to 40 sheets. EVEREADY MFG. CO. OF BOSTON om 7 a seg .” 
No. 9 Knapp St. BOSTON, MASS. a nee ae 











[MILLERTERRAND 























No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


Sed S06 S cin Fonts <j oe 
The Original Bow! Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 


MILLER BRO'S 
aa A i¢ NT 














_MILLERIB RAND 
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RIV AL — THE MASTER 


<—-i 


We specialize on imprint fountain pens for the jobbing, retail and mail order trade. 


CRAFTSMAN FOUNTAIN PEN 


Prompt service in 


repairs. All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, 
Non Leakable and Slip Cap Fountain Pens; also Stylos—Fully Guaranteed. The export trade is skillfully 


handled. A host of business friends abroad testifies to our close study of their requirements. 


Our latest 


novelty—pen No. 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big 
success. 
Get in touch with us at once. 





Our prices assure you good rrofits; Beaumel quality pleases users. 


D. W. BEAUMEL & CO., Inc. 


Established 1884 
OFFICE AND FACTORY: 
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TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Record the hour and minute A. M. & 
P. M., firm name and character of the 
transaction— such as Received, Sent 
Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


Prints on top of 
the paper. 


Th —- 








MODEL B 


MODEL A 


Write for Folder No. 5 


THE THOMPSON TIME STAMP CO., Inc. 
108144 Fulton St. 


New York, N. Y. 











EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM. 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 


Film Duplicators, and supplies. We 
also furnish the trade with Hekto- 
graph carbon paper and Hektograph 
typewriter ribbons at lowest prices. 


Write for literature. Domestic and 
foreign inqurries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St., CHICAGO, ILL. 

















Money Makers! 


‘Instant’ Desk 
and Handy Files 








Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 
31 or specially classified by 
elluloid covered, removable in 
dex tabs. 

Idea Books 
with pasteless pocket pages for 
news clippings, striking advts 
etc The storehouse for val 
uable ideas, instantly accessibl« 
Albums for Every Purpose 
Portrait, Photo, Postcard, Auto 

graph Dise Record 

Serap Books — Memory Books 

Write for Prices and Special Discounts. 


W. G. Horn, Bro, & Co. ‘si: 200 5th Ave., New York 
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with the green 
visor, 






Packed one dozen to the box. 


models in the ““CESCO” line. 


ECLIPSE 
EYE SHADE 


celluloid 
neat binding and 
linked leather head band, 
because of its simplicity and 
flexibility is one of the most 
popular sellers on the market. 


Ask for price list _and catalog of other 


CHICAGO EYE SHIELD Co. 


2300 Warren Ave. 
Chicago, Ul. 
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San Francisco Office 
268 Market St. 











What Does Your Card Get for You? 


them or supply them blank to your 
rinter shoul 

ve desired. 

Recognize the important small 
things—send today for sample tab 
and particulars. 
THE JOHN B. WIGGINS COMPANY 


Everybody recognizes character— 
even the office boy. Use a Wiggins 
Card and get into the offices you 
visit quickly, favorably. 

Wiggins Book Form cards are clean, 
finely engraved and snappy in 
appearance and ‘“‘feel."” They can 
be supplied in many sizes and with 
various cases. We expertly engrave 










1104 S. Wabash Ave. 
705 Peoples Gas Bidg.—Chicago 


WIGGINS 
paris: CARDS 








type-printed cards 


Established 1857 


<TeyR Keune 
Od 
atw vue 



















SOME OF THE 
oe ST¥EeES 


EDCE VIEW 


oer ae 


RUBBER ERASER 


[ANCES 249 


WORLDS —?r— 
=== QUALITY -— 
STANDARD 


SHOWING 


INLAY OF INK ERASER 


WELDON ROBERTS RUBBER CO. 





NEWARK, WN. 





good loose leaf metals when 


hev see them 


GET A HUGHES 
Guaranteed Metal 


Every feature in conneciion with 
binding made simple. We guarantee every metal 
we manufactur Don’t lose time with inferior 
products. Get the best. 


OUR CATALOGUE IS READY FOR YOl 


THE HUGHES L. L. METALS CO. 


Book binders kn« 2 


and try ic. 








A Quick Selling Stationery Item 
THE FAULTLESS KEY RING 


The “FAULTLE ey 





Just set a displ rd of these on vo 
tomer will buy « ome ‘An adaiti mm to th 
venient ane: —— ke cha in 

2zToss lot yu'ile rde soo! 


ur showcuse—almost every other cus- 
1¢ article he came in for. A useful, con- 
retailsat 10e. Send us $3.60 for your first 

























Two |. ce ” . we 
* AMSON SHORT Ji, “SAMSON LONG 
Sizes | 


Packed 500 to Box—10 Boxes to Carton, Also in Bulk 


For Speedier Work Order the Ajax Eyelet Fastener 


MACHINE APPLIANCE CORPORATION 
351-353 JAY STREET BROOKLYN, N. Y. 








; < ; A ‘ I a Sample upon request 
ee eee ieee ii THE BEEBE CO., 64 Bruce Ave., Yonkers, N. Y. 
§ AMSO —" * ___ “NOT A SPLIT PEN” 
a — THREE  Coit’s Ball Bearing Show Card Pons 
OFFICE A Combination Punch QUARTER DEALERS — Send for our 
AND and Eyelet Set. Will VIEW Counter Display Board of 12 
punch a 3/16 hole in SHOWING Pens on 30 days trial at 
SHOP Paper, Cardboard, / BALL our expense. 
Leather, Etc. BEARING —_ 
Order NOW! ; : ] 
canon Evetets ta, | 3/18" Diameter Riclete END. | MakeYourOwn 
ste @ - ont sere Ki ach pac ked a au a a NOTE 
pr rest instructions ow to Use Show Card 












INSIDE 
BLADES 


Save Time and Money 
Sizes 1/16”, %” to 1” inclusive. 


Manufactured by 


Bridgeport Pen Co. 
Bridgeport, Connecticut, U.S.A. 





~ 














| 


durability. 


= a 


“NATIONAL” 





ATTTTTETTTE 


National..........4 lbs. 
Ss 6 n.54-0-0:0:0 2% lbs. 
Columbian ........2 lbs. 
Star a 1 Ib. 
Crescent .....-. 1 Ib. 


Parcel Post Scales 


Panks and husiness houses use ‘‘Ps 
Scales Lecause of iheir accuracy, reliability and 


ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. 


TTR 


TEUUEDODEREORGERCGGURUERCECORCURORCERGECERCE EUR CERERECE REECE GEER EERE ERE EE EEE ER EERE RCAC ERE E EEE EEE COUUCCCCUCUCUUUUOOUCUUEEEDEEOERAE LAR EEEEDIZ 


“PELOUZE” POSTAL SCALES 


are scientifically made. 


They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


Mail and Exp.. . 16 Ibs. 
Commercial . . . 12 Ibs. 
§ 4 Ibs. 
Standard ; 2 Ihe. 
Standard ....... 4 lbs. 
**Pelouze”’ 





“STANDARD” 
CHICAGO 
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posse PERMANENTLY 
SILENT FASTENED 
SANITARY 4 ie 

WILL N 

vemmenven DUST PROOF 


THE ROBINSON-PINNEY CO., 525 Market Street, San Francisco 








\ FOR ALL MAKES 
PAT. OFF OF TYPEWRITERS 
— 
4 EASILY 
A ATTACHED 


AND NON-SKID 


RETAIL PRICE, $2.00 PER SET. 
Write For Dealers’ Proposition 








THREE DIFFERENT FINISHES Black 
Prices Range from $1.25 to $2.25 ) Ox. Copper 
Special Discounts to Dealers Solid Brass 


We Also Manufacture Automobile Accessories 
Write or Free Booklet 


PEERLESS MEMO PAD 4 [ h 


TWO DIFFERENT SIZES leieoet 


AGENTS SAMPLES Wm. F. Gulnerich Co. 
py yh eee Nas EDEN, N. Y. 








out being 


“Phone” Without Being Overheard G 


The wonderful sanitary 

. halt » > 
Whispering Mouthpiece eT i a0 
enables you to talk freely with- | 
cret conversation—every ad- 
vantage of 


A scientific 
comfort in telephoning. Sold Counter Display 


7} THE COLYTT LABORATORIES, Mfrs. 








un 
Vas arons of -~ 
overheard—hold se- = 


a booth telephone. 
marvel and positive 


on 30-day, money-back guarantee. This 
little specialty literally sells itself, from 
our attractive counter display. 


} Send for circular or order from your jobber. 


Dept. H 565 W. Washington St., Chicago 





base an 


® action 






hock - proof “Originators of the 


Has tamper-proof lock 159 Congress St., a =e 4 





‘ 
Right in Every Detail 


Recewed That is why those who use it, 
“answered YOar in, year out, like and 


ssa THE AUTOMATIC 
co: TIME STAMP 


Extra pains taken to use only the finest 
materials. No rubber parts used and 
no soft type—only that which will stand 
steady usage and print clean-cut, easy- 
to-read letters Strong, durable, easy- 
working action, thoroughly reliable 
timekeeper. Forty years’ success. Write 
for illustrated folder. 


The Automatic Time Stamp Co. 


Printing Time ‘automatically 








The wonderful 


New Improved 
Washburne’s 
Patent ‘‘O. K.’’ Paper Fastener 


A regular two-in-one Fastener a it can be used for temporary or permanent work, 
by simply turning the paper piercing point when used as a permanent fastener 


Write for Prices Covering New Improved “O. K.” Fastener. Put up in BRASS BOXES. 
The ‘‘O. K.’’ Manufacturing Co., Oswego, New York 








ULRICH’S DEALERS—Here is a 


new feature, exclusive 


INDEX with us, that will give 
T AB your filing supplies de- 


partment a big advan- 
tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 
not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., ‘server’ 











HENDERSON’S TAX AND 
HOLIDAY DESK CALENDAR 





A Desk Calendar of Quality, Service and Economy that wil] 
Make Money for You—Save for Your Customers 
Drop Us a Line and Let Us Show the Particular 


HOWARD W. HENDERSON CO. 


PROMINENTLY 
DISPLAYED 


SELLS ITSELF 


Two 1923 Editions— 
Write for 1924 
Price List 


Advantages to You 


MELROSE, MASS. 


(30 minutes from down town Boston) 











CLEANS THE ENTIRE MACHINE. Besi Brush em the Market. is equally as 


aseful in cleaning all office equipment such as 


Adding Machines Duplicati Rubber Sta: 

Addressing Machines Envel — Scales _ 

Bookkeeping Machines Folding A Machines Time Stamps & Clocks 

Calculating Machines Inkwells Small parts in Furniture 
Protectors Letter Openers & Stationery Racks 


Made of Black China Bristles. Retails 35c. Big Profit te You. 
Mfrs. of All pipes Of 195-201 Lafayette Street 
ARTHUR W. HAHN, Wire Twisted Brushes New York City 
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LRVIN- 


STAPLING MACHINES 
and STAPLES 


No. 1-A Model 


The IRVIN exclusive features 
embody all the very latest im 
provements in stapling. We 
make five different sizes of 





machines and staples, afford- _ 

ing a selection for almost , 

every requirement. If you do 

not have our sales-helps, lit- A. H. IRVIN Co. 
erature and prices write us : 

today. Curwensville, Pa. 


Saves time sorting and locating 









GET GREATER DESK EFFICIENCY 


Steel Sectiens 


90(% 





papers. Automatically 


routes for distribution Holds reference matters ready for 
instant action. Occupies less space than single wire basket, 


yet renders service of many trays. Convenient. Efficient. 
Thousands in use give entire satisfaction. 
Add sections as required. Olive green 90¢ oak or mal y $1.10. Made of 


steel. Rubber feet. Write for free inseregting. aitastreted d folder “HOW TO 
All Deak immed 


er orders shipped i- 
oval. 


ately. Dealer display sample sent on appr 


Ross-Gould Co. 


ST. LOUIS 




















Drawing Inks, Blacks and Colore 
Eternal Writing Ink 
Engrossing Ink 
Taurine Mucliage 
Pheto Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be eg revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Qefnea’ inte “and Adnesives 


i} Main Office and Fectecy. Brooklyn, N. Y., U. S. A, New York-Chicage-Lenden 

















on Typewriters and 
Adding Machines 
That’s what our 
“Specials” 
mean to the dealer. 


193 N. Dearborn 


Bigger Profits 





























If you haven't heard about them, write us today. 
Established 1901 
Manufacturers Typewriter Clearing House, Inc. 


Chicago, Illinois 








The Sealograph way 


Turn the switch—feed 
the envelopes—Sealo- 
graph _ automatically 
seals them at the rate 
of i50 per minute. 
Electrically driven — 
powerful, speedy, adapt- 
able and reliable, the 
Sealograph is a worthy 
assistant in the modern 
business office. 

Let us tell you more about it. 


THE SEALOGRAPH COMPANY 


737 West Jackson Boulevard, CHICAGO, ILLINOIS 








Stationers 
glassware 
something 








able to you. 








New Martinsville Line 


NEW MARTINSVILLE GLASS MFG. COMPANY 


i NEW MARTINSVILLE, W. VA. 





often _ consider 
a “dead weight”— 
that must be car- 


ried without profit. But NEW 
MARTINSVILLE _ glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 








Tubular Coin Wrappers 
MADE FROM 


“STEEL-STRONG”’ KRAFT 


Greatest strength—100%% pop test. Cor- 
rect sizes—fit any machine. Standard 
uniform colors. Furnished in all denomina- 
tions. Securely gummed—easy to open. 


Made by an improved system that in- 
sures uniformity of colors of paper for each 
different coin 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark Street Cincinnati, Ohio 





























GENUINE STEEL AND 

COPPER ENGRAVED 
Wedding Invitations, Calling 
Cards, Letterheads and Busi- 
ness Cards, Announcements 
and Society Stationery. 





WRITE for our beau- 
tiful Sample Books, 
prices and proposition 
we have for Printers 
and Stationers. You 
should be able to in- 
telligently care for the 
engraved stationery or- 
ders that develop in 
your city—along with 
prestige, a nice profit 
can be realized on its 
sale. Write today. 








(INCORPORATED) 
416 North Twelfth Street 
SAINT LOUIS 





ECKER & COMPANY | 


Wholesale 


Engravers, Copper Plate 
og oe » Dacian Steel 


pe bossers of Society 
rr en eae 
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Thin Colored Leads 


For All Everpointed Pencils 


Filla Long Felt Want. 
Finest Quality. 





RED 3345 


BLUE 3346 





GREEN 3347 


A. W. FABER, INC. 


NEWARK, N. J. 


YOU CAN SELL ’EM. 





“MASTER” TYPEWRITER SPEED KEYS 

Because the Stenographer likes them—she likes the s 
touch, the delightful action. They make the heavy t 
typewriter lighter. They increase SPEED (the Sprir 
does it.) 

You can’t help but write faster when MASTER KEYS ar: 
used—AND—BESIDES—they are the longest wearing ish 
ion key made. 

WE GUARANTEE that- 
You'll get More Key Business if you sell MASTER KEYS 
Send for a Set to try out. 


SPEEDKEY MANUFACTURING CO., INC. 


35 Columbus Place Brooklyn, N. Y¥ 











The Tim is the Perfect Calculating Machine 
After 18 Years of Continuous Development 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave. 
REPRESENTATIVES WANTED 


Chicago 





RINGS 


STANDARD STYLE 





FOR 
LOOSELEAF BOOKS, PAMPHLETS, 
BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


PACKED 100 IN A BOX PRICE PER 100, $3.00 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 











CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 


Bat. 1905 








DISTINGUISHED BY THEIR 


UNIFORM 
QUALITY 


tc’ PINCH-ON «us 


Made of genuine solid brass, a beautiful lustre finish, 3 
sizes, Nos. 0, 1, & 2, packed 100 to carton, also in bulk. 
Quality and cost being the deciding factors with your trade 
you will find this line the most profitable to handle. Ask 
your jobber, insist that he supply you with the best. 


Treiber-Cahill Mfg. Co 
818 Park St. 
Syracuse, N. Y. 





John W. Messimore 
GOSHEN, IND. 


Representative for Chicago 
and Vicinity. 

















Sell More Waste Baskets 


to more custemers. That creates 
more satisfaction than to eell fre- 
quently to a few, who must re- 
place frail baskets that do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity 

’ and last long. Made of coppered 
wire with a solid bottom. This 
construction assures strength and 
prevents fine trash from falling 
to the floor. 
























































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 








OO OC, 


SIGN PRINTING 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 


2444 Ainslie Street 
CHICAGO, ILLINOIS 
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Every Typewriter Supply Dealer 
Should Sell the Superior (2 in 1) Brush 


It is most convenient for use with any typewriter or adding 
machine and is particularly adapted to the intricate passages 
of multiplying and dividing machines One end is of tough, 
emooth bristles twisted in wire; the other end is of hair 
tightly bound and cut square for cleaning “one way” places 


You can sell these brushes with 
every other ribbon or carbon order 
Send us $3.00 for sample dozen and ask 
the gross price. 


SUPERIOR BRUSH CO. 


Hartford, Connecticut 


REG. U.S. PAT OFFICE 





STEEL 
BRASS 
LIBERTY 
SILVER 
TACKS 


Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET \ 


Solidhed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St..N. ¥ 



















Use one of 


Esleeck’s Thin Papers | 


for Copies of Letters and Forms 


Fidelity Onion Skin) Emco Onion Skin 











Superior Manifold 





Esleeck Mfg. Co. Turners Falls, Mass. 











Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
gitudns inducements made to i business. 

ver 30 years’ active practice. Experien personal, 
conscientious service, Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS %7,33,%.U- Guitdias 




















GUMMED WASHERS 
PATCHES 


NUMBERS 
1 AND 2 
ACTUAL SIZE 





Made from Cloth or Tough Rope Paper. Packed 100 to a 
Box, 10 Boxes to a Carton—Covered Cartons. 


THOMAS STATY. MFG. CO. 
SPRINGFIELD OHIO 








Knock out-Pencil Put This 

ate “Be “KNOCKOUT” 
1! Display Card On 
FAY Ry Your Counter 


Best little “self-seller” you ever had 
in your store. Contains one dozen 
of the famous “Knockout” Pencils. 
Everybody wants them. Does 
everything higher priced pen- 
cils do but has no fussy fea- 
tures to get out of order. 
Sells at popular price, 25c 
Nets you big profit. The quickest turnover 
you ever handled. Unusually large discount. 
Get yours today from your jobber or di- 
rect from us. 


THE OSTRA CORPORATION 
114-TB, East 25th Street, New York 





































= 


Model 8 © 


Bristow 


Radial 
Distributor 


\ correspondence distributor with a capacity for the aver- 
age office Eight compartments take care of most needs; /| 
the number can be reduced and the capacity increased, by 
removing partitions. This is a popular size for business not 
requiring the larger models. 

DEALERS—This device is in general use among business 
offices throughout the U. S., and accepted as the best Made 
regularly in four sizes. You should have it in your etore. 
Write for particulars. 


STANLEY R. BRISTOW 
171 WASHINGTON ST. NEWARK, N. J. | 
a — 











THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 


Government. 








Write for Booklet No. 8 


Triner Sales Co. 


33 W. Jackson Blvd. 
CHICAGO, ILL. 











2 a AIA tt a 


=e agate CA en 


Ses santana 
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BOEHNER IMPROVED 
CARD HOLDER 


‘the Boehner Im- 
proved Card Holder re- 
—- no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as & 
full case of ca: 


When a card is with- 
@rawn the others are 
not only held in place 
but are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
™m. rocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 


APPLIANCES 


og ' 


May, 1923. 





SREESAV Moistener 


REG. U.S PAT OFR 
The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 


EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 

















THE HOGE MANUFACTURING CO., INC. 


NEW YORK CITY 
— 





THUMB TACKS PEN AND PENCIL CLIPS 
TELEPHONE ROLLS TELEPHONE TABLETS 
PEN RACKS CLOTHES LINE REELS 
PAPER CLIPS STRIP RACKS 
FASTENERS PAL THE PENCIL 





FOR THE WHOLESALE AND RETAIL TRADE 


Sin s 9 
LOU eT ECTRIC TURN TABLES 


DisptaAy ~» SELL MORE GOODS! 
Electric Cost - about 3 cents a day - Capacity over 150 Ibs 
Five Year Iron Clad Guarantee -- Special Price by Mail .. 


"ell ELECTRIC WINDOW SALESMAN CO. asnc?’cs‘ 
FOR 


WOOD CUTS 
RUBBER STAMPS rave 





























SAMUEL H. MOSS 


New York 











Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON ™*™"SascKiYN Kr 


Exclusive Territory Rights Not Entertained 








GOLD PEN S--Al Shapes and Styles 





Imprint — Prompt 
Work a Repair 
Specialty Service 


All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








Announcing the Second Los Angeles 


BUSINESS SHOW 


to be held May 21 to 26, 1923. An unrivalled oppor- 
tunity for reaching the enterprising executives 
of the country’s most prosperous section. 


Business Exposition Company 
5@1 American Bank Bidg. Los Angeles, California 











CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in 2 Pound — Less Cost — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 











SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 








ROUGH TYPEWRITERS - ALL STANDARD MAKES 


(REGAL REBUILT ROYALS) 
Write for new price List No. 50 


REGAL TYPEWRITER COMPANY, Inc. 


359 Broadway, New York City, U.S. A. 


MARCUS HARWITZ Cable address: 
General Manager ““REGALTYPE”’, N .Y. 








Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
refiections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 
presenting & smooth, round surface—no binding to 
et dirty, no metal parts to break out. Lies flat on 
esk. Your inquiry will receive prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantville, N. J. 

















“Stayon’’ Rubber Platen Twirler 


For All Typewriters 








810 FIRST NATIONAL BANK BLDG., CHICAGO 


{1 A new invention with a double flange Guaran- 
tee | not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 

[NC 

“WRITER cs 1 

mt nassAU SIN, , 

# ALL MAKES ON HAND. 

oP REBUILTS ARE THE BEST 

SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


sorber; typewriter felts; and Rubber Key Caps 
HEADQUA SALES - EXCHANGES~ COVERS=- INK PARTS 








Nielson Supply Company 
~REBUILTS-REPAIRS- TYPE -‘AND 
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The we Line 


Watermanis(deal Fountain Pen 


L. E. Waterman Company, 129 So. State St., Chicago 


Boston New York San Francisco Montreal 











MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. 8S. A. 

Le Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 





SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 

Se 

Systems and Check Files, Are 
oe 
Indestructible 






















None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 











WRITE US FOR PRICES 


On adding, listing and calculating machines type writers, multigraphs’ 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel locke rs, new and second- hand office furniture, and 


all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 2a%20" tH iawdt 











CLEC SURAT 


PERFECT MACHINES LOWEST PRICES 
—SPECIAL DISCOUNTS TO DEALERS—————— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 





| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
< Pens Attended to Promptly. 
’ EXPORT TRADE SOLICITED 
| Acme Gold Pen Co.,17-27 VandewaterSt.,New York 


Manufacturers of Fine Geld Pens Established 1884 


EYELETS, .0/;), Quarry 
EYELET i] Iwi Im ected, 82 to Bos, 10 
FASTENERS brea aw Balk. Git aed" Stine 
PUNCHES (MMROCUMEMIE lors Bad's Once 


Colors Made to Order. 


MACHINE APPLIANCE CORP. 351 Jay St. Brooklyn, N. Y. { 
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( This Typewriter Brush Sells Rapidly Because 

} } @ is made right and the price is e righs. The bristles are non-breakable. The } 
in the smallest openings 








tapering end permits the brush to be without } 
) seratching the enamel. Retail Price per doz. $3.00 
; 
| MORTON'S Washable Bristle 
} TYPEWRITER CLEANING BRUSH 
; Send 20c for sample postpatd and ask for dealer's terms. { 


) MORTON MANUFACTURING CO,*° _Lontsville, Kentucky | 








Branch Manadgers Wanted 


AW Pap 


Writs or vtns ape 














OFFICE MACHINES 


Fully reconditioned and serviceable 


Multigraphs, hand or electric operated, automatic feed, 
printing ink and signature attachments, also drums and 
stands. Mimeographs, Folding and Sealing Machines, 
Addressing Machines, Graphotypes, Addressograph Cab- 
inets, trays and frames. 


Write us your requirements 


John Price Jones Corp’n 150 Nassau St. New York 








ADDING MACHINE ROLLS 


For all makes of Machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications, 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y 











Handy Office Knife 


The “Razornife’ is made in a very 
simple way so that new blades can 
be inserted. The keen razor edge 
makes a wonderful eraser. Cuts ads 
and cardboard neatly and quickly 
Retails 25c. Trial order six mounted 
on display card $1.00 


GITS CO., 5512 Potomac Ave. 
Chicago, Til. 











Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses—at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 














, Silk-Y-Kote 


>=) Carbon Papers 


Can you get a hundred per- 
fect copies from the carbon 
you sell> SILK-Y-KOTE guarantees over a 
hundred. 


Let us send you samples for testing. 


Cooper Carbon Coated Paper Co. 
4606-8 Montrose Ave. Chicago, III. 











See 
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Old Hampshire Gift Boxes 


A Giftof Refinement 


N selecting gift boxes for your discriminating customers as much care 
should be given to the quality of the paper as to the appearance of the 
box. Refinement, good taste and good breeding are expressed in one’s 
stationery. 
Old Hampshire gift boxes combine the two essential requisites of well 
dressed containers and quality paper. 
Write for illustrated catalogue. 


Fine Stationery Department 


Hampshire Paper Company 


SO. HADLEY FALLS, MASS. 








_ DIXON | 
TI-CON-DER- OGA 


The only rounded-edge A Real Bargain in pencil 


pencil with round-the- satisfaction to your custom- 
land advertising support ers: as to quality and price, 
and round-the-land de- ---pleasing to their fingers 
mand. and their pockets. 


JOSEPH DIXON CRUCIBLE COMPANY 
Jersey City New Jersey 
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Can now be equipped with 


| Patented Inlaid ‘tine’ Tops 


Nt Trademark Reg. 
} i] 





EASILY ADJUSTED WITHOUT DISCOMMODING-= Guaranteed in all Particulars 
















They are also available for School Desks, Cafeteria Tables and Counters. 
LINO Tops end troubles arising from the use of Wood, Varnish or Glass. — 
LINO is a specially prepared fabric, scientifically treated, and is impervious to stains. 
Supplied in rich green or tan. 
Eliminates eye-damaging glass— Wears like Iron— Feels like kid 
Pleasing—Restful—Distinctive. 





Sample block showing construction and quality of material used, mailed with full particulars 
—No charge. (DONT CONFUSE ‘‘LINO” WITH LINOLEUM LAID ON.) 











All Gunn Desks and Tables have “LINO” Tops—Catalog showing 60 patterns on request. 


THE GUNN FURNITURE COMPANY 


GRAND RAPIDS, MICHIGAN 


NEW YORK SALESROOMS— 11 EAST 36ch STREET 

















Two Sure-Fire Sellers | 


The natural properties of glass, as a writing sur- 
face, make it far superior to anything else in com- 
mon use. In desk pads then, it lends itself admir- 


i] 
The Rosco ably to the production of an article which not only | 
The game t op is known for its high utility value but for its style, 
porte y a ase e eqs . . | 
of heavy, cloth attractiveness and durability. Also, as an instant 
lined _ leatherette, - aie? : ; ae 
built-up edges reference file it has no equal—memos, tabulations, 
sod protees the charts, sales sheets, etc., are safe and secure and | 

ass, natching a" + 

fient, golden always in sight. 
weathered oak or s : 
mahogany finish of The Rosco and Ravenswood styles of superior glass desk 
re Timed with oion pads are two real attention getters—and because of the 
green paper, mak- greater expression of sound value, are sure and rapid 
EE gS - sellers. We will gladly send you further particulars. 


ground. 


RAVENSWOOD OFFICE 
SPECIALTIES CO. 


‘ 1800 Newport Ave. CHICAGO, ILL. 


Originators of glass desk pads 
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314752 12 34 56 g oo 
s6 123.45 sc Reliable Rubber Stamps 


. 
RUBBER TYPE STENCILS and Accessories 
SEALS NUMBERING MACHINES Sole Distributors and Manufacturers of 
“Standard” and “Justrite” “Quality” Dating and “Industrial” Band Daters “Colonial” Hand Band 
Inks and Pads for Rub- Numbering Stamps “Best” Dating and Num- Daters 
ber Stamps “Superb” Type Band bering Stamps “Superb” Time Stamps 
“Advance” Self - inking Daters “Flexo” Hand Band “Economo” Time Stamps 
Stamps “Economy” Band Daters Daters 


We carry in stock a complete line of Automatic Numbering Machines. 


Louis Melind Co. Consolidated Stamp Mfg. Co. 














362 W. Chicago Ave., CHICAGO 87 Maiden Lane, NEW YORK 
MLN i000 M0 lll 
66 99 To us “M.B.” stands for “MON BUREAU” — 
e ° To you “M. B.” stands for “MORE BUSINES” = 


This magazine has been in France the pioneer of modern business methods; 
it is the reason why it has gained so high a reputation among the most pro- 
gressive business men of this country. 


HHNNUNNAUALULADONUOOAI WANN) 










If you advertise your goods in M. B. you are sure to 
reach the very public that is interested in your goods: 
office furniture and general modern office equipment —_ 
of every description. Not only will your ads be read 
by a large and sympathetic public but your “ 


stands every chance of being believed, as M. 
in its capacity of an expert in sound business methods 
has won the confidence and affection of its readers. 


If you want to appeal to the most progressive French 
firms, M. B. is the very medium for your advertising. 
You need not apply to any other. Just concentrate in 
M. B. Remember that its initials stand for “MORE 
BUSINESS” for you and write today for a free copy of 
this live wire publication. 


HMM Pll 


MANONTATIUETLTTOTOA ATUL 


THE ADVERTISING 99 e . ° ° 
MANAGER ‘“MON BUREAU,” 52, rue des Saints-Péres, Paris 7. France 
FMT MUMIA 


May, 1923. 


ORPIN 


DESKS 





TYPE- 
WRITER 


PERMANENT GOOD SERVICE 


OFFICE APPLIANCES 


There are some interesting features about the build and operation of this desk. The 
typewriter platform is balanced for easy operation when carrying its load, yet it stands 
firm in place until moved—there are no violent disappearances on its part. Carefully 
fitted and finished, the desk is excellent value for the money. It should be in your 


display room. Ask us for further particulars. 


ORPIN DESK COMPANY 


FOUETOUEOCEOUUEUOUSOEEOUROSERSCOROGEUUUEEUEOCTEOOEEOCEEOCEOOEOSEREOEEOOEEEGEREEEEUEOUOOEOEEOGELOGEROGSUCGESORECCCEECSOE OREO EEOOEEOOEOOUSOOGUOOUOOOEOOOOROOEE 


121 Medford Street 
§ CHARLESTOWN, MASS. 
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A WORLD CONVENTION ON BUSINESS PROMOTION 





One Idea that Brought $200,000 in Sales 


A WESTERN merchant attended a great adver- 
tising convention, and heard a speaker tell how his 
firm had increased sales through the establishment 
of a mail sales department, to serve those who read 
the newspaper advertisements of the store, but lived 
at a distance and could not often get to town. The 
merchant asked some questions, returned home and 


persuaded his partners to let him establish such a 
department. The sales of this department, which 
is operated in the far corner of the top floor of the 
store, exceed $200,000 a year. Whether you are a 
member of the Associated Advertising Clubs or not 
you may attend the 


Nineteenth Annual Convention 
ASSOCIATED ADVERTISING CLUBS of the WORLD 
Atlantic City, June 3 to 7, 1923 


THE 5,000 business men and women attending this 
meeting will be there to exchange experiences and 
ideas. There will be grist for your mill there. Infor- 
mation and inspiration upon which a bigger, more 


prosperous business can be established, await you. 


If you have a dollar and I have a dollar and we 
trade, we have one dollar each. But if you have an 
idea and I have an idea, and we trade, then you 
have two ideas, and I have two. We are both en- 


riched. That’s the spirit of these great gatherings, 


which attract the biggest and best sales promotio1 
brains in the world. 


In addition to the sessions of the convention, load- 
ed full of business-building ideas, there will be a 
great educational exhibit of advertising. Take a 
notebook with you. You will go back home enriched. 

Share with us the joy of June in Atlantic City. 
What a delightful place it is in that delicious month! 
Ample hotel accommodations at reasonable, guaran- 
teed rates, admirable transportation facilities, spe- 
cial railroad rates—a great business opportunity and 
a chance to spend some most enjoyable days at a 
cost less than the usual expense of going to this 
Queen of Resorts. 


For full information as to special railroad rates, hotels, ete., address 


Associated Advertising Clubs, 110 West 40th Street, New York, N. Y. 
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T-e-n-S-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal -flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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An Office Suite for the Discriminating Executive 
Combining Rare Beauty and [ndividuality 


Se , 4 

















No. 800 Office Suite 


COMPLETE ‘Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 





COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 
so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 

recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 
as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 





A Suite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 
WILLIAMSPORT, PA. 


“A Thing of Beauty Is a Joy Forever’ 
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Get Profitable Typewriter Orders— 


For UN DERWOODS Under 
The SHIPMAN—WARD PLAN 








for the 
Typewriter Dealer 


PARTS DEPARTMENT— 


Do you have any problems in connection with re- 

building Underwoods which you have been unable 
to solve? Write us. Our experience is at your 
service. 

Are you unable to obtain certain parts used in re- 
building? We can be of assistance. 

We can furnish two-color scales, key rings, key 

. thumb knobs, space bars, Meyercord trans- 

ers, etc , in any quantity, at prices less than you 

can obtain them for elsewhere. 

We can refinish paper tables, front plates and small 
parts at a minimum cost. 


Twenty-four hour service. 








‘‘More business without more 
capital is the most profitable 
kind of business.’’ 
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Our plan of handling installment typewriter 
business is making a tremendous hit every- 
where with stationers, office appliance men, 
newspapers and typewriter dealers. 
















Every live dealer wants to make more money 
and here’s your opportunity—dealers every- 
where are doing it. You do not even have 
to carry stock—all you do is take advantage 
of the immense demand we have created 
through national advertising for Shipman- 
Ward Rebuilts. Under our plan you don’t 
need a typewriter department, nor previous 
typewriter experience. The public knows 
them—the public demands them. 


Here’s the Magic Key 


Only Fz Down 


Puts an UNDERWOOD in Your Home 


Whenever people think of typewriters, they think of the Underwood. 
but the high cash prices have kept thousands of people from buying. 
Now we offer through you this great $3 down and small monthly pay- 
ment plan. You don’t have to go canvassing for prospects—just let the 
people know that you sell Shipman-Ward Underwoods by using our 
free window displays or local advertising — they will come to you. 





























Remember—This plan does not require any investment on your part. 







We carry the accounts for you. 
We have spent $500,000 advertising this plan. 







Sit down now and write for full details of this famous dealers’ plan. 
Start making extra money at once. 


SHIPMAN-WARD MFG. CO. 







Established “T . - 9 The Rebuilders 
m f th 
1892 ypewriter Emporiu uagethe 






1775 Shipman Building 
Montrose and Ravenswood Aves. Chicago 
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There is a sure sale 
for Schwab Safes 


After all is said and done, there is just 
one vital, necessary consideration of 
every product that you carry in your 
store—tt must sell. 


No matter how good the profit, how ex- 
cellent the product, it avails little if it 
doesn't sell. 


Schwab Safes have a sure sale. Funda- 
mentally, because the Schwab Safe 
Company’s business policy is based on 
the established fact that there is a sure 
sale for a product (and a line of prod- 
ucts) that provides a vital protection, 
renders a necessary service; that com- 
bines good taste and good workman- 
ship; and that neither the product nor 
the service it renders can be obtained 
elsewhere for less money. 


There is but one Schwab standard: that 
the product and its cost to the ultimate 
user, shall always prove a sound in- 
vestment. 


That is just one reason why your pros- 
pective customers buy Schwab Safes 
and there are six additional buying rea- 
sons explained in the business-building 
book: ‘The Schwab Way to Successful 


Sate Sales. Seven Schuak 
Handle the line with a sure sale. Build Selling Features 








your business and reap your profit with 


goods that move. = 

= \ 
Get the Schwab plan and know the facts (SCHWAB 
of the sure-selling line. Write today. 





1. Merchandise of Merit 
2. Sure Sale 
a aa Steady Turnover 
= 4. Good Profit 
Che Schwab Safe Company < ‘Sieeeieel See 
LaFayette, Ind. 6. No Risk 
ve 


Definite Sales Co-op- 
eration 
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modernizing Business 


Forty YEARS AGO, business figured with cramped 
fingers. It took time. It took labor. Accuracy was 
always doubtful. 


Then William Seward Burroughs—a bank bookkeeper 
— became inspired with the idea that “machines could 
do the work of human brains”... . And suddenly in a 
tiny shop was born the first Burroughs Adding Machine. 


Down through the generation the Burroughs ideal has 
helped business set a new pace. Here improvements 
were added; there refinements made. Variations finally 
led to new machines. 


For instance, the Burroughs Duplex—two adding 
machines in one; the Burroughs Calculator for 
all kinds of rapid figuring; the Burroughs Book- 
keeping Machine with its automatic subtraction 
and automatic extension of balances; and finally 
the Burroughs Moon-Hopkins Billing Machine 
which writes and extends the bill in one operation. 







The once tiny machine shop now covers twenty acres, 
the greatest institution of its kind in the world. 
It sets the pace in modernizing business. 


Main Offices: 

Detroit, Michigan 1 Rue des Italiens, Paris Windsor, Ont. 
76 Cannon St., London Other Leading Cities 
Factories: 

Detroit Windsor Nottingham, England 


ADDING ~ BOOKKEEPING ~ BILLING ~ CALCULATING MACHINES 
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represents the latest achievement in type- 
writer construction, gives the greatest 
measure of satisfactory service, and a 
quality of work that is unsurpassed. “s 


Woodstock Typewriter Company 
Chicago, U. S. A. 








BRANCHES 
Chicago Cleveland Minneapolis 
New York Cincinnati Kansas City 
Boston Detroit Seattle 
Philadelphia San Francisco Indianapolis 
Pittsburgh Davenport 
DISTRIBUTORS EVERYWHERE 
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“Dear Husband—” by John Rae 


Words of Affection—Grve them Wings! 


Ler them be typed words, uncramped and 
clear; easily written, easily read—done on 
the responsive keys of the Underwood Portable. 


The Underwood Portable is a home conveni- 
ence that lightens the tasks of all the family. 


It facilitates the writing every woman must do 
— whether it be personal, social or business. 


For the man, it provides the advantages of 
writing quickly and precisely in the quiet of 


PRICE, *50 
in the United States 
The Portable is obtainable at 
Underwood offices in all prin- 
cipal cities, or direct by mail. 
Cased: 
Weight 97% lbs 
Height 474 inches 





his home, or while he is away on his travels. 


It gives the students’ papers a neatness which is 
bound to win the instructors’ favor; and de- 
velops the typewriting habit—a life-long asset. 


Because it is built by the makers of the world’s 
Standard Typewriter; because it embodies 
features that are exclusively Underwood, 
this Portable makes it possible for anyone to 
do Underwood typewriting anywhere. 


Send for 
“Giving Wings to Words” 
an illustrated booklet fully 
describing the features of the 
Underwood Standard Portable 
“The Machine 
You Will Eventually 
Carry.” 


UNDERWOOD TYPEWRITER COMPANY, INC., UNDERWOOD BUILDING, N. Y. 
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